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GOOD NEWS! ALERT STORES EVERYWHERE 
90th Year Jubilee Sets, the outstanding suc- increased volume in 1936 by completely revised 
cess of a great 1847 Rogers Bros. year... selling. They promoted Jubilee Services on the 
continued by popular request . . . still at big Income Plan instead of selling small starting ser- 
Jubilee Savings! vices, hoping for fill-in business later on. 


90 Piece Jubilee Services for 8 or 12 $89.50 
Jubilee Savings of $22.00 from Open Stock Prices 


FEATURED EVERY SUNDAY ON THE ‘1847 ROGERS BROS. MUSICAL CAMERA” PROGRAM, N. B. C. RED NETWORK STATIONS 


1847 ROGERS BROS. 


For 90 Years America's Finest Silverplate 


A PRODUCT OF I'S!) INTERNATIONAL SILVER CO., MERIDEN, CONN. 

















1937 RESOLUTION! 


Resolve to Get Your Share of 1937 Business 


by Using 


the New Benj. Allen & Co. Catalog 


To Restock with Faster Selling Merchandise 


NEWER 
BIGGER 
MORE 
UP-TO-DATE 


LET THE 
JEWELERS 
RIGHT 
HAND 
MAN 
SERVE 
YOU 
DURING 
1937 


The Benj. Allen & Co. 1937 catalog is complete and up-to-date in every line of-merchandise for 


a jewelry store. 


Use it to replenish your stock. ... Use it as your reserve stock. ... You need never miss a sale. 


BENJ. 


ALLEN & CO., inc. 


The Silversmiths Building 


10 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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WEDDING-RINGs. Gain in 


arriages Encourages Jewelers 
and Manufacturers 
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© question dwarfs 
all others: How are Marriages going ? 
For from marriages Spring continuous 
Sales of €ngagement- and wedding-rings, 
of silver plate, of gifts of al] sorts — in 
fact, 25 per cent, of the jeweler’s business, 
For that reason, jewelry men last 
week expressed keen interest in an esti- 
mate by Prof. Samuel Steuffer, of the STS 
University of Chicago, that the 1930-35 Kae $<: 
depression years accumulated a “mar- eat Vee 
sae riage deficit” of nearly 750.0009 fewer * : 
& ‘eee weddings than would have taken place 
Siete under normal conditions. 
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Styles — Next to Marriage Statistics, the 
most important factor in ring-making is 
style, Currently, the important Style = 
note in we 88 is lavish use of we." 
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of stones, Such a ring May cost the bride- 38h, 
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Prompt this 
of more &enerous 
n8agement - rings 
edding-rings. The suitor who 
ventually returns for the other. 
are thus making up for depres- 
ars, when one ring served twice, 
J.R. Wood & Sons’ workers once made 
wedding-rings by hand—by cutting a bar 
of gold into Strips, pounding, soldering 
and Polishing these Strips into bands. 
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Every unit in the new Kreisler 
Line is designed to harmonize 
with the most distinguished 
efforts of the foremost watch 
stylists... Featuring MARVELOCK 


—the clasp ina class by itself. 


‘d 
| 4 On OR UE eS Aaeister SALES CORPORATIO 


t90 WES? S2°" STREET ° NEW YOR 
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DARER OETTINGS 


PERFECTLY PROPORTIONED—ALWAYS UNIFORM 








UR settings have become the standard of quality 


because of the precision with which they are made. 





Their clean lines show not only careful designing, 
but reflect the expertly cut sharp dies by which 
they are formed. Their perfect proportions cause 
them to fit the ring accurately and so reduce the 





cost of assembly. Thus, by using the highest 





quality settings available, you can produce finer 
rings at less cost. The same holds true of the other 
ring parts we make. 


We have two new additions to our line—Series 570 





and 571, made of yellow gold and lined and tipped 
with our patented rhothenio-palladium. We de- 
veloped these especially for yellow gold and two- 
tone rings. When the beads are raised, no yellow 
gold comes in contact with the stone while the 
untarnishable rhothenio-palladium reflects white 
light and allows the gem to be displayed in all its 
brilliant beauty. These series may be had too with 
white gold and platinum linings. There are 11 
sizes from 3 to 4 karat. 


And don’t forget that we can supply you with 
everything you need for making the finished ring— 
shanks—tops—bezels— ornamental side pieces. 





Our line includes over 400 styles of wedding ring 
blanks, all made in platinum, rhothenio-palladium 
_Axand all colors and karats of gold. 
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A NEW LINE OF ELECTRIC CLOCKS 
With Self-Starting, Slow Speed (300RPM) Motois 





New Refinements — New Styles 
Write for complete catalog and prices 





RENFREW— A distinctive crea- STYLIS—Large, legible numerals, flipping over BANTRY—An alarm of charm- 
tion in solid mahogany with like the pages of a book, tell the time at a ing design, for modern or period 
African scented veneer front and glance. Case is of natural mahogany with settings. Metal case in black 
white holly trim. 3%-inch, two- white holly trim. Brown numerals on ivory tabs and chrome, or ivory and pol- 
tone silvered dial with etched harmonize with case. A smart, efficient appoint- ished brass. Harmonizing 3%- 
numerals and _ polished brass ment for home or office. Height, 3% inches, inch, two-tone dial. Ball feet, 
sash. Height, 5% inches. Re- width, 7% inches. Retail, $9.95; Keystone list, rubber rests. Patented _ bell 
tail, $7.95; Keystone list, $9.75. $12.20. With new, automatic-wind bell alarm: alarm; not the buzzer type. 


tail, $12.00; Keyst list, $14.70. Height, 4% inches. Retail, $3.95; 
wns apetene: et, & Keystone list, $4.85. 





kee 


VILNA—A timepiece of quiet, eye-resting de- RONDA — An ultra-modern 
sign, yet with sufficient modern touches to make timepiece that lends an air of 
it appeal to every one. The case is of solid smartness and individuality to 
mahogany with redwood burl veneer front. Ef- its surroundings wherever 
fective 3%-inch two-tone dial with polished placed. The dial is of beveled 
ing two-tone dial with polished brass sash. Height of clock, 6% inches. Retail, plate glass with chrome hands 
brass sash. Height, 6 inches. $7.95; Keystone list, $9.75. against a mirror center. Rests 
Retail, $7.95; Keystone list, on a chrome stand. Height, 5 
$9.75. inches. Retail, $6.95; Keystone 
list, $8.50. 


Your Jobber Will Show You The New Line 
THE NEW HAVEN CLOCK CO., NEW HAVEN, CONN. 


CLAREMONT—Smart in. its 
simplicity—an ideal clock for of- 
fice or home. Natural finish solid 
mahogany case, enriched with 
maple and red gum ply. Strik- 
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WHAT HAS RLoheuce 


TO DO WITH 
WATCH ATTACHMENTS? 


UST THIS: In planning a complete wrist 
watch unit, it is most important to 
balance the good points of the watch with the 
good points of its attachment; character with 
character, beauty with beauty, style with 
style. The aim is for a harmonizing whole, 
without which no watch unit can hope for 
eventual success and the ultimate satisfaction 
of the customer purchasing it. That is why 
America’s Finest Watches are equipped with 
America’s Finest Attachments: 1/20 12-kt. 
gold-filled Double-Circle Quality B/R Bands. 


Since 1912 
BRUNER-RITTER, Ine. 


350 HUDSON STREET, NEW YORK CITY 


Chicago: 35 E. Wacker Drive ¢ San Francisco: 704 Market Street 
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he HADLEY CATALOG 
IS Ready cua 


OF THE HADLEY CATALOG . . . WRITE THE 
HADLEY ADVERTISING DEPARTMENT FOR IT. 





~and Back of it is Massed Increasingly 
POWERFUL ¥ SUSTAINED 


TATION RUSH 


THE JEWELERS’ CIRCULAR-KEYSTO" 
for February, 1937 




















McA NT 


i 














Mn 


HT 





because — 
@ for years Bristol has specialized in the = 
manufacture of wedding and engagement 
rings which enables us to offer the maxi- = 
mum in quality and value. = 


designers and craftsmen are constantly 
at work on new styles to conform with 


the modern trends of fashion. CWe le rs 
/ 


our rings give lasting and satisfactory 
wear. 


our rings are moderately priced, there- 


fore they are easy to sell to your trade 
at prices they are willing to pay. Fl d uU | ( 


the Bristol line offers many matched 
wedding and engagement ring ensembles. 


we offer a wide variety of diamond-set 

wedding bands. 

Bristol hand carved and chased wedding 

bands are famous for their long wearing 


qualities—supplied in many widths and 


we employ only skilled diamond setters 
and expert craftsmen. 


a Reet Bek geet to sem. Sold Thru Wholesalers 


or green and two-tone combinations. 





Wholesalers everywhere carry the Bristol 

line. Dealers find it extremely easy to * ring illustrated is 
obtain Bristol Rings without delay be- an exclusive “Bristol Creation” 
cause our stocks are always complete. protected by patents granted by 
Ask your nearest wholesaler to show U. S. Patent Office. Beware of 
you a selection of our latest creations. infringements subject to legal 
prosecution. Supplied with dia- 
monds set all around and part 
wav. 


BRISTOL SEAMLESS RING CO. 








Manufacturers of Distinctive Wedding and Engagement Rings 


Main Office and Factory: 71 Nassau Street, New York 


BRISTOL REPRESENTATIVES 


New York Traveling 
B. D. Lessner...A. D. Weinberg Eastern States. S. C. Steinmann 
Midwest E. M. Bond Pacific Coast Nat Post 
29 E. Madison St., Chicago 220 W. 5th St., Los Angeles, Cal. 
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TRADE MARK REGISTERED U.S. PATENT OFFICE 


KNOW THESE FACTS ABOUT THIS NEW V.T.F. 
ROUND WATCH GLASS OF SUPER -STRENGTH 


— 


1.—FORTIFIED AGAINST BREAKAGE through greater thickness. 
2.—SHOCK-PROOF as well as built to withstand rugged wear. 


3.—FLAWLESSLY TRANSPARENT—with the superb polish and finish of the 
famous V. T. F. LENTILLES CHEEVES. 














4—SPECIALLY MADE for complete freedom of watch hand movement. 


5.—ECONOMICAL because they are durable—Serviceable beyond any watch glass 
ever manufactured. 










| Artin are furnished in the follow- 
| ing ASSORTMENTS, each one in a 
| beautiful mahogany finish cabinet 





without extra charge: 


ASST. No. 50—300 Round Watch Glasses (100 Nos.) 
for Bracelet Watches, size 3 to 12—$27.50. 


ASST. No. 100—300 Round Watch Glasses (100 Nos.) for 
Bracelet and Pocket Watches, size 8 to 19—-$35.80. 


i ASST. No. 150—3 1/3 Gross Round Watch Glasses for Bracelet and 
3] Pocket Watches—A more Complete Assortment of the 
Popular Sizes from 3 to 12, and 16 to 19—$53.25. 


ASST. No. 89—“PETITE ASSORTMENT”—12 Dozen Round Watch Glasses 
For Bracelet Watches, Sizes 3 8/16 to 6 15/16—$13.20. 


This Beautiful 
Mahogany Finish 
Cabinet is FREE 
with all FORTILLES 
ASSORTMENTS 








a Actillas “Reflha: : 
i eenemeitieetiedbiemenens Te Gross Dozen 


| CROSS SECTION OF t illes Bracelet Sizes, 3 to 12 15/16 TTT TEST TTT re $13.20 $1.35 
ae =. POCKET WATCH SIZES, 16 to 2015/16 ....... 21.00 2.10 
oe Se SONY Sree 60 Rg (Packed 4 Dozen to Package; each Glass Individually Wrapped) 

















| aa . 
| Order octiLles through your jobber 


Ask for the new V. T. F. circular just off the press 


— HAMMEL, RIGLANDER & CO., Inc. 


| 209-211 West 14th Street New York City 
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BECAUSE 
THEY’VE GOT 
WHAT 

IT TAhES! 


O wonder the watch world has boosted 

BRADFIELD BANDS to the top so quickly; 
Bradfield Quality and Bradfield 1/40 10-kt- 
Rolled Gold Plate creations have what it takes: 
Original styles, striking designs, compelling 
variety, inimitable quality at orices that will 
surprise you. You owe it to yourself to see the 
entire Bradfield line before choosing the watch 


Distinctive 


attachments you need. In it we feel sure you 
will find the styles you want at the price you 
want to pay. Contact your wholesaler now. 


Sold Only Through Leading Wholesalers 


Prabgicld d Danas 


FUL ee ee | 


ee ee | with 


A PRODUCT OF BRUNER-RITTER, INC. 


= » N x N f\ CORK 





ORGANIZATION with a BACKGROUND o/ 





HELZBERG'S, DES MOINES, IOWA 
The two interiors illustrated were 
completely designed, planned, built and 
equipped, by “American”. They ex- 
emplify the maximum in sales effi- 
ciency, display effectiveness, and ap- 
pearance value — elements essential 
to the successful merchandising of 
jewelry 
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JVER A QUARTER CENTURY of EXPERIENCE 


OFFERS ITS SERVICES TO 


JEWELERS planning MODERNIZATION 


Our outstanding reputation for creating successful jewelry stores of all types, is 
the result of the accumulated knowledge, experience and skill of over a quarter 
century in the designing, planning and building of jewelry establishments . . and 
our unrelaxing effort and consistent progress toward the goal of jewelry store 
perfection .. . 

We place our long and varied experience and technical expertness, plus our 
financial capacity——at the service of jewelers conscious of the present oppor- 
tunities for augmenting sales volume, and wishing to take advantage of the 
merchandising assistance contained in modernization for making an active bid 


for the increased available business. 


WE DO THE COMPLETE JOB 


Beginning with the initial survey of your existing store conditions—and pro- 
ceeding with the designing, planning and layout of your store front, interior 
and equipment — through the engineering and actual construction, to the 
decorative scheme—we do the complete job; thus eliminating errors, loss 
of time, and unnecessary interruption of business. 


Consult with “American” on your modernization program. The expert advice 
of our Mr. Harry Sheresky, formerly of the Michigan Store Fixture Company, 
and recognized authority on jewelry store design and construction, is at your 
service. Write our New York office today. 








BUILDERS OF COMPLETE SEWELRY STORES 


3 EQUIPMENT AND CONSTRUCTION CORP. 


30 ROCKEFELLER PLAZA, NEW YORK 
CHICAGO, ILL. DETROIT, MICH. 
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TAVANNES 
































hen isan EXCLUSIVE = |} 
WATCH FRANCHISE |. 
really EXCLUSIVE 2 


Every jeweler knows that as his watch sales go, so go sales throughout his entire store. 








Yet, there is no other item in his shop so subject to competition as a watch! Right 


there is the bugaboo confronting watch retailing today—competition! ... How can you 





rise above it? You may sell a more intensely advertised national brand with less 


wet 
ae 


consumer resistance, perhaps ... but the vital sales structure of a heavily- advertised 
line demands as many retail outlets as it can possibly get in your locality . . . The , 
more stores in your neighborhood selling that particular brand, the greater the 


competition ... Increased competition means inevitable sacrifices for the retailer — | 





and accompanying decreases in volume profits. 

























Now, let’s take the Tavannes side of the story... 


There is no question regarding the dependability of the movement or the superb 
styling of a Tavannes watch. As to distribution ...Tavannes will be sold by selective 
representation in each locality ...‘The Tavannes distributor, carrying a full range of 
these watches, will have a model to meet consumer demand in every price level from 
317.50 upward ... He will be able to maintain prices because, with competition 


removed, there is no need to cut prices... He will realize a full profit on every Tavannes 





sale he makes. He will be able to sell a watch that he has confidence in— without worry 
about returns, complaints or kick-backs. He will enjoy the prestige that is the assured 
sequel to a satisfied patronage. He will be encouraged to promote Tavannes locally — 


as his own selective line ...Tieing up his name with a watch of world-wide importance 





—he alone will profit from the results of such promotion. And when he tells a prospect 
—“This watch I sincerely recommend”—he is distinguished as a trusted adviser—a 
real merchant and judge of quality. His volume at the end of the year is a volume of 


value and his gains substantial, long-lasting! 


These are the surface facts ... Investigate further. . . This subject 
€ is too important to you to pass over lightly... Write us and. we 
will give you more facts about the 


TAVANNES SELECTIVE FRANCHISE 


TAVANNES of AMERICA, Ine. 


608 FIFTH AVENUE NEW YORK 
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TECHNICAL CONTROL 


in producing these products, 
offers extra advantages in 
working qualities, reliability, 
uniformity and economy. 


... Rolled Sterling Silver . 
999 "PLUS" Fine Silver Anodes 
“Special Refined'’ Grain Silver 
.... Gold and Silver Wire.... 
Karat Golds and Gold Solders 

... Gold Bars—Silver Bars... . 
....Platinum Metals.... 
.... Handy" Silver Solders .... 
And other Silver Brazing Alloys 


* 
REFINING SERVICE 


We refine all kinds of manufacturers 
scrap, sweeps and other waste containing 
precious metals; also old gold, silver and 
platinum received from retail jewelers 





...are the specialized knowledge, 
scientific skill and technical con- 
trol that enter into the production of Handy & 
Harman Sterling Silver and Karat Golds. Silver- 
smiths and manufacturing jewelers everywhere 
are realizing more and more the importance of 


these factors. 


The knowledge and scientific methods used in 
making Handy & Harman products are vital be- 
cause they reflect not only many years of study 


and research but also a thorough understanding 


of silversmiths’ and jewelry manufacturers’ needs. 


The results are found in dependable fineness, 
uniformity and in working and finishing qualities 


that save costs. 


HANDY AND HARMAN 22 Fulton St.New York 
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See the Ronson Exhibit 
at the Cuicaco Girt SHow 
Palmer House 
. Rooms 676-677 

Feb. 1 to 12 
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Mt the Starting Post... 


The RONSON sales race for 1936 was glori- 
ously run. Old records were shattered, new 
ones established. 


RONSON Dealers are now at the starting 
post, ready to set up new ‘highs’. Every rule 
that applies to the breeding, training and 
running of champions is paralleled in this 
RONSON race for higher sales peaks. 


The thorobred we offer to RONSON Dealers 
has been reared from winning stock, sired 
by Increased Advertising, out of Brilliant 
New Lines. Thruout the pedigreed strain run 
sound merchandising policies. 


As in all races, the start is vitally important. 
There are 12 monthly marking posts on the 
RONSON annual track and every one counts 
in building up your bigger sales volume. 


in short, progressive dealers have learned 
that RONSON products are year-round sellers 
and that the spectacular spurt in the home 
stretch is only part of the race. 


Prepare now for a good get-away at the 
beginning by arranging to see and stock the 
brilliant new RONSONS, —rich in ideas, ingen- 
ious in form, exquisite in design and finish. 


Plan to maintain a steady pace ‘round the 
entire twelve-month course by immediately 
displaying and promoting these new products 
with the help of the extended advertising and 
the many powerful sales-aids offered you. 


That's the momentum that will bring you to 
the finishing line a winner, with a RONSON 
volume surpassing anything you have ever 
before reached. 





Now ready — the complete, inspired, NEW RONSON Lines! 


See them thru your jobber or at these permanent display rooms:— 


NEW YORK CHICAGO LOS ANGELES 
347 Fifth Avenue 36 S. State Street 728 $. Flower St. 


ONSO 


WORLD’S GREATEST LIGHTER 
ART METAL WORKS, Inc, factory & Main Offices Aronson Sq., Newark, N. J. 


In England: 


In Canada: iret RONSON PRODUCTS Ltd. 


DOMINION ART 
METAL WORKS, Ltd. 
Toronto 


London, W. C. 2 


In Australia: 
W.G. WATSON & CO., Ltd. 
Sydney wi See the 
RONSON Exhib 
at the BOSTO 
Girt SHow 
Hotel Statler 
Room 526 
Mar. 8 to 12 




































































USE THE WESTCLOX LINE— 


AND THE WESTCLOX PLAN 


TO GET YOUR SHARE OF THE INCREASING ELECTRIC CLOCK MARKE} 








HOW TO GET THIS BEAUTIFUL DISPLAY 


Simply select nine or more Westclox Electrics, at 
least two models, to come from your wholesaler, 
and be sure to specify metal stand. This perma- 
nent display will be shipped to you from factory. 
This display is handsomely made of all metal in 





rich chrome and black, it holds any six West- 
clox Electrics. The etched and enameled plate at the a 
top carries the strongest selling phrase in the clock E 6 
industry —‘‘Made By The Makers of Big Ben.” ; 
The supply of displays is limited, order today. j 


1 
SILENT KNIGHT ELECTRIC 
ALARM 


New, low-priced, self-startin; 
dependable, mellow gong alarr 
Operates at low cost. Qui 
motor. Beautifully finished i 
modern gun-metal with gol 
colored bezel. Red second han 


Convex glass... ... $4. 
2 
COUNTRY CLUB ELECTRIC 
ALARM 


Metal case, black with nicke 
trim. Steady alarm. Red swee; 
second hand. Two-tone dia! 


Roman numerals... . . $2.50 
3 
BEN BOLT ELECTRIC 
ALARM 


Black with gold-colored trin 
$2.95. Luminous, $3.95. Ivory 
finish with gold-colored trin 
and etched metal dial . . . $3.45 


4 
BEN FRANKLIN ELECTRIC 


Self-starting time clock. Smart 
black case and dial with mod 
ern gold-colored bezel and 


Ds cis hw a 


5 
ELECTRIC WALL CLOCK 


Thin, beautiful. Numerals easy 
to read. Ivory or green finish 
with chrome-plated bezel. Con 
vex glass, $3.50. Round model 
—in red or ivory finish. $2.95 


GREENWICH ELECTRIC 
| ALARM 
CRT: Self-starting. Authentic Early 
: American walnut-colored wood 
case. Etched metal dial. $6.95. 


THEY’RE HELPING WESTCLOX DEALERS EVERYWHERE TO BUILD PERMANENTLY 
PROFITABLE ELECTRIC CLOCK DEPARTMENTS 


@ Electric clocks sales are soaring. In one year 
they reached the tremendous total of over 
2,000,000 units—more than $14,000,000* in 
retail sales according to the latest available 
authentic information. Higher sales are indi- 
cated for 1937. Electric clocks present a profit 
opportunity you mustn’t let pass by! 

Here’s how hundreds of dealers are getting 
their share of these large sales. First —they’re 
stocking the line of electric clocks with known 
dependability — Westclox Electrics— made by 
the makers of Big Ben. Westclox timepieces 
—clocks and watches—have proved their ac- 
curacy—their reliability—their long life in 
44% of the homes of America. Besides their 
reputation for faithful timekeeping, Westclox 
Electrics have the features people want. All 
are insulated against noise. Some are self- 
starting. All operate at low cost. And all are 
popularly priced. 


Second — these dealers are following the 
tested, sales-making Westclox plan of dis- 
playing a full range of models. Wall clocks— 
time clocks—and a complete choice of electric 
alarms to meet all customer preferences—pre- 
vent lost sales. To do this most effectively, 
they’re using the FREE display shown above 
—one of the most attractive selling displays 
ever offered by Westclox. It ties in with West- 
clox advertising —the strongest Westclox na- 
tional advertising campaign in years. 

To get your share of electric clock profits 
this year, put the Westclox line and this West- 
clox display to work for you now!—West- 
clox Division of General Time Instruments 
Corporation, La Salle, Ilinois. 





WESTCLOX 





WESTCLOX’ 1937 ADVERTISING 
DELIVERS 203,724,306 MESSAGES 





Westclox’ advertising covers 121.6% of all 
families in cities over 500,000 —97.2% in 
cities 100,000 to 500,000— 85.1% in cities 
25,000 to 100,000 — 93.4% coverage in cities 
10,000 to 25,000— 89.3% in cities 2,500 to 
10,000 and 57.6% in rural areas. This means at 
least 8 out of every 10 customers of your store. 


*Source— Electrical Merchandising Survey 
made in 1936 
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ISN'T THIS THE WORLD'S 
LONGEST RAILROAD TUNNEL?) 
vs 








| DONT BELIEVE SO 
GEORGE, ISN'T THERE A 
LONGER ONE 











2 NLIN ITALY...? > 


» a gbeS y, by 


12.3 MILES 














ETRUSCAN TUNNEL—I¢a/y 
11.3 MILES 


...but there’s no question about the 


WORLD’S BIGGEST MAGAZINE 


HERE’S very little difference in the size of the that assures you quicker turnover and greater profits! 


world’s longest railroad tunnels—so little that 
few people could name them—but it’s no puzzle to What The American Weekly is 


name the world’s biggest magazine. For The American The American Weekly is the largest magazine in 
Weekly is twice the size of its nearest competitor! the world. It is distributed through the 17 great 

With a weekly circulation of nearly 6,000,000— Hearst Sunday Newspapers. In 627 of America’s 995 
double that of any other magazine, The American towns and cities of 10,000 population and over, The 
Weekly supplies advertisers with the greatest mass American Weekly concentrates 67% of its circulation. 


selling support thatcan be In each of 174 cities, it reaches better than 
had. And the manufactur- one out of every two families 


er whouses The American In 144 more cities, 40 to 50% of the families 
Weekly for his advertis- In an additional 134 cities, 30 to 40% 
ing is backing you, the In another 175 cities, 20 to 30% 
retailer of the every-day ... and, in addition, more than 2,000,000 families in 
The necessities and luxuriesof thousands of other communities, large and small, reg- 
AMERICAN life with a seiling force ularly buy and read The American Weekly. 


” THEAMPRICAN 
1 = WEEKLY 


NEARLY NEAREST **The National Magazine with Local Influence’’ 


6,000,000 COMPETITOR ae : ? 
CIRCULATION CIRCULATION Main Office: 959 Eighth Avenue, New York City 
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Distinguished for Elegance 
KESTENMAN 


Watch Strap Line for 1937 


Rich in appearance . . superb in quality .. displaying workmanship such 
as only comes from the hands of master craftsmen . . THAT is the 
KESTENMAN Line for 1937. You should not fail to see these 
straps which interpret the outstanding charm, artistic 
designs and the definite appeal of the assured 


style leaders for the coming season. 


Leaders in Quality and Durability 
KESTENMADE 1/20 14K Gold Filled 
PEERLESS 1/40 1I2K Rolled Gold Plate 


The Kestenman standard of quality conforms strictly to '. S. 
Commercial Standard 47-34. And, because this standard is main- 
tained, it permits the use of the quality marks shown above. An 
undisputed guarantee of durability and genuine worth. You can 


recommend them with confidence. 


Ask Your Wholesaler to show 
You the Complete Line. 


EST 


Means Better Made 


Kestenman Brothers Manufacturing Co. 
New York 150 Chestnut St., Providence, R. |. San Francisco 














= Lees AoE rererenen ranean wane 
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A year age we published this: 


IN 1936: 


SALES OF CORONA We don’t very often lead ~~ 


cheers for ourselves in — 


PORTABLES WENT UP public. Bur her's 2 BED 


5 1 6% Over 1935 


AND SALES IN 1936 BONA 
COMPARED WITH SALES OF CO am 
1934 SHOW AN 1935 (over 4 5° 

INCREASE OF INCREASED 4 





Inc, 195 
SMITH & CORONA TYPEWRITERS 
LC 


—AND CORONA’S 1937 “SPEED MODELS’ 
ARE ALREADY A _ SENSATION! 
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Jewelers’ cost 
4X7005 Tiger Eye 
Cameo $8.25 ea. 
4X7891 Synthetic 
Ruby................. $6.75 ea. 
4K1266 Hematite 
Intaglio $8.63 ea. 
4K1273 Tiger Eye 
Cameo $8.25 ea. 
4K1371 Synthetic 
ae $7.50 ea. 
4K1283 Hematite 
Intaglio........... $8.25 ea. 











1 RING 
OR A TRAYFUL 


O-B supplies any kind in any quantity 
Through Wholesalers 


Whether your requirements call for 1 ring or 1000, buying 
them all from one source saves your time and assures uni- 
formity in quality and service. 

For over 57 years retailers have turned to the Ostby & 
Barton line to fill all their needs because this one source gives 
them variety, completeness and maximum sales appeal. 


Ask your wholesaler to show you the complete O-B line. 








.. Meet MR. CLARENCE E. HORN 


who has had a long successful experience 
selling O-B rings. He is a resident manager 
of our New York Office, and his activities 
cover New York City and surrounding ter- 
ritory as well as the city of Philadelphia. 




















Main Office and Factories: 118 RICHMOND STREET, PROVIDENCE, R. |. 


NEW YORK SAG | LOS ANGELES 
15-19 Maiden Lane ———s« 55. E. Washington Stree Boe ANS West 5th Street 
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ONE OUT OF every | WO 


BOUGHT THEIR HAMILTONS 


° 


ON G 
2, Y, 















No wonder Hamiltons are wonder the Hamilton is easier to sell. And once 
sold, Hamilton beauty and accuracy keep it sold. 

EASIER to sell— Feature in your windows, in your showcases, 

and they STAY SOLD the watch the public prefers. A Hamilton dis- 


play stamps your store as a quality outlet. And 


Not jong ago we made an exhaustive study among remember to carry a representative stock of 
recent Hamilton purchasers in a large American these fine watches, complete enough to satisfy 
city. One of the questions our interviewers your customers. Don't lose sales to competing 
asked was, “Why did you select a Hamilton?” stores carrying a wider variety of Hamiltons. 
Approximately half of them said, “Reputation.” See the new 1937 line—the handsomest Hamil- 

Probably no watch has ever had the customer tons in history. The Hamilton Watch Company, 







acceptance enjoyed by the Hamilton. No Lancaster, Pennsylvania. 





LADIES’ WRIST MODELS 
Right to Left) 
LUCILLE. 17 jewels. 10K gold filled. 
Gold filled bracelet, $42.50 
SUZANNE. 17 jewels. 14K gold filled. 
With silk cord, $47.50 


MYRNA. 17 jewels. 14K gold filled, 
Gold filled chain, $52.50 


ANITRA. 17 jewels. 18K solid gold. 
18K gold fittings, $65.00 


MEN’S STRAP MODELS 
(Left to Right) 
oe . ‘ BOONE. 17 jewels. 14K gold filled, 
{ YP es . Two-tone gilt dial, $50.00 
/ } LAWRENCE, 17 jewels. 10K gold 
filled. Black numeral dial, $37.50 


DORSEY. 19 jewels. 14K solid gold. 
Curved-to-the-wrist, $77.50 


aa 


—— 


‘ 


THE WATCH OF RAILROAD ACCURACY 
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ADVANCED TIME RECORDING 
BY LAWSON... 


THE EMPRESS - This smart, 


modern timepiece in a plastic 
case is available in six colors: 
Ivory, Pink, Green, Blue, Red and 
J Sscohnpatsabiitact=to@bate(e)(oM-tale Mey ecciai 
in white. A style leader in the 
low price field. Retail price, a 


THE SAVOY-A most dis- 


robatoiehi,- Mel Colel ahi ohd all: Wrer-t-\- Ms at- baler 
somely formed of metal; finished 
in bronze, trimmed in cream— 
or in chrome, trimmed in: black. 


| Si) 6-00 so) o (ol - $990°° 


i 
‘ 
s 
| 
! 
5) 
| 
| 
Hl 


THE MAYFAIR - This out- 


Ci e-batob bale mB cclole(-) Gm baWe-baumr-Vecsat-i¢-¥1 
body is finished in bronze, trim- 
pact =to Mi ball 0) ¢-1-1-9mr- bale MMos d-T:bccleezo) amp bal 
satin chrome. trimmed in pol- 
i= alto Mod ab co) acl =Mm- bale MN olf-Vol am \c-3e-0 8 


joy ater= - - : - $9750 


LAWSON TIME... 0 |) ear aco.m: 


Los Angeles, New York, Chicago, Atlan'a 


1937 OFFICIAL PRIZE AWARDS | , Set ee 
For PASADENA’S WORLD-FAMOUS =. gg *—&@ KOKE-SLAUDT& CO.,1 
TOURNAMENT OF ROSES tt 315 West Fifth St. Los Angeles, Ca 
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AND THE LINE THAT 
MEETS THEIR APPROVAL 


Meetings like this are never found out of order in a single detail of 
dress or its proper accents. And these experts in modern living — 
people of taste and the means to indulge it—they are the ones who 
direct the fashions in accessory jewelry. For them, and for the thou- 


sands who follow their lead, Simmons styles are directly designed. 


So give your board of style directors a new interest in your business. 
Give them what they are looking for—Simmons correct creations 
for business, sport and formal wear. New designs are coming, now, 
from the drawing board of a world-famed designer in precious metals. 
And into these modern style-setting creations is going old-fashioned 
qality—the same standards that Simmons established in 1873. Simmons Quality . .. a Constant 
; Factor for 63 years, regardless of 
Pan now to feature the complete Simmons line throughout the business conditions. Never once 
coming year. And write for our time-honored perennial—a hand- has it temporized with depressions, 


some 1937 Memo Book with genuine leather covers by Simmons. or curtailment of buying power. 


—-_J 
- f- 
e e UWtUtows- e ATTLEBORO, MASSACHUSETTS 


WATCH CHAINS AND BRACELETS + STRAPS + CORDS + RIBBONS + CLASPS + BUCKLES « BELTS + CUFF LINKS e 
PSCKET KNIVES -« NECKLACES - BEADS + BRACELETS « COLLAR CLIPS + TIE HOLDERS . RELIGIOUS JEWELRY 
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.. most sensational-selling | aN TH i EL GIN : 
models in years — these new 
Elgins will give you a fast ‘Cras S | * S E R | E S 


start toward 1937 profits! “ya 








@ Now wholesalers have fresh stocks of 
the exquisite Elgin “Classic” models . . . 
the brilliant Elgin “Cavaliers”. And that 
means a twofold opportunity for instant 
profits awaits you. 

The “Classics” are America’s first semi- 
baguettes to sell for $32.50 and less! And 
they are so excitingly styled that few 
prospects can resist them. 

For men, the “Cavaliers” afford the 
latest choices in the compact 8/0 size—all 
priced under $30.00! Each runs 45 hours 
on a single winding —has extra-fine jewels 
—in all 7 great advantages. 

And both of these new series give splen- 
did expression to Elgin’s 72-year old policy 
of full, honest value. Every model is super- 
lative in workmanship—timed to the 
standard of the stars. 


Set out today for a record-breaking 
1937! Order these popular new Elgins! 


THE ELGIN 
y avalier SERIES 





A. 2739—7 j. 10K nat. gold filled. Silk cord, 
12K gold filled ratchet center. Raised figs. $27.50 
B. 2775—7 jewels. 10K natural gold filled case 
Gold filled band. Raised figure dial. $29.75 
C. 2769 (natural) 2768 (white)—7 j. 10K gold 
filled. Gold filled band. Raised figures. $32.50 
D. 2773—7 jewels. 10K natural gold oor 77) e. 
Gold filled band. Raised figure dial. 32.50 
E. 2703—7 j. 10K nat. gold filled. Silk cord, 
12K gold filled ratchet center. Raised figs. $27.50 
F. 1867—7 jewels. 10K natural gold filled case. 
Embossed dial. $25.00 
G. 1899—7 jewels. 10K nat. gold filled, Veritas 
metal back. Gold filled band. Emb. dial. $29.75 
H. 1863—7 jewels. 10K natural gold filled case. 
Embossed dial. $25.00 


The Elgin National Watch Company is operating ur 
the Fair Trade Act of Illinois 


ELGIN NATIONAL 
WATCH COMPANY 


Elgin, Ill. 
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Modernization, in addition to being an of- 
fensive effort, may also become a defensive 
weapon. The merchant who takes advan- 
tage of this means of promoting his business 
is in a stronger competitive position. The 
one who waits unduly long, however, may 
find himself forced to modernize in order 
to hold his relative position in his particular 
market. 
from:— U. S. DEPT. OF COMMERCE—1936 
STORE MODERNIZATION SURVEY 








Jeweler 


SIACE [900 


fessess- aaa 





r ' 
PROPOSED STORE FRONT ; 
DESIGNED FOR 
M. G. PETERS & BROS.. INC. 
BROOKLYN, N. Y. 








JAFF BROS. are in a position to design and construct your store in its entirety, based upon 
20) years’ experience in designing and building many of the country’s finest jewelry stores; 
designed and built in keeping with modern merchandising trends. 


Our designing staff is composed of designers and draftsmen who are experts in their field, capable of designing and planning the 
modernization of your store, so that it will be the outstanding institution in your locality. 


WR. MURRAY M. PEARLSTEIN, noted store designer, who has designed many of the finest retail 


establishments, is now associated with our organization. His services are at your disposal. 


WRITE US TODAY 


An expert in Jewelry Store Design and Con- 
struction will be placed at your Service. 


JAFF BROS. WOODWORKS 


4'-43 37TH STREET Telephone: STillwell 4-1477 Long Island City, New York 
{ CREATORS AND BUILDERS OF MODERN STORES EVERYWHERE | 
r 
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MANUFACTURERS OF JEWELRY 


FLAT AND HOLLOWWARE SILVERSMITHS 








WATCHES 


CASES AND ATTACHMENTS 


GIFTS AND ARTWARES 





SUPPLIES — EQUIPMENT 
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FOR THE Map 


BE THERE WITH  ©&f 
YOUR MESSAGE / 


It will be our 68th Anniversary Spring Buying Number, which has become an 
institution in the trade. Jewelers everywhere look to this outstanding issue for 
new goods, new ideas, new patterns, and designs and for new merchandising 
inspiration. 

This is the time—and the March issue is the medium through which to “TELL 
IT TO THE JEWELER” if you have something to sell him. 


A new sales season is at hand for the retailer—the jobber—and the manufac- 
turer. This number offers an unusual opportunity to drive home your sales 
message to a particularly receptive audience at a time when stocks are ex- 
tremely low and greatly in need of replenishing. 

Use this most economic and certain means of registering your message to the 
entire Jewelry trade. Reserve space NOW. 
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G ranat quality 


is the better quality answering the 









demand that has come with 





better times 




















Granat rings (engagement rings and wedding 





rings) perfectly reflect the jeweler’s purpose to 





merit the finest business in his city. The new 





Granat creations for 1937 are now being intro- 





duced to the trade by the following distributors: 











C. A. RIGER CO. HALL BROS. CO. 


KANSAS CITY, MO. PITTSBURGH, PA. 











EWING BROS. INC. MAYER BROS. 


ATLANTA, GA. SEATTLE, WASH. 











A. I. HALL & SON 


SAN FRANCISCO and LOS ANGELES 


ranal Mts, (0. 


oe ae 3 3s Leading ding Stylists 


ONE-FIFTY POST STREET - SAN FRANCISCO 
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for 193/ 


@ Increased National Advertising invites your 
finest prospects to view your stock of Heirloom 
Plate. Constructive merchandising plans used 
by you will help sell these prospects ot full 
profit. Hundreds of dealers have found Heirloom 


the most profitable silverware line to carry. Why 





not be one of those who reap the rewards 


direct dealing and assured profits? 


oe 


LONGCHAMPS 


eitloom: Plate, 


ERWARE CREATED FOR THOSE WHO SEEK THE FINEST 





*Trade Mark Reg. U. S. Pat. Off. ONEIDA LTD., Mfrs., SHERRILL, N. ¥ 
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e THE VEAGA 
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UUVT 


FOR MEN 


Owe 
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COMPLETE IN THIS ISSUE + SECOND CHOICE 8Y Utena F 


THE GREATEST ADVERTISING CAMPAIGNS 


IN THE INDUSTRY for Lhe fol 12 meortles of 1057 


Powerful selling messages in America’s 
& leading magazines constantly, re- 
peatedly, forcefully telling Gruen’s story 
of quality... paving the way for greater 
sales for you. Gruen radio, reaching mil- 
lions of listeners every week through more 
than fifty-four network stations from coast- 
to-coast. Eye-catching point-of-sale dis- 

plays. Attention-getting newspaper 
ads. 
dealer helps. 


A new line of smart 


Created to do a real selling job, Gruen’s 


advertising will constantly hammer home 
the Gruen theme to the people in your 
community. Yet geared to strike your peak 
selling periods, it includes enlarged maga- 
zine schedules with full-color pages and an 


even heavier radio barrage. 


Gruen dealers will cash in on this unprece- 
dented advertising and merchandising pro- 
gram for 1937. Its uninterrupted continuity 
will increase your sales all year long. 


GRUEN WATCH COMPANY 


Time Hill, Cincinnati 
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for those 


D Jor nN 


AMETHYS 15 






fo]; Pudry 





The February-born may tind 
ncerity and peace of mind 
Freedom from pas 
\f she an amethyst will wear.” 


In the old days it was claimed that 
‘wo days of the ae were given to the 
methyst —- Wednesday and Thursday, 
nd that the wearer was = D) 

planets—Venus, goddess of | 

ipiter, and Mars. Roman sien 
ilued the stone most highly as a charm 
retain the affection of their spouses 
vs Mystic Gems. A German writer of 
Eleventh Century says, “An ame- 
yst owned by a man attracts to him 
love and affection of noble women, 

1 protects him from thie - 


The amethyst colors of red and blue, 
king violet, are symbols of power and 
ht. The deep violet color stands for 
ie and deep love. Poets have called it 

stone typical of the dawn and the 
ning, the deep azure purple of the 
ginning and ending of the day. !t was 
jicated to St. Valentine, who is said 
have worn a ring of amethyst “‘bear- 


2 figure of Cupid.” 
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Emil W. Kohn 
of Theodore A. Kohn & Son, 608 
Fifth Ave., New York, looks ahead 
into 1937 and comments on business 
prospects for the next year among 
retail jewelers. Says Mr. Kohn: 
“There are evidences of improve- 
ment and I think 1937 will show bet- 
ter conditions. We are not entirely 
out of the woods, but there are more 
people with money to spend and I 
look ahead with hope to the future. 
Corporation earnings have increased 
and most people have better incomes. 
The future looks bright if we can 
keep this country out of war.” 


Ou Man Depression 


will soon be a mere memory if the 
increased demand for diamonds and 
other precious stones can be taken 
as a herald of better times. Both in 
the United States and in Toronto de- 
mand for a fine grade of jewelry is 
reported. 

“We find the demand steadily in- 
creasing,” said Turner Chapman of 
Chapman Bros. “The price of uncut 
stones is up 10 per cent in Amsterdam 
and the demand has increased consid- 
erably in the United States.” 

“The best year since 1929,” de- 
clared F. H. Stephenson, of W. W. 
Munn. “I think prosperity has re- 
turned.”’ Mr. Stephenson said in past 









years old stones had frequently been 
brought in for remounting, but the 
practice now is to buy new rings. 


des as it is important 
to set off individual pieces of fine 
jewelry and silverware with an ef- 
fective background that aids in mak- 
ing sales, so it is important to set off 
merchandise as a whole in the modern 
jewelry store. Paint and color play 
a large part in creating an effective 
background, declares William H. 
Wright, president of Galt & Bro., 
Washington, D. C., the oldest of 
America’s fine jewelry establishments. 

Mr. Wright points out the great 
importance of keeping the modern 
plant in up-to-the-minute condition. 
“Whether there is much _ interior 
painting to be done or little,’”’ he says, 
“the coated surfaces should always 
be kept fresh looking. ‘The attrac- 
tive painting of a store not only 
makes for cleanliness, sanitation and 
light but acts as a magnet to the in- 
coming customer.” 

In every retail store, Mr. Wright 
says, “there are certain assets whose 
merits are only beginning to receive 
long due consideration. Lighting, 
even though its values are obvious, is 
one. Air conditioning and tempera- 
ture control are others. These are 
gradually being recognized. But the 


36 








selling value of attractive color in 
the store is really just beginning to 
be felt by the shopkeepers of the 
country.” Mr. Wright also calls at 
tention to the fact that it is just as 
much a matter of advertisement to 
have your store well painted and 
lighted both inside and out as it is to 
insert an advertisement in the daily 
newspapers. 


LAasigned for the purpose 
of promoting consumer confidence in 
the advertising of the retail stores, 
a code has been signed and adopted 
by more than 100 merchants of 
Syracuse, N. Y., in which each 
pledges himself to tell the truth and 
nothing but the truth in his news- 
paper, radio, circular, window dis- 
play, direct mail and all other forms 
of advertising. 

The principal jewelry concerns 
are taking an active part, inaugurat- 
ing an experiment the results of 
which merchants elsewhere are watch- 
ing with interest. Co-operating, the 
Syracuse Better Business Bureau has 
announced that it will prosecute any 
violators under that section of the 
penal code dealing with truth in 
advertising. 

Use of unjustifiable superlatives in 
the describing of advertised merchan- 
dise is banned; so are such things as 
“free” gifts, contests, lotteries, etc. ; 
likewise the use of such terms as “two 
for the price of one,” or the making 
of such statements as “the greatest 
values in Syracuse,” or “the greatest 
sale in the city’s history,” and_ th: 
like. Cuts and illustrations that a1 
used in the advertising must also dé 
scribe the merchandise with reason 
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days. 


Co., Providence, R. LI., 











In other words, the 
advertising of the stores must tell the 
truth and nothing but the truth to 
conform with the terms of this code. 


able accuracy. 


[, discussing 
conditions in the diamond trade in 
this country, Lee Reichman of Reich- 
man Bros., 20 W. 47th St., New 
York, said that at the present time 
there is a marked scarcity of fine dia- 
monds in the American market. 

“Stocks of fine diamonds are very 
at this time. As a matter of 
tact, | do not recall a period since 
| have been associated with the dia- 
mond trade when it has been more 
dificult to get fine stones. There is 
not five per cent of the fine gems in 
this market that used to be here and 
there is no present indication of an 
increased supply. Sales during the 
past few months have been several 
times the amount of imports,” he 
said. 


low 


Mr. Reichman expressed the opin- 
ion that retail jewelers will do well 
to buy at present prices whenever fine 
goods are offered for their inspection 
if they do not wish to pay increased 
prices later on. They are apt to find 
themselves without sufficient stocks to 
meet customer demands if they do 
not act, he declared. 

The past holiday period saw some 
tairly good sales of fine diamond- 
mounted jewelry by retail jewelers, 
but nothing to compare with the old 
The distressed goods having 
een absorbed during the past few 
years, prices will now be governed by 
the cost of production plus a profit for 


he dealers, he added. 


iF a booklet 

blished a short time ago, Albert 

Walker, head of the Albert Walker 

says, in 
ig 

The Social Security Act is with 
and it might easily prove to mean 
iness insecurity, if it is not made 
factor in planning our overhead. 
ere will be a revival of N.R.A. in 
1e form. 

[t appears that business is to be 
ervised and regimented. ‘This is 
stly a good thing, but it must be 
t in the right way. I 
ent of ‘rugged individualism.’ 


am no pro- 
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We live together and we ought to 
plan together to live in peace, har- 


mony and mutual prosperity. The 
fact that ‘regimentation’ has been 


used as a political slogan should not 
necessarily condemn it. We are con- 
tinually subject to regimentation, and 
this must be so unless each of us goes 
into the wilds and becomes a hermit, 
without contact with other human be 
ings. 

“The lone wolf is not my hero. If 
we live in society we must make rules 
and laws, and those regulations are 
regimentation unless my brain is 
cock-eyed. 

“Business should be subject to rules 
and laws, and the thing we need is a 
method and a guarantee that such 
regimentation shall be justly set up 
and fairly carried out. 

“That the scales of business justice 
shall not be weighted on either side 
to the detriment of the other. That 
both labor shall have 
just compensation. That both buyer 
and seller shall be properly protected. 


and_ business 


That no man, or no section of our 
industry shall through unfair com- 
petition hold a threatening knife at 
the throat of any other. 

“The most promising and perhaps 
the 
these things seems to lie in trade as- 


only method and guarantee of 
sociations, properly set up and faith- 
fully administered and with the loyal 
and honest support and cooperation of 
all the members of our industry. In 


this 


from dangers within and without.” 


way we can protect ourselves 








TIME MARCHES ON 


—Very few of us U. S. A-ers regard the 
automobile, the radio, the bathtub, or the 
vacuum cleaner as luxuries. 

—But to our grandparents they would have 
seemed like flashes from Aladdin’s lamp. 

—Luxuries of today become the necessities 
of tomorrow, for our requirements for living 
are always on the “up and up.” 

—One hundred years ago the average person 
had about 52 wants, of which 16 were re- 
garded as necessities. 

—Today, the wants number 484 on the aver- 
age—of which 94 are looked upon as neces- 
sities. 

—So reports the First National Bank of 
Boston in its recent market letter. 

—Grandmother wore her gold bracelet for 
years and years—now her granddaughter 
has dozens of pieces of charming jewelry. 

—Wants increase, luxuries multiply, and 
jewelry merchandising goes on apace. 


casings 
7 1 as 


President 
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Ettects of the great 
rise in platinum prices which occurred 
last fali have now begun to be felt 
on the West Coast, Joseph Granat, 
member of the firm of Granat Bros., 
Inc., which manufactures wedding 
and engagement rings and conducts 
credit jewelry stores in San Fran- 
cisco and Oakland, Cal., said during 
a recent visit to New York. 

White gold, which was in demand 
as the metal for engagement and 
wedding rings during depression years, 
is again being called for on the West 
Coast. Yellow gold has received some 
measure of acceptance in the South 
and Middle West, though Mr. 
Granat finds that the white alloys 
retain their popularity on the Coast. 

A steady improvement in business 
is noted by Mr. Granat, who ventured 
the opinion that the West Coast re- 
tail jewelry business has shown a gain 
last year proportionate to the gain 
of 1935 over 1934. Unit sales in the 
Granat stores were considerably high- 
er during the past holiday season than 
in the previous one. 


I; you have a “piece” 
to speak the newspapers will be glad 
to broadcast it for you. 

The 


which has just been enjoyed by deal- 


encouraging selling season 
ers. was due in no small part to the 


publicity which has been given to 
jewelry, both by well-directed cam- 
oaigns and by individuals in the trade. 

Every retailer, even in the smallest 
town which affords a newspaper, 
owes it to himself and his trade to 
get his name before the public, not 
only in advertisements, but through 
the news columns. ‘The scope of any 
news or matter of timely interest is 
limited only by the extent of the alert- 
ness of the jeweler. He may submit 
his story to the editor, with whom he 
should certainly be acquainted, or 
call the newspaper office and ask to 
see a reporter. 

By offering a watch as a second 
place prize in a popularity contest 
conducted by a Portland, Me., news- 
the Rogers Jewelry Co. had 
its name appearing daily for weeks in 
ling 


N irly 


ist tt ietermine 


paper 


stories tel 


of the progress of the 


ontest 750.000 votes were 


the winner of the 


weeks in Florida. 
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“H 
ow much ?”, and “How iong 


are two important questions facing the 


will it take?” 


merchant who plans to modernize. As outlined in the 
previous article of this series, these further stress proper 
planning. A campaign of action, taking into account all 
features of design, finance, and construction should be 
laid out by the owner in consultation with his architect. 
Expedience will affect many decisions on any construction 
job, but wherever possible every alternative should be 
weighed, adjudged, and fitted into the plan of action. 

It should 
be as thorough as the assembly line lay-out in an automo- 


And it should take 


The plan of action is rarely detailed enough. 
bile plant. It should be on paper! 
into account these items: 


I. MONEY 
1. Source of financing 
2. Cost of financing 
3. Cost of the job 
4. Allowance for extras 


II. 


Itl. 


IV. 


38 


NEW 
STORES 





(Ol 
OLD 


J. R. von STERNBERG 


Y GW YF 


nt 


EDITOR’S NOTE: This is the second of a series 0 
articles on Jewelry Store Modernization. The first 
one appeared in the January, 1937, issue. In this 


irticle Mr. von Sternberg discusses modernizatior 





costs and length of time required 
inlay-Strauss, Inc., in Ith St., New York, store has effect 
a quiet dignity, yet colorful appeal, with the use of grey-ve 
art and extruded bronze. The windows are topped wit 
vale nce W th Sar | bla te 1 de at The bulkhe ad of < 
rtod frictr granite 1 excellent hace to 
TIME 


1. Maximum construction period 

Store hours lost during construction 

Provision for extended construction period due to fa 
tors beyond contractor’s control (labor disturbances 
unforseen construction difficulties, delay in receivin: 
materials, natural calamities, acts of God) 


? 
4 
3. 


JOB ORGANIZATION 


Union or non-union labor 

. Adequate supervision 

Coordination trades 

Planned material delivery 

Field check of plans and specifications 

6. Provisions for changes in plans and specifications 
7. Contractor’s penalties for completion delays and 
satisfactory workmanship 


between 


Ne wlho— 


CONTRACTS & DOCUMENTS 
1. Examination of lease 
2. Drawing up of contracts 
3. Provision for Workmen’s 
liability, etc., insurance 


Compensation, fire, thet 
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+, 

5. Complete review of all legal obligations to: (a) City, 
(b) Public, (c) Contractors, (d) Landlord, (e) Em- 
ployees, (f) Architect 


Provision for all necessary permits 


l‘hese constitute, generally, the construction scheme. 

\n individual case will necessitate minor changes, but 

) the emphasis should always be on a thorough analysis of 
The owner will also have to 
make this decision: How long can he afford to close his 
shop during reconstruction ? 


every construction detail. 


This is not important in 
the case of a new location, of course, except as it is influ 
enced by money rates and rent. If the owner prefers 
to continue business during all of construction, it can be 
irranged, but it will necessarily lengthen the construction 
period. In such case, he should provide an attractive side 
walk barricade, preferably complete with lighted signs 
ind show windows. ‘This should be a part of the archi 
tect’s drawings and should be figured with them. 

The interior of the store may be altered behind portable 
screen walls. This will reduce the stock and display 
space, which should influence the owner to effect a stock 
clearance before proceeding with the alteration. Many 
such alterations of this kind have been made, despite the 
fact that a jeweler’s stock is intrinsically valuable and 


requires close control. 






















Some teaiures of construction, such as a terrazzo tloo 
and the erection of door frames will require a complet 
shutting-off of the store access. However, provision may 
be made to perform most of this work at night or ove) 
Sunday. ‘This should be specifically mentioned in 
contract, since it will necessitate payment of overtime 
Even such large items as signs and marquees have been 
erected without interfering with the store business. I: 
the Michaels-Bauer store in Providence, R. I., we suc 
cessfully erected a 10 by 18 foot marquee during the 
height of the Christmas rush season without losing a busi 
ness day. ‘This was accomplished on a main shopping 
street, crowded with Christmas shoppers, and serves t 
illustrate the fact that a necessary alteration knows n 
slack season. 

How much can you pay for a new store? How should 
it be equipped? Proper design calls for simplicity in 
preference to elaborateness. In an effort to cut down 
the cost of an alteration, the stress should be laid on 
simplifying the plan rather than cheapening it. Ih: 
owner should not be mislead by the relative estimates sub 
mitted by competing contractors. No set of plans has 
ever so thoroughly described a job that it covered all 
phases of material and workmanship. ‘The advice of the 
architect should be considered because he is better quali 
fied to pass judgment on a contractor’s ability to deliver 
The quality of workmanship is relative. For instance: 
it should not be necessary to use the most expensive kind 
of cabinet work, or watch-like precision in construction. 
Some jobs call for that, but they are rarely of a comme 
cial nature. Nor is it advisable to countenance a slip 
shod method of construction because of first-cost consid 
should 


erations. A store, as a standing advertisement 


retain its freshness without undue deterioratio: Lhe 
contractor is an interpreter of the architect's conception, 
and he should be as carefully chosen as the design ot the 
store. 


How 





much can you afttord to pay for stor Main 


OPT a 
Oe ae rat ry 























BETTER LIGHTING make 
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A well-lighted ie 
Da ers-by The 
vhi te 
h window 


VV 


2welry store in Portland, Ore., 


that makes a definite sales appeal t 


luminous transom area is lighted by 93 25 watt lamps behind th 


flashed opal glass. Note the modern recessed window lighting reflectors in the 
ceilings. Plenty of light is provided for window shoppers to inspect 








closel 


the display S 


at waist-height 





Among the first 
of retailers to appreciate the value of tasteful and attrac 
tive store fixtures in appealing to his customers, the 
jeweler is rapidly becoming just as progressive in using 
light—not only to make his store attractive but also as 
a positive sales-producing medium. In attracting new 
patrons, the jeweler must rely heavily upon the effective- 
ness of his show window to tell the new customer the 
advantages of trading in his store, to display the quality 
or attractiveness of his merchandise, and, in general, to 
tell the customer this is a good place to buy. 

Approximately 80 to 87 per cent of the impressions 
the prospective customer receives from the things around 
him are received through his eyes. Effective show-window 
lighting is based upon this fact established by psycholo- 
gists. If human nature prefers to receive through its 


eyes most of the stimuli to buy, the wise seller of goods 
recognizes this avenue of approach to his wares by first 
making them attractive to the eyes and then by bathing 
his wares in plenty of light to make them easy to see 
W. W. Bugg, Jackson, Mich., jeweler, capitalized or 
this knowledge. He says: “We are using sixteen 10! 
watt reflectors in our windows where heretofore we used 
only three 100-watt reflectors, which were exposed | 
the view of passers-by. We want to express our enti! 
satisfaction with our new show-window lighting and 
go on record as saying that we know it is a distin 
advantage over the old system, a sales-getter and we 
worth the investment.” 

Jewelry store windows are distinctive, however, in th 
they must provide plenty of light for close inspection 
well as attract the eye in the first place. It takes hi 
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table trough equipped with a 60-watt lumiline 
amp illuminates a glass show case, and the white 
ffusing glass face of the reflector acts as an ex 
nt medium for changeable silhouette sigr 
minated by the lamp withir 
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levels of illumination to bring out the full beauty and 
SHELF-TOP TROUGH FOR INDIRECT LIGHTING ALSO 
ILLUMINATES ETCHED GLASS SIGN3LENS PLATES 
IN CEILING LIGHT COUNTERS BRIGHTLY 


quality of the jeweler’s merchandise, particularly when 
the customer must appraise quality from the other side 
of a plateglass window. 

The most important principle of good lighting, whether 
applied to the show windows or the interior, is that all 
bare glaring lamps be shielded from view. Nothing EP 
mars the attractiveness of a window quite so much as to J 
have unshaded lamps hanging in the window and sup- 
posedly lighting the merchandise. Aside from the bare silk uilliatais 
lamp caution, there are three other factors that should 1 of providing general illu- 























be considered in window lighting. First, the light should a ae 
be concentrated upon the goods on display. Second, the Seite 
: ’ : DIFFUSING GLASS CEILING salt ikh tal 
light should come from sources that are concealed from PANEL well-diltused lig 
the eyes of the observer. Third, the light should be PR gape Pe scerggyensenticd a 


evenly distributed over the entire window. eiling furnish the light so 
SHELF EDGE UNIT ccatahe dec Relies ae 








There are specific types of reflectors for directing the a: 
light properly from overhead in various kinds of windows. Wi, pail 
‘or some types of windows, a row of adjustable flood- ©) 2 f ty 
lights makes it possible to spread the light out or concen- oan ween 
trate it where desired. Where space is limited, trough LAMPS 
eflectors offer a good solution. Prismatic glass lens 
plates, with which the position of the lamp governs the 
distribution, afford another means of light control. 

To conceal the reflectors from view of those in the 

eet, the equipment may be placed out of sight above 

transom bar or hidden behind a valance. ‘The in- 








llation is generally more pleasing and presents a neater 

vearance if the units are completely concealed by 

essing them above a false ceiling, placing them in a 

ilt-in box, enclosing them in a long metal case, or 

iting them above panels of stippled glass in the ceiling. 

[In show windows which can be viewed from inside the 
(Please turn to page 59 


A practical way tf ght é 

at the right ipper tl Y 

top shelf—a stippled glass panel set flush th 
with a reflector and lamp abov For lighting tk 
a metal nosing along the front edge of f 

pact trough reflector with small 25-watt 
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NEW HORIZONS 
LOOM UP 


OBSERVER 


g BY THE 


With living standards 


moving steadily upward and onward business in 1937 
can only be throttled if management and labor, and gov- 
ernment and business, fail to cooperate! 

The estimated 1936 gross income of 60 billion left 
more cash with general retail stores than the 33 billion 
actually spent in 1935, but when it’s totaled up will not 
reach the 1929 figure when 49 billion was spent. Still it 
makes for pleasant prospects for the 1935 figure was 
8 billion above 1933. 

New vision and fresh incentives are plentifully abroad, 
tor the present economic plan enabling more people to 
fulfill long pent-up, inner yearnings for better living is a 
firm foundation. ‘The people of America have given a 
mandate for a more abundant life and nobody wishes to 
oppose this sales-producing tendency. Give the customers 
what they want, when they want it, at a reasonable price, 
and the profits will pyramid. 


CONSIDER THE ‘TROPHY FIELD 


Just think of but two sports—skiing and golf. Snow- 
trains are packed with Winter sport fans—Boats leaving 
America specially for “Tyrolean Winter resorts are sched- 
uled. Mlacy’s and others hire private cars to display 
ski-suits and accessories. Hillside resorts are reaping a 
harvest. Hotels and inns now staying open year around, 
and every sign now points plainly to 1937 being one of 
the very biggest years in the golf business. 

1936 purchases indicated a golf boom is beginning. 

Golf clubs now are in the strongest financial condition 
ever experienced—the clubs have much more quick cash 
for purchasing than they had during the boom of 1926-29. 

Waiting lists have returned at hundreds of private 
clubs. 

Government-financed W. P. A. golf course and club- 
house projects in 206 cities mean the biggest year’s new 
market ever brought into the game. 

Winter season tournament prize money at a new high. 

Winter resort golf play makes an early start toward 
what promises to be a new winter record. Greenkeeping 
budgets increased substantially over 1936 figures. 

Pro orders of clubs and bags for 1937 spring delivery 
are 50 per cent over advance orders placed for 1936 
spring delivery, according to survey made among 234 


representative pros. 
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DIAMOND SALES STEP Up 


Weddings are on the increase. “The demand for sol 
taire engagement rings late last year was highest since 
1929 and is staying up. Those in your stock are increas 
ing in value daily and if modernly mounted will sel 
faster as Spring advances. So good is the American 
market that European diamond merchants are strangely 
using United States’ demands as a price gauge. More 
diamond rings, watches and clips sold in December, 1936 
than in 5 years. It’s no longer smart to be thrifty, and 
the George VI. Coronation, followed by the Durba: 
January 1, 1938, will keep ostentation in style. The 
smart set once again dress elegantly and live abundantly 


Errorts Must Nor Ler Down 


With all prognostications of continued good business 
ahead holding water, there may be a tendency to lesse1 
selling pressure. It’s natural to relax when selling seems 
easier. With the shining visage of prosperity looming 
strongly, this is no time for any breather. Keep digging 
determinedly, for any slack up in hard, relentless selling 
will be fatal. Your job is to continue the golden harvest 
of the last quarter of 1936. Put plenty of ‘“‘sell” into : 
dramatic window displays—compelling consistent adver 
tising and encouragement in the minds of your sales force 
This Spring 1937 is no time for fooling! Adjust you: 
stocks, employees and prices to existing conditions and 


you'll succeed. 
INSTALLMENT SELLING 


Since this sort of sales appeal is rapidly widening the 
are several interesting points worth mentioning. Fo: 
1935 installment stores had the greatest sales, turnov: 
and profit. Charge account stores were next in sal 
increases but made less actual money than cash stor 
The percentage of profitable stores was highest in 
cash store category. “loo many loss-leaders, over-adv: 
tising and inefficient salesforces account for much of t! 
difficulty in charge-account stores. 

Electrical household appliances lead all products in p: 
centage of installment sales (72 per cent). Furniti 
next with 69 per cent. Automobiles 58 per cent ai 
easier credit, increased consumer buying power will fo: 
installment sales to even greater peaks this year. 
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BEWARE OF Loss-LEADERS 





Don’t be so eager for ‘sales volume,” you who continu 

y offer “specials.”” Such volume makes no profit. You're 

ply selling more and more for less and less. “To pur 

ely shorten reasonable mark-ups on standard demand 
rchandise is certainly shortsighted. Why reduce the 
rice of a reliable watch or established flatware patter: 
to bring in customers”? What a mistake it is! Jockey 
ces on seasonable goods, not on staples. 

[t’s time to cast aside many of the stop-gap expedient: 
of that unlamented depression era. It’s understandable 
that during the doldrums of recent years, a continuous 
wild and dreary scramble was made to entrap the con 
sumer’s dollar as best we could. We clamored for 
rumbs that might drop from depleted incomes and many 





‘rlor products were presented to entice this m« 


Iness. 
Chat almost justifiable attitude is no longer necessary 


we have happily passed on into a long-overdue peri 


normalcy. Expanded budgets are making purse strin 


sen and the public appreciation of better merchandis¢ 
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and service is strong. “That is why it is vitally important 
that you clear your shelves of any heterogeneous collec- 
tions of merchandise of dubious value at once. Your cus 
tomers have proved they were not interested in these 
goods, so the time to get vour stock in order is now. 


\Mlake vour Easter business BIG! 


PLEASING PLus SIGNS 


1. Cash Farm income for °36 was $7,850,000,000 
9 per cent over 1935. 
II. Col. L. 


than 1936 and inflation will not develop during this year 


Buildin 


P. Ayres says 1937 business to be better 


III. Steel business 79 per cent of capacity 
f if 


and railroad orders yet to come. 


Ag | I als] se ( O < ae ft in Uy Il 
ies to reduce total tax payments and inheritance taxes 
nao ee 
V. Federal Housing Administration permits more 
oung married couples to acquire homes that efore. 
' ‘ “ ") bie’. 2c 
[he “age of accumulation” is from 25 to 3 \ 1g 
] } ] 1] ] 
marriage licenses breaking all records. 

















Bracelets of precious or semi-precious stones are 
“must” items beneath the Florida sun or moon. 


Sestinen resort fashions 
demand elaborate jewels to relieve the severity of lines 
which is seen in most of the new frocks, and a definite 
trend toward better quality pieces is noticeable in both 
women’s and men’s jewelry. 

The reason for the so-called “tailored” effect in cos- 
tume is the influence of Mrs. Wallace Simpson, accord- 
ing to stylists of Miami. ‘The approaching coronation 
of King George VI and Queen Elizabeth has heightened 
interest in all types of jewelry with colored gems; and 
blue and red stones in conjunction, the coronation colors, 
are considered especially chic. 

Men are sporting more jewelry than within the mem- 
ory of most resorters. “Their preference in watches is 
for the most substantial rectangular line models with 
high-grade American movements getting the call and natu- 
ral gold chosen more often than white gold. For eve- 
ning wear, the spotlight is currently directed to the finer 
pocket watches of gold and platinum with onyx, crystal 
and other fine materials in round and square models, 
some with diamond-set cases and with jeweled figured 
dials. 

All jewelers of the Florida resort area have had in- 
creased calls for cuff buttons, and tie and collar sets are 
active. 

Straight-line watches have the edge with the ladies’ 
models as well, although round models are also much in 
demand. 

No costume is complete without its jewelry accessories, 
not excluding the beach ensemble. In women’s sports- 
wear, platinum, diamond and fine enamel pieces of trop- 
ical design, such as palm trees, sea horses and sailfish, 
have been worn at the Roney Plaza Cabana Sun Club, 
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LAVISH JEWELS 


By 
CLAIRE TURNER 


New creations enjoy unprecedented popularity at 
the gay Southern resorts, influenced from afar 
by Mrs. Simpson’s charm and the Coronation. 
Jewelry heads the list of indispensable accessories 


for both formal and sports wear 


exclusive unit of the Florida Year-Round Clubs, where 
a section of the haute monde gathers during the winter 

Rings come in pairs at Palm Beach, Miami Beach and 
Coral Gables. If it’s smart to wear one, it must be just 
twice as smart to wear two, say the style pace-setters.’ 
Cocktail or bandeau rings of platinum set with rubies, 
emeralds and other colored stones and diamonds are seen 
everywhere. 

There are still chokers of large beads, dainty gold 
chains with mounted pendants and longer strings of 
many quality beads. Even the vexing matter of earrings 
becomes less severe when one finds anything from the 
smallest button pearl to the handsome three or four inch 
drop of marcasite. Jade and coral earrings are frequent]; 
worn. Of bracelets there is an infinite variety, some 
expand, some clip, some just push off and on. Many are 
very wide. 

For evening, jewels are of prime importance in the 
resort society. The severely cut gowns this season de 
pend on jewels for contrast and relief. One of the lov- 
liest gowns noted at Coral Gables in many moons was 
of rep-back satin in shell pink which was worn with 
three strands of pearls, a band of pearls at the wrist ot 
the left arm and a single pearl ring on the little finge: 
For the right wrist the resorter chose a group of three 
bracelets in French rhinestones and diamond meélee. 

The gown, which was cut on Empire lines simp] 
draped at the high waist line, was backless and fitted 
closely with twenty-four buttons in self material reversed 
to show the rough side. The reversed material also 
formed the slender shoulder straps. Adding a forma! 
touch was the short waist-length jacket with wide colla: 
of Russian white fox, dyed a shell pink to match th 
vyown. 

One or more of the expensive new jeweled clips at 
frequently to be found adorning milady’s coiffeur th 
brilliant season, accompanied by matching bracelets 
precious or semi-precious stones. Jeweled tiaras are esp: 

THE JEWELERS’ CIRCULAR-KEYSTON 
for February, 1937 








International News photo 
The start of Miami’s annual sailboat regatta in Biscayne Bay 






cially chic at this time, reflecting the biggest social func- 
tion of many a year, the Coronation, which will be wit- 
nessed by not a few of the Florida sojourners. 

Almost as important as the jewels milady wears are 
the jewels which she carries on her accessories. For eve- 
ning one of the most effective arrangements in Miami 
this season was an old-fashioned sun-burst, which in by- 
gone days would have graced the lady’s bosom, pinned 
to a black velvet evening purse, giving it the only color 
relief. 

The bag was carried by a fair resorter who wore a 
gown of pink chiffon, trailing yards and yards of material. 

And jeweled clips on slippers are new. 

Clips on hat bands, while not the newest arrangement, 
are popular, too. 

Pins are worn in sequence. On one of the evening 
gowns noted at a Mardi Gras celebration at the Miami 
Biltmore recently a group of six pins in graduated length 
march across the front of the gown, which was severely 
ut, and form-fitting. 

The President’s Birthday ball and the Helen Lee 
Doherty Lace ball for benefit of the Greater Miami Milk 
Fund will afford two occasions in the South this year 
for donning the most formal jewels in milady’s posses- 
on. Forecast as extremely formal, both events will be 
ttended by the smart members of Palm Beach, Miami 
Coral Gables Mrs. Henry L. 


Jherty, wife of the scientist and inventor, is expected 


‘ach and society. 


Mrs. Doherty seldom wears jewelry but on 


casion she has been noted with a square-cut diamond 


» attend. 


her finger, or a single strand of pearls about her neck. 
In contrast to the brightly colored bracelets, rings, and 
ps are the antique jewels, imported from Haiti, Yuca- 

and other points in the West Indies which are of 
mmered silver. No two pieces are alike, a feature 
ich appeals to the individualistic trend in jewelry. 
Costume jewelry of every type is seen on the beaches, 
d sports centers. 
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This resorter wears an attractive pearl ensemble. The 
dress is shell pink rep crepe trimmed in self material 
reversed 


At the opening of the Hialeah race track, prystal 
jewelry vied with the new cellophane gadgets for first 
honors. 

One of the smartest costumes was worn by a young 
resorter who completed the outfit with a multicolored 
bracelet and large spear-shaped clip which was worn at 
the neck of a spectator sports frock, fashioned of daisy 
hand-blocked English 


Duncree linen, which resembled a finely spun, tropical 


print, combined with imported 


wool. 
The wine and white motif again was repeated, a com- 


bination which is increasingly popular here. The white 


felt hat, with its Robin Hood peak and gay feather 
jabbed into its crown at a rakish angle, was designed, 
so its creator said, for a “tall woman with a short 


husband.” 
_.. All told, it’s Florida’s most jeweled season in vears! 
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From Cash to Deferred 


bien articles are intended 
to help jewelers who wish to handle a fair amount of 
credit business but whose volume does not warrant the 
employment of an experienced credit man. 

The aim is to give enough general information to en- 
able a small jeweler to proceed along sound credit lines, 
and enough specific details to show him how to apply 
the information at once. 

At the outset the author wishes to qualify the entire 
subject matter by mentioning two definite hazards which 
face any small jeweler who attempts to operate a credit 
plan without experienced assistance. 


1. The information given in these articles is by 
no means an adequate treatment of the subject of 
Credits and Collections. It is strongly urged that 
any jeweler able to do so employ a competent local 
man to set up a credit plan for him. 

2. The biggest hazard which faces any small-scale 
credit operation is that the volume may be too small 
for safety. A large-scale operator can depend on 
the law of averages for his protection from any 
losses that might be serious enough to affect his 
financial status. A small operator may make mis- 
takes or some of his accounts may run into a series 
of economic difficulties which may put him in a grave 
financial position. 


The purpose in mentioning these hazards is to make 
sure that no jeweler attempts to apply the ideas set forth 
here under any misconception of the amount of risk in- 
volved. ‘The author does not wish to discourage anyone 
but merely to present a fair picture. The chances for 
success are there but they depend largely upon the capital 
available and particular local conditions which may affect 
credit operation. 

The usual procedure on a credit sale is something like 
this—After you have made the sale you will fill out an 
application, writing down all the information about the 
customer that is pertinent to your risk. “Then you have 
him sign an agreement and you ask for identification. 
You next look at the application and in considering it 
ask yourself three questions: 

Does he intend to pay? Is he able to pay? Have I 
got enough accurate data to enforce collection or return 
of the merchandise if he fails to pay or moves away? 

If you answer these questions affirmatively you might 
OK the credit without further check-up; or if you are 
cautious you might ask him to wait and get a Credit 
Bureau report and employment verification at once; or 
you might tell him to come back later and check what 
Which course you follow 
will depend on how you size up your customer, the 


you wish in the meantime. 
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By 
Robert 
E. Grove 


This is the first of 
a series of three 
articles on credit 
selling prepared es- 
pecially for The 
Jewelers’ Circular- 
Keystone by Mr 
Grove, who is the 
manager of one of 
the stores of Fin- 
lay - Straus, Inc., 
New York City 





Courtesy of Eleckron Clock Co 


amount of the sale and the deposit, and your experience 
with that type of risk in the past. 

Now that is about all there is to a credit sale. Han 
dling it is like handling any other problem—attention 
to detail and common sense. 





To discuss this problem clearly, three articles have 
been prepared. ‘The first is an analysis of an application ; 
the second will be a discussion of judging an application 
including the question of deposit and terms; the third 
will deal with collections. 

As a preliminary it is important to keep in mind that 
vour credit customers will adopt the same attitude to 
ward your credit policy that you do. If you hand 
watch to the barber around the corner and say “That’ 
all right Tony, I know you. Pay me a little each week 

-don’t expect Tony to regard that obligation any mo! 
seriously than you do. But if you said “Tony, my ban 
requires that I fill out this form on every account, eve! 
though I do know you”—he would get a very definit 
impression that he was signing up on a business de 
and not just going in debt to an acquaintance. 

Any jeweler who does not see the importance of th 
distinction had better stay out of the credit business. 

In regard to the use of the word “bank,” you w 
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probably find it advisable to use some such explanation 


0 get your information from friends and old customers 
who may think that because they know you you should 
extend them credit without further ado. It will save 
| embarrassment. 
(here are four important parts to every application 

1. Full name and complete address information. 

2. Business occupation. 

3. References. 

4. Other charge accounts and bank account. 


1. NAME AND ADDRESS 


ou want the customer’s full mame, age, and exact 


ess including floor or apartment number, how long 


he address and whether he owns the property. If he 


s it the address less than two years, get a previous ad 

lress. If married, get the wife’s or husband’s first name. 

lt ingle get the parents’ first names and find out if he 
with them. If he lives in a furnished room, you 

should be particularly attentive on the rest of the appli 
n. 


2. BusINEsSS OcCUPATION 


1. EMPLOYEES OF LARGE FIRMS. 
Taken by and large these are your best risks. Th 





JEWELERS’ CIRCULAR-KEYSTONE 
for February, 1937 


Payments—A Practical Plan 


average large firm today has warned its employees 
that it strongly objects to being bothered by its em- 
ployees’ creditors. The average man with a steady job 
in such a firm will not jeopardize it by falling down 
on his obligations. ‘To protect yourself you should 
get the exact name and address of the firm, and if a 
branch, the address of the main office; get the man’s 
particular occupation, time clock or badge number, 
department, and the name of his foreman or manager; 
get the length of time on the job and his salary. If 
the activity of the firm is subject to decided seasonal 
fluctuations notate it and guide yourself accordingly 
in making terms. 

b. CITY, STATE, FEDERAL EMPLOYEES. 

These risks can be very good or very bad. It de- 
pends largely on particular conditions existing in a 
locality. Some departments of a single city’s govern- 
ment may be filled with employees garnisheed up to 
their necks; while other departments may be compara- 
tively free from such cases. The most practical course 
here is to find out from your credit bureau what the 
experience has been with this class of risk in your local- 
ity. Federal employees usually are good risks but here 
also you must go by local experience. 

In any event get the full details of the man’s em- 
ployment as in the preceding paragraph. 

¢c. EMPLOYEES OF SMALL FIRMS, STORES, ETC. 

A good proportion of credit buyers fall in this group, 
It includes girl ard men employees in the textile in- 
dustry, gas station and garage employees, employees in 
various types of small stores, shops, laundries, etc., 
restaurant employees, salesmen who work on a com 
mission basis, domestic help, etc. 

Your risk on this type of employee is naturally 
greater than on an employee of a large firm because 
it is more difficult for you to judge both the amount 
of the income and the steadiness of the income. Keep 
in mind that it costs money to carry and collect on 
accounts which are slow. ‘To emphasize how impor- 
tant that is it is well to point out here that your col- 
lection expense and ultimate losses come mostly NOT 
from people who do not WANT to pay but from 
people who find themselves UNABLE to pay. There 
fore you have to be careful that you get accurate and 
complete employment information from this group. 

d. INDIVIDUAL PROPRIETORS, PROFESSIONAL MEN 
WORKMEN. 

Individual proprietors of small stores, shops, etc., 
who maintain satisfactory checking accounts, and have 
good wholesale references are usually good risks. It 


thev do not have bank accounts it is well to get the 


(Please turn to page 7\ 
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JEWELER said to me ’tother day, 
‘“*There’s a question I’d like to ask, B. J., 
“And that is why do you choose to call 
“Your monthly chatter page ‘After All.’ ” 


I said, “Well, Sam, I'll enlighten you 
‘‘And others who may have wondered too. 
‘“‘T have reasons enough to use that name 
‘And here are just a few of the same— 


‘“ “After All’ the jewelry trade 

“Is the finest business ever made, 

‘‘And those who follow it, I have found, 
‘‘Are the best of good fellows all around! 


“After All’ jewelry merchandise 

“Carries something besides its price. 

“It represents the best in art, 

‘“‘And bears a message from heart to heart.” 


“After All” a craft that can last 
From remotest ages in the past ; 
Down to the present hour and “min” 
Is the kind of trade I want to be in. 


“After All” its future state 

Cannot be anything but great. 

There’s something about it—grand, sublime, 
That guarantees it will outlast Time. 


“After All” this Christmas I found on my tree, 
Eighty-seven hundred and seventy-three (no foolin’), 
Letters and cards and telegrams—W-h-e-e, 

From all types of jewelers—did that please me! 


As long as we have a human race, 
The jeweler’s arts will have a place. 
So “After All” that’s why I call 
My page of chatter “After All.” 


Ani Aly Kohiyl 


Vice-President. 
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Kaster Gifts of acl? “huedbilg 


ADSWORTH Belt Buckles, Tie and Collar Clasps were among the best sellers dur- 
ing the past holiday season. Why not stock up on them for Easter, too? Your cus- 
tomers want the real quality Wadsworth accessories offer at such a moderate price. 


Notice the smartly engraved belt buckles . . . the graceful tie clasps . . . the beautiful 
non-slip collar clasps . .. real selling features! Remind your customers, too, that Wads- 
worth gifts for men come only in precious metals—hardened Sterling Silver and Nat- 
ural Yellow Gold. 


The Wadsworth Watch Case Company, Incorporated, Dayton, Kentucky. Offices: 
New York, 20 W. 47th Street; San Francisco, 140 Geary Street; Chicago, 35 East 
Wacker Drive. 


@ BUCKLES: Smart Sterling Silver belt buckles. @ COLLAR CLASPS: Wadsworth Collar Clasps in- 
corporate a patented non-slip feature. Price to 


Price to the consumer, $5.00; in Natural Yellow 
the consumer, $1.00. 


Gold Filled, $6.75. 
De, , , . . @ SETS: Matched buckles and tie clasps may be 
@ TIE CLASPS: The newly designed Wadsworth obtained in fine satin-lined gift boxes. Price to the 


Tie Clasps are long and graceful. Price to the con- consumer, $6.50 a set: in Natural Yellow Gold 
sumer, $1.50. Filled, $9.00 a set. 


WADSWORTH 
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25 Years of Service 


O have served the retail jewelry 

trade for a period of twenty-five 
vears as an officer of the American 
National Retail Jewelers’ Association 
is an enviable record which is hard 
to equal. Such a long record of faith- 
ful service is that of A. W. Anderson, 
Neenah, Wis., treasurer of the asso- 
ciation, who is known from coast to 
coast for his active participation in 
every movement aimed to benefit re- 
tail jewelers. 

Those whose privilege it has been 
to work with Mr. Anderson appre- 
ciate his wholehearted efforts and no 
convention of the association would 
be complete without his presence. 

We join with the trade as a whole 
when we say — “Congratulations 
‘Andy’ and may you continue to serve 
the retail jewelry trade for many 
vears to come.”’ 


S&S 
A 
fe» 


The Auction Evil 


OR years honest retail jewelers in 

various parts of the United States 
have complained about “fake’’ auction 
sales which are always a great handi- 
cap to the retail jewelry trade and 
this condition has become so obnoxious 
that a wave of resentment against 
such malodorous practices is sweeping 
several large cities with the result that 
jewelers are renewing their efforts to 
have municipal governments adopt or 
enforce regulatory measures. 

As an outcome of this crusade a 
number of ordinances have been 
adopted or changed in such a way as 
to give them “teeth” which will bite 
into the methods employed by un- 
scrupulous auctioneers and those who 
permit such auctions to be conducted. 

This is a step in the right direction 
and it is to be hoped that the move- 
ment will spread to all sections and 
that the time will come when onl) 
legitimate sales of this kind can be 
conducted. 

There is always a place for auc- 
tion sales and no one objects to honest 
auctions which are necessary to reduce 





old stock and are conducted as honest 
auctioneers see that they are carried 
on, but there are so many evils in 
connection with the practice of hold- 
ing auctions by “fly-by-night” oper- 
ators that it is high time that retail 
jewelers everywhere awake to the 
menace which so often confronts 
them. 

Air-tight ordinances to control auc- 
tion sales are what are needed in 
many localities to drive out of the 
industry the evils which have so long 
been prevalent. Care should always 
be taken in drafting local measures 
to see that they are so worded as to 
make them hold in courts. 

Retail jewelers who are confronted 
with such conditions will do well to 
study some of the recent auction ordi- 
nances adopted and make a deter- 
mined fight to obtain similar legisla- 
tion. 


The Banquet Season 


HE banquet season is here again 

and the gatherings that have been 
held thus far this year have been 
better attended and more like pre- 
depression times. These meetings of 
members of the jewelry trade have 
reflected a spirit of confidence in the 
business outlook for the new year 
and satisfaction over the recent holi- 
day trade that has been missing for 
several years. 

These annual trade_ functions 
bring together representative jewelers 
from all branches of the industry and 
serve a double purpose of benefit to 
all who attend. They offer opportu- 
nity to renew old friendships and to 
make new acquaintances and in ad- 
dition give the jewelers a chance to 
discuss business trends during the 
past year and the outlook for 1937. 

That the industry has suffered a 
great deal in the past six years goes 
without saving and it is certainly 
most encouraging to note the changed 
attitude of members of the trade, 
which reflects much brighter pros- 
pects for business improvement this 
vear. 
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The keynote of the banquets h 
thus far this season seems to by 
Let’s go—better times are here ag 


© © 


Truth in Advertising 


RECENT resolution condem 

ing the advertisement of wat 
repair prices “which are unfair ar 
misleading to the public and are 
true indication of the repairs to 
made” was adopted by the Horolo; 
cal Society of New York. With th 
resolution went the request to new: 
papers to refuse to accept advertis 
ments naming watch repair prices 
because, it was pointed out, such ad 
vertisements discriminate against tli 
society's standard of attainment in th 
art and science of watchmaking. 

This resolution and request 
newspapers met with cooperation or 
the part of the New York Times 
which has set an example which 
should be followed by all newspapers 
To advertise the repair of watches 
for a set nominal amount only serves 
to deceive the public and cause dis 
satisfaction. No honest watchmake: 
can tell what it will cost to proper|\ 
repair a watch which he has not ex 
amined. 

The fight for truth in advertisin: 
has been going on for years. There 
is no short cut in this field. Expe: 
ence has shown that such trad 
abuses do not always offer themselves 
to quick and permanent remedy, but 
progress is being made. 

Trade practices frowned up 
when business is good are otte! 
winked at or even openly accept 
by many when times are bad, but fo: 
tunately the great majority of th 
in the jewelry trade realize the need 
to preserve the high ethical standa: 
of our industry. 

Although trade-disturbing and 
tidence-destroying abuses are alw 
present and recurring in the adver! 
ing of products of the jewelry 
dustry, some of the old evils h 
been reduced and there is hope 
the future. 
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Let’s Work Together 


"‘D OING business without advertising is like winking at a girl in the dark—you know what you 
are doing, but she doesn’t.” 

We have in the jewelry industry a somewhat analogous situation. Too many of us are formu- 
lating plans of which the rest of the industry knows nothing. 

Many organizations but no organization! 

The value of organization in any one branch of an industry is determined by what it does for 
that particular branch. It is of value only insofar as the ideals and plans are cooperated with by 
other branches. 

Many organizations in the jewelry industry are doing splendid work. Others have not shown 
the results anticipated because of lack of cooperation to fit their operations into the arch. 

Merchandise can be designed and a selling plan settled upon without consulting men who are 
to stock and sell it. 

New ideas can be launched, new policies adopted, important information collected that has a 
direct bearing on the business of merchants who will not be informed early enough to reap full 
benefits. 

We have lost motion where we could easily have coordination. 

New prosperity is with us. Why not plan to further that prosperity by working closer together? 
A committee made up of delegates from each of the leading organizations whose duty it would be 
to attend the annual meetings of all such organizations would give us “United Cooperation”. 
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MODERN? Yes! Today's Fashions Decree 


Pearls express the latest note in fashion—Necklaces, Bracelets, Earrings, Clips, Rings. MIKIMOTO CULTI- 
VATED PEARLS lead in quality and natural beauty. The MIKIMOTO seal on every necklace or bracelet is 
your guarantee of the highest quality from MIKIMOTO—the inventor and originator of Cultured Pearls. 


Extra business and increased profits come to the Jewelers who feature MIKIMOTO 
CULTIVATED PEARLS. Inquire by mail, if a visit to one of our offices is not convenient. 


K. MIKIMOTO 














Head office: B T New York, 630 Fifth Ave. 
: y ° Chicago, 55 E. Washington St. 
ye — Warrant of Their Majesties . ° . i ’ . 
ranches: : ; 209 Post St. 
A denot of Semen an Francisco, 
Kobe, London, Paris, Bombay piieiaie . (On or about February 15) 
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BY EDWARD REYNOLDS 





To the Man Behind the Counter: 


Expensive advertising campaigns are seeking to 
weave an aura of enchantment around such prosaic 
industries as beet sugar, coffee and pineapple indus- 
tries whose background is young and pale com- 
pared with that of precious gems. ‘Mystery’ (of 
tradition) and “romance” (of history, source and 
production) are words that really belong in the sales 
vocabulary of the retail jeweler. 

On this page you will find the first of a series of 
monthly birthstone presentations. It is proposed to 
make this page a question-and-answer factual ABC, 
and on another page to recount some of the mystical 
lore and superstition which is attached to each of the 
traditional birthstones. 

Further and more detailed information may be 
found in a number of books describing the gem 
stones. 





Q.—Wwhat is the 

derivation of the word “tamethyst”’? 
A.—From the Greek word amethustos, which literally 
means “‘not soaked with wine.” (The Greek word for 


wine, methos, is borrowed in the name “methyl alcohol.”’ ) 
a + 


(.—What is amethyst’s chemical composition? 

A.—Amethyst is quartz of a violet color. Quartz is 
pure silica, with the chemical formula of 46.7 per cent 
of silcon and 53.3 per cent of oxygen. The addition of 
impurities of various kinds results in a variety of colors 
in the mineral, producing such colored varieties of quartz 
as amethyst (violet), cairngorm (smoky), citrine (yel- 
low), rose, and others. In these cases, the coloring matter 
is distributed so evenly throughout the stone that the 
hichest-powered microscope cannot distinguish particles 
ot the pigment, the nature of which is unknown. 

° e 

().—Is all amethyst of gem quality? 

\.—By no means. The color ranges from deep, rich 
toes of pure violet to reddish-violet tints of nearly color- 
les shade, and frequently different degrees of tone are 
toind side by side. Usually, too, amethyst is cloudy. 
Pi cious amethyst, therefore, is perfectly clear and trans- 
parent, and is valued in terms of its depth and evenness 
oloring. e e 
().—How does precious amethyst compare in 
vi'ue with other gem stones? 

\.—"In no gem-stone can so much beauty be purchased 
to. the price,” says Robert M. Shipley. “Only the abun- 
dace of the rough material makes this possible. A famous 
an ethyst necklace belonging to Queen Charlotte was val- 
ue at $6,000, but would perhaps bring not much more 
th n $300 today. If the gems had remained as rare as 
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many other colored stones it is safe to say that they 
would be as expensive today, since almost all other colored 
stones have greatly advanced during the last century.” A 
ten-carat amethyst of fine quality retails today at about 
$100. m ‘ 

Q.—Where are amethyst crystals found? 

A.—Like other varieties of quartz, the crystals usually 
occur in almond-shaped cavities in ancient volcanic rock, 
and when the mother-rock becomes decomposed the nests 
of crystals are found among the weathered debris or de- 
posited in the form of rounded grains and pebbles in 
stream beds. Good crystals have been found in Chester 
County, Pennsylvania; North Carolina, Virginia, Maine 
and Nova Scotia, but the chief sources of supply are in 
the state of Rio Grande do Sol in southern Brazil and 
In the trade, medium-grade amethyst is 
“Brazilian,” while the 
amethysts, sometimes improperly “‘Si- 


in Uruguay. 
termed finest violet stones are 
called “Uruguay” 
berian” amethysts. Fine gems have also been found in the 
Ural Mountains and in Ceylon. 

. e 

Q.—What are the physical characteristics of 
amethyst? 

A.—Hardness 7, specific gravity 2.65, refractive index 
1.544-1.553, strength of double refraction .009, dispersion 
013, 
stones, lilac and pink or bluish and red shades of the 


Since amethyst has the hardness of quartz, 


luster vitreous, dichroism in the deeper-colored 
stone’s color. 
the quartz particles in the air do not scratch it easily, and 
the gem can stand hard usage in all types of jewelry, 
Even if it should dull gradually, 
Amethyst, 


accorded some degree of care. It is 


including men’s rings. 
it can be repolished inexpensively and easily. 
however, must be 
said that the majority of amethysts fade if exposed to very 
strong sunlight; high temperatures turn the color vellow, 
and hydrofluoric acid destroys the amethyst if the stone 


remains immersed in it. 
. e 

Q.—Are amethysts imitated? 

A.—Seldom, because of the relative abundance of the 
gem. ‘The synthetic purple sapphire is more brilliant and 
can be distinguished also by its greater hardness, 9. 

. . 

Q.—Where and how is amethyst cut? 

A.—Amethyst is usually cut as a table-stone or in the 
step cut, in the neighborhood of Oberstein and Idar, Ger- 
many, where the gem stones were formerly mined. 




















Platinum Industry in 1936 


JAKE! 


World purchases of platinum metals including pal 
ladium in 1936 will probably exceed 400,000 ounces, 
judging trom indications received just before the year’s 
end. ‘This establishes a new record in the use of these 
metals and a remarkable gain over the 1935 figure of 
275,000 ounces. While some platinum metals have been 
purchased during the year for speculative purposes or as 
an investment, the volume of actual consumption in the 
arts and industry and the diversity of uses to which these 
metals have been put is a further evidence of the effective- 
ness of progressive research and the orderly development 
of markets for them. 

World production, outside of Russia, has increased, 
primarily because, with nickel mines and refineries operat- 
ing at an unprecedented rate, the amount of platinum 
recovered from Canadian nickel ores has been correspond- 
ingly larger. ‘The situation in Russia is not definitely 
known, except that Russia apparently withdrew from 
world markets during the summer. Presumably, how- 
ever, production in Russia has not fallen off. Production 
in South America and South Africa has been normal, as 
has also the world secondary production. 

In general, the improvement in the demand for the 
platinum metals is a continuation of the trend which 
began about half way through the year 1935. Superim- 
posed upon this, however, was a spectacular rise in price, 
which received its real impetus from an unanticipated im- 





provement in world demand coupled with specul 
and investment buying. During the six-month pe. od 
from April to September, the price of platinum went f om 
$33 an ounce to $70, and subsided toward the year- ad 
to the more normal figure of $48. 

In this period purchases of platinum alone were 
rate in excess of 300,000 ounces a year, and it was 
unnatural for the trade to be concerned about supplie. in 
the face of such an abnormal demand. 

The jewelry industry continued to be a most import 
user of these metals. The amount of platinum g 
into ‘jewelry continued to reflect the accelerating rate ot 
industrial and business recovery as well as the reco 
in the marriage rate. Jewelry remains a reliable baro: 
ter of prosperity, and since platinum is the accepted 
material for wedding and engagement rings and fine: 
settings, increased buying of jewelry is immediatel; 
echoed in larger demands for platinum, iridium and pal 
ladium. 

An interesting sidelight on the consumption of platinum 
is to be found in activities which some nations are taking 
to assure a domestic supply. ‘This is especially remarkable 
in Japan where encouragement has been given to the 
purchase of inexpensive platinum jewelry, particular) 
rings. Another interesting reaction to platinum metals 
arose in Germany from the policy of restricting the use 
of gold for other than monetary purposes. Among othe: 
things, this has resulted in an increased usage of platinum 
and palladium for good dental structures. 

(Please turn to page 69) 
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We have a large stock of Precious Stones, both mounted and un- 

mounted, from which to make your selection, and are prepared to 

cooperate with you at all times on whatever your requirements 
may be. 


JEROME RICHHEIMER 


Gems oF [fj 


*RUBIES 


eSTAR 
RUBIES 


*PEARLS 














608 FIFTH AVENUE OP Wa aose 


NEW YORK 








THE JEWELERS’ CIRCULAR-KEYST (ON! 
for February, 1937 





3 
4 


More curves in rit g desigr TOHOWINg Closely the aspect 
and brooches with their bending lines. These jewel 

beauty with a fresh off-center movement. One may < 

in the wide bracelet, designed of course to be e 


iE JEWELERS’ CIRCULAR-KEYSTONE 
for February, 1937 




















Established 1866 


L&M:Kehn&@. 


Importers and Cutters of 


DIAMONDS | 


608 Fifth Avenue, New York 










— r > Antwerp—48 Rue Simons 
Cutting Works: Amsterdam—33 Sarphatistraat 


64. West 48th Street London—23 Holborn Viaduct 
































DIAMONDS 
i 4 y KS Mapes. 


A Complete Stock of Fancy Diamonds 
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New Stores for Old cessfully modernize their old fixtures by combining a 

(From page 39) repainted fixture with new natural wood pilasters and 
; iy. ‘ornice. ‘This permits a considerable saving, yet gives 
ance? Qn the exterior, if you employ marble in . - oe 7 , ashy Meigs 
, ; : : . , the effect of new equipment that is both modern and 
eference to structural glass, which requires virtually no : 
serviceable. 

Flooring may be a strip hardwood, linoleum, rubber 
tile, carpet, or terrazzo, in that order of cost. Of these 
materials, terrazzo is the least expensive to maintain, but 
is noisy and cold, and generally unsuited to a jeweler’s 
shop. Linoleum and rubber tile should both be waxed 


frequently, or they will lose their color, and deteriorate 


pkeep, you must make provision to have it regularly 
ixed or lacquered, because marble very quickly loses 
color and its richness of texture upon exposure. If you 
e bronze for store front metal, or for signs, it will 
quire polishing and lacquering four times a_ year. 
(here are agencies selling this service in most cities. As 


, substitute, stainless steel or Alleghany Metal, requiring : 
“al | ae more quickly. Carpet requires vacuuming and is an 
ry little upkeep, is suggested, but its first cost will run ; = , 
' : exceedingly rich and welcoming floor surface. Its cost, 
5 to 20 per cent higher. If you plan to use bent or a , - 
: however, is three times that of linoleum, and unless there 
irved glass for your show windows, you must know ; 
; ; lg ; is a dry vestibule to act as a check against mud and 
that, in the event of breakage, it will require three to seers ji : ; 
a rain being brought into the store proper, its use is not 
six weeks for replacement. Other materials requiring ere age arn 
= : . . : strongly advised. Some of the most exclusive jewelry 
ery little maintenance are: (1) Porcelain, (2) structural So ‘ 
, shops in New York use hardwood parquet floors, but 
stone, such as limestone or granite, (3) terra cotta, (+) 


brick, and (5) tile. 


In the show windows, painted soft wood window 


where there is a heavy amount of traffic, it will be an 
expensive floor to maintain. 


. + The apporti > f costs in a budget for moderniz- 
backs will cost much less than a natural-finish hard wood, he apportionment of costs in a budget -_ 


but will require periodic re-painting. In addition, they 
lack the richness of a natural grain and their higher 


ing a store will vary with the individual case. It should 
be borne in mind that one part of the store should not 


reflective character detracts from the brilliance of the carry more than its fair share of the cost. Naturally, 
display. The same holds true of interior wall cases and realizing that the size and nature of the interior and 
display cabinets, although here it is not as noticeable. exterior of any shop is controlled by so many variables, | 
The increased service given these fixtures will require propose to describe a typical budget by using as an ex 


more frequent repainting. Many jewelers, however, suc Please turn to page 58) 
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New Stores for Old 
(From page 57) 


ample a large jewelry store recently erected in Brist: 
Conn. ‘These figures, with the plans, indicate an effect 
budget, and the accompanying description reveals oth: 
pertinent data of the construction of this splendid exai 
ple of modern jewelry store design. 


EXTERIOR 
CosT PART OF JOB 
$ 60 Terrazzo floor 4 colors 
$ 240 Rough carpentry 
$1,020 Glass and metal, bulkhead and valence 
$ 240 Electrical work (front only) 
Finish carpentry 
$ 180 Fence 
INTERIOR 
$5,400 Cabinets and floors, cases 
$ 540 Plastering & stud partition 
$ 720 Electrical 


$ 480 Flooring 
$ 720 Heating & Ventilating 


Days in construction......30 Height of bulkhead..3 & 3 
lotal days in cons’t (shop Height of glass.........5’-5 
work, field work) 40 Height of valence 1’-6 
Depth of front... .. 3’ Depth of windows.......3’-0' 
Width of front 26’ Height of store front .17’-6 


Mr. von Sternberg, the author of this series of articles, 
is associated with Charles S. Telchin, architect, and Fran 
cis X. Gina, New York. 


Ball, Dr. Kraus and Wade Named 
Honorary Members of G.1.A. 

The board of governors of the Gemological Institute 
of America have elected as first honorary members of the 
institute Sydney H. Ball, New York; Dean E. H. Kraus 
University of Michigan, Ann Arbor, and Frank B. Wade, 
Indianapolis, Ind., as a recognition of the contributions 
made by these three to the education of the retail jewele: 

Mr. Ball’s reports on the diamond market and _ his 
writings on diamonds and other gems are well known in 
the trade, as are Dean Kraus’ interest in the jeweler’s 
education and his textbook on gems. Mr. Wade pioneered 
in America the first series of scientific articles on diamonds 
and gems written especially for the jeweler. Mr. Ball 
and Dean Kraus have contributed much to the establish 
ment of the Institute and the correction and improve 
ment of its courses. 


House Beautiful Announces ‘Brides’ Houses” 


‘Two complete five-room suburban homes, each with i: 
own individual treatment in decoration and furnishings 
and in addition a two-room city apartment, will be pr 
sented by House Beautiful in a special hall of the Savoy 
Plaza Hotel, New York, for three months beginnin 
March 20. A number of manufacturers of silverwar 
glassware, chinaware and electrical appliances will pa: 
ticipate in decorating the 1937 “Brides’ Houses.” 
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Better Lighting 
(From page +41) 


sre or from the end as well as from the front, the bright 
mps and reflectors are usually visible and the glare 
‘t only proves annoying but distracts attention from the 
splay. The bright light sources can be concealed by 
sing either louvers or stippled glass plates below the 
‘lectors or by employing prismatic glass lens plates to 
mtrol the light. Where louvers are used in open-back 
vindows to conceal the lamps from people in the store, 
the fins should be run parallel to the window glass instead 
perpendicular to it. ‘The concentric ring louvers are 
ised with concentrating reflectors. 

Color lighting in the jeweler’s show window, when care- 
tully handled, can be made to produce a variety of striking 
effects which seldom fail to attract attention. Most 
reflectors can be supplied with a metal frame to hold a 
sheet of colored gelatin across the mouth of the unit, 
while others have provision for attaching a plate or 
roundel of colored glass. In practically any type or 
reflector, a glass color-cap can be fastened over the lamp 
bulb to produce the same result. Many types of lens 
spotlights can be equipped with a motor-driven color 
wheel holding several sections of various colored gelatin 
sheets to create changing color effects which are attention 
compelling in some window arrangements. Since colo 
lighting alone changes the apparent color of the merchan- 
dise, it is usually advisable to supplement it with a strong 





white spot of light on the main items, or the center o 
the display. 

The actual spacing of the lighting equipment and th 
size of the lamps used depends largely upon where th. 
store is located. If it is situated in a district where good 
window lighting is universal, then the units should be 
spaced about twelve inches apart and equipped with eithe: 
150- or 200-watt lamps. 
section where there is little competing brightness, a wide: 


If the store is in a suburban 


spacing and smaller lamp size is permissible. 

It used to be that a store front was rated by its “stop 
ping-power,” but it is now recognized that the store 
Mostly 
jewelry stores are located on busy streets with a large 
flow of traffic. 
pected to stop the customer in his car going perhaps 30) 
miles an hour. But his eyes can be “arrested” by an 
effective store front—perhaps for only a moment yet still 
In that briet 
glance, an attractive, eye-compelling luminous store front 
can first get his attention, and then leave the impression 


front’s “‘arresting-power” is also important. 


An attractive store front cannot be ex 


long enough to leave a definite impressicn. 


of a progressive jewelry store with a modern, high-quality 
It isn’t necessary that the cus 
tomer enter the store immediately. The impression has 
been made in his mind by the store front and he will 
remember it when he’s next about to make a jewelry 


selection of merchandise. 


purchase. 
This principle holds true for large and small jewelry 
(Please turn to page 61) 
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Better Lighting ; 
(From page 59) 

ores alike. ‘The Royal Jewelry Co., Inc., Ashland, 
Ky., proved the value of a luminous front to their own 

itisfaction. According to the proprietor, since the new 

iminous front was installed business has increased 20 

er cent and he has been able to secure a better class of 
istomers who are purchasing a higher grade of mer- 
handise. 

The cost of a luminous store front is really a matte: 
)f investment in advertising rather than an added item on 
the lighting bill. Actually, the yearly cost of this new 
dvertising medium is made up of installation costs, elec- 
trical energy, lamp replacements, maintenance, insurance, 
ind interest on investment amortized over a five- to ten- 
vear period. As an example, an installation of modern 
size might involve an annual cost of $600. Assuming a 
daily circulation of persons after dusk of say 20,000, the 
cost per thousand circulation would be about 10 cents. 
his is especially low when compared with the unusual 
positive selling effectiveness of such a display. 

If the show window and store front have done thei: 
iob, half of the selling process is already completed. “he 
new customer has been convinced that the store is a rea 
sonably good place to buy jewelry or he probably wouldn't 
have entered. Before he entered the store, light’s chief 
job was to exert attracting power. After he enters, 
light’s task is display. Again, light properly used can 
enhance the beauty and sparkle of gems or reveal the 
intricate and delicate -workmanship of an ornament. 

The psychological effect of lighting upon customers is 
one of the measuring sticks of the adequacy of the lighting 
in a store. A dingy half-lighted store is certain to pro 
duce apathetic, half-hearted customers, while a cheery, 
well-lighted salesroom exerts a positive cheery effect, 
tending to place the customers in the right frame of mind 
conducive to buying. 

Because some 48 per cent of the people over 40 years 
of age have defective vision, it is essential that the illu- 
mination provided be of the best, otherwise this group 
will not be able to see the fine detail and value of mer- 
chandise such as jewelry as easily and quickly as do the 
younger customers. 

From the standpoint of customer service and custome! 
atisfaction, at least twenty footcandles of general illu- 
mination should be provided in the store. <A_ visual 
crutiny of your present lighting may lead you to believe 
that you already have that much illumination, but the 
yes are such unreliable light meters that they should not 
e trusted to make this check. Fortunately, science has 
leveloped a simple little instrument that measures illu- 
nination as easily and as accurately as the ordinary ther- 
nometer measures temperature. This instrument, known 
s the “light meter,” is available to practically every uset 
tf electricity. 


Frank O. Maltby, author of the foregoing article, is 
issociated with the incandescent lamp department of the 
reneral Electric Co. at the Nela Park engineering de- 
vartment, Nela Park, Cleveland, Ohio. 
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This is to certify that the Diamond described below was cut and pol- 


ished with the same care and expert craftsmanship Lazare Kaplan & 
Son have used in processing of the Jonker Diamond, and that it has 
the maximum everlasting brilliancy. 
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Lazare Kaplan & Son, Inc. 


The Lazare Kaplan Certificate assures your prospect of the same care 
and skill in attaining maximum brilliancy in Kaplan Certified Diamonds 


as was used in the cutting of the famous JONKER DIAMOND. 


Fulton Street 


LAZARE KAPLAN & SON, INC. * 32°77 


Diamond Cutters and Importers 


























PREPARE AS 
A REGISTERED JEWELER 


Leading retailers in Jargest to smallest communities are 
now offering to customers-——accurate, proven knowledge 
of their merchandise —better buying and selling meth- 
ods—greater financial stability due to increased profits. 
Increase your business by this and the display service 
furnished when examination is passed permitting the 
use of the emblem below. 


(REGISTERED JEWELER 

‘AMERICAN GEM? SOCIETY 
SIGNIFIES A NATIONAL RECOGNITION OF YOUR IN- 
TEGRITY AND A GENERAL SCIENTIFIC KNOWLEDGE. 


of diamonds, other gems, precious metals and jewelry. 


- Your customer against unethical 


merchants. 
Protects Your reputation. 
| Against expensive blunders. 
National approval of your ethical 
standing. 
© Your knowledge of merchandise. 
roves Your diamond grading ability. 


Knowledge of economical mer- 
i. chandising. 


eer. 
Outstanding position in commu- 


Builds nity. 


Customer confidence. 
i Increased profits. 





Write today for descriptive pamphlet. 


THE AMERICAN GEM SOCIETY 
555 So. Alexandria 


Los Angeles, Calif. 





NOTICE 


PRICES OF GEMOLOGICAL COURSES 
ADVANCE FEBRUARY 28th 


Upon the above date the following ad- 
vances will become effective: 


$10.00 will be added to the total price of 
American Gem Society’s Course No. 012. 
(The first step toward Registered Jeweler 
or Certified Gemologist.) 


$15.00 will be added by the Gemological 
Institute to the total cost of Certified Gem- 
ologist preparation. 


Inquiries are solicited for latest descrip- 
tions of these courses which have been 
expanded and improved. Such inquiries 
if received before February 28th will be 
accorded a 10 day extension. 


GEMOLOGICAL INSTITUTE OF AMERICA 
3511 West Sixth Street 


THE AMERICAN GEM SOCIETY 
555 So. Alexandria 


Los Angeles, Calif. 


Los Angeles, Calif. 
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Store Modernization 


Ry MIIRRAY M_ PFAR 


UCH has been written and said on the subject of 

“Modernization” — and more no doubt will be 

ird about it. Everywhere you hear the watchword, 

\lodernize, Modernize, Modernize.’”’ With the new 

osperity and even better prospects for the future this is 

time to look ahead and plan to profit from the oppor- 
nities. 

It has been found by experience that store fronts and 
interiors become outmoded approximately every six years. 
\ jeweler contemplating modernization is confronted with 
he problems: what type and design of store front should 
be used; what materials, lighting, and a number of other 
questions. It is therefore logical to assume that the de- 
signing and planning of your store should be done by a 
specialist in this particular field, who will advise you 
not only on the proper planning and design, but also how 
to get the best results with the greatest economy. 

The following articles are intended to explain the va 
rious problems involved in the modernization of a typical 
store on Main St., Anytown, U. S. A.—and how to solve 
them. 

Each store presents a problem of its own, which must 
be dealt with accordingly. ‘here is no set rule or rules 
by which one can determine precisely what is necessary 
in the construction of a new store, or the remodeling of 


an old one. There are, however, several very definite 


onsiderations which must be borne in mind: 


1. Population of the town. 
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MELEES - SIZES 


2. Drawing power of town from the surrout 
territory. 

J. ‘Type of population whether all white ¢ 
or tactory employees, or tarmers, et 

+. Present sales volume. 

5. Potential maximum sales volume. 

6. Location of store. 

7. Competition. 

8. Volume of sales on specific types of merchand 
Upon consideration of the above, it can be determined 
what amount of money may be expended 
for such modernization. “Buying a Rolls Royce whet 
the owner cannot afford to operate anything larger than 

Ford” can prove most disastrous. No large expenditure 


approximately 


is warranted unless reasonably profitable results can be 
assured. However, while economy should be practised, 
should not be translated into shoddiness—which wou!d 
defeat the purpose entirely. 

In designing the store front, there are a multitude of 
materials that can be used, varying in type, construction 
and cost. For the base of the front and the facade, such 
materials as marble, glass, metal and other materials may 
be used. For the glass sash and cornice there are various 
tvpes and finishes such as bronze, chromium, stainless 
steel, 

Signs are of great importance and should be considered 
an integral part of the store front design. Various types 
may be used, such as neon, metal letters, etc. 

Lighting of the show windows should be adequate. 


Please turn to page 65 
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Store Modernization 
(From page 63) 
Effective results can be obtained by the use of any of the 
rious modern window reflectors and flood lights, prop- 

y placed. 

\s to interior equipment, like show cases, wall cases, 

, present-day achievements in the wood-working field 
fford an enormous amount of material to choose from. In 
selecting the type and style of the equipment, simplicity 


should be the keynote. Care should be taken in planning | 


- arrangement of the equipment to provide the proper 
amount of space and display for the various types of 
merchandise. 

Selection of floor covering for the interior should be 
made with a view to harmonizing, in color and design, 
with the gefferal decorative scheme. Linoleum, composi- 
tion, cork, may be used. 

One of the most important phases of store moderniza- 
tion is proper lighting of the store—particularly in the 
jewelry line. —Too much attention cannot be given to this 
subject. In making choice of the type and design of light- 
ing equipment, it is of paramount importance that the 
store interior is properly lighted, also that the fixtures are 
selected according to the type of store and its merchandise. 
The electrical requirements, like outlets, base and wall 
plugs, time-clocks, must be thoroughly looked into. The 
lighting equipment should be inconspicuous, but effective. 

Interior decoration and accessory equipment can be 
done in many beautiful combinations. This can be 
achieved by the use of paint, craftex or wall covering ma- 
terials. Care, however, should be taken to blend these 
with the rest of the store pattern. Accessory equipment, 
such as chairs, occasional tables, drapes, should be selected 
with the thought of color harmony. 

An improvement, promising to become increasingly pop- 
ular, is air-conditioning, which many stores have found 
to be an asset to their business. Although comparatively 
new, one cannot determine in dollars and cents the in- 
creased sales resulting from it. It adds to the appeal of 
your store and the buying public is quick to respond to 
the “Shopping in Comfort” idea. The effect upon the 
ittitude, and consequently increased efficiency of the store 
personnel amply repays the cost of the installation and 
| venture to state that within the next few years very few 

the retail establishments will not be air-conditioned. 

In considering the entire store as a unit, bear in mind 

it you are selling jewelry, and not store fronts and store 

juipment. All the installations should provide the right 
tting for your merchandise. The main purpose of mod- 
nization is not to build a monument to posterity, but is 
means to put your store in the forefront where it be- 





ngs, and so increase the sales and insure a profitable 
turn on your investment of capital and the exertion of 
tort and energy. 


Book of Formulas 

“Henley’s 20th Century Book of 10,000 Formulas, 
rocesses and Trade Secrets,” the 1937 edition of which 
is been published by the Norman W. Henley Publish- 
g Co., 2 W. 45th St., New York, contains about a 
indred more pages of new formulas and processes than 
e previous edition. ‘These new formulas are on a va- 
‘ty of practical and technical subjects. A buyer’s find- 
g guide appears in the front section of the book. 
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MAERCHANDISING A 60th Anniversary 


LAMBERT BROS. PUBLICITY ON DIAMOND 
JUBILEE BUILDS BETTER BUSINESS 


HEN a business has its 60th birthday, it’s time to 

shout the news from the housetops—or, better yet, 
to broadcast the fact through the medium of the news- 
paper and display windows. 

All New York was made aware that Lambert Bros. 
Jewelers, Inc., Lexington Ave. and 60th St., was cele- 
brating its diamond jubilee during the month of January 
as column after column of advertising and publicity was 
devoted to the event in the metropolitan press. But this 
was only half of the job— 

The store filled its windows, which face on two streets, 
with eye-catching displays—which changed from week to 
week in tune with special merchandising events, which 
had been arranged for the celebration. 

The great span which has been covered by jewelry since 
August V. Lambert opened his first store at 880 Third 
Ave. was the keynote of the windows during the first 
week of the jubilee. “wo windows contrasted jewelry 
that was the mode for people of fashion in those days 
with the best of today’s jewels. Antedated jewelry and 
accessories of 1877 were shown in shadow boxes in each 
window. In glittering and sales-inducing distinction to 
the old pieces, the modern jewelry was arranged in the 
foreground. Authentic old jewelry was loaned by some of 
the older patrons. 

Several persons of note who had been making purchases 
from this store for years were guests at a formal program 
of dedication of the store on Jan. 7. Among these nota- 
bles, several of whom spoke, were: Mgr. Michael J. 
Lavelle, Judge Jeremiah T. Mahoney, Samuel J. Bloom- 
ingdale, Charles H. Gristede, Postmaster Albert Gold- 
man, Dr. Jonah B. Wise, Kermit Roosevelt and Daniel 
P. Higgins. Letters and telegrams from Postmaster Gen- 
eral Farley, Governor Lehman and Mayor LaGuardia 
were read. 

Windows were dressed to follow the theme of the 
second week, Sports and Aviation Week, when airplane 
models and trophies of great athletic events were featured. 


66 


Antique time-recording devices formed the center of at 
traction in windows during “March of Time’ week. 
The final series of windows, which tied up with ‘Presi 
dent’s Week,” featured quality jewelry. 
In each window throughout the month Miss Mary Ann 
Fraser, display manager, kept to the thought of comparing 
the old with the new. 
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IMPERIAL CULTURED 


PEARLS 


For 1937 


The dealers who enjoy the benefits of our ex- 
clusive franchise on imperial cultured pearls 
report their January pearl business almost 
equal to December, but that is not so remark- 
able when you have access to what we furnish 
you with to make your store Pearl Headquarters 


in your city or locality. 


If you would like to know more about the kind 
of sales promoticn that really sells cultured 
pearls, your inquiry will bring full particulars 
of the outstanding merchandising plan of 1937. 
Of course there is no obligation. Write at once. 


THE AMERICAN JEWELERS BUREAU, Inc. 


48 West 48th St. 5 North Wabash Avenue 120 East 8th St. 


NEW YORK CHICAGO LOS ANGELES 
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The metal back and other metal 
parts are 14 karat gold filled quality 
as well as the buckle on the distinctive 
strap attachment. 
















—The Timepiece of Tomorrow 


Futura" embodies an entirely new conception in 
watch design. The barrel-shaped clear composi- 
tion crystal fits completely over the top and 
sides of the 17 jewel Louis movement. It is 
made of a specially created plastic com- 
position which is hard and unbreakable 
...is not affected by ordinary heat 
or cold, light or water ... will not 
scratch, age or discolor and 
will remain as clear and 
transparent as rock 
crystal. 


To Retail at 


$37.50 


‘Timepieces That Satisfy” 
LOUB WATCH CD, inc. 


580 Fifth Avenue, 





New York, N. Y. 

















METAL TAGS 
MABh MERIT 


AL 
if } 

Stanley Embossed Metal and Foil Labels are a distinctive 
identifying mark . . . and a direct sales help. Use them on 
your boxes, or attach them as name and price tags directly 
to articles themselves. Easily applied. Unusual finish will 
not tarnish, scratch or discolor from use. Write for samples 
—truly beautiful creations—many famous names. Send your 
trade mark for sketch, prices—no obligation. 


New York: Room 913 


pepe: CT AN LE MFG. COMPANY 
minster Building, {10'S DAYTON, OHIO 








SEMI-PRECIOUS 
STONES 


yA NS NOs | A fe) 1g 72-4218 








WESTCO WATCH STRAPS 


QUALITY STRAPS AT UNEQUALED PRICES 
More than seventy profitable assortments to meet all your 
| requirements. Order through your wholesaler. 


‘WESTERMAN MFG. CO. 3620.4.2%*: 


® New York, N. Y 











\ FOR SALE—rive floor jewelry cast 
four window cases, as illustrated. Walnu 
hand carved. Wired for lighting. For 
merly property of Joseph W. Cohen's & 
elusive jewelry 
shop, Reading, Pa.. 
now in storage. Can 
be bought way un- 
der original cost. 











"Address X., 5670, 
c/o JEWELERS’ CIRCULAR-KEYSTONE, 
239 W. 39th St., New York 
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Chart Enlargement of Scope of Jewelry Publicity 
Campaign; Committee Meets in New York 


ecommendation that the amount of $50,000 should be 
jecided upon as a minimum to defray the annual expenses 
f the future operations of the Jewelry Publicity Cam- 

n in the United States and Canada, and that this 

unt should be apportioned to the various branches of 

industry and carefully allocated to the various regions 
featured a meeting of the Jewelers’ Publicity Committee 
lan. 23, at the Waldorf-Astoria Hotel, New York. 
’ Committee members who spoke, urging that the scope 

{ the great publicity movement be enlarged, were G. H. 
Niemeyer, vice-president of Handy & Harman and presi- 
lent of the Jewelers Vigilance Committee; Frederick A. 

sallou, president of the Jewelers Board of Trade; Louis 
Heyman, of Oscar Heyman & Bros., Inc., New York; 
Wilson A. Streeter, president of Bailey, Banks & Biddle 
Co., Inc., Philadelphia; Kenneth 1. Van Cott, manager of 
\iarcus & Co., Inc., New York, and Meyer D. Roths- 

hild, president of the Jewelers Protective Association. 

William D. McNeil, committee chairman, reviewed the 

mpaign from its inception, and Mrs. June Hamilton 
Rhodes, publicity agent for the committee, presented a 
display of accomplished publicity and outlined future 
plans. Charles T. Evans, committee treasurer, presented 
a financial statement showing total subscriptions of $34,- 
177, of which $20,847 has been subscribed by 356 
retailers, $12,330 by 148 wholesalers, manufacturers and 
importers, and $1,000 by the Canadian Jewellers Associa- 
tion. Of this amount, $31,893 has been paid into the 
treasury, with disbursements of $30,169, leaving a cash 
balance of $1,723 and unpaid subscriptions of $2,284 as 
ol Jan. 22. 

Other members of the committee who attended were: 
Howard L. Carpenter, Providence, president of the Na- 
tional Wholesale Jewelers Association; M. T. Ellis, 
Toronto, president of the Canadian Jewellers Association ; 
Samuel Feldman, Brooklyn, past president of the New 
York State R.J.A.; C. I. Josephson, Jr., Moline; James 
Kingman, Boston; T. Albert Potter, president of the 
Elgin National Watch Co., Chicago; and Fred B. Thur- 
ber, Providence. In addition Stuart H. Lees, Hamilton, 
Ont.; Joseph S. Bliss, Toronto, and Percy K. Loud, De- 
troit, were present. 

The Platinum Industry 
(From page 54) 

lhe progress of palladium during the year has been 
especially remarkable. Though the valuable properties 
ot this metal have long been known to scientists, they 
have been overshadowed by the fame of its better known 
sister, platinum. Recently, however, the public has evi- 
dently begun to appreciate the fact that palladium pos- 
sesses the same handsome color as platinum and is, also, 
highly resistant to corrosion and tarnish. This recogni- 
tion has resulted in its greater use in jewelry. 

Popularity of rhodium plating or so-called “rhodaniz- 
ine” for silverware has increased markedly. Jewelers, 
siiver dealers and department stores throughout the 
United States are offering this process to their customers 
as a means of combatting tarnish, since an extremely thin 
la-er of rhodium will prevent discoloration of silver. 

lridium has shared in the improvement which has 
rked all platinum metals. 
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* Style No. 2-144 
18 Kt. 


> 


fine pearl necklace, 
whether it be oriental, cul- 
tured or simulated, deserves 
a beautiful diamond 
SCHICKSNAP. These love- 
ly diamond clasps play a 
stellar role in your necklace 
sales. 


* 


Diamond SCHICKSNAPS 
are priced to retail from 
$5.50 up to $250. 


Harry C. 
SCHICK 


NEWARK, NEW JERSEY 


| ae OB 2a C1 OD £5 Oe 8 n'|'8 29 4 
Pen Knives... Brooches... Bracelets... 


Link Buttons...Scarf Pins... Crucifixes 
Waldemars 


New York Showroom: 347 FIFTH AVENUE 

























7 he Style Trend 
Bm for WATCHES 


demands 







Ny @ Curved 


© \ 
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APEX CURVED 


MODELS 


to Fit Many 
Popular-Size Movements 


4 


Write for Particulars 
Available in Gold Filled and Solid Gold 


alsoto K. R.G.P. 


APEX 


W ATCH CASE MEG. Co. 


SOMETHING NEw! 
A POWDER LADLE 


ACTUAL SIZE 








Pa eeenens aneeneieaaneneeeeeteeee 






PATENT DES. NO. 100,770 


Made of Sterling Silver, packed in a velvet 
lined display box to retail at 50 cents each. 
This ladle is made in miniature size to fill a 
Compact. The bowl of the ladle is designed to 
get all the powder without waste. 


An attractive display card with each initial 
order. 


@ 
CHARLES GRABHORN 
GOLD and SILVER NOVELTIES 


4-6 WASHINGTON PLACE 
Near Broadway 


NEW YORK 

















HONESTY is not a virtue 


It is good business. 


FOR OVER 40 YEARS J. B. COOPER 
has supplied the jewelry trade with purest 
and finest PLATINUM, Irid-Platinum, and 
Gold obtainable. 


FOR OVER 40 YEARS J. B. COOPER 
has paid the highest prices for Sweeps and 
Scrap Gold. 


COOPER’S policy of fairness and ac- 
curacy continues unchanged . . . always 
making new friends. 














INCORPORATED 
801 SECOND AVENUE Factory: Brooklyn, N. Y 
NEW YORK N. 2. 
Our reputation is our success 
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From Cash to Payments 
(From page 47) 


indlord’s name. The risk here depends often on 
ow long the business has been established. 

e. DOCTORS AND DENTISTS, ETC. 

Doctors and dentists and other professional men can- 
ot be classified. It is well to get a bank reference 
1 if mone, then at least the name of the landlord. 
ach case has to be handled on its individual merits. 

In regard to painters, carpenters, plumbers and other 
skilled workmen working on their own, the risk is 
very poor in most cases. ‘There is very little that you 
can find out about such workmen and you have small 
chance of enforcing collection if they should fail to com- 
plete payments. 

Always find out if the wife works when you have 
iny case where the risk is doubtful. A man may have 
a spotty income but if his wife has steady employment 
and other factors are satisfactory he is still good for 
a moderate purchase even without his wife’s signature 
on the form. 


3. REFERENCES 


By references is meant any information that will help 
you locate a customer who moves away without leaving 
The usual procedure is to obtain the 


a new address. 
names of two personal friends and a close relative all 
living at different addresses if possible and none living 
with the customer. This gives you three different sources 
of information in addition to the man’s own neighbor- 
hood. Other such data is the name of any lodge or 







ATTRACTIVE 


WINDOW 
DISPLAYS— 






S 
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Not much space 


union to which the man belongs, etc. 
is devoted to this discussion but it is extremely important. 


4+, OTHER CHARGE ACCOUNTS AND BANK 
ACCOUNTS 

Mention was made above of your local credit bureau. 
You will find it well worth your while to join it. It 
gives you the benefit of other stores’ experience with your 
applicants and enables you to exercise sound judgment 
in passing credit. You can ask your customers if they 
have had other accounts but even those with good ac 
counts will often tell you that they have never bought 
on credit before. The information you obtain about an 
applicant’s accounts will often modify your judgment 
based on the employment information. 

A satisfactory checking account is usually an indica- 
tion of good financial management. Most of your cus 
tomers will probably have savings accounts rather than 
checking accounts. Here your only way of getting in- 
formation is to see the bank book. A balance running 
considerably higher than the amount of credit applied fot 
strengthens the application materially. If the applica- 
tion is so weak that vou expect to turn it down you 
might make it good by getting an assignment of the bank 
account up to the amount owed you. 


Postscript—A SENSE OF HuU™MorR 


The author is inserting this postscript here lest any 
jeweler forget that there is always an exception that 
proves every rule. After all you are dealing with human 
beings just like yourself and human beings have the 

(Please turn to page 73) 







INQUIRY 
WILL RECEIVE 
PROMPT ATTENTION 





Sofie Lewely Cole 


—— INCORPORATED 
MANUFACTURERS OF 


JEWELRY AND SILVERWARE CASES, PAPER Boxes, TRAYS 
CHEsTs, DisPLAY BLOCKS, FLANNEL BAGS, AND ROLLS 


327-335 BROADWAY 
BUFFALO, N.Y. 





iE JEWELERS’ CIRCULAR-KEYSTONE 
for February, 1937 














ANEW DEAL 


for 
Importers & Wholesalers 
of Watches 


Buy DIRECT from 
the Manufacturers 


A complete line of Movements in all of the popular 
and staple Sizes, Shapes, and Jewels. 

A quarter of a century of watch manufacturing is 
your guarantee of accuracy and quality. 


We Do Not Sell to Retailers 


Wholesalers and Importers can buy with the positive 
assurance that we will not compete with them. 

Your own trade name imprinted on Dials without extra charge, 
on reasonable sized orders. 

A full stock in our New York offices enables us to render 
prompt service at all times. A large Material Department is 
maintained, assuring our customers interchangeable watch parts. 

Let us submit samples and prices. 





5% Ligne 11/2 Ligne 


Chase Watch Corp. 


68 Nassau Street, New York City 
Factory—Bienne, Switzerland 














LIQUIDATION 
OF MODERN STORE FIXTURES 
ALL MAHOGANY 
Now Located in the Store of 


GEORGE W. WELSH’S SONS 





JEWELERS FOR 91 YEARS 
RETIRING FROM _ BUSINESS ! 


213 BROADWAY, CORNER VESEY STREET 
NEW YORK, 


For Sale asa Whole « or in Part at a 
GREAT SACRIFICE! 


May Be Inspected Daily From 10:30 A. M. to 12 Noon 
WRITE OR WIRE FOR DESCRIPTION 


GEORGE W. WELSH'S SONS or 


JAMES L. HAND, Auctioneer 
213 BROADWAY NEW YORK, N. Y. 
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vr WIDOWS to show their 
respect for the 
GENTLEMEN petatieisdl- alba. 


LADIES who has passed 
on. Also, their 
station in life. 


HOW OFTEN PEOPLE INQUIRE 
Is she married. 


TWO RINGS IN ONE 


The yellow gold band 
represents the wedding 
ring; the white gold band 
indicates a separation 


either by death or divorce. 





cturea 
tributedby >. O. BO X :o8 8, 


wee eins GG, wa 7 





THE WIDOWS MITE PATENT CO. 

















DICTIONARY OF GEMS 


Precious and Semi-Precious Stones 
by R. J. Rocers, F.G.A. 


Price $1.50 Postage Paid 


This new book of all gems gives complete defini- 
tions of every stone used by jewelers from Achates 
(ancient name and origin of Agate) to Zircon and 
Zonochlorite with their specific gravity, chemical 
composition, crystallographic origin, hardness, re- 
fractive index, etc. 


The work is written for the jeweler with tables 
and notes in a form convenient for quick use that 
will give a brief explanation of crystallographic 
origins, some details as to cutting of gems, an ex- 
planation of refractive index, dichroism with 
tables, hardness with tables, specific gravity with 
tables, notes on manufactured gems and birth- 
stones. 


It is a valuable ready reference list for the retail 
jeweler, manufacturer, importer and lapidary. 


Cloth bound, 58 pages, 7x5%4 inches. 


The Jewelers’ Circular-Keystone 
239 West 39th Street New York City 
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From Cash to Payments 
(From page 71) 


py habit of upsetting the apple-cart just when you 
nk you have them properly placed. 

[here are two times every year when you as a credit 
eler will need a lively sense of humor. One is on 
n. 2 when you wake up to discover that you must have 
n drunk before Christmas to have OK’d some of the 
rible-looking applications that you find in your file. 
you worry about them you will only get gray hair 
d ruin your digestion. ‘The best thing to do is to grin 
| figure that maybe your wife’s opinion of you is partly 
rrect, anyhow—and incidentally you might also watch 
ir collections closely. 

















Announcement 


We are pleased to inform the trade 


e that we have reorganized under the 
style name of S. & H. Ostrin Co., Inc. 


and nave installed a new ana laraer 
plant and oftice at 


| West 47th Street 


Our Mr. Solomon Ostrin will devote all! his 


ability (exclusively for us) in supervising the 








manufacturing of Watch Cases of Meritori- 
Then at the end of your fiscal year you suddenly find ous style—quality and distinction, that wi 
urself charging off sales that looked perfect, while the retlect the reputation he has enjoyed in the 


a ° e r feEArc jiir A Horm n 
ind panhandler who was OK’d by mistake has paid 25 years. Our Mr. a 
Ostrin is now Sales Manager. 










































ery week like clockwork. If you do not grin then you 


probably will commit murder the first time some one Ae hesetolee: ce wreduct wil ‘be 
ilks to you about a credit system. e known as an "OSTRIN CASE" and 
When you arrive at the point when your volume will will carry the following trademark 


ibsorb such shocks and you can view such contradictions 
with bland equanimity you will really be in the credit o \4 KIO) 
” ; Se. YY 


business. ‘Then you will step out and develop your own TRADE MARK REG 





deas and your own methods based on your individual 


S. & H. OSTRIN CO. 


INCORPORATED 
WATCH CASE MANUFACTURERS 
1 West 47th St. at Fifth Avenue NEW YORK 


experience, 


N.A.C.J. Convention to Be Held Sept. 19 to 22 
At a special meeting of the directors of the National 
Association of Credit Jewelers, held at the Sherman | 
Hotel, in Chicago, Jan. 21, it was decided definitely to 
| 
} 








hold the 1937 N.A.C.J. Convention Sept. 19 to 22, in- 
clusive, at the Sherman Hotel in Chicago. 

While last year the space used for exhibits included the 
exhibition hall and ballroom, this year exhibits will be set 
up also on the mezzanine floor as well as the ballroom and 
exhibition hall. ‘The banquet will be held in the College 
Inn. 

At this writing better than half of the space has already 
been contracted for, according to a statement by J. Frank 
Newman, secretary of the association. 








WITH CLINTON 
» 40 YELLOW 
GOLD ALLOY 





Georgia Retail Jewelers to Convene April 25-26 at 
Atlanta; Atlanta Guild Elects 
ATLANTA, GaAa.—The Georgia Retail Jewelers’ Asso- 
ation will hold its annual meeting this year in Atlanta, 
\pril 25 and 26, it has been announced by Lawrence 
Holzman, president. “The annual golf tournament will 








‘ conducted on Sunday afternoon. Monday will be de- The new astonishing alloy 
ited to business sessions, and the annual banquet will be * l, ‘ -f ~ 
eld Monday night. It is possible that a third day may GOLD that gives unilorm resu ‘ 
* given over to a meeting of the watchmakers of the PLATINUM for 10kt..14kt..18kt. ONE 
= Solders- Alloys alloy is all you need for true 


Henry Bookout, of J. J. Bookout, Inc., was elected 
esident of the Atlanta Jewelers’ Guild at the annual 
ieeting and election of officers held Jan. 19, at Herron’s 
estaurant. Other officers elected for the coming year 
ere Lawrence Holzman, of Holzman’s, vice-president, 
nd Emory A. Morgan, secretary and treasurer. “twenty 
members of the Guild attended the meeting in spite of ; 
ad weather, and the election was preceded by an excel- NEWARK, N. J. CHICAGO, ILL. 
lent dinner. 91-93 EAST KINNEY ST. 5 SO. WABASH AVE. 


OF ALL KINDS 


YELLOW color, nota red. 
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Review of the Silver Market 


Handy & Harman Report That Purchase Measure 
Has Not Achieved the Results Proposed 


HE 21st annual review of the silver market which was 

released for publication on Jan. 18 by Handy & Har- 
man, New York, estimates the world production of silver 
in 1936 at 253,000,000 ounces, compared to 218,500,000 
in 1935. Of last year’s production, the bullion dealers 
estimate that the United States produced 64,000,000 
ounces, Mexico 82,100,000 ounces, Canada 19,200,000 
ounces, South America 31,400,000 ounces and all other 
countries 56,300,000 ounces. Other supplies of silver 
coming into the market were 302,000,000 ounces of sales 
by Hongkong and China, including smuggled silver, 
1,000,000 ounces sold by the Soviet Union and 1,000,000 
ounces sold by Germany. This total supply for the year 
of 557,000,000 ounces compares with 610,000,000 ounces 
in 1935. 

The firm estimates that United States Government ac- 
quisitions in the year were 381,200,000 ounces, consisting 
of 62,700,000 ounces of domestic production, 800,000 
ounces of nationalized stocks and 317,700,000 ounces of 
open-market purchases. It calculates that at the end of 
1936 the silver holdings of the United States were 1,900,- 
700,000 ounces, including coin held by banks and in circu- 
lation. 

The events of the last year, Handy & Harman say, 
have tended to confirm their previous opinion that the 
Silver Purchase Act had failed to accomplish the purposes 
for which it was intended. Internationally, it is pointed 
out, the metal was not even mentioned in the tripartite 
monetary agreement. 

“In the field of domestic finance, also, we can find 
no beneficial results which have accrued from the con- 
tinuance of the Silver Purchase Act,” the firm’s review 
says. ‘Based on year-end gold stocks of $11,257,581,562, 
Treasury silver holdings are still short of the required 
amount by 1,000,000,000 ounces. These figures indicate 
that the government has approached the silver reserve 
goal by only 75,000,000 ounces during 1936, after pur- 
chasing 381,200,000 ounces in that year, and, since the 
passage of the act, is nearer the goal by only 307,000,000 
ounces, after acquiring a total of 1,209,200,000 ounces. 

“Aside from the evident difficulties of accomplishing the 
legal objective, we question the advisability of retaining a 
law which requires the continuance of silver purchases 
and the compulsory issuance of silver certificates against 
such purchases. These certificates constitute an increase 
in bank reserves, and it would appear inconsistent, to say 
the least, to persist in such action with respect to silver 
at a time when the government is attempting to reduce 
excess reserves by ‘sterilizing’ gold imports and by raising 
the reserve requirements of member banks. 

“Moreover, the silver itself, which constitutes part of 
the metallic reserve, could not be used to liquidate inter- 
national balances as is the case with gold. Under present 
market conditions, it would not be acceptable in settle- 
ment abroad, even at the price of 45 cents which our 
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government is now paying, and it is almost inconceivab 
that its monetary value of $1.29 will ever be obtained.” 

The review declares that, two and one-half years afte 
passage of the act, the failure of the international mone 
tary program for silver is no longer in question, and tha 
it would seem unnecessary now to continue a subsidy fo 
silver which is being mined in quantity as a by-product ot 
copper and other base metals. Continuing, the review 
says: 

“In our opinion, the time is ripe for Congress to revis« 
our silver program. Considering the provisions of th 
present law, the Treasury Department’s method of ad 
ministering it during 1936 has been admirable, in that i: 
has ceased its aggressive open-market buying policy and 
made purchases only under agreement with certain na 
tions. This procedure conforms with our belief that the 
best interests of silver will be furthered not by forcing its 
price up unduly as a result of mandatory buying, but by 
ascertaining the desires and needs of other nations with 
respect to their use of silver, and then cooperating along 
such lines. 

“This program calls for the elimination of compulsory 
requirements to purchase silver on the part of the United 
States, but no better time than the present could be found 
for taking such action, when supplies of secondary silve: 
have been reduced to such an extent that their pressure 
upon the market is at a minimum.” 

The year 1936, the review says, was exceptionally quiet 
and uneventful for silver. In only one other year, 1909, 
was the price range of silver smaller than that of last 
year, when the movement was over a range of 5 cents and, 
excluding the first three weeks of the year, showed a 
variation of only 234 cents. 


“Marks of Early American Silversmiths” 

In publishing “Marks of Early American  Silve: 
smiths,” the work of her late husband, Mrs. Ernest M. 
Currier will fulfill Mr. Currier’s life’s ambition and at 
the same time make available to collectors, libraries, silver 
smiths and silver dealers a remarkable volume. It will 
contain reproductions of 1500 marks made from pieces 
which Mr. Currier had in his own hands or was pe! 
mitted to photograph, accompanying text matter with 
the names of the makers, where they were in business, the 
period wherein they worked and other notes; about 125 
photographs of rare examples of the work of early Ame 
ican silversmiths; life-size line engravings of about 70 
spoons made at the various periods of early American 
silversmithing; lists of early craftsmen, and an introduc 
tion and bibliography. 

The volume will consist of between 300 and 400 pages 
approximately eight by ten inches in size. Mrs. Currie: 
has secured a number of advance orders and a limite 
edition of numbered copies will be published in the nea 


future. 
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For 102 years If you desire this hand engrossed mahogany framed 


certificate of merit for your establishment write .. . 


the house of WALLACE ~ Rp. WALLACE & SONS MFG. CO. 


has advanced ideals of i iaaiati 


New York, N.Y. 


craftsmanship that are 
honored today 

















ayer tae 


‘4 a Aber to! AY 
qphert9s” oer” 


HE JEWELERS’ CIRCULAR-KEYSTONE 
for February, 1937 








itiatttte, e 




















CONCORD STERLING 


Prices subject to 


ave 50% 


discount 
A Dainty Dish 
to set before a Queen 
5,4 







Double Bonbon 
No. 6-22 $15.00 


Triple Bonbon 
No. 6-22 $20.00 


Single Bonbon 
No. 6-22 $4.50 


Double Almond 


No. 1-5 $2.25 





Single Almond 
No. 1-5 $1.80 





CONCORD Place Setting 
Ash Tray, Cigarette 
SILVERSMITHS Holders and Place Card 
CORPORATION Holder 
lo. 1-5 $9 
CONCORD - N. H. No. 1-5 $2.50 


New York Office: 347 Fifth Avenue 


CONCORD SILVERSMITHS CORPORATION - CONCORD, N. H. 


Please send us 





Quantity Number Price 


as illustrated in your advertisement. 
Company : By. 
Address 
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Letter to the Editor 
Editor, ‘THE JEWELERS’ CIRCULAR-KEYSTONE: 


HEN the United Horological Association of Ame: 

ica was organized about two years ago, its leade: 
made a point of saying that the movement would be fo 
the benefit and uplift of watchmakers, and they promise: 
that it would be the first organization that would real! 
do anything for them. ‘This attitude led these men t 
attack the Horological Institute of America, for not doin; 
what they promised to do; and in speeches and in writter 
and printed matter, they tried to discredit the H.I. of A. 
and in some instances even to deny that the H.I. of A 
had done any work of benefit to the watchmakers ot! 
America. These misrepresentations of course are matters 
of record, and cannot be denied. 

Maybe the U.H.A.A. leaders thought that the H.I. ot 
A. would take the attacks “lying down.” The situatior 
was, that the H.I. of A. had been for some twelve years 
doing a really great work, and a colossal amount of it 
mostly at the personal expense of its members and officers 
without exerting themselves to boast or advertise or claim 
credit for the work; but when these misrepresentations 
began, what did the officers of the H.I. of A. do? They 
just went to the Institute records and tabulated the facts 
about what work the Institute had done and was doing, 
and with simple dignity and politeness, published these 
facts, without even mentioning that anyone had made mis- 
representations at all. Evidently, the H.I. of A. officers 
were willing to state the facts and the truth, which could 
easily be proven, and then let all who were interested, 
form their own judgment. Instead of attacking the 
U.H.A.A. in retaliation, the H.I. of A. never even men- 
tioned that organization by name, in anything it published. 

Now, could there be anything actually funnier than for 
the U.H.A.A. leaders to come out as they have done, and 
complain that the H.I. of A. “will not cooperate” with 
the U.H.A.A.? Where and how could there be any co- 
operation with such men? Another angle of the matter 
that seems funny to me is that after calling the H.I. of A. 
so many bad names, these men should now want to co- 
operate with it! Doesn’t this suggest that they knew 
that their accusations against the H.I. of A. were not 
true? I must say that to me it looks as if, after they 
find that their earlier attacks on the H.I. of A. were not 
successful, now they want to just “jump on the band- 
wagon,” and “save the pieces” of a movement that started 
out hoping to put the H.I. of A. out of business entirely. 

The U.H.A.A. proposals ask that the H.I. of A. shall 
say that the U.H.A.A. is “the only national craftsmen’s 
association.” How could this be said when it is not true? 
It wouldn’t be made true even if the U. S. Congress 
should pass a law declaring it to be true. The H.I. of A. 
is a national craftsmen’s association that was going strong 
ten years before the U.H.A.A. was even thought of by 
its leaders, in any public way. The H.I. of A. is not 
only a craftsmen’s association, but also allows membership 
to any others who wish to join it and contribute support 
to the work it is doing to benefit and elevate the interests 
of the craftsmen. 

Another of the U.H.A.A. proposals asks that the 


H.I. of A. Examining Board (for certifying watchmak 
(Please turn to page 87) 
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Peer Smed depicted at work at his anvil in scale model c 





of ft tud 


e \AODERN SILVER 


achieved by 


OLD WORLD TECHNIQUE 


[, a smithy which to all 
appearances may be conjured. up from medieval times a 
blond man of great proportions, a prototype of his Viking 
forebears, bends over an anvil artfully fashioning a flat 
piece of silver—this no ladle, beaker or utility piece of 
nother day, but a creation of a very modern age, for the 
mixing of cocktails, or perhaps a tray for gathering ciga- 
rette ashes. 
The use to which the object is to be put is no deterrent 
to the best effort of the artist, who, when once finished 
with it, will stamp upon it the proud mark of Peer Smed, 





ind it will then be received by one cognizant of the beauty 
if silver-working as from the hammer of an,artist. 

This workshop for all its carved doors, hand-wrought 
forge hood and massive furniture, is not in some old Euro- 
pean hall—as one set in the midst of it might be led to 
velieve—but is on the fifth floor of a Brooklyn loft build- 
ng. One might term it a last defence of hand craftsman- 
ship in the midst of mass production. 

Peer Smed, following the traditions of his ancestors, 
who were silversmiths for generations, is a real craftsman 
ind will allow the machine to make no advent in his shop. 
Despite the fact that he considers his son Dan, who is 
erpetuating the house of Smed in silversmithing, as one 
f the finest workers in silver in America today, each piece 
[HE JEWELERS’ CIRCULAR-KEYSTONE 
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that bears the name of Peer Smed may be counted as a 
creation of his own. 

Young Dan—not Daniel, for he was named after King 
Dan, first king of the Danes—a daughter, Lona who, too, 
is no mean artist in the craft, and a few skilled workmen, 
all of whom by circumstance happen to be Scandinavian, 
constitute the working force of this silver house. 


(Please turn to page 84) 
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Gift Shows have saved me in time, 
money, and precious energy, I 
rate them the biggest help in 
my business year. @ Six red 
letter days— February 22nd 
to 27th, inclusive—give you 


full opportunity to make your 





selections from this outstand- 
ing assemblage of all 
that is newest, 
most attrac- 
tive and 


most 





inter- 
estin 2g in 


the gift world 



















“IT’S A RED LETTER EVENT’ 


“And I think it’s a red letter event for arranged for your swift and accurate 


every other successful gift buyer, too. choice — it’s the cream of the gift 


When I think what the New York market, on parade before your eyes! 


@ There are a lot of 
things ot value at these 
New York Gift 
Shows besides just 
the merchandise on 
display. @ There's 
the latest news, the 
newest ideas, 
and the 


pulse 


of 






the living market. The 





biggest figures in the 


trade are here; some of my most 


of 1937... .Three full floors of valuable business connections started 


timely merchandise at the Hotel at these shows. So remember the 


Pennsylvania, all displayed and _ date 


and remember the place.” 


February 22nd to 27th, inclusive—H OTEL PENNSYLVANIA 


4 


NEW YORK 


GEORGE F. LITTLE MANAGEMENT eveny pay | 


GIFT DAY 


GIFT SHOW 


220 FIFTH AVENUE, NEW YORK 
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The Beauty of CRYSTAL LAMPS 





BY 
MOLLY 
BOYNTOT! 


Dainty Crystal lamps in the modern mode suitable for the gift department 


oo is at once 
one of the most beautiful and one of the most adaptable 
of all artistic media, and nowhere do these too-rarely com- 
bined qualities show to better advantage than in crystal 
lamps. 

Crystal is not really the mystery in its composition that 
many people make of it. It is essentially glass, with a 
small amount of lead added to the other materials used 
in glass making. Nor is crystal superior to glass or glass 
to crystal in the abstract. The answer to the question of 
which is better depends entirely on the problem to which 
a solution is sought. 

The sphere wherein crystal is preferable to glass is 
essentially where great clarity is desired, and where the 
bubbles which often appear in glass must be avoided care- 
fully. The admixture of lead in the formula greatly aids 
in overcoming the tendency to these two faults. 

One of the main differences in the finishing of crystal 
is the polishing. Better grades, especially of cut crystal, 
are wood polished—that is, polished on a wooden wheel. 
Molded or pressed crystal is usually fire polished—that 
is, polished by the application of heat alone. The wood 
polishing process develops a clearer, softer and more beau- 
tiful lustre. 

There are few if any better fields for the exposition of 
the beauty of crystal than in lamps, and it is here that 
some of the finest effects are secured. In any dainty room, 
especially in the boudoir, it has an amazing faculty for 
striking the desired note and adding the much-sought com- 
bination of illumination and delicacy. And because of its 
adaptability it may carry out any type of decorative motif 
your customer wishes. 

Both the modern styles, with their tailored simplicity 
and the traditional patterns with their more ornate ten- 
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dencies may be exquisitely done in crystal. Color may be 
added if desired in the shade, or the soft white, clair dé 
lune, or eggshell tones will aid in reproducing subdued 
tones that will accent any color scheme without contrast 

Good lamps are usually made with washers of brass 
generally chrome plated, used to join the sections or cut 
tings. Brass will expand sufficiently to keep the fitting 
of these jointures tight through almost any climatic con 
ditions, thus keeping the lamps straight. 

These lamps may be of the most formal or of the most 
intimate types. Inherently simple, because of their lack 
of color, they may carry out the most rigid formality b) 
choice of design ; while their versatility makes them charm 
ing in the frillier, more feminine styles for boudoir, pow 
der room, dressing room, or bedroom. 

Last, but by no means least, the crystal lamp is entirely 
consonant with jewelry in the matter of display. A pai 
or two or three pairs of them used to illuminate vanities 
compacts and similar items, or their corresponding cand|i 
sticks with table silver or hollow ware will often result 1: 
a plus sale. 

One or more crystal lamps are admirable aids to the 
effectiveness of an all-crystal window display, set with 
glassware, glass flowerholders, possibly fitted with spun 
glass flowers, crystal figurines and other attractive glass 
merchandise. In such a window there is much magi 


charm, and the crystal lamps not only fill major roles 


in their own right as gift items, but create an illumin 
tion that could not be achieved in any other way. 
Such an attractive window exhibit of crystal wou 
be appropriate either in winter, when its sparkling, frag 
beauties are in keeping with ice and snow, or, with t 
addition of spring flowers, just before the wedding-g 


season, 
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Sales of Glassware at Pittsburgh Exhibit Set a 
New Record High 


i¢ 57th Annual Pittsburgh Exhibit, sponsored by 
the Associated Glass and Pottery Manufacturers at the 
William Penn Hotel, Pittsburgh, Pa., Jan. 11 to 20, wa 
attended by 1500 buyers from all parts of the United 
States, representing an approximate increase of 20 pe 
cent in the attendance over last year’s show. 

‘There was a noticeable scarcity of new shapes at this 
year's show, presumably arranged for in advance by gen 
tlemen’s agreement among the manufacturers, reflecting 
the effects of foreign competition, high wages, rising 
costs of materials, increased taxation and the general in 
Notwithstanding, 
the buyers came with fat purses and placed more actual 
orders than at any previous show in the past decade. Othe 


crease in the costs of doing business. 


orders will follow when the buyers return home and 
check up on their notes. 

lhe New Martinsville Glass had an exceptionally large 
ind attractive exhibit and introduced “Radiance,” a 
luncheon set in a variety of colors including a new blue 
‘sky tint” of especial appeal. Duncan & Miller Glass 
“Nautical” line in sapphire blue, while 
the Imperial Glass introduced the ‘‘Candlewick” line 
composed of 60 items. 


showed their new 


The Limoges China Co. spon- 
sored “Triumph,” a new shape available in 60 patterns, 
while the Sebring Pottery Co. commemorated their 50th 
anniversary with the introduction of “Jubilee,”’ a complete 
open stock pattern, with concentric circles from edge to 
verge, designed by Jean Luce of Paris. The Homer 
Laughlin China Co. featured their new “Light Weight 
Ware,” while Cavitt-Shaw Potters, a subsidiary of the 


NEW 








PSPh Rt Mann) eB Pes 


A .ew trend in glass gift novelties entirely hand made—not 
mc'ded! Classic in design, these graceful pieces make un- 
us'al gifts for every occasion. Prominently displayed, their 
ap ealing style and moderate price will bring steady sales. 
A: litional illustrations and prices sent on request. Order 
no .7 for early delivery. 
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ware service with solid handles molded to fit the curve 


George Co., showed “Coquetie,” a new dinner- 
of the fingers. 

Blue was the predominating color in glassware, while 
fruits of the harvest and various floral effects featured the 


dinnerware patterns in chinaware. 


Over 300 Exhibits Booked for New York 
Gift Show Feb. 22 Through 27 


More than 300 manufacturers and importers will dis 
play their products, many of which will be offered to the 
New York Gift Show, 
inclusive, at the Penn 


trade for the first time, at the 
which will be held Feb. 22 to 27, 
svlvania Hotel, New York. 

Little, organizer and promoter of this and 
that the 


New York Gift Show has for vears been gradually grow 


George F. 


other important merchandise shows, declared 


ing in size of exhibits and this year will represent a num 
rolled 


lamps, art, giftwares, leather, jewelry and other lines. 


ber of exhibits into one: chinaware, glassware, 

An illustrated directory of this show has been prepared. 
It contains not only the name of every important manu- 
facturer and importer, but a concise statement of what he 
manufactures or imports and also an illustration of the 


merchandise he carries. 


(GARDNER, Mass. — Frank W. Smith, Inc., sterling 


silver manufacturer, announces that N. R. Hotchkiss has 


Mr. 


Hotchkiss is widely known in the trade, having sold sterl- 


been appointed vice-president and sales manager. 


ing silver to the retail jewelers for the past 19 years. 





BOWLS—CENTER PIECES—VASES—CIGARETTE HOLDERS—ETC. 


Made of clear crystal glass this new, fast-sel ing ‘ine of decorative g ft nove'ties is popularly priced for 
quick turnover and substantial profits. 


Stock the complete line. 


New York City 
43-47 West 23rd St 


San Francisco 
150 Post Street 


[he PAIRPOINT Corp 


NEW BEDFORD, MASSACHUSETTS 


























ARTHUR ARMOUR ALUMINUM 





18 Inch Supper Tray—Starflower 


The High Quality, the Exquisite Designs, and the 
Perfect Weight and Balance of the Armour Line 
Have Made it the Favorite of the Retail Jeweler. 


Many New Items and Decorations Will Be Shown 
for the First Time at the New York Gift Show in 
Room 358, Pennsylvania Hotel. 


A. STANLEY BRUSSEL 


Sole Distributor 
225 5TH AVE., NEW YORK CITY 




















Spode sewer rain 


This year 


7,500,000 


Advertisements 


in national magazines are 
telling your customers to 
see Spode at your store 


COPELAND & THOMPSON, INC. 


206 FIFTH AVENUE, NEW YORK, N.Y. 
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Art and Novelty China 
By R. H. LESLIE 


HE word china covers a very large group of art 
made from china clay, among them china novel 
dinnerware, vases, and art and novelty pieces in g: x 
number. The manufacturing of objects in china « 4 
dates back to the Han Dynasty (220 A.D.). It \ as 

during this period we find the first records of the pro: 
tion of porcelain in China. The development has by +n 
great. Each country has made individual strides « id 
achieved varying degrees of success. Each country, 
has made its discoveries and produces china of a disti 
type. This article, dealing with novelty and art pie 
covers such a scope that it is impossible to go into g: 
detail. It is necessary to be fairly general. 

Museums and sculpture are sources for ideas for pie 
which will be commercialized. Ofttimes a very splen: 
idea is suggested by some one not thinking of what it n 
lead to. Most large factories employ artists to work « 
ideas gleaned from many sources and to develop them in‘vo 
commercial pieces. These artists also have to adapt thie 
design of their particular country to the demands of thie 
American market when ideas are not in complete accord 
with the conditions of the market. 

There is a difference in the quality of the china used 
in the manufacture of dinnerware and art and novelty 
objects. France and Germany are best adapted to tly 
manufacturing of dinnerware and art pottery, while En 
gland is producing the best bone china. It can also be 
said that in art objects which are hand made the very best 
of clay is used in addition to the best workmanship. 

Novelty and art pieces are made both by hand and by 
mold. There is one sure method of picking a hand-made 
piece in preference to a molded one and that is price 
Another method is to study the piece for detail. Detail 
is not possible in molds to the extent that it is in hand- 
made work. In the more delicate pieces, such as figures 
groups and animals produced by the best factories, you car 
pick out the hand-made pieces by noting the fineness and 
detail that are lacking in the molded pieces. 

There are various methods used in applying colors to 
art and novelty pieces. China and Japan, on account of 
cheap labor, use the hand method almost exclusively, while 
other countries use the decalcomania process and spraying 
as well. 

The manner in which these different methods can be 
detected is simple. Hand painting is not uniform, but 
individual, as is the case with all hand work. Decalcoma- 
nia work sometimes shows the print marks and the colo: 
ing is uniform. Iridescent colors are sprayed on. 

There is no way of telling what type of novelty pieces 
are more popular in this country, as different parts of the 
country have different tastes and the importer of this class 
of merchandise must carry lines of all descriptions 
meet the demand of the jewelers from the different parts 
of the country. As an example of this is a china freak 
bridge assortment, modernistic in design and coloring. 
Jewelers from certain parts of the country come into t! 
showroom and actually pounce upon the freak brid 
assortment as good items for bridge and dinner ta 
novelties. ‘This assortment includes a large variety 
different animals in modernistic shapes and decorati« 
They buy that assortment and place reorders. And jew 
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ers from other parts of the country ask, “Is there anybody 
who buys those?” 

‘he writer will not take it upon his shoulders to say 
this country or that country supplies the United States 
with more art and novelty merchandise, but he will state 
that Germany, France and Czechoslovakia probably lead 
at least as far as the demands from this country are con- 
cerned. Japan produces a large quantity of the cheaper 
quality, and so does China. 

\ jeweler near or located in a college town will find 
it possible to carry many more novelties and more mod- 
ernistic novelties than a jeweler whose clientele is more 
adult. There are numerous parties, entertainments, and 
dinners at which novelties are in great demand by college 
students and a wide variety of style is necessary in a stock 
which will draw this class of customer to the shop. 

There is one point which is distinctly associated with 
this class of chinaware. Jewelers may go to Europe and 
buy other types of china, but the art and novelty line 
seems best handled in the United States. In most cases 
when a jeweler goes to Europe it is found that it is im- 
possible to buy the best merchandise produced in the 
country which is being visited because all the best lines 
are controlled through New York representatives. “This 
is applicable to all types of chinaware. The point which 
is to be considered in relation to art and novelty pieces is 
that in most instances when a selection is made in Europe 
the factories will demand their money against a letter of 
credit or a bank in which this customer has deposits 
enough to cover purchases. If the purchase is made in the 
United States from the showroom of an importer, the 
merchandise is received and in most instances the goods 
are sold at retail before the invoices from the importer are 
due. This latter financial arrangement is by far more 
satisfactory to the jeweler. 

There is, of course, much more which can be said about 
art and novelty china, but these few pointers may be of 
assistance to those who are handling this class of mer- 
chandise or are contemplating handling it. 


The Jeweler’s Gift Department 


By A. STANLEY BRUSSEL 
President of the Eastern Manufacturers and Importers Exhibit 


Ihe Eastern Manufacturers and Importers Exhibit 
has many points to offer for your consideration. Our true 
tunction is to benefit the buyer to the greatest possible 

‘ree and any suggestions coming from our organization 
bound to have an excellent effect on the many buyers 
hroughout the country. 
[t is common knowledge that the birth of the gift in- 
stry took place in the homes of enterprising people who 
imately graduated to stores. The growth of the gift 
p in the community was so marked that ultimately the 
d partment stores added gift units to their stores. Today 
t} ese units are of such importance to the stores that buy- 
e are sent to all parts of Europe to bring back new and 
n vel types of gift ware. We, as members of the Eastern 
inufacturers and Importers must be as “up” on the 
n w trends as a physician or dentist has to be in his pro- 
tf: sion. In this way, our organization can at all times be 
¢ ssified as a distinct aid in the gift industry. 
With better gift merchandise being sold everywhere 
jeweler must realize that a gift department in his 
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Unexcelled for distinctiveness in a window or tab 


qgisplay 


Unexcelled as a builder of profitable turnover for 
you 


PENGUINS 


Clelland Barclay 


Sculpture and paintings by McClelland Bar- 
clay in a Fifth Avenue store window attracted 
so much attention that a New York traffic 
cop was required to keep the sidewalk clear 


Similar promotion of your own store and everything 
it sells can be done by an action picture of the 
world famous ariist and sculptor in your window 
with a representative showing of his art metal objects 
—lamps, book ends, bon bon dishes, bowls, vases 
flower holders, trays, plaques, statuettes, desk sets 
ash trays, cigarette boxes and smokers’ sets, finished 
in gold, silver, green bronze, natural bronze, ivory 
and combinations. No charge will be made for this 
effective ‘silent salesman” in a distinctive frame 


See the startling new McClelland Barclay creations 
at the New York Gift Show in the Hotel Pennsyl- 
vania, Rooms 432 and 434, and plan to use them as 
an important factor in making 1937 your best year 


Our policy is not to sell you goods but to HELP 
YOU SELL. 


Send for our new descriptive price list 
of over 200 objects 


McClelland Barclay Art Products, Inc. 
305 East 45th Street New York 


Downtown Display: MOLLIE BOYNTON, INC., 225 Fifth Ave. 
Western Headquarters: 15-111, The Merchandise Mart, Chicago 




























Imported 
Cut Crystal 


SMOKING SETS 


Consisting of Cigarette Container and four ash- 


$7.80 doz. 


trays to match 


EDWARD P. PAUL & CO., Inc. 


New York City, N. Y. 


1133 Broadway 


Chicago Showrooms: Merchandise Mart, Room 15122 
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| Monogrammed i, 


GLASSWARE 





Four popular stemware lines. 


A fast Moving Line 
Everybody likes Monogrammed Glassware. National 
advertising has popularized the Clover Leaf line 
makes it immediately acceptable. 
No Investment 

You carry no stock, take orders from a sample line and 
a handsome 40-page catalog showing 500 items. We ship 
in 24 hours. 

$5 Sample Assortment (Returnable) 


A dozen or more popular items, with catalog, sent to you 
for $5 cash. If your sales are not satisfactory, you may 
return all in 60 days. 


CLOVER LEAF CRYSTAL SHOPS 


Dept. J — 14 North Michigan Avenue, Chicago 
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The Jewelers’ Gift Department 
(From page 83) 


store should reflect the quality of all other types of m 
chandise handled by him. There must be reasons w 
people buy their gifts in his store. With the chain sto 
in every community offering the usual type of gift m 
chandise it behooves the jeweler to show a distinct 
group of gift items such as hand made, and hand-d 
orated things into which the craftsman or creator | 
injected his personality. We know that there are ma 
low priced items in this classification and to the jewe! 
who must show low or popular priced merchandise, the 
are countless items to be found. 

A great many jewelers visiting the market once 
twice annually, have a tendency to minimize the gift 
shows. This, we know is decidedly erroneous for at the 
shows it is possible to secure a panoramic picture of th: 
entire gift industry not obtainable elsewhere. 

Another decided factor working against the jewele: 
his tendency to run through the gift show so quickly that 
many valuable exhibits are overlooked. I have attended 
every gift show since the birth of our organization and 
many shows prior to its inception and the one failing ot 
buyers has been the tendency to “do the show in a day or 
two.’ Not only is this impossible but we, as salesmen, 
cannot do justice to our products in the amount of time 
allotted us by those buyers who insist on working so 
rapidly. 

Our organization is attempting to aid you in the de 
velopment of your gift department. We cordially invite 
your suggestions in the improvement of this important 
phase of your jewelry store. 


Modern Silver 


(From page 77) 


Special order work is the forte of Mr. Smed, and many 
of the great and near-great of today have found their way 
to his place to have him execute for them a trinket in 
costume jewelry, a tea set, or a massive silver center-piece. 
Janet Gaynor was. one of the first to introduce the work 
of Mr. Smed to Hollywood. Both George P. Sloan and 
William Knudsen, whose names have been before the eyes 
of the public daily in recent weeks, are proud possessors 
of his work. Visitors to the Waldorf-Astoria in New 
York have the opportunity to see much of his work, fo! 
Lucius Boomer, president of the hotel, has been a friend 
and admirer of this man for a quarter of a century. It 
was Mr. Smed who furnished the design for the flatware 
used there. 

Mr. Smed, who holds a great love for the outdoors, 
calls on Nature almost exclusively for the patterns used in 
his work. Many small flowers have been adapted to de 
signs. As the writer was being shown into Mr. Smed 
studio, he found him at work on a handle of a ser\ 
knife, chasing on it an adaptation of a Hawaiian fern. At 
his elbow was a drawing and a model in ivory of 
Hawaiian crown flower which was to be applied to 
other dinner service. Paradoxically, these pieces of si! 
which must be patiently wrought by hand, piece by piece 
will be carried to their buyers in Hawaii by the fastest 
medium of the day, the China Clipper. 

A favorite pattern which Mr. Smed employs in inti: it 
variations is a typical American flower, the Jack-in-!e 
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lpit. Another of American origin is the head of wheat. 

distinctive cactus pattern was applied to a flatware 

vice for a western woman who possesses one of the 
rgest cactus gardens in the world. 

For his larger pieces of hollowware, Peer Smed finds 
| inspiration in gourds and melons, which give a natural, 
instilted style to the objects. Most of his work fairl) 
ings with its beauty of motion. 

Remarking at his departure from the severe angular 


BARBARA FRITCHIE COFFEE SERVICE 


Proud as that valiant woman for whon 
it is nmamed—aristocratic in bearing 
genteel as the drawing-room of an old 
Georgian mansion—Evercraft’s Barbara 
Fritchie Coffee Service charmingly con 
bines the rich, mellow tones of grained 
walnut with the modern gleam of mirror 
polished chrome. Perfectly at home in 
any setting—a gift to excite pardonable 
pride of possession—the Barbara Fritchie 
1937 Chrome-Walnut Coffee Service is one 
| CATALOG of GIFTS which may be used in perfect taste f 
any occasion 
No. 15/1/2/3 Complete Set 


I, < 
renowned for their ex Price $5.88 
quisite design and er 


racked gift bo 
colinad avaiiamenahin Packed in individual gift box 


3 EAST STREET « FREDERICK « MARYLAND 





work of northern Europe, the writer was informed by 
\Ir. Smed that he likes to take a flower and reproduce it 
n as many different ways as possible. One 12-piece silver 
service has as many different variations of the same flower. 
The inception of this love for flowing lines could be 
found in the small bronzes which Mr. Smed keeps at 
hand as relics of his student days. “hese show a remark 
bly fine creative mind as well as an able hand for one as 
oung as was Peer Smed when he made these in school. 
He was early recognized for his ability. After five 
‘ars’ work as an apprentice he was invited to exhibit an 
riginal piece in the Silversmiths’ Guild. Young Peet 


med took the medal, which became the nucleus of a large HANDWROUGHT 


ollection which includes honors from the ruling houses of 
urope. King Christian IX and the Czar of Russia gave ALUMINUM 
m two of his greatest commissions. 
The industry which he retains at 56 years goes back to Made entirely by hand this aluminum oval tray 
ese student days. Working from 6 a. m. to 6 p. m. as is 14!/,” wide, and has non-tarnishable copper 
n apprentice, young Smed would hurry home to his sup or plain aluminum bands around the hand 
er and then to night school, where he would copy and hammered handles. A new, softly polished 


ivent designs, first in copper and later in silver as he won finish lends to its attractiveness. $2.50 each. 

ie approbation of his teachers. This rigid routine he began 
the age of 12 when his father apprenticed him to A. Made by EVERLAST METAL PRODUCTS CO. 
lichelsen, royal silversmith of Denmark. For the first New York City 

vo years he was obliged to do menial work and run 


rands before he was given his first instruction in the JANIS-TARTER, 
aft in which today he is one of the foremost masters. GREEMAN & NAJEEB. inc 
5 . 


Peer Smed has an avocation—working in baser metals 


n his “‘postman’s holidays” at his studios at Grand View 225 5th Ave., New York City 


1-the- Hudson, 
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VISIT OUR NEW 
225 5th AVE. SHOWROOM 
AND SEE 
OUR NEW SPRING LINES 


OF 
CRYSTAL & COLORED GLASSWARE 
Write for leaflets 





22S Fie TH Ave New YORK.N Y. 


CHICAGO SHOW ROOM 
LIVINGSTON'S 1564 MERCHANDISE MART 




















STOCh UP 


on Ydeas 


AT THE GIFT SHOWS 


Be sure to visit the Chase Exhibit at the 





mid-winter shows. You'll come away 
with a stock of new ideas for bigger 
volume, faster turnover, in this complete 
and popular line. New Chase items for 
spring, smartly styled, attractively priced, 


will be on display for the first time. 


CHASE BRASS & COPPER CO., 
INCORPORATED 
CHASE TOWER, NEW YORK CITY 


a a, 22 


CHICAGO NEW YORK BOSTON 
Palmer House Hotel Pennsylvania Hotel Statler 
Feb. 1-12 Feb. 22-27 March 8-12 
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A GIFT SERVICE 
ANNOUNCEMENT 


WHAT DO YOU WANT Tt 


KNOW? 


DO YOU WANT TO KNOW WHERE TO 
BUY CERTAIN TYPES OF GIFTWARES? 


WHAT AND HOW MUCH TO BUY IN 
OPENING A GIFT DEPARTMENT? 


WHAT ARE AMONG THE BEST SELLING 

NOVELTIES AT THE PRESENT TIME—OR 

WHAT TYPE OF A CERTAIN CLASS OF 

MERCHANDISE YOU SHOULD GET FOR 
YOUR LOCALITY? 


THESE and a host of other questions will 

be answered at no charge to JEWELERS’ 

CIRCULAR-KEYSTONE readers, who will 

write to the GIFT INFORMATION BU- 

REAU on their regular letterhead outlining 
their problem in full. 


Gift merchandise is style merchandise and 
one of the first requisites of success is the 
ability to keep abreast of the market. 


Located in the heart of the gift field, our 
expert is in close touch with all manufac- 
turers and importers. As a result of our 
expert’s years of experience, he not only 
knows the best sellers in the standard lines 
but is unusually well qualified to pick the 
winners from among the many items 
offered every year. 


Jewelers who want to know what to buy, 

when to buy and a host of other questions 

related to getting the proper merchandise 

will get a ready and helpful response to 

any questions directed to our Gift Infor- 
mation Bureau. 
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Letter to the Editor 
(From page 76) 


;) shall “consist of equal numbers of members of both 

dies.” This is an astounding proposal. A certificate 

, any examining body is the legal declaration of a fact 

that body. How it could combine a declaration of 
something by two different organizations is beyond my 
nderstanding. To propose this is just the same as if 
Yale University should propose that Harvard University 
should issue diplomas to Harvard graduates, certifying 
that Yale agrees with Harvard that these graduates are 
Harvard graduates! That would be the same as if the 
Horological Institute’s certificates should be the legal 
declarations that the Certified Watchmaker is such by 
agreement of members of the H.I. of A. and the 
U.H.A.A. The answer to this proposal must be the most 
positive “no!” 

The difficulty of any cooperation with the U.H.A.A. 
was made by itself, when it set out as a hostile organiza- 
tion, hoping to push the H.I. of A. into oblivion. 
(hat leaders of the U.H.A.A. deny this lately does not 
make it any less true; the fact is on the record, in printed 
utterances sent out by U.H.A.A. officials and easily 
referred to. There is not a chance that these hostile 
statements are misunderstood; they are numerous and 
clear. If men who start out in that way say: “Oh, for- 
get it; we have changed our attitude; we're friendly 
now,” they should expect to be asked to prove their 
change of heart and mind; and should not expect to be 
immediately believed. “The most they should ask for is 
to be given time (and there is nothing sudden about it) 
to show by their acts as well as by their talk that they 
have lost their unfriendliness. That is the fair answer 
that must be given the U.H.A.A. by the H.I. of A. That 
would be an answer that many might think even more 
than fair. 


B. Mellinhoff, 
President of the Horological Society of New York. 


Displaying Bookends 
OOK ends are simply book ends to some people but to 
other folk they are more than just ways of keeping 
ooks in good order—they are more than something that 
s pleasing, stylish and good to look at. 


To these other folk book ends are a necessary bit of 
ome and table decoration which should harmonize per- 
ectly with the environment and which should so perfectly 
e in place on the table where they are put as to melt in 
o make a complete unit. In other words to such folk book 
nds are something to be bought with many other matters 
n mind—table sizes, room colorings and so on. 


Since all this is the case it is a good proposition for the 
nterprising jewelry store gift department to occasionally 
isplay and sell bookends with regard to general coloring 
nd to table sizes. For instance, there can be a display of 
ook ends in the gift department arranged on different 
ized tables. And all the book ends on any one table 
hould be just the right size for use on such a table. With 
ich a display, then, the department can have appropriate 
lacards. 
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Spode 


EDWARD VIII 
Coronation Mugs & Beakers 


/ 


COPELAND 


ENGLAND 


Beaker, above, and Mug, 
at right. Hand made. 
Warm jasmine glaze. 
Decorated with likeness 
of Edward VIII in rich 
colorings of red, blue and 
green. Each piece is 
marked with the official 
back stamp shown above. 


Realizing the popularity of Edward VIII, 
we made extensive commitments for 
Spode Coronation Ware. The unprece- 
dented abdication has made this ware a 
Collector’s item of increasing value. There 
is unusual public interest and demand. 


There are still some of these 
mugs and beakers available 


Orders totalling one dozen or more will 
be filled in the order they are received, 
as long as the limited supply lasts. 


Coronation Mugs $12.00 per dozen 
Coronation Beakers $12.00 per dozen 


Order today by phone, wire or letter 
SOLE AGENTS AND DISTRIBUTORS 


COPELAND & THOMPSON, INC. 
206 FIFTH AVENUE, NEW YORK, N. Y. 





























TAKE THE BULL BY THE HORNS is an ex:pressicn used by most of us 

to signify aggressive action. And AGGRESSIVE ACTION is certainly needed in the jewelry indus- 
try in February, for this is usually the “let-down” month following the Holiday rush, January clean-up, and inventory. 
But for the LIVE Retail Jeweler it is the month of preparation and planning. Stocks should be checked, cleaned, 
and replenished. Displays, advertising, and merchandising plans made for the early spring. The BALL organiza 
tion is ready to help you in any way we can, help you lay your plans, and assist you in carrying them out. The Ball 
BLUE-BOOK and Streamlined Service are at your command, not only in taking care of your immediate needs, but 


to help you replenish your stock. NOW IS THE TIME FOR ACTION—TAKE THE BULL BY THE HORNS: 


THE BALL COMPANY © CHICAGO 


WHOLESALE JEWELERS © GARLAND BUILDING e@ 58 EAST WASHINGTON STREET 
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Minimum Wage for R. 1. Mfg. Jewelers? 


Labor Board Says Overwhelming Majority of Jewelry Manufacturers 
Favors 30-Cents-an-Hour Minimum Wage Schedule 


PROVIDENCE, R. I1.—The State Depart- 
ment of Labor will hold hearings soon 
upon a minimum wage schedule for the 
manufacturing jewelry industry of Rhode 
Island, proposed by a Minimum Wage 
Board of 15 members, under a statute 
enacted at the last session of the General 
Assembly to establish minimum 
schedules in the industries of the state. 

The Wage Board has recommended, in 
substance: (1) 30 cents an hour as the 
minimum fair wage for women, minors 
and apprentices, and piece work shall be 
paid for in such manner that the wages 
shall not amount to less than 30 cents an 
hour; (2) waiting time shall be counted 
as working time and paid for at the 
worker’s regular wage rate; (3) payroll 
records for “helpers” shall be kept on the 
regular payroll; (4) when an employe 
is directed to report 
ployer must furnish at least four hours 
vork or compensate the employe for at 
least four hours work at the regular rate; 
ind (5) no homework or cer- 
tificates shall be except in cases 
n which the Director or Commissioner 
s able to ascertain that at least the 
ninimum wage will be maintained.” 

The Wage Board’s recommendations 
ollowed a survey of hours, wages and 
‘ther conditions of employment in the 
ewelry industry, made by the Division 
f Women and Children, which showed 
hat Rhode Island’s jewelry manufactur- 
ng industry, employing more women than 
ny other manufacturing industry in the 
tate with the exception of textiles, pays 
mne-third of the 8,094 men, and 
hildren studied less than the 32% 
n-hour minimum set by the old NRA 
ode in that industry, while some receive 
s low as 3.6 cents hourly. 

This is the first minimum wage survey 
et undertaken in Rhode Island, the 
nanufacturing jewelry industry being 
elected, according to Labor Department 
Yirector L. Metcalfe Walling because 
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wage 


for work, the em- 


licenses 
issued 


women 
cent- 





“of multiple complaints received by this 
and Providence is 
the sore spot in the industry owing to the 
fact that 
shop 


department because 


a few concerns of the sweat- 


type are paying extremely low 
number of 
jewelry sympathetic 
with the State movement lest these sweat- 
shops undermine the 
Mr. Walling 


interview. 


wages. <An_ overwhelming 


manufacturers are 
entire industry,” 
recent 

this 
area employed more children under six- 


‘ontinued during a 
“Jewelry concerns in 


teen years of age during the 
than in any 
have been kept by the State Labor De 
And this 
with the fact it is a highly 
industry, impelled the Survey 


past year 


other year in which records 


partment. condition coupled 
seasonable 
Board to 
investigate the economic and social prob- 
lems involved.” 

Mrs. 


Division of 


The survey was made by Louise 
Q. Blodgett, chief of the 
Women and Children and in a 59 page 
report she explains that the survey cov- 
ered 150 of the 228 manufac- 
turing firms under the department’s super- 
vision, and 8,094 of a total of approx- 
imately 13,991 employes in the industry 
in Rhode Island. 

Hourly earnings, the report states, 
range from 3.6 cents to $2.84. The NRA 
code minimum for this industry was 3214 
cents an hour except for a limited num- 
ber of learners, whose minimum rate was 
26 cents. The report declares that 1391 
of the 8094 covered by the 
survey today are paid less than 26 cents 


jewelry 


employes 


per hour, and of this group 86.6 per cent 
are women and male minors. Only 101 
of the 1391 are listed as learners. An- 
other 1209 of the 8094 employes earn 
between 26 and 32% cents an hour, so 
that 2600 receive less than the NRA code 
minimum of 32% cents, the report points 
out. 

The Wage Board said that most manu- 
facturers of particu- 
larly manufacturers of articles of gold 
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precious jewelry, 





of ten karat fineness, or better, maintain 
a wage scale higher than 
the minimum of 30 cents per hour and 
have maintained much higher standards 
over a long period of time, and is con- 
fident that the wage scales of these em- 
ployes will not be lowered because of the 


substantially 


establishment of a minimum wage 


Chicago Gemologists Plan Midwest 
Student Conference in May 


Ihe Study group of the Metropolitan 
Chicago chapter of the American Gem 
Society at a meeting, Jan. 8, proposed a 
conclave of Midwest 
guilds, to be held in Chicago in May. The 
discussion was led by Dr. A J. Walcott 
of the Field Museum. 

Dr. J. W. Gruner led the discussion at 
the January meeting of the study group of 
the Minnesota-Western Wisconsin guild. 


students of all 


February meetings are planned as fol- 
lows: Minnesota-Western Wisconsin, Feb. 
4+; Metropolitan Chicago, Feb. 10; 
tral New England, Feb. 10; Madison, 
Wis., Feb. 11; New Jersey, Feb. 12; East- 
and Wisconsin, 


Cen- 


ern Pennsylvania, Feb. 18, 
Feb. 18. 
The 


awarded the title Registered Jeweler to 


American Gem_ Sovriety has 
the following retail jewelers: 

J. E. Carlstrom, Minneapolis, Minn. ; 
B. T. Jones, Jr., Cortland, N. Y.; E. C. 
Luscomb, Chicago; A. A. McCarvel, 
Lima, Ohio; and H. A. Schmidt, Mil- 
waukee, Wis. 


Oklahoma Retail Jewelers Will Meet 
April 11-12 at Oklahoma City 
OKLAHOMA City—The Oklahoma Retail 
Association’s 1937 convention 
Biltmore Hotel 
announced by 


Jewelers 
will be held at the 
April 11 and 12, it 
N. O. Barnhill, president, who declared: 

“There is a need for Oklahoma's jewel- 


here, 


was 


ers to present a united and solid front if 
their interests are to be protected.” 
A drive for members is one of the as 


sociation’s biggest activities this year 





Henry M. Abrams Co. has re-entered 
the jewelry business and is now located 
in the Shreve Bldg., 210 Post St., San 
Francisco, Cal. 




















Six Hundred Attend Chicago Jewelers’ Association Banque 


Organization Observes 6Ist Anniversary with Dinner and Entertainment 
in Palmer House; Speakers See Clear Sailing for the Trade 


Cuicaco—Perennially the festive gath- 
erings of the Chicago Jewelers Association 
are known for their goodfellowship, 
speakers’ wit and the best of entertain- 
ment, and in these respects the sixty-first 
anniversary banquet outdid its predeces- 





Earle E. Marshall 


sors. It took place the night of Jan. 21 at 
the Palmer House and was attended by 
approximately 600 retail jewelers and 
wholesalers, manufacturers and importers 
of jewelry, watches and allied merchan- 
dise. Many of the guests came from dis- 
tant states. 

The address of Earle E. Marshall, pres- 
ident of the association, departing from 
the levity of the occasion, struck a serious 
note. “Reports from all sections of the 





Some of the members and guests at the Chicago Jewelers’ Association’s 61st Anniversary Banquet at the Palmer House, Chicago. 


country indicate that we have now turned 
that famous corner and there appears to 
be clear sailing ahead for our industry,” 
Mr. Marshall said. 

“Might it not therefore be wise in the 
face of these opportunities and at the 
start of this new year to pause and take 
stock of ourselves, our business policies, 
our organizations and our employees with 
as much care and consideration as we 
take an inventory of our physical assets 
so that we may be able to steer our craft 
safely, not only for the benefit of our bal- 
ance sheets, but with due credit to our 
reputations and the welfare of the entire 
jewelry industry, which after all is our 
own individual interest. For, should we 
operate our business entirely for the bene- 
fit of our balance sheet at the expense of 
our reputation, our employees, and our in- 
dustry, then will we surely wreck our 
craft on the shores of selfishness, dis- 
honesty and greed, ending in the bank- 
ruptcy of all the really worthwhile things 
in business life.” 

He added that in this day, when there 
is so strong a tendency to place the dollar 
before and above integrity and common 
honesty, it is more necessary than ever 
before that the people of the jewelry in- 
dustry, with all its age-old traditions, 
should rededicate their lives and their 
businesses to the fundamental principles 
of confidence, dignity and inspiration that 
have made the jewelry business highly 
honored and respected through the ages. 

Miss Olive O’Neil, soprano soloist, led 
the gathering in the singing of the na- 
tional anthem, after which the Rev. 
Dudley S. Stark delivered the invocation. 
Nathaniel Leverone, of the Chicago Ro- 
tary Club, was toastmaster. 

A white bushy haired so-called “Dr. 
Hugo Kosloff” was introduced as the 
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principal speaker. His remarks attacki 
the American Government and other i 
stitutions provoked a near-riot of prot 
in some parts of the ball-room, until aft 
he sat down someone asked, “What 
you do about divorce in Russia?” Dese: 
ing his mock accent for the first time, t! 
speaker said: “How should I know? I’ 
never been there,” and gave away the in 
personation, which had been known on 
to two members of the entertainme: 
committee. 

The balance of the entertainment pri 
gram, directed by George Hillman, wa 
enjoyable and varied. Music was fu: 





To each: An electric clock. 


nished by Charles 
broadcasting orchestra. 

Howard D. Schaeffer was chairman of 
the entertainment committee, assisted by 
Charles G. Brown, Frederick M. Gottlieb 
H. Paul Juergens, Gus Weinfeld and M: 
Marshall. 


Agnew’s_  12-piece 
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Here is a jewelry 
storein Tonawanda, 
\V. Y., as it looked 
before and after being 
remodeled witha new 
Pittco Store Front. 
Use a Pittco Front 
to make your store 
more attractive ...to 
draw more trade and 
higher class trade. 


HEN people say that about 
your store, your selling job is half 
done. For jewelry customers natur- 
ally patronize the store that looks the 
nicest, and by its very appearance, 
promises better jewelry and better 
service. And that is why, if you dress 
ip your store with a new Pittco Store 
“ront, people not only talk about it, 
but buy there. 

Jewelers throughout the country 
have used Pittco Fronts to build up 
pusiness, to draw more trade and a 
etter class of trade to their store, to 
nerease their unit of sale, and give 


“"Isn‘t that a Nice 
Looking Store?’ 


5) = KE 
a ENTIRE SOE SING SALE 


tion,/ 











them larger profits. 

Remodel your jewelry store with a 
new Pittco Front. Our staff of store 
front experts will gladly cooperate 
with you and your architect in plan- 
ning a front suited to your needs. So 
that you'll have complete information, 
send the coupon for our new book... 
just off the presses ... and containing 


pit tCo 


ORE 


FRONTS 


‘ glas 4... metal. ; peaind 


ARRARA STRUCTURAL GLASS * 
*ITTSBURGH MIRRORS ° 
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PITTSBURGH POLISHED PLATE GLASS * 


PITTCO STORE FRONT METAL* PITTSBURGH PAINTS 


TAPESTRY GLASS 
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facts, figures and photographs of 
Pittco modernization everywhere. 


PITTSBURGH TIME PAYMENT PLAN 

Take up to 2 years to pay for your 
new Pittco Front. Pay 20% down, 
then settle the balance out of income. 

Be sure to see the Pittco Store Front 
Caravan, now on a nation-wide tour. 
Contact our local branch for informa- 
tion as to when it will visit your 
territory. 


Jo PITTSBURGH, 74, 
Faoil PLATE GLASS COMPANY G eabe. 


Pittsburgh Plate Glass Company, 
2128 Grant Bldg.. Pittsburgh, Pa 

Please send me, without obligation, your 
new book entitled ‘‘ Producing Bigger Profits 
with Pittco Store Fronts.” 


WE ss ashi wakeuancedunthienune 


Rio vd cal bchnS eee nceeenctsncerecadanes 


GRE iid 6 cede dnekcnnscns eed ad<eeenes 






















Jewelers’ 24 Karat Club Banquet 





Thirty-Fifth Annual Social Gathering in New York a Big Success Attended b: 
Nearly 700 Members and Guests—Dinner and Entertainment 


The thirty-fifth annual banquet of the 
Jewelers’ 24 Karat Club of New York 
City, which was held Saturday evening, 
Jan. 23, in the grand ball room of Wal- 
dorf-Astoria, reflected a return to im- 
proved business conditions in the jewelry 
trade both in the number in attendance 





W. Waters Schwab, President. 


and in the spirit of optimism noted by ail 
who attended. It was carried out with 
the same precision which always marks 
these big social gatherings of the club 
From start to finish it was a 24 karat 
affair in every respect. 

The reception from 6.30 to 7 p. m 
afforded an opportunity to renew old ac 
quaintances and form new friendships 
and promptly at 7 o'clock the bugle call 
summoned the members and their guests 
When the 
guests of honor of the evening had been 
escorted to their places at the head table 


to their respective tables. 


all stood during the singing of “Ame 
ica’ which was followed by the invoca 
tion by the Rev. James A. Best. 

President W. Waters Schwab next wel 
comed the members and guests of the eve 
ning. He said in part: 

You have in store for you a most pleasant 
evening I say this with confidence because as 
usual the responsibility for the success of this 
iffair rests upon the shoulders of Gus Niemeyer, 
and his hard working committee who have 
worked unselfishly for the success of this ban 
quet I! know _ I speak for all of you when I 
extend to Mr. Niemeyer and his committee out 
a} preciation 

And now I have a very pleasant duty to pet 
form on behalf of the directors and members 
of the 24 Karat Club in presenting to Mr 
Sigmund Cohn, our past president, this gavel in 
appreciation of his unselfish efforts and suc 
cessful administration during 1936. We _ all 
know that it is to Mr. Cohn not only for the 
hast year but for many years past, that we 
owe a debt of gratitude for the success of our 
annual outings. 

Mr. Cohn it is my wish that this gavel will 
be a reminder to you always of your administra 
tion as president, and will bring back to you 
many pleasant thoughts of that time 

One thing more—Mr. Niemever also has a 





very pleasant duty to perform and I am going 
to ask him to take the microphone. As soon 
as he is finished I promise you we will eat. 
Thank you very much. 


Mr. Niemeyer, chairman of the ban- 
quet committee, took President Schwab's 
place at the microphone and said: 


The members of the 24 Karat Club want to 
honor a man tonight who became one of its 
directors more than 20 years ago—then its 
president. Since 1932 he has been chairman 
of its board of directors, from which position 
he has just retired. 

Mr. Alpheus Brown has en¢eared himself to 
the members of the 24 Karat Club by his un- 
selfish devotion to its interests. 

Al, we thank you for all you have done. Our 
industry acknowledges its indebtedness to you 
for all of your efforts in its behalf. 

We acclaim your honorable business career 
of almost 60 years on Maiden Lane. We cherish 
our association with you as a man of integrity 
—a sincere, true, loyal and sympathetic friend. 

To record our devotion more permanently we 
have had a simple message inscribed upon the 
tray I now present to you. 


Mr. Brown was taken completely bs 
surprise but was master of the occasion. 
In reply to Mr. Niemeyer he said that he 
had had many surprises in his life, some 
enjoyable and others not as pleasant, but 
that this one was a genuine 24 Karat sur- 
prise. “I had no idea when Mr. Nie- 





Above: Sterling silver 
tray presented to A. 
L. Brown, retiring 
chairman of the 
board of directors. 


Right: The desk set, 
the banquet souvenir. 





meyer asked me to stay on this platfo 
what was going to happen. I appreci 
this memento more than I can expre 
I have done what I could as best 
could,” he added. 

After President Schwab had request: 
the banqueters to wait until after the « 
tertainment was over to get their souy 
nirs the dinner was served. 

Following the dinner an_ intermissi: 
was declared and then the program 
entertainment was enjoyed. It was exce 
lent from start to finish and fully up ¢ 
24+ Karat standards. 

Guests of honor at the head table wer: 
Reverend James A. Best; Frederick 
Ballou, Jr., president, the Jewelers Board 
of Trade; M. T. 
dian Jewelers’ Association; James Kin; 
man, president, Boston Jewelers’ Clul 
Earl E. Marshall, president, Chicag: 
Jewelers’ Association; William D. Mc 
Neil, president, American National Retai 
Jewelers’ Association; Henry Norton 
president, Sterling Silversmiths Guild of 
America; Sturgis C. Rice, president of 
the N. E. M. J. & S. A.; Meyer D. Roths 
child, honorary member of the Jewelers 
24+ Karat Club. 

The banquet committee was as follows 
G. H. Niemeyer, chairman; F. A. Crose! 
mire, Walter Eitelbach, Walter N. Kahn 
Julius Kaufman, Albert Levy, Raymond 
Mehrlust, Reginald Reichman, John A 
Sommer. 


Ellis, president, Can: 


The annual dinner of the New England 
Manufacturing Jewelers and Silversmiths 
Association will be held Saturday night 
Feb. 13, at the Providence-Biltmore Hote! 
Providence, R. I. Matters will be pre 
sented for discussions and reports on 
trade conditions and problems will  b« 
considered. A. Graham Shields has again 
accepted the chairmanship of the com 
mittee in charge of the arrangements 
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WELESE-Oe LTAH 
| UNCOVERS 


A Vast, Untouched. Profitable 
Cultured Pearl Market for 
Alert Jewelers 


with 
NATIONAL 
ADVERTISING 


centered 





patie sci MES 


entitle 


Fawcett Women’s 
C roup f 


se itis timeless, wat cae 
beauty as regal - 
for aduring loveliness = wih OO 


Tong 2 Iurury for , seven great national magazines of Faweett 
“heirlooms , : , . 
3, Eapectly Women’s Group reach 2,200,000 women (Guaran- 


teed A.B.C. circulation) plus over 4,000,000 more 
women through the country’s better beauty shops 
making a total of 6,200,000 eager, responsive prospects 


eon 419.95 10 $1000 AA cote (full details of Fawcett Women’s Group Beauty Shop 
— 7 








circulation on request). 

Wise advertisers will let Fawcett Women’s Group 
help them CASH-IN on the country’s greatest period 
of prosperity .. . Offer your product to this great 
VWASS market now . . . when it is earning and spend- 
ing more money than ever before! 

This advertisement (reproduced at the left about 

R 24 actual size) is one of a series to appear in Screen 
) 

Pre Ls L N Book. Sereen Play, Motion Picture-Vlovie Classic, 

Miowi os! Romantic Stories, Movie Story Magazine, True Con- 


fessions and Vogue. 


Faweett Women’s 
Group 


1501 Broadway, New York - 360 North Michigan Avenue, 

Chicago - Simpson-Reilly, 536 South Hill Street, Los Angeles - 

Simpson-Reilly, 1014 Russ Building, San Francisco - George 
M. Kohn, Ine., W alton Building. Atlanta. 
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PHOTOS FROM BESE AND? THE 


silver model o | field pump, present 
Leroux, retiring president of Oklahon 

by employees. The model was 
versmith T | 


ser, jewe and 


Clock were elected 
trophies for the famous Pasadena Tou 
Roses Forty-seven new mode 
The J. Herbert Hall _ Pasadena 
ewelers handled the detail 


Allen Photo, San Angelo 


hiteman by the Ft. Worth Texas Chamber of Commerce at a !unchecr 
the Holland Jewelry Co., San Angelo, Tex 


erling silver 


ta the 


Fourteen Karat gol 

presented to Sir Percy Vincent 

Mayor of London, by ayor 

McGeer of Vancouver, B. C 

elebration t Vancouver 
Jubilee 





yening ceremonies ¢ > t diamond exposition held 
’ r ated, such as was used in 

_ of the V. D. Import Corp, 

dent of. the ‘exhibitior 
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RICES (continued) 
No. 418—Black and Gold 
Regular Price 


$12.50 
NOW 
$10.50 


illustrated. Shade diameter 9” 
feight 24”, complete with diamond 
cet reflector, ratchet switch, G.E. 
00 W. daylight bulb, 8 ft. Under 
riters’ approved rubber cord and 
ug, Adjustable ball and socket joint. 


No. 419—Bank Bronze and Gold 


$15.00 


is Dia-Ray Lamp is the same as 
uble Lamp—Same finish and height 
th 9” reflector. Complete with 
amond facet reflector, switch, day- 
jht bulb, 8 ft. approved cord and 
ug. Can be adjusted to any position. 
LL PRICES—F.O.B. Cleveland, O. 


HE JEWELERS’ CIRCULAR- KEY STONE 
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DIA-RAY LAMPS 








No. 419 $15.00 


LAMPS FOR DISCRIMINATING JEWELERS 
Special Offer 
These Prices Cash or Old Gold in Trade 


10K— 72!/, per Pennyweight 
14K—101!/, per Pennyweight 
18K—130!/, per Pennyweight 


Note—The above special old gold offer applies only as a trade 
in on the lamps as illustrated. 






J Oo B B £ RS | AMERICAN PRODUCTS 


WANTED | cakes acne, fetsuas's 
i flector stamped Patented “U.S.A 


i Beware at Imitations. See that 
every reflector is stamped wit 
: , U.S. Patent. 
PRICES 
No. 420 Double Lamp 
$25.00 
Dia-Ray Lamp, as illustrated, Shed 
tiameter ae Height eit” corr 





plete with diamond facet re t 

ratchet switch, G. E. 100 WwW. day 

ight bulb, 8 ft. Underwriters’ ar 
proved rubber cord and pluq 
Adjustable ball and socket joint 
Can be adjusted to any desired 
position. Finish, Bank Bronze anc 


No. 420 $25.00 Gold. Lamp spread 24”. 





Manufactured By 


CLEVELAND LAMP CO. 
727 PROSPECT AVE. CLEVELAND, OHIO 
Clip Coupon and Mail 





CLEVELAND LAMP COMPANY 
727 Prospect Ave., Cleveland, Ohio 


Enter our order as follows: 


Quantity Lamp No. Price 
418 $10.50 
419 15.00 
420 25.00 
F. O. B. Cleveland, O. 

My Name 

Company 

Street Address 

City State 
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DO IT BETTER 
WITH 


®) BRAND 
GOLD 
SOLDER 

















ORDER IT FROM THE JOBBER 


od 
F. H. NOBLE & CO. 


Manufacturers 
535-559 W. 59th St. 
CHICAGO, ILL. 




















In the Field of Advertising 
and Trade Promotion 








GUARANTEED 


RECONDITIONED WATCHES 
LIKE NEW 


nEYSTONE 

IOK.ROLLEO 
GOLD PLATE 
VICTORY 





10/0 Elgin or Waltham 6/0 Elgin or Waltham 

7 jewel yellow. . .$8.5 7 jewel yeliow...$8.50 

15 jewel yellow. .$11.00 15 jewel yellow. .$11.00 
Send for circular showing fine 
Railroad and other pocket 
watches and wrist watches simi- 


larly priced— 
WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star, Belove, Master 
and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 














“Why not do your own electro-plating ?” 
asks an informative booklet recently pre- 
pared by the W. Green Electric Co., 182 
Broadway, New York, manufacturers of 
polishing motors, plating generators, Sal- 
Hyde electro-plating salts and platers’ 
equipment. The booklet includes charts 
of a model workshop for electro-plating, 
a price list of Sal-Hyde salts for dynamo, 
dynamotors, motor-generator, dry, wet or 
storage batteries or any plating machine, 
besides other useful information. 

» * * 

A spectacular display of watch resis- 
tance to abuse recently attracted crowds 
to a show window of the Schwartz Bros. 
jewelry store, 580 Fifth Ave., New York, 
where an ingenious device representing 
the Eiffel tower in miniature alternately 
dropped a Wyler watch from a consider- 
able height and then caused it to ascend, 
unharmed by the fall, to the top of the 
tower and then drop again. The Wyler 
watch is imported by Raymond Abrahams, 
551 Fifth Ave., New York. 

+ * + 

In addition to its weekly radio program 
presented by Joseph Cherniavsky, full- 
page, full-color advertisements in the lead- 
ing magazines will continue to feature 
1847 Rogers Bros.’ 90th Year Jubilee sets. 
“We believe a good many retailers have 
changed their ideas about silverware sell- 
ing as a result of this 90-piece set pro- 
motion,” said a spokesman for the Inter- 
national Silver Co. “They found that the 
volume resulting from this method of 
budget selling far exceeded the business 
obtained by their old method of selling 
small sets with the hope of fill-in business 
later on.” 

” * 7 

Art Metal Works, Inc., expect that a 
substantial extension of its advertising- 
merchandising program will set new rec- 
ords for Ronson’s sales volume. Salesmen 
are now covering the country, presenting 
to the trade a preview of “what’s new 
in Ronson in 1937.” Deliveries will be 
made with all due speed to insure early 
retail activity. New functions, forms, de- 
signs and finishes feature the latest Ron- 
son creations. 

* * - 

Swank Products, Inc., Attleboro, Mass., 
have placed their advertising account 
with Alfred J. Silberstein, Inc., New York. 
The campaign on Swank will include na- 
tional magazines, college dailies and a 
cooperative plan providing for local news- 
paper advertising available to retail dis- 
tributors. 

7 * * 

Steadily increasing sales of the new 
Waltham-Premier watches are reported 
by executives of the Waltham Watch Co. 
The new Premier line was announced 
to the public and the trade last November. 
National and trade magazines were used 
and will be used again this year. The 
Premier is a completely Waltham line, 
being built, cased and priced by the. fac- 
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Trade advertising stressed its crea 
tion for jewelers only, and directs th 
public to jewelers’ stores. 


tory. 


* * * 


The Hadley Co., Providence, R. I., ha 
issued its 25th anniversary catalog show 
ing Hadley style creations for 1937 an 
incorporating a greater variéty in design 
and price range. Unusual treatment o: 
the catalog page has resulted in an ex 
cellent presentation of Hadley wrist watch 
attachments. Hadley’s 1937 national ad 
vertising schedules 35 advertisements in 
eight well-known magazines, directed to 
over 28,000,000 readers. The catalog wil 
be sent on request to retailers who have 
not as yet received a copy. 


* * * 


The 1937 advertising campaign of J. R 
Wood and Sons, Inc., of Brooklyn, man 
ufacturers of wedding and engagement 
rings, will be the most extensive con 
ducted by this 87-year-old firm since 1930, 
according to W. B. Morrison, sales man 
ager. Trade magazines and direct mail 
to more than 15,000 retail jewelers 
throughout America will be employed 
Donahue and Coe is the advertising 
agency, and F. Darius Benham, Inc., has 
been retained for promotional work. 


* * * 


S. Nathan & Co., Inc., 71-73 Nassau 
St., New York, has prepared an attrac- 
tive, diamond-shaped card of metalized 
composition stock, mounted with glass 
likenesses gf “true to nature” synthetic 
birthstones. A calendar is attached to 
the base of the display, which may be 
used either suspended on the wall, o: 
with the calendar detached, as an orna- 
mental counter fixture. The name of the 
month and the name of the synthetic 
birthstone designate the glass reproduc- 
tions, which are in natural colors. 


e a2 = 


Manchester. Silver Co., ..Providence, 
R. I., in conjunction with Geod House- 
keeping magazine, is publishing a 16- 
page sales manual on the subject of 
sterling silver. The manual treats largely 
of the background of silverware, explain 
ing how .it is made, how patterns are 
originated, etc. It also provides much 
information of value to sales persons in 
jewelry and department stores. 

* * 


The new manufacturing jewelry firm 
of Carl-Art, Inc., 95 Chestnut St., Provi 
dence, R. I., of which Carl Schraysshuen 
is president and general manager, is 
now producing a finished chain of every 
style, including Waldemars,  sautoirs, 
neckchains, vest chains, sport, key and 
lapel chains, and a modern-styled line 
of charms, charm bracelets, costum« 
jewelry crosses, and novelties. 


* * * 


The firm of Schuman & Donchi, In 
manufacturers of fine ring mountings, wh 
recently moved into a modern plant a 
155 Summit St., Newark, N. J., doublin 
their former factory space, are now bring 
ing out their attractive spring line « 
mountings. The mountings will be di 
tributed exclusively through wholesale: 
in line with the Schuman & Donchi poli 
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Drive by District Attorney’s Office 
Against Garnishee “Racket” Accuses 
25 People 


garnishee racket which it is alleged 

ed municipal Civil Service em- 
yees in the New York City area of an 
mated amount of $1,000,000 each 
year, promises to be quashed as the re- 
sult of a drive by the New York City 
District Attorney’s office. 

['wenty-five jewelers, operating hybrid 
businesses—part jewelry, part loan office 

ire now under arrest, and are held in 
bail up to $25,000, and at least a dozen 
more arrests are expected by about 
Feb. 1. 
[he informations have been returned 
by an extraordinary “blue ribbon” Grand 
Jury which is being continued. The in- 
vestigation of the racket has been under 
way for nearly half a year, as the result 
of scores of complaints from police and 
firemen. 

\ssistant District Attorney James J. 
Wilson, who has been cooperating with 
Assistant District Attorney Harold W. 
Hastings, explained that an operator of 
the extortion racket might sell a ring to 
someone in need, asking for it $500. He 
would then advise the person to take his 
new possession to a pawnbroker, where 
he might be offered $100 in cash for it 
An exceedingly high rate of interest 
would be charged on the $500, and if 
the borrower made a single default his 
salary would be garnisheed. 

It is estimated that the judgments ag 
gregated about $775,000 a vear and en 
tailed an expense of $50,000 a year to the 
city for the bookkeeping. 

The cases will come to trial in the 
general and special sessions courts in 
March. The formal charges are viola- 
tions of the state banking laws and con 
spiracy to cheat. 


Jewelry Crafts Association Names 
William B. Ogush President 


William B. Ogush was elected presi- 
dent of the Jewelry Crafts Association 
at the annual meeting of that organ:za- 
tion the night of Jan. 26 at the Taft 
Hotel, New York. He succeeds Jacob H. 
Schaeffer, who was chosen first vice- 
president. Other officers were elected as 
Benjamin Rosenthal, 
vice-president; John L. Corbett, treasurer, 
and Frederick J. Blanchard, Mr. Ogush, 
Mr. Rosenthal, Mr. Schaeffer and Ed- 
ward J. Gross, directors, the latter to fill 
out the term of I. James Stern, resigned. 
Henry L. Sperling continues as secretary. 

\ committee of five, consisting of Mr. 
Schaeffer, Mr. Gross, Milton Rosenberg, 
Meyer L. Robbins and Albert E. Levy, 
Was authorized to discuss the subject of 


follows: second 


Minimum wages with representatives of 
the International Jewelry Crafts Union. 
Jocxeying under a clause in the contract 
be'veen the union and the association, 
the union sought a 20 per cent pay in- 
Creuse for all workers, effective Feb. 1. 
‘be contract was signed in August, 1935, 
an holds until Feb. 1, 1938, providing, 
hovever, that either the union or the 
as: ciation might ask for a revision of 
the minimum wage scale 30 days prior to 
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Feb. 1, 1937, and that if an amicable 
agreement could not be reached the deci- 
sion of an impartial arbitrator would be 
binding upon both sides. 


Jewelry Pageant to be Gay Feature 
of California Jewelers’ Meeting 


Los ANGELES—A pageant of jewels pre- 
sented by June Hamilton Rhodes of New 
York on Friday afternoon, Feb. 26, will 
be a dramatic and colorful feature of 
the convention of the California Retail 
Jewelers Association at the Biltmore 
Hotel, this city, Feb. 24 through 27. Mrs. 
Rhodes’ subject will be “Jewelry and 
How to Wear It.” 

Convention chairmen recently com- 
pleted plans at a meeting with B. Dur- 
ward Howes, president of the association. 
Clarence Runyon of Huntingdon Park, 
past president of the association, is the 
zeneral chairman. He is assisted by a 
hard-working program committee con- 
sisting of Arthur Case, of E. W. Reynolds 
Co., president of the California Whole- 
sale Jewelers Association; I. Behrstock 
and A. N. Slavic, Ralph Wilson of South 
Gate, and Carl Schultz of Hollywood. 


Bulova Watch Co. Holds Sales 
Convention 


[he entire American and Canadian 
sales force of the Bulova Watch Co., Ince., 
converged on the home offices, 580 Fifth 
Ave., New York, the entire week of Jan. 
11, for the annual sales conference. John 
Ballard, president and S. P. Epstein, sales 
manager, conducted the sessions. Prob- 
lems of the past year were discussed and 
the attractive new models were shown. 
he biggest year in the company’s his 
tory was reported. 

The feature of the week was a testi- 
monial dinner tendered Mr. Ballard by 
the salesmen at the Waldorf-Astoria 
Hotel, Jan. 14. 

Bulova’s sales organization was enter- 
tained by the Biow Advertising Agency, 
at luncheon in the Rainbow Room on the 
65th floor of the RCA building. 


Longines-Wittnauer Co. Celebrates 


The 70th anniversary of the founding 
of Longines-Wittnauer Co. was celebrated 
at a dinner of executives and members 
of the staff at the Hotel Astor, New 
York, the night of Jan. 26. 

An event of the evening was the pres- 
entation to Charles F. Colomb, senior 
salesman, of a fine Longines watch. He 
has been with the company for over 50 
years. 

Miss Martha Wittnauer attended the 
dinner, and among the speakers were: 
Lieut. Commander P. V. H. Weems (re- 
tired) and Dr. Barton, assistant curator 
of the Hayden Planetarium. 


Charles H. Carpenter 


MINNEAPOLIS, Minn.—Charles H. Car- 
penter, who attained a reputation among 
connoisseurs of silver for his knowledge 
of English and American silver, died 
Jan. 17. He was assistant manager of 
the firm of J. B. Hudson Co., here. 
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STYLE DEMANDS 


GOLD BEAD NECKS 
oe'co 


SIZES AND 
BEAD NUMBERS 


Beeds and clasps made in 14-kt. gold and 10-kt. 
gold. Meckleces made of bead sizes from b« 
to; either ei] one size or in graduation with- 
in desired limit of sizes, in lengths as ordered, 
usually 15°, 16° of 18”. Roman or English 
finish. Each necklace strung and finished as 


ordered. 


Also made in oy - 12-kt. Gold Filled. 


W. R. COBB CO. 


Office and Factory 
101 SABIN STREET 
Frovidence, R. 1. 


New Vork Office 
9-11-13 MAIDEN LANE 











We Purchase 
Used Sterling Silver 
Fair Price Paid 


» 4 


Ship your used 
Sterling Articles 
and we will wire 
estimate. 


WwW 


No Lot Too Small 
Nor Too Large 


Check mailed same day as 
estimate is accepted 


GOLD RECOVERY 
& REFINING CORP. 


53 West 47th St., New York City 








Manufactured Value of All Jewelry 


Made in U.S 


in 1935 Was $68,094,274, Business Census Shows 


WASHINGTON, D. C.—Production in 


| jewelry and jewelers findings and imate- 


rials showed a marked rise in 1935 over 
1933, and correspondingly employment 
rose substantially, according to prelim- 
inary figures compiled from the recent 
Biennial Census of Manufactures, re- 
leased by the Bureau of the Census of 


| the Department of Commerce. 


The report, which treats of jewelry 
and of findings and materials as sep- 
arate industries, gives the total value of 
jewelry made in the two industries (as 
primary products in the jewelry industry 
and as secondary products in the findings 
and materials industry) in 1935 as $68,- 
094,274. The total value of jewelry, 
findings and materials made in the jew- 
elry industry during the same year was 
$70,916,670, an increase of 66.3 per cent 
over 1933. 

Salient figures for 
(1) Number of establishments—1935, 
1,062; 1935, 839; 195%, 1,254 > 1909, 1;536: 
(2) wage earners, average for the year 
—1935, 19,802; 1933, 14,880; 1931, 18,623; 
1929, 27,922; (3) wages, 1935, $20,475,- 
905; 1933, $12,927,039; 1931, $22,574,252; 
1929, $38,979,810; and (4) value added 
by manufacture—1935, $44,850,526; 1933, 
$29,615,384; 1931, $51,292,869, and 1929, 


comparison are: 


| $97,582,315. 


The values of the manufactures break 
down as follows: 























Famous Dining 
Rooms 


Renowned 
Entertainment 
Library 
Turkish Baths 


Travel and 
Steamship 
Services 


Children’s 
Playroom 














ESTIGE 


"You Can Reach Me at 
The Biltmore” 


. instantly stamps you as among the 
discriminating, travel-wise who _ instinc- 
tively seek the finest. 


Unique in its perfect convenience, its 
luxurious appointments and deft, unfail- 
ing service, The Biltmore offers the utmost 
in comfort and enjoyment .. . yet rates 
are very moderate. 


Single rooms— from $5, Double rooms—from $7 


Monthly rates on application 


BILTMORE 


Adjoining Grand Central 


Madison Ave. at 43rd St., New York 


David B. Mulligan, President 











Suites from $12 


THE 


























Findings and Mat 
Total value $17,17 
67,553,412 Jewelry 54 
387,808 Findings and materials 15,06 
2,975,450 Other products 1,5¢ 
Principal items of production in 
jewelry industry for 1935 are given 
follows: 


Jewelry 
$70,916,670 


Platinum (solid) 

ings 

Other than rings, school jewelry. . 
Gold (solid) 

Rings 

Fraternal, school jewelry 

Men’s jewelry 

Other jewelry 
Gold-filled, rolled-gold-plated 

Men’s jewelry 
Silver (sterling) 
Electro-plated with 

platinum 

Men’s jewelry 

Other jewelry than 

fraternal jewelry 

Cases, lighters, compacts, etc..... ,619, 
Other (except imitation pearls) 8,276, 
Imitation pearls 9457 
Other important products ,03¢ 


gold, 


men’s, rings, 


Posing as Wealthy Young Blood, Man 
Victimizes Chicago Stores 
CHIcAGO.—Posing as the son of a 
wealthy man and looking for an en 
gagement ring, a young man victimized 
two Chicago retail jewelry stores Jan 

of about $1,500 worth of jewelry. 

One store robbed was that of Day 
Nelson, 7744 S. Halsted St., where th: 
jeweler and his daughter, Beatrice, wer¢ 
alone. When diamond rings were shown 
the bandit drew a gun, grabbed the 
jewelry and ran out the door. Mr. Ne! 
son followed, but the man escaped. 

A few hours later, the robber, pre 
sumably the same one from his tactics 
entered Forman’s, Inc., 33 N. Dearborn 
St., and told Arnold A. Turner, propric 
tor, that he had obtained money from his 
father and wished to see the rings and 
watches he had looked at the day befor: 
Mr. Turner took one from the window 
and went to the vault to get the others 
The robber produced a gun and ordered 
Mr. Turner’s wife, who had just entered 
and an assistant to enter the vault. Aft 
securing the jewelry he closed the doo: 
of the vault and threatened death if a: 
alarm was made. 

Texas Jewelers Will Meet at Dallas 
April 5-6; Back Fair Trade Act 
Da.LLas, TEx.—The executive commit 

tee of the Texas Retail Jewelers Ass 
ciation, meeting Jan. 12 at the Bak« 
Hotel, determined to hold this years 
convention at the Baker in Dallas, Ap 
5 and 6, and also went on record 
favoring passage of a State Fair Trad 
Act during the current session of 
legislature. 

Between 350 and 500 jewelers 
attend the convention and the meetin 
will be the largest ever held by the as 
ciation, in the opinion of R. J. Slagle 
Houston, president. Others who atten 
the executive committee’s meeting 
cluded R. D. Armstrong of Waco, \ 
president; Sankey Parks of Bryan, se 
tary; Sam Daikes of Corsicana, treasu! 
Myron Everts of Dallas, national \ 
president; H. E. Dill, financial secret 
and Marcus Bearwald, past presid 


THE JEWELERS’ CIRCULAR-KEYST\ \! 
for February, 1937 











Law enforcement and relief authorities 
the metropolitan New York area were 
1inly confounded when, investigating a 
irge of grand larceny, preferred by a 
auper,’ they unearthed gems and jew 
y valued at a about a 
three 
different 


quarter of a 
safety deposit 


banks. 


llion dollars in 


xes in as Many 


[he story which took first-page prom- 





langle of Law Suits Faces Former Diamond Dealer, 
on “Dole,’”” Who Claims Loss of $250,000 in Jewels 


Assistant District Attorney McGuinness. 
Rose, who changed his name from 
Schusterman “for business reasons,” said 


he was in business in the diamond trade 


at 72 Bowery until 1921. He said he 
began in the trade at 30 with $10,000 
borrowed from his father, after he had 
first done poorly as a pantsmaker. Schus 


terman, the elder, was born in Russia 





Wide World photo 


Joseph Rose (right), home relief recipient, whose stories about the “disappearance” of 


$250,000 hoarded diamonds involved several others. 


He is pictured with his father as they 


examined diamonds found in a safe deposit box 


nence on Jan. 9, when Joseph Rose, 2547 
EK. 14th St., Brooklyn, who took a pauper’s 
ath to obtain $15.70 relief every two 
veeks, insisted to Brooklyn authorities that 
his friend, Louis Gorelick, had filched 
ewelry valued at more than $250,000 
from his bed, last July. He explained 
that he had not reported the matter 
before Jan. 8, for fear of Gorelick re- 
ting that he was on home relief. 
Faced with the glittering contents from 
Jersey City bank safety depos:t box the 
xt day, Rose denied that they were his, 
ilthough he was positively identified as 
e depositor. Upon further questioning 
declared that the jewels were the prop 
ty of his father, Isaac Schusterman, 94, 
ho lives alone in a shabby 
Freehold, N. J., 
“the 
e.,” owning a 
eet. 


six-room 
where he is 
overlord of 


use in 
known as Lockwood 


row of houses on that 
Harsh words and contradictory state 
nts flew fast when father and son met, 
t later Rose said that the property was 
though really his father’s since Rose 
d he owed Schusterman $4,500. Rose 
ke disparagingly of the jewelry, scoff- 
‘ at the value set on it by authorities. 
vorelick, 32, Manhattan haberdasher, 
s first held in jail, but was later re- 
sed on his own recognizance for a 
iring. After two postponements, time 
a hearing was set for Thursday, Jan 
in Brooklyn Felony court. The case 
been personally directed by District 
torney William F. X. 


Geoghan and 
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and was a junk dealer until he acquired 
his extensive real estate holdings. 

A son, Matthew 
prise at the wealth attributed to his father. 
that he father 


dollars,” in the vears 


Rose, expressed su 


He claims had given his 


“a few past few 


in the belief that he was destitute. 
Rose’s estranged wife, Hattie, learning 
of her husband’s 
secured a 
charge of non-support. 
have 
Mrs Rose and their daughter, Shirley, 18, 


disclosed wealth, has 


warrant for his arrest on a 
He is alleged to 
payment to the 


evaded support of 


by swearing the pauper’s oath. Some time 


previously he had gotten a_ nullification 
of an order to pay $5 weekly to his wife 
Internal filed a 


lien against the jewels in the Jersey City 


Revenue agents have 
bank deposit box for evasion of an income 
tax of $129,960. In addition ERB autho: 
ities have started another action to re 
cover the $563.30 which he had received 
in relief money since April 1, 1935 


Charles Williams Reelected Head 
of Jewelry Designers Guild 
Charles E. Williams was reelected to a 
third term as president of the Jewelry 
Guild that group held 
its fourth annual meeting and dinner Jan. 


Designers when 


7 at the Knickebocker Hotel, New York. 
Other officers named were: Theodore 
Deibel, vice-president; A. D’Alesandro, 


secretary; H. R. Hanshaw, 
H. Frenzke and S. Daizovi, trustees, and 


©. i 


treasurer; 


Jakobb, publicity chairman. 
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HULL 


AUTO COMPASS 


“MEWGs 
it | st 


Airplane 





Type 


















STREAMLINE 
MODEL 
Every car needs 
a compass. Here 
is a one-piece, 
handsome de 
with built 
in compensator 
to correct local 
inte 
Height 
Bakelite 
genuine 


sign 


magnetic 
ference. 
3% in. 
ase, 
sapphire bear 
ing, 
stalled. 


easily in 





Retails at $2.95 
MODEL A 
Compensator 

Separate 
Sse quality of material 
s above Diameter 17. it 
* 
I t el packe 


Most jewelers and 


though many ca ” 


Write for Details TODAY 


HULL MFG. CO. 


P. O. Box 246-S 


optical dealers 













Retails at $1.95 


prefer the streat 


ri 


WARREN, OHIO 








GOLD & SILVER CHARMS 


Wes ail 
MARRIAGE 


DOUBLE LUCK 


a 
7 
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ES \ 


OLD MAID 


ic) Sa ace), | 


FORTUNE 


SIMONS BROS. CO. 





269 South 9th St. 


PEACE 
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WISDOM 


STRENGTH 


ENGAGEMNT 





Philadelphia 











Jobbers Attention! 
SWISS 


Movements 


A complete line in all 
of the popular and 
staple Sizes, Shapes, 
and Jewels. 

Your own trade name 


imprinted on Dials on 
reasonably sized orders. 


Let us Submit Samples 
and Prices 


Also—a complete line 
of American and 
Swiss Watch Cases. 


BEN WOLFE 
167 Canal St., New York, N. Y. 


Switzerland 


Factory - - + - - 


WATCH DIAL 
REFINISHING 
DELUXE 








| merce. 


Watch Imports and Exports 


WASHINGTON, D. C.—Watches, 
ments, parts and jewels for watches im- 
ported into the United States during 
November had an aggregate value of 
$1,042,378, according to the monthly re- 
port of the U. S. Department of Com- 
The exports of the United States 
in the same type of manufactures for the 


move- 


| same period amounted to $140,243. 


| jewels, $72,069. 





Our high quality work . . . prompt ser- | 
vice . . . reasonable prices have created | 


in the trade a new standard of com- 


parison. 


Send us your next dial job and let us 


prove this to your entire satisfaction. | 


All types of dials refinished—repainted 


—radium. Special dials to order. 


Price list furnished upon request. 


P.J.BREIVOGEL 


6SNASSAU ST.,NEW YORK CITY 





| month in 


Imports were: Watches and move- 
ments, $892,790; parts, $77,519 and 
The exports figures are: 
Watches without jewels, $37,386; jew- 
elled watches, $24,586; parts, $52,580 and 
time-recording devices and parts, $25,691. 
Clock exports amounted to $55,999. 


November Diamond Imports Valued 
At More Than $2,530,000 


WaAsHINGTON, D. C.—November 
mond imports of $2,531,965 came close to 
the figure of $2,718,554 for October, 1936, 
and represent a gain of slightly more 
than half a million dollars over the same 
1935, according to the U. S. 
Department of Commerce. 


dia- 


Elgin National Watch Co. Sends 
Price Maintenance Contracts 
to Illinois Jewelers 


Cuicaco—The Elgin National Watch 
Co. has sent contracts specifying the 
maintenance of suggested resale prices to 
retail jewelers througout Illinois and 
thus becomes the first watch company to 
operate under the Illinois Fair Trade 
Act, the constitutionality of which was re- 
cently afirmed by the Supreme Court. 

In New York, T. Albert Potter, presi- 
dent of the Elgin National Watch Co., 
expressed confidence that the Illinois act 
protect jewelers in the company’s 
home state from unscrupulous competition 
in the sale of Elgin watches and said 
that the company probably will dispatch 
contracts soon to distributors in the 13 
other states which have Fair Trade Acts 
and in still other states as soon as pro- 
posed legislation becomes law. 

“Legislation such as the Illinois Fair 
Trade Act provides us with the legal 
weapon we needed to bring recalcitrants 
into line, for the protection of retail jew- 
elers,’ Mr. Potter declared. “Hitherto, 
we have had to rely on persuasion to 
maintain resale prices—and the effective- 
ness of our price-maintenance endeavor 
was shown by an examination of news- 
paper advertisements from all over the 
country during the holiday period. Cases 
of advertised price-cutting in the sale of 
Elgin watches in November and Decem- 
ber were practically nil.’ 


will 


Trade Gains Noted at Meeting 
of Jewelers Board of Trade 
PROVIDENCE—"“The year 1936 was par- 
ticularly auspicious for jewelers and sil- 
versmiths everywhere,” said Frederick 
A. Ballou, Jr., president of the Jewelers 
Board of Trade, at the annual meeting of 


100 





“F ro 


that organization here Jan. 22. 
manufacturer and importer to wholesalk 
and retailer, reports have been receive 
of more substantial progress than for an 


previous twelve months since 1929. Th 
period was marked by a slightly i: 
creased number of failures, a usual o 
currence during certain stages of reco. 
ery, and on the other hand 
improvement in credit standing.” 

The report of H. M. Peck, secreta: 
showed that the membership now tota 
763, an increase of 29 in the last year, an 
that 38,015 credit reports were writt 
by .the credit reporting department du 
ing 1936. Grades of credit rating 
financial embarrassments were: First, 2 
second, 14; third, 18; fourth, 58; blank 
81; —75, 4+, and names not in book, 8, fo 
a total of 185. 

Following were elected directors fo 
three years: Edgar E. Baker, John M 
Biggins, Howard L. Carpenter, Edwi: 
H. Cummings, Jr., Edgar M. Docherty 
Joseph Finberg, Wallace D. Kenyon, He: 
bert Ollendorff, Vincent Sorrentine and 
George L. Stringer. 

The above, together with the follow 
ing, comprise the entire board for 1937 
Jared E. Allen, Alexander E. Arnstein 
Lawrence E. Baer, Sidney Y. Ball, Fred 
erick A. Ballou, Jr., Frank M. Child, A 
A. Faatz, Lewis W. Gibbons, Royal | 
Gregg, Walter A. Griffith, George A 
Ingleby, Henry Jacobson, Donald Le- 
Stage, Albert E. Levy, Ellis W. McAllis 
ter, Frank J. Ryder, W. Walter Schwab 
Russell G. Scott, Archibald Silverman 
and Albert A. Wainwright. 

The directors meet here Feb. 19 
to elect officers. 


gener 


will 


Jonker Gems Seen by Thousands 
At Museum of Natural History 


Six uniformed policemen and six d¢ 
tectives of the New York police for 
accompanied an armored car which con 
veyed the twelve cut from the 
Jonker diamond to the Educational Hall at 
the American Museum of Natural History 
New York, where they were put on publi: 
exhibition, Jan. 16. The diamonds, which 
have an asking price of $2,000,000, wer: 
placed in a special display safe equipped 
with a heavy steel door which slides shut 
at the slightest disturbance, and a! 
watched by a museum and special polic: 
guards. Thousands of persons visited the 
museum to see the famous gems. 


stones 


Laura C. Beardsley 


Miss Laura C. Beardsley, who engag 
for 60 years in the jewelry trade 
Maiden Lane, New York, first as cle 
to her uncle George W. Shiebler, and 
later for about 25 years under her ow 
name when she took over the form 
business, died Jan. 8 at the Fifth A\ 
Hospital, New York, where she had b« 
a patient for two weeks. Miss Beards 
was constantly at her store at 6 Maid 
Lane until the time of her illness. 1 
business is now being dissolved. Geo 
W. Beardsley of New York, traveling }: 
eler, in the trade 45 years, is a brot 
of the deceased. 
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The office of Paul G. Schoncite, pearls 
and precious stones, has been removed 
from 527 Fifth Ave. to 655 Fifth Ave. 

F. Eugene Simonson is now associated 
with Bernard Landau, oriental pearls 
and precious stones, 608 Fifth Ave. 

Max Duraffourg Gem Co., Inc., has 
removed from 10 W. 33rd St. to 576 Fifth 
Ave. 

Samuel Meyers, retail jeweler of 291 
Grand St., Mrs. Meyers and their daugh- 
ter are vacationing in Florida. 

Bernard Rehfeld has been appointed 
Pacific Coast representative for the Doric 
Watch Co., 68 Nassau St. 

Bernard Seidlitz, of the newly-organ- 
ized firm, The Star Watch Corp., 64 W. 
48th St., recently returned from a trip 
to Europe. 

Leo Goldsmith, formerly with Gold- 
smith, Stern & Co., is now connected with 
the Crawford Watch Co., Inc., 102 Canal 
St., with offices at 64 W. 48th St. 

Mortimer Siegel, formerly with Jules 
Franklin, Inc., has embarked into busi- 
ness for himself at 604 Fifth Ave., spe- 
cializing in precious stones and pearls. 


William I. Rosenfeld of 604 Fifth Ave., 


and Mrs. Rosenfeld sailed Jan. 1 on the 


Santa Lucia for an eight weeks’ South 
American cruise. 
Apex Watch Case Mfg. Co., 801 2nd 


Ave., has greatly improved its factory 
equipment by the addition of a modern 
machine shop for making dies and tools. 

Henry H. Harteveldt will visit Switzer- 
land early next month in the interests of 
his company, the Harvel Watch Co., 630 
Fifth Ave. 

Plans are progressing nicely for the an- 
nual dinner-dance of the Brooklyn Retail 
Jewelers’ Association, which will be held 
Sunday, April 25, at the Hotel New 
Yorker. 

The recently organized Model Ring 
Co. has established quarters at Room 407, 
at 101 Maiden Lane, where it will engage 
in assembling, setting, polishing and en- 
graving for the trade. 

Le Coultre Spécialtés Horologéres of 
America announce the removal of their 
offices from 10 W. 33rd St. to 576 Fifth 
Ave., where completely new fixtures have 
been installed. 

The retail store of Morris Wexler, 226 
W. 34th St., removed to larger, more mod- 
ern quarters one door east Feb. 1. The 
street number at the new location is the 
same. 

Morris Sherry, for many years with 
the firm of J. J. Schmukler & Son, has 
become a partner in the business of the 
Leather Specialty Co., 10 Maiden Lane, 
manufacturers of leather watch straps. 

B. B. Anderson, Pacific Coast represen- 
tative for Louis Tamis & Son, 36 W. 47th 
t., and Norman M. Morris, Inc., 608 Fifth 
\ve., visited the home offices in New 
York during two weeks last month. 

Jack Mandelbaum of Jacques Mandel- 
yaum, Inc., 2 W. 46th St., left Jan. 25 on 
an extended trip to the Pacific Coast. 
M. H. Lasky of the same firm is calling 
yn the trade in the Middle West. 
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NEW YORK: 


Archibald Graham sailed for the dia- 
mond markets of Amsterdam and Ant- 
werp Jan. 5 to represent Monroe, Graham 
Co., 620 Fifth Ave., diamond importers. 
He will return the middle of this month. 

The Helbros Watch Co., formerly in 
the Cellini Bldg., 48 W. 48th St., has 
taken possession of attractive new quar- 
ters at 2 W. 46th St., occupying the entire 
15th floor. 

William Helbein, president of the Hel- 
bros Watch Co., 2 W. 46th St., sailed for 
Europe aboard the S.§. Aquitania, Jan. 
14, for a visit to the watch factory in 
Geneva, Switzerland. 

Samuel Gansberg, treasurer of Gans- 
berg Bros., Inc., 37 Maiden Lane, sailed 
on Jan. 28 aboard the S. S. Agquitania on 
a visit to the diamond markets in Ant- 
werp and Amsterdam. He will return 
March 22. 

Ernest Strauss is covering the Middle 
West for Haig & Brown, 87 Nassau St., 
succeeding Herman Gansberg, who is no 
longer with the company; Moe Diamond 
is covering the West Coast, and Benjamin 
Lewis New York and New England. 

The Bronx Retail Jewelers Association, 
figuratively speaking, will celebrate its 
majority Sunday night, Feb. 14, when the 
21st anniversary banquet and ball will 
be held at 6 o’clock at Hotel Astor. Dress 
will be either formal or informal. 

Samuel Abeloff, 67, at 21 Maiden 
Lane, who had been in the diamond and 
jewelry industry in New York for half a 
century, died Dec. 26 of a heart ailment 
in Lenox Hill Hospital. He was active 
in Jewish philanthropies. 

The following traveling representatives 
of the Louis Watch Co., 580 Fifth Ave., 
are now covering their respective terri- 
tories, presenting the new Spring line: 
Louis A. Frank, Moe Diamond, Charles 
Navis and Irving Levy. 

The following salesmen of the Ace 
Watch Co., 80 Nassau St., are now cover- 
ing their respective territories: D. Gimp, 
Middle West; Joseph Sloves, New Eng- 
land; Emanuel Babroff, Chicago; and 
Mack Lieberman, South and Middle West. 

Gordon Otto is now representing Harry 
C. Schick, Inc., Newark, calling on the 
Pacific Coast retail trade with the line 
of diamond Schick snaps and gold jewel- 
ry. I. Kalisher, of the same firm, is also 
on an extended trip through the South and 
Middle West. 

Allsopp-Steller, Inc., is the name of a 
new firm at 81 Warren St., specializing 
in the manufacture of gold rings and 
jewelry. The officers are Clifford W. All- 
sopp, president; E. E. Allsopp, secretary, 
and Arthur Steller, 
treasurer. 

The reorganized S. & H. Ostrin Co., 
Inc., announce that it has reacquired its 
entire manufacturing facilities, machinery, 
tools and dies from the B. Goldsmid Co., 
and has begun manufacture of watch 
cases in the new and larger plant at 1 W. 
47th St. Herman Ostrin is sales manager. 

George A. Scheutz, of Larter & Sons, 

(Continued on page 102) 
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vice-president and 


608 FIFTH AVE. 


Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
8S. NATHAN & CO., Ine. 


71-73 Nassau Street, New York 
Orders for Jobbing Stones and Lapidary 


Work Carefully and Promptly Filled 





Same Day Service GUARANTEED 


DIAL REFINISHING 


All jobs leave our shop same day received 


U.S. Watch Dial Mfg. Corp. Sisw ‘Youre 








Manufacturer of Gold 
and Platinum Ring 







Mountings and Wed- 
ding Rings to Whole 
salers 






LOUIS KOPPEL a 


126 MAIDEN LANE SX 4 


NEW YORK, N. Y. 











DIAL REFINISHING 


rat? WATCH AND CLOCK 
i 2f HIGH GRADE EUROPEAN METHOD 
7 .3 24 Hour Service 


8 7 ; P 
4 7¢8 3 Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 


-Mathey-Tissot 
WATCHES 


HIGHEST GRADE SINCE 1886 
NORMAN M. MORRIS 


INCORPORATED 
NEW YORK 








CHINESE GEMS CO. 


JADE INC. 
and other Semi- 
Precious Stones for 
Compacts, Bags, 
Picture Frames and Boxes. 
Stone Ornaments for Lamps 


20 West 47th St., New York 











IMPORTER — WHOLESALER 


REPAIRING 


and Engraving on Jewelry and 
Silverware of Every Description 


Solky Bros., Inc. 


"\ $42 Fulton St., New York 











EXPERT REPAIRS 


SI LV ERWA RB E 
Greatest Care Given to Heirlooms 
No job too small or too much trouble 


CURRIER & ROBY *'..\W. (th. S* 


New York 





























RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J 














|)E | PECE—— 


NURSES' & DOCTORS’ 
WRIST WATCHES 
48 WEST 48TH ST. NEW YORK 








DIAMOND CLIP PINS 
INCOMPARABLE VALUES 


SOL SPRUNG 


10 W. 47th St., New York 
BRYANT 9-2044 








TRI-PACT “PLATINGS” 


Used and endorsed by leading Manufae- 
turers. A trial will convince you of our 
superior workmanship 


Gold, 


TRI-PACT PLATING CO. 


Chromium, Rhodium, Silver. 








20 Eldridge St. New York 





Watch and Jewelry Repair Tags 


“Patent Slot’ with claim check and 
others; also Claim Check Job Envelopes 
—Iimproved Style—Priced very low. 
Special trade discount to jobbers 
Write for samples 


SUPREME TAG CO. new vornt Ni: 


New York, N. Y. 








STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 
No. E-2 
BRENET WATCH CO. 
266 W. 40th St., New York 











MARCASITE 
MONOGRAM BROOCHES 


IN STERLING SILVER 
Write for Illustrations 


A. FRANK COMPANY 
562 FIFTH AVE. NEW 


IERCE= 


* WATCHES 
CUSTOM BUILT—FEATURED WITH 
Non - Magnetic HAIRSPRINGS 


“LOHENGRIN” 


HAND-CARVED 
WEDDING RINGS 


Every day more jewelers are handling 
these wedding rings exclusively. 


BLANCARD & CO. [Si 119. 23rast 


NEW YORK 


YORK 














New York Notes 


(From page 101) 


Inc., Newark, is confined to a Manhattan 
hospital, suffering from internal injuries 
as a result of a fall in a subway station 
last month. Mr. Scheutz was first 
reported in a condition but a 
decided improvement has been noted. 
Hyman Silver, of the Gov- 
ernor Clinton Jewelry Shop, 31st St. and 
7th Ave., underwent an operation for 
appendicitis at the Post-Graduate Hos- 
pital Dec. 30. William Shayne directed 
the business 


early 


serious 


proprietor 


during Mr. Silver's con- 
valescence. 

John M. Tonry, formerly with P. & A. 
Linton, 9 Maiden Lane, 
position as salesman for the 
Providence, R. I., and will 
line of gold rings and gold-filled jewelry 
in the Middle Atlantic states. His new 
ofice is No. 1301, 9 Maiden Lane. 

The Jewelers Square Club installed 
ofhcers, Jan. + in the Midtown Tavern, 
15 E. 45th St., as follows: Julius Herzfeld, 
president; H. W. Hutchins, vice-presi- 
dent; Edward Lembeck, secretary; Ben 
Dattlebaum, treasurer, and Harry Smolin, 
Past President Isidor 
Lassner was installing officer. 

Joseph Granat, of the firm of Granat 
Bros., Inc., ring manufacturers and retail 
credit store operators in San Francis-o 
and Oakland, Cal., was accompanied by 
his daughter, Miss Ruth Granat, who is 
employed in the credit department, on a 
trip to New York. They left 
New York to return home, Jan. 14. 

Mr. and Mrs. A. J. Berrent, 127 W. 
79th St., have announced the engagement 
of their daughter, Rose Berrent, to Ben- 
jamin Golde, of New York and_ Los 
Angeles. For several years Miss Berrent 
has assisted her father and her brother, 
Herbert I. Berrent, retail store is 
situated at 2333 Broadway, 
and designing jewelry and gifts. 


has accepted a 
Bojar Co., 
present the 


sergeant-at-arms. 


two weeks’ 


Ww hose 
in importing 


Following salesmen of the Evkob Watch 
Co., 49 Maiden Lane, are 
Jack Goldenberg, David 
Rothschild, New York 
City and vicinity; J. W. Williams, Mid- 
dle West; L. P. Marks, and C. L. An- 
drews, southern states; P. Silverstein, 
western states, and Irvin D. Adler, New 
York State and New England. 

Murray M. store designer, 
is now associated with Jaff Bros., of 41-43 
37th St., Lng Island City, N. Y., in the 
capacity of sales manager of the jewelry 
division of that Trained as an 
architect and with years of experience in 
designing interiors and 
Mr. Pearlstein is an 
store design. 


now covering 
their territories: 


Katz and Fred 


Pearlstein, 


‘oncern. 


exteriors, 
jewelry 


store 
expert in 


father of Robert and Jack 
Seltzer of the firm of Seltzer Bros., 80 
Nassau St., died Jan. + after a three-day 
illness. Mr. Seltzer, 82, was born in Rus- 
sia and came here 38 years ago where he 


Louis Seltzer, 


began a jewelry manufacturing business 
at 47 Eldridge St. He conducted this 
business until his retirement a number 
of years ago. 
Andrew May and 
(Please 


Jack Epstein, both 


turn to page 103) 
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Seals 


ENCRUSTERS 


BRAUNFELD & MEHLMAN 
108 FULTON STREET 
NEW YORK, N. Y. Gem Cutting 


Coat of Arms 


Drilling 











Diamonds 


and 
Diamond Mounted Jewelry 
WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 








‘efo) Hi oy.V ake) 4 


FOR ALL COLORS AND KARATS 
FOR PLATE, WIRE OR CASTING 


GOLD SO LDER ALLOYS 
SPECIAL ALLOYS FOR ENAMELING GOLDS 
H.HENRICH, INC 











REFINISHED 


Highest Quality Work 
All Work Guaranteed 


SAME DAY SERVICE 


Reasonably Low Prices 


SWISS WATCH DIAL CO., Inc. 


87 Nassau St. New York 














Watch Crystals 
Stay Put with 
STICCA 


Order from your jobber or send 25¢ 
for full size bottle. 


TRIANGLE MFG. CO. 
740 Oakland Place Bronx, N. Y. 








SIGNS of DISTINCTION 


Raised, silver finish, metal letters; catalin let- 
ters, on blue, black, other colors mirror plate 
glass. Estimates, sketches submitted. 

NO," newest, dignified metal price 
Ma cam special for the Jewelry trade, size '/4”, 
%”, Vy", “MOTTO SIGNS," embossed gold or 
silver on black onyx finish and blue transparent 
plaques. 
“FIXMOBIL"'—Display Art—303 4th Ave., N.Y.C. 








Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Service 
110 West 40th St. . New York 
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New York Notes 
(From page 102) 


1 whom have engaged in the jewelry 
trade for a number of years, have joined 
the sales force of the Bulova Watch Co., 
Inc. Mr. May's territory will be com- 
prised of parts of Virginia, West Vir- 
ginia, Kentucky, Maryland and the entire 
state of Delaware, while Mr. Epstein 
vill cover Montana, Oregon, Washington 
ind part of Idaho. 


Bernard Isbitts, who has been the 
ough diamond buyer for Wm. A. Dela- 
hay, Inc., 15 Maiden Lane, for the last 
five years, has returned to this country 





JEWELERS’ BOXWOOD SAWDUST 


Double Screened Maple 
Hardwood Sawdust 
Fine — Medium — Coarse Sizes 


Free Samples, Quotations on Request 
BUY DIRECT FROM MANUFACTURER 
NATIONAL SAWDUST CO., INC. 

84 North 6th St. Brooklyn, N. Y. 











Why Not Do Your Own Plating! 
With EZNREEENeeIB} Salts 


SAL-HYDE IS A PREPARED PATENTED CON- 
CENTRATED SALTS FOR ELECTRO-PLATING. 
All ingredients of pure materials and chemi- 
cals. Ready for immediate use when dissolved 
in water. Nothing else necessary. 

Made in Rhodium, Gold in All Colors, 
Antique Gold in All Shades, Silver, 
Copper, Oxidizing, Spotting, Nickel 
and Stripping. 

For 45 years Sal-Hyde has been recognized as 


Electro-Plating of quality. Send for catalog and price 
list E99 


Plating Taught Gratis to Users of Sal-Hyde 
Salts. 


The W. Green Electric Co. 


Manufacturers of Polishing Motors, Plating Generators 
Sal-Hyde Electro-plating Salts and Platers’ Equipment. 


182 Broadway, New York 

















“SUPER-SERVICE” __ 
ROLLING MILLS 


ae 


reduce production costs to meet 








present day competition. 
We manufacture a complete 
line for hand, belt or electric 


motor drive. 


WRITE FOR 
FOLDERS | 


Buffalo Machine 


Manufacturing Co. 


1354 West Avenue 
Buffalo, New York | 
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and has opened a modern cutting, sawing 
and polishing factory at 93 Nassau St., 
where he will again cater to the wholesale 
trade as when he was in business as 
Bernard Isbitts, Inc., at 106 Fulton St., 
prior to 1932. 

A policeman, hearing the shouts of 
George Blum, jeweler at 480 New Lots 
Ave., Brooklyn, who wriggled loose from 
bonds a few minutes after being held up 
in his shop, on the morning of Jan. 7, sent 
two shots into the back and thigh of the 
young armed robber after a chase across 
back fences. The loot, consisting of about 
40 watches, four watches and several 
bracelets, was recovered. 

Ezra Cooper Stone, former vice-presi- 
dent of Jones & Woodland Co., Inc., 
Newark, which firm he represented fo: 
the past 35 years, died Dec. 27, at 74, 
after a week's illness of pneumonia. The 
deceased was well known throughout the 
East, and especially in the metropolitan 
New York area. Mr. Stone, who lived 
at 181 Benkley Ave., Bloomfield, N. J., 
was a member of The Brotherhood of 
Traveling Jewelers. 

Currier & Roby, Inc., announce their 
removal from 217 E. 38th St. to 151 W. 
19th St., where they have acquired the 
entire plant of G. A. Henckel & Co., with 
all their patterns, dies, chucks and de- 
signs which they will continue to manu- 
facture under the firm name of Currier 
& Roby, Inc., in conjunction with thei: 
own patterns. George F. Wolf, formerly 
with the Henckel Co., will be associated 
as a salesman with Currier & Roby, Inc. 

\. Roselaar, of A. & J. Roselaar, with 
headquarters in Amsterdam and factories 
in Cape Town, arrived on the S. § 
{quitania Jan. 12 for a month's visit to 
their offices in New York and Chicago. 
This is Mr. Roselaar’s first visit to the 
United States and he is very favorably 
impressed with the optimistic attitude of 
business men in this country. He feels 
that the diamond business will steadily 
improve in spite of the great scarcity of 
fine roughs, which he reports 

The Ladies Auxiliary of the New York 
Jewelers Benevolent Association recently 
elected the following officers for the year: 
Mrs. I. Draizen, president; Mrs. A. An- 
tyville, vice-president; Mrs. S. I. Gewirtz, 
recording secretary; Mrs. A. Rolnick, 
financial secretary; Mrs. A. Osman, trea- 
surer; Mrs. J. I. Gross, sergeant-at-arms; 
Mrs. S. Nudleman, membership chairman; 
Mrs. O. Charles, by-laws chairman; Mrs. 
A. Kabosnick, publicity chairman; Mrs. 
A. Glickman, Sunshine fund chairman, 
and Mrs. A. Bergman, honorary presi 
dent. 

An attendance of 400 or more is ex- 
pected at the annual dinner dance of the 
Horological Society of New York at the 
McAlpin Hotel Feb. 21. 
a number of wrist watches, contributed 


Awarding of 


by manufacturers and importers, will be 
a feature of the affair. At a meeting 
Jan. 5, the society deputized J. L. Roeh 
rich to contribute a sum of money from 
the society’s funds to the committee which 
has been organized for the jubilee of 
Charles E. Guillaume, inventor of Invat 
and Elinvar steel, and who has com- 
pleted 53 years with the International 
Bureau of Weights and Measures. 
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GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW (After) 


EERE 





( Before) 


Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“18 years at the same 
address” 











“ORIENT 
CULT WRED PEARLS 
of QUALITY 


Liys Thiislie Fb 


65 NASSAU STREET WEW YORK 








WANTED 
Experienced jewelry man capable of 
installing dignified credit system in “bet- 
ter” type jewelry stores. 
Advertising and publicity knowledge 
an asset but not absolutely necessary. 
Give full particulars, address “G., 
5123,” care Jewelers’ Circular-Key- 
stone. 











. i 
Perfect Pearl Stringing 
Specializing in repairing, weaving, 
twisting, knotting. Pearls and beads 
to match. 


LOUIS MAISNER 


48 West 48th St. New York, N. Y. 








telco 
CULT Q))zD PEARLS S 


LACES AND LOOSE PEARLS 


._ JACK FS FELSENrES 


5 MAIDEN LANE NEW YORK 








DIAMOND SETTERS 
ASSEMBLERS 
ENGRAVERS 
POLISHERS 
SAVE by having all your work 


4 done in one shop. 


MODEL RING CO. 


101 Maiden Lane New York 











ENGRAVED SEAL STONES 
For Schools and Colleges 
The S. E. MORRO Co. 


. “Doing one thing well’ 
554 Vanderbilt Ave., Brooklyn, N. Y. 





























Harry C. Bercan Is New President of 
Brotherhood of Traveling Jewelers 


Harry C. Berdan was named president 
of the Brotherhood of Traveling Jewelers 
at the 47th annual meeting, attended by 
134 members, Jan. 9 at the New York 
Athletic Club. Mr. Berdan, vice-presi- 
dent tor the past two years, succeeds 
Archibald Graham. In the absence of 
Mr. Graham, who recently went to 
Europe in connection with business, the 
chair was occupied by Mr. Berdan. Others 
elected were: Bernard J. Clark, vice- 


Harry C. Berdan, president-elect. 


president; Knowlton D. Read, secretary- 
treasurer, and Mr. Graham, trustee for 
five years. 

Mr. Read reported the financial condi- 
tion as excellent. 

The principal speaker of the occasion 
was Gustav Niemeyer who served the 
association for the longest period as 
president. He spoke inspiringly of the 
needs to interpret, practise and preserve 
the spirit of the brotherhood. David 
Pickering, Charles Snedecker and Fred 
Keller were the source of much amuse- 
ment with impromptu banter. Singing 
was led by Edmund Kirby, Boston. En- 
tertainment was furnished by the commit- 
tee in charge of the affair, headed by Mr. 
Niemeyer. 

A rising vote of thanks was paid to 
Roland S. Condit who resigned a trustee- 
ship after seven years. 


Albert H. Ruth 


SHELBYVILLE, TENN.—Albert H. Ruth, 
67, senior member of the firm of John W. 
Ruth & Sons, the oldest jewelry establish- 
ment in Tennessee, died of heart attack 
Dec. 25. Mr. Ruth, affectionately known 
to jewelers and watchmakers all over 
the State as “Uncle Bud,” had served as 
president of the Tennessee Retail Jewel- 
ers Association and as chairman of the 
board of governors of that organization. 
He was a Mason, and a member of Royal 
Arcanum, Lions Club and the Tennessee 
Watchmakers and Jewelers Association. 





He had been town supervisor and city 
treasurer for eight years. 

The “House of Ruth,” celebrated its 
centennial in 1922. It was founded by 
Mr. Ruth’s grandfather, George Wash- 
ington Ruth. 


More Bonuses and Pay Boosts for 
Workers in Jewelry Stores and 
Factory Operatives 


Bonus checks totaling many thousands 
of dollars were awarded recently by 
manufacturing and retail jewelry estab- 
lishments, in addition to the bonuses and 
pay increases heretofore announced. 

Oneida Ltd. announced a bonus this 
month that “may run to twice as much” 
as the bonus it paid last year for its em- 
ployes, including employes of Wm. A. 
Rogers Ltd. and Simeon L. and George 
H. Rogers Co. Upward wage readjust- 
ments will be made from time to time, it 
was promised, and starting Jan. 1 fac- 
tory overtime rates have been paid for 
all work beyond a standard work week 
of 40 hours. Before that overtime rates 
had started at 45 hours. 

Swank Products, Inc., Attleboro, Mass., 
distributed bonuses to 500 employes there 
and to 200 other employes in branch 
ofhces in New York, Chicago, Philadel- 
phia, Boston and Los Angeles. From 
D. E. Makepeace Co., Inc., also of Attle- 
boro, came bonuses equal to ten per cent 
of the employes’ annual pay. Other Attle- 
bor concerns who remembered their em- 
ployees were: Bliss Bros. Co., Jewelled 
Cross Co., R. R. Gunner Mfg. Co., Hor- 
ton-Angell Co., Inc., Marathon Co., Inc., 
P. & H. Inc., Robbins Co., Inc, J. & L. 
Tool Co. and Wells Mfg. Co. 

More than 40 manufacturing jewelers 
at Providence awarded bonuses, among 
them: Hadley Co., Inc., American Stan- 
dard Watch Case Co., Inc., Kestenman 
Bros. Mfg. Co., Inc., Armbrust Chain Co., 
Inc., Uncas Mfg. Co., Inc., W. R. Cobb 
Co., Inc., Bullard-Pickering Co., In-., 
Albert Mfg. Co., Vennerbeck & Clase for 
the 55th consecutive year, Nels G. Ber- 
kander, Weiner & Wolf Co., Inc., Pro- 
gressive Ring Co., Inc., William C. 
Greene Co., Inc., Dolan & Bullock, New 
England Glass Works, Bojar Co., Federal 
Chain Co., Inc., A. & Z. Chain Co., Inc., 
L. Krichbaum & Co., Inc., Curran Mfg. 
Co., Inc., T. & R. Jewelry Co., Inz., D. M. 
Watkins Co., Inc., and Improved Seam- 
less Wire Co., Inc. Ostby & Barton Co., 
Inc., Providence, announced a 7% per 
cent general pay increase for 450 em- 
ployes. 

At Greenfield, Mass., employes of Rog- 
ers, Lunt & Bowlen Co., Inc. were noti- 
fied by George Lunt, treasurer, of a five 
per cent pay boost, a week’s vacation 
with pay and time and a half for work 
over the 40 hour week schedule, based 
on hour and piece rates. Goodman & Co., 
Indianapolis, gave substantial bonuses to 
employes. 

Bonuses were paid in many retail jewel- 
ry stores, among them S. & N. Katz, Inc., 
Baltimore and Washington; Daniel’s 
Jewelry Co., Battle Creek, Mich.; Duval 
Jewelry Co., Jacksonville, Fla.; Perel & 
Lowenstein, Inc., Memphis, Tenn.; and 
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Ecker Jewelry Co., Winston-Salem, N. ( 
while the Selle Jewelry Co., St. Lou 
and Mell Jewelry Co., Fall River, Mas 
awarded both bonuses and pay boosts. 


Milton M. Stern 


PiTTsBURGH—Milton M. Stern, 51, men 
ber of the firm of Jos. De Roy & Sons, 31 
Smithfield St., and manager of Louis D 
Roy & Bros., 544 Smithfield St., died Ja: 
5, from pneumonia, following a five-da 
illness. 

He had been associated with the De Ro 


The late Milton M. Stern. 


interests during 18 years, and was a 
brother-in-law of Al J. De Roy, senior 
partner in both companies. 

Engaged also in the social and philan 
thropic life of the city, he was vice 
president of the Concordia Club, a mem- 
ber of the board of the J. M. Gusky 
Orphanage and Home, and Rodef Shalom 
Temple. 

Active pallbearers included Maurice 
Schmidt, George Denhart, I. Starzynski 
B. Abbott, John Ott and Joseph Boss 
Honorary pallbearers included Emanuel! 
Grafner of Grafner Bros., and W. § 
Bickart of I. Ollendorf Co., Inc. 


Charles Darwin Cook 


PRovVIDENCE—Charles D. Cook, 64, pres 
ident of the Cook-Dunbar-Smith Co., Inc 
manufacturers of rolled gold plate and 
wire, died of pneumonia Jan. 10. 

He was nationally prominent amon: 
collectors of Americana as the possesso 
of one of the most exceptional and valu 
able assortments of firearms used in the 
Revolutionary and other Colonial Wars 

The Cook-Dunbar-Smith Co., in whic! 
he was associated with Clarence M 
Durbar and Robert O. Smith, was estal 
lished in 1906. 

He was a 32nd degree Mason and 
member of the New England Manufa: 
turing Jewelers’ and Silversmiths’ Ass« 
ciation, the Manufacturing Jeweler: 
Board of Trade and the Rolled Gold Plat 
ers’ Association, besides other organiza 
tions. 
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ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 








CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 
F.X. ZIRNKILTON = #hitavetenta 


PHILADELPHIA 


ZIRNKILTON 








MOUNTINGS 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








Courses for Success for 


Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Our School.” 


JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 

















= 
BYARD F. BROG 
Manufacturer of Distinctive Diamond 
Mountings and Wedding Rings 


805 Sansom Street Philadelphia 


GAN 








COOPER 


BROS., INC 
MANUFACTURING JEWELERS 


SPECIAL ORDER “WORK—REPAIRING 
711 SANSOM ST. PHILADELPHIA 








re College of Horology 


SCHOOL FOR WATCHMAKERS 
JEWELERS AND ENGRAVERS 





Broad and Somerset Streets 
PHILADELPHIA, PA. 








ELGIN & CYMA 
WATCHES —— 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors to the Trade” 
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Sol Sickles, of M. Sickles & Sons, Inc., 
904 Chestnut St. 
after a cruise to the West Indies, on 
which he was accompanied by his family. 

Albert E. Price, 710 Sansom St., ac- 
companied by Mrs. Price, sailed on Jan. 
16, on a West Indies cruise of the Furness 
line. 


R. C. Gilbert, formerly connected with 


| the Chicago office of the Gorham Co., has 


been engaged by Byard F. Brogan, 805 
Sansom St., to represent his line in the 
Middle West. 

William C. Williams, Jr., 42, son of 
William C. Williams, of Williams & 
Waples, 727 Sansom St., died shortly after 
admittance to the Germantown _hos- 
pital, Jan. 7. 

Joseph Scheftman, manufacturing 
jeweler in the Bechtel Bldg., 729 Sansom 
St., thas enlarged his establishment by 
the addition of an adjoining room in 
which he has installed new fixtures and 
machinery. 

David J. Sickles has returned to his 
duties as manager of the Youngstown, 
Ohio, office of Sickles after a 
three weeks’ cruise to Bermuda with his 
father, Louis Sickles, Sr., head of the 
local wholesale firm at 1015 Chestnut 
Street. 


Louis 


Thomas Doylestown retail 
jeweler, was found dead in the basement 
of the Lyons Building, at noon on Jan. 
12, by his wife and his watchmaker, Ed- 
ward M. Garner. Mr. Lyons, aged 62, 
was very active in the civic and fraternal 
life of his community. 


Lyons, 


Dan Cupid has been at work in the 
ofhces of M. Sickles & Sons, 904 Chestnut 
St. Adolph Ritter, Southern representa- 
tive, joined the ranks of the benedicts, 
Jan. 3, when he took as his bride, Miss 
Anna Pelsin, of Philadelphia. Harry 
Maybaum, Eastern representative, was re- 
cently married to Miss Emily Roys, 
daughter of James E. Roys, retail jeweler 
of Bloomsburg, Pa. 


Seek Big Attendance at Tennessee | 


Watchmakers and Jewelers’ 
Convention May 2-4 


CHATTANOOGA, TENN.—The annual con- 
vention of the Tennessee Watchmakers 
and Jewelers Association will be held 
here May 2 through 4, R. L. Parcell, 
chairman of the arrangements committee, 
announced at a dinner Jan. 12 at the Read 
House, attended by practically all the 
jewelry and repair industry of this city. 
Originally, the convention had been set 
for April 25 through 27. 

The convention will be a joint one with 
the third area of the Horological Insti- 
tute of America, and a special effort will 
be made to draw attendance from the 
entire jewelry and repair industry in 
states south of Kentucky and east of the 
Mississippi River. Only one state associa- 
tion, California’s, exceeded the Tennessee 
association in attendance at the 1935 and 
1936 conventions. 
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, returned home recently 





Mrs. Alfred W. Moyer 


Funeral services were held at Lancaster, 


a., Jan. 19, for Mrs. Alfred W. Moyer, 
mother of B. Willis Moyer, president of 
the Non-Retailing Co., of Lancaster, who 
died Jan. 17 after a brief illness. 'nter- 
ment was in the Greenwood Cemetery. 
Mrs. Moyer was born at New Providence, 
Pa., and was a former student at Linden 
Hall Seminary. Besides B. Willis Moyer, 
she 1s survived by another son, Alfred W. 
Moyer, of Lancaster; three grandchil- 
dren; two sisters, Mrs. Joseph Warden, 
York; and Mrs. John Musselman, Phila- 
delphia, and one brother, John R. Wentz, 
of New Providence. 





SILVERLING 


A liquid silver Polish that is harmless te 
hands, health or Silverware. No wash- 
Ing necessary before or after using. 
8 ounce Bottles, Price $3.00 per Dozen, 
Prepaid. Retail, 50. cents each. A free 
sample will tell its own story. Address 


SILVERLING 
1215 East Republic Street, Peoria, Illinois 








COMMUNITY SILVERWARE 
Complete Stock On Hand 





SCRANTON. SENNA. 














"DIMES Be 


STERLING ” 


7EET ~- BOSTON. M 








RHODANIZING 


PREVENTS SILVER TARNISH 
SEND US YOUR SILVERWARE 
AND WE WILL FURNISH ESTIMATE 
KEYSTONE SILVER CO., INC. 

733 SANSOM ST., PHILADELPHIA, PA. 








SPECIAL ORDER WORK IN 


PLATINUM AND GOLD 
HIEGL & HLAVATSCH 


Mfg. Jewelers 
720 SANSOM ST. PHILADELPHIA, PA. 
Repairing. Satisfactory Service for Over 20 Years 











OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 
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PAM 
POLISH 


A superior polish — bocked 
by over o century of experi 
ence in the monufocture of 
fine silverwore. For use and 


resole—borrels to 3 oz. jors 


REED & BARTON Taunton, Mass. 








_DUB-L-LOK . 
WORKS AUTOMATICALLY 


The Safest Safety Catch 
Sample on request 





WELLS MFG.C |, ATTLEBORO 











Massachusetts School of Optometry 
INCORPORATED 
Standard Three-Year Day Course 
Post Graduate and Special Courses 
Arranged 
For further information address: 


1114-1118 BOYLSTON STREET 
Boston, Massachusetts 


PARK AVE 


SOUTHERN ROSE 
REPOUSSE 


@ANCHESTER 
SILVER COMPANY 


® PROVIDENCE RHODE ISLAND 





QHE Send for Catalog 
Sterling Silverware and 


and Novelties Latest Price List 


lL 


G.H.FRENcH & COMPANY 
Vilvertmilbed 


NORTHATTLEBORO MASSACHUSETTS 





MIRPO SILVER POLISH DE LUXE 


Amertea’s Best. Non-poisonous. Non-inflammable. 
Easily applied; easily removed. 
Order thru your jobber or direet. 
Write for free sample. 


MIRPO PRODUCTS MFG. CO. 
LaPORTE, INDIANA 
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BOSTON, MASS. 


Sitve® 


PROVIDENCE: 


The Kenney Mfg. Co. has purchased 
land and buildings on the north side of 
Arthur St. in Cranston. 

Mrs. Hannah S. Fisher, widow of John 
M. Fisher, for many years a manufac- 
turing jeweler at Attleboro, died De:. 30, 
aged 94 years. 

Howard D. Wilcox, who has been at 
the Jane Hospital for several 
weeks following a serious abdominal 
operation, is reported as convalescing. 

On Jan. 30 the American Brass Co. 
opened its new place of business at 
Chestnut and Elm Sts., where it has 
erected a new building. 

Otis E. Read, for 40 years a silver- 
smith with the Gorham Mfg. Co., died 
Jan. 2 at his home in the Pawtucket sub- 
urb. He was born at Berkeley, Mass., 
in 1861. 

Edmund C. Mayo, president of the 
Gorham Mfg. Co., of this city, was one 
of the five new term members elected to 
the corporation of the Massachusetts In- 
stitute of Technology on Jan. 6. 

The Manchester Silver Co. has 
awarded the contract for the erection of 
a two-story brick addition to its plant at 
Pavilion Ave. and Toner St. to cost 
$14,000. Work will be completed April 15. 

The annual meeting and election of di- 
rectors of the Manufacturing Jewelers’ 
Board of Trade was held at the rooms in 
the Turks Head Building on Friday, 
Jan. 22. 

The annual banquet of the Manufac- 
turing Jewelers’ and Silversmiths’ Asso- 
ciation will be held at the Providence- 
Biltmore Hotel Saturday night, Feb. 13. 
at 6.30 o'clock. 

Upon the petition of Angelo Rossi, the 
T. & R. Jewelry Co., Inc., manufacturing 
jewelers at 7 Eddy St., the Superior Court 
of Providence County has entered a de- 
cree dissolving the business as a corpo- 


Brown 


ration. 

At the organization of the Rhode 
Island General Assembly on Jan. 5, Wil- 
liam G. Lind, of T. W. Lind Co., Inc., 
was seated as_ representative from 
Providence. On his desk was a large 
basket of flowers from his employees. 

George B. Champlin, of S. B. Cham- 
plin Co., Inc., sailed Jan. 9 from New 
York with his son-in-law and daughter, 
Mr. and Mrs. Joseph L. Neaves, Jr., for 
the latter's home in Beverly Hills, Calif., 
where he will spend the winter. 

William A. 
Block & Co., was one of these who at- 
tended the inaugural dinner at the Hotel 
Mayflower in Washington on Jan. 19. 
Mr. Shawcross is Rhode Island State 
Democratic Chairman. 

At the annual meeting of the Retail 
Trade Board of Providence the following 
were among the directors elected: Ber- 
nard Boas, of J. A. Foster Co., Inc.; 
William S. Cherry, of Cherry & Webb 
Co., Inc., and Frederick B. Thurber, of 
Tilden-Thurber Corp. 

The Rueckert Mfg. Co. of Providence, 
announces the appointment of James J. 
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Shawcross, of Munroe 





O’Grady, 36 E. Wacker Drive, Chicago 
as representative covering eleven mid 
western states. Mr. O'Grady has a long 
experience in this field and a wide a 
quaintance in the territory. 

The Armbrust Chain Co., Inc., occupy 
ing the entire fifth floor of the Irons & 
Russell Building, 95 Chestnut St., has an 
nounced the discontinuance of its jewelry 
department and will devote its entire 
factory in future to the manufacture of 
machine-made chains for the manufactur 
ing trade. 

New England jewelers are urged by 
The Jewelers’ Security Alliance to be on 
the alert for a swindler who is working 
in that territory. The man is described 
as 42 to 45 years old; 5 ft., 8 inches; 175 
pounds, with dark, swarthy complexion 
He has cashed checks, using the name of 
two reputable men in passenger services. 

Harold R. Barker, treasurer-manager 
of the Fulford Mfg. Co., Inc., who has 
been Colonel commanding the 103rd 
Field Artillery, Rhode Island National 
Guard, for seven years, the limit of ten 
ure of such office under the State laws, 
has been transferred to the headquarters 
staff of the 68th Field Artillery Brigade 

An anniversary dinner was tendered 
on Jan. 14 at the Narragansett Hotel to 
William Silverman, secretary-treasure! 
of Heller & Co., Inc., and Mrs. Silverman 
on the occasion of their tenth wedding 
anniversary. About 50 friends were in 
attendance and Mr. and Mrs. Silverman 
were the recipients of numerous gifts. 

Walter Davis, a retired employee of 
the Gorham Mfg. Co., died at his home 
in Providence on Jan. 4. He was 72 
years of age and is survived by his wife 
and one daughter. He was a die-cutter by 
trade. He was born in Birmingham, 
England, and came to the United States 
about 45 years ago, entering the employ 
of the Gorham Co. 

Laminated Metals Corp. has been in 
corporated under the laws of Rhode 
Island to manufacture metal ornaments, 
novelties and findings with an authorized 
capital consisting of 600 shares of com 
mon stock of no par value. The incor- 
porators are: Edson W. Sawyer, Harold 


’ B. Sawyer and G. Louvre Sawyer. They 


are respectively vice-president, assistant 
treasurer and salesman of the Improved 
Seamless Wire Co., Inc. 


Sterry E. Budlong 


PROVIDENCE—Sterry E. Budlong, who 
retired three years ago after more than 
half a century as a manufacturing jewel 
er, died Jan. 10 in his 77th year. 

In 1889, in company with Thomas G 
Hunt, he established the manufacturing 
jewelry concern of S. E. Budlong & Co 
but ten years later he purchased his part 
ner’s interest. He was afhliated with th« 
New England Manufacturing Jewelers 
and Silversmiths’ Association, the Manu- 
facturing Jewelers Board of Trade and 
other trade organizations. 
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stby & Barton Co., Inc., have estab 
ied a branch office in Cincinnati, in 
irge of W. H. McGrieve. 


Silverware and other articles were 
naged in the antique shop of Carrie 

iris, 954 E. McMillan St., Walnut Hills, 

hen an automobile crashed into one of 
display windows of the store. Dam 
was estimated at $3,000. 


Isadore E. Wolpa, credit jeweler, will 
ve his store from 230 W. Sth St. to 
ne and Gano Sts. between Sixth and 
eventh. Wolpa leased the store for a 
mg term and will install a= structural 
iss front with aluminum trim. 


Hugo Lindenberg, who formerly was a 

irtner in the wholesale firm of Linden 
erg & Fox, has established local head 

iarters for a general retail jewelry busi 
iess on the tenth floor of the Mills 
Building, E. 4th St., in the same office 
vith Frank Foegler, president of the 

nited MHorological Association of 
\merica. 

An ofhce romance in the Gerwe-Froh- 
nan Co. came to light recently in the 
narriage of Maury Gerwe, son of John 
\. Gerwe, president of the firm, and 
Miss Jean Joerg, who had been employed 
n the accounting department. They were 
narried the day after Christmas at St. 
George’s Church. Maury Gerwe is tak 
ng over part of the territory formerly 
traveled by his father. 

Che arrest of four youths, one in Cin 
innati and three in Huntington, W. Va., 
nay solve the robbery of the George H 
Newstedt Co., Inc., 100 W. 4th St., several 
veeks ago. The jewelry loot amounted to 
$6,340 and included a white gold bracelet 
et with diamonds, $3,500; a brooch at 
$1,100; a gold bar pin at $1,100 and an- 
ther bracelet at $750. In the four pieces 

ere 596 diamonds and four sapphires. 


\lbert Sauer, president of A. Sauer & 
», will spend a month in the air and 
the seas for a winter vacation. Ac 
mpanied by Mrs. Sauer, the first ob 
tive is Mexico City followed by flights 
Guatemala, Costa Rica, several points 
South Amerita and ‘then back to 
inama for a sea cruise to New York 
tv. The trip starts early in February 
d continues to the second week in 
irch. 


\ membership drive, in which every 
itchmaker of Greater Cincinnati will 
contacted, was decided upon by Leo 
itfer when he was installed president 
Cincinnati Guild, Ohio Association of 
atchmakers. Others installed include: 
irry Flotemersch, vice-president; Jo 
hh A. Voss, corresponding secretary; 
dolph Flaxmeyer, recording secretary; 
ink Demmer, financial secretary, and 
ins Demmer, treasurer. 

Robert H. Stocker, secretary of Schumer 
os. Co., Inc., who was elected presi 
nt of the Cincinnati Wholesale Jewelers 
Manufacturers Association, will en- 
avor to bring members together on a 
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social basis more often in 1937. Business 
he said, could be nothing else than bette: 
and for that reason he anticipates more 
activity in Greater Cincinnati. Other of- 
ficers are: Charles J. Grift, vice-presi 
dent; Arthur Hirschfeld, secretary, and 
Earl Bose, treasurer. The executive com 
mittee is: Edward Jacobs, who retired as 
president, chairman, George Opie, Jacob 
Litwin, Louis Lange and George Gruen, 
Jr. 

Ihe first grand ball of Cincinnati 
Guild, Ohio Watchmakers Association, at 
the Sinton Hotel, Jan. 16, was a great 
success. The committee made up of Frank 
Foegler, president of the United Horo 
logical Association of America, Richard 
Aukenthaler, Harry Flotemersch, Leo 
Hoffer, Edward Gries and Fritz Mende, 
obtained a number of special prizes 
which included eight watches, an electric 
clock, a 26-piece silver set, a_ table 
lighter set and a mixing machine. The 
Town Criers attended the affair and 
worked with the committee to make it 
successful as did members of the whole- 
sale division and retail jewelers gen- 
erally. 

Climaxing a three-day sales convention 
with a note of optimism for the coming 
year, Benjamin S. Katz, president of the 
Gruen Watch Co., addressed 60 salesmen 
and company ofhcials gathered at the 
Netherland Plaza Hotel from the entire 
United States and Canada. “Every indi- 
cation points to a continuation of the 
success we have had in the year to 
come,” stated Mr. Katz 

Mr. Katz's enthusiasm was shared by 
Teviah Sachs, vice-president and sales 
manager, who conducted the business 
meetings during the convention. One of 
the high spots of the meeting was the 
showing of the new model watches to 
salesmen. The 1937 line is the most 
complete in the history of the company 
according to the othcials 


Wisconsin Association to Convene 
May 17-19 at Milwaukee 


MILWAUKEE, Wis.—The Wisconsin Re- 
tail Jewelers Asso‘iation, nationally rec- 
ognized as a pioneer in the whole trade 
association movement, will hold its 32nd 
annual convention at the Plankinton Ho- 
tel, this citv, Mav 17, 18 and 19. 


$685,188 Is 1936 Silver Tax 


WASHINGTON, D. C.—The Commissioner 
of Internal Revenue in his annual report 
to Congress stated that “the silver tax 
collections for the fiscal year 1936 
amounted to $685,188, as compared with 
$1,149,390 for the fiscal year 1935. Dur 
ing the last half of the current period the 
world market price of silver remained 
practically stationary, after having 
dropped from higher levels. This condi- 
tion materially affected the profits on 
transfers in silver bullion, with a resul 


tant decrease in the tax.” 
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PETER HENRY & SON 
WATCH CASE REPAIRING 
) 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Ket . 
610 Glenn Bidg., 5th & Race Sts.. Cincinnati, Ohio 
Give us a trial 














10% Iridium Platinum Mountings by 
SCHIRA BROS. 
PLATINUMSMITHS 
15 W. Sixth St., Cincinnati, Ohio 
PLATINUM WORK A SPECIALTY 















WE BUY 
JEWELRY STOCKS 


ANYWHERE IN U.S. A. 
Cash Paid — No Chiseling 
Any Size — Any Amount 
WRITE — PHONE — WIRE 


INDIANA GOLD-SILVER CO. 
334 W. Chestnut St. 
LOUISVILLE, KY. 












Surplus Outlet Co. 


Cash buyers of complete 
Jewelry Stores or your surplus 
stock. References, Jewelers’ 
Board of Trade and American 
National Bank, Chicago. All 


communications confidential. 


PAUL ROSENBERG, Mgr. 
5 So. Wabash Ave., Chicago, III. 











If 


you are in need 
of anything in the 


Gift Lines 


see ur announcement 
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GRAU & HUBER 


Manufacturing Jewelers 


Our Specialty 


Diamono Setrinc ano Speciat Orver Worx 
Warcu ano Jewetry Repairing 
Encravine ano Carvine or Aut Kinos 
Aiso Stampine of Leatner Goons 


416 CLARK BUILDING 


1918 PITTSBURGH, PA. 1937 








WATCH MATERIALS 
JEWELRY SUPPLIES 
* 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 
VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 








EXPERT REPAIRS 


Jewelry of Every Description 
DIAMOND SETTING AND ENGRAVING 


DOERNBERGER & MUCK 


406 Pittsburgh Life Bldg. Pittsburgh, Pa. 








JEWELERS’ SUPPLIES 
DISTRIBUTORS OF 
Genuine Factory Materials. 
Watch Glasses, Tools, Findings, Etc. 
Optical Findings. 
MARTIN GLUCK & SONS 
New Address: 
313-14 Clark Bldg. Pittsburgh, Pa. 








WE OFFER 


PROMPT SERVICE 


FROM THE LARGEST STOCK 
BETWEEN NEW YORK AND CHICAGO 


ELGIN and WALTHAM 
WATCHES 


PRODUCTS OF 


NEW HAVEN 
INGERSOLL 
WESTCLOX 


KADETTE RADIOS 


1847 ROGERS BROS. and 
COMMUNITY PLATE 


COMPLETE LINES OF GOLD 
AND GOLD FILLED JEWELRY 








SAMUEL WEINHAUS CO. 


720-722 PENN AVE., PITTSBURGH, PA. 

















PITTSBURGH: 


Burt M. Grimm, Letart, W. Va., has 
gone to Albuquerque, N. M., for an ex- 
tended vacation. 

R. W. Rhodes, retail jeweler at 40 N. 
Third St., Columbus, Ohio, contemplates 
extensive improvements in his store. 

Sam E. Hall, president of Hall Bros. 
Co., Inc., Clark Building, is vacationing 
in Miami. 

John Devinney Hughes, for many years 
a diamond dealer in this city, died 
Jan. 11 from a heart attack. 

Herbert L. Gardner, sales representa- 
tive of L. & M. Kahn & Co., New York, 
called upon the trade last month. 

Five members of the Hardy & Hayes 
Co., Inc., were home early in January 
as a result of the “flu” epidemic. 





Smashing the plate glass windows of | 


the John F. Kimpel jewelry Ell- 
wood City, Pa., during the early morning 
hours, Jan. 17, robbers escaped with 
watches and jewelry valued at $400. 

H. D. Wintringer, president of the 
Steubenville Pottery Co., Steubenville, 
Ohio, has recovered from the effects of 


store, 


an operation recently performed in a 
Battle Creek sanitorium. 
Mr. and Mrs. David G. Freedman, 


whose wedding was celebrated Jan. 5, 
have returned from a cruise to the West 
Indies. Mr. Freedman is a sales repre- 
sentative for Grafner Bros. 

Thieves tossed a padded brick through 
a plate glass window in the Pugh Bros. 
Jewelry Co., Inc., store, 5412 Second Ave- 
nue, Jan. 8, and scooped up $150 worth 
of rings and watches. 

The jewelry stock of the late George 
Stanley, Hillsboro, Ohio, was sold at pub- 
lic auction recently. Mr. Stanley con- 
ducted a retail jewelry business for nearly 
15 years in Hillsboro and his widow de- 
cided to liquidate the business. 

J. Harvey Wattles of Washington, 
D. C., president of W. W. Wattles & 
Sons, Inc., and Mrs. Wattles, expect to 
spend a few days in Pittsburgh early in 
February, enroute to the Pacific Coast. 
Daniel W. Brose of this firm has recov- 
ered from a recent illness. 

Herman Cerf, president of the M. Bonn 
Co., Inc., is taking an active interest in 
the recently formed Pittsburgh Whole- 
sale Merchants’ Association which will 
hold their first merchandise mart in this 
city March 16 and 17. Walter M. Bonn, 
treasurer of the company, has returned 
from a buying trip in New York City. 

Harry H. Silverman, vice-president of 
the Samuel Weinhaus Company, Penn 
Avenue, and Mrs. Silverman, were at 
home to their friends, January 17, upon 
the occasion of their 25th wedding anni- 
versary. Mr. Silverman became identi- 
fied with the jewelry trade as a youth and 


he and his wife were the recipients of | 


many good wishes from the trade. 
A large contingent of Pittsburgh jewel- 








| 


ers anticipated attending the annual ban- | 


quet of the Jewelers 24 Karat Club of 
New York City at the Waldorf-Astoria 
(Please turn to page 109) 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








REPAIRING 
JEWELRY & SILVERWARE 


PLATING 
GOLD—SILVER—RHODIUM 


ENGRAVING 


SPECIAL ORDER WORK 
HEEREN & COMPANY 


Successore to Heeren Bros., Company 


140 8TH ST., PITTSBURGH, PA. 











EXPERT JEWELRY 
ENGRAVING 


Our staff of four engravers assures you of 
prompt and efficient service at moderate 
prices. Engraving exclusively. 


F. HILLEGAS 


s 
415-A Clark Bldg., Pittsburgh, Pa. COurt 6688 




























GOLD and SILVER 


Scrap and Wastes 
IPUIRCIHASIEID 


Highest cash rates, by as- 

say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 

the country. 


* 


GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 





VERNON-BENSHOFE CO. 
Clark Buildin Pittsburgh, Pa. i 
9 tt cole 
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Pittsburgh 


} 
(From page 108) 











} PITTSBURGH SEEKS YOUR PATRONAGE 











Hotel, Jan 23, among them: Emanuel 
;rafner and David Weis of Grafner 
Bros.; Paul S. Hardy, Hardy & Hayes 
Co., Inc.; Maurice W. Rihn, Terheyden 
Co., Inc., and Gus Bastheim, of Henry 
Wilkens & Co., Ine. 

O. C. Graham, for 20 years associated 
with the Cambridge Glass Co., Cam- 
yridge, Ohio, has resigned to accept the | SPECIAL ORDER WORK — REPAIRING 


position of eastern sales manager for | 
the Duncan & Miller Glass Co., Washing- | D [A M Oo N D ) E T T [ N G 
MANUFACTURERS OF FINE MOUNTINGS 
& 


JEWELRY WATCHES 
REPAIRING 
DIAMOND SETTING @ DESIGNING D ! A WA oO N D S | 
* 


SPECIAL ORDER WORK 
BAUER & MUTSCHLER New Spring Lise 


5 Clark Bldg., Pittsburgh, Pa. ATlantic 2336 e 
sa 2 Ladies’ Hand Bags 
* 











Multiple Strand 

Pearl Necklaces 
ton, Pa. Mr. Graham is making his WE SOLICIT YOUR INQUIRIES 
headquarters in New York City and will 


| 
| 

service the New England and Middle At- | KEYSTONE M. B @) N N co. 
} 





lantic states. He succeeds Lester E. Beck- JEWELRY MFG. CO. 713 PENN AVE. PITTSBURGH, PA. 


man. 412 Clark Bldg., Pittsburgh, Pa. ATlantic 5782 
Many jewelers commented upon the 
fact that such a large number of sales 























representatives from eastern manufactur- No. 2 of a Series of Advertisements showing recent Jewelry Store Modern. 
ing jewelry houses were calling upon the izations in the Tri-State Area of Pennsylvania, Ohio and West Virginia by 
trade early in January, due primarily, to C. Proessler & Son Co. 


the fact that stocks were so largely de- 
pleted during the holiday season. Not- 
withstanding the fact that most jewelers | 
were busily engaged taking inventory, 
most of these salesmen booked large or 
ders. 

Francis A. Keating, well-known head 
of the Grogan Co., Inc., is encouraged 
over the business outlook. The splendid 
fall trade culminated with a nice increase 
in holiday business and Mr. Keating in- 
formed the Pittsburgh representative of 
the JEWELERS’ CIRCULAR-KEYSTONE that “I 
look for lengthening business from now 
on.” He said that many old customers 
had come into the store during the past 
holiday season and that the firm had 
opened a large number of new accounts. 





Henry D. Ghodey 


PROVIDENCE, R. I.—Henry D. Ghodey, 
for 36 years associated with the manu- 
facturing jewelry concern of Otis Bros. 
Inc., and for a number of years super- 
intendent of its gold and silver refining 
department, previous to his retirement in 
1925, died De. 27, at his home on Beach | 
\venue, Longmeadow, aged 71 vears. 








nterior View—Posner's Credit Jewelry Co., Connelisville, Pa. 





* 7 
es The Low Cost of Modernizations 
DANVILLE, Ky.—Edward H. Kahn, a ~ ee - 

etail jeweler here for the past 20 years, BY PROESSLER 
| died recently in the Jewish hospital at ” S , i 
| ; 
| Cincinnati, after a year’s illness. Mr. Wi | | ur p rise Yo U: 
Kahn came to America from Russia as a FOR EXAMPLE—Take the up-to-date Posner Jewelry Shop at Connells 
young man, and established himself - in ville. Pa.. and note what can be accomplished in a 20 x 18 ft. storeroom. 
chanae wl “.” = ba hago Show Cases, Wall Cases and the Watchmaker's Department were a 

ooga, . fact in Pitts! n li 1 by truck for 
nspector for the Southern Railroad. manutactured by PROESSLER Pittsburgh and delivered by truc 

assembly at destination. 

Under ordinary conditions, an installation of this character can be 
Dies in Crash completed in 3 to 4 weeks after signing contract, and only one day is 
required to install the assembly. 


BERKELEY, CAL.—Crashing their auto 


into a Southern Pacific freight train, Estimates Cheerfully Furnished Without Obliga- 
Ernest Donald Clark, 60, jeweler at this tion Witnin Radius of 300 Miles of Pittsburgh 
place was instantly killed, and Samuel Phone: CEdar 1716 


Harrison, 56, of Los Angeles, who was . - - = . 
riding with him, was severely injured & e pP R ap E ss a L E R & , af XN € ae e 
recently. Mr. Clark was a member of 


the firm of Krahen & Clark, 2119 Shat- 1221-1227 PENNSYLVANIA AVE. PITTSBURGH, PA. 


uck Avenue, this place. 
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WHERE TO BUY 

















USE 


NEWALL 
“Quality” Findings 


Your Wholesaler has them. 








CENTRAL WATCH CO. 

WATCH REPAIRING FOR THE TRADE 

Best Workmanship at Lowest Prices 
Prompt Service 

5 South Wabash Ave. CHICAGO, ILL 








Gad SILVER | 
> CHROMIUM 


~ 
a 
~ 


SILVERWARE 


Repaired - Replated 


SWARTZ & CO. 
10 S. Wabash Ave. Chicago, Ill. 


Repaired 
Repiated 


Cl 
Relined —— 














TRADE WATCH REPAIR WORK 
KRUSE & COMPANY 


640 ARCADE BLDG. 


ST. LOUIS, MO. 
When others fail to satisfy you try us. 








WHEN You THINK OF 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 








Now available to Jewelers 


The original art etch membership 
plaques etched in pure bronze— 
richly oxidized, artistically colored 


A good seller at $1.50 each 
Wholesale, $10.80 per dozen 
Write for folder to Art Etch Dept., 
West Coast Engravers, 729 S.W.Oak St., Portland, Ore 


THE TA KAPPA 
Nt 











Whlch Case Fgpann 
OUR WORK COSTS NO MORE THAN 
K o 


RDINARY WOR 
BECKER-HECKMAN CO. 
CHICAGO, ILL. 


a VALANCES 


SURNAMER 

Set MTT An inexpensive 
ss a 

he 


SI i way to improve 
DISPLAY 
WINDOWS 
Send Glass Sizes for 
Samples and Designs. 
Camden Artcraft Co. 
160 N. Wells St. 
CHICAGO 





CHICAGO: 


J. E. Salick, Midwest Jewelers Service, 
Watertown, Wis., spent several days in 
Chicago recently looking over lines. 

Linick, Green & Reed, Inc., distributors 
of jewelers’ and dentists’ have 
moved from the Pittsfield building to the 
12th floor of the Heyworth building. 

Julius Yaeger, J. E. Yaeger Co., Inc., 

Minneapolis, spent several 
members of the trade here 


tools, 


wholesalers, 
days with 
recently. 

I. B. Miller, representative in this ter- 
ritory for Shields, Inc., formerly Fillkwick 
Co., spent most of January at the factory 
in Attleboro and visiting in the East. 

Paul Rosenberg, manager of Surplus 
Outlet Co., 5 S. Wabash Ave., spent two 
weeks in New York last month = on 
business. 

Paul H. Samuels, of Paul H. Samuels, 
Inc., returned recently from a two-weeks’ 
business trip to New York. He was ac- 
companied by E. V. Hutten, their Pacific 
Coast representative. 

Herman Nathan, 
returned to Chicago recently from Lud- 
ington, Mich., where he conducted a sale 
closing out the entire stock and fixtures 
of the business formerly conducted by 
the late Morris Blumenstock. 

Edward F. Gerken, for the past 14 
years associated with the W. C. Schu- 
mann Co., Inc., is now associated with 
A. C. Junior, Inc., and will represent 
this company in his old territory, Michi- 
gan, Wisconsin and Indiana. 

More than 50 executives and employees 
of Stein & Ellbogen Co., Inc., and sub- 
sidiary, National Railway Time Service, 
enjoyed a dinner, entertainment and 
dance at the Hotel LaSalle the night of 
Jan. 18. 

A. Jacobson & Son, manufacturers, have 
moved from the 11th floor of the Hey- 
worth building to more efficient quarters 
on the 12th floor. The Adolph Braude 
Corp., wholesalers, on the fifth floor, have 
also moved into quarters with 
double the space formerly occupied. 


jewelry auctioneer, 


about 


Mrs. Beatrice Massover, president of 
A. Massover & Co., manufacturers, died 
Jan. 7 after a brief illness. When Arthur 
Massover, her husband, died 15 years 
ago, Mrs. Massover took over the man- 
agement of the business and has success- 
fully operated it since. 

Tom Kuhn, well-known and popular 
representative in the Middle West, has 
advised friends that he is now associated 
with Silbermann, Kohn & Wallenstein, 
Inc., of New York, and will show their 
line of Fidelity Diamond Rings in this 
territory. 

A. Hirsch Co., Inc., 35 E. Wacker Drive, 
announce that they have added to their 
Alfred 
Ganz, both of whom were associated for 
vears with Sproehnle, Inc., recently liqui- 
dated. Mr. Ganz made an airplane trip 
to New York last month to meet his 
brother and family who were arriving 
from Germany to make their home in Chi- 
cago. 


sales force Horace Gregg and 
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Mr. and Mrs. Bud Stifling, of Bu 
Jewelry Co., Muskegon, Mich., spent s« 
eral days in Chicago recently. 

Albert Harvey, Canadi: 
manager for Elgin National Watch C, 
visited the home office in Chicago a1 
the factory at Elgin last month. 

Jay F. Haight, advertising manager f 
Albert S. Samuels Co., Inc., San Francis 
visited friends here last month en rout 
East on a business trip. 

Herman P. Haynes, Chicago manag: 
for Ingersoll-Waterbury Co., took a sho 
vacation last month and visited the bat! 
at Martinville, Ind. 

Ben Boosel, representative of Brune 
Ritter Co., visited New York in Decemb« 
and returned to Chicago by way of Ce: 
tral America last month. 

The Clinton Refining Co., Inc., 91-9 
E. Kinney St., Newark, N. J., has opene 
a branch office at 5 S. Wabash Av: 
Walter L. Melcher in charge. 

Harry Steele, Leo Fox and Mr. Sanchez 
of H. Steele & Co., Mexico City, were i: 
Chicago last month on business. M: 
Steele also visited New York before rx 
turning home. 

Edward Sibbing, retail jeweler 
Dubuque, lowa, for many years, has 
joined the J. Milhening, Inc., organizatio: 
and will represent them as a salesman 

Harry Goodman, of Weskler & Good 
man, Inc., and Mrs. Goodman will spend 
the month of February in Florida. Thei: 
son, Norman, also associated with the 
business, is accompanying them. 

S. P. Elam, Austin, Minn., was is 
Chicago last month making arrangement: 
for the meeting of the Southern Minne 
sota Jewelers Guild, which will be held 
in Austin the first week of April. Whil 
here he arranged with Wm. Samelius 
of the Elgin National Watch Co., to mak: 
an address at the meeting. 

Members of the Golden Roosters ot 
Chicago held a brief business session at 
the Jewelers Club on Jan. 7 and elected 
the following officers for the year: Chan 
ticleer, Leonard Lewy, of Lewy & Good 
man; Scratcher, Jack F. Casey, Nationa 
Jeweler; Keeper of the Nest Eggs, A: 
nold Price, The Ball Co. The new of 
ficers will be installed at the annua 
dinner-dance at the Congress Hotel or 
Feb. 13. 

The Jewelers Club held its first annua 
meeting in the club rooms in the Pitts 
field building on Tuesday evening, Jai 
19 with a large attendance. Variou 
committees reported and Preside: 
Thomas G. McMahon discussed the a: 
tivities and success during the past yea 
Treasurer Charles G. Brown reported 
balance on hand of over $1500, with th 
rent paid for the first quarter, showin 
that the club is a success financially an 
well managed as well as a success socia 
ly. Officers elected for the coming yea 
are president, Thomas G. McMahor 
vice-president, John T. Montgomer: 
treasurer, Charles G. Brown and secr« 
tary, Louis Goldman. 


Toronto, 
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Walter H. Deuble 


CANTON, Onlo—Walter H. Deuble, 71, 
resident of Climalene Co., and mem- 
er of a pioneer jewelry family here, 
lied at his home here Dec. 27, after a 
eart attack. 

For more than a half century he had 
een identified with Canton’s banking 
ind business interests. 

Following his grandfather and father 





The Late Walter H. Deuble 


in the jewelry business, Mr. Deuble 
owned the jewelry business of George 
Deuble Co., 130 S. Market St., here for 
many years. In 1929 he retired from all 
active business interests and disposed of 
his jewelry stock. 

He was the son of Mr. and Mrs. George 
Deuble, Jr., and a grandson of George 
Deuble, Sr., who established the Deuble 
family in Stark county. George Deuble, 
Sr., was born in Baden, Germany, in 
1799, and learned his jeweler’s and watch- 
maker’s trade there. In 1833 the family 
came to Canton when the father estab- 
lished the jewelry store. The store re 
cently observed its 100th anniversary 
nere, 

As a boy Mr. Deuble worked in his 
family’s store with several of his brothers 
and when a very young man, with a 
rother, the late Norman Deuble, opened 
his own store. That partnership con- 
tinued until the death of Norman Deuble 
n 1892 when Mr. Deuble became sole 
ywner. Early in his business career he 





SANDSTEEL 
CROSSCURVED MAINSPRINGS 
LEADERS IN QUALITY 
BEST IN VALUE 


Made in a great assortment, more than 
2,500 sizes and styles for American 
and Swiss watches. 


WATCH-MOTOR MAINSPRING CO., INC. 
145 Hudson St. New York City 


Do you have our catalog? 
Write for it! 
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became interested in banking and at the 
time of his death was interested in sev- 
eral financial institutions here. 

He leaves a widow, a daughter and 
two sons. Private funeral services were 
held from the home Dec. 30, and burial 
was at Westlawn cemetery, here. 


“Get Acquainted” Dinner Is Held by 
Rochester's Jewelry Trade 


ROCHESTER, N. Y.—Sixty retail jewelers 
wholesalers, watchmakers and material 
supply men of this city met Jan. 1§ at 
the Elks Club for a turkey dinner: and 
“get acquainted” program, during which 
Charles P. Coste repeated the talk, “Hit 
That Line,” which he gave at the latest 
A.N.R.J.A. convention. 

The meeting was sponsored by the 
Rochester Horoloical Association, Martin 
W. Weaver, the president of which, pre 
sided. Other details were arranged by 
Lawrence L. Meredith, vice-president; R 
A. Gutfrucht, secretary, and Oscar J. 
Dilger, treasurer. The association has a 
membership of 40 and its executive board, 
besides the officers, consists of: D. G 
Erdle, E. Bauman, L .T. Babcock and 
Mr. Coster. 


K. Mikimoto Transfers West Coast 
Office to San Francisco 


J. Seo of K. Mikimoto, 630 Fifth Ave., 
New York, announced recently that on or 
about Feb. 15 that company will discon- 
tinue its Los Angeles office and will open 
an ofhce in San Francisco in the Howard 
Building, 209 Post St. K. Ozaki, who has 
been in charge of the Los Angeles ofh:e 
since November, will direct the compary’s 
interests in San Francisco. 


Annual Dinner of Metropolitan Retail 
Jewelers’ Association 


Approximately 300 merrymakers at- 
tended the 16th annual dinner-dance of 
the Metropolitan Retail Jewelers Asso- 
ciation, Jan. 31, at the New Yorker Ho- 
tel. Cabaret-style, there was dancing 
during the dinner to music provided by 
a competent orchestra, and more dancing 
afterwards until the small hours. Mem- 
bers of the Associated Credit Jewelers of 
New York and New Jersey were in at- 
tendance, as were delegations from the 
Bronx, Brooklyn and Long Island retail 
jewelers’ associations. Attractive favors 
were given. Hyman Goldschmidt, presi- 
dent of the association, is celebrating the 
50th anniversary of his jewelry business, 
which was founded in 1887 by his father, 
David Goldscthmidt, at 568 2nd Ave. Mov- 
ing twice, the business remained in the 
same vicinity, changing to 474 3rd Ave. 
in 1900 and to the present location, +72 
3rd Ave., in 1910. 


RUTLAND, VT.—The bequest of 199 
shares of stock of the retail jewelry busi 
ness of F. B. Howard, Inc., here, was one 
of the features of the will of the late 
Frank B. Howard, probated Jan. 4+. The 
former jeweler also made outright gifts 
of more than $24,000 and left a trust 
fund for relatives by the terms of his 
will. 
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WATCH DIALS 





IN KEEPING 


WITH 


THE Woden. MODE 
KIRK-RICH DIAL CORP. 


HEYWORTH BLDG. METROPOLITAN 
CHICAGO, ILL. LOS ANGELES 
CAL 
SEABOARD BLDG. ALLEN BLDG 
SEATTLE, WASH. DALLAS, TEX 





CLARK BLDG., PITTSBURGH, PA. 








SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 











McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 
Originators of 


“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS" 

















FREE: 


Upon receipt of a request from 
you, we will send one of our 
Household Goods Inventory 
books—Every home should have 
an accurate inventory—Write 
today. 

NATIONAL JEWELERS MUTUAL 

FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BLDG. 
NEENAH, WISCONSIN 











fjcme WATCH CO. 


S S.WABASH AVE. CHICAGOILL. 


USED WATCH 











USED MOVEMENTS 
Running Condition 
Good Dials 
O-size Elgin, Waltham 
$2.25—15), $3.25 


MATERIALS 


J 

; size Open Face THE PRICE OF 
J, $2.25 — 154, $3.25] NEW MATERIALS 
J 
o 


Ay os eas 

2.00 — 15J, $3.00 ° 

size Htg. Elg., Wal. Wheels, pinions, 

, 75¢ — 153, $1.25] pallet forks, etc., 

8 size O. F. Elg., Wal for all watches. 
25 — 15 2.0 

s. S13 : . & “ Send sample of 

a4 See — Ke what you want! All 
. rect. or ova 

J. $2.00 153, $3.00 Guaranteed! Remit 


10% L. 63, 75¢— only if satisfactory. 
15J, $1.25 
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Where to Buy 
IMPORTED 
China and Glass 








ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 


The original production 
WM. S. PITCAIRN CORPORATION 
04 Fifth Ave. 


Fiat, 


Famous the World Over 
Available from New York Stocks 


ROSENTHAL CHINA CORP., 149 5th Ave., New York 





CHINA 








CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


} 


1 


| 


New York, N. Y. 


In stock for immediate delivery. Great | 


variety of patterns and designs 
Wire your urgent orders. 


PAUL A. STRAUB & CO., Ine. 


Importers, 105-107 Fifth Ave., New York | 





ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE %:27 ¥,2"4, 


NEW YORK, N. 





SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 
Winterling Factories 


FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y¥ 








THEODORE HAVILAND 


wine Ao ng] aaa 


JOHN MADDOCK. 2 “SONS 
English Earthenware 
“GENUINE GuUIneEawane” 
All in New York Stock 








THEODORE or deeamaia & CoO., Ine. 
26 W. 23rd St. New York 








JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 








162 Fifth Avenue, New York City 








Maiden Lane Outing Club’s Winter 
Affair Scheduled Feb. 25 


The 27th and 28th floors of the Park 
Central Hotel, New York, have been re- 
served for the annual winter affair of the 
Maiden Lane Outing Club, of which 
Sam Cohen is president, the night of Feb. 
25. A steak dinner, a pound of steak 
per man, will be served at 6.30 o’clock 
to an expected total of 150 members and 
A program of entertainment, 
booked by Al Rock, will follow. 

Assisting Mr. Cohen: with arrange- 
ments is the following committee: Robert 
Quayle and Jerry Grant, vice-president 
and secretary-treasurer, respectively; Al 
Betz, Harry Bromley, Ted Coords and 
Howard H. Hetherington. 


guests. 


Auction Stopped Through Efforts of 
Washington, D.C., Jewelers 


WasuincTon, D. C.—Through the work 
of some of the local jewelers an auction 
of jewelry and other things was stopped 
here. 

According to the record, an auctioneer 
succeeded in obtaining a license to auction 
jewelry, rugs, linens, etc., in this city. In 
some way the local jewelers heard of the 
matter and brought it to the attention of 
the Commissioners of the District of Co- 
lumbia and the Corporation Counsel. It 
is reported that the inventory was given 
at $380,000. 

The local Better Business Bureau also 
took a hand in the matter with the result 
that an auction started and some 
goods sold when it was decided not to 
continue it. There was no court case 
and the local jewelers are much elated 
over the fact that it was not allowed to 
continue. 


was 


Walter S. Hough 


PROVIDENCE—Walter S. Hough, 84, a 
manufacturing jeweler in this city for 
nearly half a century, previous to his re- 
tirement a few years ago, died Dec. 28 at 
his home at Cranston, R. I. 

At an early age he entered the employ 
of Wightman & Hough, in which his 
father was a partner, and when the busi- 
ness was incorporated in 1893, he became 
president and treasurer, continuing until 
his retirement at the discontinuance of 
the concern. He was a member of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association and of the 
Sons of the American Revolution. 


NEW ENTERPRISES 


Sid Richmond has opened a credit 
jewelry store at 123 W. Main St., Norris- 
town, Pa. 

Louis R. and Marsh Wuilleumier have 
opened a new store at 4 S. Carroll St., 
Madison, Wis. 

Paul Crider is proprietor of a jewelry 
store which opened Sept. 5 in the Kinney | 
Building, Brownsville, Tenn. 

Washington Jewelry Co., Inc., 
England credit chain, has opened a new 
unit at 312 Moody St., Waltham, Mass. 

After remodeling space at 20 N. Main 
St., Dayton, Ohio, Samuel Myers of Cin- 
cinnati will open a jewelry store there. 

August J. Schmitt, assistant manager of 
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New 


1 a La Porte, 


Ind., jewelry store for the 
is opening his own busi- 
La Porte. 

has reopened a 


past 18 years, 
ness at 511 Lincolnway, 
William C. Shaw, Jr., 


| business in pearls and precious stones at 


PAs hos 


| Colo., 
one of the largest neon signs in Colorado. 


| Greensboro, 








724 Shoreham’ Building, Washington, 
under the title Shaw & Brown Co. 

Bob Warner, formerly of the Chelsea 
Watch Co., has opened a jewelry store 


| under the name of the Warner Watch 
| Co., 371 W. 23rd St., 


New York. 
B. F. Krasner Jewelry Co., 107 E. Ist 
St., Flint, Mich., manufacturing-whole- 


| salers, have announced the opening of a 


retail sales department. 

S. & N. Katz, Inc., Baltimore credit 
jewelers have opened a new unit at 1114 
F St., N. W., Washington D. C., in a 
remodeled and modernized building. 

Lew Marker, formerly of Denver, has 
opened a new jewelry store at Boulder, 
as Marker Credit Jewelers. It has 


Lee’s Jewelers, 124 E. Union St., 
Newark, N. J., was visited by more than 
1200 persons, at its recent opening. J. E. 
Fischer, Jr., and Milton A. Harrison are 


| proprietors. 


Rogers Credit Jewelers, has entered 
business at 524 S. Gay St. Knoxville, 
Tenn., under the management of I. B. 
Kohler. G. Turley Ballenger is credit 
manager. 

Seburn's, Inc., is the title of a jewelry 
store opened recently at 116 N. Elm St., 
N. C., with Harold Seburn 
listed in the incorporation papers as 
president. 

Nat L. 


lanta, Ga., 


Ullman, identified with an At- 
jewelry firm for 23 years, has 
opened the Nat L. Ullman Co., in the 
Grand Theatre Building, Peachtree St., 
that city. Mr. Ullman is a past president 


| of the Georgia Jewelers’ association and 
| of the 
| tion. 


Atlanta Retail Jewelers’ associa- 


Elwyn E. Cram 

WILton, Me.—Elwyn E. Cram, who be- 
came ill in his store Dez. 24, died Jan. 9, 
in Franklin Memorial hospital, Farming- 
Me., from pneumonia. Both Mr. 
Cram and his widow, Mrs. Addie E. 
Cram, who will continue the business, 
had worked in the Waltham factory. 


Where to Buy 
DOMESTIC 
China and Glass 


Craers 


LENOX, INC. 


AWKES CRYSTAL 
LASSWARE 
for discriminating 


people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 


ton, 





LENOX CHINA 


SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 
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National Workmanship Contest 
DENVER, CoLo.—Horologists wishing to 
nter a national workmanship competi- 
tion sponsored by the United Horological 
\ssociation of America have been invited 
y Orville R. Hagans, executive secretary, 
226 E. Colfax Ave., to apply at once for 
pplication blanks and instruction sheets, 
nclosing six cents postage. 

Competitors, members of the association 

not, may choose as subjects one o1 
iore of the following: Complete watch, 
escapement model, complete clock, origi 
nal watchmaker’s tools, hand-made train 
wheel and pinion, balance and cap jewel 
ind train jewels in mountings fitted to 
late, detent chronometer, 
vinding stem, Swiss winding wheel, steel 
amasked, hour and minute hand fo: 
clock, drawings for escapement, balance 
sta ff. 

Finished work will be exhibited at the 
third national convention of the U. H. of 
\. at Congress Hotel, Chicago, April 26- 
28. Workmanship competition, starting 
next year, will be held in each Guild, 
preliminary to state and national com- 
petitions. 


spring for 


Antwerp’s $30,000,000 Diamond 
Show Well Attended; Van Dam 
Filled Executive Post 


lhrongs which numbered 90,000 in the 
course of a week, coursed through the 
Salle des Fetes, Antwerp, Dec. 19 to Jan. 
3, to view the greatest collection of 
diamonds ever assembled, arranged by 
the city of Antwerp. The stones were 
insured for more than $30,000,000 and 
included some of the most remarkable 
known in the trade, including a collection 
of the Diamond Corporation with an esti- 
mated value of over $2,000,000. 

Henri Van Dam, president of V. D. 
Import Corp., 475 Fifth Ave., New York, 
as vice-president of the exhibition, to- 
gether with Charles Van Antwerpen, 
president of the Diamond Club of Ant- 
werp, and president of the exhibition, 
greeted King Leopold of Belgium, who 
opened the show. (See photo on page 94) 

The show was arranged to stimulate 
the publi: interest in diamonds. A num- 
er of diamond houses prepared models 
and plaques 
\ hand-operated diamond mill used in 
polishing diamonds 300 years ago. was 
shown in operation by a man and woman 
n the garb of the day, by the house of 


encrusted with diamonds 


Eduard Van Dam. 


N. Y. Jewelers Benevolent Association 
To Celebrate Feb. 21 


Plans are nearing completion for the 
Golden Jubilee of the New York Jewelers 
Benevolent Association to be held in the 
Grand Ballroom of the Hotel Astor, New 
York, Feb. 21. 

The following officers were named at 
the last meeting, Jan. 19: Louis Cutler, 
president; Harry Wittman, vice-presi- 
lent; David Massover, treasurer; Harry 
Lewis, financial secretary; Arthur Berg- 
man, recording secretary; Barnett Deskin, 
sergeant-at-arms; Max Cutler, David 


Cohen and Rudolph Belivan, trustees; 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for February, 1937 


U.H.A. Invites Horologists to Enter | 
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Louis Friedlander, by-laws chairman; 
Joseph Goldman, membership chairman; 
Adolph Pusrin, entertainment chairman, 
and Hyman Dubrowin and Max Pruzan 


sky, sick and distress chairmen 


International Silver Co. Gives 
Aid to Flood-Area Jewelers 


MERIDEN, CONN.—‘For all dealers in 
the Hood area International Silver Co., 


will refinish and repackage without 


charge all damaged International mer 
chandise, and pay transportation to and 
from Meriden,” E. C. 

of the company, announced Jan. 238. 


Stevens, president 


“The company will also give a long 
extension on bills payable and six months 
extra dating on merchandise needed to 
In addition to Na 
Cross contributions, the In- 


rehabilitate business. 
tional Red 
ternational Silver Co. is donating $5,000 
divided among Retail Jewelers Associa- 
tions in states affected by the flood. This 
fund is to be used at their discretion for 
jewelers most affected. We trust that ad 
ditional help from the industry will go 
far towards enabling these dealers to get 
on their feet.” 


Town Criers Name Jacocks President 


CINCINNATI—A compliment to Cincin- 
nati as a jewelry center and to the Town 
Criers was paid by several members of 
the Golden 
they attended the annual banquet of the 


Roosters of Chicago when 
Criers at the Cincinnati Club early in 
January. The visitors, of whom there 
were 11, spoke about the importance of 
the Queen City and its standing among 
leading centers of the country in the 
further of the 
good that can be achieved for the industry 


jewelry profession and 


by having such representatives as the 
Criers work cooperatively. 

The annual banquet was the best at 
tended event of its kind in the history of 
theorganization. Edward W. Jacocks, local 
York concern, 
was elected president to succeed Maury 


representative of a New 


Solomon. The presidency had been carded 
for J. Charles Hummel, as he had been 
nominated on both the “cuff link” and 
tickets, but Mr. Hummel de- 
clined and was renamed secretary. Julian 


“scarf pin” 


Hess will be vice-president during 1937, 
while Norbert Meehan, chairman of the 
entertainment committee, was chosen trea- 
surer. Five names were added to the 
roster during the year, James Goode 
Walter Schaefer, Carl Roos, 
Huenebrink and W. H. McGrieve. 
President Jacocks assumed the chair at 


George 


the usual weekly luncheon meeting on 


the following Friday. 


D. & N. Mfg. Co., Providence, Loses 
$4,000 to $5,000 in Gold and 
Gems to Safe-Crackers 


PROVIDENCE, R. I. 
open a heavy floor safe in the ofhce of the 
D.& N. Mfg.Co., 
on the second floor at 59 Page St., during 


-Safe crackers ripped 
manufacturing jewelers 


the week-end of Jan. 10 and stole between 

$4,000 and $5,000 

gold stock, and more than $100 in cash. 
The intruders opened hundreds of small 
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worth of gems and 





boxes containing gold fraternal pins, em- 
blems, rings and unfinished stock and car- 
ried their haul out by the front door 
Gold-filled and brass stock valued at several 
hundreds of dollars was left untouched 
after the thieves had forced open a wall 
cabinet. A small safe in an adjoining 
room also was looted of a small quan 
tity of less valuable jewelry. It was un 
necessary to force this safe as it had been 
left unlocked. The robbers left none of 
their tools and apparently no clues. Police 
said they believed the thieves were famil 
iar with the lay-out of the ofhce, as two 
other safes, one containing only records, 
were unmolested. 





$900 from Display Window 


Other robberies included: 

Holmes & Larrow, Inc., 12 Vernon St 
Springfield, Mass.—Robbed of diamond 
rings and watches, valued above $900, 
on Jan. 8, by thieves who cut panel from 
Kay Jewelry Co., Inc., 


I obbed 


display window. 
also of Springfield, was reported 
in same fashion in recent weeks. 

Goldsmiths, Inc., Westlake and Pine 
Sts.. Seattle, Wash—Loss of about $200 
in jewelry stolen from a window during 
excitement of early morning fire a few 
blocks away. 

Phillips Jewelry Co., 1423 H St., Wash- 
ington, D. C.—Loss of $257 in jewelry 
after a brick was thrown through a dis 
play window, recently. 

The William Seidensticker Jewelry Co 
213 High St., Hamilton, Ohio, is reported 
to have been robbed of $5,000 in rings, 
watches and other jewelry by two mem 
who tossed a paving brick wrapped in 
cloth through a window. They sped away 
i operated by a 


in a waiting auto 


confederate. 











New Products 








Inspired by the matchless wood carving 
of Antonio Stradivari, the new pattern 
presentation by R. Wallace & Sons Mfg 
Co., Inc., is named in honor of the cele- 
brated violin maker, whose death occurred 
Full of grace 
and elegance, it has the beauty and dis- 
hand 


just 200 years ago, in 1737. 
tin tiveness of undercutting, in 
machine production. Promotion will in- 
clude full page advertisements in six o1 
more leading national magazines, a paint 
ing by Oren Ross Waggener for jewelers 
windows and stores and handsome dis 
An attractive brochure 
Masterpiece” de 


play accessories. 
entitled “An 
scribes the Stradivarius pattern 


Inspired 


Platinum Holds Level 


Platinum prices as of Jan. 22 held 


steady as follows: 


Soft ‘ ¢4Q 
Containing diur . 
Containing 10% iridiun 
Iridium 
Palladiun 25 
Prices of Silver Bars 
London Vew } 
Spot \ficta 
Jan eae : 
Jan 8 217% 4514 
Jan. 15 ; sata 2033 443 
Jan. 22 ae 20 Fs 44 




















THE EVOLUTION o 


-XVth century iron clock with horizontal circular balance 


f this vertical oscillator 
—call it pendulum, vertical straight line verge, or what 
you will—is treated as a pendulum it is far from isochro- 
nous. The period of so short a pendulum swinging 
through so large an arc varies considerably with a dif- 
ference of only a few degrees in its amplitude; so much 
so that varying slightly its amplitude furnishes a method 
of rating it or regulating it as well as by varying the 
length of the pendulum. 

The actual time of oscillation of a simple pendulum 
when the amplitude of swing is taken into account is 
expressed by the formula 

T = ya Pe I a ee 
g 4 2 64 
in which T is the time of one swing of the pendulum 
and a is the angle that its extreme departure from the 
vertical makes with its vertical position. It is this angu- 
lar departure that is termed the amplitude of vibration. 
The quantity in parenthesis is a series of which the terms 
after the first decrease so rapidly that their value soon 
becomes negligible and for ordinary purposes are omitted, 
making the time for a single swing T = * V : . If the 
amplitude were as much as 5°, which would be large for 
an ordinary clock, the second term in the parenthesis 
would only count for one- two thousandths of the time 
that would be indicated if it were omitted, and the next 


By 
DANIEL WEBSTER HERING 


Curator, and Arthur Lindig, Mechanic of 
the James Arthur Collection of Clocks 
and Watches, New York University 


This article on the evolution of the 
Pendulum is continued from the January 
issue 


term would add only one- two millionths part to the 
time of swing by taking it into account. With a short 
pendulum, however, swinging through a total arc of 
100°, a = 50° and the second term (% sin? $ ) amounts 
to almost one- two hundredths part of the period; this 


XVIlth century brass clock with horizontal circular 
balanc € 
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irge swing increases the time of one vibration ten times 
1s much as an initial increase of 5° would do, so that 
with a short pendulum swinging through a large arc a 
moderate variation in the amplitude would appreciably 
ilter the rate of the clock. Now, with the verge and 
balance escapement the rate will vary also with the 
weight that drives the clock; it will go faster with an 
increase of the driving weight, and vice versa, which is 
not the case with a true, free swinging pendulum. 

Instead of carrying a weight like a pendulum bob, if 
the lower end of the oscillating vertical arm had again 
been bent out at a right angle, making it parallel to the 
verge, that end portion could pass freely through a slot in 
the rod of a real pendulum hung independently; or it 
might be a horizontal loop or a fork to allow a slende: 
pendulum rod to pass through it, and one or the other of 
these methods is now used. This vertical part is known as 
the crutch (French, /a fourchette). The trouble was that 
the verge escapement requires a large amplitude of vibra- 
tion, and that necessitated a short pendulum. Huygens 
promptly perceived that the vertical straight line balance 
would not accomplish his purpose, and within a year he 
modified his first design by using a separately suspended 
pendulum that controlled the clock movement through 
the crutch. 

The question how far Huygens and the maker of his 
clocks, Salomon Coster, were indebted to predecessors 
for the invention of the pendulum clock turns on decid- 
ing the date of clocks that are no longer in existence but 
are mentioned in early records or shown in early pictures, 
ind of a few clocks still surviving from the hands of un- 
known makers, some of which have an element of uncer- 
tainty because they show signs of alteration from thei: 
‘riginal form. 

If a picture shows a clock of a definite form it is good 
evidence that a clock of that general character was known 
it the time the picture was painted, and pretty nearly 
onclusive that clocks of that same character had been 
onstructed. In some such instances the name of the 
artist or the date of the picture is known and we can 
onclude that the clock was probably earlier—certainly 
not later—than the time when the picture was painted or 
lrawn. Evidence of this kind gives us to know that 
locks with the pendulum attached to the verge (the 
ertical straight line balance) were in use in the latter 
art of the XVIth century or the early part of the 
XVIIth, and no doubt these were known both to Huy- 
ens and Coster. 

If the movement of an early small clock is wholly of 
ron it is safe to assume that it was made before the use 
f brass in such constructions was common. Such a clock 
; shown in Fig. 3, which is very probably of the early 
XVth century, but this gives no indication of a pendulum. 

Fig. 4 shows a clock entirely of brass which is also pre 
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pendulum (probably XVIIth century) and also lacks a 
pendulum; but the clock of Figs. 5 and 6 is wholly of 
iron except for the crown wheel and the scape wheel 
which are of brass, and possibly this crown wheel may 


be later than the original construction. The short pen- 

dulum here shown, before the dial, is a later addition but 

the construction shows unmistakably that such an at- 

tachment was on the original clock and was a part of the 

original design, and there can be little question that the 

clock dates from some period between that of Fig. 3 and 
(Pleas turn to page 117) 


Fig XVith century |ror k with vertical straigt ne 
balance and small dial for quarter hour “6 strike’ on two bells 
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REFINING 


must be done on an 
economical basis to 
prove practical. 


MODERN 
FACILITIES 


efficient operations, 
years of experience and 


the ability to get the 
values out of all forms 


of waste— 


THE 
REASON WHY 
DEE CHECKS 

SATISFY 


Ship Your 
OLD GOLD, SILVER, 
PLATINUM, FILLED & 
PLATED SCRAP, SWEEPS, 
POLISHINGS, WASHINGS, 
etc. 


Direct to 











lt 
charts your 
way to 


BIGGER PROFITS 


.».in watch 
repairing 
F-Ta Te | 
regulating 


Watch Rate Recorder saves time 
... helps you to do better work! 


HIS uncanny Western Electric instrument takes the 
guesswork out of watch regulating— reduces days of 
tinkering to a few minutes of swift, sure adjusting. 

In 30 seconds, it gives you an accurate chart of watch 
performance. It helps you to diagnose the trouble— remedy) 
it more quickly —check your repair work instantly. 

The Watch Rate Recorder is making money for many 


jewelers, Why not put it to work for you? 


Western Elecfric 
WATCH RATE RECORDER 


Distributed by 


Electrical Research Products Inc. 


250 West 57th Street, New York, N. Y. 
Gentlemen: Please send me full information on 
and details of purchase plan. 


NAME 





ADDRESS 











CITY STATE. 
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The Evolution of the Pendulum Clock 


(From page 115) 


it of Fig. +, probably late XVIth century. Huygens’ 
forts to apply the pendulum date from 1656. 
When the Fromanteels came from Holland to England 
ey gained a high reputation for their clocks, and they 
ide the first so-called pendulum clocks in England, 
lled “‘pendules.”” ‘his must have been about 1661 or 
662, when John Fromanteel came from the Hague to 
jin the other members of his family in London. But in 
the Hague he had worked with Coster, and he knew the 
Huygens (and Coster) clocks. Now all these earliest 
english pendulum clocks were of the vertical straight line 
valance type, 1.e. with the pendulum fixed to the horizon 
| 


tal verge. 


Wins (L’Horloge a Travers des Ages, pp. 117-121) 








escribes an alarm clock in his collection to which he 
scribes the date 1613-21. It has the vertical straight 
ne balance in front of the dial. Other references to a 
ertical circular balance are to be found. Considerable 
vitation of the subject is comparatively recent. 
The Revue Chronometrique, issued and edited by 
‘laudius Saunier, contains in the Nos. for February, 
‘larch, and April, 1901, a series of articles and com 
lents on the vertical straight line balance with illustra 
ons in particular of one such clock. Saunier was a 
ecognized authority and the author of a History of Time 
leasurement (1903), one of the best works of its kind 
nce the classic treatise of Ferdinand Berthoud in 1802. 
iuniers History was translated into German (1904) 
Gustav Speckhart, Court Clockmaker, a competent 
‘rologer, with notes and comments of his own. 
An article by Mathieu Planchon in the Revue Chrono 
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metrique for February, 1901, aroused much interest, from 
which we select salient portions. Speaking of a clock 
which he had examined he says: 

“It is a clock of iron, of the XVth COMEUryY...... In the 
Middle Ages they used three kinds of balances, and that 
simultaneously; they are the foliot, the circular balance 
and the vertical straight line balance.” He mentions the 
persistence of the foliot up at least to the XVIIIth cen- 
tury and in Germany, notably in the Black Forest, these 
were made up to our day. “The circular balance is seen 
in clocks of the XVIth and XVIIth centuries. . . . The 
vertical straight line balance which is the one that inter 
ests us especially, has existed, we say, since the XVth 
century at least. We do not know whether it was known 
earlier. ... But if we find nothing in the representations 
(of artists) we possess originals which are easy to under 
stand and which enable us to elucidate the question almost 
as certainly as by the pictures.” 

He then describes in detail such an original clock with 
the vertical straight line balance. ‘Before Huygens,” 
he continues, “the balance was attached to the verge. It 
was an integral part of it, and the laws of weight 
(gravity) demanded that the weight (on the pendulum) 
should be suspended freely in space. It was necessary to 
find a new part which leaves the balance free; it is thus, 
and only thus, that it becomes a pendulum.” Following 
this with an account of how Huygens accomplished this 
he says “The historical periods of the vertical balance 
then are these: from the XVth to the XVIIth century, 
it is solid with the verge. It is placed before the dial. It 
is without laws. After the XVIIth century it is inde- 
pendent of the verge. It is supported by a suspension and 
acts as a regulator following a principle known and un- 
changeable. Mathieu Planchon.” 

This article led to wide discussion and charges ot 
misstatement on which Saunier, in the Revue Chrono 
metrique, No. 535, for April, 1901, remarks that “ML. 
Planchon says: the vertical straight line balance is earlier 
than Huygens and nothing more.” 

Any clock that originally had the vertical straight line 
balance and that is indubitably earlier than 1656 would 
establish M. Planchon’s contention. ‘The objections that 
tend to discredit his assertion rest chiefly on the ground 
that the clocks described were not assuredly as early as 
supposed ; Or, if they were so, they showed indications ot 
having been altered. ‘These objections were made by 
Speckhart, Basserman-Jordan and others, but Saunie 


accepted Planchon’s evidence as conclusive. 


THe James ARTHUR COoLLection Uncovers A XVItTH 


CENTURY FORERUNNER OF THE PENDULUM CLOCK 


In the collection of the late James Arthur, when he 
donated it to New York University in 1925, there were 
more than a hundred clocks or clock movements in vari 
ous degrees of completeness which he had inspected and 
packed carefully in boxes to await his fuller attention. He 
marked the boxes with labels that enumerated the con 
tents in many instances specifically and in detail. Box 

Please turn to page 126 
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GOLD STANDARD 


IS 999.75 PLUS 


and the same standard of fineness is maintained 
in all our other metals 


FINE GOLD 
PALLADIUM 


Ruthenium — Rhodium — Osmium — Silver 


PLATINUM 
| . IRIDIUM 


Platinum in all degrees of hardness 
Platinum and Gold Solders 
Stamped with the K & L guarantee of Quality 


Kastenhuber & Lehrfeld 


24 JOHN ST. NEW YORK, N. Y. 


We solicit your Sweeps — Filings — Scrap Gold and Platinum — A reliable dealer is your only protection 








MANDELL E. LEWIS 


WORLD’S FAMOUS 
DIAMOND AND JEWELRY AUCTIONEER 


Highest Type of Auctioneer for Legitimate 
Jewelers Only 

Record of Service Unparalleled for One Third 
of a Century 


My long and extensive experience enables me to give the 


“IJ Have Confidence in 
HAGSTOZ” 





very best service possible 





I Can Raise Money for You—Quickly—Honorably— 
Successfully—Any Amount You Need 
Reduce Your Stock—or—Close Out Your 
Business Completely 





Wire or write for date. All correspondence 
strictly confidential. 
IT WILL PAY YOU TO GET THE BEST 


MANDELL E. LEWIS 


200 WEST 93rd STREET, NEW YORK CITY 








STOP 
SILVER TARNISH 
e 


not a lacquer, not applied 
to silver. An odorless com- 


: ish-causing gases of the 
Keep your silver bright, 
shining, free of tarnish, pense of polishing silver. 
for at least 3 months with- Keeps silver looking most 
out repolishing, by using ) salable every minute. 50c. 
Silver Sentry. Not a polish, |) From jobbers or direct. 

Columbia 344, Refining Co. 
Leng Island ey 


SILVER ff] SENTAY 





pound that absorbs tarn- 


air. Stops labor and ex- 








“As far back as when my father founded 
our jewelry business in the 90's Hagstoz 
was paying us full value for our old 
precious metals. | continue to send all 
our scrap to Hagstoz because | know an 
honest return will be made as soon as 
an accurate determination can be made. 
Our confidence in Hagstoz has 
meant cash in our fill.” 


Hagstoz BUYS 
GOLD—SILVER—PLATINUM 


or any material in which these metals 
are contained. 


T. B. 
HAGSTOZ 
(Arthur T. Hagstoz) & SON 


Refiners & Assayers 
709 SANSOM ST. 


PHILADELPHIA 


38 Years of Refining Service 
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LD CLOCK—I have an old clock for repair, with 
one hand, one weight that drives both time and 
strike trains and is wound by pulling a chain; the only 
names on it are “Stringer-Stockport.’’ Could you tell me 
anything about the maker and the age of this clock? 
(Question No. 5038.) I. K. 
Answer—Your clock was made by Josiah Stringer, 
ot Stockport, a small town near Manchester, England, 
between the years 1740 and 1760. This clock illustrates 
how slowly improvements in the construction of time- 
pieces spread during the earlier period of the horologica! 
art; at that time, London was the center of the industry, 
and there, by that time, all clocks were made with both 
hour and minute hands; but here is a case of a provincial 
clockmaker who still made clocks with only an hour- 
hand! This Josiah Stringer clock should be considered 
rare and valuable. 


UT GLASS—I have a cut-glass creamer which has 
become cloudy, and this appearance cannot be re- 
moved by washing in anything that | have tried. Can 
you advise how it may be removed? (Question No. 
5039. ) H. A. H. 
Answer—The cloudy surface of the glass will have 
to be removed by polishing. If not deep, it can be re- 
moved by polishing with powdered rouge and water, on 
felt buffs, on an ordinary jewelers’ polishing lathe. If 
the coating proves to be stubborn, then start with dry 
cake tripoli (not the tripoli made into cakes with grease ) 
and water, applied with felt buffs shaped to get into all 
the cuttings of the glass. ‘Then finish with rouge pow- 
der and water, as suggested above. 


AINSPRING—Will you kindly advise us how to 


tell a set mainspring of a watch? We assumed 
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that the good spring should expand to four times the 
diameter of the barrel, but find so many springs will not 
expand that much. Can you tell us a good rule to go by? 
(Question No. 5040.) W.R. K. 

Answer—Answering your question about “‘set”” main- 
springs, will say that it is not advisable to try to fix 
a rule on this, like you have been doing, by figuring that 
a mainspring should open out a definite number of times 
the diameter of the barrel; because this might be correct 
for one design of watch, and not right for another. It 
is better to educate your eye as to the form of the spring 
itself. “Che point to bear in mind is that there is a form 
somewhere between that of a “set” spring, and that of a 
new spring that has never been in use, that is right. You 
know what a set spring looks like; also what a new spring 
looks like; a spring taken out of the barrel after a year 
or more of use cannot be expected to open out like a new 
one, nor of course should it be set; so between these two 
forms will be the shape a good spring should show after 
having been in use, and which will be safe to replace in 
the barrel. 


ORDING ON CLOCK DIAL—Please let me 
know where, and how long ago, a clock was made 
that bears on its dial this wording: “R. Whiting, Win- 
(Question No. 5041.) H. A. McD. 
Answer—The clock described was made by Riley 
Whiting, at Winsted, Connecticut, between 1813 and 
1835. His use of “Winchester” rather than ‘“Winsted”’ 
as his address, is due to the fact that the village of Win- 
sted was in the “Town” (township) of Winchester, Con- 
necticut. Riley Whiting started business as a partner ot 
Samuel and Luther Hoadley, in 1807. The Hoadleys 
quit the partnership in 1813; Riley Whiting died in 1835; 
so these two dates fix the period during which your clock 


chester.” 





was made. 
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GE™M- STONES By G. F. Herbert Smith 


An Interesting Authoritative Book 


Comprising 40 chapters and many diagrams, plates and tables by an outstanding 
authority. Over 300 pages. Price $3.00. 
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fi The ats Wn New Senior Torch 







< tthe Melts 118 ounces of platinum in 11 
e\ Wg minutes. It uses city gas with oxy- 
\ we a . ses y Bas x} 
ENS gen and is inexpensive. Ask for 

Folder KC describing it and other 
Hoke torches for lighter work. 





HOKE, 


Incorporated, 122 Fifth Ave., New York City 

















James L. Hand 


America’s Leading Jewelry 
Auctioneer 


87 Nassau Street | 
New York, N. Y. | 


Phone, COrtlandt 7-8693 
Cable Address, Hand-Sale, New York 


STRICTLY ETHICAL AUCTIONS 


Conducted for Jewelers 


Trustees, Receivers, Banks, Trust Companies, 
NO ore Ro 
oo 


Executors, 
United States and Canadian Courts. 
LARGE OR TOO SMALL. Write for “HAND” 
Auctions. 


INQUIRIES TREATED CONFIDENTIALLY 
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STOOD FOR 

WATCH 
CLOCK 
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LUBRICAT- 
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PRODUCE 


(L.A AM 


Wwe-F-NyveE INC. 


ESTABLISHED 


} | UNAM 


NEW BEDFORD 
MASSACHUSETTS 


1844 





“THE PATHWAY TO SUCCESS” 








WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
SCHOOL OF HOROLOGY 
Dept. C Peoria, Ill. 

















AN INTRODUCTION TC 


APPLIED OPTICS 


Two volumes by L. C. Martin, Assistant Professor 
in Technical Optics, Imperial College of Science 
and Technology, London, Eng. 


PRICE $6.00 EACH VOLUME 


THE OPTICAL JOURNAL & REVIEW 
239 W. 39th St. New York 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except 
‘Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month, 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 














Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 


STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished, no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 


W ATCHMAKE R, 23 years old, five years’ 
experience at counter and bench; ref- 
erence upon request; South preferred. 
Address Bernard Horn, Yoe, Penna. 








WATCHMAKER, young man, a good me- 
chanic on all kinds of watches, also do 
light jewelry repairing. Address “A., 
5645,” care Jewelers’ Circular-Keystone 


OUNG MAN, 25, wholesale and credit 
jewelry experience (eight years) ; ref- 
erences A-1 Address “A., 5785,’ care 
Jewelers’ Circular-Keystone. 





APABLE credit jewelry store manager 
available at once; 17 years’ experience. 
Address ‘“S., 5833,” care Jewelers’ Cir- 
cular-Keystone. 


NTERVIEW THIS MAN if you are in 
need of a thoroughly qualified salesman 
for a credit jewelry store. Address 
“M., 5762,” care Jewelers’ Circular- 
Keystone. 


} 


[AN, 338, MARRIED, over 10 years’ ex- 
perience in loose diamonds, wants posi- 
tion with an importing house; e xce -~ nt 
references. Address “S., 5755,’ ‘are 
Jeweiers’ Cire ular -Keystone. 

\DVE RTISING MAN, one who knows 
merchandise and how to promote it, 
desires connection with active retail 
instalment chain Address “R., 5766,” 

care Jewelers’ Circular-Keystone. 





IVE ME THE KEYS if you are a credit 
organization requiring the immediate 
services of an able manager for one of 
your stores. Address “P., 5765" car 
Jewelers’ Circular-Keyston¢ : 


DE! SIIRABLE MAN seeks affiliation 
as store manager with active credit 
enterprise; will leave town for a pay 
ible proposition Address “K., 5760,” 
care Jewelers’ Circular-Keystone 
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I OAN OFFICE 


JEWELER and diamond setter, do all 
types of repairing, also special order 
work; 30 years’ experience; pre fe r posi- 
tion in South. Address ‘‘P., 5835,’’ care 
Jewelers’ Circular-Keystone. 


YOUNG MAN, WATCHMAKER, experi- 
enced, watch school trained, desires 
position; references; East preferred 
Address “B., 5694,” care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER, Texas optometrist, com- 
petent refractionist and salesman, capa- 
ble of taking full charge. Address 
“B., 5700,” care Jewelers’ Circular-Key- 
stone 


YOUNG watchmaker and optician, capa- 


ble of taking charge of small repair 
shop or assistant in large store; good 
references furnished. Waldo Rhodes, 
Geistown, Pa 


ENAMELER desires contact firm seek 
ing services of well seasoned enameler 
on jewelry, novelties, emblems, etc. Ad- 
dress “O., 5715,” care Jewelers’ Circu- 
lar-Keystone. 





WATCHMAKER, YOUNG MAN, two 
years experience, seeks position § in 
New York or vicinity; good reference. 
Milton Shapiro, 2917 Ave. P, Brooklyn, 
N. Y. Tel. Midwood 8-9179. 


WATCHMAKER, competent engraver and 
clockmaker, age 28, desires permanent 
position with retail store of quality ; 
employed, desires change. Address a 
5746,” care Jewelers’ Circular-Keystone 


WATCHMAKER, young man, fine person- 
ality, best habits, high class salesman, 
window trimmer, also good bookkee per 
can manage store. Address “D., 5652 
care Jewelers’ Circular-Keystone. 


BOOKKEEPER, TYPIST, 12 years’ ex- 
perience with ring manufacturer and 
watch concern ; capable, complete 
charge. Address “H., 5820, care 
Jewelers’ Circular-Keystone. 

SALESMAN, 15 years’ experience, just 
disposed of my own business selling 
jewelry jobbers New York and entire 
country, desires affiliation with concern 
of imerit. Address “B., 5775,” care 
Jewelers’ Circular-Keystone 


APPRAISER seeks posi- 
tion in active firm situated in a prin- 
cipal city; man of thorough experience 
and forceful personality. Address “O., 
5764." care Jewelers Circular-Key- 


stone 


WATCH R-EPAIR ESTIMATOR. seeks 
connection with progressive repair shop 
situated in a busy thoroughfare; a 
valuable man to the right party Ad 
dress “N., 5763," care Jewelers’ Circu- 
lar-Keystone. 


BOOKKEEPER, knowledge of — stenog 
raphy, complete charge of office, ten 
vears wholesale jewelry and watch ex- 
perience. Lillian Weinberg, 608 Rugby 
Road, Brooklyn, N. Y. Tel. Nightin- 
gale 4-0551 


IETROIT CONNECTION SOUGHT by 


retail salesman; affable young man of 
widely diversified experience and out 
standing ability; first-class reference 
Address “V., 5768," care Jewelers’ Cit 


cular-Keystone 


MANAGER CREDIT STORE, 20 years 


experience, at present and past 15 year 
manager and buyer with two organiza- 
tions: age 38, neat appearance, excel 
lent references Address 4531 Main 
St., Apt. 361, Kansas City, Mo 


MAN, knowledge of diamond and diamond 


market, seeks position with large manu 
facturing establishment; executive and 
sales ability; exce elle nt references. Ad 
dress “R., 5754, care Jewelers’ Cil 
cular-Keystone 


‘'XPERT Swiss and American railroad 
watchmake! number years of experl- 


ence, capable to assume full charge of 
watch department: can furnish best of 
references Address es, 2 ° 776,” care 
Jewelers’ Circular Keystone. 


YOUNG LADY, age 23, engraver and de- 
s'gner, desires position in reliable retail 
store; graduate of Bowman Technical 
School, Lancaster, Pa., and of Vespet 
George School of Fine and Applied Art; 
experienced in selling and handling stcoré 
stock: good references Address “R., 
5681,’ care Jewelers’ Circular-Keystone 
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FIRST CLASS watchmaker and salesman, 
employed at present with large New 
York concern, would like to locate in 
Cleveland or vicinity. Address “ 
5478,” care Jewelers’ Circular- Keystone. 

SAL E SM. AN, large following New York t 
Coast among watch and jewelry mats 
rial supply jobbers, seeks manufa¢ 
er’s or import line; small drawing o 
salary considered. Address “A.. 5774 
care 'ewelers’ Circular-Keystone 


WATCHMAKER, with the training ex 
perience and equipment for fine Swis 
and railroad watches; real references 
good habits; available soon prefer 
New York State Address “O., 5750, 
care Jewelers’ Circular-Keystone. 


ABLE CREDIT MAN seeks position it 
active store where thorough knowledge: 
of the jewelry business and real selling 
ability is required; a valuable man to 
the ight Soaen. Address 
5770," care Jewelers’ ‘ire ular- Keyston 


WATC HMAKE R, SAL ESMAN, diamond 
appraising, buying, 14 years’ experi 
ence, college training, age 34, married 
neat, courteous, desires change. Ad 
dress “‘A., 5792,” care Jewelers’ Circu 
lar-Keystone. 





WATCHMAKER, first class on better 
grade work, fair engraver, capable of 
taking charge of department or store 
best references; age 36, married Ad- 
dress “B., 5805,” care Jewelers’ Circu 
lar-keystone. 


WATCHMAKER, first class on railroad 


and bracelet watches; permanent; best 
references ; reliable store; age 36, 
married; capable of managing depart 
ment; neat appearance. Address “A. 
5804,” care Jewelers’ Circular-Keystone 

17 YEARS proven retail ability in mer- 
chandising diamonds, watches and 
jewelry; have thorough knowledge of 
forceful advertising copy to _ bring 
profitable results. Address “P., 5794,” 
care Jewelers’ Cire ular-Keystone. 


CREDIT JEWELER, experienced instal 
ment credit extension, merchandising, 
advertising, executive ability, desires 
connection with reputable firm any- 
where. Address ‘*T., 5834," care Jewel 
ers’ Circular-Keystone. 


RETAIL SALESMAN with unusual ex- 
perience in selling diamonds, watches 


silverware and jewelry; 15 years it 
trade; 33 years of age: Al references 
New York city preferred. Address “M 
5827,"’ care Jewelers’ Circular-Keystone 


ASSISTANT bookkeeper and_ stenog- 


rapher, four years’ experience with 
large manufacturer, desires position 
with jobber or watch house Thelma 


Dinhofer, 2610 Avenue L, Brookly: 
= 


YOUNG LADY, 10 years’ experience gold 
office, ring manufacturer; full charge 


order, stock, repair department, com 
plete charge salesmen’s lines, ete. Ad 
dress “A 5806," care Jewelers’ Cir 


cular-Keystone 


WATCHMAKER, age 25, two years’ ex- 
perience, graduate of Bowman Technical 
School, Lancaster, Pa., des‘res positio1 
in reliable retail store; good references 
Address “P., 5680," care Jewelers’ Cir 
cular-Keystone 


WATCHMAKER, CLOCKMAKER = and 
light jewelry repairer, hard worker 


neat appearance, desires permanent 
position American, age 25 Address 
“B., 5732,” care Jewelers’ Circular-Key 
stone 


WATCHMAKER, A-1 mechani alse 
jewelry repairs, 20 vears’ experience 


desires permanent position, New Yor! 
or vie inity ; salary $30 Address J 
5745," are Jewelers Circular-Key 
stone 


BOOKKEEPER AND TYPIST, mat 
years’ experience, New York manuta¢ 
turer of diamond platinum jewelry 


consvientious : full charge Address 
“W., 5727," care Jewelers’ Circula 
Keyscone 

WATCHUMAKER, capable of produ Z 
close timing on _ higl grade worl 
baguettes, clocks and light jewelry r« 
pairirg; 2% years’ experience Ad 
dress “T., 5684," care Jewelers’ Cir 


lar-Keystone. 




















Special Notices 
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SITUATIONS WANTED—Continued 





AT ONCE; 


WATCHMAKER _ desires 
position; neat appearance, age 21, hard 
worker, second watchmaker; reason- 
able salary to start; must be perma- 
nent. Address “A., 5729,” care Jewel- 
ers’ Circular-Keystone. 





SOUTH OR WESTERN TERRITORY, 25 


years’ experience, fine clientele, open 
for line from reputable house; if com- 
mission basis, drawing expected. Ad- 
dress “Y., 5728,” care Jewelers’ Circu- 
lar-Keystone. 


BOOKKEEPER-TYPIST, young lady, 


thoroughly experienced in wholesale 
diamond and jewelry business, eight 
years with one concern; excellent ref- 
erences. Address “B., 5735,” care 
Jewelers’ Circular-Keystone. 





AT ONCE, expert all around watchmaker, 


jeweler, engraver, diamond setter, or 
single line; state wages: South, West 
or Florida preferred ; season or perma- 
nent. W. T. Lambert, 1219-12th St., 
Augusta, Ga. 





JEWELER with complete knowledge of 


the business including the purchase of 
diamonds and other precious stones, 
seeks position; has over ten years’ ex- 
perience. Address ‘‘New York, 5714,” 
care Jewelers’ Circular-Keystone. 





YOUNG LADY, bookkeeper, typist, or- 


M 


ders, repairs, shipping: thoroughly ex- 
perienced in the jewelry manufacturing 
line; capable of taking full charge of 
office. Address “G., 5819,” care Jewel- 
ers’ Circular-Keystone. 


ANAGER, CREDIT JEWELRY, now 
employed, desires lucrative sales con- 
nection, manager or salesman, locate 
anywnere; excellent closer, sales pro- 
motion and chain store experience. Ad- 
dress “E., 5738,” care Jewelers’ Circu- 
lar-Keystone. 


WASHINGTON, BALTIMORE or Phila- 


delphia ; capable young man of genuine 
selling ability desires association with 
reputable retail organization situated 
in any of these cities. Address ‘“M., 
5790, care Jewelers’ Circular-Key- 
stone 


YOUNG WATCHMAKER desires position 


with well established jewelry concern 
offering possibilities of future owner- 
ship; Virginia or North Carolina pre- 
ferred; further information upon _ re- 
quest. Address “G., 5656,” care Jewel- 
ers’ Circular-Keystone. 





WATCHMAKER, 


( first class, 
rapid mechanic, escapement adjuster, 
experienced on baguette, fine motion 
to evcry watch, no come backs, wants 
position with fine concern. Address 
“H., 5741,” care Jewelers’ Circular- 
Keystone. 


skilled, 





WATCHMAKER, American, 25 years’ ex- 


perience, seven years present position 
with railroad watch inspector, desires 
position March 1, Eastern New York 
or nearby; references, personal inter- 
view. Address “C., 5736,” care Jewel- 


ers’ Circular-Keystone. 


A 


-1 WATCHMAKER, 20 years’ experi- 


ence, had charge of watch repair de- 
partment; well educated; also. sell 
jewelry when necessary; excellent ref- 
erences; seeks position in first class 
store. Address ‘‘M., 5748,’ care Jewel- 
ers’ Circular-Keystone. 


INSTALLMENT EXECUTIVE, 14 years’ 


C ERTIFIED WATCHMAKER, 


high class experience, every phase of 
business, expert on credits, collections, 
sales promotion; used to shouldering 
responsibility and handling large per- 
sonnel; New York city or nearby loca- 
tion. Address ‘‘N., 5676,’’ care Jewelers’ 
Circular-Keystone. 

ANAGER, YOUNG MAN, married, good 
recor:i as organizer in credit jewelry, 
exceptional collection ability, capable, 
ten vears’ experience, will consider 
proposition out of New York; employed 
at present. Address “E., 5716,” care 
Jewelers’ Circular-Keystone. 

front 
bench, 13 years’ watchwork, capable of 
taking charge of watch department; 
age 29, married; must be first-class 
store where fine work is appreciated; 
now employed; $45 per week. Address 
sig 45786," care Jewelers’ Circular-Key- 
stone 





EXPERT WATCHMAKER on railroad 
and baguette watches; experienced 
railroad inspector, jeweler and_ en- 
graver ; complete knowledge retail busi- 
ness; Central States preferred; full de- 
tails on request; permanent. Address 
“J., 5707,” care Jewelers’ Circular-Key- 
stone. 





YOUNG MAN, 31, formerly with leading 
Fifth Avenue, New York, jewelers, 
thoroughly experienced buying and 
selling of precious stones and _ fine 
jewelry; knows Fifth Avenue retail 
trade: will also consider inside position. 
Address “N., 5749,” care Jewelers’ Cir- 
cular-Keystone. 





FIRST - CLASS WATCHMAKER, 13 
years’ watch factory, retail and trade 
shop experience; watchmaking  pre- 
ferred ; good salesman, competent, capa- 
ble cf managing watch department or 
store; permanent position only; mar- 
ried, age 31; references. Address “K., 
5708,” care Jewelers’ Circular-Keystone. 





MANAGER, CREDIT STORE, 15 years’ 
experience, forceful salesman, supervise 
credits, purchasing, specialist P. & L’s, 
write advertising, sales promoting, 
originating new ideas, trimming effective 
windows, can produce results; fine ref- 
erences. Address “J., 5521,” care Jewel- 
ers’ Circular-Keystone. 





RETAIL SALESMAN, manager-buyer, 
20 years’ experience buying, selling, 
estimating, appraising jewelry, silver- 
ware, antiques; traveled abroad; sales 
promoting; creator, fine silver reproduc- 
tions; excellent references; own follow- 
ing. Address “B., 5807,’ care Jewelers’ 
Circular-Keystone. 





VALUABLE COMBINATION; buyer and 
salesman, age 33; this man has “what 
it takes’”’ and is interested only in hear- 
ing irom a highly recognized retail en- 
terprise which is prepared to start a 
man on a weekly salary of $75; loca- 
tion is immaterial; available now. Ad- 
dress “T., 5767,” care Jewelers’ Circu- 
lar-Keystone. 


TRAVELING SALESMAN, 42, success- 
ful, personal acquaintance and fol- 
lowing of 25 years with all better 
jewelry and department stores east 
of Mississippi; results assured. Ad- 
dress “P., 5437,” care Jewelers’ 
Circular-Keystone. 








ENGRAVER OF HIGH CALIBRE, wide 
and varied experience, has executed 
every branch of engraving; formerly 
connected with Fifth Avenue, N. Y., 
concern; head engraver for 18 years 
with largest silver manufacturer in 
the Mast; prefer permanent connection 
in the South. Address “T., 5725,” 
care Jewelers’ Circular-Keystone. 





A NATURAL PRODUCER, man of crea- 
tive ability and excellent background, 
seeks position as salesman in a promi- 
nent store handling the better class 
trade: weekly salary $60; if interested, 
please describe your situation fully; all 
correspondence will be handled _ confi- 
dentia lly. Address “L., 5761,” care 
Jewelers’ Circular-Keystone. 


SALESMAN, general line for States 
Indiana, Ohio and Michigan; well 
acquainted with trade, 17 years on 
territory; could open office and dis- 
tribute from Detroit, Mich. Address 
“C., 5650,” care Jewelers’ Circular- 
Keystone. 








HERE'S A MAN who will prove himself 
a valuable addition to the office force 
of recognized watch importers or dis- 
tributors; experience includes the han- 
dling of all types of movements, cases, 
attachments, etc.; thoroughly experi- 
enced in filling orders and handling 
any potential sales on the floor. Ad- 
dress “W., 5769,” care Jewelers’ Circu- 
lar-Keystone. 


YOUNG MAN, 13 years’ experience in the 
supervision of shops in the manufactur- 
ing of jewelry, special order and repair 
work; also gold clerk; can estimate, dis- 
tribute work and examine; formerly 
with well-known New York firm as 
assistant foreman; upon request will 
furnish any information desired. Ad- 
dress “D., 5564,’’ care Jewelers’ Cir- 
cu'ar-Keystone. 


MANAGER, 


formerly connected wit! 
large credit retail chain corporation j) 
the Hast; knows diamonds and jewelr: 
values; thoroughly versed in the manu 
facture of silverware, from blank t 
finished product; severed connectio: 
due to change in personnel; desirou 
of locating in South. Address “V 
5724,” care Jewelers’ Circular-Keystone 





CREDIT STORE MANAGER available 


to reputable organization requiring 
services of a productive man who 
knows all angles; good salesman. 
good appearance and_ character: 
steadily employed; wants to make a 
change. Address “D., 5810,” care 


Jewelers’ Circular-Keystone. 





TRAVELING 


SALESMAN, many years 
on road, experienced with regular 
jewelry jobbing lines and American and 
Swiss watches, jewelers’ supplies, also 
tools and materials; manufacturers 
lines of platinum and white gold ring 
mountings; open for position with re 
liable firm; salary and expenses, or 
drawing account; Southern territory 
preferred. Address ‘“M., 5709,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, JEWELER, engraver, 


stone setter; thoroughly competent 
workman; fully responsible; very 
complete equipment; familiar with 
every detail of the retail business ; 
25 years’ experience; go anywhere 
except far Northwest, if permanent; 
full details on request. Address “‘O., 
5550,” care Jewelers’ Circular-Key- 
stone. 


Lines Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SALESMAN 


desires watch line, calling 
on retail jewelers for 20 years in New 
York city and _ nearby territories; 
travels by car; references. Address 
“F., 5719,” care Jewelers’ Circular- 
Keystone. 





DENVER JOBBER established in Colo- 


rado and nine surrounding States de- 
sires to add to his stock an up-to-date 
line of Masonic and Consistory rings 
and mountings in solid gold. Address 
“7, 5802,” care Jewelers’ Circular- 
Keystone. 





SALESMAN 


DESIRES LINE gold and 
platinum mountings for retail jewelers 
20 years’ experience, New York cit) 
and surroundings; travels by car; ref 
erences. Address “G., 5720,” care 
Jewelers’ Circular-Keystone. 


MANUFACTURERS’ representatives, 
calling on jobbing or retail trade, in- 
terested in obtaining high-grade lines 
Greater New York and New England 


Address “T., 5756," care 


territory. 
Circular-Keystone. 


Jewelers’ 





SALESMAN with 12 years of selling ex 


perience to both wholesale and retail 
material jobbers, wants lines for the 
West Coast; will reside in Los Angeles 
or San Francisco. P. O. Box 44, Sta 
tion S. Los Angeles, Calif. 





SALESMAN, 


excellent following jewelr) 
and material jobbers, also. retailers 
New York and vicinity, desires add 
tional manufacturer’s line; real pré 
duce1; excellent references. Addres 
“V., 5757,” care Jewelers’ Circular-Key 
stone. 








SALESMAN, 10 years’ experience, leading 


cities, coast to coast, traveling eigh 
months in the year, wishes very fin: 
line of platinum mounted and unmounte: 
jewelry, also manufacturers’ complet: 
popular line of p'atinum mountings an 
semi-mounted jewelry; best credential: 
Address ‘‘J., 5668,’’ care Jewelers’ Ci! 
cular-Keystone. 





122 


r 


THE JEWELERS’ CIRCULAR-KEYSTON 
for February, 1937 























" WANTED, JUNIOR WATCHMAKER ; JEWELER, DIAMOND SETTER and en- 
Hide Lines state experience, qualifications and graver, to take charge of special order 
° —, ee. S. Joseph & Sons, Des department in factory located in Mid- . 
e Moines, Iowa. dle West; good salary to capable man: 
“Additional word cents’) sacl’ | WANTED, registered optometrist, waten- | fmt class, Feferences ‘required. Address 
: maker with jewelry store experience; stéine. ae oe reular-Key- 
= oo permanent position; suburb of Pitts- ——__— - — — —__— 
ALESMEN for Pacific Coast and Middle burgh, Penna. Address 0., 5679," care WANTED. GOOD WATCHMAKER with 
West, to carry well known watch line: Jewelers’ Circular-Keystone. sales ability and neat appearance ; per- 
a good proposition for the right men ; WANTED, AGENT, U.S.A.; unique article, eastrs wieke aan pte ee ~— ni 
eet ee eee Wateh Co, 188 connection jewelry trade; large profits ary expected, also reference and experi. 
sroadway, New York. poaeeee: applicant must command over ence in first letter. Address CE ae ! 
is es a 5.000. oar a ps e in firs i _ A ss C. E. : 
WANTED. SALESMAN for small but ac- $5,0 Apply Best & Co., 21, Old Queen Jewelry Co., Great Falls, Montana. 


St., Westminster, London, England. - cane 











tive watch line for Pennsylvania, New | —— SALESMEN : rie i 

1 A ) S} a, i = = “ ae SALESMIEN, twe -xperience ne f 

York State, Baltimore and Washing- WANTED IMMEDIATELY. experienced large following caer te ae | 

ton; commission basis. Address “F., | jeweler, engraver, diamond setter; send West ¢ Nas dee a 

5814." eave Jewelers’ Circ 4 i ‘ est and East, by well known popular 

5814,” care Jewelers’ Circular-Keystone. pce mer ce —_ - — —.: priced Swiss watch house; state age 

ea a ———— — vermanent position. Apply H. Shmer- experience ; -eferences BS 
“ALESMEN can add to their incomes by | ling, 910 Broad, Augusta, Ga. “ce ao — ae: wa / — 

representing well established trade re- | ~=——~ : —— — —<— "= hala ‘Fcurlar-Aey- 

pair house; liberal commission. Stand- | YOU NG MAN, as junior salesman in OR _ 

ard Watch Service Co., 104 Fifth Ave., | Bronx, N. Y., jewelry store, with some JEWELRY REPAIRER and _ salesman 

New York. | experience , state age, references, salary one capable of handling sales in all 

seit ‘oac sory va * ve > : j | 

ee ———— ease a) de sired. , Address “T., 5798, care | departments, in watch, diamond, china | 
SALMAN, with a good following in re- | _ Jewe ers ( ircular-Keystone. a and silver, familiar with the credit 

tail trade to carry a side line of better DIAMOND SETTERS: competent fast selling: only an experienced man with 


quality gold and platinum mountings pleasing personality H. E Hart 

















on commission basis: Middle Atlantic | — ee _— aS Loar © work; all yeas Johnson City, Tenn. 
States. Address “A., 5661," care Jewel- round work, no layoffs; fine working ge Sr - , 
ers’ Circular-Keystone conditions. Goodman & Co., Occidental WANTED, YOUNG MAN for retail 
icici in Bldg., Indianapolis, Ind. jewelry store, all around man and good 
WANTED, side line salesmen to handle EXPERIENCED YOUNG LADY in PPT window trimmer, light engraving, pref- 
complete line anti-tarnish silverware | 5 aa a age ee ee erable but not essential; permanent | 
pi ) Silverwal book and perpetual inventory; write ition: located New Jersey. Ad- } 
containers, chests, rolls, display pads, particulars and references. Address position : regs ae Re of tone 
etc.; state exact territory, references “D., 5813," care Jewelers’ Circular- dress G., 5697,” care Jewelers ee 
and experience. Address “F., 5655,” Kevstone. __lar-Keystone. : — 
care Jewelers’ Circular-Keystone. _ ea - ———— —— SALESMAN WANTED, experience in 
. i MANAGER, credit store near Philadel- fine retail and dignified credit jewelry | 
SALESMEN WANTED; well known out- phia; exceptional opportunity; state store, fine window trimmer and one 
standing watch line; must be good qualifications, past employment, salary who ‘knows how to estimate repairs; | 
producer and have following; commis- | start. Address “W., 5839,” care Jewel- pleasing personality Metropolitan 
sion basis; state experience, territory | ers’ Circular-Keystone. area. Address “F., 5696," care Jewel- 
‘ re ag IEG ss Sec ad | - " —_ SEG OES RA eg , ~ 4 _ 
and references. Address A., 5691, | WATCHMAKER AND ENGRAVER, ers’ Circular-Keystone 


care Jewelers Circular-Keystone. young man of good appearance with FIRST CLASS WATCHMAKER, clock 





SALESMEN WANTED, to represent fin- some experience, for small store with | and jewelry | repairman, roe . bag ad 

position; give — — 

territories open in the East, South, N. C.; send references and state salary. letter; also have optical room an 

Middle West ‘and Coast; only those who __Henebry & Son, Roanoke, Va. equipment in established oe So 
have an established trade with wholesal- WANTED AT ONCE, first class jeweler, | Address “N., 5791,” care . 


ers and jobbers considered; our line cular-Keystone. 


| - - 

est leather watch strap manufacturer: | good class of trade in Fayetteville, | steadv 
} engraver, stone setter; must be capable 
} 
| 

















speaks for itself. Address “S., 5553,’’ of : : ings igen, oa | WANTED. YOUNG M AN as ‘salesman 
; ° ’ doing high class work; permanent | WANTED. abt goes " 
care Jewelers’ Circular-Keystone. position; good store: send reference, and window dresser ; must he neat = 

sa fia caeneda ee ae . | state salary expected. ) F 4 7 , ambitious: sen references, State asm, 

SALESMEN, for retail trade, several | Co. Dothan Sica: ee ne salavy, qualifications, ete.; no high 
territories, represent New York manu- | BBS Ei Scene Since sto eae rs pressure artist wanted; location Caro- 
facturer watch bracelets and leather | WATCHUMAKER who can also do clocks; linas: high class store. Address vee or 
straps, popularly priced; satisfactory appreciate good work only; must have | 5801, care Jewelers’ Circular-Keystone 
commission to right man; state refer- good tools and good habits; working | = ~>menmw WANTED Eastern and 

: " the : TSMAN . =D. “astern an 
ences and territory covered. Address | conditions ideal; 60 miles from Phila- | SALESMAN Ww ANTE i extensive 
wes 5838," car y rs’ ‘Cir P i . “ 5747. » | Southern territory, fine and exten: 
V., 5838, care Jewelers’ Circular- | delphia, Pa. Address “L., 5747,” care | li of diamond and stone jewelry; 
Keystone. | Jewelers’ Circular-Keystone. | will comssian non-conflicting side line, 

SALESMEN WANTED, to represent | SALESMEN WANTED, experienced Mid- | or exclusive; state experience and roe 
manufacturer of well known, high grade, | dle Western territory, call on jewelers ; oe ~~ Kity : ; 
sterling silver real stone ring line, for | strictly commission; general line well Nassau St., New Yor a — | 
department stores and jewelry stores; | established with a_ substantial po pas | SALESMAN WANTED by established 
commission basis; the following terri- ing. Address “W., 5689,” care Jewelers New York manufacturer of platinum 
tory open—Middle West and Southeast. Circalar-Keystone. oe ee : and gold diamond mountings and = 
Address “A., 5665,’’ care Jewelers’ VIRGINIA WATCHMAKER, engraver mond wedding rings, to _— ue — 
Circular-Keystone. expert workman; conditions ideal; per- exe er py ey s7Eo." 

CaaS ais aeis socucwon ta. inc manent position; advise salary, age, Pelnapeniiah paella azteca ~ Eien sation pe ote 

WANTED, SALESMAN traveling in the time at bench, references, samples, | care Jewelers Circular-Keystone. 

New England States to carry an up-to- full particulars. Address “D., 5777,” ' yOUNG MAN, few years’ experience, to 
date gold ring line to be sold to the care Jewelers’ Circular-Keystone. } sell sterling, filled and gold jewelry ; 
ore with following among retail jewelry 





already known in New England; this WANTED. good combination watchmaker 


| 
| 

better class jewelry stores; this line is | 
| stores in New York and New Jersey; 
| 


line is to be sold as a side line on a | and plain engraver; send sample of good opportunity ; state age, experience 
commission basis; replies will be held engraving and state salary expected, and references. Address “H., 5780, 
strictly confidential; state full qualifi- age, if married, and references; loca- care Jewelers’ Circular-Keystone. 
cations to be considered. Address “C., tion Carolinas. Address “W., 5800, cx: = : at 


C oe ee Be ere surround- 
5648," ‘are Jewelers’ Circular-Key- SALESMAN for New York and surr . 
48, care Jeweler: ircular-Key ing territory, knowing the jobbing trade; 


eare Jewelers’ Circular-Keystone. 
stone. | ee 

| 

| 








WATCHMAKER, experienced, for retail one who can secure assembling, setting, 
jewelry store in the Bronx, N. Y.; polishing and engraving work; drawing 
steady position, good environment; against commission; write full particu- 
state age, experience and salary. Ad- lars; all replies confidential. Address 


Hel Wanted dress ‘“‘R., 5831,’’ care Jewelers’ Circular- “K.. 5673." care Jewelers’ Circular-Key- 
meelp : Keystone. stone. 


Minimum charge (25 words) $1.50 WATCHMAKER, young man with rea- YOUNG MAN “WANTED by New York 
Additional weeds. § cents & Pestater sonable experience to estimate on and diamond importers as salesman and 
? 


do reasonable amount of watch repairs . 
at front corner, in store in Virginia. assorter; must be experienced and 

















Address ‘‘O., 5829,’’ care Jewelers’ Cir- have a following amongst trade. 
_ sry . ‘Cc r a al el “a . 7 4 re 9 
FIRS1 CLASS WATCHMAKER, must | cular-Keystone. Address “S., 5797,” care Jewelers 
‘ome eo AC nded. -os Jewelry a —— ens Rigger a ‘s 4 ail 
nae oe Rost Jewelry | SALESMAN for cash and credit store in Circular-Keystone. 
the Bronx; experienced only, capable of WANTED a single, alert, young man, free 
WANTED, combination watchmaker and | taking charge of business = neceseary: of physical defects, to take complete 
jeweler; steady job, good saary. Ap- | — ee cee and salary. Ad- charge of entire repair department = 
ply A. Lee Brown Co., Flint, Michigan. dress *P., 5830,"" care Jewelers’ Circular- active jewelry store; a small Southern 
- Keystone. A town; position will be permanent for 
WANTED, expert jeweler and diamond | WATCH SALESMEN experienced to man who can do satisfactory work. Ad- 
setter; steady position year ‘round. A. carry nationally ‘advertised popular dress “G., 5666," care Jewelers’ Cir- 
Lee Brown Co., Flint, Michigan. priced watch line for . Texas and cular-Keystone. 
ja ealaiiiak” dee to ; . a i Michigan on interesting commission SALESMEN WANTED, who travel out of 
WANTED, MAN to do setting and jewel- | basis. Address “E., 5815.” care Jewel- New York city, to sell a snappy line of 
ry work; must be good ; state age and ers’ Circular-Keystone. sterling silver novelties to the better 
salary wanted. 162 South Main S8St., ————— — ———— , a stores; good commissions and all terri- 
Salt Lake City, Utah. W on TED AT Om a tie ey <a tories open; write stating full qualifica- 
——__—__— —— ion man. expert watchmaker, engraver, ~pacespeag = ABs » carried : srritories 
, _ 7 a ; - - ~ tions, lines now carried and territories 
WATCHMAKER, must have factory ex- | jeweler, diamond setter, in first-class ee covered Address ‘M., 5675," care 
perience; apply in writing. H. Pras- | store; permanent position in town of lewelers’ Circu’ar-Keystone 
tick, 93 Van Houten St., Paterson, | 30.000, Central Indiana. B. R. Vent, a — “— — 
N. J. 215 N. Main St., Kokomo, Ind. Continued on page 124 
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Special Notices 


ontinued from page 123) 


HELP WANTED—Continued — 








WANTED. first class watchmaker, one 
who can do light jewelry repairing and 
engraving steady position for the 
right man: good future and advance- 
ment; position open in North Carolina ; 
state »ge, married or single, salary ex- 
pected Address ot 5702,” care 


Jewelers’ Circular-Keystone. 


SALESMEN WANTED by wholesale 
jeweler to handle line rings, chains 
and novelty jewelry with following 
throughout East and Middle West; 
wonderful opportunity for producer rs 


account established ; commis- 
sion basis ony. Address “Y., 5690,” 
care Jewelers’ Circular-Keystone. 
JEWELERS who are also able to do good 
stone setting, having factory experience 
for « manufacturing concern ; only 
those out of work or dissatisfied with 
present position need apply; liberal 
hourly wages and, if ability proven, 
chance for advancement. Address “J., 
5816,” care Jewelers’ Circular-Keystone. 
THE KIND OF A SALESMAN we are 
looking for can make $10,000 to 
$15,000 in 1937, and an opportu- 
nity to become a member of the 
firm if he can deliver. Address 
“K., 5824.” care Jewelers’ Circular- 
Keystone. 
WANTED, 
around jeweler 
must be able 
one having 
work; small 
to $1 an hour; 


drawing 


reliable, all- 
worker; 


experienced, 

and platinum 

to do some new work; 
shop experience; steady 

shop in Middle West; 80¢ 
give full particulars, ex- 
perience, age, references, etc., in first 
letter. Address ‘'H., 5667,” care Jewel- 
ers’ Circular-Keystone. 

SALESMAN; well known. sterling 
manufacturer has several good ter- 
ritories open; drawing account 
against commission for producers; 
full details first letter. Address 

V., 5687.” care Jewelers’ Circular- 
Keystone. 
SALESMAN WANTED by 


nationally ad- 


vertised watch house to sell high grade 
line to better stores and instalment 
house throughout the Middle West; 
must be familiar with entire trade and 
have real ability; submit all refer- 
ences and detailed information in first 
letter Address “R., 5718,’ care Jewel- 
ers’ Circular-Keystone. 
WATCHMAKER who can handle small 
wrist watches, do some clock work 
and wait on trade when necessary; 
neat appearance and pleasing person 
ality, not over 45 years of age with 
at ieast five years’ experience at 
bench: located in Southern California ; 


$30 week 


permanent job to right party ; 
’ care Jewel- 


salary. Address “S., 5723,’ 
ers’ Circular-Keystone. ; 

SALESMAN with established trade, 
for Pennsylvania, New York State 
and New England, to represent dia- 
mond ring and mounting house; 
consider side line or exclusive; 
drawing against commission; state 
age and experience. Address “R., 
5796,” care Jewelers’ Circular-Key- 
stone. 

SALESMAN to carry a manufacturers 
line of fine diamond mounted jewelry, 
calling on retail jewelers in the smaller 
is well as the larger towns: territory 
ope Pennsylwania, New York and sur- 

out ne Kastern States drawing 

commission; give full detail 
will not consider. Ad- 
care Jewelers’ Circu- 


against 
in first reply or 
dress “F.,. 5739,’ 
lar-Keystone. 
LEARN watchmaking, engraving, jew- 
elry repairing, diamond setting: 
constant demand for our graduates: 
complete, thorough, practical, in 
tensive job-training in today’ 


methods, on actual work; start an: 


time, moderate tuition. Write for 
kree Book and learn how to get thir 
Master Training. Chicago School of 


Watchmaking, 641 Ashland Block. 
Chicago, Ill. 


| 


OPPORTUNITY for live wire sales- 
man with established trade in Ohio 
to represent well known wholesale 
jewelry and watch house; salary 
and commission; right man can 
make real money. Address “C., 
5812,”" care Jewelers’ Circular-Key- 
stone. 

WATCHMAKERS, Bradley, 
Elgin trained, certified, 
years’ experience, 
ing pocket and 
salary $50; also a 
watchmaker, two to 


perience; salary $35; 


Bowman or 
eight to 12 
capable of close tim- 
baguette watches; 
junior certified 
three years’ ex- 
give full particu- 


lars, training, experience, references, 
etc., and enclose snapshot. Brock’s, 
Inc., Rome, Ga. 


SALESMEN; we offer an exceptional 
opportunity to a limited number of 
salesmen now contacting the whole- 
sale jewelry field; this is a 
non-competitive item and most ter- 
ritories are open; please give com- 
plete information; confidential. 
Address “J., 5822,”’ care Jewelers’ 
Circular-Keystone. 

SALESMAN W ANT ED ona strictly com- 
mission basis, no ae account ; 
must possess his own car; a beautiful 
line of mountings, wedding rings, em- 
blems, ete.. in all colors of gold and 
platinum; Indiana, Michigan and _Illi- 
nois; ony those who understand busi- 
ness and proven ability need apply; 
good opportunity for the right man: 
a fast-selling line. Address “D., 5817,” 
care Jewelers’ Circular- Keystone. 

WATCHMAKER with thorough prac- 
tical experience in repairing re- 
peaters, chronographs and_ other 
complicated watches; must be able 
to make parts; advanced technical 
knowledge necessary; permanent 
position with good salary; give 
full particulars. Address “J., 5744,” 


eare Jewelers’ Circular-Keystone. 


For Sale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 














FOR SALE, JEWELRY STORE, due to 
illness: 17-year-old established place, 
2732% Broadway, near 105th St., New 
York. 

JEWELRY STORE in County seat of 
2400; will sell or rent fixtures; $1,000 
will handle the deal. Frank Clement, 


Brevard, N. C. 
FOR SALE, 26 years 
business, best simall 


established jewelry 
town (12,000) in 


West Texas; Dr. 5 arse * s broadcast- 
ing station here. F. C. Rockwell, Del 
Rio, Texas. 

MAIL ORDER BUSINESS, full or part 
time don’t answer unless you have 
$500 and some knowledge of watch- 
maker's tools. Write “A.Z., 5685,” 
care Jewelers’ Circular-Keystone. 

JEWELRY STORE on Washington 
Heights, New York, well established, 


good repair trade, for sale with or with- 
out stock. Address “A., 5782,” care 
Jewelers’ Circular-Keystone. 

JEWELRY STORE. good location near 
Fordham Road ; rent $90; will sell very 
reasonably with or without stock, no 
dealers 2357 Grand Concourse, Bronx, 


New York 


WELL ESTABLISHED, 


money-making 


jewelry store in Middle West; clean 
stock, good location, good lease; will 
stand closest investigation, Address 
“., #354," care Jewelers’ Circular- 
Keystone. 

SMALL JEWELRY STORE; excellent 
opportunity for watchmaker; plenty of 
watch repairs low rent; Eastern New 
Yor! State city stock and fixtures 
$1.2 Address ’ 21 care Jewel 


ers ¢ ireulat Keystone 


SHOP AND OFFICE, high grade clock 
and watch repairing, established over 
30 years; retiring; excellent clientele; 
good opportunity for young man Ad- 
dress “S D836," care Jewelers’ Cireu- 
lar-Keystone 
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JEWELRY 
man store, 


STORE, IOWA; good one 
plenty repairs, low overhead 
stock and fixtures; other inter 
elsewhere; established ten years 
good business. Address “B 
sare Jewelers’ Circular-Keystone 


clean 
ests 
doing 
5734,’ 


FOR 
ness in large 
ful opportunity for a_ hustler; il 
health reason for selling. Addres 
O. N. Ewing, care Ewing Brothers, Inc. 
Atlanta, Georgia. 





Southern city; wonde 


OLD ESTABLISHED "jewelry store wit! 
“alli repair trade; also sales; reason 
able rent, good neighborhood; goo: 


live wire to make money 
539A Flatbush Ave 


chance for a 
reasonable price. 
Brooklyn, N. Y 


SSTABLISHE D JE Ww EL RY B U SINESS 
only jewelry store in county of 50,000 


40 feet of show cases, 28 feet of wal 
cases, large safe and other fixtures 
will sell for $500. Write Dan Hefner 


Prestonsburg, Ky. 


F OR SALE, old established jewelry busi 
ness, Iowa, population 25,000 good 
business location ; just ‘remodeled 
cheap rent; inventory $7.000; retiring 
a golden opportunity ; terms half cash 
Address “K., 5823,” care Jewelers’ Cir 
cular- Key stone 


WORLD'S FAIR OPPORTUNITY 
jewelry store established 1915: subway 
and bus terminal entrance; large re- 
pairing trade; wonderful opportunity 
for instalment concern; rent $158; thre« 
year lease. Address Rutkay, 136-26 
Roosevelt Ave., Flushing, N. ¥. 


JE WELRY STORE, 
good location, new clean 
fixtures, bench, tools and 
mailing list of satisfied 
must be good watchmaker 
of sale; $3,000 cash; in Miami, 
Address “E., 5653,” care Jewelers’ 
c uli ar -Ke V stone. 








established 
stock, nice 

material 
customers 
; death cause 
Florida 
Cir 


well 


FOR SAL E; owner of two stores wishes 
to sell one located in town of 5000 ir 
Southern Arizona; ideal for watch 
makec wishing to locate for own or 
his family’s health; modern front and 
fixtures; reasonable terms. Address 
“D., 5695," care Jewelers’ Circular 
Keystone. 


OPPOR TU NI TY OF A LIFETIME to 
buy an old established jewelry stor: 
in the vicinity of Scranton, Pa., fully 
equipped, excellent reputation, low rent 
for $800; receivable accounts’ will 
nearly pay for itself; plenty of repairs 
stock ata sacrifice. Address ‘‘V., 5799, 
care Jewelers’ Circular-Keystone. 


FOR SALE, GIFT AND ART SHOP 
established 15 years in famous mid 
South health and recreational resort 
season November to May; nice stock 
merchandise exceptional; chance fo! 
skilled watchmaker; fine well lighted 
store; good reason for selling. Ad 
dress “J., 5705," care Jewelers’ Cire 
lar-Keystone. 





wishing to 
ana 


OP PORTUNITY for anyone 
continue a well established jewelry 


gift store; moderate rent, large store, 
in a Michigan factory city of 5,000 
optical store interests reason for sell 
ing: stock invoice at $10,000; $6,000 
cash will buy; no auctioneers or spe 
cial sales people need apply. Address 
612 Ann Arbor Trust Bldg., Ann Arbor 
Michigan. 

OWNER'S ILLNESS necessitates sacri 


fice of we l-established legitimate reta!! 
credit jewelry store in prosperous 
Southwestern city of 150,000 population 


store completely stocked and equipped 
and doing good business now; offers 
truly exceptional opportunity for capa 
ble, experienced man with capital; n 
promoters Address “L., 5672," car 
Jewelers’ Circular-Keystone. 


TEE IT LE TEL I I 
For Sale. 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





IEWELER'S TOOLS, account 
hig bargain, list on applicatio 


Kennan, Springdale, Ark. 


Sil 
death , 
Geo, W. 

QUANTITY of 
for flatware. 
Gorham, 594 
THE JEWELERS’ 

for February, 


grey flannel roll 
Starr & Frost 
New Yor 


unused 

Black, 
Fifth Avenne, 
CIRCULAR-KEYSTON 
1937 











FOR SALE—Continued 





000 USED MOVEMENTS: write for 
conliJential price list. B. Lowe, Wol- 
verine Hotel Bldg., Detroit, Mich. 





& R. JUNIOR watch cleaning machine, 
itest improvements, _ slightly used. 
Mirel, 3837 Flatbush Ave., Brooklyn, 
N.. 2%. 
ATC HMAKE R’S LATHE, motor, stak- 
ng tool and complete set of small 
tools; all as new; $100. Lynn Booth, 
}00 W. Franklin, Elkhart, Indiana 
OR SALE, five electric lighted mahog- 
any show cases with 22 drawers, four 
wall cases, mirror backs with 36 draw- 
ers. Savitt, Inc., Hartford, Conn. 


ATCH MATERIALS, tools, cases, dials 
ind other supplies at lowest prices; 
write for price lists. J. Dean, Jewelers’ 
Supplies, 87 Nassau St., New York. 


100 BUSINESS CARDS neatly printed, 
$1.50; high class workmanship; quick 
service, free samples. Atlas Distribut- 
ng Co., Dept. J. C., 1814 Bedford Ave., 
Pittsburgh, Pa. 


000 JEWELRY STORE FIXTURES 
for sale; eight marble base wall and 
show cases; no reasonable offer re- 
fused ; photograph upon request. H. 
M. Fioyd, Lake Charles, Louisiana. 

USED MOVEMENTS; rebuilt watches; 
used watch material one-half new 
price; send sample of what you need; 
send for catalogue. Acme Watch Co 
5 S. Wabash, Chicago, III. 


WATCHMAKER; write today for free 
circular describing the highly recom- 
mended book, ‘‘Modern Methods in 
Watch Adjusting.”” Harold Kelly, 1. 314 
29th Ave., Spokane, Wash. 


SEND FOR BIG FREE LIST of watch, 
clock, optical, jewelry tools and ma- 
terials; books, crystal assortments, 
mainsprings, staking tools. R. Simp- 
son, 532%6-5th St., Boone, Iowa. 


SHOP EQUIPMENT, benches, polishing 
dust collectors, presses, dies, ‘drop ham- 
mers, rolls, furnaces, scales, safes, bot- 
tom prices; favorable terms. Leiman 
Bros., 152 Christie St., Newark, N. J., 
and 23 Walker St., New York. 


15 DAYS’ FREE TRIAL W-J crystal seal 
cement large 50c bottle sent postpaid; 
or your jobber; colorless, quick drying, 
will hold all crystals; cements, glass, 
china, leather, etc. W. N. Johnston. 
Sharon, Penna. 


DISCONTINUED AND OLD Patterns 
in sterling flatware; inquiries in- 
vited. Rabb Jewelers, Inc., 562 
Fifth Ave., New York; Bryant 
9.3212, 


AMERICAN REBUILT WATCHES, | com- 
piete or movements 7 to 23 jewel. 
grades standard makes; we buy your 
surplus watches; check by return maf} 
same day as received: get our prices on 
rebuilts. Klar & Winterman, 2310 Elm 
St., Dallas, Texas. 


WO EKIGHT-FOOT WALL CASES, with 
mirrored alcove, two eight-foot floot 
ases, all birch mahogany finish floor 
ses are equipped with reflectors; all 
48e8 in A-l condition; will sell rea- 
sonable. Address “S., 5683," care 
Jewelers’ Circular-Keystone. 

RUSHER FOR SALE; slightly used No. 
2 Ideal Moussette crusher and pulver- 
zer combined, daily output about 1000 


pounds, takes up very little spac« ex 
ellent for refiners and jewelers rea 
onable, Szabo & Beer l East léth 


st New York 


, , J j 
OR SALE, 1% size Mosley lathe, 12 
chucks, Hamilton Beach lathe motor, 
K.&i. 48 punch, 12 stump. staking 
tool, $30; set. of watchmaker’s Sous. 
$15; 75 rebuilt American watches, 
to 21 J., in new yellow Keystone cases 
$2 to $4 J R Binder, 210 Walker 
Bldg... Minneapolis Minn 


Nn SALE, five floor jewelry case four 
vindow cases walnut hand carved 
wired for lighting; formerly property 
of Joseph Cohen's _ exclusive jewelry 


shop, Reading, Pa.; now in storage 

can be bought ‘wav under original cost: 

See ad on page 68. Address “*X., 5670,” 

eare Jewelers’ Circular-Keystone 
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Business @pportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


= 


EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its adver- 
tising columns clean. Advertisers under 
Business Opportunities, etc., must furnish 
trade references. Announcements must 
pass the strict censorship requirements of 
The Jewelers’ Circular-Keystone. 


EDWARD R. TYLER, established jewelry 
auctioneer; references furnished; we 
also supply buyers for retail jewelry 
stores: correspondence confidential. Ad- 
dress 6237 Champlain Ave., Chicago, Ill. 


A MANUFACTURER of sterling novelties 
seeks a man with a few thousand dol 
lars to invest with services in an en 
terprise that will stand any investiga 
tion. Address “G., 5779,” care Jewelers 
Circular-Keystone 

ALWAYS PAID HIGHEST CASH price 
for complete jewelry stocks and 
fixtures. Sell out to old reliable 
Joseph M. Gordon, 37 Cornhill, 
Boston, Mass. 














IN’ TE REST in a running (cash only) 
business, established 1905, New York 
city, offered to young man willing to 
invest at least $5000 and full services. 
Address “Opportunity, 5742,” care 
Jewelers’ Circular-Keystone 


AUCTION SALE the sure way to sell 
jewelry, why have an ordinary sale, 
have your reputation protected, get the 
highest prices for your merchandise; 
write me, no obligation. Wm. N. John- 
ston, Nationally known Auctioneer, 253 
Orchard St., Sharon, Penna. 


GANSBERG BROS., INC., will buy your 
surplus or entire stock and fixtures or 
estates for cash; our direct outlet en- 
ables us to pay you higher prices; bank 
and trade references of the highest 
character. Write 37 Maiden Lane, New 
York. Telephone John 3454. 


AUCTION SALES properly conducted 
are profitable to a store; write for 
my proposition. Herman Nathan, 
jewelry auctioneer, 1208 Mallers 
Bldg., Chicago. 

ARE YOU GOING OUT OF BUSINESS? 
We pay highest cash value for entire 
stock or part of jowerry, diamonds and 
fixtures; communicate with us, it will 
be to your advantage; rating and ref- 
erence of the highest order. Van 
Praag & Co., 454 Broome St., New York. 
Established 1889. 

BE A LIVE WIRE JEWELER; ex- 
change your dead stock of diamonds 
for desirable sizes you can sell; 
check or diamonds by retarn mail. 
B. C. Jaffe, 34 W. 47th St., New 
York. Phone Bryant 9-6567. 


FOR ME R MANUFACTU R E R of well 
known line of sterling silverware has 
again entered manufacturing field, and 


seeks salesman who car nterest him 
self financially excell opportunity 
for one capable of n ing small in 
vestment Address “A., 5733,” care 
Jewelers’ Circular-Keystone 
, a r ’ oy a A 
A 1 SALESMAN AS PARTNER 


($2000 investment required), to 
sell a very fine line of watches 
(known the world over), to the 
finest retail and department stores. 
Address “*R., 5693.” care Jewelers’ 
Circular-Keystone. 

INTENDING to give up business? Get 
cash, liberal cash, amount no object, 
without delay, for your entire business 
or part of stock; communications con- 
fidential. Brooklyn Purchasing Syndi- 
cate, Frank Walker, Proprietor, same 
address 37 years, 610 Broadway, Brook- 
lyn, N. Y. Pulaski 5-1798. 

SPOT CASH for surplus stock; send 
trial package: all shipments held 
ten days; if you are going out of 
business or stock is large enough, 
our representative will call. Lam- 
bert Kann Co., 120 S. State St., 
Chicago, HAL. 


WE PAY MORE; before selling 
jewelry or fixtures, see us; small or 
large stock; we see you at our ex- 
pense and give bona fide cash offer; 
or send surplus stock and get cash 
by return mail; best references. 
Colmes Brothers, Room 527, 18 Tre- 
mont St., Boston, Mass. 


JEWELER, A-1 all around 


mechanic, on hand made, die and sen 

die work, desires party with apita 
for manufacturing comme il platinur 
diamond jewelry ; am able to take co 

plete + ra of productio good op 
portun! excellent references col 
fident oy New Yor! Addres N 
5713,’ care Jewelers’ Circular-Keystone 


IMPORTANT! old established Swiss 
watch manufacturer wants experi- 
enced U. S. A. representative; may 
eventually consider creating Amer- 
ican branch, financed partly by 
them and their agent; give full de- 
tails in reply. Address “A., 5828,” 
care Jewelers’ Circular-Keystone. 


GET THE CASH AND MORE, too, fron 
us: we have bought some of the largest 
stocks in the country; none too large 
nor too small for us to handle; all cor- 
respondence kept in strictest confidence 
ship your dead or surplus stock to us 
express collect, receive check by retur1 
mail: no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request; wire to- 
day to have our representative call if 
you have a complete stock to close out 
otherwise ship your surplus goods and 
receive cash. Gordon Bros., 18 Prov- 
ince St., Boston, Mass. 


INSTALLMENT JEWELER to become 
associated with long established New 
York installment clothing concern; 
large list active accounts; desirable 
showroom space, excellent location; 
would be interested to hear from 
individual or group with complete 
line of jewelry: all replies confiden- 
tial. Address “B., 5646,” care 
Jewelers’ Circular-Keystone. 


YOUR SURPLUS or entire stock or 
individual pieces of diamonds, 
watches, jewelry, silverware pur- 
chased for cash at maximum prices; 
none too small or too large; write 
details, correspondence and deal- 
ings kept in strict confidence; for 
quick action send merchandise; 
check mailed same day; if not satis- 
fied merchandise returned prepaid: 
our name is known and recognized 
throughout the U. S. as synonymous 
to jewelry since 1879. B. Gutter & 
Son, Inc., 576 5th Ave., New York. 








Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


== = 








WANTED, New Century Engraving Ma- 


chine in good order give lowest cash 
price and partic ulars Address "Ee... 
5737,” care Jewelers’ Circular-Keystone 
HIGHSST CASH PRICES for dead stock 
of jewelry, bracelets, ring iff-links 
ete., used movement ind watches of 


all kinds. B. Lowe 
Bldg.. Detroit, Mich 


WELL E STABL ISHE D jewelry 
town of 5000 to 1 inn Vv 2 
North <¢ “aroli na Geeaeed 
formation upon « 1 t 
G57 care Jewelers r r-K 





CASH for your precious stones; send 
your genuine stones to us for our 
cash offer. Frederick J. Essig & 
Co., 162 N. State St.. Chicago. 


ed ov 




















HIGH 
trade; 


Special Notices 





(Continued from page 125) 





Protection, 
St., -New 


CLASS watch 


Haskel Melnick, 70 Fulton 
ork 


repairing for the , 
guaranteed results that will hold 


your confidence at prices that are mod- 


erate; excellent references furnished; 
out of town accounts solicited; Holmes 





To Let. 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





WANTED TO PURCHASE—Continued 








| GUARANTEED watch repairing (no 





WANTED, TOOLS for enti Greek al- 2 FY > . STORE é f 
phabet to be used for fraternity pin cleaning mrachine), cupert watch- :™ yy putter ene a 
hapter guards half and whole pearl makers ; promptest service 5 trial Murachanian, 54 w. 47th St., New 

tals cmt Soe making P ~ ‘ Aa erder will comvimee. S. A. Peck & York, between Sth and 6th Avenues. 

y ) es (ire ) ) : . TTT, TY, a " - " 
are ‘ K.. vi rare Jewel rey Co., 55 baal Washington Dhy Chi- DESK SPACH, 68 Nassau St, New York 
1 f 

lar-Keystone. / Western window exposure; reasonabl 


cago, Il. 





Watch Work for the 
Trade 
Minimum charge (25 words) $1.50 





Special Order Work and 


Repairs for the Trade. 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


rent. Address “G., 5743,” care Jewel- 
ers’ Circular-Keystone. 


WATCHMAKER, diamond setter, en 
graver or optician can lease space with 
East or South light; reasonable rent 
according to space occupied. Baer’s 
6 Maiden Lane, New York. 














Additional words, 5 conts a word 


p — 








WATCH REPAIR WORK that will be 
a credit to your reputation; efficient 
mail service. Standard Watch Ser- 
vice Co., 104 Fifth Ave., New York. — 


lettering, 


WE CAN SOLVE all your watch trou- and 
bles and guarantee perfect service; 


test our skill, Sclentitk Repair Ser 
vice, 545 Arch St, New Britain, Vonn. 


porters 





EXPERT WATCH REPAIRING; better 
work means more satisfied customers; 
convince yourself; send a trial repair 
now. Hosea, 10 West 47th St., New 
York. MEdallion 3-5692. 

SXPERT WATCHMAKER since 1907, | 
trade work especially ; prompt and effi- | 
cient mail service; all work guaranteed, | 


cago. 





aa 


ENGRAVING for the retail jeweler; fine 
monograms, 
of arms on gold and silver. 

_Swensen, 198 Broadway, New York. 


Miscellaneous. 


crest and coats 





RELIABLE LAPIDARY WORK, 


stones, specializing in Zircons, Star 


Sapphires and Opals. 
Essig & Co, 162 N, State St, Chi- 








Wanted To Rent 


Minimum Charge (25 words $1.50) 
Additional words, 5 cents a word | 


F. 
Minimum charge (25 words) $1.50 
im- Additional words, 5 cents a word 
cutters of precious 





PATENT ATTORNEY secures patents 
trade-marks, copyrights; call or send 


me your sketch or mode); confidentia) 


{ advice: fiterature. Z H. Polachek, 
1234 Broadway, New York. 


LEARN WATCH REPAIRING by doing 
it; thorough training under expert in- 

structors. For information 
Standard Watchmakers Institute, 
West llith St., New York. 


Frederick J. 





write 
111 





M. Friedman, 115 West 23rd St, New 
York. Located here since 1928. Wat- 
kins 9-0265. 





PART OF LIGHT OFFICE, 
jewelers bench seats; location 45th to 
57th St., New York City. 


WATCHMAKERS! increase your ability 
through the highly recommended 


{ books: “Rules and Practice for Adjust- 
ing Watches” and ‘Practical Balance 


also two 


44 


Address “T., 








| 
ACCURATE HAIRSPRING vibrating flat, 5837,” care Jewelers’ Circular-Key- | and Hairspring Work’’; circulars free. 
65 cents; breguet, $1; send wheel and stone. a Walter Kleinlein, Waltham, Mass. 
bridge; this price applies to all makes OFFICE SPACE UPTOWN (New York = 
and sizes; we unconditionally guarantee City), retail or wholesale establish- CASH JEW ELER TARE NOTICE! 
our hairspring vibrating to run from on ment: man thoroughly experienced | Here's your opportunity to do a credit 
time to within three minutes a day; also jewelry, silverware, antiques; own fol- | business; complete credit system in- 
balance staff fitting, $1; try us once and lowing; excellent references. Address stalled by personal service ; enageoate 
judge for yourself. The H. & T. Steffes "C,, 5808," care Jewelers’ Circular-Key fee. ere _ 5712,” care Jewe 
Co., Box 711, Springfleld, Ill. stone, ers’ Circulur-Keystone. : 








The Evolution of the Pendulum Clock 
(Frome page 117) 


No. 131 contained a remarkable specimen shown in Figs. 
5 and 6. When this clock was overhauled and restored 
by Arthur Lindig several discrepancies in the label be- 
came apparent. Mr. Arthur had by no means exag- 
gerated the importance of the clock as an antique but he 
had not realized its significance in relation to the subject 
of this article, which is what mainly concerns us here, 
viz., that the clock belongs in the transition from the 
foliot or balance to the pendulum, and probably dates 
from the XVIth century. Its maker is not known but 
the evidences that it is of the vertical straight line balance 
type and earlier than the XVIIth century can hardly 
be gainsaid. 

It is almost wholly of iron. It has the “6-strike” ar- 
rangement. In this, with the use of two bells, one set of 
wheels strikes the hours from I to XII in the way that 
is now usual on clocks; the other strikes from one to six; 
then, at what is seven on one, the other again begins the 
series of six, striking one corresponding to seven on the 
other, two at the other’s eight, and so on until when the 
first strikes twelve the other again strikes six. ‘The rea- 
sons for such a system are discussed at length by Speck- 
hart in the Saunier-Speckhart History, pp. 435-439. So 
far as known, clocks with this method of striking were 
constructed only in the XVIth and early XVIIth cen- 
turies. 

Besides the pictures already mentioned that show the 
vertical straight line balance Bassermann-Jordan gives 
one “about 1560” in his Geschichte der Raderuhr, p. 9. 


126 








The straight line balance representing a pendulum, shown 
in Fig. 5 was attached by Mr. Arthur and Mr. Lindig. 
This clock has an extra small one-hour dial divided 


into quarters. Several clocks with such small dial show 
ing the hour divided into quarters or minutes are on 
record. Illustrations with brief description are given in 
the Revue Chronometrique, already cited; in Britten’s 
Old Clocks and Watches, Fifth Ed., Fig. 98; in J. Drum- 
mond Robertson’s The Evolution of Clockwork, Fig. 10, 
p. 227; and in Bassermann-Jordan (cited above), 
“towards 1600,” p. 16. They are all clocks of the XVIth 
or early XVIIth century except, possibly, Robertson's 
which is Japanese. No doubt, however, there are others. 

Evidently, the true pendulum clock that was to super- 
sede earlier clocks came by a process of evolution, and 
the efforts to reach this were not wholly successful o1 
the results generally acceptable until the anchor escape- 
ment, which also was evolutionary as well as revolution 
ary, was invented, by means of which the detached pen- 
dulum functioned with a swing of small amplitude. This 
was accredited to Robert Hooke, about 1666, but did not 
come into use until William Clement, in 1680, also 
invented an escapement similar in principle. Then came 
the long pendulum and the tall case or “grandfather” 


clock. 


Daniel E. Smith 
Daniel Edward Smith, 72, a watchmaker at Dover 
N. H., for 50 years, former State Representative and 
grand secretary of the Royal Arcanum for 20 years 
dropped dead Jan. 15 in his office. He had been promi 
nent in the Republican party here since 1901. 
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Another. WINDOW TRIUMPH: 


created. by WOLFSHEIM & SACHS 


HE window platform and displays used in 

this Marks Bros. window are typical of the 
handsome, sales producing installations Wolf- 
sheim & Sachs are continually manufacturing 
for leading jewelers from coast to coast. 
Amongst them are Kay Jewelry stores, Rogers 
stores, Loftis Bros., Chicago; Cole & Young, 
Chicago; Goldsmith Co., Seattle; Simmons & 
Clark, Detroit; Becker Jewelry Co., Houston 
and a host of others. 


Why do these firms come to Wolfsheim & 
Sachs? Because they know that behind us stand 
nearly half a century of display experience 
plus an Art Department of unequalled ability 
and production facilities to translate artistic 
ideas into displays of unsurpassed worth. 


Why not let us show you how your windows 
and show cases can be transformed into living, 
vital and exciting backgrounds on which to dis- 
play your goods? Regardless of the size of 
your budget, our line contains the proper plat- 
form, displays and boxes for your particular 
needs. 


We will be glad to discuss your problem with 
you without the slightest obligation on your 
part. Write, phone or wire for our trained 
representative to call. 





*The Marks Bros. window is constructed of beautiful oriental wal- 
nut with a new type inlay moulding. It has many unusual features 


such as revolving drums for card or jewelry display, and turn- 


tables all electrically driven. 


WOLFSHEIM < SACHS 


20 West 47th Street, New York, N. Y. 
Established 1888 
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For 1937 Quality Selling 


COMMUNITY PLATE 


offers 
TWO FREE SOLID WOOD CHESTS 


with Standard Services 
of 26 and 34. pieces and larger 


FREE PROTECTO-PANES 


with Every Chest 


YOU NEED BOTH TO GIVE A CHOICE 
The New GARLAND Chest The CORONATION Chest 


[AS ILLUSTRATED ] ‘ 
... the identical chest that sold for 


$3.00 in 1936. Natural wood finish. 


Richly lacquered to harmonize with 
the Quality Lilac lining. 


ONEIDA COMMUNITY, LTD., Division of ONEIDA LTD., ONEIDA, NEW YORK 
























































Now Ready . . . an entirely new service offering a long-to-be-remembered 
anniversary value 


292 PIECES for $52.00 


Jubilee savings of $13.00 over Open Stock Controlled distribution means that you will 
Price of $65.00 ... with salability stepped —_ have no unfair competition when you feature 
up by color pages in leading magazines and — the Jubilee Specials. Order your sets today 
by one of radio’s most successful programs. from your Approved Wholesale Distributor. 


LOOK FOR THE YEAR MARK 1847 


1847 ROGERS BROS. 


A PRODUCT OF OS INTERNATIONAL SILVER CO., MERIDEN, CONNECTICUT 
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SPRING TONIC! 


Restock With The Latest Jewelry Merchandise 
from the 1937 Benj. Allen & Co. CATALOG 


to Give Your Business that Extra ““Go’’ this Year 












JEWELERS 

RIGHT 

HAND 
MAN 


EASTER 
COMES 
EARLY. 
HAVE 
YOUR 
STOCK 

COMPLETE 


For better buying and greater profit use the Benj. Allen & Co. catalog. You can buy 
at your leisure. 


You are assured of quality, salability, and every item is backed by an established 
name ... by a house which has served the jewelers of this country for more than 60 
years. 


BENJ. ALLEN & CO.), inc. 


The Silversmiths Building 
10 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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ERNEST C. HASTIN 


The elegance and crafts- 
manship of the new K&O 
cases, designed by Marce, 
speak volumes: for the merit of 
the timepieces they adorn. 
In platinum or in gold. 


KATZ & OGUSE 


INCORPORATED 
CREATORS OF FINE JEWELRY AND WATCHES 
33 WEST 60th STREET ° NEW YORK 
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Adjustable for / U Suitable for 
Any Size Wrist < - Fye or Lug Cases 


GENUINE * bee Pee» Be wei 
WITHOUT oe 4 | LOOK 
1799868 - 2035671 - 2035672 - + + Design Pat.98189- 100796 

a BUYING SEE THAT PATENT NUMBERS ARE ON THE CARD 


S “y LEATHER PART 
REMOVABLE ENDS os Hess METAL ADJUSTABLE 


1/20 > GOLDE LLED ATTACHMENTS 


oo = -<e ja 


JUSTA L STYLE 
ee or ao FITS ALL STYLE CASE 


A. SAUER \S COMPANY 


FACTORY & MAIN OFFICE 5' & BRACE STS. 


CINCINNATI, OHIO 


i Bae @ eee ee eee - {307 FIFTH Eee. | (ee 
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J. R. WOOD & SONS, INC. 


Creators of fine rings since 1850 


1325 Atlantic Avenue, Brooklyn, New York . Offices: Paris, Amsterdam and Antwerp 
































Write for your 3 
copy of this : 4 
new catalog." 


Jacques KREISLER 


Sales Corporation 
136 WEST 52ND STREET 
NEW YORK 





WeddingRingBlanks 


MADE BY THE LARGEST PRODUCERS IN THE WORLD 


HEN you place an order for ring blanks, you want to feel sure 


you will get just what you specify and with no delay. 


We are the largest manufacturers of ring blanks in the world and 
have facilities for producing them which cannot be found in any other 
plant. We make them in greater vatiety than does any other manufacturer 
and can give you always exactly what your order calls for from our 
unlimited number of shapes and designs. Just consider some of them: 


TWO - TONE SEGMENTAL. Fring blanks with platinum, rhothenio-pal- 


ladium and white gold stone sections and 
yellow gold shanks. Tops may be had either 
fancy, channeled or fish-tail shape. 


TWO-TONE AZURED AND These are of yellow gold with platinum, 

CHANNELED — MODERN rhothenio-palladium and white gold stone 

DESIGNS sections. We make them in every modern 
design. 


PLAIN RING BLANKS Half-round, beveled or flat shapes with 
pyramid, grooved, lined and odd shaped 
tops which simplify the work of the en- 
graver or chaser. Made in any height and 
weight. 

CHANNELED AND We make fancy and channeled ring blanks 

AZURED in platinum and all colors and karats of 
gold. These are furnished for all sizes of 
mele. 


ertain that whatever you need, we can supply it. Our settings, in 
um, rhothenio-palladium and all colors and karats of gold require a 
page catalogue to list them all. Of course we have sheet, wire and 
tubing and solders for platinum, palladium and for gold of every color 
~ and karat. es 


BAKER & CO., INC. 
54 Austin Street, Newark, N. J. 


NEW YORK SAN FRANCISCO. - CHICAGO 
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EIGHT-DAY CLOCKS OF EXCEPTIONAL BEAUT)\ 


J Vow Designs 


Combining the richness of mahogany with the 
smartness of white holly, ebony and other striking woods 








VALLENAR 


Solid mahogany with red- 
wood burl veneer front. 3% 
in. two-tone dial, polished 
brass sash. 6% in. high, 6 
in. wide, 2% in. deep. 


GALAX 
Natural finish, solid ma- 


hogany with maple and red be me ‘ Natural finish solid mi - 

gum ply. 3% in. two-tone hogany with maple and red 

dial, polished brass sash sk ; gum ply. 3% in. two-tone 

5% in. square; 2 in. deep. é dial, polished brass sash. 6 

" , in. high, 5% in. wide, 2% in 
deep. 


Solid mahogany with white 
holly trim on a_ lustrous 
ebony base. 3% in. two-tone 
bronze finish dial, polished 
brass sash. 5% in. high, 4% 
in. wide, 2 in. deep. 





DOUBLE MAIN SPRINGS 
HARD-CUT STEEL PINIONS 
| CYPRUS - HAND FINISHED BEARINGS SANTOR 
Solid mahogany with African DIAMOND CUT ESCAPE WHEELS 


scented veneer front. White —— papeaens — yon 

i % in. , w url veneer front anc 
Poneman ek pol- PRICES - Retail, $8.95; Keystone List, $10.95. salen. 3% on. terete need 
ished brass sash. 5% in * Slightly more on the Pacific Coast. dial, polished brass sash. 5% 


square: 2% in. deep in. high, 5 in. wide, 2 in. deep 


At Your Jobber’s 
THE NEW HAVEN CLOCK CO., NEW HAVEN, CONN. 


ge 
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CLEVER magician pulling rabbits out of a silk 



















hat—that’s entertainment and it's worth 
paying for. But, there’s no entertainment in 
being mystified by the qualities of a metal 
watch attachment. True, these are “built-in” 
and oftentimes escape the untrained eye. But 
experience over a long period of years with 
*B/R Bands clearly proves that they resist acid 
and corrosion and wear longer because of 
their greater gold content and patiently tem- 
pered metals. They “stand-up”, in other words 
—and there’s no mystery about that. 


*B/R Bands— Double -Circle Quality 1/20 12 kt. Gold Filled 


Since 1912 
BRUNER-RITTER, Ine. 


350 HUDSON STREET, NEW YORK CITY 











Chicago: 35 E. Wacker Drive « San Francisco: 704 Market Street 








—_¢ 
B/R BANDS— Keeping Company With America’s Finest Watches 


















NOW... 


Parker expands its office space— 


the better to serve you. 


/ 





j Ufo Luality and Style Superiority of | Fever Valches 
and the Loyalt y of j A; canker Q. calers ; Sed ( uy 
J, olume Beyond Ro C svfrectalions 





Parker Watches have been “going places”. The 
Parker formula: superior movements, exquisitely 
styled cases, popular prices, fair profits for the 
dealer and nation-wide advertising, has brought 
sales increases beyond all expectations. 

Now, moving to larger quarters in our Fifth 
Avenue home, we make possible an even more 
thorough and more productive degree of coopera- 


tion with our hundreds of dealers. 


To the jewelers who have done so much to 


make Parker America’s fastest growing popular- 


priced watch, we’pledge redoubled efforts to more 


than justify the faith they have shown in our 
product and our organization. 

Follow the forthcoming announcements of the 
new Parker Spring Advertising Campaign—more 
intensive, more extensive than ever before. If you 
now carry the Parker line, it will bring you in- 
creased sales, more profits, new customers for all 
your goods. If you do not yet carry Parker 
Watches, we urge you to consider—now—the su- 
perior features of the Parker product and Parker 


dealer cooperation. Send fora Parker catalog today. 





Parker 


WAT CH 


C O 


MPAN Y 


580 FIFTH AVENUE, NEW YORK 


New Telephone: Wisconsin 7-7940 
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TYLE is the controlling factor 


in every ring sale. That 

is why Bristol pays strict attention to the 
ever changing trends of fashion. You 
will always find something new in the 
Bristol line. The rings illustrated are only 
some of the several hundred designs compris- 
ing our ring line . . . and we never stop 
creating new styles. Correct styling paves 
the way for consumer acceptance and mod- 
erate prices permit a fair margin of profit 
for the dealer. Therefore, thousands of 
jewelers continue to sell Bristol Rings. Order 


a selection now. 


Sold Thru Wholesalers 


BRISTOL RINGS 


BRISTOL SEAMLESS RING CO. 


Main Office and Factory 
REPRESENTATIVES: a 71 NASSAU STREET, NEW YORK 


NEW YORK 
B. D. LESSNER—DAVE WEINBERG 


CHICAGO 
E. M. BOND—29 E. MADISON ST 


PACIFIC COAST 
NAT POST—220 W. Sth ST., LOS ANGELES 


TRAVELING 
S. C. STEINMANN—EASTERN STATES 


SOUTH 


MAURICE BLOCK—GREAT NATIONAL LIFE 
BLDG., DALLAS, TEXAS 





MATS FOR NEWSPAPER 
ADVERTISING — Mats of 
these and other Bristol Wed- 
ding and Engagement Rings 
are supplied free for the ask- 
ing. Direct your inquiry to 
your wholesaler or to us. 


BRISTOL 14K 








“If It’s a Wedding Ring, You Will Surely Find It in The Bristol Line” 








OQOQOQO000N000 olelelelololeleleloleleloleleleloleleleleleleic 
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MORE PROFITS 





USHER, Model Ne. CF363. Molded black, ivory 
color front (BK.). Retail 


$3.75 ° VL 
With ivory molded case, gun-metal front, $4.25. with 
CONSTABLE, Model No. CF769. WITH ALARM 
ivory, $5.25. Black, $4.75. 


. *k, you sell a 
wi yu ell a Telechron en ote ie 
1en ye Ss ne Jhanc 18€ : 
. Jsome piece of quality mere’" ell 
handso ae vale returns you a 
ce Ant : 
price. / 


i ight and 
clocks are built mg we 
comer | your customers: 








because ‘ou ane 
riced right. both for yo" ach at 
p : saders- 4 
’ Display these Telechron sales “a popularity: 
ai ispiay , rovec . f 
KITCHENGUIDE, Model No. 2F03. New wall k jels shown has P! ' Each model 
model for kitehen or bathroom. Molded plastic the mode and will sell! 
with Wleral beeel. in eroen. gatiaus 4 Each one has sold an 
ivery, white, black or red. etai Lac 


« k . 
h is hee ae yale n ma 
as Ss ec oO rac | 4 *T T et 


+. in 1937 yowertul national anngger oe 
io” ae national magazines. se nt 
Ae ee ning Post, Good Houseke ie 
The Saturday Ge viet of smart. 1 
Life, House nee o direct customers to you 


ern advertisements t 
store. 


l oO 1e y yO 8 « y 0 ele y Ss 
itehen ‘‘rem! 4 
. arm can be 


. P av O 
: = right arra) 
» 2 = aion is a b . 
in 5-minute intervals up tional advertising campa enna circulars. dis 
El ES gy Fh peretinenesens $4.95 { sales helps. including 
" ‘8 . . bobs oedeee ree 
plays: wail locks can turn over fast. 
; oo n clocks fits 
cotive Telechro . ake more pro 
Attract!v inte complete you il seg tne to- 
lf aa rer n! See the nearest ‘ ” 
° ’ »enron. . 
with Tele 
oe 
day : 


AV ARRE E EC N COMPANY 

] cN T A 4 ¢ ‘HRO 4 ; 
Street Ashland. M assachue tt: 
33 Main tre 


election 
Co.) 
(reg. U-S- pat. Off. by Warren Telechron 


OCKS 
SELF-STARTING SYNCHRONOUS ELECTRIC CL 


BARON, Medel No. 8807. New ‘‘numeral’’ clock 
Molded biack or mottled brown plastic cases. 8 1/16 
in. wide. Maroon trim for black case. $8 95 
Ivory color for brown case. Retail ... » 











PHARAOH, Model No. 4F6!. For desk or mantel. 
Mahogany case with vertical side inlays. Polished 
gold numerals on glass black band. 
Retail price vawané ad 


EMBASSY, Model No. 4F67. French easel type, LUXOR, Model No. 4F65. Smart new boudoir clock. GRACEWOOD, Model No. 4F05. Brown mahogany 
gold-finished bezel. 4'/2-in. silver-finished numeral Sure to be a big seller. Mirror front in biuc. case with cherry base. 4/2 in. metal $8 9 
band with etched numerals. 6/4 in. $6 Numerals etched on chrome band. Re- $9 5 dial. 14% in. wide. Retail a 
high. Retail ° tail price oo6s tue eee “ 5 ° 
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“AZOUR BRADFIELDS sell on sight” —thus 

jewelers throughout the country excitedly 
report. And we say: “Of course — America’s 
most. beautiful watch attachments should sell 
that way —we give them plenty of eye 
appeal and quality appeal.” If your present 
attachments are moving into the hands of 
consumers too slowly, switch to *Bradfields 


and get real action. : 
*Bradfield Bands — 1/40 10 kt. Rolled Gold Plate 


Sold Only Through Leading Wholesalers 


¢ 
Rradpield 


A PRODUCT OF BRUNER-RITTER, INC., 350 HUDSON STREET—NEW YORK CITY 








A NATIONAL ADVERTISING DRIVE 
By UNTERMEYER, ROBBINS 


in the 


FAWCETT WOMEN’S GROUP 


hd turing 


PERFECT DIAMOND RINGS 


oo ROBBINS definitely establishes the value 
and importance of Fawcett Women’s Group in 
modern jewelry merchandising. And you, too, can enjoy 
the volume and profits of this MASS market—2,200,000 
spending women (A.B.C. guaranteed circulation) plus 
4,000,000 more women through the nation’s better 
beauty shops. Investigate this amazing total of 
6,200,000 buyers NOW! 


This advertisement (reproduced at the right) is one of a series to ap- 
pear in Screen Book, Screen Play, Motion Picture-Movie Classic, Holly- 
wood, Romantic Stories, Movie Story Magazine, True Confessions. 


FAWCETT WOMEN’S GROUP 


1501 Broadway, New York ¢ 360 North Michigan Avenue, Chicago 
536 South Hill Street, Los Angeles e 1014 Russ Building, San Francisco 
Walton Building, Atlanta 











Busch Kredit Jewelers, Chicago, Ill. 


AMERICAN GLORIFIES 
THE CREDIT INSTITUTION 


The Chicago unit of Busch Kredit Jewelers, recently modernized by American, represents the complete 
glorification of the credit Jewelry institution. 


Its decorative style which is modern with distinct Empire influence—the departmentalization of indi- 
vidual classifications of merchandise, lending them status and dignity—the definite merchandising ad- 
vance embodied in the fixturization and displays—the dignification of the credit information depart- 
ment—the effective lighting without qlare—all make for the maximum efficiency of selling in a refinement 
of atmosphere unique to a credit retailing institution. 


WE DO THE COMPLETE JOB 


From conception to completion—from the initial survey of existing store conditions to the opening of business— 
we haridle the complete job, eliminating errors, loss of time, and unnecessary interruption of business. .. . 


Consult with us on your modernization program. The expert advice of our Mr. Harry Sheresky, formerly of the 
Michigan Store Fixture Company, and acknowledged authority on jewelry store design and construction—is at your 
service. Write our New York office today. 


AMERICAN STORE EQUIPMENT & CONSTRUCTION CORP. 
30 ROCKEFELLER PLAZA, NEW YORK 


DETROIT, MICHIGAN 
5235 Grand River Ave. 


CHICAGO, ILLINOIS 
36 So. State Street 
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ELECTIVE 
DISTRIBUTION - 


S THE KEYNOTE OF 


TAVANNES 














WATCH MERCHANDISING 
































































































































































Broad study of the retail field has brought us to this conclusion: —The one sure way for a 
Jeweler to make consistent watch progress is to merchandise a quality timepiece in his locality 


as his own selective line! 


That is the basis for Tavannes distribution. Tavannes watches will be sold by selective representa- 
tion in each locality . . . If you were that selected dealer, these would be your advantages: 
—You would be able to build a ready demand for world-famed Tavannes dependability and 
styling in your community—and you alone would benefit by it! You would have the advantage 
of a full retail range from $17.50 upward. With retail prices freed from competitive cutting, 
you would make a full, generous profit on every Tavannes sold. You would add prestige to your 
reputation as a fine jeweler and watch counsellor because every time you sell a Tavannes, 
a satisfied customer is assured. No fear of complaints, refunds or criticism with a movement 
of this recognized merit. And, as the seasons pass, you would find the increasing good will for 
Tavannes and every other department in your store mounting into an asset that no amount of 
money can buy! ... Here is your opportunity to build on the bedrock of a quality watch with 
in honest, sincere, courageous principle of sound business conduct. If you are a representative 


jeweler, we would welcome an inquiry to place all the facts before you. 


ror coine tone | TAVANNES Of AMERICA, Ine. 


TAVANNES SELECTIVE FRANCHISE pn 
tie NEW YORK, N. Y. 


Yat) ise 
ae rae? 
Swe’) [5004 
~e 


i World—Since 1891 


608 FIFTH AVENUE 












Tavannes Times the 





COMMAND 


“Cth 


CREW 
Yo ace yor 
confidence aboard 
CHINA CLIPPER 











PERSONNEL 


is important in our business, too « « -» 


Tue person boarding the China Clipper places no more 
confidence in the equipment, the crew, and the manage- 
ment’s understanding of the business of flying. than 


does the jeweler who sends his precious metal scrap to a 





refiner. When Pease and Curren are entrusted with your 
shipment you may be sure that modern equipment, effi- 
ciency of personnel and experience of management of the 


highest order will be employed in your interests. 


PEASE and CURREN 


Specialists in the Refining of Precious Metals 
780 ALLENS AVE. PROVIDENCE, R. I. 
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Sew 
Xe) ‘Kie)) ‘Beauticase 


with built-in cigarette 
elevator and swing- 


out lighter. Press ww 
button and up pop Me 


cigarettes 











ONSON Siicien- 
lined Gouch -Cip— 


the last word in mod- 
ern flow-line design 












Proven Sellers + New Ideas= 
immediate consumer demand! 


In assembling the RONSON lines few of which are here illustra- 
for 1937 the first consideration, ted), make real news, news that 
obviously, was saleability. will interest the buying public, 
(both men and women), news 


First we examined the record of at culll: Readh: teen tn enainenel 


Crary: ee model, rotating these innovations in your store, 
only those, which on their per- news that will make them buy 
formance, proved themselves RONSON in greater numbers 
quick volume sellers. than ever before, beginning right 








To this live assemblage of ‘pro- now. 
INSON Bankee ducers’ we have added a liberal , : 
ocket Lighter) —a sprinkling of outstanding sur- — ae = be nage 
wsize and shape, rises embodying new ideas, a ee See 
it to meet a gen- nes Pcie an new designs, advertising and merchandising ONSON Heact 
campaign in RONSON history, (Pocket Lighter) — 


ne demand i i 
new finishes. —and in your windows and on for sentimental ex- 


These inspired additions to the your counters, once you see the changes 
RONSON Lighter lines, (only a exciting RONSON lines for 1937. =o 
In addition to handsome RONSON CHROMIUM, = 
oe 


see the many exquisite designs and models in eS i" TN) 





RONSON DUREUM—4A solid, thru-and-thru metal 
alloy in rich gold-effect, — particularly important 
now that yellow gold is so much in vogue. 






RONSON RHODIUM DELUXE—The non-tarnishing 
’’Diamond of Metals’’— more precious 
than either gold or platinum. 


FLIP — it’s lit ! 
RELEASE — 











q 


A 
































ested These and 
tillers scores of oth- 
lat have er RONSON 
ade the » favorites 
ade with Ma | ready to help 
ying colors —— ! you beat 1936 





See them thru your job- 
er or at the permanent 
display rooms listed below 


Remember the year ‘round 
demand for RONSONS 
and stock accordingly 








WORLD’S GREATEST LIGHTER 





ART METAL WORKS, Inc. Factory and Main Offices ARONSON sQ., NEWARK, a 


NEW YORK — 347 Fifth Ave. CHICAGO — 36 S. State St. LOS ANGELES—728 S. Flower St. 
imada: DOMINION ART METAL WORKS, Ltd., Toronto England: RONSON PRODUCTS Ltd., London Australia: W. G. WATSON & CO., Lid., Sydney 














rting Fiectric 
3 g Clectric 


cight-Day Key-Wound Tir 


Self Nivetaiiare) Electric Time 


|W Fioret ... Eight-Day Key-Wound Time 

ow Seth Thomas offers jewelers 
N electric clocks in the popular 
price range of under $10.00! They're 
just the kind of electric clock you've 
always wanted to offer to your cus- 
tomers...styled by the foremost de- 
signers in the country, and built to the 
famous Seth Thomas standard of 


quality. The sturdy, slow speed motor 


is exactly the same that has proven 


Self Starting Electric Time $6.95 
Eight-Day Key-Wound Time.. $6.95 


Beverly 


Beimont 


eee 
Linnet Self Starting atclaiate 


Shamrock Eight-Day Key-Wound Time 

its worth in far more expensive models. 
It won't wear out in a year or two or 
become noisy. That means you'll have 
fewer returns, fewer complaints with 
these clocks, and more completely and 


permanently satisfied customers. Ask 


1-E Tabor 
1-W Tabor 


Self-Starting Electric Time...$7.95 
Eight-Day Key-Wound Time. . $7.95 


Aad 


Self NTielailale] Electric Time 


Eight-Day Key-Wound Time 


your wholesaler for particulars about 
these heavy sellers for 1937, or write 
us for details. In either case, be sure 
to order early. Seth Thomas Clocks, 
Time Instruments 


division General 


Corp., Thomaston, Conn. 


“7 SETH THOMAS 
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The world’s biggest refractor telescopes are about the same size 


-— 















SOME TELESCOPE ! IS 
THERE A BIGGER ONE 
ANYWHERE IN THE 














YERKES 
OBSERVATORY 
Williams Bay, Wisc. 
40 in. diam., 62 ft. long 


























| THINK SO.. 

by BUT | DONT 
99 \ KNOW WHERE 

T 6... 

















LICK 
OBSERVATORY 
Mt. Hamilton, Calif. 
36 in. diam., 57.8 ft. leng 


















Ky -s 
‘ 
— 


but the WORLD'S BIGGEST MAGAZINE 


has twice the circulation of its nearest competitor 










AME, if you can, the world’s biggest refractor stock and feature products that have this support. It 
N telescope! Few people could because it’s only a means quicker turnover, more sales, greater profits 
few feet longer and a few inches greater in diameter for you! 
than the second largest. But there’s no question about , - : 
the world’s biggest magazine—it’s twice the size of What The American Weekly is 
the nearest competitor. The American Weekly is the largest magazine in 

With its circulation of nearly 6,000,000, The Ameri- the world. Itis distributed through the 17 great Hearst 
can Weekly —through the manufacturers who use it Sunday Newspapers. In 627 of America’s 995 towns 
gives you the greatest mass selling support at the ad- and cities of 10,000 population and over, The Ameri- 
vertiser’s command. This magazine speeds the sale of can Weekly concentrates 67% of its circulation. 





the everyday necessi- 





: nae In each of 174 cities, it reaches better than 
ties and luxuries ot life one out of every two families 

in your store, because In 144 more cities, 40 to 50% of the families 
: In an additional 134 cities, 30 to 40% 

In another 175 cities, 20 to 30% 






it reaches from 1 out 
of 5, to 1 out of every 












2 families in the rich- ... and, in addition, more than 2,000,000 families in 
est buying areas. It’s thousands of other communities, large and small, 
AMERICAN sound business to regularly buy and read The American Weekly. 











WEEKLY 








THEN ERICAN 


_ “The National Magazine with Local Influence’’ 








aunt. 











NEARLY NEAREST 
6,000,000 COMPETITOR Main Office: 959 Eighth Avenue, New York City 
CIRCULATION CIRCULATION 











THE JEWELERS’ CIRCULAR-KEYSTONE 21 
for March, 1937 

















FEATURE THE WATE 
THE PUBLIC PREFERS 


“My jeweler recommended 
a Hamilton” 


“Aecuracy in a watch spells 
Hamilton to me” 


LADIES’ WRIST MODELS 
(Left to Right) 


EILEEN. 17 jewels. 1OK gold filled, 
white or natural yellow. With gold filled 
bracelet, $42.50. With a silk cord, $40. 


SUZANNE. 17 jewels. 14K gold filled, 
white or natural yellow. With 14K gold 
filled bracelet, $50. With silk cord, $47.50. 


VILMA. 17 jewels. 14K gold filled, white 
or natural yellow. 14K gold filled brace- 
let (shown), $50. With silk cord, $47.50. 























‘y JHAT influenced you in your purchase of a Hamilton?” 


we asked Hamilton owners in a large American city. 
Nearly one in every two gave Hamilton’s reputation for 
accuracy and dependability as an outstanding buying reason. 
An amazing number purchased their Hamiltons through 
“jeweler recommendation.” (Our thanks to you, Mr. Retailer!) 
The endorsement of a friend figured prominently. Hamilton’s 
national advertising attracted customers, and the beauty of 


the new Hamilton models was also a major point. 


What watch today, or ever, has enjoyed such public accept- 
ance? Hamilton’s reputation for honest performance, its 
endorsement by friends and jewelers alike, make this fine 


watch easy to sell—and once sold, a Hamilton stays sold. 


Sound merchandising should prompt you, Mr. Jeweler, to 
push Hamilton — the watch the public prefers, the watch that 
stamps your store as a quality outlet. Feature Hamilton 
Watches in your local advertising, thus tying in your store 
with Hamilton’s powerful national advertising. And to back 
up that policy, be sure you carry a representative stock of 
Hamiltons, complete enough to satisfy all your customers — 
men and women, young and old. Don’t lose sales to com- 
petitors carrying a wider variety. Have you seen the newest 


models? Hamilton Watch Company, Lancaster, Penna. 


Hamilton Watches range in price from $37.50 to $1500 























Hamilton 


THE WATCH OF RAILROAD ACCURACY 


“Hamilton’s reputation is the 
best in the field” 


il "s new dels are the 


style leaders today”’ 





MEN’S WRIST MODELS 
(Left to Right) 


SECKRON. 17 jewels. 14K gold filled 
natural yellow only. For doctors, nurses 


others wanting split-minute accuracy. $55 


MORLEY. 17 jewels. 10K gold fille: 
natural yellow only. Applied gold numera 
dial, $40. Black numeral dial, $37.50 


SHERWOOD, 19 jewels. 14K natura 
yellow solid gold. Applied gold nu 
merals, $77.50. Black enamel dial, $75 
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Its better 


: Cracked ond blistered. .. 


SCIENTIFIC CONTROL 


in producing these products, 
offers extra advantages in 
working qualities, reliability, 
uniformity and economy. 


.... Rolled Sterling Silver... . 
999 "PLUS" Fine Silver Anodes 
"Special Refined’ Grain Silver 
...+ Gold and Silver Wire .... 
Karat Golds and Gold Solders 
....Gold Bars — Silver Bars.... 
....Platinum Metals.... 
....''Handy" Silver Solders.... 


. . 
And other Silver Brazing Alloys Poor metal . . too much scrap . . spoiled work . . add 
+ heavily to the cost of making jewelry and silverware. 


| I A = . e £ , ’ + e ve 
REFINING SERVIC Handy & Harman Karat Golds and Sterling Silver have 
We refine all kinds of manufacturer 
scrap, sweeps and other waste containing known physical qualities . . . . Produced under rigid con- 
precious metals; also old gold, silver and es B 
trol by specialists of long experience, they are dependable 


platinum received from retail jewelers 


.. uniform... and economical to use. 


HANDY AND HARMAN 22 fulton St.New York 
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STOCK AMERICA’S 
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FLAIR. 4%2L 17 Jewel Waltham-Premier movement in 


Star-Rectangular 14K gold-filled case. 14K gold-filled dial 
and attachments. Hands 14K solid gold. Finest silk cords 


$50.00 
fj Sas, 

af > $e 
( } ry fe 
~~ “i 
OPERA. 4L 17 Jewel Waltham,Premier movement in Key 
folate col Dal ME LG tolil>Mel-l(-MNa-li- ME LameloloRilll-toMmel lol Molle 


attachments. Hands 14K solid gold. Finest silk cords. 
$60.00 


Vil 


“se 


+t al 
dé 








+4 - ) w « 4 a 
wa . 
MINUET. 4L-—17 Jewel Waltham-Premier movement in 
Star-Rectangular 14K gold-filled case. 14K gold-filled dial 


and attachments. Hands 14K solid gold. Finest silk cords. 
$55.00 





FINESSE. 6%L 17 Jewel Waltham-Premier movement in 

aioli OnZ- ME LariolileMelollc Malt ME L@e loll ilii-te Mellel melile 

attachments. Hands 14K solid gold. Finest silk cords 
$50.00 


*% 
se 


aa 





GINGER. 4L 17 Jewel Waltham-Premier movement in 
Wadsworth-Square 14K gold-filled case. 14K gold-filled dial 
and attachments. Hands 14K solid gold. Finest silk cords. 

$57.50 





SONNET. 6'2L-—17 Jewel Waltham-Premier movement in 
Wadsworth-Barrell 14K gold-filled case. 14K gold-filled dial 
and attachments. Hands 14K solid gold. 






Finest silk cords. - $47.50 





BONUS. 6 0s 21 Jewel Waltham-Premier move- 
ment in Schwab & Wuischpard-Round 14K solid gold 
case. 14K gold-fijled dial and attachments. Hands 14K 
solid gold. Best quality Sun Tan Pigskin strap. $75.00 









CHAIRMAN. Colonial Riv. — 21 COLONIAL. 10s Col. A.-23 Jewel 
Jewel Waltham-Premier movement Waltham-Premier movement ad- 
in Wadsworth 14K gold-filled case. ane eg PRNNTD ane tae 

. positions in Perry Marks 14K solid 
14K gold-filled dial. Hands 14K gold case. 14K gold-filled dial. , 
solid gold. $60.00 Hands 14K solid gold. $225.00 sonar. 6/0s — 17 Jewel Waltham-Premier move- 
ment in Wadsworth-Square 14K gold-filled case. 14K 
gold-filled dial and attachments. Hands 14K solid 
gold. Best quality Sun Tan Pigskin strap. $47.50 















SKELETON. 6 0s—.17 Jewel 


Waltham-Premier movement 







in Schwab & Wuischpard-Skel $y sah 

14K gold-filled case. 14K gold- — ie, 
er * 

filled dial. Hands 14K solid es ere" 


gold. $70.00 











PADDOCK. 7'4L 
in Keystone-Rectangular 14K solid gold case. 14K gold-filled 
dial and attachments. Hands 14K solid gold. Best quality 
Sun Tan Pigskin strap $75.00 


ALTHAM- PREMIER 
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21 Jewel Waitham-Premier movement 


X RAY. 6/0s—21 Jewel 
Waltham-Premier movement 
in Schwab & Wuischpard-Skel. 
14K solid gold case. 14K gold- 
filled dial. Hands 14K solid 
gold. $175.00 
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HNEST WATCH! 


PEACOCK. 612. —17 Jewel Waltham-Premier movement 
in Star-Rectangular 14K gold-filled case. 14K gold-filled dial 
and attachments. Hands 14K solid gold. Finest silk cords. 

$47.50 


WHISPER. 4%2L 17 Jewel Waltham-Premier movement in 
Wadsworth Rectangular 14K gold-filled case. 14K gold-filled 
dial and attachments. Hands 14K solid gold. Finest silk cords. 

$50.00 


ENCORE. 6%4L 17 Jewel Waltham-Premier move- 
ment in Keystone-Round 14K gold-filled case. 14K 
gold-filled dial and attachments. Hands 14K solid 
gold. Finest silk cords. — $45.00 


TRAVELER. 6/0s — 21 Jewel Waltham-Premier movement 
in Keystone-Bassine 14K gold-filled case. 14K gold-filled 
dial and attachments. Hands 14K solid gold. Best quality 
Sun Tan Pigskin strap. $50.00 


QUICK-READING FEATURES OF 
THE NEW WALTHAM-PREMIER 


1 21 smart, modern styles for men and women 
in 17, 21 and 23 jeweled movements. 


2 Factory-built, factory-cased and factory- 
priced. For Jewelers only. 


3 14K gold and 14K gold-filled cases only. 
4 14K gold-filled dials. Something entirely new. 
5 14K sclid gold hands. 
6 14K gold-filled attachments. 
7 Finest silk cords. 
8 Finest quality Pigskin and Sun Tan straps. 
9 Attractive display boxes. 
10 Nationally advertised in leading magazines. 


Color pages. 


CATALOGS ON REQUEST 
WALTHAM WATCH COMPANY, Waltham, Mass. 


Ae Nelei 4 7h 17 Jewe! Waltham-Premier movement 
in Wadsworth-Rectangular 14K gold-filled case. 14K gold 
filled dial and attachments. Hands 14K solid gold. Best 
quality Sun Tan Pigskin strap. $45.00 
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Ss 


ee, nee 


REWARD. 6!2L —17 Jewel Waltham-Premier movement in 
Wadsworth-Tonneau 14K solid gold case. 14K gold-filled 
dial and attachments. Best quality Sun Tan Pigskin strap. 

$70.00 


PATRIOT. 7% 17 Jewel Waltham-Premier movement 
in Keystone-Rectangular 14K gold-filled case. 14K gold-filled 
dial and attachments. Hands 14K solid gold. Best quality 
Sun Tan Pigskin strap. $45.00 


ect i ie 


PACER. 7'%4L Jewel Waltham-Premier movement in 
Schwab & Wuischpard-Rectangular 14K gold-filled case 
14K gold-filled dial and attachments. Hands 14K*solid gold 
Best-quality Sun Tan Pigskin strap $52.50 


CADET. 7'4L 21 Jewel Waltham-Premier movement in 
Wadsworth-Rectanguiar 14K solid gold case. 14K gold-filled 
dial and attachments. Hands 14K solid goid. Best quality 
Sun Tan Pigskin strap. $77.50 


e e © ec « BY THE FIRST AMERICAN WATCHMAKER 
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Running a Store is Your Business 


Building Stores That Attract Business is Ours! 


This Expert's Skill 
and Experience — 
AT YOUR SERVICE 


Weare proud in having MURRAY 
M. PEARLSTEIN, noted store de- 
signer, associated with us. Form- 
erly with Michigan Store Fixture 
Company, Finn-Iffiand Company 
and the New York City Housing 
Authority in conjunction with the 
Federal Housing Authority, Mr. 
Pearlstein is a prominent author- 
ity on store modernization. His 
designing of well-known modern 
jewelry stores has won for him an 
enviable reputation. He stands 
ready to advise and work with you 
in the planning of your new store. 





Our busimess is not to tell you how to run your busi- 
ness, but to show you, if you're interested (as so many 
jewelers currently are) how to INCREASE your business 
with a store designed with a hint of tomorrow, yet built 
to endure, built to attract, built to disarm competition 
@ And what we show will be based not only on our 
intimate appreciation of your merchandising needs, but 
on a clear conception of practical creativeness backed 
by over 20 years of experience in designing and build- 
ing outstanding jewelry stores everywhere @ From origi- 
nal design to finished product, JAFF service is expert 
and complete @ In addition, we stand ready to col- 


laborate on any part of the job you have in mind. 


e Expert Planning 
e Expert Designing 


e¢ Expert Construction 


BEFORE MODERNIZING YOUR STORE — Write Us 


JAFF BROS. 


Wooo»pDwWwWorR ik § 


41-43 37th Street, Long Island City, N. Y. 
Telephone: STillwell 4-1477 


CREATORS AND BUILDERS OF MODERN STORES EVERYWHERE 
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SWANK. national 


magazine advertising 
hits a new high for 


Spring, in excess of 
50,000,000 readers 


‘p ’ Have your wholesaler show you special promotion 
Be : Aepttine 

a , a at material available to you and designed to get you 
Swank Products, Inc., Attleboro, Mass., New York, Chicago, Philadelphia, Boston, Los Angeles the benefit of this tremendous selling campaign 
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Corona made the first successful portable. More than 


25 years of engineering and manufacturing experience, 


A PRIMER 


* 
FOR SELLING * give a background which cannot be matched. So when 
CORONA 193] ¥%& swe say that today’s Coronas are better than ever, and 
offer by far the best value in portable history—it ought 

SPEED MODELS * 





nearly two million Coronas in successful service—these 


to mean a lot to every portable buyer! 








Anchored Carriage 


Feel how firm and rigid the Corona 
carriage is—never a wabble! We can 
Floating Shift anchor it, and ensure perfect align- 
é ment, because of our Floating Shift 
An outstanding difference between (carriage moves horizontally only- 
Corona and all other portables. Push not up and down oo) Touch Selector 
the mae tie type-segment ) — Hidden away from meddling hands 
— ion ian halt ingests aaa Seven positive adjustments—all the 
needed as with “carriage shift’’ port- — from light touch” to heavy i 
ables—you don’t have to “‘lift half and sie gern really feel the difference 
the typewriter”! Quieter, faster, Try each position, and see how you 
easier (it operates on ball bearings), can adjust the touch to suit yourself! 
and more accurate. And an exclusive 
Corona feature! 


Protection 

Corona’s frame completely surrounds Convenience 

the mechanism—that's why the front Corona’s line space lev 
. > y space lever is closer to 
Balance feet can be placed forward, and why 
Press down hard on front of frame Corona survives accidents that would 
The feet are placed well forward- wreck any machine less thoroughly 
the balance is right—the machine protected. There’s over 25 years of 
doesn’t bounce around, but ‘‘stays practical portable experience behind 

put’’ on desk or table this design! 


the operator's hands than on any other 
portable—and long enough to operate 
with less effort. A little thing, per- 
haps—but figure the effort it saves 
in a month's typing! 





Above are six selling points that do sell Coronas—jewel apart from all other portables. It doesn't take long—and 
rs have proved it! And there are a dozen more it certainly does sell Coronas! 

lf you are now handling Corona Portable Typewriters, let If you're not handling Coronas now-—you ought to be 
is suggest that you ask us for a copy, for each of your sales There’s no class of accounts more stable and desirable than 
lerks, of our leaflet, ‘“Corona’s 1937 Models.” From this students and their families—and there’s no better name 
ind from the instruction book packed with each Corona, in the portable field than Corona. Just bring them together 
have your clerks learn the features which set Corona in your store! Full information on request. 





CORONA fesfiece 


L. C. Smith & Corona Typewriters Inc Desk 3, 199 Almond St., Syracuse, N. Y. 
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Lime Marches On! 





68 YEARS AGO L.& M. KAHN & CO. 
PLACED THEIR FIRST AD IN THIS 
PUBLICATION AND SINCE THEN 
HAVE CONSISTENTLY ADVER- 
TISED IN EVERY ISSUE 














Photographic reproduction of our advertisement which 

appeared in 1869 and which, with only slight changes, 

has appeared continuously in every issue of The 
Importers and Cutters of 


Jewelers’ Circular for 68 Years 
DIAMONDS 


° 
608 Fifth Avenue, New York 


Established 1866 
Cutting Works: - Antwerp—48 Rue Smaps . 
64 West 48th Street London —23 Holborn Viaduet 

















3286 Consecutive Issues 


68 YEARS 


A WORLD’S RECORD IN ANY FIELD 





5 
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3 MEN AND A WATCH tell a story of family tradition in Elgin craftsmanship. Austin 
Benedict (center), now pensioned, exhibits to son Roy (finishing department) and 
grandson Roy Jr. (escape department) an Elgin he helped create back in 1891. To 
gether the three Benedicts have spent a combined total of 70 years at Elgin benches. 










PEEK-A-BOO! (ieft) — Astronomer Neidigh 
gets in touch with the heavens at Elgin’s 
famed observatory where time is regularly 
observed, recorded and broadcasted direct 
from the stars. 


PLEASANT PEASANT (right) —Charming Loro 
Roberts writes: ‘‘Great-grandmother chose 
our first family Elgin .. . I chose our twelfth.” 
Miss Roberts will be featured in Elgin national 
magazine advertising during March. 


















FAST WORK (right)—432,000 mo- 
tions per day is the schedule of a 
balance staff. Note the taper at the 
base of the pivots on this Elgin staff. 
It adds strength where strength is 
needed—another reason for Elgin’s 
traditional dependability. 


ORCHIDS to Mr. Clarence Olsen of 
Olsen & Ebann, Chicago jewelers. 
Jeweler Olsen experienced the best 
Christmas in years in 1936—‘“‘thanks 
in no small measure to Elgin’s strong 
dealer support,” he says. 


“'CAVALIERS’’—A merry welcome to you! Here are three of the newest models in the famous 
fast-selling group of Elgins priced from $20.00 to $29.75. These spirited watches are the first 
timepieces ever to offer the technical advances of the 8/0 size movement at such moderate 
prices. A—1808 .. . 8/0, 7 j., Veritas metal case. Emb. dial. Consumer price $20.00. List $22.40. 
B—1824... 8/0, 7 j., Veritas metal case, metal band. Emb. dial. Consumer price $23.75. Lis! 
$23.70. C—1814... 8/0, 7 7., Veritas metal case. Emb. dial. Consumer price $22.50. List $22.50 
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“available with or ote Diamonds. Patents Rains 
: Send for descriptive /iterature 


MOORE & SON w 


COURT & HALSEY STREETS - NEWARK,NEW JERSEY 
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finds the famous 


BRIGGS 






BRACELET 
a National Favorite 


UP the sales curve climbs—recording a steadily increasing demand 
for famous BRIGGS CARMEN Bracelets. In them is found that 
rare combination of sparkling style and intriguing mechanical con 
struction which gives them strong sales appeal. There is no smartet 
complement of the present bracelet mode than genuine BRIGGS 
CARMEN—with matching compacts in combination put-ups. Ask 
your wholesaler to show you the line—put in a representative 


assortment—and watch them sell! 


x * 


ye ‘y oa 
QU WENS MAY PPS MOTD. 
oe th SAE LY VOATI OLE PAA, 


Carmen Bracelets are 
of Standard Briggs 
Quality that bas 
given satisfaction for 
over 35 years. 





iis ti elie BE ie Sila hls: lai GEA aly Gi Eiat at nbd 


D-F°-BRIGGS CO>° “wc 





CHICAGO SAN FRANCISCO NEW YORK Vv. H. DENNIS 
Frank Newburger George Fox Victor King 77 York St., Toronto 
Heyworth Bldg. 150 Post St. 303 Fifth Ave. Canadian Representative 
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“...a@ picture 
of the day's 


husiness 


CAN YOU, at any time, obtain 
a complete picture of the day’s 
business — with all your ac- 
counts posted up to the minute? 
Do your customers always re- 
ceive a neat, accurate record of 
their payments, exactly the 
same as your ledger accounts? 

Read Mr. Jonas’ letter. The 
National Posting Machine has 
solved the Kay Jewelry Com- 
pany’s accounting problem. 
The local National represen- 
tative will be glad to tell you 
how these machines can help 


you. 
Shattonal Cah 
Register CO. 
° 
DAYTON, OHIO 


ACCOUNTING MACHINE 
DIVISION 


Cash Registers * Typewriting-Book- 
keeping Machines * Posting Machines 
Bank-Bookkeeping Machines 
Check-Writing and Signing Machines 
Analysis Machines * Postage Meter 


Machines ° Correct Posture Chairs 





Send for National’s 
Payroll Plans that 
provide records which 
conform with Social 
Security Legislation. 
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NASHVILLE. TENN. 


National Cash Register C 
Dayton, Ohio ee ee 


Gentlemen: 


For the past four 
years your i 
sige machine has been in euagiiadhcame aaa 
vantages of this machine have been manifold si 


By its use we have elimin 
ated mi 
= therefore increased the efficiency of posi 
cash postings are kept up to date. — 
posted and controlled the same day tran 
made and authorized. - 


Sales are 
ctions are 


By the use of this i 
a t machine, we ar 
any time, to obtain a picture of the pet ot 


Not only do we like thi 
is machin 
ee Seem to be well satisfied with eee 
ey have of their individual accounts sis 


We heartil 
instalment houses. ” eri this system for 


Yours very truly, 


KAY J Y COMPANY 


ger 
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AN OLD FIRM 








For the past sixteen years L. E. Pitman and L. P. Keeler 
have directed the destinies of the long established jewelry 
manufacturing firm of McRae and Keeler. You have found 
their American Queen Bracelets, Compacts, Cases and 
Jewelry outstanding for style conception, mechanical per- 
fection and all-round competitive values. 

While the firm name is now changed to Pitman & Keeler, 
there will be no change in the quality and policies. Pitman & 
Keeler will continue to manufacture one of the best profit 
producing lines of jewelry merchandise on the market 
which will be identified hereafter by the American Queen 
Trade Mark. 


No. 27 Mount- 
ed with Gen- No. B 2300 
uine Onyx. Double Com- 
Like all Ameri- pact 2%’ 
can Queen brace- square. 24K Gold 
lets, expands to electro plated 
fit any wrist. Etched ‘‘Seotty."’ 


PITMAN & KEELER “wc 


New York Office—9 Maiden Lane, Arthur C. McGie Western Representative, C. A. Patterson 
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THIS PEN LOOKS OKAY. 
HOW DOES IT FILL? 


















THAT LEVER DEFLATES 
THE RUBBER INK SAC~ 








Don’t Open a Pen Sale 


by Showing a Rubber Ink Sac Pen 


to a Customer who already has one 





HE THINKS: 


IF RUBBER INK SAC 
PENS ARE STILL HOT 
STUFF, MY OLD ONES 
GOOD ENOUGH. 

























HE SAYS: 


WELL-ER- IM JUST 
LOOKING TODAY. ILL 
COME BACK LATER. 











The Way to Enthuse Him is to Show Him 
FIRST OF ALL. a Sacless Pen—the BEST One 





The average customer who steps up to your pen 
counter probably has a rubber ink sac pen in his pocket, 
whether you know it or not. The principal reason he is 
interested in a new pen is because he has heard or read 
about a revolutionary new Sacless pen having full Visible 
Ink Supply and double ink capacity, although he may not 
ask for this pen BY NAME. 

Hence, the FIRST thing to show him is the Parker 
Vacumatic—the leading sacless pen—not some rubber 
ink sac pen. For the customer is apt to conclude that if 
rubber ink sac pens are still “hot stuff.” his own rubber 
ink sac pen is still good enough. 

Show him, first of all, the new $10 over-size Vacumatic, 
or the $7.50 Vacumatic if the standard size suits his re- 
quirements. Show him that this laminated Pearl Beauty 
has exactly the features he has always wanted—Full 
TELEVISION Ink Supply—102% greater ink capacity 
than old-style—a wholly new and exclusive style—a mar- 
velous Scratch-proof Point of Platinum and Solid Gold. 


Explain why there is a difference of 30 years or more 
between this Miracle Pen and all previous types of sacless 
pens—that the Parker Vacumatic has NO squirt-gun 
piston, NO eye-dropper air-bulb. It completely abolishes 
the mechanical troubles that crippled the earlier sacless 
types. That’s why Geo. S. Parker GUARANTEES this 
pen mechanically perfect. 

Explain that its filler is based on a simple recoiling 
Diaphragm—that its working parts are sealed in the 
top where ink can never touch them, can never corrode 
or disable them. 

Do these things—instruct your sales people to do them 
—and you'll sell more and better pens. Try this 30 days 
and you'll never again show a rubber ink sac model to 
people who will pay $5 or more for a pen. 


THE PARKER PEN COMPANY 
JANESVILLE, WISCONSIN 
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Once again, precious Gold has come 


into its own. No longer does it mas- 
querade as another metal. Actually, 
the public has re~discovered Gold—is 
intrigued by its natural yellow color, 
and the new beauty it imparts to jewelry 
merchandise. Spurred by this interest. 


manufacturers this season are offering 
an infinite variety of Gold Filled and 


Rolled Gold Plate articles in every 


jewelry classification. 


When fabricated from Makepeace flat 


stock or wire, this jewelry is true to 
its quality mark, and will dive enduring 


satisfaction. 
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D-E-MAKEPEACE COMPANY .. 


ATTLEBORO, MASS. 
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ELECTRIC SHAVING 


is Sweeping the Country 


The pioneering is over! American men are going for 


electric shaving in a big way! They are thinking and 


talking it everywhere...and buying in thousands daily! 


OTOSHAVER 


TRADE MARK REG. U.S, PAT. OFF. 





brings you Electric Shaving 


Pertected! 


The Electric Shaver which is distributed through 
wholesalers—and they are making it a Sensation! 


RETAILS AT § 50 
ONLY... * 


The customer pays LESS — but the retailer makes MORE! 





RETAILERS! Take advantage of our SPECIAL 
PLUS-PROFIT DEAL-—open for a limited time only. 
Ask your wholesaler about this bonus deal—and the 
advertising allowance. Stock now, in time for Moto- 
shaver’s powerful advertising campaign in such mag- 
azines as Esquire, American, Collier’s, New Yorker and 
Time! If your wholesaler does not handle Motoshaver, 
tell him what he is missing. And send us his name! 


WHOLESALERS! There are still a limited number 


of desirable territories available! Write for particulars! 


MOTOSHAVER INC. 


SUITE 332 VAN NUYS BLDG. e LOS ANGELES, CALIF. 









MoTosHAVER is the only 
streamlined shaver and has 
the most attractive package. 
Strongest motor...fastest ac- 
tion... longest life. With its 
patented double comb-head, 
it strokes both ways and never 
misses a hair! 


Self-sharpening, selt-cleaning, 
cannot clog. Effective with the 
toughest beards and takes less 
practice than others to get a 
close, clean shave. A favorite 
with women for their personal 
use. Demonstrates to perfec- 
tion! A single stroke down the 
arm leaves the skin absolutely 
clean! And it is backed by the 
longest guarantee —18 Months! 


* 

















THE JEWELERS’ CIRCULAR-KEYSTONE 89 


for March, 1937 


















































Only the most carefully selected leathers are used—soft pliable 
pig and calfskin, double stitched with silk. And with their gold 
filled Simmons-quality friction or harness buckles, “Belts by 
Simmons” reflect the standard of workmanship, the grace in 
appearance that have made the name of Simmons synonymous 


with quality and beauty for more than sixty years. 


And so with “Belts by Simmons” you offer your customers 


something they’ve always wanted—a belt with style and com- 





fort—a belt that will be worn by well-dressed men for sports, 


vacations and general utility wear. 


Feature ‘Belts by Simmons.” Show them to well-dressed men— 
or to fastidious gift-minded women—and watch their faces light 
up. For the products of the Simmons leather goods department 


are worthy sales companions of Simmons world-famed jewelry. 


Simmons Quality ...a Constant Factor for 63 years, 
regardless of business conditions. Never once has it tem- 
porized withdepressions, or curtailment of buying power. 


R. F. SIMMONS COMPANY 
ATTLEBORO, MASSACHUSETTS 


WATCH CHAINS AND BRACELETS + STRAPS + CORDS - RIBBONS - CLASPS - BUCKLES - BELTS - CUFF LINKS 
POCKET KNIVES- NECKLACES:- BEADS- BRACELETS-+ COLLAR CLIPS: TIE HOLDERS- RELIGIOUS JEWELRY 
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= just off the presses. . . a new, in- 
- teresting book about Pittco Fronts 

. showing you how to draw more 
uusiness, widen your trading area, 
nake more money. It’s crammed full 
f facts, figures and pictures .. . 
before” and “after” photographs 
f actual, successful installations of 
’ittco Fronts in all sections of the 
ountry... and with performance rec- 
rds given in a great many instances. 


A New Book Which Shows You 
How To Improve Your Business! 


H 
MPANy MEI 64 
DD *- Le ki 


There are installations shown which 
are of the same type as yours might 
be ... definite similarities between 
the businesses pictured and your 
business...which will help you to find 
out what a real asset a new Pittco 
Front will be to you . . . and how 
little it would cost you. 

You can’t afford to miss the money- 
making ideas this book contains. It’s 
yours for the asking . . . absolutely 


ITTCO 


STORE 


FRONTS 


-ARRARA STRUCTURAL GLASS - PITTCO STORE FRONT METAL * PITTSBURGH PAINTS 


*ITTSBURGH MIRRORS - 


PITTSBURGH POLISHED PLATE GLASS * 


TAPESTRY GLASS 
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free. So mail the coupon 
...today. Be sure to see the Pittco 
Store Front Caravan, now on a nation- 
wide tour. Contact our local branch 
for information as to when it will 
visit your territory. 


Ao PITTSBURGH, ZZ, 
Ba C PLATE GLASS COMPANY Ylpbe. 


Pittsburgh Plate Glass Company, 
2152 Grant Bldg., Pittsburgh, Pa. 

Please send me, without obligation, your 
new book entitled ‘Producing Bigger Profits 
with Pittco Store Fronts 


Name 


Street... 
CE cae suseaenconts State 














during t he 
“vestless” months 








are CURRAN 
CHICAGO 
















No. 7233B 

3 piece set in all 
metal display box 
Sterling. 





The CAMPUS Tie Chain-- 


most popular men’s item in a decade 
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The spectacular rise in popularity of the Campus Tie Chain 
has necessitated doubling our capacity to meet the steadily 
increasing demand. The coming season will see more Campus 
Tie Chains and Campus Men’s Sets worn than ever before. 
Smart merchandisers will be ready with an assortment of the 
new patterns. 


All Campus Men’s Sets feature this famous Tie Chain in 
combination with Collar Pins, Vest Chains, Cuff Links, Key 
Chains and other men’s accessories, presented in a variety of 
attractive set boxes, retailing from $1.50 to $10.00. 


Campus Tie Chains are manufactured exclusively by Curran 
Mfg. Co., the inventors, under Patent No. 2,012,222." They 
feature an adjustable member which adds materially to the 
pleasure of wearing. 


Many wholesalers carry the fast selling Campus Line. If 
yours does not, write us for samples which will be sent direct, 


and billed through him. 


Fi 8. Court of Appeals on Jan. 4, 1937 affirmed decision 
U. 8. District court in suit of Swank, Inc. and 
Sided by Curran Mfg. Co. in favor of Defendant. 





MANUFACTURING CO. 
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DIA-RAY LAMPS 


LAMPS FOR DISCRIMINATING JEWELERS 
Special Offer 
These Prices Cash or Old Gold in Trade 


10K— 72!/, per Pennyweight 
14K—I01!/ per Pennyweight 
18K—130!/, per Pennyweight 


Note—The above special old gold offer applies only as a trade 
in on the lamps as illustrated. 


















J O E 8 —E RS AMERICAN PRODUCTS 
WANTED | factor stomped, Patented USA 















Beware of Imitations. See that 
US. Paten 
r 
PRICES 
No. 420 Double Lamp 

$25.00 
Dia-Ray Lamp, a ustrated, Shade 
diam 9”, Height 24”, com 
plete with diamond facet reflecto 
ratchet switch, G. E. 100 W. day 
ght bulb, 8 ft. Underwriters’ ap 
= = proved rubber cord and plug 
SS eee | Adjustable ball and socket joint 
——————— eae 6 Can be adjusted to any desired 
position. Finish, Bank Bronze anc 





No. 420 $25.00 Gold. Lamp spread 24” 





PRICES (continued) 
No. 418—Black and Gold 
Regular Price 


Manufactured By 


CLEVELAND LAMP CO. 





$12.50 1819 E. th ST. CLEVELAND, OHIO 
pa gu Clip Coupon and Mail 





CLEVELAND LAMP COMPANY 
1819 E. 9th St., Cleveland, Ohio 


Enter our order as follows: 


ss illustrated. Shade diameter 9” 
Height 24”, complete with diamond 
facet reflector, ratchet switch, G.E. 
100 W. daylight bulb, 8 ft. Under- 





writers’ approved rubber cord and Gunitly om sain 

plug, Adjustable ball and socket joint. 418 $10.50 
No. 4149—Bank Bronze and Gold poe jr 

ean $15.00 F. O. B. Cleveland, O. 

his Dia-Ray Lamp is the same as 

double Lamp—Same finish and height My Name 

vith 9” reflector. Complete with Cc 

liamond facet reflector, switch, day- weap 

ight bulb, 8 ft. approved cord and Street Address 

lug. Can be adjusted to any position. City State 


ALL PRICES—F.O.B. Cleveland, O. 
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From time to time we are asked for books pertinent to the Jewelry Industry. 
The following list contains a few of the many books we are offering. Some 
of them can be supplied immediately; others within a few days. 
Prices quoted are net; send check or cash with order; books not sent on 
approval. 
e GEMS | 
© Diamonds Frank B. Wade $2.00 
* Dictionary of Gems R. J. Rogers $1.50 
® Gem Stones G. F. H. Smith $3.00 
® Gems & Gem Materials Drs. Kraus & Holden $3.00 
® Getting Acquainted with Minerals Geo. Letchworth English $2.50 
¢ Handbook for the Amateur Lapidary J. H. Howard $2.00 
¢ A Key to Precious Stones L. J. Spencer $2.00 
¢ Pearls W. J. Dakin $1.00 
© Pearls & Pearling H. H. Vertrees $1.00 
© Story of the Gems H. P. Whitlock $3.50 
¢ Text Book of Precious Stones Frank B. Wade $2.50 
¢ The Working of Semi-Precious Stones J. H. Howard $1.00 
e JEWELRY MAKING & REPAIRING 
© Jewelry Repairers’ Handbook J. G. Keplinger $1.25 
| © How to Make Jewelry G. S. Overton $3.00 
) ° WATCHES & CLOCKS 
® Clocks & Watches G. L. Overton $1.00 
© Junior Watchmaker A. Gideon Thisell $3.00 
© Modern Electric Clocks S. F. Philpott $2.25 
© Modern Methods in Horology Grant Hood $2.50 
© Modern Clocks—Their Design & Maintenance T. R. Robinson $2.00 
© Modern Watch Repairing & Adjusting T. R. Robinson $2.00 
* Practical Balance & Hairspring Work W. J. Kleinlein $3.50 
® Rules & Practice for Adjusting Watches W. J. Kleinlein $3.50 
I @ With the Watchmaker at the Bench D. deCarle $2.25 
! 
| 
i e STORE OPERATION 
¢ How to Collect Installment Accounts Samuel Guggenheim $2.10 
* Methods of Installment Selling & Collection Bartlett & Reed $3.50 
© Successful Credit Store Operation H. Blumberg $3.50 
/ 
JEWELERS CIRCULAR-KEYSTONE 
239 WEST 39th STREET NEW YORK CITY, N. Y. 
| 
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“Small-Item” Satisfaction 


Brings “’Big-ltem’’ Customers 











OU know the attitude taken by many a customer 

who is irritated over the service given by some 
minor article. For instance, a frail watch strap breaks 
... the watch drops . . . and the wearer immediately 
develops a grudge against the jeweler who sold it. 
When the time comes to purchase some major article 
of jewelry, the grudge still holds. He patronizes some 
other jeweler. 
Failure of a small item to give expected service can 


drive away a good customer. It pays to sell goods 
of true quality and reliable workmanship. 


KESTENMADE 


Means Better Made 



































Kestenman Watch Straps Don't Fail. . . . They are made of 
massive material in proven, durable quality. Workmanship 
which gives lasting service enters into the general construction 
and every mechanical part. 





The substantial structure and high quality of Kestenman Watch 
Straps . .. in flat link, curbed chain or other models . . . assure 
efficient service and long life. Sell them and you are certain 
to retain your customers’ friendship and continued patronage. 





KESTENMADE 
in |/20 14K G.F. and Permawear in Kestenmade 
PEERLESS 
in 1/40 12K R.G.P. and Wearpruf 
SENTINEL 


in Yellow Electro-Plate and Chrome Plate 


Kestenman Brothers Manufacturing Co. 
New York 150 Chestnut St., Providence, R. |. San Francisco 
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GEM-STONES 


By G. F. HERBERT SMITH 


An Interesting Authoritative Book 


Comprising 40 chapters and many diagrams, plates and 
tables by an outstanding authority. Over 300 pages. 


Here is a comprehensive book on 
GEM-STONES both for the Jeweler 
and the Connoisseur, written by an 
Assistant Secretary of the British Mu- 
seum, giving not only the character- 
istics of the various stones, but their 
histories and technologies. 


The present seventh edition is com- 








pletely up-to-date. It furnishes the 
jeweler and his clerks with a back- 


ground and appreciation of the various 





The various 
, sections, each 
including one or 
more chapters, cover: 


commercial stones that will make their 





contacts with customers more effective. 





THE CHARACTERS OF GEM-STONES 
THE TECHNOLOGY OF GEM-STONES 
PRECIOUS STONES 
SEMI-PRECIOUS STONES 
ORNAMENTAL STONES 
ORGANIC PRODUCTS 





Price $3.00. Orders promptly filled. 


THE JEWELERS’ CIRCULAR—KEYSTONE 


239 W. 39th Street New York 
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THE HOLLYWOOD CHEST } 
FREE with Services for 6, 8, or 
12, starting at $14.75, for 26 


j Piece Set with Hollow Handle 





Knives 


HOLLYWOOD OKs Il 


8 NATIONAL MAGAZINES Qdvextése II 
AND YOU CAN Sel/ IT/ 


National Advertising to 2,400,000 families— movie 
fans’ all—features glamorous Hollywood Stars who have 
ns (AriLling 10 own selected this silverware. And, that’s not all! Coupled 
THIS / , . : - rs 
eCAVICE of the STARS with our Direct-Dealing and Full-Profit policy is the 
SERVICE oF the 12-STAR PROMOTIONAL PLAN for this spring that 
> no silverware dealer, who is interested in volume sales, 
can afford to overlook. The ‘Service of the Stars’ is 
your key to the great Average-Pocketbook Market. 


1881 
ROGERS @& 


win 


Made by WM. A. ROGERS, LIMITED 
ONEIDA LTD. Successor 


SHERRILL, N. Y. 
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A NEW, NATION-WIDE DISTRIBUTING PLAN 


FOR GENUINE GRUEN PARTS! 
















SEATTLE 
© SPOKANE 
@ PORTLAND — 
MINNEAPOLIS @ 
@ ST. PAUL BUFFALO oheeee me 
WILKES BARRE SCRANTON ae ~<a 
DETR e 
MILWAUKEE ORG CLEVELAND LANCASTER ~ oll 
@ @PITTSBURGH 
OMAHA CHICAGO TOLEDO” AKRON @ PHILADELPHIA 
’ BALTIMORE, @ WILMINGTON 
® COLUMBUS 
KANSAS CITY INDIANAPOLIS WASHINGTON 
© salt LAKE CITY e CINCINNATI 
ST. LOUIS © LOUISVILLE wide 
* 
® @ NASHVILLE 
We © OAKLAND DENVER ROANOKE 
SAN FRANCISCO © arms 
e 
OKLAHOMA CITY 
BIRMINGHAM ATLANTA 
= 
LOS ANGELES 
DALLAS 
e 


NEW ORLEANS e 
SAN ANTONIO 
e 


TAMPA 
® « 
HOUSTON 


@ As part of its 1937 program to serve its dealers better, Gruen has appointed 
established, reputable materials jobbers in key cities throughout the United 
States to handle Gruen parts. This nation-wide chain of parts depots provides 
important advantages for both the jeweler and the owner of a Gruen watch: 


l QUICK SERVICE in supplying parts for Gruen repairmen. Generally ship- 
ments will not require more than 24 hours, and in some cases may be 
made in a few minutes— 


GENUINE GRUEN PARTS for Gruen watches, each one manufactured by 
Gruen’s true precision methods — 


3 ELIMINATION OF CUSTOMER COMPLAINTS over delays in obtaining genuine 
Gruen parts— 


MORE SATISFIED CUSTOMERS and even greater owner satisfaction through 
this better service — 


5 REDUCED DEALER EXPENSE by concentrating parts, tools and other materials 
in a single source— 


6 THE GRUEN GUARANTEE requires the use of genuine Gruen parts in all repairs. 


Write to us for addresses of wholesale parts’ distributors nearest you. 


THE G Rd E N WATCH COMPANY 


TIME HILL... CINCINNATI 


Copyright 1937, Gruen Watch Company. 
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Bluish-green to sky blue, true to its name, which 
is derived from the Latin "'aqua’’ meaning water 
and "'mare’’, the sea, the aquamarine—alternate 
birthstone for March—differs from the emerald 
only in color, and the traditional virtues assigned 
to the emerald are credited also to the aqua- 
marine. 

It is the special talisman of ocean travellers 
assuring successful voyage and safe return, and 
legend says that it also renews married love 
develops forbearance, furthers litigation and 
cures laziness. 

Aquamarine was beloved by the ancients, and 
many specimens employed by the Egyptians 
Greeks and Romans for intaglio and cameo 
work are to be seen in various museums. The 
great Hope gem collection included 20 aqua 
marines, one that weighed more than five ounces. 












































The new crown to be 
made for Queen Elizabeth will have 
four arches and will be set principally 
with diamonds. It will have a vel- 
vet cap and rest on a band of ermine. 
Queen Mary’s detachable crown, 
probably the lightest and most beauti- 
ful of all, undoubtedly will be used 
as a model for the new one. Delicate 
arches make the distinction between 
coronet and crown. Crosses and fleurs 
de lis are usually associated with the 
design of English crowns. In Queen 
Mary’s crown the arches can be de- 
tached thus converting the piece into 
a coronet for less formal occasions. 


dd 

| * appreciate the probable 
extent of diamond smuggling, your 
attention is called to a seizure by the 
U. S. Customs Diamond Squad re- 
ported by the press on Nov. 25 last 
as amounting to $150,000, although 
the actual domestic value of the 3395 
carats seized is more than $286,000,” 
said Meyer D. Rothschild recently, 
in his president’s report at the annual 
meeting of the American Jewelers’ 
Protective Association in New York. 

“The carrier evidently had no 
ownership interest in the diamonds, 
and the number of separate sealed 
packages in the lot clearly indicated 
that the goods were intended for a 
number of different persons or firms. 
Some arrests have been made in this 
case, and others will probably follow. 

“This important seizure from a 


carrier, who in a single trip smuggled 
nearly $300,000 worth of diamonds, 
forcibly recalls to mind the testimony 
of Consul-Gen. Messersmith before 
the subcommittee on ways and means, 
to the effect that, in his opinion, half 
the diamonds exported from Antwerp 
to the United States in 1927 never 
went through a custom house. To 
what extent a like condition exists 
today is a matter for conjecture. 
Whatever the percentage of present- 
day smuggling may be, it is clear, 
however, that the amount is substan- 
tial enough to cause every honest mer- 
chant in our industry, in self-defense, 
to cooperate morally and financially 
with the American Jewelers’ Protec- 
tive Association in employing every 
means in our power to assist the Gov- 
ernment in reducing smuggling to a 
minimum.” 


4d 
ote demand for jewelry 


in the U.S.S.R. among all sections 
of the public is steadily growing,” 
writes a correspondent of The Jew- 
eler &£ Metalworker, a British jew- 
elry trade paper. 

“The Soviet Jewelry Trust, which 
has opened 96 branches in various 
towns of the Union, has found itself 
unable to cope with the demand for 
gold and silver watches, bracelets, 
rings, brooches, and other articles of 
finery. The turnover of the Jewelry 
Trust this year is expected to be 
double that of last year. Jewelry 
stores have recently been opened: in 


50 








Khabarovsk, ‘Tashkent, ‘Tiflis, and 
other places. Not infrequently col 
lective farmers who come to Moscow 
buy gold watches costing two thou- 
sand to three thousand roubles. ‘There 
is also an increasing demand for silver 
household articles, such as spoons, 
forks, and other table accessories. 
New jewelry shops are to be opened 
in Alma-Ata, Erivan, Baku and 
Sukhum.”’ 


A jewelers’ code 


of ethics which is the aim of members 
of the Retail Jewelers’ Association of 
Queensland, Australia, in their busi 
ness relations with customers, was re 
cently published in the Common 
wealth Jeweler &£ Watchmaker. It is 
such an excellent code that we repro- 
duce it herewith: 

“To deserve the patronage of this 
community of rendering service based 
upon the highest standards of truth 
and honor. 

‘*To earn, establish and maintain a 
reputation for giving maximum values 
and one price to all. 

“To adjust promptly any just cause 
of dissatisfaction and endeavor to 
make every purchaser a satisfied cus- 
tomer. 

“To avoid any exaggeration o1 
misrepresentation in word or infer- 
ence so that customers will never be 
led to expect more in goods quality or 
service than we actually deliver. 

“To advise every customer in re- 
gard to each purchase as we would 
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ish to be advised were we the pur- 
haser. 

‘To make every transaction a stone 
n the foundation of confidence, with- 
sut which no business can be perma- 
iently successful. 

“To endeavor to apply the princi- 
ples of the Golden Rule to our every- 
day business transactions.” 


: ° 


The jewelry manufacturing 
yusiness in Newark, N. J., is again 
returning to a more prosperous con- 
dition. In discussing the cycle through 
which the industry has passed, J. B. 
Bishop, a member of the manufactur- 
ing firm of Bishop & Bishop, said 
recently: 

“For ten years preceding 1929, the 
so-called boom era, we had difficulty 
in filling orders for 14-karat gold 
rings, set with genuine precious 
stones. But after the business crash 
in 1929 there was a different story to 
tell in our factory. The demand for 
quality merchandise ceased. Instead 
we were asked to supply silver or 
gold-plated rings, set with imitation 
stones. The values ran from $2.50 
for each piece up to $25, with an 
average of about $5 for each piece.”’ 

However, the silver lining in the 
cloud appeared last September for the 
jewelry manufacturers, according to 
Mr. Bishop. 

“Last Fall when we commenced 
to receive orders for the Christmas 
trade,” he said, “there were very few 
f the orders for imitation or low- 
priced items. Nearly all of the retail 
dealers asked for quality merchan- 
dise. Although it is true the average 
prices per item did not equal those of 
the pre-1929 era, nevertheless the 
total of all of the orders caused a 
sharp upturn in our gross business. 
To some extent we were unprepared 
tor the upturn and due to our in- 
ibility to obtain experienced workmen 
we were compelled to refuse to accept 
1 number of orders.” 

Mr. Bishop said that the present 
demand for quality merchandise was 
coming mainly from the well-to-do 
classes of American citizens. 

“During the so-called depression,” 
he said, “it became necessary for man- 
ufacturers to dispense with the ser- 
vices of experienced men and women. 
At the same time there was no train- 
ing of apprentices. With the lifting 
of the depression the manufacturers 
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discovered that their former skilled 
workmen had gone into other lines of 
business and did not care to leave 
them and on top of that there are 
no advanced apprentices to fill their 
places. We are trying to solve the 
problem by training new apprentices 
as fast as we can. Until we can train 
them to be experienced workmen, pro- 
duction in the jewelry industry is 
going to be somewhat retarded.” 


. ® 


4d 
— 70 and 80 per cent 
of the watch attachments we pro- 
duced last year were made of yellow 
gold,” says Saul I. Ritter, president 
of Bruner, Ritter, Inc., 350 Hudson 
St., New York, predicting further 
that the swing to yellow gold watches 
and attachments will be even more 
marked during the balance of 1937. 
“We are aiming constantly at the 
creation of attachment designs that 
harmonize and go hand-in-hand with 
the designs of today’s watches,” he 
declared. ‘And the demand for such 
designs is increasing steadily. We 
have been producing at top speed 
since the first of the vear and no let-up 
is in sight.” 





“WITHIN REASON—YES” 


—Why are you in business? 

—To make a profit, of course. 

—Do you believe in taxes? 

—Why-er-of course, within reason. 

—That’s just it—wwithin reason. 

—Now, if taxes are going to jeopardize or 
eat up profits, what will happen to business? 

—That’s the problem that is worrying most 
business men these days. 

—We recently read the financial report of a 
typical American corporation. 

—Taxes assessed for the first six months of 
1936 were 32 per cent above those for the 
same period in 1935. 

—The direct sales and excise taxes alone col- 
lected by the Company for the State and 
Federal governments for the six months 
period amounted to over $10,000,000. 

—And stockholders are getting an all-too- 
small return for their investment. 

—If Mr. Average Man could be made to 
realize what percentage of his hard-earned 
income goes into taxes—especially the in- 
direct or invisible kind—he would gnash his 
molars in frenzy. 

—The head of the above referred-to Com- 
pany said in his report—‘This subject of 
taxes is a matter of gravest concern 
to every individual worker, con- 
sumer and stockholder.” 


President. 
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In commenting 


upon any change in the present birth- 
stone list, George H. Marcher, 568 
Gower St., Los Angeles, Cal., sug- 
gests that a committee should be ap- 
pointed by the American National 
Retail Jewelers’ Association com 
posed of men who have dealt exten- 
sively in the gems to consider the 
merits of the entire birthstone ques- 
tion as presented by trade authorities. 

“Instructions should be given this 
committee,’ says Mr. Marcher, “to 
consider only three recommendations: 
First, that we accept one or another 
of the old lists, intact; second, that 
we adopt a list compiled from the 
names of those stones that have been 
used more extensively in olden times 
for their respective months; or third, 
that we adhere to the present list of 
1912, unchanged. 


dd 
f there’s any 
‘dirty linen’ bring it to us,” says the 
caption to an announcement pub- 
lished recently by the National Better 
Business Bureau in Advertising Age. 

The bureau means 
through which business can itself cor- 
rect many of the national advertising 
and selling abuses which might other- 
wise be left to law and legislation. 

Occasionally it becomes necessary 
for the bureau to refer its files to the 
proper law-enforcement agency, after 
its own efforts have not succeeded. 
But in the great majority of cases the 
bureau gets results by friendly sug- 
gestion and sound reasoning. 

The organization has no enforcing 
power, yet hundreds of cases every 
vear show how national advertisers 
have cooperated of their own free 
will, in the correction of practices 
that were damaging to public confi- 
dence in advertising. 

You never hear about these cases, 
because they are known only to the 
bureau, the complainant, the adver- 
tiser questioned and his agency, and 
sometimes to a publisher. 

The facilities of the bureau, which 
are available to business and the pub- 
lic without charge of any kind, are 
made possible through the voluntary 
support of business. 

It is a non-profit corporation main- 
tained by more than 600 firms which 
believe that business should defend 
itself against practices that destroy 
public confidence. 


provides a 





























JUDGING A CREDIT 
APPLICATION 


Second of a series on “From 
Cash to Deferred Payments,” 
wherein pitfalls in accepting 
credit applications are de- 
scribed. Lest “‘cash’’ jewelers 
think to set up credit sys- 
tems with these or other 
articles as their sole guide, 
the author warns that em- 
ployment of an experienced 


credit man is essential to 
SUCCE in credit jewelry 
selling. 


A scene from “Her Husband Lies,”’ 


This article is written 
along general lines for the very good reason that your 
credit and collection policies depend to a great extent upon 
the type of clientele that patronizes your store. There 
are some sections in every city where each application 
should be subjected to the closest scrutiny; and there are 
other parts where the people are more responsible and 
where a more liberal policy is in order. 

In considering the problem of judging an application it 

is essential that you understand the close interrelation 
among the various parts of a credit sale. If in your selling 
policy you make an effort to sell according to your cus- 
tomers’ means, your credit problems will be very much 
simplified. Then if your credit policy is sound and guided 
by a realistic understanding of the risks involved your col- 
lection difficulties will be held at a minimum. Finally if 
your collection procedure is reasonably tolerant, though 
none the less efficient, you will collect a maximum amount 
of your accounts receivable and still retain the good will 
of your customers. 
If this 
is not clearly understood a whole chain of trouble from 
beginning to end is likely to result. Overselling a cus- 
tomer immediately puts an undue strain on your credit 
policy ; loose credit extension results in slow liquidation of 
your accounts and the consequent necessity of strong col- 
lection action. Such methods reflect discredit not only on 
the jeweler involved but on the entire credit jewelry 
business. 


Each step is dependent on the preceding one. 


A few words are in order in regard to down payment 
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a Paramount picture, with Ricardo Cortes. 


and terms, and the matter of checking the information on 
an application. 

The amount of down payment you should get depends 
on the terms you wish to offer. A good rule is to set a 
standard of about one month’s payment in advance as 
your average down payment. You will have to take less 
in many cases; but you will get more in other cases simply 
by asking for it. 

About the only general advice that can be offered about 
terms is that you should establish a definite time-limit and 
quote terms on this basis in most cases. It is best to ar- 
range payments on a weekly or bi-weekly schedule because 
this makes it easy for your customers to pay and because 
you can follow up your accounts closely. 


CHECKING AN APPLICATION 


Your first consideration here is “identification.” ‘This 
means that you want to be sure your customer is who he 
says he is. Commonly accepted forms of identification 
are a gas or electric bill, a driver’s license, a letter that 
has gone through the mail, etc. ‘These serve also to verify 
the home address. Of course none of these things is 
positive identification as any one of them can be found. 
Therefore it is often considered advisable to contact the 
customer at his home or place of employment. 

The next step is to “clear” through your credit bureau. 
This will give you records of any accounts the customer 
may have had in other stores. ‘They will be classed as 
“good,” “fair,” “slow-pay,” “P & L,” etc. Sometimes the 
bureau gives you all of this information; other times they 
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Verifying the employment is important. If the cus- ness will weed out others. If you make a practice of 
omer works for a firm which issues identification cards, thoroughly checking each application and proving to your 
ike the utility companies, or some banks, that usually is own satisfaction that your customer is the right person 
sufficient. In other cases you will have to telephone the vou probably will stay out of trouble on this point. Most 
employer and speak to the customer or talk to the em- people in this class will give themselves away in one man- | 


ployer yourself. There are various ways of doing this but ner or another. You will learn to detect this if you take 
t depends chiefly on the firm’s attitude toward such calls. every application from a strictly credit point of view and 

The home address should be verified either by reason- do not permit yourself to be unduly influenced by your 
ibly dependable evidence carried by the customer or by a sales enthusiasm. 


telephone call. 


In the first article mention was made of three questions 
which you should answer affirmatively if you are to OK 


in application. 


1—Does he intend to pay? the victim of a false sense of security. Be thankful that 
In most cases he undoubtedly does. Your credit bureau (Please turn to page 85) 


by 
ROBERT 
EF. GROVE 


anager of a Finlay- 
is, Inc., jewelry 
n New York 
Cit 
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his is a sample of an 
plication blank with 
proper informa 
filled in. The 
mntract forn 
lally printed on the 
back of this blank 
For the actual con 
tract to be used it 
best to see an attor 
ney as it depend 
ipon the law in each 
state 


ive you the account numbers and you call the stores will help you detect many of those who are trying to get 
lirect for the details. 


something for nothing. Your own investigation and alert- 























In general the problem is serious only when you are 
careless. The trouble is that such attempts are sometimes 
successful because they occur when you least expect them. 
A sustained period of good sales is liable to make anyone 
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te coronation of 
King George VI, which will take place on May 12 next, 
s of world wide interest and particularly so to the 
ewelry industry. 

To assess the value of the Royal Regalia of England 

s as impossible as assessing the goodwill of the White 
House in terms of dollars. But nothing is impossible to 
the statisticians and the usual value given to the English 
regalia is somewhere between $25,000,000 and $30,000,- 
000. The truth is that the Crown Jewels of England 
are priceless—to most people. 

THE CROWN OF ENGLAND or St. Epwarp’s Crown 

Both England and America owe a great deal to the 
Puritans, but one of the less reputable deeds of the Crom- 
wellians was the incredible vandalism which melted down 
the actual crown which was used when King Alfred be- 
came the first King of a united Britain as long ago as 
the year 871. The Crown of England which is used 
for the actual coronation today was made for Charles II 
after the Restoration and it is called ‘St. Edward’s” be- 
cause Charles ordered it to be as nearly as possible a 
replica of the destroyed crown of Edward the Confessor. 

It is of gold set with diarponds, rubies, emeralds, 
sapphires and pearls. Because of its weight—five pounds 
—it is only worn for a few minutes in every reign, when 
the Archbishop of Canterbury puts it on the king’s head 
during the Abbey ceremony. ‘The depressed arch over 
the top indicates hereditary and independent sovereignty. 
Within this crown is the crimson velvet cap trimmed 
with ermine and miniver which is known as the Cap of 
Maintenance or the Cap of Estate. Detachable from 
the crown itself this cap is borne in front of the king 
on a short staff by its hereditary bearer on high state 
occasions. At the coronation ceremony, before the anoint- 
ing and crowning, the king puts on this Cap of Mainte- 
nance before the sermon and does not remove it until 
he is being vested for the anointing. 

St. Edward’s crown has been used for the coronation 
of every English sovereign since Charles II, with the 
exception of Queen Victoria for whom the second state 
crown was specially re-made :— 

THE IMPERIAL STATE CROWN 

The Imperial State Crown is worn on all full dress 
state occasions other than the actual coronation ceremony. 
It has two complete arches sloping upwards as they cross 
at the centre to denote the “imperial” pattern. ‘These 
arches are crowned with clusters of diamonds shaped 
into acorn designs and large pearls to represent acorns. 
The State Crown was first made for Charles II. The 
crown has been altered and added to by succeeding sov- 
ereigns and is now intrinsically more valuable than the 
St. Edward’s crown. It contains 2783 diamonds, 277 
pearls, 18 sapphires, 11 emeralds and eight rubies and 
weighs just over 39 ounces. 

In the place of honour in the middle of the centre 
cross is the great Black Prince’s Ruby. The sapphire in 


Opposite: The head of the Royal Sceptre, containing the 
great Star of Africa, cut from the Cullinan diamond, and 
the Imperial State Crown. Right: the Orbs. These re 
markable photographs, from Associated Photographic 
Agencies, are by courtesy of C. Vernon & Sons, Ltd 


ndon 


Queen Mary’s Crown 


the cross-patee which surrounds the crown is even more 
ancient than the Black Prince’s Ruby—it was originally 
in the coronation ring of Edward the Confessor at his 
crowning in 1042. 

Below the ruby is part of the famous Cullinan dia- 
mond—the Second Star of Africa and the second largest 
cut diamond in the world. It is so mounted that it can 
be taken out and worn as a brooch, and both Queen Alex- 
andra and Queen Mary used this almost priceless stone 
on special state occasions. 

Four very large egg-shaped pearls are mounted where 
the two arches cross—they are said to have been Queen 
Elizabeth’s ear-rings. The value of this Imperial State 
Crown is at least $2,500,000. 


THE IMPERIAL CROWN OF INDIA 


It is the most recent addition to England’s crown 
iewels. It had to be specially made for the Imperial 
Durbar at Delhi in 1912 (when George V was hailed 
as Emperor of India) because it is forbidden by law to 

Please turn to page 94 
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Below—An attractive window display of silverware by Smith & Co., Omaha, Neb. 








NEW SILVER FOR NEW 


4d 

A: home” is being revived 
as a popular American expression. Residential building is 
increasing, furniture sales are up, and interior decorators 
are busier than they have been for years. Statistics aren’t 
necessary to prove the widespread trend toward more 
gracious living and more gracious entertaining, nor to 
realize that this back-to-the-home movement is creating < 
logical, opportune time for the promotion of silver. New 
silver for new homes! And new displays to help sell that 
silver! 

Alice and Joe have been living with his folks, but Joe 
vot a bonus the first of the year and a raise, too. They’re 
moving into a place of their own, and Alice says, “The 
nicest thing about it is that now we can entertain all we 
want to!”’ All right, but Alice’s mind is pretty much on 
furniture and drapes, and we've got to get her thinking 
about the silverware she needs in that new home. 

The Dodson’s are having the whole first floor redec- 
orated, and they’re getting all new modern furniture for 
the living and dining rooms. But Mrs. Dodson’s silver 
would take a prize in a contest for “Who has the most 
odds and ends?” Things have been going pretty well with 
the Dodsons, in fixing up the house they’re simply ex- 
pressing a very human desire to show off. They’re really 
in the mood for new silver, and an exciting display right 
at this time will very likely do the trick. 
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Mr. and Mrs. Jennings have finally built the place out 
in the suburbs that they’ve been talking about for so long, 
The Dexter 
girls have been doing a lot of entertaining lately. Their 
set has formed the habit of dropping in for cocktails or a 
Tom and Jerry. 


and they’re having a big housewarming. 


The society pages of newspapers are 
carrying more notices of family dinner parties, and every 
Sunday the real estate sections print pictures of new homes 
sold this week. 

To the progressive jeweler, the increase in new homes 
and the mounting popularity of entertaining at home are 
hugely significant. They not only mean definite new pros- 
pects for silver, but they mean prospects who are psycho- 
logically in the right frame of mind to buy silver and have 
the money to pay for it. 

This growing new market and the causes accounting for 
it should be visualized clearly. (1) Generally increasing 
prosperity is accompanied by a very substantial growth in 
residential building. (There was close to twice as much 
building in 1936 as in 1935, and almost four times as 
much as in 1934.) (2) Furniture, home furnishings, and 
all merchandise used as adjuncts in entertaining report 
highly favorable gains in 1936. 

Therefore, the back-to-the-home movement and the new 
spirit of entertaining are creating an entirely new, an 
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entirely logical market for silver, which is certainly the 
hostess’s richest and most gratifying helper in hospitality. 
Granted all this, the question becomes: “How can the 
retail jeweler profit most by this receptive new market?” 
I believe the quickest, most economical means to move 
silver in substantial volume at this time is by attention- 
compelling window displays. To get results, silver dis- 
plays must capture women’s mood for entertaining, which 
is largely a desire to excite admiration by showing off one’s 
home and the possessions in it. here are dozens of ways 
to tie in with the increase in new homes and the accom- 
panying party spirit. I will suggest just a few of them. 
Almost every woman likes to study building plans. 
Witness the popularity of such features in the women’s 
magazines. Whether they themselves are building new 
homes right now, women are irresistibly drawn to house 
plans, because they exemplify the home-making instinct. 
With this thought in mind the jeweler might make a 
very effective display of silver: two or three architects’ 
blue prints centered in the window, and a copy card which 
might well take its cue from the title of this article, “New 
Silver for New Homes.” This idea can be elaborated 
upon by the display of manufacturers’ sketches of new 
silver patterns. (Manufacturers are usually willing and 
glad to supply such sketches.) ‘Thus, you can develop the 
trend of thought without a break—sketches and plans for 





HOMES 


By POLLY PETTIT 


Sterling silver flatwa s shown in- 

terestingly by Philip H. Stevens Co., 

Inc., Hartford, Conn., in association 

vith fine chinaware and a silver tea 
ervice 


a new home, sketches of a new silver pattern, and finally, 
a lovely display of new silver itself. 

Most Sunday newspapers have a section devoted to 
pictures of new residences. Why not use such a real estate 
page as the keynote of a window display? You might 
have one of your own advertisements of silver enlarged 
and superimpose it on the page illustrating new homes. 
Grouped around this newspaper page should be a selection 
of new silver: hollow ware and flatware pieces chosen for 
their importance in entertaining. Again the connection is 
obvious, direct, and definitely appealing to women’s home- 
making instinct. 
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In the display of new silver in simple, modern patterns, 
the most important idea to convey is that the silver itself 
is as smart and modern as the newest of the new homes. 
This idea might be dramatized by showing a picture of a 
new flat-roofed house with sun deck on the top; if pos- 
sible, one or two glass bricks might be shown in close 
proximity to the picture of the house. Copy: “Silver as 
New as the Newest Home.” 

Similarly, the fine old patterns should receive full 
measure of attention, still tying-in with the home idea. 
There might be a display of one of the favorite old pat- 
terns which have been so successfully revived in recent 
years. Build it around this idea: “So and so Pattern—as 
Enduring as the House Which Was Built upon Rocks.” 

You might even have a special display of children’s 
porringers, knife and fork sets, napkin rings, etc., with the 
copy card built around this thought: 


“Let’s Play House” 


This is an age-old expression of childhood, repeating 
itself through families and generations because it voices 
the homing instinct—the great heart hunger of woman- 
kind, wanting a place of her own where she may express 
her personality. 

Of course, display of new silver doesn’t necessarily have 
to show a definite real estate influence! Fine silver is most 


logically associated with the art of entertaining, almost 


every phase of which is brimful of suggestions for display. 
The hostess who lacks a fine silver tea and coftee service 
is missing one of the greatest joys and conveniences in 
entertaining. A tried and true method, always effective, is 
the showing of lovely ceffee table, graced with a beautiful 
silver service. Include flowers, candles, etc. 

Now, let’s consider the dinner hostess’s exasperating 
fear that the food will get cold. Then consider the physical 
fact that silver does retain heat. Put two and two to- 
gether and create a display showing only silver vegetable 
dishes and meat platters. I repeat, confine the window 

(Please turn to page 93) 







































“YOU DONT KNOW Mrs. 
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_ all know why 
we are here,” Don Patty, the jeweler, began when the 
hubbub had quieted down. “It is to devise a way whereby 
we retailers may protect ourselves from this continual 
round of holdups in the form of requests—I mean de- 
mands—for donations, prizes, program advertising and 
the like. 

“Our good friend here, the Old Veteran, says we are 
dunces to stand so quietly and let everybody pull our 
legs. He says he knows how to stop it. So I say let’s 
give him the floor.” 

A round of applause and laughter greeted the Old 
Veteran as he rose and hunted round for a place to empty 
his pipe. 

“How many of you merchants pay out less than ten 
dollars a year for worthless advertising or donations?” he 
suddenly roared at them. 

There was not a sound in the big room. 

“How many of you get stuck for more than fifty 
dollars a year?” Half the hands went up. 

“Well,” the Old Veteran chuckled, half to himself, 
“TI see I’ll have no trouble getting five dollars apiece to 
stop it!” But from the corner of his eye he could see 
a couple of habitual squirmers twisting in their chairs. 

“In every large city,” continued the Old Veteran, “‘the 
retailers have long ago organized themselves and have 
pretty well stamped out worthless program advertising 
and the like. We here in a smaller town can get together 
too on a somewhat similar basis. 

“But we don’t need a new organization. We all be- 
long to our local Commercial Club. But of course the 
Club’s membership is composed not only of retailers, but 
also of professional men, manufacturers, hotel men, and 
people of the service trades. They do not always view 
the town’s problems entirely from the same angle as we 
retailers do. 

“So we retailers need simply to group together as a 
separate division of the Club, to be known as the Retail! 
Merchants Bureau. 

“This bureau will have a secretary, either paid or 
unpaid. He will appoint a secret committee—secret from 
the membership as well as from the public—to pass on 
all donations, all advertising schemes and all requests 
for prizes and the like. If the committee approves a 
proposition, then any retailer may or may not contribute, 
just as he likes. 





But if the scheme is turned down by 
the committee, then you merchants will be duty bound 
to refuse to contribute.” 

“Yes, Old Vet, but you don’t know Mrs. Frisbee,’ 
shouted little Felix Hambly, the watchmaker on East 
Third Street. “She would fair tear the hair off my head 
if I didn’t take an ad in her Ladies Aid Society program.” 

Everybody laughed, for they all knew Mrs. Frisbee. 
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“Mrs. Frisbee is a good example,” agreed the Old 
Veteran. “But the next time she comes in, my friend 
Felix will have to explain to her that he, being a membe: 
of the Retail Merchants Bureau, can advertise only ir 
mediums approved by the Bureau. Has she seen th 
secretary? No? Well, if she will just see him no doubt 
everything will be all right. 

“Of course Sister Frisbee won’t like that. But afte: 
hearing the same thing from two or three other mer 
chants she will hunt up the secretary with blood in he: 





“Retailer organizations in large cities protect their members 

from program-advertising gouges and donation rackets. Is 

there any reason why small town merchants cannot similarly 
protect themselves?” asked Don Patty 
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By 
MURRAY FRENCH 
ye. He will inform her as diplomatically as possible 
that her proposition will be referred to the proper com- 
mittee. Come back tomorrow. 

“When she returns the next day to find her scheme 
turned down she will demand to know who is on that 
committee. She'll see them personally and tell them a 
few things, she says. But no matter how she threatens. 
he never finds out who is on that committee. Of course 
she is mad as a hornet, not with Felix or the other mer- 
chants who turned her down, but with everybody in gen 


eral. ‘The individual retailer is in the clear because he 


an successfully pass the buck to the unknown committee. 

‘However, the experience of the large cities is that 
this -scene doesn’t happen very often, except at first. 
Word soon gets round that all advertising projects must 
e approved, so most of the schemes that are not reall) 
worth while die before they are born. 

“Felix and you other men will soon get so it won't 
bother you in the least to tell your best friend, “Bill, I’m 
sorry, but you will simply have to get the Board’s ap- 
proval. You know how it is; I belong to the organiza 
tion and I’ve got to obey the rules.’ ” 

“But suppose everybody doesn’t join,” 
up. “I could name a couple who never join anything.” 


somebody spoke 
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‘“That’s okay with us,” answered the Old Veteran. 
“Let ’em give their whole store away for all we care. 
All we need is a good substantial majority. ‘The others 
will think twice before they incur the ill will of you 
fellows just to buy the good will of Sister Frisbee.” 

A ripple of applause went round as Don Patty whis- 
pered, “They’re with you, Old Vet. Tell ’em some 
more.” 

The Old Veteran held up his hand. “Now let me 
tell you some of the things the bureaus in the big cities do. 
We in the smaller communities can’t be quite so hard 
boiled as they. We are closer to our customers, and our 
store operations cannot follow a rule of thumb so closely. 
Our rules must be more lenient. 

“In the larger cities all program advertising is taboo 
without any questions or arguments. So are hotel regis- 
ters. Requests for picnic prizes, or for golf tournaments 
are usually turned down. 

‘The Community Chest is about the only donation 
proposition which is approved without question, because 
it is assumed everybody is in favor of it. But all other 
schemes, even though they may be approved, are usually 
held to a reasonable limit. 

‘““Let’s see how that works out. Suppose our Bureau 
approves a fund to bring a certain convention to town. It 
will at the same time set a certain amount, say $500. 
Naturally you merchants feel each should contribute, if 
he cares to contribute at all, in some sort of relation to 
his volume. 

‘The secretary will arrange that. He will know in a 
general way about how much volume each store does. So 
he will have worked out beforehand a private schedule 
showing about how much each might be expected to give, 
I mean the proportionate amount. 

“He would be able to tell the members that, say, thirty 
cents on the thousand would be about the right amount 


for this particular proposition. The merchant doing $50, 


000 a vear would then know a $15 donation would be 
Please turn to page 93) 
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Modern merchandising is 


designed to move goods with a maximum of speed. A 
jewelry store can no longer willingly subject itself to stock 
paralysis: it must resort to every honest means available 
to sell its goods, to make their appeal irresistible. Me- 
chanical equipment is moving into a more dominant posi- 
tion, as better lighting, better layout and design, and 
air-conditioning are more universally applied to stimulate 
sales. 

Air-conditioning is the new war cry. ‘To most people 
it is a nebulous term at best, but it should and does mean 
one thing: the control of air’s four variables: temperature, 
humidity, motion and cleanliness. When properly pro- 
portioned, these make for comfortable atmosphere. Air- 
conditioning, then, resolves itself into two problems. First, 
when are these conditions ideal, and secondly, how can 
they best be achieved ? 

Temperature and humidity must always be taken to- 


istrates the use 


he S. H. DeRoy & Co., Jewelry store, Johnstown, Pa., 
of glass bricks, illuminated from behind in changing 
g the metal sign. A strong horizontal feeling is im 
dows by the metal bands across the face of the glass 
striping of the awning box. The diamond-shaped 
ither end of the front feature individual displays 


gether. ‘Che warmer air is, the more moisture it can hold. 
Hence, as air is cooled, this additional moisture must be 
removed from it. Dry air at a high temperature is more 
comfortable than cool air with a high moisture content. 
Cooling, then, should also mean drying the air. 

Motion and circulation are very important. Stagnant 
air, no matter what its temperature, is unhealthy. Circu- 
lation provides uniform temperature and humidity by 
stirring the air and preventing its accumulating in hot and 
cold stratas. Moreover, it renews the air, providing addi- 
tional oxygen to replace that consumed. 

Purity and cleanliness of the air insure its freshness. 
Properly cleaned air should have all dust, soot, pollen, and 
odors removed from it before being circulated. Wet or 
dry filters should be used and they should be conscien- 
tiously maintained. 

“Let the buyer beware” (Caveat Emptor), a Roman 
heritage, has: been too thoroughly applied, sadly, by some 
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By 
J. R. von STERNBERG 





hird in a series of articles 


modernization, wherein 
r-conditioning is discussed. 
Right—The interior of Bul- 
rck’s, Inc., Los Angeles, is 
brilliantly different, using 
narble walls in simple planes, 
ind recessed lighting. The 
floor in a modern three-color 
errazzo reflects the ingeni- 
is ceiling design and the 
nodified Chinese show cases 


manufacturers. It is impossible to lay down any one set 
of cautions which would enable a purchaser of air-condi 
tioning equipment to judge his value received. Perhaps 
one of the best indices of a manufacturer’s ability to de 
liver is his past performance and his experience. Let us 
briefly consider some pitfalls. 

Let us assume that you are planning to install an air- 
conditioning system. You not concerned with 
technical description, but you must know what it will do, 


how much it will cost you, and how long it will last. 


its 


are 


Wuat TEMPERATURE Is It DESIGNED 
TO MAINTAIN ? 

Air-cooling engineers have determined that with an out- 
side temperature of 95 degrees Fahrenheit, the inside 
temperature should be not lower than 80 degrees. And 
with every drop of two degrees of the outside temperature, 
the inside temperature should drop one degree, so that the 
two temperatures coincide at about 74 degrees. ‘This 
should be the range of an adequate installation for any 
part of the country. 


Wuart Retative Humuoupity Is It DEsiGNep 
To MAINTAIN ? 


Relative humidity is the percentage of moisture in the 
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air. Excessive moisture is far more uncomfortable than 
excessive heat. Experience here, too, has shown that at the 
point where perspiration is at a minimum, and yet skin 
dryness is not too pronounced, you will find an ideal 
humidity. This is about 50 per cent, permitting a range 
of from 40 to 60 per cent relative humidity. Any estab 
lished humidity above this is apt to be physically unpleas 
ant, making the skin feel clammy. However, some manu- 
facturers will, in an effort to reduce the cost of their 
equipment, establish a relative humidity of 55 per cent, 
but this is not the best practice. 


Wuat ARE THE PHYSICAL CHARACTERISTICS 
oF THis INSTALLATION ? 


The tonnage, horsepower, and water consumption are 
important in that they make comparison of different sys- 
tems easier. Tonnage and horsepower gives some indica- 
tion of the ability of the equipment to produce without 
overworking. Water consumption is important where 
water rates are high, and, in some cases, it may be more 
economical to install a water condenser which will permit 
reuse of the water. The refrigerant in use by most sys- 
tems is Freon 12, which is non-inflammable, non-explosive, 

Please turn to page 89 
































S the relentless ebb and flow of the tides cannot be stayed, neither can we hold 
back the fleeting months of the year. Here we are, just straightening out of 
the Christmas rush, and in a week or so we will slip into Spring—March 20th 

to be exact—and within three or four weeks of Easter Sunday. 


Inventories have been taken, slow or unsaleable merchandise has been listed, and 
extra sales effort will now be put on those numbers, in order that our turnover percent- 
age will not suffer. 


If you have a piece of merchandise that does not turn in the year, sell it! Sell it by 
all means, even though you have to make a sacrifice. 


Keep ever before you this fact—that items which cost you, say, $50, and are sold 
on the usual mark up, cost you 6 per cent to carry. It may surprise you to know that 
many jewelers fail to charge this expense in figuring their operating costs. 


Well, we started to talk about Spring and Spring business, so let’s decide now how 
our windows are to be used during the next six or eight weeks. 


Many merchants have a window chart which is prepared for four to six weeks ahead. 
Department stores usually know six to eight months in advance just what their win- 
dows will show and how they will look to the window-shopper. 


Window dressing is a science, and requires skill and thought. Uppermost, of course, 
in the minds of those charged with the responsibility of keeping the silent salesman at 
work, are popularity—price appeal—newness—seasonableness—dress styles—color— 
month of the year—special local events—historical anniversaries, local, state and na- 
tional. Again, they avoid the crowding of windows and visualize particularly those 
items they want to move. 


Needless to say all merchants have acquainted themselves with the new laws, both 
state and national, that have to do with employment, old age pensions, relief, etc. 


Another important matter—many of the leading jewelers are carrying the story of 
their establishment and wares directly into the homes of their active, inactive and 
potential customers. 


It behooves every jeweler to make known his merchandise to the public throughout 
his trading area through newspaper advertising, direct-by-mail, the radio and other 
tested mediums. Now, during the comparative lull of the mid-Lenten season, is a good 
time to prepare an attractive, alert advertising campaign, preparatory to Easter, the 
bridal season, graduation, and the other Spring selling occasions. 


In spite of floods, strikes and what-have-you, 1937 will in my judgment transcend 
the past year in jewelry sales volume, especially to those of us who adopt 1937 merchan- 
dising methods. 


Adios. 


Ani Phy hoy 


Vice-President. 
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To please MEN 


-.- these Easter Gifts of 


eal Chalbety / 


@ BUCKLES: Smart Sterling 
Silver belt buckles. Price to 
the consumer, $5.00; in 
Natural Yellow Gold Filled, 
$6.75. 


@ TIE CLASPS: The newly 
designed Wadsworth Tie 
Clasps are long and graceful. 
Price to the consumer, $1.50. 


@ COLLAR CLASPS: Wads- 
worth Collar Clasps incorpo- 
rate a patented non-slip fea- 
ture. Price to the consumer, 


$1.00. 


@ SETS: Matched buckles 
and tie clasps may be ob- 
tained in fine satin-lined gift 
boxes. Price to the consumer, 
$6.50 a set; in Natural Yellow 
Gold Filled, $9.00 a set. 


RAWING upon a long experience in creating gifts to 
D please men, Wadsworth presents a wide variety of 
design in these belt buckles, tie and collar clasps. When 
you suggest Wadsworth accessories you offer gifts that 
satisfy, and make for repeat customers. 

Notice the smartly engraved belt buckles .. . the graceful 
tie clasps... the beautiful, non-slip collar clasps . . . real 
selling features! Remind your customers, too, that 
Wadsworth gifts for men come only in precious metals— 
hardened Sterling Silver and Natural Yellow Gold. 

The Wadsworth Watch Case Company, Incorporated, 
Dayton, Kentucky. Offices: New York, 20 W. 47th St.; San 
Francisco, 140 Geary St.; Chicago, 35 East Wacker Drive. 


WADSWORTH 
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Voluntary Codes ? 


OLLOWING the conference held 
in Washington, D. C., in Decem- 
ber which was called by George L. 
Berry, Co-ordinator for Industrial 
Co-operation, the purpose of which 
was to formulate plans whereby the 


beneficial results of the defunct 
N.R.A. might be continued in indus- 
try in such a way as to conform to 
the Constitution of the United States, 
the question has been raised as to the 
possibility of a voluntary N.R.A. in 
the jewelry trade. 

Any practical plan which will make 
possible the operation under govern- 
ment supervision of the excellent 
trade practices incorporated in the 
Code of Fair Competition of the Re- 
tail Jewelry Trade, and originally a 
part of the rules and regulations 
adopted at the Trade Practice Con- 
ferences of the jewelry trade held in 
Chicago in June, 1929, under the 
direction of the Federal Trade Com- 
mission, should receive consideration. 

The substitute for N.R.A. now be- 
ing discussed by the new Congress 
will in all probability be confined 
mainly to hours and labor and will 
affect only concerns that operate in 
more than one state. It will probablv 
not affect jewelry store hours and 
wages or deal with fair trade prac- 
tices. 

The Robinson - Patman anti - price 
discrimination law is now in effect 
and Fair Trade laws legalizing resale 
price agreements if adopted in other 
states will have a wide effect, but 
there are other matters which a vol- 
untary code might benefit. 

Are you in favor of such a code in 
the jewelry trade? 


© © 


Fewer Failures 
EWELRY manufacturers, whole- 


salers, retailers and repairers ex- 
perienced fewer financial embarrass- 
ments during the twelve months of 
1936 than in any similar period in 
the past ten years, with the exception 


of 1935, the Manufacturing Jewelers’ 
Board of Trade announces in its 
summary of business for the year, 
made public a short time ago. 

The number of such difficulties 
reported by the Board last year was 
less than fifteen per cent of the peak 
year of 1932. In 1936, a total of 27 
manufacturers, 16 wholesalers and 
136 retailers and repairers, or 179, 
were affected. The number in 1932 
was 1243 including 92 manufactur- 
ers, 121 wholesalers and 1030 retail- 
ers and repairers. In 1935 the mini- 
mum point was reached, the compara- 
tive figures being 14 manufacturers, 
16 wholesalers and 119 retailers and 
repairers, a total of 149. 

The total liabilities of the 179 
concerns affected last year were $2,- 
820,455, divided as follows: Manu- 
facturers, $848,760; Wholesalers, 
$386,422; Retailers, $1,550,923 and 
Repairers, $34,350. 


© © 


Unfair Competition 
LETTER of protest from a re- 


tail jeweler complains about 
manufacturers and wholesalers who 
are supplying various lines of mer- 
chandise at so-called wholesale prices 
to purchasing departments of institu- 
tions. This competition, our corre- 
spondent writes, is often encountered 
and is the worst form of competition 
with which retailers have to cope. 

In the opinion of this retail jeweler, 
the manufacturers who sell whole- 
salers are really to blame and if they 
made an honest effort they could go a 
long way toward stopping this prac- 
tice. 

We agree with our correspondent 
that this kind of competition is both 
unfair and unjust and that it should 
be stopped. 

The policy of “live and let live” is 
a good one and applies in the jewelry 
business as well as in every other line 
of endeavor. The manufacturer who 
sells direct to institutions and the 
wholesaler who disposes of his mer- 
chandise through the same channels 
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at “wholesale” prices harm themselve 
more than they profit in the long run 


© © 


1936 Diamond Imports 


IAMOND imports for the yea: 

1936 reflect a decided improve- 

ment in general business during the 
past year as compared with 1935. 

Total receipts for the twelve 
months of 1936 of both cut and 
rough diamonds reached $28,938,605, 
while for the same period in 1935 the 
total is placed at $19,802,062—an in- 
crease of $9,136,543. In 1934 the 
total figures reached only $12,640,- 
178. 

A study of the figures indicates that 
in 1936 the cut but unset gems re- 
corded as brought into this country 
reached the sum of $22,707,703 and 
the uncut stones were valued at $6,- 
230,902. In 1935 the cut but unset 
stones were placed at $15,530,260 and 
the uncut stones at $4,271,802. 

A month-by-month comparison of 
the figures during 1936 shows Sep- 
tember in the lead with total imports 
of both rough and cut of $4,213,255, 
with December second, showing a 
total of $3,335,491. During 1935 
October imports of both rough and 
cut led the list with total figures of 
$2,421,461, with September second in 
line with a total of $2,173,022. In 
1934 no single month reached the 
$2,000,000 mark. 

In December, 1936, of the total 
imports of both rough and cut gems, 
the rough stones are valued at $503,- 
193 and the cut at $2,832,298. 

A comparison for the calendar year 
1936, month by month, is shown 
herewith: 


Rough Cut 
Or Uncut But Unset Total 
January .... $237,761 $1,358,796 $1,596,557 
February 364,334 1,570,342 1,934,676 
a ae 617,061 948,777 1,565,838 
A, Ze 544,003 1,507,067 2,051,070 
MAW shwisene 337,422 1,680,454 2,017,876 
ON “eee 405,970 1,667,639 2,073,609 
1 errr 426,359 1,809,670 2,236,029 
August ooo 5582,418 2,081,267 2,663,685 
September 871,674 3,341,581 4,213,255 
October 638,855 2,079,699 2,718,554 
November 701,852 1,830,113 2,531,965 
December 503,193 2,832,298 3,335,491 





$6,230,902 $22,707,703 $28,938,605 
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“We're On Our Way” 
THE jewelry industry has passed beyond the rough road of the late depression days and is now 
headed into an era of greater prosperity, as indicated by encouraging plus signs on all sides. 

There is no question but that it is now high time to cast aside many of the expedients of recent 
years, during which we continued a dreary fight to try to capture as many of the consumer’s dollars 
as possible, and realize that we are again on the highroad to prosperity and that new conditions 
demand new and aggressive merchandising policies. 

The public’s purse strings are no longer tightly held and the demand for better merchandise 
is increasing. With that idea in view, retail jewelers should clear their cases of outmoded and time- 
worn offerings and prepare for the Easter trade. If you have not already done so, the time to get 
your stock in order is now. Keep in mind that there is a new public buying attitude and that more 
people are interested in carefully selected quality stocks. Tell them about your new merchandise 
by carefully prepared advertising and through attention-demanding window displays. 

While indications point to continued public purchasing, jewelers should beware of overbuying 
and should study their selling areas carefully before placing orders which are not justified by pres- 
ent day local conditions. 

There is no doubt that with living standards moving to higher levels, cooperation on the part of 
capital and labor will result in an increased purchasing power which will find its outlet in the buy- 
ing of more and more things that people want rather than in only those things which they need. 

Make your jewelry store headquarters for those things which people want at reasonable prices 
and 1937 will be a prosperous year for you. 
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If a visit to one of our offices is not con- 
venient, we invite your inquiry by mail 


K MIKIMO 


‘n Fgancisco, Chicago, | New York, Head office: Branches: 
09 Bost St. 55 E. Washington St. 630 Fifth Ave. Ginza, Tokyo Kobe, London, Paris, Bombay 
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LATE LOUIS KAHN, 


Importers of 


WAPCHES, 
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Photographic reproduction of our advertisement which 

appeared in 1869 and which, with only slight changes, 

has appeared continuously in every issue of this 
publication for 68 years 





Established 1866 


Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 


Antwerp—48 Rue Simons 
Amsterdam—33 Sarphatistraat 
London—23 Holborn Viaduct 


Cutting Works: 
64 West 48th Street 
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“Wedges of gold, great anchors, heaps of pearls. 
Inestimable stones, unvalued jewels—” 


Proven by their popularity at winter gathering 


places of the haut monde, favored jewelry de- 
signs give a clear indication of what is to be 
fashionable for 1937. More than ever before there 


freedom and movement in the designs, with curves 


taking away the severity of the modern classic 


ewelry in vogue in the recent past. 
Most especially is this true in the so-called cock- 


tail genus of jewelry. Examples of this type of jewelry 


sre the scarf pin of rubies and diamonds, directly 
ibove, and the bracelet composed of diamond and 
spphires, second from the bottom of the page. 


Each of the pieces has a matching cocktail ring. 


These rings are new as tomorrows newspaper. 


The true value of the precious gems is emphasized 


y the sweep of the design which takes them out of 
1@ time-worn conventional style of the first quar- 
er of the 20th Century. While having as their 


theme the structural motif of the day, they show 


onsiderably more grace than their ‘moderne’ 
redecessors of recent vintage. 

The designs shown on this and the accompany- 
g pages are the work of the New York Jewelry 
esigners Guild and have been prepared especially 
xr publication in this issue of THE JEWELERS’ 
-IRCULAR-KEYSTONE. It is the desire of the 
Duild to promote a spirit of cooperation among its 
embers and the monthly meetings which are held 
1 New York have this as an objective. In an effort 
2 encourage creative work of the members of the 
>uild, an invitation was extended for designs, and 
ose shown herewith were selected from those sub- 
itted. They are by A. G. D'Allesandro, Nel 
elsley, Hugo E. Frenzke, Dorothy M. Krug, Charles 
Villiams and other Guild members. 
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» cocktail rings, among the smartest things 
ecious jewelry, are shown on this page. They 
rm as to design and use of gems with matching 


>s shown elsewhere on these pages. 
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ARLINE JUDGE 
20th Century - Fox 


player, wears a wide 

diamond - platinum 

bracelet and a large 

star sapphire ring. 

Below: Fine 

brooches and cock- 
tail rings. 
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FINE ART 
IN JEWEL 
DESIGN 


ANN SHERIDAN 


featured in ‘The Great 
O'Malley,’ a Warner 
Bros. Picture. 























ROPES, NECKLACES, RINGS ee 
EARRINGS, BROOCHES, STUDS a" 
SCARF PINS and BRACELETS ae 


MOUNTINGS IN PLATINUM OR GOLD &¢ 


Lustrous “‘Orienta”’ Pearls speak for themselves. 
Show them to your customers and reap the benefit of a good profit. 


(Fine Cultured Pearls tee the Indies ) 
Gua ELA by i 


Ley Chiittic &> Ce 
65 eo Be °° > wwe PS YORK 


CHICAGO—Pittsfield Bidg., Room 831 @ SAN FRANCISCO—150 Post St., Room 711 
1 


‘Tie diagram below of United 


States diamond imports in recent years depicts one of the 
encouraging elements in the marked recovery of the dia- 
mond industry in 1936. Practically all of the other 
indices of the industry show similar advances, the incre- 
ment varying from 25 per cent to 85 per cent in compari- 
son with those of 1935. Marked gains must follow before 
the prosperity of the industry is on the 1927-29 basis, but 
better sales, better prices, and an easier credit position 
have removed the tenseness of worry from the jeweler’s 
face. 

If we are optimistic enough to assume 1927, 1928 and 
1929 were normal years in the jewelry trade, the 1936 
imports were but 54 per cent of the average of those of 
the three boom years. On the other hand, 1936 imports 
were over three times (to be exact, 307 per cent) those 
of the nadir of the depression (1932). Belgium in 1936 
furnished about 75 per cent of the cut, most of the rest 
came from the Netherlands; Belgium was also the most 
important source of rough, although the United Kingdom 
and the Netherlands were also important exporters. 

The 1936 mine production moderately exceeded that of 
1935 (1935: 7,300,000 carats worth $30,000,000), but 
the increase was wholly from the larger mines, owned by 
those in control of the world industry. For example, in 
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March, De Beers reopened the Dutoitspan pipe mine and 
on January | of this year added an extra shift. 

The Diamond Corporation through its subsidiary, the 
Diamond Trading Company, sold rough to the value of 
£3,719,242 in 1934, £6,235,080 in 1935 and the 1936 
sales were presumably about £8,250,000. The latter fig- 
ure would be about 70 per cent of those of a really good 
year. Prices in all grades of stones advanced or tended 
upward. 

The United States is once more taking its normal posi- 
tion as the most important buyer of diamonds, while India 
is buying a surprising quantity of fine gems. Japan is 
increasing her purchases markedly, while Great Britain 
bought substantial quantities in 1936. The scarcity of 
fine stones in sizes in many of the world’s markets indi 
cates that people of all countries at some time during the 
vear, fearing either the stability of their own currency or 
world-wide inflation, bought fine diamonds as investments. 
In addition, the easier money conditions throughout the 
world caused many items priced in the higher brackets to 
move across the jeweler’s counter. 

Trade in diamond mining shares in London was active 
throughout the year and their advance was most gratitfy- 
ing, six representative shares showing an average apprecia- 
tion of over 86 per cent. 

The progress of the industry in 1936 is particularly 
satisfactory, as it was made in the face of political unrest 
in Europe which in the past would have inhibited prog- 
ress. Barring a world war, further improvement in the 
diamond industry is to be expected in 1937 and Great 
Britain will not be the only country to benefit from the 


coming coronation. 


(A tabulation of dollar values of diamond imports during 
the last ten years will be found on page 88.) 


a DIAMOND 
IMPORTS 


PTE (IN MILLIONS OF DOLLARS) 
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Yn a case 8 x 10°. inches, with a 
~ place for each reproduced dia« 
“mond and a table showing name 


and carat weisht of cach, $20.00 


‘per set. If your wholesaler cannot 
- $uppy you, write direct. 


y 


uring the next few months coronation news. 
will be headlined in all newspapers through= ~ 
out the world. @ Historic diamonds form a’ 


large part of the Crown Jewels. @ Jewelers - 


can gain much favorable publicity by featuring. 
the World’s famous diamonds in prominent’ 
Window Displays. @ We have a limit 
number of Faithful Reproductions of fifteen: 
of the most noted diamonds. @ They will giy 
you an opportunity of making fifteen attrac 
tive window exhibitions featuring these mage 
nificent stones, backing them up with your if 
own diamond jewelry. @ Don't delay in 
sending for a set as requests will be filled 

the order in which they are received. @ 
pamphlet describing cach stone with cach 





IMPORTERS OF 

DIAMONDS... PEARLS . . . PRECIOUS STONES 
STAR SAPPHIRES ... ZIRCONS... CULTURED PEARLS 
SPONSORS OF . Gruffont. ...... The Perfect BIRTH STONES 


S. MATHANS CO. 


INCORPORATED 


-73NASSAU ST. 
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By CHARLES | 





= figures prepared by 
the Department of Commerce show the following favor- 
ible comparisons for 1936 over 1935: Pearls, not strung 
or set, $743,738 compared to $652,219; rough precious 
stones, $86,490 compared to $50,444; cut, unset precious 
stones, $2,342,358: compared to $1,282,348; imitation 
stones except opaque, $1,634,843 compared to $1,480,937 ; 
imitation opaque stones, including imitation pearls, $38, 
708 compared to $30,032, and marcasites, $32,768 com 
pared to $21,976. 

The graph for cut precious stones follows closely the 
economic line of the depression and the recovery. When 
vold was devalued in 1932, the first urge for people was 
to break up their gold jewelry and realize the enhanced 
value of the metal. In many cases this was an economic 
necessity. Actually this removed from the country vast 
stores of hidden jewelry which created a potential future 
replacement demand that is now manifesting itself. With 
the gradual return of prosperity, people became gold 
minded again and the demand for things of value became 
more pronounced. ‘This manifested itself, therefore, in 
jewelry which required precious stones in gold and plati 
num. Besides, surplus funds were gradually becoming 
available to satisfy the yearning of men and women for 
personal adornment. ‘The immediate future holds forth 
vreat promise in the realm of precious cut stones and the 
rising line in the graph illustrates this fact. 

It is well to remember also that with the foreign ex 
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FRANK, president, Precious Stone Dealers’ 
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change difficulties which now beset the world, stocks in 
this country are becoming more valuable all the time. 
This is especially true of merchandise which can be ob- 
tained only from Germany, where the amount of exchange 


allotted to rough uncut stones is extremely limited. In a 
wider sense, however, this is true also of the rest of the 
world, for the success:ve devaluations in various countries 
With 


a return of demand, this is manifesting itself in a jewelry 


have made both stones and labor higher in price. 


renaissance, which will mean increased prices for genuine 
stones. 

Pearls from time immemorial have held a place of high 
esteem in the eyes of the world. This was especially true 
in the bounteous times of 1929 when the importations ot 
Un- 


fortunately, both in this country and in France, which is 


pearls exceeded the welcome sum of $10,000,000. 


the world marketplace for fine pearls, dealers could not 
foresee the financial debacle which was imminent, with 
the result that when the crash came, banks were forced to 
foreclosure on pearl stocks which had been used as col- 
lateral for loans. 

Pearl imports decreased in value until in 1934 less than 
one-half million dollars’ worth of pearls were brought 
into the United States. It is notable that during the three 
succeeding years the annual value of pearls imported into 
Styles mitigated 
against the early return to esteem of this greatly prized 


the country made very little progress. 


gem; with high necklines, tailor-made effects and sports 
costumes, the pearl necklace was not required to enhance 
the neck and bosom of milady. “‘Voward the close of 1936, 
however, stvles began to change and already the pearl has 
regained fashion’s favor. 

Depression stocks have almost entirely disappeared and 
it is becoming difficult to match fine imported pearls for 
























































10 necklaces or jewelry where matched sets are required. The 
time is not distant, therefore, when dealers will again be 
A compelled to look abroad to replenish their stocks. 
J\\ The fate of imitation stones has been just a little more 
3 / |\ favorable than that of pearls. In the first place, the accom- 
, 7 Please turn to page 83 
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A crew of divers on one of our 


Japanese pearl fisheries 


The Pearl Industry 
Enters a New Phase 


The Largest Association of Pearl Growers 
Appoints Its Exclusive U. S. Representative 





HE Independent Pearl Growers of Japan have named 

us their sole representative in the United States. With 
this decision, a new chapter is written in the story of pearl 
retailing. 
As the vast resources of these vigorous producing groups are 
coordinated for your service, a richer beauty and a wider 
choice of values are offered to the trade than were ever 
realized before within the limits of a similar range of price. 


Cooperation by producer with retail outlet now takes on a 
new meaning. A startling originality in window and store 
display and a sustained, unfailing effort are offered in every 
form of dealer support. 


Advance news of this event has naturally led to the allotment 
of many franchises. Except in the largest cities, these fran- 
chises are exclusive. There are enough still available through- 
out the country for those who are forehanded in making 
the best possible provision for the coming gift season. Our 





a 


ee oy ee ee ee complete merchandising plan will be sent in answer to your 


farms associated with the Independent . , 
Pearl Growers of Japan inquiry. 
THE AMERICAN JEWELERS BUREAU, INC. 
48 West 48th St. 5 North Wabash Avenue 120 East 8th St. 
New York Chicago Los Angeles 


To assure you full protection, we sell no goods at retail. 
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Opposite Page 


is a story of Christmas profits 
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in Cultured Pearls— 
Plan now to get your share at Easter 


\ 
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HE announcement shown opposite appeared last No- 
vember in the Jewelers’ Circular-Keystone. It offers a 
franchise which brought many jewelers a far bigger Christmas 


business in cultured pearls than they ever enjoyed before. 


Our Merchandising Plan—plus the amazing values—was 


the main factor in their prosperity. 


Christmas Has Gone— 
But Not Easter 


Franchises are still available in a number of cities—and our 
Merchandising Plan has all the business-getting factors that 
proved such a winner last Christmas. Write now (without 


any obligation) for full details of the plan. 


THE AMERICAN JEWELERS BUREAU, Inc. 


48 West 48th St. 5 North Wabash Avenue 120 East 8th St. 
NEW YORK CHICAGO LOS ANGELES 
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Mechanical Dops Used in Antwerp to Produce 
Tiny Diamonds 


IAMOND cutters in Europe are finding themselves 

extremely busy turning out tens of thousands of very 
small stones for use in the latest type of American wed- 
ding ring. The growing fashion for a ring set with from 
10 to 30 tiny diamonds has created an overwhelming de- 
mand for perfectly faceted and polished stones weighing 
inything from 0.015 to 0.15 of a grain. 

Work on these minute diamonds is responsible for an 
interesting development in such diamond cutting centers 
is Antwerp. Young people in large numbers are being 
ittracted to the cutting industry, in which the latest type 
of production apparatus is now being used. The very 
small stones now being turned out are measured in thou- 
sandths of an inch. Their cutting and polishing entails 
exactly the same quality in precision working as is re- 
quired in the larger stones. Angle cuts, for instance, will 
show as many as 17 perfectly symmetrical facets, while the 
brilliants will have up to 58 facets. 

It seems obvious that precision working on diamonds so 
small that 400 of them will make not more than three 
grains would be impossible under the old method of han- 
dling the stones in solder. Apart from the difficulty of 
turning out perfectly faceted stones in such small dimen- 
sions, the production costs would prove almost prohibitive 
with regard to the time consumed in altering the angle fo 
each cut. The ordinary process of cutting in which the 





time a new cutting angle is needed has proved satisfactory 
in connection with the handling of large stones. But the 
high quality workmanship associated with Antwerp pro- 
duction would suffer when it came to the handling of 


such tiny stones as now in demand for the modern wed- 
ding ring. 

It is here that the mechanical dop—a German invention 

-has become invaluable to Antwerp. By the mechanical 
process the tiniest stone can be held in place by a clamp to 
a revolving brass cylinder, the correct cutting angle being 
insured by means of a knuckle joint. Precision working 
for the very smallest stone is now possible, and what is as 
important from the cutter’s angle, a great saving in the 
craftsman’s time, and therefore in production costs, is 
achieved. Very large numbers of tiny stones can now be 
handled quickly and effectively by this mechanical socket. 
Abrasives, too, are eliminated by the dry process method in 
polishing. 

Antwerp anticipates a continued demand for these very. 
small stones, the majority of which are going to the 
United States, the cutters say. 


MonTREAL.—United States electro-plated silverware 
is now exempt from ordinary customs duties in excess of 
30 per cent ad valorem when conveyed into a Canadian 
customs port without transhipment from a United States 
port or from a port of any country to which the British 
preferential or intermediate tariffs apply. This was set 
forth in an order in council announced by the Department 








stone is held by solder which has to be remelted ever\ ot National Revenues. 
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Importer of Diamonds, Precious Stones 
and Pearls 


ARTHUR H. KIRK PATRICK, inc. 
608 Fifth Ave. New York 


TEL.BRYANT 9-1400 
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Charles WY. Sommer & Bro., gnc. 


Importers 


PEARLS 
PEARL lS: NECKLACES 


FANCY CUT DIAMONDS 
EMERALDS*RUBIES*SAPPHIRES 


608 FIFTH AVENUE, NEW YORK CITY 
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Pearl and Gem Imports 
(From page 77) 


anying chart shows clearly that the value of imports 
vegan to drop during the boom, long before that of pearls 
ind precious stones. From a value of about $4,000,000 in 
928 and 1929 the importation of imitation stones dropped 
n 1932 to less than a million dollars. Actually there 
vere more units of imitation stones used during the de- 
ression than ever before, but in 1936 the imports had 
isen to only $1,634,843. The reason for this is that the 
‘rice per unit has been so far reduced through the intro- 
luction of machines and other means of mass production 
that the figures do not show the tremendous quantity of 
mitation stones actually that came into the country. 

Toward the end of 1936, however, and notably at the 
present time, the trend has changed. The demand has 
veered to fine hand-made imitation stones which imitate 
beautiful real gems. Such fine imitations cannot be made 
by machine and are therefore higher in price. “There seems 
no doubt, therefore, that the coming months will show an 
increase in the value of imitation stone imports, even 
though the actual number of units may possibly decrease 


American Gem Society Slates Sectional Meeting 
May 9-10 as Chicago Chapter’s Guest 
Cuicaco—The first sectional conclave of members of 
the American Gem Society will be held Sunday and Mon 







_ EMERALD ¢ 
STAR RUBIES: E 
CATS EVES PRI 


Unmounted Star Sapphires, 
ranging in colors from ex- 
quisite pale tones to deep 
blue—also mounted in clips, 
in cuff links, and in rings for 
men and women. 


608 FIFTH AVENUE 
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day, May 9 and 10, with an anticipated attendance otf 75 
certified gemologists, students of the Gemological Insti 
tute of America, registered jewelers and students of the 
American Gem Society preparing for registration exami 
nations. Sessions will be held in the meeting room of the 
Chicago chapter, Room 529, Pittsfield Bldg. 

Two days of morning, afternoon and evening educa 
tional sessions are planned, during which gem testing tech 
nique will be demonstrated by stereopticon slides. Most 
of the equipment of the Gemological Institute will be 
shipped from California for the conclave. There will be 
a demonstration of new diamond grading equipment a 
companied by lectures on new developments in diamond 
grading. ‘There will be no charge for the educational ses 
sions except for non-associate members. Student prac 
tice in the identification of gems will be a feature. 

The Chicago chapter of the A.G.S. headed by Paul 
Juergens will be in charge, assisted by officers from other 


Robert M. Shipley. Ji 


laboratory director of the Gemological Institute, will direct 


Midwest Guilds of the society. 


the educational sessions, assisted by Dr. A. J. Walcott 
secretary to the examining board of the institute; Robert 
\M. Shipley, president, and others to be named later 

The Jewelers Security Alliance warns that several pet 
sons are traveling about the country, especially in Con 
necticut and nearby states, swindling jewelers by calling 


for watches which have been left for repairs by others. 





Gems of Unusual beauty and 
value—available from our 
We are 


orepared to cooperate with 


stock at all times. 


you, on whatever your re- 
quirements may be. 







JEROME RICHHEIMER 


NEW YORK. 
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64 Fulton Street, New York — 





This is to certify that the Diamond described below was cut and  pol- 
ished with the same care and expert craftsmanship Lazare Kaplan & 
Son have used in processing of the Jonker Diamond, and that it has 
the maximum everlasting brilliancy. 
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The Lazare Kaplan Certificate assures your prospect of the same care 
and skill in attaining maximum brilliancy in Kaplan Certified Diamonds 


as was used in the cutting of the famous JONKER DIAMOND. 


LAZARE KAPLAN & SON, INC. “ xi?vou"" 


Diamond Cutters and Importers 








The Zircon, according to tradition, 
strengthens the heart and mind; and~ 
Ree: brings to the wearer a bounty of 
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wealth. The Zircon, truly, is a Gem 
Y of Mystery. — 





The favorite Gem of the Greeks is now-the favotite Gem of Modern Fashion. 
Its beauty flashes everywhere—actoss the card ‘able, inthe ball-room, at the 
opera—proving that it hnas found a distinguished place ‘among milady’s 


treasures. evan } 3 
aig, fo ast od 


The Zircon now definitely enj ys the distinction of being ‘one of the most 
popular of gems, a distinction which i it rightfully enjoys. » 9 


We are ina ecm to pe every requirement for Zircon. 
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Importers and Cutters of Precious and Semi-Precious Stones 
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Judging Credit Applications 


(From page 53) 





you have so many clean sales but don’t forget that there 
are some very clever people in every city who are out to 
defraud you at the first opportunity. 


2—Is he able to pay? 

Nobody knows. 

That is the only correct answer to this question. It is 
expressed in this cryptic fashion to emphasize that even 
experienced credit men may often disagree on the proper 
disposition of an application; and also, that nobody can 
tell when a misfortune of some kind or another might 
occur which will completely change a customer’s financial 
status. 

The problem here is to pass those applications where 
you deem the income to be sufficient and steady enough, 
and the possibility of financial difficulty remote enough to 
justify the extension of the credit asked for. The main 
consideration of course is the income in relation to the 
amount of credit wanted. But there is no fixed ratio here 
to guide you. For instance, you often hear the statement 
that a man should pay no more than a week’s salary as 
his monthly rental. But as far as retail credit is con- 
cerned, there is no such rule. You will find customers 
earning $20 a week who will pay you $10 a month on an 
account and other customers who cannot pay $5 a month 
even though earning $40 a week. ‘These are not just 
exceptions. “There are so many cases of this kind that it 
can safely be said there is no rule on this point. 
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SINGLE CUTS 


MELEES - SIZES 


The best guide, of course, is your experience with par- 


ticular types in the past. Until you have had that experi- 
ence your safest course is to classify risks in your locality 
somewhat along the lines mentioned in the preceding 
article. A man’s ability to pay depends in the last analy- 
sis on his income. ‘The more assurance you have that he 
will be working throughout the time-limit of your agree- 
ment, the less is your risk. If, from your knowledge of 
the particular occupation in your section, a man will have 
a position only a few months, it is up to you to weigh the 
risk and either reject it or protect yourself with addi 
tional security. 

Sometimes it may seem foolish to throw out business 
where you feel convinced that a customer is honest but 
where you are doubtful about the steadiness of his work. 
But remember that good intentions will not pay your cus- 
tomer’s bills nor yours either. You should have down in 
black and white on every application enough verified facts 
to justify the credit or vou should reject it. 

No credit sale is a sale until the final payment is made ; 
and incidentally, that final payment is often your profit. 
$ payments takes care 
of the cost of your merchandise ; chen he begins paying you 
your overhead; and then you begin to make some money 
on the deal. Sometimes he goes bad before you even get 


The first portion of your customer 


vour cost. ‘Those are cases which can be prevented by 


exercising a realistic credit policy. 


A good example of such a credit policy would be where 
you make it a rule to weigh the employment information, 
Please turn to page 89) 
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— DIAMOND IMPORTERS — 
Originators and Makers of 


FINEST DIAMOND JEWELRY 


We will create exceptional designs in 


RINGS ® BROOCHES ® BRACELETS @ CLIPS ® BARRETTES 
FOR YOUR SPECIAL ORDER WORK 
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OF SERVICE TO MEMORANDUM REQUESTS 
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Stones from Wm. V. Schmidt Co., Inc., New York 


To the Man Behind the Counter: 


“Nine persons out of ten who buy bloodstone 
jewelry do so ‘just because they like the stone,’ not 
because it’s the birth-gem for March,” says a gem 
expert in one of the great retail jewelry stores on 
New York’s Fifth Avenue. 

This statement suggests that if greater emphasis 
be placed upon “the bloodstone for those born in 
March” sales of this attractive green and red stone 
may be increased, and also indicates widespread 
buyer-acceptance for the bloodstone. 

The outline on this page is the second presentation 
in a series, planned to help you know more about the 
birthstone gems. It is suggested that this page. 
together with another page in this issue wherein 
the aquamarine, the alternate birthstone for March, 
is pictured, are of especial interest. 


Q.—Where does the name “bloodstone’” come from? 

A.—Bloodstone is a variety of green chalcedony con- 
taining spots of red jasper, looking like drops of blood, 
and there is an old legend that chalcedony, at the foot of 
the cross, received the blood drops from the wounds of 
Christ. Other names for it are heliotrope, oriental jasper 
and blood-jasper. 


* 


Q.—Where is bloodstone found? 

A.—Almost entirely in India, near the cities of Cambay 
and Rajkot, and near Poona, southeast of Bombay, whence 
other quartz gems are also obtained. Fine examples have 
been found in the Isle of Rum, Scotland; Australia, and 
Brazil. 

”- - 
Q.—What is bloodstone, mineralogically? 


A.—It belongs with carnelian, sard, agate and onyx in 
the chalcedony group of varieties of quartz; chemically it 
is silica. It was deposited from solution, originally as a 
jelly, in successive concentric layers, in the steam cavities 
of volcanic rocks. The coloring of bloodstone, like the 
coloring of other quartz varieties, is due to chemical im- 
purities that were present in the solution from which it 
was deposited. Small grains and scales of chlorite, a green- 
colored mineral, are distributed throughout the stone, 
together with the flecks or streaks of red jasper, another 
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compact variety of quartz, the color of which comes from 
the presence of iron oxide. 


* 


Q.—What are the physical characteristics of blood- 
stone? 

A.—Like other forms of chalcedony, the bloodstone has 
a specific gravity running from 2.59 to 2.60 and a hard- 
ness of 61%, both of these being less than-quartz. Because 
it is a fibrous aggregate, it never assumes a regular external 
form. When crushed, it splinters in the direction of the 
fibers, and when struck a blow from a hammer it some- 
times separates along a surface corresponding to the super 


imposed layers. 
7 ~ 


Q.—How may one judge a gem bloodstone? 


A.—The best quality bloodstone has a rich, dark green 
color, and red spots that are small, uniform in size and 
evenly distributed. Stones are occasionally met with in 
which the red markings are replaced by yellow spots, but 
these stones are less beautiful than the ordinary bloodstone 
and are seldom used as gems. 


+ * 


Q.—How is bloodstone used in jewelry? 

A.—Chiefly in signet rings, where it lends itself to the 
engraving of crests and monograms. The ancient Egyp- 
tians and Babylonians employed it for seals and intaglios, 
as did a recent generation for watch charms and fobs. A 
good bloodstone, ten by twelve millimeters in size, might 
sell at retail for $10 to $15. 


* * 


Q.—Where are bloodstones cut? 

A.—Almost all ornamental varieties of quartz are cut 
at Idar and Oberstein, Germany, and shipped to every 
country in the world. 
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Diamond Imports 1927—1936 


United States diamond imports in 1936 aggregated 
$28,938,605, an increase of 46 per cent over those of the 
previous year, and on top of an increase of 57 per cent 
between 1934 and 1935. 

Preliminary figures by the Bureau of Foreign and Do- 
mestic Commerce show imports during the 12 months 
ended Dec. 31 last of cut but unset diamonds worth $22,- 
707,703, and of rough, uncut diamonds worth $6,230,902, 
consisting of 445,610 carats of cut and 97,677 carats of 
rough. Imports the previous year were 330,617 carats of 
cut and 79,695 carats of rough. 

Dollar valuations of diamond imports during the last 
ten years follow: (Note: Figures do not include duties of 
20 per cent on cut and 10 per cent on rough prior to June 
18, 1930, and of 10 per cent on cut after that date.) 


Year Cut Rough Total 

1927 $40,736,331 $11,470,026 $52,206,377 
1528 44,686,486 12,223,176 56,909,662 
1929 42,007,054 9,871,975 31,879,029 
1930 23,267,706 5,640,789 28,908,495 
1931 11,964,820 3,913,599 15,878,419 
1932 7,826,242 1,602,665 9,428,905 
1933 8,360,233 1,658,072 10,018,355 
1934 9,900,900 2,860,942 12,640,178 
1935 15,530,260 4,271,802 19,802,062 
1936 22,707,703 6,230,902 28,938,605 


The chart shown on page 75 is based upon these 
government figures. 


A Long Record 


Wm. D. Ward, a jeweler at Antrim, N. H., writes 
that he has been in business without interruption since 


July 16, 1869. 











Aaron Rosenberg 
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NEW YORK,.N. Y. 
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Judging Credit Applications 
(From page 85) 


the deposit, and any other security such as a bank account 
\r a guarantor together, and where you find that an appli- 
cation is weak in one or two of these particulars you make | 
sure it is strengthened in one of the others. | 


3—Have I enough accurate data to enforce collec 
tion or return of the merchandise if he fails to 
pay or moves away? 

The importance of keeping yourself in a good collection 
position on every account cannot be over-emphasized. You 
should have as an absolute minimum of information the 
data mentioned in the first article. As your risk increases, 
the importance of this data increases. Under this heading, 
it is well to stress again the importance of getting accurate 
employment information. Your customer’s source of 
income is in the last analysis your source of payment. You 
will never have to use most of the collection information 
which you take, but you need it in every case so you will 
have it when the accounts which are going to cause trouble 
begin to show up. 

The writer is well aware that this article is faulty in 
many ways, particularly in the lack of detailed treatment 
of many important points. He has tried to give what he 
considers the essentials. Some of the statements may 
sound dogmatic as though they were universally accepted 
rules. This is not at all true. They represent merely his 
own personal opinion of sound credit practice and his 
idea of the simplest way to present the material to a 
jeweler who has had no credit experience. ‘This of 
course is also true of the entire subject matter of these 
articles. 





New Stores for Old | 


(From page 61) | 


non-toxic, and odorless. It will have no ill effects on food, 
flowers, candy or clothing, and has been successfully used 
in air-conditioning equipment installed in gold mines, sub 
marines, factories, hotels, restaurants, theaters, stores, 
warships and houses. 

Store cooling equipment need not occupy valuable floor 
space. Present systems are designed to be located in the 
cellar or to be hung from the ceiling. The ducts are often 
located above the fixtures, or on the ceiling, and are some- 
times decoratively treated. “he length of the duct system 
and the number and position of its grilles indicate the 
thoroughness with which it distributes the conditioning 
air. The size of the duct and the speed of the air leaving 
the grille may also betray a too economical installation. 
Ordinarily the speed of air at the grille should not exceed 
300 feet. 

Our system should be reasonably quiet in operation. 
Noise is often due to excessive motor speeds, gears, o1 
vibration in the ducts. Access to the equipment must be 
easy, and it probably should be designed with enough 
flexibility to permit its being incorporated with a heating 
system, or to be extended in the event that the store is 
enlarged. 





Wuart Is THE First Cost or Air-CONDITIONING? 
It is impossible to give more than a general range, as 
(Please turn to page 91) 
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RANKLIN 


INC. 


mpor lersA— 


O 


PRECIOUS STONES 


EMERALDS 
RUBIES 
SAPPHIRES 


608 FIFTH AVENUE | 
Naver 





























Smart Style 
with 
Added Security 


THE CORD BRACELET 





Double Lock 
Safety Clasp 





Pat. No. 2,044,869 


Sold thru Jobbers only 





THAT MADE THE WATCH INDUSTRY “SAFETY CLASP” CONSCIOUS 


Pacific Coast 


Middle West 
—— 27 Sixth Avenue sath a 
New Englan 


Brooklyn 








Importers & 
Cutters of 


DIAMONDS 
shi BAGUETTES 


All Sizes 
0 FIF 


FANCIES 
national Buildi 


Various Shapes in Pairs 
H AVENUE 














6 3 





PARIS: 
5 Square De L'Opera 


AMSTERDAM: 
2 Tulp Straat 


ANTWERP: 
27 Avenue De Belgique 


New York vind TEROwirz 























Sohengrin 


WEDDING RINGS 


are stil] being Manufactured by | 


BLANCARD & CO. 


which concern is a continuaticn of 
the old frm of Blancard & Co. Inc. | 


since dissolved. 


We specialize in hand-carved gold and 
platinum wedding rings, also diamond 
wedding rings. 
with merchandise of the same high 


quality dollar for dollar. 


Our prices are in line | 


Memo selections sent on request. 


BLANCARD & Co. | 
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New Stores for Old 


(From page 89) 


































































ch store presents so many individual factors that must 

reckoned. Let us establish these three yardsticks for 
redetermining the cost of a comfort-cooling system for 
ie average store: 1. It will run about $250 to $300 per 
n of refrigeration. 2. It will cost $1 to $2 per cubic h 
foot of air capacity, or 3, it will cost complete between y 
52,000 and $3,000. The recommended procedure, how- 


ver, is simply to call in a representative of some reliable 
nanufacturer and ask him to make a general estimate. | 


His experience will enable him to quickly judge the num- 


UL 4 i 


ote 


he 
me 


er of people, the lighting load, and the outside exposure | Price. oe Quality 
if the store; he will spot the equipment, determine the ° 
1 analy opie sseguclice ; and Design. . 
luct arrangement and give you a rather accurate general 
eae | A Cmbination 
Wuat Is THE OPERATING Cost oF THIs SysTEM? Embodying The Very 
This will break itself up into separate costs for elec- Principle of Present 


tricity, water, maintenance and repairs, and amortization, Day Merchandising/ 
ind these can be determined only by the individual case. 
Amortization is generally assumed to cover a ten-year 
period, although air cooling systems 25 years old are still 
yperating satisfactorily. 
Wuat WILL Arr-ConpbiITIONING Do ror ME? 

Frankly, if it doesn’t increase your business, its value is 
questionable, but by all testimony it should increase your 
store’s earnings for these reasons: 


it 


1. It will make your store more comfortable by | 
controlling temperature and humidity. | 
2. It will require less dusting of the stock, and 

eliminate irritating ash and pollen from the air. 

3. It will stimulate your sales force. Enervated 
clerks are never 100 per cent efficient. 

4. It will encourage customers to enter the store 
and to stay longer. 

5. It will shut out street noises and odors. 

6. It will reduce, in some cases, the number of 
sales clerks required, as they will be more active and 
less fatigued. 

7. It will preserve your stock by removing corro- 
sive ashes from the air and by providing enough 
humidity to prevent the drying out of leather, furni- 
ture and clothing. 


Ne fin 


PY OES» 
| if 
“apy 14 f Hix y 


HiT 


- 
{ ac, 


Li pegs 


oe) 


. 
Rag 


f] 


Air-conditioning, in short, begins to assume a very | 
lefinite position among the required equipment for the | 
netropolitan jewelry store. Its advantages are being | 


proved by any number of store owners throughout the | a ot \ a 
- . , ° Te - wi j 
‘ountry. It is even advisable to provide space for ducts ie “tb 
1 equi in any sed pl Ithough the owner | Ei ere — + 
ind equipment in any proposed plans, although the owner | : - j 
‘an not afford to pay for a complete installation. How- | : : ‘2 %, 
. “* . AAREY 


ever, where ducts are to be enclosed by walls or above 
turred ceilings, it is better to install them alone and add 
the remaining equipment at some future date. The treat- 
ment of ducts and grilles is essentially an architectural 
me, and their design and decoration may be made one of 
. store’s most striking features. 


ion Platinum Disord Gove 


NASHVILLE, TENN.—The Tennessee “Fair Trade’ bill, an Fire k NY.B 

*xact copy of the California bill supported by the Supreme New Yor — TYant9 $97) 
Court, became a law, Feb. 16, when it was signed by Goy 485" 
Gordon Browning. The act was sponsored by the Tennessee 
Pharmaceutical Association and had the support and coopera 
tion of the Tennessee Watchmakers and Jewelers Association 
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—The Timepiece of Tomorrow 


“Futura’’ embodies an entirely new conception in 
watch design. The barrel-shaped clear composi- 
tion crystal fits completely over the top and | 
sides of the 17 jewel Louis movement. It is 
made of a specially created plastic com- 
position which is hard and unbreakable 
... is not affected by ordinary heat 
or cold, light or water ... will not 
scratch, age or discolor and 
will remain as clear and 
transparent as rock 
crystal. 


To Retail at 


$37.50 


The metal back and other metal 
parts are 14 karat gold filled quality 
as well as the buckle on the distinctive 
strap attachment. 


‘Timepieces That Satisfy” 
LOUIS WATCH CO, Inc. 


580 Fifth Avenue, New York, N. Y. 

















PLATINUM 


IRIDIUM-PLATINUM ALLOYS 


In all Forms to Suit Jewelers’ Requirements 


a 


WEDDING RING BLANKS 


CHANNELLED —AZURED —ENGRAVED & PLAIN 
IN 10% IRIDIUM-PLATINUM 


JOHNSON, MATTHEY 
and COMPANY, INC. 
15 WEST 47th ST. NEW YORK CITY 


Telephone Bryant 9-4645 
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You Don’t Know Mrs. Frisbee 
(From page 59) 


ist about his share. He could give more or less, just 
s he liked—or nothing at all. So the Bureau will pro- 
‘ct its members from having their legs pulled even on 
pproved schemes in addition to protection from wasteful 
rojects.”” 

“What I'd like to see,”” spoke up jeweler Patty, “is to 
ut a stop to price cutting and to this business of adver- 
ising to repair any watch for $2.”’ 

The Old Veteran shook his head. ‘The organization 
s doomed both from within and without if you attempt 
price fixing in any form. 
the public. 

“However, the Bureau will have another very useful 
function. It will be a sort of starting point for any move- 
ment the members may want to discuss. Suppose one 
member is troubled returned merchandise. ‘The 
secretary can call together other interested retailers to 
liscuss the situation. Suppose the Main Street merchants 
want to ban advertising cards from their windows. ‘The 
secretary will get them together, for or against. 

‘And auction sales. 
me in this town if we retailers were well organized. 


You will get a black eye with 


with 


It would be pretty hard to start 


Before every meeting of the City Council the secretary 
would find out what matters were to be brought up. He 
would then see to it that the retailers were on hand if 
their interests were at stake. 

“But the Bureau would not be entirely a don’t o1 
ganization. It would be the active sponsor of worthy 


‘ommunity action. The public would have confidence in 


these... .” 

Before the Old Veteran could finish a voice shouted, 
‘| move we form this Bureau with the Old Veteran as 
And that is the way the Retail Merchants 


Bureau started in this town. 


Secretary.” 


New Silver for New Homes 
(From page 57) 


display to just these two items, and concentrate the 
passers-by attention on one single message. 

Another aspect of home entertaining which can easily 
’e an inspiration for an effective window display is drink 
ng. I have wondered so many times why more is not 
veing done to promote beautiful silver accessories for use 
in home drinking. I see so much gaudily decorated glass 
ware, jiggers, mixers, and muddlers made of glass or com 
position materials, hors d’oeuvre servers, and trays—made 
of just about everything but silver. We're ready for more 
luxury in drinking! ‘There are people who now have 
money enough to pay for beautiful silver goblets, cham 
pagne buckets, ice-tubs, etc. So, Mr. Jeweler, don’t make 
i secret that you have beautiful silver merchandise along 
this line. Put it in the window. 

But whether or not you display drinking accessories, do 
take advantage of the contagious popularity of rebuilding, 
redecorating, and entertaining. Silver is so important in 
this whole movement. More and better display of silve: 
is sure to fire women’s instinctive love for this beautiful 
merchandise. 
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JEWELFY 


in the 


WHITELAW MANNER 


a 


WHITELAW BROTHERS 
Diamond Importers & Cutters 


48 WEST 48TH ST..N.Y.C. BRYANT 9-O1L2 5 











...fo help you sell 
more Conklin Pens 





@ For 1937, Conklin’s advertising 
appropriation is 40% greater than in 


1936. We are bringing the Conklin 
story home to the buying public more 


effectively than ever before. 


Through the pages of such large and 
dominant national magazines as 
Collier's and The Saturday Evening 
Post, Conklin messages are carried to 
millions of readers. These readers are 


a powerful and active buying group. 


This increased advertising means 
better business for dealers handling 
Conklin Pens, Pencils and Sets. It 
will pay you to tie up with this fast- 


moving line, now! 


| THE CONKLIN PEN COMPANY 
TOLEDO : OHIO 


PENS e PENCILS e SETS 


9 
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When England Crowns Her King 
(From page 55) 


take either of the other crowns outside the country. ‘T! 
beautiful crown has eight half-arches covered with di 
monds arranged in lotus flower patterns and curving u 
wards in a pronounced “imperial” design to the poi: 
where they all meet to support the diamond-cover: 
“monde” and cross. In front of the diadem is a ve 
fine emerald and a valuable Indian ruby glows in t! 
centre of the cross-patee just above. ‘This crown co 
tains 6170 diamonds, four sapphires, six emeralds ai 
four rubies and cost over $300,000. 


THE AMPULLA AND SPOON 


The priestly character of kingship in its original sens 
is symbolized in many features of the modern coronatio 
ceremony, and the anointing or “Sacring” of the king i 
one of its most dramatic moments. ‘The ampulla (o 
flask for the holy oil) is of gold shaped like an eag!: 
with outstretched wings to represent imperial domina 
tion. It is easily the oldest piece of valuable plate in th: 
royal collection—it is at least 1400 years old. It stand: 
about nine inches high and the solid gold has been hol 
lowed out to hold six ounces of holy oil—the head un 
screws for filling and the oil is poured out through th 
beak. ‘The Anointing Spoon is almost as antique—it is 
certainly not less than 1000 years old. It looks like gold 
but is actually made of silver heavily gilt. It still has 
four pearls on its long handle and there are signs that 
it was at one time ornamented with emeralds. The bowl, 
covered with faint signs of chasing, has a peculiar ridge 
down the centre which forms two compartments into 
which the archbishop dips his fingers for the actual anoint- 
ing of the king on the head, heart and palms of both 
hands, with the consecrated oil poured from the ampulla. 


THE RoyaLt SCEPTRE AND THE JEWELLED SworpD 


The sceptre—or baculum—is another link with re 
ligion: it originally derived its form from the crozier ot 
a bishop, and is actually a more ancient symbol of king]; 
dignity, power and justice than a crown. In the head 
of the Royal Sceptre of England is the world’s largest 
cut diamond—that flawless pear-shaped stone known as 
the Great Star of Africa, the major part of the Cullinan 
diamond. 

It was King Edward VII who suggested that this 
great stone should be set into the head of the sceptre 
and it was done by means of hinged clasps in such a wa\ 
that it could be removed and worn as a pendant by th 
queen on court occasions. 


The jeweled sword of state is the most valuable sword 
in the world. Its scabbard is thickly encrusted with 
diamonds and other gems worked into patterns repre 
senting the rose of England, the thistle of Scotland, and 
the shamrock of Ireland. A large turquoise is set round 
with diamonds at the tip and a fine large diamond is at 
the top of the hilt. One emerald on the hilt is alon 
worth $35,000. The sword was made for George IV 
and cost $30,000 but its value today is nearer $100,000. 
During the coronation ceremony this sword is received 
by the king from the archbishop and then placed on the 
altar in token of the fact that his power is of God. 
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THE Orbs 


The Orb of England with its surmounting cross is an 
mblem of Christianity dominating the world. It is a 
ymbol derived from the Byzantine and Roman Emperors 
from whom it was borrowed by the early Saxon Kings. 
Che orb is a ball of pure gold about six inches in diam- 
eter—it is decorated with a gold fillet round the cir- 
umference, set with pearls and with diamonds placed 
round large rubies, sapphires and emeralds, and a jeweled 
arch passes over the top. <A very fine amethyst is set at 
the top of the arch from which springs a gold cross with 
. large sapphire in its centre at the front, an emerald at 
the back, and with the cross itself outlined in diamonds 
ind pearls. 

The Queen’s Orb was made because of the dual sov- 
ereignty of King William III and Queen Mary II. It 
is a little smaller than the king’s orb and has no precious 
stones between the “monde” of gold and the cross. It 
has only been used for one coronation—because the orb is 
only placed in the hands of a reigning sovereign and is 
never given to a mere consort. 


THe THREE STATE Sworps 


The Sword of State was used at coronation ceremonies 
until the Jewelled State Sword was made for George IV. 
[t is still carried (point upwards) in front of the king 
at the state opening of each parliament. It is over 32 
inches long and is of the “two-handed” type. The mas- 
sive gilt metal cross-piece carries a lion carved at one 
end and a unicorn at the other. Down the red velvet 
covered scabbard are gilt ornaments shaped in the twice 
repeated emblems of an English Rose, a Scottish Thistle, 
an Irish Harp and a fleur deLys (a relic of the claim of 
English kings to the throne of France) with several 
repetitions of the Tudor Portcullis. In the centre of the 
scabbard is a Royal Coat of Arms. 

The second and third swords are the Sword of Justice 
to the Spirituality and the Sword of Justice to the Tem- 
porality—the Sword of Spirituality having an obtuse 
end to symbolize the limited powers of the ecclesiastical 
courts. 


‘THE SPURS AND THE RING 


The Great Golden Spurs of St. George are used at 
the coronation as a symbol of knightly chivalry. They 
are of solid gold and were made for James II. At one 
time they were buckled onto the king’s feet, but when 
Queen Anne was crowned her ankles were merely touched 
with the spurs, and the same procedure has been followed 
ever since. The spurs are afterwards placed on the altar 
to show that the king places his military power at the 
service of God. 

The Coronation Ring (or Annulun) is made of gold 
and is jeweled to represent the Red Cross of St. George 
(five rubies) upon the blue ground of the flag of St. 
Andrew (a large sapphire). This design is surrounded 
with 14 brilliants and there are other diamonds set at 
the junction of the bezel and the ring. It is used as the 
Seal of Faith and symbolizes the marriage between sov- 
ereign and people—it is placed on the fourth finger of 
the king’s right hand, which was the wedding finger 
before 1549. 


(Please turn to page 96) 
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Introducing 


SCHICKSNAPS 
Latest Creations 








We invite you to inspect these 
smart new diamond clasps set 
in gold and platinum for your 
cultured and oriental pearls. 
Attractive styles also available 
in sterling silver and white 
meta! set with rhinestones 













Diamond SCHICKSNAPS are 
priced to retail from 
$5.50 up to $250.00 















Harry C. 


SCHICK 








NEWARK, NEW JERSEY 






Me 


120 OB a CLO} Fo Oe B 28')'8 29 9D 


Pen Knives... Brooches... Bracelets... 
Link Buttons...Scarf Pins...Crucifixes 
Waldemars 








New York Showroom: 347 FIFTH AVENUE 












When England Crowns Her King 
(From page 95) 
THr Prince or WALES’ CROWN 


‘This crown has no jewels. It is made entirely of gold 
with imitation gem clusters and pearls worked out in 
gold in designs to represent crosses patee, fleur de lys, 
sprays of the Rose of England and the Daffodil of Wales 
round the circlet of the coronet. Above is a mound (or 
“monde”’) of gold with imitation pearls in gold and a 
similarly decorated cross patee. The actual crown used 
for the investiture of Edward VIII (now the Duke of 
Windsor) as Prince of Wales is kept at Carnarvon 
Castle where the ceremony was performed. 


QuEEN Mary’s Crown 


This crown was made specially for Mary, the Queen 
Mother, for the coronation ceremony of 1911, and is 
really her private property although three of the great 
diamonds in it—the Koh-i-noor, the Second Star of Africa 
and the Third Star of Africa belong to the State. It is 
decorated solely with diamonds—there are no coloured 
stones in it. It has eight half arches rising up from the 
diadem to the “monde” and cross and they were made 
detachable so that the whole upper part of the crown 
can be removed, leaving the gorgeous open diadem which 
Queen Mary has worn on many state occasions. 


THE State TRUMPETS 
These are made of solid silver and from each hangs 


a silk banneret magnificently embroidered in red and 
gold, bearing the Royal Arms and the Cypher of the 


reigning sovereign. “They are used for blowing fanfare 
on occasions of great state—such as proclamations an 
at certain parts of the coronation ceremony. 

The Royal Regalia of England is usually kept in th: 
heavily guarded Wakefield Tower in the Tower of Lon 
don. It is exhibited in a glass case protected by stee 
bars and behind is an ingenious but secret arrangement 
of protective steel devices which renders the collection 
completely burglar-proof. During the war of 1914-1918 
the regalia was removed to Windsor Castle because of 
the danger from air-raids. Only a privileged few will 
see the regalia in use during the coronation ceremony ot 
George VI but millions have been able to inspect this 
priceless collection at their leisure for the payment of a 
mere sixpence at the Tower. 


Jewelry Exports 


Jewelry exported from the United States during De- 
cember amounted to $147,744, according to the Bureau 
of Foreign and Domestic Commerce. The exports were 
in the following amounts: Jewelry of precious metals or 
gems, $4,941; jewelry of other metals, $116,605; jewelry 
of synthetic resin and other materials, $16,027 and 
jewelry findings, parts and materials, $10,171. 

Exports in silverware were: Sterling silver cutlery and 
forks, $1,902; silver-plated, $20,439, and other including 
gold and pewter, $5,865. 

‘The imports for the same period were: Gold or plati- 
num jewelry and parts, $13,678; jewelry valued over 20 
cents per dozen, $21,963; and lighters, compacts, etc., 
$21,189; sterling silver tableware, $13,188; silver-plated 
table, household, etc., $44,052. 





608 FIFTH AVE. 


LOS ANGELES, CAL. 





For Over Half a Century 


WATCHES 


have enjoyed an enviable reputation 


NORMAN M. MORRIS 


INCORPORATED 


NEW YORK 


220 West Fifth Street 
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— name that is 
issociated with jewelry throughout the English-speaking 
world—this year will be on the tongue of New Yorkers 
more than ever as the firm of Tiffany & Co. unostenta 
tiously observes the century mark of its founding. 

Characteristically there will be no fanfare. The event 
was announced in a conservative manner in not-too-large 
advertisements in the metropolitan dailies on New Year’s 
Day. 

The present home of the firm which far exceeds any 
of its kind in the world is a far cry from the first estab 
lishment founded in 1837 by Charles Lewis Viffany and 
John B. Young as Tiffany & Young. 

The first store at 259 Broadway in the parlor of a 
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double house would probably be so inconspicuous as to 
be lost in the present home of this great institution at 
Fifth Ave. and 37th St., which was copied after the 
Palazzo Grimani, in Venice. 

‘The company experienced a healthy growth throughout 
the century and led the growing city northward. In 
1847 the firm which had by then become Tiffany, Young 
& Ellis took a location at 271 Broadway. ‘Three years 
In 1853 when the firm 
acquired the present name of Tiffany & Co. it moved to 
550 Broadway. 
ypened. In 1870 the store again moved to Union Square 


later a Paris outlet was opened. 
Subsequently a London office was 


where it remained until 1905 when it came into the 
present home. 

Those whose memory will carry them back into the 
19th century, riding up Fifth Ave., today, will quickly 
recognize the Atlas-supported clock which has become 
svmbolic of this old firm. This was made originally for 
the store at 550 Broadway, moved to Union Square in 
1870 and to its present site in 1905. 

The management of this great house rightfully con- 

Continued to page 99 
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BETTER 


BUSINESS | 
with SEMI-PRECIOUS 


C HASE MOVEMENTS STONES DAY 
JAMES A. DRILLING CO, 


On a Solid Foundation of a Quarter of a WAN NO ee ee | a a de) -1.@ 72-4218 
Century of Fine Watch Making 






































Movements to the Importing and Wholesale Trade E epee t Wa tc h R Sparring 


only, in all of the popular sizes and grades. C O O PE R’S 


WATCHMAKERS AND JEWELERS 


; ; TO THE TRADE 
Let Us Submit Samples and Prices 48 W. 48th St. Suite 902. ~— New York 


CHASE WATCH CORP. | wesTcO WATCH STRAPS 


68 NASSAU STREET QUALITY STRAPS AT UNEQUALED PRICES 
NEW YORK, N. Y. 
More than seventy profitable assortments to meet all your 
Chicago, Ill. Factory— requirements. Order through your wholesaler. 


5 S. Wabash Ave. Bienne, Switzerland Ww E ST E R M A | M FG Cc oO 190-240 W. aist st. 
’ s ew , ° . 









































GEMOLOGICAL COURSES 


BY MAIL 


A Necessity for the Young Man in the Retail Trade. 
A Protection for the Old Established Firm. 


Course No. 012—The Fundamentals of Gemology. Precious Metals and Jewelry. 


A comprehensive course complete in itself which 1s also the first step 
toward either Registered Jeweler (A.G.S.) or Certified Gemologist 
(G.1.A.) or toward both these titles. 


Investigate by asking any retail jeweler student how the courses have increased his income. 


"Education once obtained is an asset which yields income for life. 
It cannot be taken from you." 


Explanatory pamphlets upon request. (Gertified ® Gemoloaisi) 


R np AMERICAN GEM SOCIETY REGISTERED JEWELER 
I ETY} 555 So. Alexandria Los Angeles, Calif. AMERICAN GESD SAQIETY 


‘'To make of the jewelry trade the profession it should be'' 
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Tiffany & Co. Enters 2nd Century 
(From page 97) 

siders it an institution and not just another large business 

A quarter of a century of service has been furnished by 

16 per cent of the employes. “Twenty-six employes hav 

been with the house 50 years or more. 

Always working for the best interests of the jewel: 
industry Tiffany & Co. has pioneered in many matters 
for trade betterment. It was one of the leaders to intro 
duce into the United States the English standard ot 
sterling silver—925/1000 fine, and took a leading part 





x : TIFEANY & Co. 
LFEANY & { 0. HEWELERS SHLYERSMITHS STATIONERS 
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Tiffany advertisements in Town & Country; 
right, recently. The latter features bot! 
in the passing of the present New York State Platinum 
Stamping Law. 

The house of Tiffany began the manufacture of silve1 
ware in 1848 and in less than 20 years won the first 
award of merit from a foreign jury at the Paris Exposi- 
tion Universelle in 1867. In 1847, only ten years after 
the firm’s founding, its exhibit of precious stones and 
gem minerals was awarded a gold medal at Paris. 

Among the many other awards won by the house may 
be mentioned the following: 


1876—Philadelphia, Centennial Exposition. Gold medal 
(highest award) and special awards for jewelry, silver 
ware, stationery; 
1878—Paris, Exposition Universelle. Grand Prix for 
silverware, gold medal for jewelry; 
1889—Paris, Exposition Universelle. Grand Prix for 
silverware, five gold medals for jewelry, precious stones, 
pearls, leather goods, copperplate engraving and printing; 
1893—Chicago, World’s Columbian Exposition. Fifty- 
six medals (highest award) for superiority in every de- 
partment of manufactures and collections exhibited by 
Tiffany & Co.; 
1900—Paris, Exposition Universelle. Three Grands 
Prix for jewelry, silverware and leather-work; three 
gold medals for printing, paper and stationery; othe 
awards; 
1901—Buffalo, Pan-American Exposition. Eight gold 
medals; 
1904—St. Louis, Louisiana Purchase Exposition. Grand 
prize; 
1915—San Francisco, Panama-Pacific Exposition. Grand 
prize for gems and precious stones. 
Many famous gems have passed at one time or an- 
g I 
other into the possession of the firm. Among these was 
the necklace of diamonds worn by Marie Antoinette, 
acquired about 1850. At the sale of the diamonds of 
Prince Esterhazy, some years later, Tiffany & Co.’s pur- 
chases were very large; and at the sale of the crown 
jewels by the French government in 1887 Tiffany & Co. 
purchased 24 lots—over one-third of the entire amount. 
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REFINERS-SMELTERS 
ASSAYERS 
of Precious Ma tals 


PLATINUM AND GOLD—SOLDERS—ALLOYS 























NEWARK, N. J. CHICAGO, ILL. 
91-93 EAST KINNEY ST. 5 SO. WABASH AVE. 
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TWO RINGS IN ONE 


. 
The yellow gold band 
represents the wedding 
ring; the white gold band 
indicates a separation 


either by death or divorce 
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Better business conditions 
throughout the United States are also reflected in the 
watch imports of 1936. 

Besides the much improved general trade situation, the 
Trade Agreement between the United States and Switzer- 
land has helped materially for various reasons, the most 
important ones being the reduction of duty rates and the 
important clause of check-up and control of smuggling 
operations. ‘This clause has initiated a truly worthwhile 
cooperation between the two governments, and _ has 
brought back a considerable amount of business to the 
legitimate channels, besides increasing the revenue of the 
‘Treasury and making import statistics more accurate. 

In the light of 1932 imports of watches and watch 
movements, amounting to $1,178,239 or 421,781 units, 
the increase in 1936 with imports totaling $5,877,676 and 
representing 2,228,606 units, might seem extraordinarily 
high. Yet when it is considered that imports fell 90 per 
cent in value and units between the seven-year average 
for 1923 through 1929 and 1932, it will then be realized 
that watch imports have regained, up to the end of 1936, 
only a little over half of their loss. 

It would be natural if the ascending curve of watch 
imports would be sharper than the one indicating the 
trend of the domestic watch production because the domes- 
tic jewel production fell 65 per cent in units between 
1929 and 1933, and the domestic non-jewel production 
fell 40 per cent in units during those years, compared to 
the 90 per cent fall in watch imports during the same 
period of time. But it is worthy of note that the domes- 
tic production already at the end of 1935 had practically 
regained the position it occupied during the peak years of 
1924 to 1929. 1936 figures are not yet available. 

Among other things, this proves that we are all more 
affected by general business conditions than by tariff rates, 
and that both branches of the industry really make a com- 
plete whole rather than compete against each other; thus 
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By ROLAND GSELL, president American Watch Assemblers’ Association 


WATCH IMPORTS 


IN MILLIONS OF DOLLARS 
1929-1936 





enabling jewelers to offer a full range of the very bes 
that is produced the world over in the line of watches. 

The demand still continues for smaller and smalle 
watches whether it be for men’s wrist watches or stil 
tinier ladies’ bracelet watches, so much so that sometime 
it becomes difficult to read the time quickly. 

Novelties also seem to revive in the form of pendant 
watches, ring watches, ball watches and many other differ 
ent types of combinations. Such a varied and attractive 
assortment as is shown now has not been seen before. 

As to the future everyone seems to look forward with 
confidence and cheerfulness, and this confidence seems to 
be well founded. Production is being increased all around 
and it might be well to remember that watch factories 
can also be geared to turn out more than a normal demand 
can absorb. We say this with the full realization that, 
in times of return of prosperity, those that issue warnings 
and recall the dark hours of the past, are not likely to be 
popular. But speculation and long forward commitments 
are starting to show their heads, and they later usually 
bring cancelations, and troublesome readjustments. 

It is to be hoped sincerely that the present Administra- 
tion will be successful with its strenuous efforts to keep 
things well in hand in order to avoid the high peaks of 
booms and the low depths of depression of the past. 


Imports of watches, movements and parts, including 
cases, and jewels, 1925-1936, follow: 


IVatches and parts, 


Year Watches & watch movements including cases 
Number Value Value 
1936 2,228,606 $ 5,877,676 $ 734,249 
1935 1,201,896 3,668,645 690,602 
1934 920,393 2,834,092 517,512 
1933 446,474 1,449,640 253,994 
1932 433,228 1,275,592 173,559 
1931 850,827 2,745,193 385,489 
1930 2,663,479 6,428,413 1,187,234 
1929 4,935,315 11,122,101 2,183,773 
1928 3,843,343 9,517,850 1,620,605 
1927 4,375,097 10,864,242 1,564,512 
1926 3,869,776 10,279,295 1,391,938 
1925 2,465,190 7,164,886 3,292,935 
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GRANAT 
ENGAGEMENT RINGS 
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PYRIGHT 1 





Consumer demand definitely determined by 
retail store tests before wholesale distribution 


Granat rings are purchased by America’s retail California, and is patronized by people of 
jewelers with assurance that their salability various classes. 

already is an established fact. In the “prior” In each of these establishments Granat cre- 
tests to which their merits are submitted a ations are introduced as soon as they are ready 
virtual cross section of all American buying for selling. All reactions on the part of the 


communities is called into play . . . the “prov- shopper when the rings are first seen are noted. 
. ” : . Any criticism of style is th ghly studied. 
ing grounds” are three Granat retail stores y - style is thoroughly studied 
a Advisable changes or improvements are made. 
that are so located they together are in direct , 
, ; ; ; : Some models are withdrawn from production 
touch with practically every kind of shopper: : 7 
bet : i for one reason or another. Some quickly prove 

One Granat store is in the business area ; ai 
: aaa popular choices, and these immediately are 
frequented by San Francisco’s wealthiest and male pase? 
cnasceeiiay, Saas 4 a prepared for wholesale distribution. 

s § . y = 8 > 8, / > « € am - rs 
most discriminating residents. Another Granat Now you see why Granat rings are never 
store in San Francisco is situated in an out- slow sellers in a live, uptodate store. They 
lying district populated principally by wage are bought with “safety,” because “their 


earners. The third Granat store is in Oakland, salability already is an established fact.” 


The newest Granat creations now being introduced to the trade 
by our own representatives and the following distributors: 


EWING BROS. INC., ATLANTA, GA. © €. A. KIGER €O., KANSAS CITY, MO. 
HALL BROS. CO., PITTSBURGH, PA. © MAYER BROS., SEATTLE, WASH. 
A. I. HALL & SON, SAN FRANCISCO AND LOS ANGELES, CALIF. 


W 








SAN FRANCISCO 


a] (180 POST STREET WUlenifecliring 








Ir 
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LITTLE STORIE "leer 
\\ j NO. 6. 


ANTONIO STRADIVARI 
C raglsmanship Becomes He 


For half a century before Stradivari, Bertolotti and other craftsmen 
had been making violins after a fashion, but it remained for the 
master of all violin makers to raise that craftsmanship to the dignity 
of an art. ... an art never since equalled. Now, just two centuries 
after the death of Stradivari, an ancient and honorable craft rises 
to the heights of art to salute his memory with a new creation in 
Sterling. Inspired by his mastery of line and curve . . . . emulating 
his defiance of conventionality . . . . it enshrines, we hope, in 
precious metal some echo of the silver melodies with which his 
priceless instruments still flood a beauty hungry world. 


R. WALLACE & SONS MFG. CO., Wallingford, Connecticut 


New York: 362 Fifth Ave. Founded 1835 Chicago: 10 So. Wabash Ave. 
Philadelphia: 12 So. 12th St. Los Angeles: 811 West Seventh St. San Francisco: 140 Geary St. 
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CRAFTSMANSHIP AGAIN BECOMES AN ART 


[he Stradivari pattern in Sterling is an engineering feat as well as a designing achievement. It has been awarded an 


inventive patent No. 2070034 as a basic patentable improvement in the art of spoon and fork making... . as well as 


a design patent No. D102173. 


THE MASTERPIECE WITHOUT THE MASTER IS MUTE 
For seventy years the immortal “Messie” violin of Stradivari lay mute in the collection of one 
of his descendants . . . needing only the touch of a master to wake it vibrant to life. So, too, 
this Wallace masterpiece must depend for its appeal on the “touch” of the master of merchan- 


dising . . . . you, the jeweler. 
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When you sell Gorham 
Silverplate...“the next 
thing to Sterling” 


No middleman’s mark-up with Gorham Silverplate! 
The 100% mark-up is all yours . . . for you buy direct 
from us! And your customers get the best in silverplate 
when you sell them Gorham. 

Stock up on these six Gorham Silverplate patterns 
for spring selling! For customers who demand the 
finest table service, yet who can’t buy Sterling. Created 
by the same designers as Gorham Sterling. Satisfactory 


wear is assured, for pieces which get greatest wear are 


reinforced by solid silver inserts. 

All six patterns are available in popular-set combina- 
tions cased in a choice of attractive presentation chests 
created by the designer of the All-American award in 
Modern Packaging’s contest. 

Gorham’s Silverplated hollow ware is also available, 
in designs to harmonize with all patterns. 


Stock Gorham Silverplate now! 


Customers buy “the 
next thing to STERLING” when you sell them Gorham! 


And you get all the profit! 


The Gorham Company 
Providence, R. I. 
Since 1831, America’s Leading Silversmiths 
17 Maiden Lane, New York City+ 10 S.Wabash Ave., Chicago, Ll. 
140 Geary Street, San Francisco, Calif. 
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preliminary figures compiled from the returns of the 
recent Biennial Census of Manufacturers, .by Director 
William L. Austin, Bureau of the Census, Department 
of Commerce. 

The industry employed 10,194 wage earners in 1935, 
in increase of 11.1 per cent over 9,177 reported for 1933, 
and their wages, $11,078,034, exceeded the 1933 figure, 
$8,228,642, by 34.6 per cent. The total value (at f.o.b. 


factory prices) of the products made in this industry in 
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1935 
break- 


1933 
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down see summary at right. 
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a of silverware 


and plated ware in the United States reported a moderate 
increase in employment and a substantial increase in pro- 
duction in 1935 as compared with 1933, according to 


1935 was $43,371,807, 


an increase of 26.3 per cent over 


$34,332,544 reported for 1933. 

This industry, as constituted for Manufactures Census 
purposes, embraces establishments engaged primarily in 
the manufacture of hollowware and flatware, toilet ar- 
ticles, ornaments, novelties, etc., of solid silver, of metal 
plated with silver, gold, or other metal, of nickel-silver, 


or of pewter. It does not cover the production of electric 


separate classifications. 





household appliances nor of jewelry, which are assigned to 


Statistics for 1935, with comparative figures for earlier 
vears, are given in the following tables. All figures for 
1935 are preliminary and subject to revision. 
















rABLE 1—SUMMARY FOR THE INDUSTRY: 1935, 1933, 1931, AND 1929 


(Because they account for a negligible portion of the national output, plants with annual production valued 


under $5,000 have been excluded since 1919) 
1935 1933 
Deemeer Gf establishments 2 onc. cc kcccocsccncccscecres 139 126 
Wage earners (average for the year)!................ 10,194 9,177 
Wages? . Pere coccee $31,076,004 $8,228,642 
Cost of materials, fuel, and purchased electric energy?.. $15,224,961 $12,425,202 
WO ON ccc ecesenecddiasctseseeennnece $43,371,807 $34,332,544 
Value added by manufacture? ..............ccceeees $28,146,846 $21,907,342 
1933-1935 1931-1933 1 
Per cent of increase 
Number of establishments 10.3 —22.7 
Wage earners (average for the year) ......... 11.1 17.2 
oo eee Die adnachin cawta ache aA all a aiabial alana 34.6 35.3 
Cost of materials, fuel, and purchased electric energy. 22.5 5.4 
WO C8 CRG ok cada sadadice ad an weesGa Knead sees 26.3 25.1 
NIN akin eck owas enw ccs cnciksces 28.5 35.¢ 


; 1 Not including salaried officers and employees. 
in a later report. 
the year. 


1931 


29.6 
43.7 
—56.1 
-46.7 
-42.3 


1929 
179 
15,735 
$22,577,965 


ie hw 
Now OVI! 
Or 


no Un Be 


Data for such officers and employees will be included 
The item for wage earners is an average of the numbers reported for several months of 
In calculating it, equal weight must be given to full-time and part-time wage earners (not reported 


separately by the manufacturers), and for this reason it exceeds the number that weuld have been required 


to perform the work done in the 


year. 


not, therefore, be accepted as representing the average wage received by full-time wage earners. z 
comparisons between the figures of 1935 and those for earlicr years, the possibility that the proportion of 


part-time employment varied from year to year should be taken into 
2 losses cannot be calculated from the census 


2? Profits or 2 
certain expense items, such as interest, rent, depreciation, taxes, 


(No comparable figures available for 


1. Silverware and Plated Ware industry, all products, total value 
2. Silverware and plated ware made in the industry 54 
value, 


Other products (not normally belonging to the industry), 


and receipts for custom and repair work.... meen’ 
4. Silverware and plated ware made as secondary products in 
other industries kara ae Gaara aah re 
Silverware and plated ware, aggregate value (sum of 2 and 4) 
Silverware (sterling), total value a 
Flatware (including cutlery) 
Hollowware ; 


Novelties 
Toiletware 


Electro-silver-plated ware, total value 


Flatware, hotel patterns (including cutlery)...... 

Flatware, commercial patterns (including cutlery 

Hollowware, hotel service® 

Hollowware, commercial lines*® 

Novelties and totletw 

Other articles : : 
Other plated ware? and sterling silverware not specified above 


Nickel-silver, 


Pewter 


7 
plated 


not 





available; will be given im final report 
Final report will include data for 


electric household appliances 


1 Not vet 
Incomplete 


Not including (See text, 


hgures 


TABLE 2—PRODUCTS, BY KIND AND VALUE: 1935, 


third 


aceount. 
because 
insurance, 


no 








1933) 

1935 
$43,371,807 $ 
41,070,228 


2,301,579 


(1) 
241,07@,228 
13,214,407 
7,440,963 
4,474,863 
748,713 
549,868 
24,628,338 
2,102,040 
16,298,731 
1,068,721 
4,168,576 


secondary production in other industries 


paragraph. ) 


and 
3 Value of products less cost of materials, fuel, and purchased electric energy. 


data 
advertising 


1931, AND 1929 


1931 
45,814,831 
43,331,057 


5,746,986 
639,804 


626,779 





industry if all wage earners had been continuously employed throughout the 
The quotient obtained by dividing the amount of wages by the average number of wage earners can 


In making 


are collected for 






1929 


$85,882,325 
78,235,046 


7,647,279 


435,361 
78.670,407 
24,678,329 
11,254,910 
10,432,147 
1,241,315 
1,749,957 
44,623,305 
2,679,941 
27,092,186 
2,522,418 
9,121,972 
1,286,942 
1,919,846 
6,430,532 


2,938,241 
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When on Feb. 9, 1837 


Elijah Peacock hung out the shingle announcing his busi- 
ness at 155 Lake St., Chicago was but a swampy village 
which was considered somewhat presumptuous — in 
obtaining a city charter for its 4000 residents the same 
year. 

As remarkable as has been the growth of the Windy 
City to the second largest in America has been the growth 
of the firm of C. D. Peacock, Inc. The oldest store of 
Chicago, now celebrating its 100th anniversary, it stands 
among the foremost in retailing there. 

‘The fourth generation is now taking an active part in 
the operation of the establishment, which has always been 
controlled by lineal descendants of the founder, Elijah 
Peacock. ‘The family interests are being perpetuated 
through Charles D. Peacock, son of Robert Peacock, 
president of the firm, and Stewart B. Peacock, son of 
Walter C. Peacock, who is secretary-treasurer, both of 
whom are actively associated with the business. 

This great institution literally has been tempered by 
fire. Born in hard times, the business lost its second home 
at 199 Randolph St. in the great fire of 1871. The stock 
was saved, however, and business was resumed in a new 
building at 93 W. Madison St., where it remained for 
two years until in 1873 a location at Washington and 
State Sts. was obtained. The firm has weathered five 
national depressions. 

When Elijah Peacock died in 1889 at the age of 76, 


his son, Charles D., became head of the firm and the name 


The FIRST 100: 
of C. D. PEACOCK, Inc 





YEARS 


By 
JOSEPH GRAYBILL 


became “C. D. Peacock,’ which is retained to this day 
Since the death of ““C. D.” in 1903, the business has been 
in the capable hands of his two sons. 

A great part of the success of this concern is due to the 
services of Walter J. Buffington, vice-president and gen 
eral manager, who has been actively engaged with it for 
half its life. He celebrated his 50th anniversary with the 
company last year. When Mr. Buffington joined the firm 
(Please turn to page 113) 
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100 YEARS 


One Name 
One Ownership 
One Management | 


This advertisement 
typifies the forceful, 
direct sort of news- 
paper advertising 
which has helped se- 
cure the place the 
house of Peacock ODAY, THE 9 OF FEBRI ci 
enjoys among Chi- “ “4 uk bck down he yar Fe he i ow 
cago’s foremost buy- pee domes ar on win 
ing centers. It in- omer ne our 10 ~— 
corporates all the ioe terme thin =f 
best features of in- a 
stitutional advertis- Deals he EEE Teacare Seen te eee 
ing. The emblem 
shown at the top of 
this three - column 
newspaper adver- 
tisement shows the 
design of the medals penser 
which were given as wi 81 Chap had dsb whch vr he ie | 
souvenirs of the an- wea nd and | 

niversary 
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IN OPENING THE MOST DRAMATIC—AND OWE OF 


THE LARGEST—PROMOTIONS 


COLONIAL CLASSIC is a pattern of un- 
usual loveliness, proudly presented 
by Reed & Barton, and destined to 
take its place with Francis First .. . 
Pointed Antique... Hawthorn... 
Jubilee ...and all the other tremen- 
dously popular Reed & Barton crea- 
tions. Colonial Classic will be backed 
by a dramatic promotional plan de- 
signed to help you. 

March House Beautiful. with the 
two-page advertisement reproduced 
here, will present Colonial Classic to 
your customers. Full pages in this 
publication, as well as in House and 
Garden, Harpers Bazaar, Vogue, 
Bride’s Magazine, Mademoiselle, Jun- 


ior League. and Town and Country, 
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IN THEIR HISTORY 


will follow. Readers of Life, meteoric 
new picture magazine, will likewise 
be introduced to the fresh beauty of 
Colonial Classic. 

But that’s not all! Watch for the 
May Esquire, the magazine for men 
that’s read by hundreds of thousands 
of women. With all becoming modesty 
we predict that our full page four-col- 
or advertisement in May Esquire will 
make Reed & Barton the most talked- 
of Sterling Silver among American 
brides of yesterday and tomorrow. 

Prepare now for enthusiastic con- 
sumer interest in Reed & Barton pat- 
terns by placing your order for Colo- 
nial Classic and checking your stock of 
other popular Reed & Barton designs. 








More Licht—-More SAtes! 


> 


By 


George H. Watson 


Mare light, more profit 


was the way things worked out some time ago for Klein & 
Son, leading jewelers of Montgomery, Ala. Business has 
shown an increase each month since the concern installed 
a new lighting system in connection with a modernization 
program. In fact, business has been 25 to 35 per cent 
better. 

Prior 
city’s oldest, had a lighting system which was a relic of 


to the modernization, the concern, one of the 


horse and buggy days. The fixtures were obsolete and the 
lighting created a checkerboard effect, dark spots in one 
place and glare in another. 

Officials of the company, deciding to set the example in 
modern lighting, rather than fall behind the procession, 
called in the services of an expert lighting engineer, loaned 
by the Alabama Power Co. After a study of the store 
layout and drawing plans, the engineer recommended a 
lighting job which was installed in toto as recommended. 

The new installation brings out the beauty of the mer- 
chandise with 100 per cent efficiency. Down the center 
ceiling line were installed three Holophane fixture units, 
using 500-watt globes each. These. units make an even 
coverage down the center of the store with a small per- 
centage of light going to the side wall cases. 

On the sides flushed under the balcony were installed 
10 Holophane double control lens units, five to a side. 
Each of these accommodates two 150-watt lamps. These 
units confine the light to the display cases under the bal- 
cony and to the wall cases. Just overhead on entering the 
store are two more Holophane double control lens boxes, 
mounted end to end and flushed with the ceiling. The 
illumination from these four 150-watt lamps is directed to 
the diamond case (just in front of the door), directing a 


high intensity of light to where it is most needed. One 
Holophane single lens unit is located over the watcl 
repair shop in the rear of the store and another over the 
wrapping desk. 

All the side wall cases have localized lighting within 
themselves, thus tying in with the system from the control 
lenses, giving a very attractive store, with no dark spots o1 
glare and a seemingly higher ceiling. 

The lighting system operates on a two-way switch so 
that the lighting intensity may be stepped up or down as 
desired. Provision was made in the wiring for future 
extension. This is important, as new uses for light and 
power are constantly developing, air conditioning being 
only one instance. 

The store was redecorated throughout, a sombre wall 
color giving way to a light blue tint. The sprinkler sys- 
tem was extended and departmental changes were made in 
the interest of efficiency. 

“We are highly pleased with the lighting system, as it 
has vastly improved the illumination as well as the appear- 
ance of our store,” said B. H. Klein, member of the firm. 
“Plenty of light is now evenly distributed throughout the 
store and the shadows formerly cast by the old fixtures 
have been eliminated. This is shown by ‘before’ and 
‘after’ pictures herewith. 

“Lighting engineers tell us that 87 per cent of the 
human impressions come through the eyes. If that is true, 
there is certainly no place for dark corners in a retail 
establishment, especially in a retail store which deals in 
what might be termed ‘appearance merchandise.’ ’ 

Mr. Klein stated that jewelry stores in the smaller 
cities and towns have just begun to appreciate the value 
of good light as a powerful silent salesman. His concern 
has also improved the lighting of its show windows. 
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Concord 
ANNOUNCES a 
NEW Sterling Pattern 


| To the eight active open stock 
Remember! patterns is now added beautiful 
Concord pioneered the popular 50%, LACONIA 
from list on both Flatware and Hol- the latest product of the famed 
lowware. Concord Craftsmen. 


_ If you would inject new vigor into your sterling business—put your department into the 
forefront of public notice; it will pay to investigate what Concord has to offer. Designed 
to complement the most widely used American decorative themes, the new Laconia pattern 
can be offered on the introductory plan that is taking the country by storm. 


CONCORD SILVERSMITHS 


CORPORATION 


CONCORD, N. H. 


Write us, and your Concord representative will call 
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a of watchcases 
in the United States reported striking increases in employ- 
ment and production in 1935 as compared with 1933, 
according to preliminary figures compiled from returns of 
the recent Biennial Census of Manufacturers. 

The wage earners employed in the watchcase industry 
in 1935 numbered 2,016, an increase of 72.5 per cent over 
1,169 reported for 1933, and their wages, $2,328,602, ex- 
ceeded the 1933 figure by 131.4 per cent. (See Table 1.) 
The value of watchcases manufactured increased 233.4 
per cent, from $1,672,751 in 1933 to $5,577,466 in 1935, 





as shown below in Table 2, listing products, 1929 to 1935 


This industry, as constituted for Census purposes, en 
braces establishments engaged primarily in the manufa 
ture of watchcases for sale as such. Establishments tha 
install purchased movements in cases of their own mani 
facture are assigned to the ‘‘clocks, watches, time-recordin 
devices, and materials and parts except watchcases” indus 
try, and their products are reported as watches. 

Statistics for 1935, with comparative figures for earlie 
years, are presented in the following tables. All figur: 
for 1935 are preliminary and subject to revision. 





WATCH- 
CASE 
MANU- 
FACTURE 
IN U.S. 


alued 


Number of estaplishments 


W ages* 


Value ot 
Value 


products?..... Sk 
added by manufacture* 


DOLLARS) 


a later report. 


throughout the year 
In making comparisons between 











i *“Watchcases” 





2. Watchcases, value 


TTT te 4. Watchcases made as 
industries, value 





Number reported: 

Number 

Value ere 
Number not reported, value 





ee industries 
‘wee, ee 2 No data 
ie 8 Incomplete 


(see Ttem 4) 





Because they account for a negligible portion of the national output, plants 
under $5,000 have been excluded since 1919) 


Wage earners (average for the year)! 


Cost of materials, fuel and purchased electric energy”. 


' Not including salaried officers and employees 


TABLE 2—PRODUCTS, BY KIND, NUMBER AND VALUE: 1929 to 1935 
industry, all products, total value... 


3. Other products (not normally belonging to the indus 
try), value, and receipts for custom and repair work $1,405,426 $1,020,452 $911,716 $1,987,459 
secondary 


Watchcases, aggregate value (2 and 4)%........ ‘nts 
Watchcases produced for sale as such a 


1 Not yet available: final report 





TABLE 1—SUMMARY FOR THE INDUSTRY: 1929 TO 1935 





with annual production 





1935 1933 1931 1929 
29 20 31 40 
1,169 1,669 3,404 

$1,006,388 $1,766,749 $4,626,111 

$760.343 $1,361,195 $4.631,225 


a Sus ginte Suk oath ik terete $6,982,892 $2,657,402 $4,219,133 $13,491,045 
err meee ee $4,222,701 $1,897,059 $2,857,938 $8,859,820 
Per Cent of Increase or Decrease (—)—-——, 
19 3 1935 1931 1° 33 1929 1931 1929 1935 
Number of establishments... sy ; (4) (4) (4) ed 
Wage earners (average for the year).............e00- 72.5 30.0 51.0 40.8 
1929- 1935 Wages Sh Fe ee ie 131.4 43.0 61.8 49.7 
Cost of materials, fuel, and purchased electric energy.. 263.0 44.1 70.6 40.4 
(IN MILLIONS WD GE MING. eee sea oranda tes ste saws’ 162.8 37.0 68.7 48.2 
Or Value added by manufacture 122.¢ 33.6 67.7 52.3 





Data for such officers and employees will be included in 


The item for wage earners is an average of the numbers reported for the several months of 
the year. In calculating it, equal 
reported separately by the manufacturers), and for this reason it exceeds the number that would have been 
required to perform the work done in the industry if all wage earners had been continuously employed 
The quotient obtained by dividing the amount of wages by the average number of wage 
earners cannot, therefore, be accepted as representing the average wage received by full-time wage earners 


weight must be given to full-time and part-time wage earners (not 


figures for 1935 and those for earlier years, the possibility that the 


proportion of part-time employment varied from year to year should be taken into account 
*rofits or losses cannot be calculated from the census figures because no data are collected for certain 
expense items, such as interest, rent, 


depreciation, taxes, insurance, and advertising. 


8 Value of products less cost of materials, fuel. and purchased electric energy. 
‘Per cent not computed where base is less than 100 





1935 1933 1931 1929 
$6,982,892 $2,657,402 $4,219,133 $13,491,045 
$5,577,466 $1,636,950 $3,307,417 $11,503,506 


products in other 


) $35,801 $41,500 (7) 
$5,577,466 $1,672,751 $3,348,917 $11,503,586 


1,446,187 1,491,131 1,231,639 3,756,610 
$2,596,848 $1,672,751 $2,324,837 $9,459,938 
$2,980,618 $1,024,080 $2,043,648 





will give value of watchcases made as secondary products in other 
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Substantial recovery of the watchcase industry is apparent in the chart at the left. 
The sources of this and other original charts appearing in this issue are United States 
Department of Commerce statistical reports. 






THE JEWELERS’ CIRCULAR-KEYSTON! 
for March, 1937 








COMMUNITY SERVICE 


A Georgia Woman's Story 


of How 


She Sells Jewelry 











Mrs. Margaret S. Sies 


“| ; 
m just one girl 
who is lucky enough to have her cake and eat it too. I’m 
doing just what I like best to do. Few are as fortunate in 
this life.” 

This philosophy explains how Mrs. Margaret S. Sies, 
over obstacles as formidable as the rugged mountains of 
her northwestern Georgia, has successfully created a com- 
munity-leading retail jewelry business in Rossville, a town 
of 3200 people, situated near the ‘Tennessee line. 

It is this love of her occupation which has provided this 
attractive, soft-spoken young woman with the incentive 
to build a business which has become almost a holy cause 
with her, and in which she has had to fight off provincial 
prejudices, and work hard, both physically and mentally. 

“Every man who is successful in life will tell you that 
it was his wife, mother or sweetheart who spurred him 
on,” says Mrs. Sies. ‘““Any success | may have is due to 
several men—my husband; a salesman who helped me 


By |. RODMAN KEAGY 


with advice which I have followed all during my nine 
years in business, and a kind jobber, who took a chance 
with me. I will tell you that I have been tempted to 
desert the ship, but his faith in me has been a talisman.’ 

The way by which this determined, imaginative young 
woman broke into the jewelry trade makes an interesting 
story. It is best told in her own words: 

“One day after the banker had called my husband in 
regard to my account (which wasn’t the first time) we 
had a pretty breakfast scene, during the first act of which 
my husband assured me: ‘If you ever earned a dollar for 
vourself you would be more careful of your expenditures,’ 
and as a parting thrust assured me that no one would give 
me a job, and that I just wouldn’t be capable of keeping 
it if I had one. 

“That was too much for a girl of spirit, especially one 
whose grandmother had defied General Sherman during 
the war between the states. 

(Please turn to page 112 


One of the attractive spring window displays used by Mrs. Sies to center attention on jewelry 
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COMMUNITY SERVICE 


(From page 111) 


Window display by Sies & Co. during American Garden Week 


“So, to town I went, determined to get a job; any 
kind of work, but a job I must have. I got it, from Ira 
Templeton, one of Chattanooga’s most popular jewelers. 
I worked at Christmas and as an extra for some time and 
found that I enjoyed selling and loved the beautiful 
things to be found in a jewelry store. After making a 
study of jewels and working for some time, I decided to 
go into business for myself.”’ 

Mrs. Sies has decided that the first rule for jewelers 
must be honesty, followed by sincerity, dependability, and 
not the least, service to the community. 

The latter accounts in great measure for the success 
enjoyed by the Sies Jewelry Co. 

Mrs. Sies entered a fertile field in Rossville but she 
soon learned that it would require considerable cultiva- 
tion, and accordingly she began a concerted program of 
consumer education. Attention was first given to the 
matter of weddings. She began to impress brides that thev 
should make the wedding and attendant activities, beauti- 
ful, if the day were to be made the day of days. 

Learning of an engagement, Mrs. Sies goes, now as 
then, to the bride-elect and counsels her in all arrange- 
ments, and in many instances supplied many of the 
“props,” even to the wedding veil. 

The ideal of community service prompted Rossville’s 
first style show, sponsored by Mrs. Sies. In these, during 
the past eight years, she has tried to show correct acces- 
sories that are within the reach of everyone in modest 
circumstances. 

The first show, staged in the local theater, was so 
popular that the second one had to be given on two suc- 
cessive nights to accommodate the crowd. 

“Remember it takes a showman to stage a good show,” 
Mrs. Sies points out. She, however, lingers in the back- 


ground of the various enterprises she directs. “Don’t | 
the clothing merchant steal your show either. Give it a! 
the beauty and romance you can. We used only loca 
men and girls, and found that we had a lot of talen 
among our high school folk.” 

Mrs. Sies introduced modern window display techniqu: 
in Rossville. One of the most attractive windows was se: 
up last April by the John Ross Garden Club, of which 
Mrs. Sies is a member, in observance of American Garder 
Week. A large doll shown under a trellis amid dogwood 
spirea and other flowers, was dressed to represent a gir! 
graduate. The window was unusual in that there was no 
jewelry of any kind displayed. 

“Remember that when you display silver and diamonds 
that is expected of you,” explains Mrs. Sies in this regard 
“but when you do the unusual, that is news. We find that 
the papers are always on the hunt for the unusual, so 
keep your thinking cap on and do something different and 
you will find the reporter a pretty fine fellow.” 

This particular display was given prominent mention 
in the press of Rossville and Chattanooga, one paper 
giving three write-ups, including one on the society page 
of the Sunday edition. Mrs. Sies is clever enough to 
realize this publicity is more valuable than all she could 
buy in the advertising columns. 

Not the sort to sing her own praises, Mrs. Sies appre 
ciates the fact that being the silent figure behind scenes 
she can best achieve the prestige she seeks for her estab- 
lishment. It is not to be construed, however, that her 
efforts in community projects are motivated by selfish 
interests, for her customers are more to her than cus 
tomers—they are her friends. 

“We do not wait until the children of our town go to 
high school to commence cultivating them, but begin when 
they are in the cradle by sending a baby ring to every 
newborn. The mother will come in and tell you how 
much she appreciates your thoughtfulness. Then, as the 
child grows, the mother will be back to replace the ring 
with a larger one,”’ Mrs. Sies advises. 

“Use your sports teams’ pictures and trophies at the 
close of the seasons. We do, and hundreds of local people 
come to see the picture of their relative, their friend or 
their friend’s friend. They have wonderful drawing 
power. Be sure to use as many pictures, singly and col- 
lectively, as you can in designing your windows. 

“So many small stores need help. I firmly believe that 
even a small store has to have big-store ways, only on a 
simplified scale. Your windows are so important, and 
next your personnel. When business is bad it’s hard to 
keep right on dressing windows, and cleaning stock, but 
that is just when you have to work hardest,” Mrs. Sies 
says. 

Tribute was paid Mrs. Sies by the Georgia Retail 
Jewelers’ Association which elected her as its first and 
thus far, only woman president, for the term of 1934-35. 
Mrs. Sies was asked to participate in a conference on 
merchandising at last year’s convention of the American 
National Retail Jewelers’ Association, and there her talk 
was the subject of much favorable comment. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1937 

















100 Years of C. D. Peacock 
(From page 106) 

is stock boy, telephones were a novelty; there were no 

incandescent lights and the arc light was the latest thing in 

illumination. 

“The foundation of the jewelry business is sentiment,” 
says Mr. Buffington. “People deal with the jeweler on a 
most personal and confidential basis, regarding him second 
only to the family doctor, lawyer or minister.” 

This attitude has been the foundation of the code of 
‘fair dealing, highest quality and absolute integrity” which 
makes this magnificent store just what the pioneer store 
was in 1837—a store for everyone. 

In the vault of the store are many mementos of old 
days. The door of the vault of the store destroyed by the 
great fire is still in use in the vault of the present store. 

Among three generations of many well-known families 
in the Mid-West who have dealt with the store have been 
J. J. Hill, Marshall Field, George M. Pullman, Arthur 
Dixon, Carter Harrison, Sr., Charles T. Yerkes, Lillian 
Russell, Lily Langtry, Ellen Terry, Henry Irving and 
Gustavus F. Swift. 

This concern from the beginning has shown great faith 
in advertising, and no little part in the firm’s growth is 
directly due to intelligent publicity. It was one of the 
first Windy City stores to recognize the advantages of 
directed window display. 

Advertising Age in its most recent issue emphasized the 
fact that C. D. Peacock made what is believed to have 
been the first mail order promotion by a jewelry house in 
this country by publishing an elaborate catalog in 1893 
when the Columbian Exposition was drawing thousands 
to the city. 


N.W.].A. Will Hold 30th Annual Convention 
June 2-4 at Providence, R. |. 


PROVIDENCE, R. I1.—Members of the National Whole- 
sale Jewelers Association will converge on the Providence- 
Biltmore Hotel, here, in the 30th anniversary convention 
Wednesday, Thursday and Friday, June 2, 3, 4. 

The sessions will once more be under the able direction 
of the president, Howard L. Carpenter, head of Albert 
Walker Co., here. Mr. Walker’s annual message, which 
is always one of the features of the opening day, undoubt- 
edly will be again fraught with sound advice on current 
legislative and trade matters. 

A program for the affair is now being prepared, accord- 
ing to H. R. Rinehart, assistant secretary, and it is ex- 
pected to be altogether as beneficial and entertaining as 
that of last year’s convention at Cincinnati, especially since 
the convention is being brought here at the behest of the 
New England Manufacturing Jewelers and Silversmiths 
Association. 





The quizzical and admiring glances of window-shop- 
pers at the store of Charles C. Vogt, 826 Hamilton St., 
Allentown, Pa., were recently recorded by the sharp eye 
of the candid camera, and were published the following 
day in a series of five double-column pictures which ran 
the length of a column in the Allentown Chronicle and 
News. The camera was focused through a joint in the 
window back. 
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HOUSE 


BEAUTIFUL p 


keeps 
OPEN 
HOUSE 
for biggest 
BRIDAL 
MARKET 
SALES 


Once again, 


een 





HOUSE BEAUTIFUL offers to the 


Jewelry trade an unequalled sales-making opportunity. 
For the fourth consecutive year, HOUSE BEAUTI- 


FUL presents 


THE BRIDE’S HOUSES 


and cordially invites you to inspect this outstanding 


promotion of the newest and smartest bridal merchan- 


dise in home decoration and equipment 


The Bride’s Houses will be open for Public Inspec- 
tion for 3 Months beginning 


FRIDAY, MARCH 19 
in the Savoy-Plaza Hotel, 11 East 58th Street, 


The display features 


New York 


the following hi 





gh-style Gift 


Merchandise that will be sold this season by leading 


Jewelry Stores 





SETH THOMAS CLOCKS: 
ALVIN, GORHAM, 


INTERNATIONAL, 


COMMUNITY, 


HEIRLOOM, REED & BARTON, LUNT SILVERSMITHS 
TOWLE, WALLACE AND WATSON SILVER 
NCAN & MILLER AND 


FOSTORIA, ORREFORS, DU 


VERLYS GLASS: 
SPODE, WEDGWOOD, ROYA 


L PORCELAIN, OLINALA 


WARE, CARBONE, PACIFIC CLAY POT 


SYRACUSE CHINA: 
KENSINGTON ACCESSORIES 
ROBESON-ROCHESTER, SILE 

HOT POINT ELECTRICAL 
CRANE STATIONERY: 
LIGHTOLIER LAMPS: 


X COMPANY 
APPLIANCES: 


DICTOGRAPH PRODUCTS, INC., RADIOS 
CALIFORNIA ARTIFICIAL FLOWERS: 


40,000 Visitors will see these 
will read about them in the April issue of HOUSE BEAU- 
TIFUL—7,000 Brides will learn of them 
Spring Edition of THE BUY 
BRIDE, a copy of which will 
May 15th. 


TING 


TERY AND 


AND G. E 


displays—135,000 Families 


through the 


GUIDE FOR THE 
be mailed you about 





Use HOUSE BEAUTIFUL, THE BUYING GUIDE 
FOR THE BRIDE and the BRIDE’S HOUSES to 


guide you and your customers in the selection of 


Wedding Gift Merchandise. 


HOUSE BEAUTIFUL 


572 Madison Avenue 


New York 



















Oriental Ivory Carvers at work. Craftsmanship in Ivory is a heritage 


ORIENTAL IVORY CARVING 


By L. R. BRESLAUER 


ETURNING conquerors and adventurers through the 

ages brought home ivory tusks which were prized 
above precious metals and priceless gems. As far back as 
548 B.C. the Tso Chwan (Chinese) records show that 
ivory was then used as princely gifts and a number of 
other references are made to ivory being taken as tax, 
brought as tribute and greatly valued. 

These ivory tusks were placed in the hands of skilled 
artists who were commissioned by their royal masters to 
carve them by hand into wondrous devotional and other 
images as well as many articles for the personal adorn- 
ment of emperors and ladies of the court. Many pieces 
required years of painstaking work to produce. 

Ivory has always been an important medium of expres- 
sion for Chinese and other Oriental carvers. Then as 
now collectors have anxiously sought these pieces of high 
artistic value. There is not one museum of any conse- 
quence anywhere which does not point proudly to its col- 
lection of Oriental ivory carvings. Some collectors of 
hand-carved Oriental ivories possess pieces worth hun- 
dreds of times their weight in gold. 

The small Japanese carvings known as netsuke (pro- 
nounced net-skee) have become a collectors’ craze. A 
prominent Chicago collector has about 1500 of these beau- 
tiful little carvings which he has collected over a period 
of 25 years. The Metropolitan Museum in New York 
has the finest collection of netsukes in the country. A 
bookseller, Vrooman of San Francisco, is said to have 
gathered the nucleus of the Metropolitan collection. Still 
another bookseller, the German publisher Brockhaus, 


formed the most notable collection of all and fathered the 
vogue by writing the first book on netsuke. Charlie 
Chaplin is also an ardent netsuke collector. 

In the Far Eastern countries—China, Japan and India 
—carvers of ivory are carrying on a tradition of centuries 
of skilled artistry. Ivory carving has always been the 
work of their families. Most of the figures which they are 
now carving are of the same character as those which have 
been the product of their ancestors’ brains and hands for 
upwards of 500 years. 

Because of their beauty, because of their historical 
background and because they are in the same class as price- 
less jewels and artistic creations in precious metals. 
carved ivories are the heritage of the jeweler. He is the 
logical vehicle for the distribution of these beautiful and 
artistic masterpieces. Especially is ivory important today 
when the present Oriental influence in home decorating 
demands it. There is hardly a home which would not 
be more beautiful because of the presence of ivory carv- 
ings. It is not true that these masterpieces of art are out 
of the reach of all but the most portly purses. 

Chinese and Japanese masterpieces of miniature sculp- 
tures at their best, perfect as anything Praxiteles or 
Phidias ever chiseled out of marble, are still within the 
reach of people in the middle brackets of wealth. The 
jeweler who does not show ivory carvings has a bare spot 
in his establishment which is begging for their display. 
The art of ivory carving is quickly passing with today’s 
mad rush for mass production. It will disappear and with 

(Please turn to page 119) 
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HE Duchess pattern on Rosenthal Ivory China is ideal for the 
jeweler. 
The delicate Pearl Edge Shape and the refined subdued colors of 
this classic design and artistic lines appeal to those of discriminating 


taste. 


Carried in open stock in New York in complete short lines. 


FINE CHINA 


Famous the World Over 
HELLMANN, PRESIDENT 
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Che Pairpoint Corporation, New Bedford, Mass. 


13-47 West 23rd St., New York City 


“« No : 
Weng wr 


% 


‘ . 
iN — =" 


150 Post St., - San Francisco 


~~ T - 


es a 
RRecccquennenen™ 
“. _ ‘hiatal 





FINE ARTS LINE. Georgian Design. Feature this latest PAIRPOINT creation. 


(A beautiful combination of Rock Crystal Engraved Glass and heavy silver plated frame) 


It will instantly appeal to your reece ae customers. 
ts. 


day conditions, and will pay substantial pro 


Best of all, it is priced in keeping with present- 


Prices and illustrations submitted upon request. 

















Monogrammed 


GLASSWARE 
This Mark Means Profits for You 


ADVERTISING creates a demand for 
ads in Life, Time,’ Fortune, Esquire, 
Better Homes and Gardens and other 





NATIONAL 
Clover Leaf. See 
American Home, 
national magazines. 


WIDE SELECTION—NO STOCK TO CARRY—The 
cream of the products of all leading Glass Manufacturers 
are represented in the Clover Leaf line. We carry the 


stock and fill your orders in 24 hours. 


QUALITY HAND-ENGRAVING—Our engravers are ex- 


perts in their line. You are sure of perfect workmanship. 


REPLACEMENTS—Our ample stocks assure your cus- 


tomers replacements are always available. 


$5 SAMPLE LINE—For $5, 
dozen or more popular items, a 40-page counter catalog, 
all returnable in 60 days if sales are not satisfactory. 


cash, we will send you a 


CLOVER LEAF CRYSTAL SHOPS 
| Dept. J — 14 North Michigan Avenue, Chicago 





44 WEST 18TH STREET 








Famous since broadcasting began 


AN IDEAL RADIO LINE 
FOR THE CREDIT JEWELER 


should have these features - - - - 





Excellent Performance Distinctive Eye Appeal 
Well Known Name Competitively Priced 
Good Profit Margin 


Freed-Eisemann Radio meets all these requirements 
100%. 

Set illustrated above—Model 28—6 Tube Super- 
heterodyne—has a foreign short wave band—gets 
police, aircraft, amateur and standard broadcasting 
—for AC or DC current. 

Freed-Eisemann sets are priced from $14.95 to $49.95. 
Write for full information. 


FREED MANUFACTURING CO., Inc. 


NEW YORK, N. Y. 
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Hotel Pennsylvania 


Three floors of the Hotel Pennsylvania in New York 
City, crowded with exhibits of gift and art merchandise, 
were visited by approximately 4000 buyers and others in 
the gift trade during the New York Spring Gift Show of 
the National Gift and Art Association, the week of Feb. 
22. The exhibition was again under the capable direction 
of George F. Little, managing director. ‘The peak of the 
social activities of the affair was reached at a dinner-dance, 
Thursday night, Feb. 25. 


Hawkes Offices Enlarged 

T. G. Hawkes & Co., of Corning, N. Y., manufac- 
turers of fine crystal glassware, have enlarged their show- 
room on the sixth floor of 542 Fifth Ave., New York. 
The showroom has been entirely done over in attractive 
ivory tones and equipped with new fixtures. New spring 
lines of crystal, including sterling-mounted wares, are now 
on display there. Penrose Hawkes is the salesman in 
charge. 


Do You Recognize This Scratch Mark? 

The attention of watchmakers is called to a scratch 
number 1-29-B scratched in the case of a wrist watch 
found in the ashes following a fire. The job number is 
about the only way the police have of identifying a 
young woman. With the watch was a metal wrist band. 















Prompt Delivery. 








AT 18TH STREET 


Four Thousand Buyers Attend New York Gift Show at 


Fine China—Rich Cut Lead Glass 


Beautiful decorated Glass and many Specialties for the Jewelry 
Trade in a wide range of prices. 


PAUL A. STRAUB & CO. 


INCORPORATED 
105-107 FIFTH AVENUE 





Manufacturers and Importers Exhibit Held at 
Palmer House, Chicago, Feb. 1-12 

Cuicaco, Irt.—The 25th semi-annual Chicago Gift 
show of the Eastern Manufacturers and Importers Ex- 
hibit, Inc., attracted several thousand buyers to the Palme: 
House where the show occupied the 6th, 7th and 8th 
floors from Feb. | to 12. 

Despite the fact that hundreds of buyers from the 
flooded areas were unable to be present the attendance was 
better than at recent shows, and good business was re- 
ported. 

This show has grown from the 25 original exhibits at 
the first show 12 years ago to more than 300. Credit for 
its success goes to the officers: A. Stanley Brussel, presi- 
dent; S. Craig Preston, vice-president, and George F. 
Little, managing director. 


Attendance at Merchandise Mart Gift Show 35 Per Cent 
Greater Than Last Year 

Cuicaco, I_t.—Reflecting a 20 per cent increase in 
business and setting a record-breaking attendance of 35 
per cent over the record market of a year ago, the semi- 
annual Gift Show of the Merchandise Mart, here, closed 
Feb. 13, after a two weeks’ run. 

The larger buyer attendance was gratifying as it was 
attained despite the inability of buyers from the vast flood 
areas in the South to attend. There were 1800 buyers 
from 35 states, Hawaii, Sweden, Alaska and Mexico. 


Everything in Stock for 


NEW YORK CITY 
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Monogrammed Match Packs 


Will Increase Your Sales 
WITHOUT ANY INVESTMENT 
AND YIELD AN AVERAGE GROSS PROFIT OF 40% 





a 


Spode Buttercup 


| Spode MAKES CUSTOMERS 


Four Exclusive Lines of Monogrammed Match Packs 


YOU CARRY NO STOCK, And Take Orders From Display Stands. 
We Can Furnish Upon Request, Any Or All Of The Four 
Display Stands Covering The Following Items: 

1.—Regular Monogrammed Match Packs 

2.—Giant and Place Card Monogrammed Match Packs 

3.—Miniature Monogrammed Match Packs 

4.—Yacht Flag, Coat of Arms, etc. Match Packs 

25 cents deposit on each display stand (Returnable) 
If your sales are not satisfactory you may return display stands 
in 60 days and your deposit will be returned. 
This is an exclusive line confined to high grade jewelers and 
stationers. 


KAY & ELLINGER MATCH CO., Inc. 


17 East 22nd Street, New York, N. Y. 








GOLD TOP 


ITEMS FOR MEN SELL... .| 


| 
| 


koe profitably | 
PPE Man, 
i ¢ 
Irems in >. Gold “op 
the Gold Top ’ 
line are the 
product of a 
specialist in |e 
Pocket Knives c7i2 Comb and 
whose line is | File Set 
widely known as ' 
representing top 
value in style, 
quality and price. 
Ask your whole- 
saler to show you 
Knives—Comb and 
File Sets — Tie 
Slides—Money Clips. 
Made in 10k and 14k 
gold — gold filled — 
rolled gold plate—ster- 
ling silver — and are 
closely priced. Ask 
your wholesaler. 


JEWELRY & CUTLERY NOVELTY CO. 


NO. ATTLEBORO, MASS. 


NEW YORK CHICAGO 
21 Maiden Lane 1104 Heyworth Bidg. 


SAN FRANCISCO 








704 Market St. 


Women are proud of their Spode 
dinnerware. They talk about it and 
show it to their friends. They come 
back to your store for additional 
pieces and replacements, because 
they know that all Spode patterns 


_can always be procured. Spode is 
| carefully restricted —no other dealer 
| in your city can offer your patterns. 


Sole Agents and Distributors 
COPELAND & THOMPSON, INC. 
206 FIFTH AVENUE, NEW YORK,N. Y. 











qormar ie 


Better jot down our new 
address NOW because 
the day’s coming when 
you too will want to know 
where to buy America's 
most unusual pencil —the 
one that writes Red, Blue, 
Green, or Black at will. 

Thanks to the steadily increas- 
ing demand for the NORMA 
4-COLOR PENCIL we are now 
occupying larger and more cen- 
trally located quarters at 


39 West 32nd St. 


(11th Floor) 
PHONE LOngacre 5-4349 


NORMA PENCIL CORPORATION 
NEW YORK CITY 





Western 
Representative 
Fred L. Lee & Co. 
704 Market Sc. 
San Francisco, Cal. 
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Oriental Ivory Carving 


(From page 114) 


t the fine carved pieces which are still available. ‘These 
Oriental gems of ivory sculpture will become heirlooms 
ind truly priceless because they are the creations of master- 
hands and master-minds. There are rarely two pieces 
like. Therefore, when the jeweler shows a piece of 
arved ivory—whether it be a figure or a subject indicat- 
ing some phase of Oriental life and culture—he can be 
-ertain that he is offering to his customer something which 
‘annot be seen anywhere and everywhere and therefore 
has a value far beyond its price. 

It seems ridiculous that when all these things are taken 
into consideration, ivory figures can be obtained at such a 


low price. It is hard to believe that a hand-carved ivory 

























Chinese beauty holding child. Carved 

entirely from one elephant tusk. Some of 

these pieces are often colored in ancient 
polychrome 






figure can be bought for almost the price of a few sterling 
silver spoons. 

From the standpoint of their money-making possibilities 
for the jeweler, it is interesting to note that ivory carvings 
are in a class by themselves because of the fact that a 
customer rarely buys one piece. The purchase of a piece 
of ivory is the beginning of a collection in every case and 
the customer who purchases that piece will return again 
and again for more pieces. The purchase of one ivory 
figure immediately makes a collector out of the customer 
and thereafter he or she will be a constant visitor to the 
jeweler’s shop. 

A display of ivory in a jeweler’s shop takes just a little 
space, and not only does it bring in business and very nice 
profits, but it adds to the decorative appearance of the 
finest jewelry establishment. A small cabinet of ivory 
will prove to be a magnet which will draw the customer 
to it, because ivories are what they have been wanting. 
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Wouldn't YOU Come Back 





to See this Table Again? 


So will your customers if 


store 


> 


rvyer \/O OT Tt oO 
cCVvery Over OT Tine 


things 1S 


creations of 


you establish it in your 


interested in the latest 


() "Clelland Barclay 


The world famous artist 


and sculptor is now 


devoting his genius to producing many new 


works of startling beauty 


If you place a blanket order for one each of 






the new items, to be shipped as soon as com- 


pleted, and priced fairly 
inimitable creations, we 


as are all his other 
will rush to you, at 


no charge, a display card like that in the 
picture. Then you can keep yourself and your 
clientele absolutely up to date, taking orders 
for as many as you need of the pieces on 


display. 


Here is a real business-building move for any 
jewelry store, which will bring more people to 


see everything you carry. 


It again emphasizes 


our new policy, which is not to sell you goods, 


but to HELP YOU SELL 


Why not send us, today, such a blanket order 
for all of the new items, or write us about it? 


And ask for our new descriptive price list 


over 200 items 


se 


McClelland Barclay Art Products, Inc. 


305 East 45th Street 


New York 


Downtown Display: MOLLIE BOYNTON, INC., 225 Fifth Ave. 
Western Headquarters: 15-111, The Merchandise Mart, Chicago 
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We are pleased to offer you at 
wholesale one of the most 
magnificent and unusual collec- 
tions of rare antique jewelry, 
comprising some of the finest 
examples of the craftsman- 
ship and designing of famous 


jewelers of another decade. 





English specimens of the 
Georgian and Victorian 


Periods in gold and silver. 





An unusual collection of hand- 
some old Bohemian garnets. 


Brooches Pendants 


Bracelets Earrings 


Necklaces 


Moderately priced. 


Rings 








REPRODUCTIONS OF OLD 
FASHIONED CLUSTER RINGS 
COMBINING OLD MINE DIA- 
MONDS WITH ENAMEL AND 
RUBIES, SAPPHIRES, EMERALDS 
AND SEMI-PRECIOUS STONES. 








Memorandum Selections Upon 
Request 


LEO ELWYN & CO.., Inc. 
23 West 55th Street 
NEW YORK 








A COMPLETE STOCK OF OLD SILVER 
AND SHEFFIELD PLATE ON’ HAND. 














Bookends and Statuettes 


HERE are very few jewelry shops 

which have a demand for solid 
bronze statuettes or bookends. The 
greatest demand seems to be for the 
medium priced metal bookends or 
statuettes in bronze finish—or one of 
the numerous finishes on the market. 

The jeweler cannot just go into 
any show room and pick out any 
bronze piece and expect to have a 
satisfied customer. ‘There are numer- 
ous things to be taken into considera- 
tion. There is the structure or the 
basic metal upon which the finish 
is put. There is the artistic line, 
shape, form and decoration of the 
subject in general, and there is also 
the execution of the design or details 
themselves. 

In statues the fine details of the 
face, the hands and the costume have 
to be carefully considered. The gen- 
eral statue design may be very grace- 
ful, but if the features or the hands 
are crudely executed the charm has 
been lost and the customer will not 
fail to notice this. 

In the case of bookends the design 
upon them must be graceful and 
charming as the line or the shape of 
the bookends themselves. So the 
jeweler must give considerable atten- 
tion to the execution of the details 
of the design and attention to the 
whole general appeal of the article. 

Regarding the finish, it is a matter 
of taste. Not so very long ago fin- 
ishes were in brass, bronze and verde. 
Today polychrome finish has gained 
in popularity. 
many who cannot associate color with 
their metal statues and bookends and 
who will only make their purchases of 
items in one of three old standard 
finishes. 

Most manufacturers today offer 
their products in any and all finishes. 
The finish is a matter of taste and 
should be treated trom that angle. It 
is wise to carry in your shop all of 
finishes, not necessarily in each of 
the designs selected, but so that your 
department may have all of the fin- 
ishes represented. 


Of course, there are 


Nude figures without a doubt have 
the greatest appeal in either the brass, 
bronze or the verde finish. Some to- 
day in a gold finish are popular sell- 
ers. Dressed figures, and animals are 
many times more appealing in the 
polychrome finish, for the color lends 
a certain enchantment to them. 
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CLIPSHAVE, In. 


VOLUME 
SALES 


eftA LEY 


is the $]O seller that 


You can sell CLIPSHAVE with con- 
fidence because it is without question the 
greatest value in the market today. It 
has exclusive features such as the two- 
way shearing head with V-shaped notches, 
and a triple-impulse motor that is a mar- 
vel of swift, silent power. CLIPSHAV- 
ING is the modern way to shave—for 
smoother, cleaner, faster shaves. For 
neat, professional trimming of sideburns, 
beards and mustaches, CLIPSHAVE 
can’t be beat. Women like it, too, for re- 
moving superfluous hair easily and safely. 
CLIPSHAVE is clogproof, self-sharpen- 
ing, self-cleaning. Operates economically. 


There are real profits for you in CLIP- 
SHAVE—the ten-dollar seller with great 
potential volume and a good mark-up. 


CLIPSHAVE is doing its part to boost 
consumer demand with a powerful adver- 
tising campaign now appearing in such 
national magazines as The Saturday Eve- 
ning Post, Collier’s, Time, Liberty, Es- 
quire, Life, American, and many others. 


Purchase through your wholesaler or 
write for full information on discounts, 


display material, etc. to 


11 North Pearl Street 
Port Chester, New York 
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National Wholesale Jewelers’ Association Re- 
quests Federal Trade Commission to Approve 
Trade Practice Rules 


WasHincton, D. C.—A conference was held here 
Feb. 17 before the Director of Trade Practice, George 
McCorkle, and his assistant, Henry Miller, of the Fed 
eral ‘rade Commission, in connection with the acceptance 
of the proposed trade practice rules for the wholesale 
jewelry trade. 

H. R. Rinehart, representing the National Wholesale 
Jewelers’ Association, who sponsored the rules, and Alfred 
Morrell, president of the Jewelers’ Association of New 
York, were present. 

Mr. Rinehart told the conference that the association 
which he represented is satisfied with the rules as proposed 
and he asked that the Commission itself give its early ap 
proval of them. 

Mr. Morrell asked for some changes in the proposed 
rules on behalf of the New York Association. He said 
that in general the retailers are in accord with the whole 
sale rules, but he asked that a few changes be made t 
accord with rules adopted by the retailers in 1929. 

Mr. Rinehart stated that the wholesalers and retailers 
want to agree on definitions so that they will be identical! 
throughout the trade. Mr. McCorkle suggested during 
the course of the conference that the retailers should get 
together and take some definite action with regard to the 
rules. 

Mr. Morrell made certain specific suggestions. In 
Rule 9 he suggested that the word “normal” be stricken 
out and the word “trained” be inserted in its place. In 
that same section he also suggested that the word “ordi 
nary’ be stricken out and that the word “not less than 
seven power’ be inserted after diamond loupe. In Rule 12 
he suggested that the words ‘“‘or synthetic”’ be stricken out. 

Under Group II, Rule B, Mr. Morrell also suggested 
that after the words “Oriental pearl” there be inserted 
the words “Persian Gulf and Ceylon.” He further sug 
gested that there be inserted in these proposed rules para 
graphs G, H and | of the NRA retailers’ code contained 
on page 528 of the code itself and that the definitions on 
that same page be included. 

Mr. MeCorkle suggested that these recommendations 
be put into writing and submitted to the Commission. ‘lhe 
Commission will then take the rules under advisement for 
tinal approval. 


THE PROPOSED RULES 


‘The rules proposed for the industry are as follows 
GROUP 1 


In the le r offering for sale of second-hand or rebuilt 


vatches containing second-hand or rebuilt movements, the failure 
ittach a tag to each such watch at the time of sale and delivery stating 
that the watch is second-hand ot rebuilt, where such failure has the 
tendency and capacity r effect of misleading deceiving purchasers 
prospective purchasers or the onsuming public, is an unfair tt 
practice 

2—-Withholding from or inserting in the invoice statements 
make the invoice a false record, wholly r in part, of the transact 
represented - n the face thereof, with the I effect of misle 

r deceiving purchasers, prospective purchasers or the consuming 

Ss an untair trade practice 

[he defamation of competitors by falsely imputing to ther 

honorable conduct, inability to perforn ontracts, questionabl | 
standing, or by other false representations, or the fz ina dis igement of 
the grade or quality of their goods, prices, values, credit terms, pol 

r services, with the tendency, capacity or effect of misleading 
ing purchasers, prospective purchasers or the consuming public 
unfair trade practice 

+-(a) It is an unfair trade practice for any member of the 


(Please turn to page 122) 
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Triumph of the $72 price class 
EVERCRAETS BLLVEDERE SERVER 


A gift creation ot charming simplicity answer to the 
modern hostess’ plea for an occasional service piece of a 
hundred uses. Evercraft's new Belvedere Server easily 
accommodates 6 highball or cocktail glasses—may be used 
appropiiately for hors d'oeuvres, crackers, sandwiches ot 
mints. Rich, handsome combination of mirror-polished 
chrome and grained walnut—prized addition to any host- 


ess entertaining equipment 


Tray 9” in diameter—walnut 
handle of serrated design so 
| caTALoc of of curts 


proportioned that the server 


is always in perfect balance ey eRCRAFT 
A sensational success in the é Get your 
$1.00 price class j copy today 


No. 5098 Belvedere Server ——sifts re- 
) ie i nowned 
Price $7.20 doz for their exquisite design 


Packed in individual boxes and excellent craftsmanship. 


‘The EVEREDY C-. 


3 EAST STREET «© FREDERICK « MARYLAND 














SUCCESSFUL SALES 


will be forthcoming to the jeweler 
who adds these lovely large trays 
to his stock. In a new finish, made 
of aluminum in ten designs, they 
can be had with aluminum handles 
—or if contrast be desired—with 
handles of untarnishable copper 
strips.—18” Diameter—$5.00 


JANIS-TARTER, 
GREEMAN & NAJEEB, Inc. 


225 5th Ave., New York City 





























National Wholesale Jewelers Association Requests 
Trade Practice Rules 


(From page 121) 


r assist 


to dealers, or to aid ¢ 
fictitious or 


directly or indirectly, to use, or to supply 
: ¢ which are knowingly false, 
verated, or which such member has reason to believe are intended to be 
ised or will be used by dealers or salesmen for the purpose of mis- 
leading or deceiving prospective purchasers or the consuming 
] respect to price, other material respect. 


erXaxg 


price tags 


purchasers, 
value, or in any 








(b) It is an unfair trade practice to use price tags or other devices or 
practices as the means of illegally bringing about the maintenance ot 
ices 

5—(a) PROHIBITED DISCRIMINATORY DIFFERENTIALS, REBATES, REFUNDS, 
ISCOUNTS, CREDITS AND OTHER ALLOWANCES. It is an unfair trade 


engaged in commerce’, in the 
allow, secretly or openly, directly 
rebates, refunds, discounts, credits 
discrimination in price between 


for any member of the industry 
1 ( such commerce, to grant or 
r indirectly, any price a 
or other allowances which effectuate a 
ff purchasers of pele of like grade and quality where eiche1 
involved therein are in commerce! and where 
stantially to lessen competition or tend. t 
commerce! or to injure, destroy or 





erent 
r any ot the purchases 
the “effect thereot may be sul 


create a monopoly in any line of 





revent competition with any person who either grants or knowingly 
receives the benefit of such discrimination or with customers of either 
f the Py ided, however 
1) That the goods involved in any such transaction are sold 
fo1 se nsumption or resale within any place under the jurisdic 
tion of the United States; 
( [That nothing herein contained shall prevent ditterentials 
vhich make only due allowance for differences in the cost of manu 
f re, sale or delivery resulting from the differing methods or 





which such commodities are to such purchasers sold 


quantities in 
or delivered; 
3) That 
in selling goods, wares or mer 


customers in bona 


nothing herein contained shall prevent persons engaged 
1 1 in commerce! from selecting 
nsactions and not in restraint 





their own 

















of trade; 

(4) That nothing herein cont c s prevent price changes 
from time to time where made in to changing conditions 
iffecting either (a) the market for goods concerned, or (b) 
the marketability of the goods, such as, but not limited to, act 
I deterioration of perishable goods, obsolescence of s« 
sol distress sales under court process, or sales in go 

ontitr € f business in the goods concerned. 
b) PROHIBITED BROKERAGES AND COMMISSIONS. It is an unfair trade 
I e f ny member of the industry engaged in commerce, in the 
! f such commerce, to p or grant r to receive or accept, 
nything of value 1 commission, brokerage, or other mpensation, 
r any allowance o1 discoums in lieu thereof, except for services rendered 
in connection with the aa. or purchase of goods, wares, or merchandise, 
either to the other party to such transaction or to an agent, representa 
tiv r other intermed ry therein where such intermediary is acting it 
behalf, or is subject to the direct or indirect control, of 











ADVERTISING ALLOWANCES, ETC. It 

n unfair practice for any member of the industry engaged 
commerce’ to pay or contract for the payment of advertising or pro! 

n allowances or any other thing of value to or for the benefit of 
ustomer of such member in the course of such commerce as _ cot 
pensation or in consideration for any services or facilities furnished by 
r through such customer in connection with the processing, handling, 
sale ¢ ffering for sale of any products or commodities manufactured 
sold or offered for sale by such member, unless such payment or c 
sideration is available on Re woh sng 4 equal terms to all other cus 
tomers mpeting in the distribution of such products or commodities 

(d) PR BITED DISCRIMINATORY SERVICES OR FACILITIES It is an 
infair trade practice for any member of the industry engaged in co: 
erce' to discriminate in favor of one purchaser against another put 
haser or purchasers of a commodity bought for resale, with or without 
processing, by contracting to furnish or hy furnishing, or by contributing 
to the furnishing of, any services or facilities connected with the process 


sale or offering for sale of 





ing, handl such commodity so purchased 





pon te s not accorled t lly rs on proportionally equal terms 
(¢ FGAL PRICE DISCRIMINA N It is an unfair trade practice 
for any member of the industry or other person engaged in commerce, 


in the course of such commerce, to dis -riminate in price in any other 
é contrary to Section 2 of the Clayton Act as amended by the 
\ct of Congress, approved June 19, 1936 (Public N 692, 74th Con 


r — | 7 ] . 
ress), Or Knowingly to induce or receive a discrimination in price which 


s prohibited by such section as amended 
6—The practice of selling goods below the seller's cost, with the intent 
ind with the effect of injuring a competitor and where the effect may 
e to substantially lessen competition or tend to create a monopoly o1 


nreasonably 


cornized 


restrain trade, is an unfair trade 


by good 


practice; all elements 





é accounting practice as proper elements of such cost 
shall be included in determining cost under this rule 
7—The false marking or branding of products of the industry, with 
he effect of misleading or deceiving purchasers with respect to the 
antity, quality, origin, grade or substance of the goods purchased, is an 
ntair made practice. 





8—The making, or causing o1 
false, untrue or deceptive 
vise, Concerning the grade, quality, 
rigin, size or preparation of any 
endency and capacity to 1 
purchasers, is an unfair trade 

I—To falsely describe any 

icks, carbon, spots, clouds, 


permitting to be made or published, any 
othe 
nature, 
having the 
prospe tive 


statement, by way of advertisement or 
stance, character, 
industry, 
purchasers o1 


quantity, sul 
product of the 
islead or deceive 
practice. 





“perfect” 


texture or 


diamond as 
cloudy 


which discloses flaws, 
blemishes of any sort 


As herein used, the word ‘‘commerce’’ means trade or commerce among the 
ral States and with foreign nations, or between the District of Columbia or 
Territory of the United States and any State, Territory, or foreign nation, 
vetween any insular possessions or other places under the jurisdiction of the 


United States, or between any such possession or place and any 
of the United States or the District of Columbia or any foreign 
Distict of Columbia or any Territory or any 
States: 


State or Territory 
nation, or within the 
insular possession or other place under 
Provided, That this shall not apply to the 


the jurisdiction of the United 
Philippine 


Islands 
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when examined by a normal eye under an ordinary diamond loupe, wi 
the effect of misleading or deceiving purchasers or prospec ctive purchaser 
is an unfair trade practice. } 

10—To falsely describe a diamond by the use of the term “blue white 
in advertising or selling it when the diamond viewed from the front ar 
unset shows any tint of color other than bluish in clear daylight, with tl 
effect of deceiving or misleading purchasers or prospective purchasers, 
an unfair trade practice. 

11—-To falsely apply the word 
genuine stone, which is carbon in its 
deceiving purchasers or prospective 
practice. 

12—To falsely describe any imitation of a genuine or synthetic stor 
as other than an imitation, with the effect of deceiving purchasers « 
yrospective purchasers, is an unfair trade practice. 

13—To falsely apply the term “synthetic’’ to stones other than thos 
produced by artificial means and having approximately the same chara 
teristics as genuine precious stones, with the tendency and capacity to mi 
lead or deceive purchasers or prospective purchasers, is an unfair trac 
practice. 

14—To falsely 
the effect of deceiving or misleading 
is an unfair trade practice. 

15—To falsely represent ‘‘Culture 
effect of deceiving or misleading 
is an unfair trade practice. 

16—To advertise imitation pearls for sale without using a word ¢ 
words conspicuously and clearly portraying that the product is an imit 
tion and not genuine, with the effect of deceiving or misleading purchase 
\r prospective purchasers, is an unfair trade practice. 

17—To represent in advertisements or otherwise 
manufacturer, wholesaler or importer, when in fact such concern is 1 
engaged in the manufacturing, wholesaling or importing business, with tl 
effect of misleading or deceiving purchasers or prospective purchasers, i 
an unfair trade practice. 

18—Maliciously inducing or attempting to 
ing contracts between competitors and thei 
leceptive means whatsoever, or interfering with or obstructing the per 
formance of any such contractual duties or services by any such means 
vith the purpose and effect of unduly hampering, injuring or embarrassing 
competitors in their businesses is an unfair trade practice 

19——-The practice of shipping or delivering products which do not c 
form to the sample submitted or representations made prior to sé 
the orders, without the *hasers to such substitutions 


consent of the pur 
ind with the effect of deceiving or misleading purchasers, is an untai 
trade practice. 


any other than tl 
with the effect 
untair tra 


“diamond” to 
crystalline state, 
purchasers, is an 





represent a fresh-water pearl as a salt-water pearl, wit 
purchasers or prospective purchaser 
as natural pearls, with tl! 
prospective purchaser 


pearls”’ 
purchasers 01 


that a concern is 


induce the breach of exist 


customers by any 





20—Directly or indirectly to give or permit to be given or offer t 
ive money or anything of value to agents, employees or representative 
of customers or prospective customers, or to agents, employees or repre 
sentatives of competitors’ customers or prospective customers, withou 
the knowledge of their employers or principals, as an inducement to influ 
ence their employers or principals to purchase or contract to purchas« 
industry products from the maker of such gift or offer, or to influence suc] 
employers or principals to refrain from dealing or contracting to de 
with competitors, is an unfair trade practice 


offering for sale of any product of the 
device which has the tendency and cay 
customers or prospective custoirers is an unfair trade pr tice 


1 The sale or 
false means or1 
leceive 


industry by ar 


GROUP TI 


recommends that in the sale or offering for sale of any 
either as a entity or fitted with a movement is 


A—The industry 


vatch case, separate 





complete watch, that such watch case be stamped inc ly 1 legibly it 
some visible or easily accessible place with the manufactu vee name or 
trade-mark as well as mark or marks indicating anne 

B—The application of the term “Oriental pearl’’ to other than pearl 
found in salt water is condemned by the industry 

C—The application of the term “‘synthetic’’ to any stones, the exac 


characteristics of which do not come within the following approximation 


f the genuine precious stones, is condemned by the industry 
a. Same hardness with a tolerance of 5 per cent over or under the 
extremes of the genuine. 
b. Same dichorism 
c. Same specific gravity or density with a tolerance of 5 per cet 
over or under the extremes of the genuine. 
d. Same chemical constituents with reasonable tolerance in the propor 


tion of the constituents. 
D—The term jewelry is understood to include 
monds, and other precious and semi-precious stones, 
les or personal wear or adornment of any character 
ind commercially known as jewelry 
‘The use of such terms as “perfect cut,” 
clean,’ “‘commercially perfect,’’ or ‘‘commercially 
ind selling diamonds is condemned by the industry 
“—The weight of diamonds should be described only in the stand 
netric carats or decimals, and the use of fractional weights is condemne 
by the industry. 


G—The industry hereby records its 
wholesale distributor to be one whose 
retail dealer. 

The use of his power of 
General Watch Inspector for Railroads to force 
of him, and the furnishing of 
spector to influence de 
the industry. 

I—Contracts, either written or oral, are business obligations which 
should be performed in letter and spirit. The repudiation of contracts by 
sellers on a rising market, or by buyers on a declining market, 
reprehensible, and is condemned by the industry. 

J—-Inexcusable failure to deliver merchandise at the 
ind promising delivery dates which it is certain ca 
condemned by the industry. 

K—Sending invoices an unreasonable 
shipped, preventing the buyer 
on his shelves immediately 


watches, clocks, dia 
silverware and art 
whatsoever commonly 
“‘nerfectly cut,’’ “‘eye 
white’ in advertisin 


approval of the 


definition of a 
principal bi 


isiness is selling to t 
appointment of Watch Inspector by a 
dealers to buy their good 
railroad passes by a General Watch In 

to buy their goods of him, is condemned 


alers 


is equnils 


appointed time 
nnot be lived up to is 


time after the merchandise is 
from marking and placing the merchandi 
upon arrival, is condemned by the industt 
-Sending invoices an unreasonable time in advance of the iieniog 
of the merchandise, necessitating the taking of cash discounts before the 
merchandise is received and inspected, is condemned by the industry. 
The use of the term “indestructible” or its equivalent as applied to 
natural or imitation pearls in the advertising or sale thereof is condemned 
by the industry. 
N—The industry records its approval of distributing infor 
ing delinquent and slow accounts in so far as it may be 





lation cover- 
lawfully done. 
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Jewelers in Seven-State Area Start Gigantic Labor 
of Reconstruction as Devastating Flood Water Ebbs 


Great Loss Shown for Stock 
and Fixtures; Aid Comes 
from Manufacturers 


The Great Flood of 1937 was rolling 
past New Orleans out into the Gulf last 
week and in most cities along the Ohio 
and Mississippi rivers the waters had 
receded, but it was impossible even to 
conjecture the loss in stock, property and 
business to jewelers in more than a score 
of cities in seven states ravaged by the 
record-high inundation 

Some jewelry establishments, besides 
losing stocks, records, plate glass win 
dows, and expensive gift boxes and wrap 
ping accessories, suffered such wreckage 
to floors, walls and equipment that they 
are faced with the need for complete re 
construction. Many other concerns es 
caped with less damage and, after clean- 
ing out the river mud and dampness, 
have resumed business. Concerns that 
were fortunate enough to escape wate! 
frequently removed stocks for safe keep 
ing and shut their doors for periods rang 
ing from a few days to three weeks. 

A most liberal and ready spirit of co 
operation on the part of manufacturers 
and wholesalers serving the jewelry trade 
has helped produce a rebirth of optimism 
among flood-stricken jewelers. Extended 
credit has been offered to tide the stores 
over the reconstruction period. A great 
number of manufacturers and supply 
houses generously asked to refinish and 
repackage or replace with new stock all 
of their merchandise damaged by the 
muddy waters, without charge either for 
refinishing or for postage. 

Courage for the future and apprecia 
tion of the trade-wide cooperation was 
voiced by L. J. Dolf, of Beck & Dolf, 2851 
Colerain Ave., Cincinnati, who said: 
“Our financial loss is insignificant as 
compared with the spirit shown by our 
friends and associates, which makes us 
want to carry on, and which we sincerely 
hope to do.” 


PORTSMOUTH STORES REOPEN 
Portsmouth, Ohio, was 70 per cent 
under water and was without light and 
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Half the inhabitants of Portsmouth, Ohio, were without food and shelter when these three men 
rowed a boatload of supplies past the inundated jewelry store of Albert Zoellner. (International 
News photo 


heat tor 14+ days There, the jewelry | Visited by the greatest Hood i ts 15 
store of Roy Zuetle, 533 2nd St., was vears, Cincinnati snapped back into nor 
washed out, and Mr. Zuefle barely saved mal pursuits within a week afte the 
his stock by moving it to the second floor, Ohio started a slow retreat from its crest 
which was nearly lapped by the water of 80 feet, eight feet above the highest 
He obtained new fixtures and reopened preceding flood in 1884. Only one-tenth 
Feb. 18. The Kay jewelry store in Ports of the Queen City was covered by wate 
mouth reopened with new stock and fix as the remaining part stands on the city’s 
tures Feb. 13, after reputedly suffering seven hil's. The waterworks was closed 
heavy loss The jewelry store of Albert tor one week and the citizens ived Dv 
Zoellner (see photo) at 3rd and Chilli candlelight and firewood while two powe 
cothe Sts.. was another through which plants were inoperative 
the waters washed. FIRE ADDS TO TERROR 

Baker & Baker, Marietta, Ohio, one of 
four jewelry firms inundated there, re L. J. Dolf, of the firm of Beck & Dolt 


2851 Colerain Ave., had the unpleasant 


ported damage to fixtures but not to : ’ 
experience of watching from his home on 


stocks. John L. Anders also reported dam 


age, as did B. H. Sanbord in nearby a hill gallons of spilled oil covering th 
Middleport \t Gallipolis, a few miles swirling waters in the business section 
downstream, there was 11 inches of wate burn everything in the way to the water's 
on the first floor of the only jewelry store edge. He later learned his store was on 


tor 


there, and at Ironton, Ohio, three jewelry which escaped this menace. Betore th 


waters rose to a point of nine feet in th 


stores were under water to the ceilings : 
of the first floors store it was thought that by raising the 


Only two jewelers in Ashland, Ky., are cases and merchandise four feet above the 


reported to have been damaged. Fred W floor that it would be safe. Mr. Dolf 


Powers, 1514 Greenup Ave., had about writes: 

five feet of water and Daniels Jewelry “It is imposs:ble to state just 
Co. only six inches. H. H. Eveslage, at what our loss is, with the exception 
Ripley, Ohio, made a report on damages our fixtures are a total loss. Mer- 
to his store chandise which was inundated we 









TRE NEW YORK TIMES WEDNESDAY FEBRUARY 16 jet 
Se = —= 





“THE SUN SHINES BRIGHT” 


The people of Louisville and of her neighbor cities in the valleys of the 
Ohio and Kentucky Rivers have a deep feeling of gratitude to the people 





sent to the manufacturers and job- 

bers who have been wonderful to 

us in cooperating.’ 

The store of Alphonse Schneider, 3936 
Spring Grove Ave. (see photo), was two 
stories under water. Its diamond clock 
sign appeared just above the water. 

Edward H. Alich, 1604 Freeman Ave., 
suffered losses in stock, materials and fix 
tures. Mr. Alich was confined to his home 
with pneumonia when the flood put seven 
and one-half feet of water in his store 
Some of the finer stock was moved to 
safety by Mrs. Alich, but the remainder 
was completely lost. 

E. Wagner & Son, 1566 Freeman Ave., 
had ten feet of water in the store. Jewelry 
stock was moved to a wholesale house, 
but a large supply of new stationery was 
lost and the store fixtures were soaked. 
J. H. Reinstatler, 848 Clark St., was ill at 
home while the water rose five feet in his 
store, floating the showcases. 


WADSWORTH RESUMES PRODUCTION 


Across the river, in Dayton, Ky., the 
Wadsworth Watch Case Co. resumed op 
erations as soon as power and watei 
services were restored. The plant was 
touched by the high waters. Machinery 
had been moved to the second floor. 

At Lawrenceburg, Ind., I. N. Biddle 
and the Hornberger Jewelry Store were 
among the reported sufferers. 

To the south three retailers, H. 5S. 
Marcus, M. A. Selbert and Frank Krinsky 
in Frankfort, Ky., on the banks of the 
Kentucky river, were reported to have 
suffered damage. 


LOUISVILLE, THE “VENICE OF AMERICA” 


More than 60 per cent of Louisville, 


“X& marks the spot that our store was 
Ohio, to Henry Von Unruh, Cincinnat 
and 


Universal Newsreel 
from Glohe 





of New York .. and the nation .. for coming so hand: ly and g y 


to our aid in the recent disaster. 


Gloucester fishermen and deep sea sai 
New York and Norfolk manned outboard m 
paddled canoes over our ordinary traffic lanes and 
evacuated our people trom their periled homes. Police 
men from more than twenty cities - husky rod 
natured Inshmen from Boston (the biggest 
isville ever saw), Pennsyl ama State pol 
delphia patrolmen, men in the hight blue unitorms of 
the New Jersey State police force--patrolled our 
darkened streets, along with Federal troops and 
national guardsmen, and marntained order Firemen 
from a dozen cities, Legionnaires from a dozen more 
and volunteers by the hundreds, bringing boats or 
gasoline engines, or truck loads of food, poured into 
Louisville, and her neighbors across the river, Jeffer 
sonville and New Alban. on their ministry of aid and 
mercy. Mayor LaGua 
health men to fight the ¢ rc which always thre 
ens after a flood. 

To all of them, to counsless others who cannot be 


named; to the people of New York and of all other 





been too engrossed in her own troubles to think of 
them ; our own quota 1s 08 ersubscnbed three or four 
umes 
The courage with which the people of this valley 
beautiful as the Rhine when the Ohio runs its 
usual peaceful course--met the scourge and then 
turned to the work of cleaning up, has been magnifi 
ent justification of che tarth the owners of these prop- 
erties~The Courier-Journal, The Times and Radio 
Stanon WHAS—have always had in thrs community 
We have indeed gone back to work. At the begin- 
ning of the year, Roger Babson said 


hat Low ly 
painder of the counery during dhe early monthe 

reason for him or for Louisville 

now. ‘The normal purchasing power is 

still here, because most of the companies we know 

about are meeting their regular payrolls in spite of the 

enforced lay-off of employes. Besides that, millions 


ities in the United States who have so generously are being spent in rehabilitation. At the moment, 
responded to the needs of the situation and the appeal —_Lousswillle os the best market in the country for paints, 


The flood has 


is back wether 


' t only LOU 
e but in the entire 
: Valle 


\} 


proud “Gateway to the South,” was in- 
undated, and jewelry stores, without heat, 
light or an adequate water supply, were 
closed for a period of three weeks. Power- 
boats navigated Broadway along all but 
two of its 62 blocks, a distance of eight 
miles from the East End to the Ohio 
River. Though most stores on Market 
St. and 4th St. were above the flood line 
and only suffered flooded basements, those 
south of Chestnut St. on 4th St. and 
Broadway had considerable losses to stock 
and fixtures from water. Looters, using 
boats, raided stores in the West End, and 
loss of plate glass was enormous, partly 
due to driftwood and water pressure and 
partly due to vandalism. 


“We are now working without 
heat, light or water, using lamps 
and coal oil stoves—open from 10 
till 4,” wrote W. F. Krebs of Martin 


plasters, clothing, furniture ~ for everything, in fact, 

t and parrots (the mortality was 

5) to heavy machinery 

Loursw lle was perhaps the most 

n America. We have no 

ghty wall of water brings D year than 1936, 
mu can give through the ' n you cor rby in May, you will 


Lousss ile has nut 


Che Conrier-Zournal 
THE LOUISVILLE TIMES 
Radio Station WHAS 


find a cleaner, brighter city than you saw last year, 








& Krebs Co., Inc., on St. Valen- 
tine’s Day. ‘Fortunately we were 
high and dry.” 

Display cases were submerged in the 
stores ot Hafner Bros., in the Brown 
Hotel; Robert L. Akers, E. A. Krull, Inc., 
and Letzler-Lorch, Inc., all in the 4th and 
Broadway vicinity. Nearly 10 feet of 
water bathed the store of C. E. Bradshaw, 
722 W. Broadway. 

Gleeson Jewelry Co., wholesale house 
at 6th and Main Sts., with 18 inches of 
water, lost from three weeks’ business sus- 
pension rather than in damage to stock. 
E. H. Kurtz told how he and the city 
salesmen managed to get to the store Jan. 
25, and move practically all the stock, 
records, equipment, etc., up several feet: 

“Our task of getting down to the store was 
a hard one as we had to act as stowaways in 
a boat, that is, we got in the boat by repre- 


(Continued on page 126) 
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with a name plate of character 


Stanley Embossed Metal Seals or Labels reflect the qualit; 


in articles they adorn. They, themselves, convey an im- 


pression of quality. They help you to build prestige—use 
them on your boxes, or as tags attached to the articles 
themselves. They will not tarnish, scratch or discolor from 


use. Write today for interesting sample assortment. 


THE STANLEY MFG. CO., 


STANLEY arecarric 


DAYTON, OHIO 


New York Sales Office 
707 Empire State Bldg 


Chicago Sales Office 
714 Westminster Bldg 
110 S. Dearborn St 


Seals or Labels 














NO. 100 


5 PIECE STERLING TEA SET 


WITH 


STERLING TRAY 


Approximate Weight 146 ozs. 


PRICE COMPLETE $170.75 
GOLD RECOVERY & REFINING CORP. 


53 West 47th St. New York 
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Consistently, throughout the year, Chelsea 
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is going to tell its story to more than a 
quarter of a million of the best jewelry store 
With the 
sustained demand for merchandise of the 


customers in the United States. 


highest quality, Chelsea Clocks this year will 
mean more profits for the first class jewelers 
who stock them. Write today for our latest 
catalogue. Chelsea Clock Company, 
288 Everett Avenue, Chelsea, Mass. 


CHELSEA CLOCKS 












Jewelers In Flood Area Begin 
Reconstruction 
(From page 124 ) 


senting ourselves as electricians from Lexing- 
ton, Kentucky. After crossing the water we 
walked and hitch-hiked to the store to find 
the lights out. Our flashlight stock came in 
handy and we stayed with it until the water 
came in. 


“Our return home was much harder, 
ever, as it required about seven hours.”’ 

Ihe Ball Optical Co., 631 S. 4th St., and 
Ihe Gem, Kay Jewelry Co., Inc., Beck 
Jewelry Enterprises, Inc., and T. J. Howe, 
Inc., all in 4th St. between Broadway and 
Chestnut St., suffered water 
chiefly to fixtures. Varying were 
also reported for the stores of Joseph F. 
Boehler, 640 S. Shelby St.; W. P. Bran- 
lenburg & Co., 632 W. Market St.; Elmer 
L. Gray, 1809 W. Oak St.; Robert F. 
Schmitt, 734 S. 4th St., and Louis J. Schu- 
man, 1213 W. Market St. 

In Louisville, the water did not come 
directly from the river; it backed up 
through sewers, manholes spouting water 
four feet in the air. Jewelers were among 
the 200,000 citizens who awoke to find 
their homes surrounded by water or came 
to work and were called home to rescue 
their own families. A pontoon bridge, 
half a mile long, was built across swollen 
Beargrass Creek and served as the only 
link between downtown Louisville and 
the Highlands. 

_Israel Manfried, 40, jeweler and op- 
tician, suffered cuts and burns Feb. 5 in 
a $40,000 gas explosion and fire that de- 
stroyed a three-story brick building at 
Floyd and Market Sts. Four deaths and 
injuries to 11 others resulted. 

“We are glad to say that business is 
returning to normalcy much more quickly 
than we anticipated,” said L. G. Katz- 
man, president of Geo. Katzman Co., 
wholesale jewelers, in Louisville. In a 
thrilling summary of conditions in the 
flooded area, Doris K. Simmons wrote 
that there were no damages to the Katz- 
man firm, though all but two members 
were forced to evacuate their homes, one 
was separated from his family and a 
salesman was not heard from until the 
crisis Was past. 

“The Katzman store had the appearance of 
an emergency encampment; Blankets, pillows 
and bedding were carried to the office and a 
supply of food was laid in,” she wrote. “Beds 
were arranged on packing tables. Being 
marooned in a cold building was an _ incon- 
venience, but the employes of this firm are 


a big happy family and they bore their ach- 
ing muscles with a grin.” 


JEFFERSONVILLE STOCKS LOST 


Jeffersonville and New Albany, Ind., 
were among the most severely hit com- 
munities along the Kentucky-Indiana 
reaches of the Ohio River. 

Not only the three jewelry stores but 
every other retail store in Jeffersonville, 
Ind., is practically a total loss, according 
to A. J. Irion, who estimated the loss to 
his stock, tools, materials, fixtures and per- 
sonal furniture at from $9,000 to $12,000, 
not including loss due to closed business. 
He wrote: 

“On Thursday, Jan. 21, I became alarmed 
at the appearance of things and removed all 
stock, tools and material to the second floor 
into my apartment where I believed it would 
be safe from any flood waters even if the 
levee should break. I believed this because in 
the flood of 1884 there was not more than six 
feet of water in this building. However, at 
the crest of this flood there was five feet of 
water in the second floor. Due to the fact 
that our records were all lost and that some 
of the salvaged merchandise has been sent 
to manufacturers and wholesalers for recon- 
ditioning it is impossible to make an accurate 
estimate of the loss.”’ 

Losses to jewelers in New Albany, Ind., 
were estimated by Louis D. Wolf, of 


how- 


damage, 


losses 


Irion & Wolf, that city, as follows: Irion 
& Wolf, loss to fixtures, watch materials, 
tools and merchandise, $2,000; Arthur 
Kesler, who was not operating his store, 


but lost on property, tools and fixtures, 
$750; Nicholas Leist & Son, loss to fix- 
tures, materials, tools and merchandise, 


$1,930; and J. O. Endris & Son, prop- 
erty damage. Six feet of water was in 
all the stores except the last named, which 
had 33 inches. 

Flood losses in communities along this 
stretch of the river were also reported for 


stores of Charles Sieglitz, Vevay, Ind.; 
Russell C. Wooley, Madison, Ind.; Tay- 
lor C. Basye, Rockport, Ind., and Olive: 


Ir. Odewalt, Cloverport, Ky. 

At Evansville, Ind., generally 
were open for business in the first week 
of February and of course with much 
extra work in watchmaking and jewelry 
lines, especially in repair departments. 
Permits were required before reopening 
in areas that had been flooded. 


PADUCAH STARTS RECONSTRUCTION 


Paducah, Ky., juncture of the Ohio and 
Tennessee rivers, was engulfed by 20 
feet of water in places, making necessary 
a complete evacuation of the city’s 30,000 
population. 

Five hundred residents were permitted 
to return daily. About 6000 people were 
in the city, week of Feb. 22. Banks were 
reopening Feb. 23. Vaults and deposit 
boxes had protected all contents and 
they were legible and dried out with 
electric irons. A few stores had opened 
in temporary quarters and merchants gen- 
erally expected to be open in their own 
quarters in a very few days. 

Nagel & Meyer, 301 Broadway, in that 
stricken city (see photo), wrote, cour- 
ageously: 

“We like all others in our city 
have been hard hit by this dis- 
astrous flood. The water receded 
from the store Feb. 13, after re- 
maining in it for three weeks and 
one day. The flood necessitates 
buying entire new fixtures and store 
front... . Anxious to resume busi- 
ness at the earliest possible date.” 

Incomplete reports of damages to Padu- 
cah jewelry stores included those of John 
L. Wanner, 516 Broadway; W. H. Sears, 
116 S. 4th St.; Foy & Winstead, 215 
Broadway, and M. Manas & Co., 227 
Broadway. 

Wrote S. J. Michelson of M. Manas & 
Co., under date of Feb. 20: 

“There has been a flood condition existing 
in Paducah for practically four weeks which is 
now entirely gone. The fixtures and equip- 
ment of every jeweler in this city are prac- 
tically completely wiped out. The majority 
of the stocks of each individual jeweler had 
been moved before the water got into the city. 
The amount of loss at this time to any of 
them can not be estimated.” 

Harrisburg, IIl., is 20 miles from the 
Ohio River, “but the water is very wet 
just the same,” said Charles S. Boicourt, 
110 N. Vine St., that city, adding that the 
main business section was not flooded, 
though it was an island seven by 11 
blocks in size, to which the only approach 
was by a boat trip of seven blocks. 

The 60-foot concrete flood wall held 
fast at Cairo, Ill, at which the Ohio 
River joins the Mississippi, but merchants 
had an involuntary holiday of three 
weeks’ duration, during which stocks were 
moved upstairs as a measure of precau- 
tion, though no flood waters struck the 

city. Business had been resumed Feb. 17, 
according to Michelson’s, 609 Commercial 
Ave. 

Down the river at Rives, Tenn., water 
was in the business section. The store of 


stores 


126 











T. J. Bonner & Son was surrounded by 
water, but not damaged. In nearby Dyers 
burg, Tenn., the Navy set up an emer 
gency radio station in the Hobb Jewelry 
Co. store for transmission of relief mes 


ave 
sages. 


Cleveland Diamond Merchant Shot by 
Former Inmate of Asylum 


CLEVELAND — Julius Swirsky, diamond 
broker of the firm of Swirsky Bros., Inc., 
was shot in the back and dangerously 
wounded on the afternoon of Feb. 16, by 
Louis Cohn, a former inmate of the Cleve 
land State Hospital for the Insane. The 
shooting occurred in the lobby of the Hip 
podrome building, where Swirsky Bros. 
have their offices. 

Mr. Swirsky was leaving the lobby at 
5 o'clock when Cohn, who had been wait- 
ing for him at the entrance, opened fire. 
The first two shots shattered the window 
of a shoe store in the lobby. The victim 
turned and ran back to the elevator, his 
assailant following. The third shot struck 
Mr. Swirsky and he fell to the floor and 
Cohn stood over him and shot twice 
again, but neither bullet took effect. Cohn 
then walked towards the entrance where 
he was stopped and arrested by Patrolman 
Thomas McNamara. Cohn made no re- 


sistance. 
Following removal of a bullet from his 
right side, physicians pronounced the 


jeweler in a favorable condition. 

Cohn was under the delusion that Mr. 
Swirsky had put poison in his beer 20 
years ago. In 1919 Cohn was committed 
to the insane asylum as a dementia prae- 
cox patient and according to the institu- 
tion’s records was suffering from mild 
delusions of persecution. He was dis- 
charged 14 years ago. 


ROCHESTER HOROLOGISTS ACTIVE 


Rocuester, N. Y.—Though organized 
only a year and a half ago, the Rochester 
Horological Association numbers 95 per 
cent of the ethical horologists of the city 
and is now accepting horologists from the 
surrounding towns into membership, said 
R. A. Gutfrucht, secretary, after a meet- 
ing at the Elks Club, 113 Clinton Ave., 
Feb. 8. T. Page spoke at that time on the 
building and adjusting of a pocket watch. 
The next dinner meeting will be March 8. 


MRS. HARRIET N. HARRIS 


Dea, N. J.—Mrs. Harriet N. Harris, 
81, widow of Reuben Harris, founder of 
the jewelry firm of R. Harris & Co., Inc., 
Washington, D. C., died Feb. 10 at her 
home here. She had maintained a home 
here in recent years but spent much time 
in Washington. Four daughters and two 
grandsons survive. 


HERMAN TRABINGER 


Herman Trabinger, 59, a member of 
the firm of Hilpert & Trabinger, whole- 
salers of precious stones at 15 Maiden 
Lane, New York, died Feb. 9, after a 
brief illness at his home, 280 Maolis Ave., 
Glen Ridge, N. J. Mr. Trabinger had 
engaged in the jewelry trade for 45 
years. His widow and a daughter, Lydia, 
are his only immediate survivors. 


REGISTERED JEWELERS 


The American Gem Society announces 
the awarding of the title Registered 
Jeweler to the following retail jewelers: 

V. E. Chittenden, Akron, Ohio. 

Glynn Cremer, La Crosse, Wisc. 

Elwood A. Davis, Wilmington, Del. 
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HONESTY is not a virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & SON has supplied the jewelry 
trade with purest and finest PLATINUM, Irid-Platinum, and Gold obtainable. 


FOR OVER 40 YEARS J. B. COOPER & SON has paid the highest prices 


for Sweeps and Scrap Gold. 


COOPER’S POLICY of fairness and accuracy continues unchanged 


always making new friends. 


26 JOHN ST., 





n 


JOSEPH B. COOPER & SON 


INCORPORATED 
NEW YORK 


Our Reputation Is Our Success! 


FACTORY: BROOKLYN, N. Y. 








SOMETHING NEW! 
A POWDER LADLE 


ACTUAL SIZE 








PATENT DES. NO. 100,770 


Made of Sterling Silver, packed in a velvet 
lined display box to retail at 50 cents each. 
This ladle is made in miniature size to fill a 
Compact. The bowl of the ladle is designed to 
get all the powder without waste. 


An attractive display card with each initial 
order. 


» 
CHARLES GRABHORN 


Manufacturer of 


GOLD and SILVER NOVELTIES 
4-6 WASHINGTON PLACE 


Near Broadway 


NEW YORK 












MIRPO 


The Silver Polish De Luxe Announces: 





By popular request from the trade, 
9 | 


Mirpo announces 2 new sizes at 
popular prices, in addition to the | 
regular 50¢ size now on the market: 
l-oz. costing $7.80 per gross to re- | 
tail at 10c; 3-oz., $19.20 per gross 
or $1.75 per dozen, retailing at 25c; 
our regular 8-oz. size, costing $36.00 | 
per gross or $3.25 per dozen to re- 


tail at 50c. 





The above prices FOB jobbers or 


factory. 














The 2 new sizes will be | 





| 
| 
| 








ready to the trade about March 
15th. Place 
through your jobber or direct. 


your order now 


Jewelers will cash in by giving the 10¢ size free 


to their customer with a purchase of silverware. 


Mirpo is on the air. W. S. U. D. Stations 


Mirpo Products Mfg. Co. 
LA PORTE, INDIANA 
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N.E.M.J. and S.A. Holds Annual Banquet at Providence 


Lielt-Gov. Raymond E. Jordan of Rhode Island Is Speaker; 


Executive Board Pledges Aid to Jewelry Publicity Campaign 


PROVIDENCE, R. I1—Members and guests 
of the New England Manufacturing 
Jewelers and Silversmiths gathered to 
the number of nearly 400 at the Provi 
dence-Biltmore Hotel, Saturday night, 
Feb. 13, for the annual dinner. 

Business was dispensed with, having 
been transacted at a meeting of the ex 
ecutive board attended by other interested 
members on the previous day, at which 
time William D. McNeil, chairman of the 
Jewelers Publicity Committee, presented 
detailed information concerning the pub- 
licity campaign. A motion was then 
passed, committing the association to 
thorough-going support of the movement, 
and a committee was named to raise the 
necessary funds. 

According to Mr. MeNeil, the action 
is especially gratifying insofar that ‘this 
association is the second important trade 
association to recognize and accept its 
responsibility in this trade-wide effort.” 

Sturgis C. Rice, president, before turn 
ing the affair over to the able chairman 
ship of William G. Lind, of T. W. Lind 
Co., Inc., Providence, took occasion to 
remark on the splendid improvement in 
trade and encouraging business prospects 

Speakers were: Raymond E. Jordan, 
lieutenant-governor of Rhode _ Island; 
James E. Dunne, mayor of Providence; 
Winslow H. Brown, mayor of Attleboro, 
Mass.; and “Senator” Edward Ford, of 
Michigan, who injected a humorous note 
into the proceedings. 

Others at the president's table were: 
Henry A. Norton, vice-president of R 
Wallace & Sons Mfg. Co., Inc., and presi- 
dent of the Sterling Silversmiths Guild; 
Mr. McNeil; Frederick A. Ballou, Jr., vice- 
president of B. A. Ballou & Co., Inc., and 
president of the Jewelers Board of Trade; 
W. Waters Schwab, president of J. R 
Wood & Sons, Inc., and president of the 
Jewelers’ Twenty-four Karat Club of 
New York; the Rev. Gilbert A. Potter; 
Howard L. Carpenter, of Albert Walker 
Co., and president of the National Whole- 
sale Jewelers’ Association; Henry R. 
Arnold, vice-president of the Boston 
Jewelers’ Club; William G. Thurber, of 


Sturgis C. Rice, president 


Tilden-Thurber Corp., and president of 
the Massachusetts-Rhode Island Retail 
Jewelers’ Association; Norman D. Mac- 
Leod, president of the Associated Indus- 
tries; William T. Chase, former presi- 
dent of the association; A. Graham 
Shields, of Shields, Inc., chairman of the 
banquet committee, and Edward O. Otis, 
Jr., of Otis, Inc., executive secretary. 

A variety show rounded out the eve- 
ning’s formal program of entertainment. 
Much credit for the success of the affair 
was given Chairman Shields who headed 
the banquet committee for the second 
year. Other members of his committee 
were Earl H. Ashley, J. Carleton Bagnall, 
Frank R. Budlong, Clarence M. Dunbar, 
William H. Garner, Jr., William J. Gow, 
Maurice Handman, Donald LeStage, Jr., 
Walter G. Moon, Henry A. Niven, Joseph 
F. Rioux, Samuel M. Stone, Jr., Norman 
Ullrich, Victor G. Vaughan, H. Benjamin 
Whitaker, Reginald J. White and Sturgis 
C. Rice, ex officio. 
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Bay State-Rhode Island Jewelers to 
Meet May 5 at Boston 


PROVIDENCE, R. I.—The Parker House, 
Boston, was selected as convention head 
quarters of the Massachusetts and Rhode 
Island Retail Jewelers Association, at a 
meeting of the directors of the Association, 
here, on Feb. 3. May 5 was tentatively 
set as the date of the conclave. After a 
dinner at the swank Turks Head club the 
directors repaired to the jewelry store of 
Vilden-Thurber Corp. for the meeting. 


Connecticut Retail Jewelers Select 
Hartford for Convention 


HARTFORD, CONN. — Arrangements fo! 
the annual meeting of the Connecticut Re 
tail Jewelers Association were made at a 
meeting of the executive committee, here, 
on Thursday, Jan. 18. It was decided to 
hold the convention at the Bond Hotel 
here, on Monday, May 17. 


HAROLD R. PAGE 

Boston, Mass.—Harold R. Page, 53, 
president of M. S. Page Co., wholesale 
jewelers, here, and president of the New 
England Wholesale Jewelers Association, 
died Jan. 22 at his home in Melrose, 
Mass., after an illness of only three days. 

Out of respect to the deceased the 
Jewelers Building in Boston was closed 
during the hour of the funeral. Surviv- 
ing are his widow, five children and two 
grandchildren and a brother, Edward § 
Page, who was associated with him in 
business as treasurer of the company. 


KINSMAN AGAIN HEADS TOWLE 
NEWBURYPORT, MAss.—William A. Kins 
man was reelected president of the Towle 
Mfg. Co., Inc., at a meeting of the direc- 
torate following the annual stockholders’ 
meeting, Feb. 17. Other officers named 
were: Harold E. Nock and Arthur L. 
Fuller, vice-presidents, and Jerome A 
Hardy, secretary and treasurer. 
Newport, R. I.—A fire alarm which 
brought apparatus to within a hundred 
feet of where they were drilling a safe, is 
believed to have frightened thieves from 
the retail jewelry and silversmith’s shop 
of E. C. Blaine, Inc., 465 Thames St. 
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Distinguished by the presence of many 
ational leaders in horology, the fourth 
innual dinner and dance of the Horo 
ogical Society of New York, Feb. 21, at 
the Hotel McAlpin, New York, proved 
one of the outstanding events in the his- 
tory of the organization. While lengthy 
spee >hmaking was taboo, those guests who 
were introduced by the toastmaster took 
occasion to commend the organization and 
its ofhcers for the progress they had made, 
and pointed out that their efforts on be 
half of horology are proving an inspira- 
tion to other bodies of watchmakers 
throughout the country. 

Following the serving of the dinner, 
Benjamin, Mellenhoff, president of the 
society, standing before a microphone at 
the head table, welcomed the members and 
guests and expressed his appreciation 
for the cooperation he had received in 
making this affair a_ success Before 
turning the micophone over to the toast 
master, Mr. Mellenhoff paid tribute to 
R. Salomon, whom he termed as_ the 
‘father of the oganization.” Mr. Salo 
mon acknowledged this tribute in a few 
words. 

Before introducing the guests of the 
evening, William Wagner, toastmaster, 
outlined the purposes of the society and 
called attention to some of its achieve- 
ments, particularly its move for the estab 
lishment of a municipal school for hor 
ology in New York. 

Harrison F. Babcock, president of the 
Horological Institute of America, pointed 
out that the Institute has a mission to 
perform on a national scale, but empha 
sized the fact that this mission cannot be 
accomplished without the support and co 
operation of local organizations. He read 
a telegram from the Tennessee Watch- 
makers & Jewelers Association, inviting 
the New Yorkers to its convention in 
Chattanooga and also commending them 
for their successful fight against advertis 
ing watch repair prices. 

Fred G. Gruen, of the Gruen Watch 
Co., who was introduced by the toast- 
master as one of the pioneers of the watch 
industry, commended the society on its 
growth and the strides that it is making 
for the betterment of horology. Other 
guests presented were William D. Me 
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Proposal for State Licensing of Watchmakers Endorsed at 
Successful Dinner-Dance of Horological Society of New York 


Neil, president of the American National 
Retail Jewelers Association; Edward H. 
Hufnagel, vice-president of the Horolog 
ical Institute of America; Kenneth I. 
Van Cott, William C. Donnelly, general 
supervisor of time service, Baltimore & 
Ohio Railroad and president of the Hor 
ological Guild of Maryland; John J. 
Bowman, treasurer of the Horological 
Institute of America; Walter J. Kleinlein, 
of the Waltham Watch Co., and Howard 
L. Beehler of the research department of 
the Hamilton Watch Co. 

Messages were also read from several 
of those who were invited to the dinner 
but who were unable to attend. Out- 
standing among these messages was one 
from William Elder Marcus, president of 
Marcus & Co., which said in part: 

“It is my hope that you will be success- 
ful in actually inducing the State of New 
York to establish standards which must 
be met before it will become legal in the 
State for men to practise the profession 
of horology; it is my further hope that 
the State will license such men as meet 
the qualifications and establish standards 
so the public will acquire the same con- 
fidence in matters related to the servicing 
of their watches that they now have when 
they visit their optician.” 

Before the 300 or more members and 
guests who attended the affair adjourned 
to the ballroom for dancing, the toast- 
master introduced and paid tribute to 
several of the outstanding members of the 
watch craft in attendance. The arrange- 
ment committee for the dinner was headed 
by Benjamin Mellenhoff, assisted by A. 
Lazarus, J]. I Gruener, I. Lemer, F. 
Knoll and R. Salomon. 

As a souvenir of the occasion each of 
the ladies present received an attractive 
compact A number of watches, clocks 
and cigarettes donated by manufacturers 
were also distributed to several of those 
attending the dinner. 


C. EDWARD WEIS 


INDIANAPOLIS, IND.—C. Edward Weis, 
76, who operated a jewelry store on W 
Washington St., tor more than 55 years, 
died Feb. 10, at his home, 2302 N. Dela 
ware St., after a short illness. Mr. Weis 
retired from business only last year 


International Building Program Calls 
For Two Big Plant Additions; 
Stock Recapitalization 


MERIDEN, CoNN.—Plans for the con 
struction of two large additions to 
Factory H, the Wm. Rogers Mfg. Co., 
Butler St., here, were announced by the 
International Silver Co., Feb. 22. A con 
tract has been let for the erection of a 
modern, one-story brick building, approx 
imately 100 by 400 feet in dimension. 
Work will begin in the immediate future 

Ofthcials also announce that bids are to 
be asked for erection of a four-story brick 
conventional mill type building as an ex 
tension to the present plating and finishing 
building. 

A recapitalization plan which contem 
plates exchange of present preferred and 
common stock into new securit 
reduction of the capital represented by 
common shares with a corresponding ad- 
dition to surplus, will be presented to 
preferred and common stockholders for 
approval at a special meeting, March 2 


ies and a 


F 

It is proposed that present preferred, 
consisting of 90,000 shares of par $100 
on which dividend arrears amounted to 
$19 each at the end of 1936, be changed 
into 108,000 no par shares of new prio! 
preference stock on the basis of one share 
of old preferred for one and a fifth shares 
of new prior preference. 

Present common stock of the par value 
of $100 would be changed to $50 par 
reduction of capital and increase in su 
plus accordingly. 


Leon Sobel 


A radiogram was received by Teve 
Kaleko, Feb. 10, telling of the death of 
his partner, Leon Sobel, which occurred 
that day, while he and Mrs. Sobel were 
returning to Europe aboard the Beren 
garia after a visit at the New York office 
of Sobel & Kaleko, diamond importers 
and cutters, 71 Nassau St 

Mr. Sobel who had lived in Antwerp 
since 1921 when he went there to do the 
buying for the firm, was in good health 
when he sailed from New York on Feb. 5 
His death was caused by blood poisoning 
He had been visiting here since Dec. 23. 
Mr. Sobel was well known in the trade 
here and abroad. He was a Mason and 
a member of the Antwerp Diamond Bourse. 











Rhode Island Launches Minimum 
Wage System for Manufacturing 
Jewelry Industry 


PROVIDENCE, R. I—Approximately 8700 
of the 14,500 persons employed in the 
manufacturing jewelry industry in this 
state will be affected by the minimum 
hour and wage system for the industry, 
in force March 1, according to Thomas 
F. McMahon, who on Feb. 17 distributed 
orders to 290 concerns in Providence, 
East Providence, Pawtucket and Crans- 
ton. The order provides a minimum wage 
of 30 cents hourly for women and male 
minors. 

“It is an improvement upon the NRA 
code because under the latter there were 
exceptions made in connection with learn- 
ers and apprentices, which is not the case 
under the State system,’ said Mr. Mc- 
Mahon, former president of the United 
Textile Workers of America, who re- 
cently *succeeded L. Metcalfe Walling as 
State Director of Labor. 

While the State cannot prosecute, due 
to the Supreme Court decision in the New 
York minimum wage law, publicity will 
be taken advantage of to expose all such 
violators, with the State pledging its as- 
sistance to workers to recover any wages 
due them through civil suits. 

The order followed a public hearing on 
recommendations made by the Minimum 
Wage Board and a survey by Mr. Wal- 
ling. This hearing, the first of its kind 
ever held in Rhode Island, was largely 
attended. 





Industry Pledges Support 


Edward O. Otis, Jr., executive secretary 
of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association, 
said that a minimum wage higher than 
30 cents an hour might so increase the 
costs of goods that the demand for prod- 
ucts of the industry would drop, thereby 
tending to undermine employment. “The 
jewelry manufacturers,” he said, “endorse 
and will strive to effectuate the 30-cent- 
an-hour minimum wage for women and 
minors.” 

William L. Connelly, president of the 
Rhode Island Branch of the American 
Federation of Labor, and Samuel E. 
Beardsley, of New York, secretary-trea- 
surer of the International Jewelry Work- 
ers Union, attacked the proposed mini- 
mum scale. The latter declared the mini- 
mum should be 40 cents and that workers 
in the precious metal jewelry should re- 
ceive a 60-cent minimum. 





70th Anniversary Banquet of Longines- 
Wittnauer Watch Co. 


Miss Martha Wittnauer, until recent- 
ly president of the Longines-Wittnauer 
Watch Co., shared the spotlight with 
Charles F. Colomb, dean of the sales staff, 
with the organization for 50 years, at the 
company’s 70th anniversary banquet, held 
in the Yacht Room of the Hotel Astor, 
New York, on the night of Jan. 26. 

Miss Wittnauer, who relinquished her 
ofice a short time ago, remains as a 
principal stockholder of the corporation, 
and despite her nominal retirement, con- 
tinues to take active part in the conduct 
of its business. The last of a noted family 
of watch people, she divides her spare 
time interests between two hobbies—social 
service and watch collecting. Her collec- 
tions of antique watches are not only 
among the finest but the most comprehen- 
sive in the world. 

Her fellow guest of honor, Charles F. 
Colomb, is also the descendant of a long 
line of watchmakers. He was born in 











Neuchatel, Switzerland, the year the Lon- | tion,’ and by Dr. William Barton, Jr 


gines-Wittnauer Watch Co. was founded, | Associate Curator of Astronomy at the 
and has been in its employ for 50 years. | American Museum of Natural Histor 

A special model Longines pocket watch | and the Hayden Planetarium. Dr. Bat 
was presented to Mr. Colomb on behalf tons subject was “What Do We Know 
of the company by F. H. Wilkinson, who About Time ?” Many of the other guest 
has been 37 years with the organization. also spoke, devoting their thought princi 


pally to the two guests of honor. 

Cables were received both from Joh: 
P. V. Heinmuller and Morris Guilden 
) respectively president and treasurer of the 
company, who are at present at the Lon 
gines factory in Geneva. A telegram was 
also received from Joseph Ford, West 
Coast representative, who was confine 
to his home by illness. 


From the time the guests were seated at 
the table, a broadcast program announced 
as “This is Station WOR, the Bamberge1 
Broadcasting Company, Newark, N. J.,’ 
ran along continuously. At 9:30 p. m. the 
announcer went on to tell the story of the 
fact that WOR’s well-known time signals 
were being sponsored for the first time. 
Ihe announcer was Bradford Hatton, one 
of the stars of “Three Men on a Horse,” 
speaking to the guests privately over a 


specially installed public address_system. The European custom of men wearing 
The group was addressed by Lieut. wedding bands is becoming popular here, 
P. V. H. Weems, U.S.N.R., who spoke on according to W. B. Morrison, sales man 


“Time-Keeping in Its Relation to Avia- ager of J. R. Wood & Sons, Inc., Brooklyn. 
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This richly bound, handsomely illustrated 
book—“The Story of an Old Copper Coin’’- 
will prove to be a “‘success story”’ for all jew- 


elers who use it in selling Gold,Filled and Rolled 
Gold Plate. 


Into its 16 pages has been compacted every 
bit of information that can help you build 
new business and profits with Gold Filled 
and Rolled Gold Plate jewelry. It’s a 
book you can display in your salesroom 
and show to your customers. It will impress them most favor- 
ably—for in every detail it bespeaks the fine quality of the 
products it describes. And it provides interesting illustrations 
of every sales point you make. 


From cover to cover, this book has permanent value, well 
founded on historical fact—from the dramatic discovery of the 
world’s finest plating process to its high state of development 
today. It’s a practical, working accessory to your business, as you 
will perceive as soon as you see it. 


Your copy awaits the coupon on the opposite page. Sign it now, and 
get 1t into the mail. No charge or obligation, of course. 
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Jewelers Protective Association Acts to Stamp 


Out Smuggling Danger in Staten Island Free Port 


Meyer D. Rothschild, reelected presi- 
ent of the American Jewelers Protective 
\ssociation, advised the membership at 
the annual meeting, Jan.27, at the associa 
tion offices, 17-19 W. 45th St., New York, 
if indications of increased smuggling and 
indervaluation, and reiterated his opposi 
ion to the admission of jewelry to the first 
free port of the United States at Staple 
ton, Staten Island, New York, because of 
the threat of smuggling. 

The port was ofhcially opened to com 
merce Feb. 1, as Foreign Trade Zone No 
1, but to all intents and purposes has been 
noperative while installation of a sprin 
kler system is made. Port authorities an 


nounce that while there have been 


inquiries about use of the free port by 
jewelry importers, wholesalers and manu- 
facturers there will be no firms engaging 
in this trade on the piers until the neces 
sary facilities are provided for the safe 
guard of such valuable merchandise. 

Meanwhile the Jewelers Protective As 
sociation continues its efforts to bar jewel 
ry from this and other proposed ports. It 
is understood that a hearing on this mat 
ter will be held before the Foreign Trade 
Zone Board in Washington in the near 
future. 

Mr. Rothschild re ported to the associa 
tion that the Board had previously ruled 
that “it is not empowered to exclude any 
merchandise from a foreign-trade zone 


Velden bik 
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except that which is expressly prohibited 
by law,” and that “its authority relative 
to the exclusion ‘of goods or process of 
treatment that in its judgment is detrimen 
tal to the public interest, health or safety, 
could be made applicable only to indi- 
vidual zones after such zones are estab- 
lished and in operation. 

“A careful study of the regulations an 
the facilities for properly caring for out 
merchandise and guarding against smug 
gling will be in order to the end that we 
may make such further protest as may be 
necessary to protect our industry,’ Mr. 
Rothschild said. 

Other officers elected at the meeting 
are: Frank Jeanne, first vice-president; 


Lee Reichman, second vice-president; 
William E. Marcus, third vice-president; 
Otto D. Wormser, treasurer; Arthu: 


Lorsch, secretary; M. L. Ryder, assistant 
secretary, and Witherbee B. Black, Wil- 
liam Hoffman, Mr. Jeanne, Walter N. 
Kahn, Julius Kaufman, Francis A. Keat- 
ing, Clifford Lamont, Gordon Lang 
Arthur Lorsch, William E. Marcus, Jacob 
Mehrlust, Frank Milhening, George A 
Moore, Julius S. Oppenheimer, Mr. Reich 
man, Mr. Rothschild, Charles W. Sommer: 
Nathan J. Stern, Emile Tas and Mr: 
Wormser, directors. 

The free port, which consists of munici- 
pal piers No. 12 to 16, provides facilities, 
operated as a public utility under Federal 
supervision, where foreign goods, free of 
duty, may be stored, broken up, repacked, 
assembled, distributed, sorted, graded, 
cleaned, and mixed with foreign or do- 
mestic merchandise. The goods may then 
be re-exported to foreign countries or ad- 
mitted to the United States by the payment 
of duty in the ordinary way. No manu- 
facturing or exhibiting is permitted on the 
piers, although rules permit users of the 
port to take bona fide buyers there to in- 
spect stock of which samples have already 
been shown. 


August Oppenheimer 


August Oppenheimer, 90, a pioneer in 
jewelry trade organization and one of the 
most esteemed members of the industry 
died Feb. 5, after an illness of a few days 
from infirmities of age, at his home, 15 
Central Park West, New York. 

Mr. Oppenheimer, born Aug. 27, 1846, 
at Michelfeld, Baden, Germany, came to 
the United States in 1865 and took em 
ployment with the firm of Hirsch & Op- 
penheimer, the latter member of the firm 
being his brother, Seligman Oppenheimer 
He won partnership in the firm in 1867, 
when the name was changed to Oppen- 
heimer Bros. & Hirsch. In 1877 the firm 
name was changed to the present one of 
Oppenheimer Bros. & Veith, under which 
the business is now conducted at 527 Fifth 
Ave. Mr. Oppenheimer was a director 
and president of the firm prior to his re- 
tirement in 1936, when he was believed 
to be the oldest importer of pearls and 
precious stones. 

He was president and director of The 
Jewelers Safety Fund Society, the Jewel 
ers Protective Union, the National Jew- 
elers Board of Trade and the Maiden 
Lane Safe Deposit Co., and was a trustee 
of the Maiden Lane Savings Bank. 

Surviving him are his widow, Mrs 
Frances Meyers Oppenheimer; three 
daughters, Mrs. Agnes Kremer, and Mrs. 
Elsie Ansbacher, New York; Mrs. Helen 
Kahn, Brussels, Belgium; and one son, 
George A. Oppen, San Francisco; ten 
grandchildren and _ five’ great-grand- 
children 
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When your wholesaler shows you 
Fisher Rosaries you know he has 
selected a quality line that repre- 
sents as good value as the market 
affords. You can sell them with 
ful! assurance that they will give 
complete satisfaction. Made in 
Sterling silver and in gold-filled 
with hard enamel centers and 
crosses—beads are crystal or col- 
ors. Retail from $5 to $15. 
@ 

EXTENSIVE LINES OF FINE 
SPORTS JEWELRY 
COMPACTS 
NOVELTIES 
CROSSES 










































































































J. M. FISHER COMPANY | 


Manufacturer to the Wholesaler for over Filly Years 


ATTLEBORO (Est.1879) MASSACHUSETTS 





London Expects Diamond Sales of $60,000,000; 


Diamond Corp. Waives “Sights” to Speed Sales 


LonpoN—The general upward swing in 
security values which became marked 
early last month has further accentuated 
the demand for diamonds in Europe. 
Brokers report that diamonds in the 
rough are being disposed of by the Dia- 
mond Corp. here without the usual 
“sights” procedure. ‘The stones, it is re- 
ported, are now disposed of immediately 
on arrival. 

Optimism in diamond-trading circles is 
such that total sales for this year ex- 
the pre-depression average of 
$60,000,000 are anticipated. If this fig- 
ure is reached, or passed, it will mean 
diamond sales will have risen by 50 per 
cent, compared with last year’s figures. 


ceeding 


De Beers stock is now a “buy.” This 
week it was given the highest market 
value in 11 years. This value is $170,- 


000,000 compared with some $35,000,000 
four or five years ago. 

Backes & diamond _ brokers 
here, say that despite the rise of 10 per 


Strauss, 


Milwaukee Retailers and Wholesalers 
Hold Joint Banquet 


MILWAUKEE, WIs.—A most enjoyable 
and successful combined banquet of the 
Milwaukee Jewelers’ Guild, the retail 
jewelers of the city, and the Jewelers’ Ser- 
vice Club, the wholesalers of Milwaukee, 
was held at the Elks Club the night of 
Jan. 26. Henry Rank was _ toastmaster 
and the principal speaker was W. C. 
Haas, president of the Milwaukee Asso- 
ciation of Commerce. Other speakers were 
A. C. Hentschel, president of the Wiscon- 
sin Retail Jewelers Association; A. W. 
Anderson, treasurer of the A.N.R.J.A., 
President Edward Maas of the Service 
Club and President Howard Bruhy, of the 
Guild. All speakers stressed the necessity 
of cooperation between the two organiza- 
tions and urged that the younger men of 
the trade be encouraged to take an active 
part in both. 

During the dinner there was a floor 
show that met every requirement of the 
occasion and following that cards and 
bowling were the principal amusements. 
The attendance was double that of any 
mnrevious year and all are looking forward 
to the joint meeting of next year. 





S. F. Ferguson Renamed President 
of Clock Mfrs. Assn. 


Officers were reelected to serve anothei 
year at the annual meeting of the Clock 
Manufacturers’ Association of America, 
held Feb. 16, at the Yale Club, New York, 
with all but one member company rep- 
resented. The officers are: S. F. Ferguson, 
of the Seth Thomas Clock Co., Thomas- 
ton, Conn., president; C. H. Granger, of 
the Ingersoll-Waterbury Co., Inc., Water- 
bury, Conn., vice-president, and J. M. 
Ivory, New York, secretary. 


Charles Schwartz 


WASHINGTON, D. C.—Charles Schwartz, 
nominal head of Charles Schwartz & 


Son, 708 7th St., N. W., a leader in the 
business and civic life of Washington, 
died Feb. 16 at St. Vincent’s Hospital 
in Miami, Fla. Mr. Schwartz, who was 
aged 72, went South for the remainder 
of the winter just a week before his 
death, accompanied by Mrs. Schwartz. 
Samuel Schwartz, who has had active 
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cent in the prices of certain grades and 
sizes the demand for diamonds has be- 
come even keener—probably due to the 
belief that further price advances are 
coming. shortly. 

Stones in really high colors and in good 
clean qualities continue to become scarcer, 
and high prices are being realized for 
blue-white stones of two carats and over. 
The few pieces that come off the mills 


are snapped up at prices that a little 
time back would have been considered 
fantastic. 

management of the business in recent 


years was summoned to his father’s bed- 
side. A brother, A. M. Schwartz, of New 


York, also survives. 
Mr. Schwartz came to the United 
States from Russia and lived ‘for some 


time in Philadelphia and Denver before 
coming here 50 years ago. He was in 
business 48 years here. 


William C. Foster 


ProvipeNcE, R. 1.—The funeral of Wil 
liam C. Foster, vice-president of Theo 
dore W. Foster & Bro. Co., Inc., manu- 
facturing jewelers and silversmiths at 
100 Richmond St., was held Feb. 6 and 
was attended by a large number of his 
business associates. The factory was 
closed at noon and the employees at- 
tended. 

Mr. Foster died suddenly Feb. 4 at his 
home, 24 University Ave., following a 
short illness from pneumonia. He was in 
his sixtieth year. 








ON HIS WAY TO EUROPE 


A. F. EISENBEISS 
Diamond Department, 
Louis 


Director and Manager, 
Kisenstadt Manufacturing Company, St. 


| Eisenstadt’s diamond business during 1936 
| in 
| showed the greatest percentage as well as 


both loose and mounted merchandise 


dollar increase in sales in any year since 


| 1929, which explains the reasons for Mr. 


Eisenbeiss advancing the date of his Spring 
Trip to the European markets to prepare 
for the late spring and summer trade. 


| Mr. Eisenbeiss in an interview stated that 
| the market is very firm, merchandise in 
} many sizes is extremely scarce, with con- 
| siderably higher prices likely before fall. 


| Mr. Eisenbeiss sailed on the Berengaria 
| March third. 





Adv. 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1937 





Robbery Losses Nearly $1,000,000 in 1936; 
47 Reported Hold-ups Netted Half of Loot 


Losses from attacks of all kinds 
mounted to nearly a million dollars for 
76 jewelers, last year, according to the 
innual report of the Crime Committee of 
the Jewelers Security Alliance, submitted 
y Otto D. Wormser, at the 54th annual 
1eeting in the offices at 15 Maiden Lane, 
New York, Jan. 29. 

The figures gathered from reports of 
nembers, and from newspaper and trade 
ress reports for the most part, show the 
tal losses for the year to have been 
$955,209 in the following proportions: 22 
safe robberies, $164,583; 52 store bur- 
glaries, $112,722; 166 window-smashings, 
$93,268; 89 sneak thefts, $118,610 and 47 
hold-ups, $466,026. 

Attacks of all kinds on members during 
936 amounted to less than six per cent 
if the membership it was reported. Dui 
ng the year there were only four hold 
ps of members, and 43 of non-members, 
is compared with 91 hold-ups in 1928. 

Rewards of $100 each were paid during 
the year for the arrest and conviction of 
61 bandits, robbers and thieves. In 11 


cases all goods were recovered; 14 
cases part of the goods was recovered 

Dispositions in the cases of arrests were 
made as follows: 24 received maximum 
terms of 154 vears; four were given in 
determinate sentences; 12 were placed on 
probation or parole; eight were given 
suspended sentences; three were sentenced 
to boys’ reformatories; one was committed 
to a hospital for criminally insane; one 
was returned a parole violator; one was 
fined $50 and restitution; six were re 
leased for lack of evidence or identifica 
tion, and one was sentenced to a_ boys 
training school 

The following ofhcers were reelected 
Frank T. Sloan, president; Henry Ab 
bott, first vice-president; Arthur Lorsch, 
second vice-president; Walter Eitelbach, 
third vice-president; Henry C. Barthman, 
treasurer; and Herbert H. Dillingham, 
Victor A. Lambert, M. D. Rothschild, 
Nathan J. Stern, Otto D. Wormser and 
Raymond C. Yard, executive committee 
men. J. H. Noyes was named secretary 
for the 40th consecutive year. 


Dollar Volume of Retail Jewelry Sales Up 15 to 47 Per Cent for 
January in States Analyzed by U. S. Marketing Research 


WasHinGcton, D. C.—The dollar vol- 
ume of retail jewelry sales during Janu 
ary in five Central and Southwestern 
states ranged from 15 to +47 per cent 


ahead of January, 1936, according to a 


Percentage Change 
; ~ From From 
Number of = ) 

Jan. Dec 


State Cooperators 1936 1936 
Illinois ; 25 +-16. 68.4 
Chicago Ill. 8 + §, 7 
Missouri 20 +14. 77.6 
Wisconsin 17 +47, 80.4 
Texas 9 115.5 86.8 
Ohio 18 +41. 76.9 


COMING EVENTS 
March 

Boston Gift Show at Statler Hotel, Bos 
ton, 8-12. 

Philadelphia Gift Show .at Benjamin 
Franklin Hotel, Philadelphia, 15-19. 
Associated Credit Jewelers of New York 
and New Jersey at Hotel New Yorker, 

New York, 21. 
April 

Texas R.J.A. convention at Baker Hotel, 
Dallas, 5-6. 

Nebraska R.J.A. convention at Paxton 
Hotel, Omaha, 7-8. 

Oklahoma R.J.A. convention at Biltmore 
Hotel, Oklahoma City, 11-12 

South Carolina’ R.J.A convention — at 
Charleston, 19-20. 

Virginia-North Carolina R.J.A. conven 
tion at Washington Duke Hotel, Dut 
ham, N. C., 18-20. 

Bruvoklyn R.J.A. dinner-dance at Hotel 
New Yorker, New York, 25. 

Georgia R.J.A. convention at Atlanta, 
25-26 

United Horological Association conven 
tion, Congress Hotel, Chicago, 26-28 


May 
Tennessee Watchmakers’ & Jewelers’ As 
sociation convention at Chattanooga, 
2-4. 
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preliminary compilation by the Marketing 
Research Division of the Department of 
Commerce. 

Preliminary reports for these states and 
for the city of Chicago, which is also in 
cluded in the Hlinois report, follow: 


Dollar Sales 


Jan Tan 


1937 1936 
$122,100 $105,100 $385,800 
62,100 $7,400 144,700 
92,800 0.806 415.100 
52,000 35,200 265,200 
39,700 34.200 299,400 
129,700 91.600 560,800 


Massachusetts-Rhode Island R.J.A. con 
vention at Parker House, Boston, 9. 
Michigan R.J.A. convention, at Jackson, 
9-11 

New York State R ] A convention at 
Hotel Utica, Utica, 10-11 

American Gem Society sectional meeting 
at Pittsfield Building, Chicago, 9-10. 

Connecticut R.J.A. convention at Bond 
Hotel, Hartford, 17 

Wisconsin R.J.A. convention at Plank 
ington Hotel, Milwaukee, 17-19 

New Jersev R.J.A. convention at Hotel 
Madison, Atlantic City, 23-25 


June 


National Wholesale Jewelers’ Association 
convention at Providence-Biltmore Ho 
tel, Providence R | , 2-4 

Maine R.J.A. at Lakewood, 7 

New Hampshire R.J.A.. Wentworth-by 


the-Sea, Portsmouth, 22-23 


August 
American National Retail Jewelers’ As 
sociation convention at Waldorf-Astoria 
Hotel, New York 23-28 


September 


National Association ot Credit Jewelers 
convention at Sherman Hotel, Chicago, 
19-22 
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STYLE DEMANDS 


GOLD BEAD NECKS 
o?'co 


SIZES AND 
BEAD NUMBERS 


Beads and clasps made in 14-kt. gold and 10-kt. 
gold. Necklaces made of bead sizes from 14” 
to 1%” either all one size or in graduation with- 
in desired limit of sizes, in lengths as ordered, 
usually 15”, 16” or 18°. Roman or English 
finish. Each necklace strung and finished as 


ordered. 


Also made in yy - 12-kt. Gold Filled. 


W. R. COBB CO. 


New York Office Office and Factory 
9-11-13 MAIDEN LANE 101 SABIN STREET 
Providence, R. 1. 











BARGAIN VALUES 


HIGH GRADE 
RECONDITIONED 


WATCHES 





THESE ARE 
OUR TYPICAL VALUES 


10/0 Elgin or Waltham 6/0 Elgin or Waltham 
7 jewel yellow... .$8.50 7 jewel yellow. . $8.50 


15 jewel yellow. .$11.00 15 jewel yellow. $11.00 
16 size 2! jewel B. W. Raymond 992 Hamilton 


Bunn Special watch complete . $16.50 
18 size 21 jewel Elgin, Waltham or Illinois 
a en ean $6.00 


e SEND FOR ILLUSTRATED 
NEW CATALOGUE 


WEKSLER & GOODMAN 


INCORPORATED 


Distributors of Keystone, Star, Belove, Master 
and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 








Over 900 Members and Guests Gaily Celebrate Golden Jubilee 





of New York Jewelers Benevolent Association at Hotel Asto 


The Golden Jubilee of the New York 
Jewelers Benevolent Association at the 
Hotel Astor, New York, Sunday night, 
Feb. 21, was really a golden occasion, 
with more than 900 members, their wives 
and guests comfortably filling New York’s 
largest hotel ballroom. 

The nine-course dinner was a banquet 
in the real sense of the word, and was 
followed by a long program of sterling 
entertainment provided by a wealth of 
radio and stage talent. Dancing con- 
tinued until the small hours of the 
morning. 

There were several impressive occa- 
sions during the evening, the first of 
which was the opening ceremony during 
which the assemblage sang “The Star 
Spangled Banner” and “Ha Tikvah,” the 
Hebrew national anthem, while search- 
lights played on the fluttering flags. 

Another solemn occasion was the read- 
ing of a eulogy and the list of names of 
members who died during the past 50 
years. An organ furnished the musical 
background for the sound of a cymbal as 
each name was read while the large 
assembly stood at attention. At the 
dessert course there was a grand march 
headed by two waiters bearing a huge 
five-layer cake on their shoulders, fol- 
lowed by 50 serving people carrying 
frozen ices, each of which supported a 
burning candle. 

Speeches were dispensed with after 
President Loufs Cutler had _ extended 
greetings. Mr. Cutler presented Bennett 
H. Schwartz, Hyman Goldschmidt, Phin- 
eas Peters, and Isidore Geffen, presidents 























> : 
, 
YOUR HOME 
» 4 
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; WHILE IN NEW YORK , 
> ; 
; One of America’s fine hotels—unique 1n its , 
‘ physical characteristics, in its luxurious ap- : 
? pointments, and in its deftness of service. ; 
> | , 
, TRANSIENT RATES ¢ 
¢ Single rooms—$6 to $10 Double rooms—$8 10 $12 , 
? Sustes from $12. ; 
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of the Long Island, Metropolitan, Broo! 
lyn and Bronx Retail Jewelers Associ 
tions respectively; Mrs. I. Draizen, pres 
dent of the ladies auxiliary; Mor 
Sherry, co-chairman of the banquet, an 
Arthur Bergman, secretary, who ha 
charge of the printing of the jubile 
journal. 

Philip Hersh, 87-year-old “Daddy” o1 
the association, and Robert Lewis, wh 
has been a member for 49 years, wer 
also presented. The only living charte: 
member is Jacob Rosenkranz, who lives 
in Los Angeles, Cal. 

Sugar Kane, juvenile radio star, and 
Sid Gary, radio baritone, headed th 
entertainment bill. Souvenirs were fruit 
trays for the ladies and wallets for th 
men. 

(Photo on page 140) 


Bronx Association Has 21st Annual 
Dinner-Dance at Astor Hotel; 
New NRA Advocated 


“The Government is awake to the fact 
that the small merchant is one of the 
most important factors not only in the 
success of business but also in the success 
of government itself, and I believe that 
due consideration will be given him in 
the future,” said E. M. Baringer ot 
Gloversville, N. Y., president of the Em 
pire State Retail Jewelers Association 
Feb. 14, at the 21st annual dinner-dance 
of the Bronx Retail Jewelers Association 

More than 300 members and guests 
attended the function in the Astor Hotel 
New York. David Greenberg, toastmas 
ter, spoke in favor of a “new, bette: 
bigger NRA for the jewelry industry,” 
before introducing Isidor Geffen, head ot 
the association, who talked on price main 
tenance; Charles T. Evans, A.N.R.J.A 
secretary; Phineas Peters, head of the 
Greater New York Retail Jewelers As 
sociation’s executive board, whose sub 
ject was legislation, and Louis Cutle: 
who told of the 50th anniversary of the 
New York Jewelers Benevolent Associa 
tion, of which he is president. 

Mr. Greenberg also introduced Hyman 
Goldschmidt and Bennett H. Schwartz 
presidents of the Metropolitan and Long 


Island retail jewelers associations, re 
spectively. Delegations attended from 
the Brooklyn, Long Island and Metro 


politan associations. 

The association officially “came of age’ 
when, as the final course of the dinner 
was to be served, the hall was dapkened 
and to lively music a waiter carrying a 
large birthday cake, lighted by 21 candles 
and by a spotlight from the balcony, 
marched among the tables, followed by 
other waiters bearing trays of ice cream 


each lighted by a single candle. The 
scene was impressive and loudly ap 
plauded. 


The crowd was gay and high spirited, 
made the banquet room echo with com 
munity singing during the dinner, and 
cheered recipients of gifts from a score 
of generous manufacturers and importers 
Music during the meal and for dancing 
afterwards until a late hour was pro 
vided by a competent orchestra. 

Souvenirs for the ladies were attractive 
pocket-books; for men, green, black and 
gold automatic pencils. 


(Photo on page 140) 
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Police Check on Old Gold Buying 
Asked in New York Bill 


ALBANY, N. Y.—A bill which would 
require every licensed buyer of gold to 
report his purchases the same day to the 
police, and to hold the material subject 
to police inspection for a period of 60 
days, was introduced before the New 
York State legislature, Feb. 4. The bill 
was read once and referred to the com 
mittee of codes. 

Gold sweepings are excepted from the 
regulation. In cases of the purchase of 
broken, hammered or mutilated material, 
jewelry settings or articles of personal 
use or adornment the report to the police 
must specify the same as “old jewelry’ 
and further state whether the purchase 
was made from a manufacturing jewele: 
or a person in the jewelry trade, and 
give, if any, the license number of the 
seller. Violation would be punishable as 
a misdemeanor. 

Assemblyman Bernard Austin, Brook- 
lyn, sponsor of the bill which bears his 
name, told THE JEWELERS’ CIRCULAR-KEY- 
STONE that the measure has the endorse- 
ment of Mayor LaGuardia, Police Com- 
missioner Louis F. Valentine and_ the 
Commercial Crime Commission. He de 
nied that he had received protest from 
jewelers or trade associations. It is said 
the bill will not be rushed and that a 
hearing may be held. “The law would 
check thievery, especially among juve- 
niles; today these thieves easily are able 
to dispose of old gold, which is melted 
immediately,’ Assemblyman Austin said. 

Emil Kohn, of Theo. A. Kohn & Son 
Inc., 608 Fifth Ave., termed the bill 
ridiculous and burdensome, on_ the 
grounds that it will not correct the ob 
vious evil it sets about to correct, “as 
probably only the reputable jeweler will 
make an effort to observe the law, while 
the unscrupulous dealer who buys from 
strangers and questionable characters will 
still find ways to avoid detection.” At 
the same time it will increase the jewel! 
er’s clerical duties, Mr. Kohn contends. 


HERMAN WINTER 


Herman Winter, connected with Lon 
gines-Wittnauer & Co., Inc., New York, 
for over 34 years, died suddenly at the 
McAlpin Hotel, New York, Sunday, Jan 
31, of heart attack. Mr. Winter began 
work with the A. Wittnauer Co. as a 
boy and later traveled throughout the 
United States as trade representative. For 
the last 20 years he worked on the West 
Coast, making his home in San Francisco 
He was a member of the Brotherhood of 
Traveling Jewelers. His widow, two 
children, his father and three brothers 
Interment was made at Flush 
of which place he was a forme: 


survive. 
ing, L. I., 
resident 


MISS LOUISE H. TIFFANY 


Miss Louise H. Tiffany, daughter of 
the late Charles L. Tiffany, founder of 
Tiffany & Co., New York, which this 
year celebrates its 100th anniversary, died 
Feb. 10, in Miami, Fla., where she had 
been visiting She was aged 82. A 
brother, Burnette Y. Tiffany of Califor 
nia, survives 


ARTHUR BREUNINGER 


WasHINGTON, D. C.—Arthur Breun 
inger, 70, who conducted a retail jewelry 
business at Ninth and Pennsylvania Ave., 
here, until his retirement 11 years ago, died 
Feb. 1, at his home, 160 N. C. Ave., S. E. 
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These Clocks 
Will Boost 
Your Sales 


HAMMOND POLO 
Electric Alarm 
Bright Chrome Case 
New Low Price $2.75 





a 


No. 1585 ELGIN 8 DAY 
FOLDING LEATHER 
Round Luminous Dial $21.00 List 
Square Luminous Dial $23.00 List 


AVAILABLE IN ALL COLORS 


No. 6381 HERMAN MILLER 
“AIRGUIDE” 


Combining Electric Waltham Clock 
with temp. and humidity gauges. 
PRICE TO DEALER $11.25 
WRITE FOR CATALOGUES TO 


LOUIS SICKLES 


AMERICAN WATCH DISTRIBUTORS 


01S CHESTNUT ST PHILADELPHIA, PA 














SPRING 
BUYING 


YEAR 
‘ROUND 
SALES 


AISENSTEIN 
& 
GORDON’S 


NEW CATALOG 
Offers A Complete 


bbe? ox «a 


* DIAMONDS 
x WATCHES 


Elgin Watches featuring 
the new Crusader line of 
Men's watches 


* SILVERWARE 
1847 Rogers Bros. 52-pc. 
Jubilee Set 

Wm. Rogers & Son Flatware 


Community Plate in Latest 
Style Chests 


Tudor Plate New 7lI-pc. Set 
with Beautiful Serving Tray 


And a Complete line of Ron- 
son Lighters, Clocks and other 
merchandise 


Write Now for Your Catalog 


AISENSTEIN 
& 
GORDON 


INC. 
Wholesale Jewelers 
712-14 SANSOM ST. 
Philadelphia, Pa. 








Maiden Lane Outing Club Holds 
Dinner and Frolic in Tower Club 
of Park Central 


I'wenty-eight floors above the bright 
lights of Broadway, in the Tower Club 
of the Park Central Hotel, New York, 


171 members and guests enjoyed the an- 
nual winter dinner and frolic of the 
Maiden Lane Outing Club, the night of 
Feb. 25. 

Speaking gastronomically about a din- 
ner that is always noted for its taste 
fulness, the high spot of the evening con- 
sisted of the beefsteaks, a pound for each 
man. After the meal was served, there 
was a hush while Jerome Grant, secre- 
tary-treasurer, read the roll-call of de 
parted members. 

Sam Cohen, soon to retire as president, 
was presented with an attractive Glad- 


stone bag by Mr. Grant, on behalf of 
the membership. Each of those attending 
received a table cigarette lighter as a 


souvenir of the occasion. 

Those who assisted Mr. Cohen on the 
committee for the affair, and who were 
seated with him at the head table, were: 
Robert Quayle, vice-president; Mr. Grant, 
Al Betz, Ted Coords, Harry Bromley and 
Howard Hetherington. 

After-dinner entertainment consisted of 
a fast-stepping, brilliantly costumed floor 
show. Cards followed on the 27th floor 
of the Tower Club, which together with 
the 28th floor was taken over by the Club 
for the evening. 


UHA-HIA Conference Slated for 
April 23 at Cincinnati 


CINCINNATI — The conference decided 
upon at the last meeting of the Horolog- 
ical Institute of America to be held with 
the United Horological Association of 
America, will take place here, April 23. 
That is the statement made by Frank 
Foegler, president of the U.H.A.A., who 
said the meeting would probably be held 
at the Sinton Hotel. The conference will 
embrace cooperative proposals suggested 
recently to create working agreements be- 
tween the two organizations. 

The U.H.A.A. will be represented by 
Frank Foegler, president; O. R. Hagans, 
Denver, secretary; Elmer B. Schneider, 
Toledo; Walter Schaeffer, Indianapolis; 
Lester Heimberger, Columbus; Harry 
Flotemersch and Joseph H. A. Vose, Cin- 
cinnati. 


H.1.A. 


BALTIMORE—T he 


Issues 8 Certificates 


examining board of 
the Horological Institute of America, 
meeting here recently, granted junior 
watchmaker certificates as follows: 

Leonard R. Denno, Harry E. Nash and 
Jacob C. Renie, students at Elgin Watch- 
makers College, Elgin, Ill.; Talbert Gan 
shert, Milburn D. Larson and Curtis 
Walter, students at Bradley Horological 
Institute, Peoria, Ill.; Richard C. Ealy, 
employed by May Bros. Jewelry Co., 
Clovis, N. M., and Akira Hoshide, em- 
ployed by Sokichi Hoshide, Seattle, Wash. 

Examination questions were such as: 
Name the different styles of end fastenings 
used on hairsprings, explain fully your 
method of cleaning a watch, and explain 
how you true a balance wheel. 





MontTREAL—W. M. Birks, 
Henry Birks & Sons, Ltd., 
land Feb. 3. 


president of 
sailed for Eng- 
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GOLD & SILVER CHARMS 





SIMONS BROS. CO. 


269 South 9th St. Philadelphia 


NOBLE 


® BRAND 


GOLD SOLDER 























QUALITY TALKS 
AMERICA’S 


LEADING 


GOLD SOLDER 
F. H. NOBLE & CO. 


MANUFACTURERS 
535-559 W. 59th St., Chicago 


Branch Offices 


ATTLEBORO NEW YORK 
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Nathan Shifrin, Dearborn, Mich., retail 
jeweler, was recently here on a buying 
trip. 

Ihe Gothic Jar Proof Watch Corp. has 
removed to larger quarters in the ninth 
Hoor of 10 W. 47th St. 


Martin Green, Bronx jeweler, has 
moved from 3345 Third Ave. to his own 
building at 3395 Third Ave. 


J. Schliff and son, Joe Schliff, returned 
ecently from a diamond purchasing trip 
to Antwerp and Amsterdam. 


The New York office of the Wadsworth 
Watch Case Co., has been removed from 
20 W. 47th St. to room 624, 630 Fifth Ave. 


salesman for 
Hudson St., is 
New York dis- 


Irving Rowen, new 
Bruner, Ritter, Inc., 350 
covering the downtown 
trict. 

Bernard Landau, 608 Fifth Ave., sailed 
Jan. 20 for a visit to the pearl and 
precious stone markets in England and 
France. 


Mrs. Louis Sachs and family, of the 
Lussac Watch Co., 12 John St., on Feb. 

returned from Miami, Florida, after a 
month's visit. 

Max Bauman is now associated with 
O. J. Somers Co., 22 W. 48th St. He will 
call on the trade in the South, Northwest 
and Pacific Coast. 


Engel Bros., Inc., manufacturers of 
rhinestone jewelry, are now operating at 
17 W. 17th St. The firm was formerly 
located at 30 E. 10th St. 


Jerome J. Danziger, of the firm of S. 
Danziger & Sons, 65 Nassau St., has sailed 
for Amsterdam and Antwerp after a brief 
visit to his New York office. 


Benjamin Lewis has joined the sales 
force of David Pfeffer Co., Inc., 106-108 
Fulton St., and will represent that com- 
pany in the Eastern territory. 


On April 1 Wm. A. Muney, Inc., im- 
porters of the Munwill watch, will be 
located in their new quarters at Rocke- 
feller Center, 630 Fifth Ave. 


Fred Warren of the firm of Julius 
Raunheim, Inc., 608 Fifth Ave., returned 
home recently after two months in the 
pearl markets of Paris and London. 


Lawrence D. Frand, for many years as- 
sociated with the diamond trade in New 
York City is now associated with the New 


York office of A. & J. Roselaar. 


J. Freudenheim’s Sons, diamond im- 
porters, formerly at 48 W. 48th St., moved 
on Feb. 6, to larger quarters in Room 909 
of the International Building, 630 Fifth 
Ave. 

Charles T. Evans, secretary of 
A.N.R.J.A., attended the meeting of the 
executive committee of the Connecticut 
Retail Jewelers Association, at Hartford, 
Jan. 18. 

Title of the Craft Watch Co., 15 
Maiden Lane, New York, has_ been 
changed to Craft Watch & Jewelry Co., 
and the firm has added a full line of 
jewelry. 

Henry Miller of Miller & Veit, 630 
Fifth Ave., sailed on the S.S. Berengaria 
February 5, on a purchasing trip to the 
diamond markets of Amsterdam and 
Antwerp. 
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NEW YORK: 


Otto H. Boynson, Flushing, L. I., jew- 
eler for 33 years, with a store at 37-24 
Main St., died Feb. 5, after a brief ill- 
ness. He was aged 70. He was born in 
Germany. 

The Hoke Jewelers Technical Advice 
Co., 22 Albany St., of which Sam W. Hoke 
is manager and C. M. Hoke consulting 
chemist, will move early this month to 136 
Liberty St. 

Louis Gurfein, Sr., diamond importer at 
608 Fifth Ave., has returned after nearly 
five weeks in the precious stone markets 
of Europe. 


John H. Kline, 79, retired Newark 
watch case manufacturer, died Feb. 1 at 
his home in East Orange after a long ill- 
ness. His sons and two 
daughters survive. 


Milton Heller of L. Heller & Son, Ine., 
630 Fifth Ave., returned home Feb. 5 
after a six weeks’ European trip during 
which he visited the stone markets of 
London and Paris. 


widow, two 


Jerome Adler of Charles Adler’s Sons, 
527 Fifth Ave., and Mrs. Adler were 
guests at The Greenbrier, White Sulphur 
Springs, W. Va., recently during an ex- 
tended Southern trip 


S. Genn of S. Genn, Inc., 630 Fifth 
Ave., sailed Feb. 20 on the Ile de France 
on a six weeks’ trip to the firm’s offices 
in Antwerp to replenish the New York 
ofice diamond stock. 


Max Fine & Sons, Inc., diamond impor- 
ters and cutters at 62 W. 47th St., are 
moving their cutting works and executive 
offices to 20 W. 47th St., where an entire 
floor will be occupied. 


Karlan & Bleicher, Inc., ring finding 
manufacturing firm with factory and 
ofices at 188-192 W. 4th St., has taken 
over additional floor space which almost 
doubles present facilities. 


S. Catalan has been named New York 
representative for Paul Vallette Watch 
Co., Inc., of America, 20 W. 47th St., and 
George Dary of Atlanta, Ga., is the firm's 
new Southern representative. 


Fred A. Croselmire was again named 
chairman of the committee to arrange 
the annual beefsteak dinner of the Jew- 
elers Twenty-four Karat Club, the night 
of April 14, at the Hotel Warwick. 


Daniel Price, president of the Wm. S. 
Hedges Co., Inc., 20 W. 47th St., returned 
home Feb. 6, after a five weeks’ European 
trip, during which he visited the diamond 
markets in Antwerp and Amsterdam. 


John Hartzberg, of J. & L. Hartzberg, 
665 Fifth Ave., manufacturing jewelers, 
has returned from a two months’ business 
trip to the diamond and precious stone 
markets in India, Antwerp and Paris. 


The recently organized Star Watch 
Corp., 64 W. 48th St., announces that in 
order to avoid any confusion with com 
panies of similar name it will hence- 
forth be known as the Segud Watch Corp. 

Joseph D. Little of the International 
Silver Co., 13 Maiden Lane, gave an 
illustrated talk on the history and ro 
mance of silver at the last meeting of 
the Arts and Crafts Club, Meriden, Conn. 


(Continued on page 138) 
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Manufacturer of Gold 
and Platinum 
Mountings and Wed- 
ding Rings to Whole 


salers 


Ring 





NEW YORK, N. Y. 


DIAL REFINISHING 


WATCH AND CLOCK 
HIGH GRADE EUROPEAN METHOD 
24 Hour Service 


Write for Price List 


ROYAL DIAL & REFINISHING CO. 


116 NASSAU ST NEW YORK, N. Y 


Mathey-Tissot 
WATCHES 


HIGHEST GRADE SINCE 1886 
NORMAN M. MORRIS 


INCORPORATED 
608 FIFTH AVE. NEW YORK 


~~ Creme 

CHINESE UVEMS TO, 
JADE INC. 
and other 
Precious Stones for 
Compacts, Bags, 
Picture Frames and Boxes. 














Semi- 





Stone Ornaments for Lamps 


20 West 47th St., New York 
IMPORTER — WHOLESALER 


REPAIRING 


and Engraving on Jewelry and 
Silverware of Every Description 
Solky Bros., Inc. 


142 Fulton St., New York 


EXPERT REPAIRS 


SI LV ER WAR E 


Greatest Care Given to Heirlooms 
No job too small or too much trouble 


CURRIER & ROBY *°',.”. 19th. St 


New York 


“LOHENGRIN” 


HAND-CARVED 
WEDDING RINGS 


Every day more jewelers are handling 
these wedding rings exclusively. 


BLANCARD & CO. [Si w2W 24st 


NEW YORK 


Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street. New York 


Orders for Jobbing Stones and Lapidary 
Work Carefully and Promptly Filled 



































| )E | RECE—— 


RING WATCHES 
CLIP WATCHES 
48 WEST 48TH ST. 


NEW YORK 








DIAMOND CLIP PINS 
INCOMPARABLE VALUES 


SOL SPRUNG 


10 W. 47th St., New York 
BRYANT 9-2044 








PLATING 


Chromium 


Rhodium 
Baby Shoes Metallized 


Tri-Pact Plating Co. 
20 Eldridge St., New York, N. Y. 


Gold 


Silver 











Watch and Jewelry Repair Tags 


| mands. 


“Patent Slot” with claim check and 
others; also Claim Check Job Envelopes 
—Improved Style—Priced very low. 
Special trade discount to jobbers 
Write for samples 


SUPREME TAG CO. new 








STOP WATCHES 
Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 
No. E-3 
BRENET WATCH CO. 
266 W. 40th St., New York 








Coat of Arms 


ENCRUSTERS 


BRAUNFELD & MEHLMAN 
108 FULTON STREET 


Drilling NEW YORK, N. Y. Gem Cutting 














IERCE= 


* WATCHES 


CUSTOM BUILT—FEATURED WITH 
Non - Magnetic HAIRSPRINGS 








RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 








ENGRAVED SEAL STONES 
Z For Schools and Colleges 
The S. E. MORRO Co. 


, “Doing one thing well’’ 
554 Vanderbilt Ave., Brooklyn, N. Y. 














member of the firm, 


New York Notes 
(From page 137) 

Aaron Sverdlik, of Robinson & Sverd- 
lik, 608 Fifth Ave., importers of precious 
stones, returned home, Feb. 22, aboard 
the Queen Mary, after a seven weeks 


visit to the precious stone markets of 
Europe. 
David Kay, a new salesman for the I. 


D. Watch Case Co., Inc., 475 Tenth Ave., 
is covering the New England ard Middle 
Atlantic states. Joseph Dinstman, a 


sales trip. 
60, who operated a 
Ave., Jer- 


William Geiger, 
retail business at 390 Central 


| sey City, died of a heart attack Jan. 27 


| at his 


N. J. Mr. 
from Ger- 


home in Grantwood, 
Geiger came to this country 
many 43 years ago. 

Reginald Reichman of Reichman Bros., 
Inc., 20 W. 47th St., sailed February 5 
on the Berengaria for a purchasing trip 
to the European diamond markets. He 
will visit Amsterdam, London and Ant- 
werp while abroad. 

The Parker Watch Co. has substan- 
tially expanded its offices and workshops 
at 580 Fifth Ave., to meet increased de- 
With the move Saul Parker an- 


| nounces that plans for a smashing spring 


Broadway, | 


New York, N. Y. | are of unusual interest. 


campaign are nearing completion. 

R. Wallace & Sons Mfg. Co., Inc., have 
moved to a new display room at 362 Fifth 
Ave., near 34th St. These new galleries 
The whole scheme 


| is refreshingly modern and many new and 
| unusual display features are exciting com- 
| ment. 





Stephen Varni, of the Stephen Varni 
Co., Inc., importers of stones and lapi- 
daries, 580 Fifth Ave., writes from 
Miami, Fla., that he is almost completely 
cured of an attack of influenza. He de- 
livered a lecture at the Miami Beach 
High School. 

The Associated Credit Jewelers of New 


is making his initial | 


| Also complete 


York and New Jersey will hold their an- | 


nual dinner Sunday night, March 21, at 
the Hotel New Yorker. The dinner will 
be preceded by a cocktail hour. Arrange- 
ments are in charge of William Van 
Busch of the Busch Kredit Jewelry Co., 
Inc. 


Steven Curry who conducts a retail 
store at 103 N. Division St., Peekskill, 
N. Y., recently took as his bride Miss 


Mary Elizabeth King, of Lancaster, Pa. | 


Mr. Curry is a graduate of the Bowman 


Technical School, Lancaster, where he 
conducted a jewelry business for four 
years. 


J. H. Pierce and H. E. Watson have 
formed a partnership under the name of 
Pierce & Watson to succeed the firm of 
Hartley-Watson. G. F. Hartley is no 
longer connected with the store, at 100 
E. 42nd St., which is one of the oldest in 
the Grand Central area, having been es- 
tablished in 1871. 

Henri Schwob who was prominent in 
the watch industry while connected with 
the firm of Adolphe Schwob & Sons until 
his retirement to enter public life, was re- 
cently appointed a special magistrate of 
New York by Mayor LaGuardia. Mr. 
Schwob is secretary to the Department of 
Purchase of the city administration. 

Officers reelected at the recent annual 
meeting of the Sterling Silversmiths Guild 
at the Waldorf Astoria, are as follows: 
Henry Norton, R. Wallace & Sons Mfg. 
Co., president; Denham Lunt, Rogers, 
Lunt and Bowlen Co., Inc., vice-presid- 
dent; R. G. Scott, Reed & Barton Corp., 

(Please turn to page 139) 
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Diamonds 


and 
Diamond Mounted Jewelry 


WHITELAW BROTHERS 
Diamond Importers and Cutters 
48 West 48th St. New York City 








‘ejo) Roy Va Re) 4- 


FOR ALL COLORS AND KARATS 
FOR PLATE, WIRE OR CASTING 


GOLD SOLDER ALLOYS 
SPECIAL ALLOYS FOR ENAMELING GOLDS 


H.HENRICH. INC 





Watch Crystals 
Stay Put with 
STICCA 


Order from your jobber or send 25¢ 
for full size bottle. 


TRIANGLE MFG. CO. 
740 Oakland Place Bronx, N. Y. 
















Specializing Traveling and Boudoir Clocks 


Leather Case Service 


110 West 40th St. * New York 





SIGNS of DISTINCTION 


Raised, silver finish, metal letters; catalin let- 
ters, on blue, black, other colors mirror plate 
glass. Estimates, sketches submitted. 
DOMINO," newest, dignified metal price 
marker; special for the Jewelry trade, size \4”, 
%”, 2”, "MOTTO SIGNS," embossed gold or 
silver on black onyx finish and blue transparent 
plaques. 

“FIXMOBIL''—Display Art—303 4th Ave., N.Y.C. 














S 
WATCH DIAL 
REFINISHING 
DELUXE 


P. J. BREIVOGEL 
65-A Nassau St., NEW YORK CITY 
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Initial MARCASITE Jewelry 


(Brooches-Fobs-Rings-Bracelets) 
in 
Sterling Silver 





Quality—finest 
Service—quickest 
Workmanship—best 


Send for our photo 
of Pins and Fobs 


MOHEL & MARIO, Inc. 


38 W. 32nd St. New York, N. Y. 








GOLD 


and 


SILVER 


a PLATING 


Silverware Repaired 
Equal to naw 


Removing of Engravings 


WM. HERTEL & CO., Inc. 
Silversmiths & Platers 
17 W. 45th St. 
New York City 


“18 years at the same 
address” 





( Before) 
(After) 











Torches 


FOR ALL PURPOSES 


The small JEWEL torch is 
ideal for the repair bench. 


The new SENIOR torch melts 
100 ounces of platinum. 


Write for circular J-33 


HOKE, INC. nev You Gis 
REDLICH 366 FIFTH AVE. 
NEWYORK. SILVERSMITHS, inc. 


ESTABLISHED 47 YEARS 











Build Missing Pieces to Match Antique 
or Heirloom Services, Also Do Repairing 
That Requires Expert Workmanship. 


GEM-STONES 


By G. F. Herbert Smith 


Am Interesting Authoritative Book 
Comprising 40 chapters and many 
diagrams, plates and tables by an 
outstanding authority. Over 300 

pages. Price $3.00. 
THE JEWELERS’ CIRCULAR— 
KEYSTONE 
239 W. 39th St., New York 
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treasurer, and Alexander Vincent, secre- 
tary. 

A. D. Leveridge, diamond importer at 
607 Fifth Ave., sailed on the Queen Mary, 
Feb. 25, tor Switzerland, where he ex- 
pects to put into production his new 
millimeter gauge and estimator. He will 
also work with his son, Don Leveridge, 
who has been abroad since last Fall fur- 
thering his education on the diamond in- 
dustry. 

Louis Nussbaum, diamond salesman 
who had been connected with Reichman 
Bros., Inc., 20 W. 47th St., is now as- 
sociated with M. Elkon Co., diamond im- 
porters at 580 Fifth Ave. Max Elkon 
and J. Rogers of that firm will leave 
early this month on a two months trip to 


the diamond markets in Antwerp and 
Amsterdam, 
Among the younger generation in the 


manufacturing jewelry industry is Fred- 
erick J. Blancard, Jr., who is in partner- 
ship with his father, in operating the 
business of Blancard & Co., 119 W. 23rd 
St., New York. This concern has been 
in business without interruption since 
1876. Plans under way call for heightened 
activity during the coming year, based 
upon great improvement in_ business 
generally. 
DeFrece Watch 
St., has enlarged 


Co., Inc., 48 W. 48th 
their establishment by 
annexing adjoining ofhces on the 13th 
floor. They have completely renovated 
their quarters, adding new fixtures and a 
large fireproof vault. Their sales staff 
has been augmented by five new represen- 


tatives: Hubert A. Wood, Pacific Coast; 
Harry L. Johnson, Middle West; C. R. 
Vinson, Southeast; M. Levit, Central 
South, and Stephen A. Anderson, Central. 


David Gimprich was elected president 
of the Diamond Dealers Club, Inc., at the 
recent annual meeting at the clubrooms, 
93-99 Nassau St. Other officers are: Ed- 
ward Kittay, vice-president; Arthur 
Wiener, secretary; Sigmund Silverstein, 
treasurer, and Jack Bender, Solomon Joel, 
Alex Kazman, Harry Sigman, Nicholas 
Ray, David Maringer, Paul Berman 
Mosely Gevertz, Henry G. Friedman, 
Harry Neumark and Charles Fortinsky, 
directors. 

The mystery of the fortune in diamonds 
discovered several months ago in the pos- 
session of a retired diamond merchant, 
Joseph Rose, who operated on the Bowery, 
remained as cloudy as ever late last 
month. Rose was arrested on Feb. 16 on 
a charge of receiving $32 relief monthly 
since Feb., 1935, despite his wealth. 
He is also threatened with other suits for 
income tax evasion and for causing the 
false arrest of a friend. He was held in 
jail pending a hearing on March 3. 

Phineas Peters, chairman of the execu- 
tive board of the Greater New York Re- 
tail Jewelers Association, was presented 
with a sterling silver coffee service in 
recognition of his 50th birthday, at the 
last meeting of the Brooklyn Retail Jew- 
elers Association, of which he is presi- 
dent. The presentation was made in 
behalf of the association by C. Esposito, 
treasurer. Plans were completed for the 
annual dinner-dance to be held at the 
Hotel New Yorker, April 25. 


EVANS CASE GIVES BONUS 

NortH ATTLEBORO, Mass.—The Evans 
Case Co., manufacturing jewelers, with 
1100 persons employed during peak sea- 
sons, on Feb. 17 announced a 5 per cent 
bonus payment to all employees on the 
payroll for a year prior to Dec. 31, and 
a 5 per cent wage increase in hour and 


weekly rates effective March 1. There 
are about 700 on the payroll now. 
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“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Ls, Lhrislic 6, 


65 NASSAU STREET NEW YORK 





Dignified Sale ? 





Nationally recognized advertising and merch an 
dising company, endorsed by prominent 
everywhliere will plan your. sales rn 
whether it be close-out, removal, moderniza 
tion, advice on entering credit field, et« For 
full particulars write 


WILSON SALES SYSTEM 


11 W. 42nd St. New York 











Perfect Pearl Stringing 
repairing, weaving, 
Pearls and beads 


Specializing in 
twisting, Knotting. 
to match 


LOUIS MAISNER 


48 West 48th St. New York, N. Y. 








. JACK de Sateen 


"s, 15 MAIDEN LANE NEW YORK 








DIAMOND SETTERS 
ASSEMBLERS 
ENGRAVERS 
POLISHERS 
SAVE Ginein one shops 


MODEL RING CO. 


101 Maiden Lane New York 











Why Not Do Your Own Plating! 
With SEzNeESNseI} Salts 


SAL-HYDE IS A PREPARED PATENTED CON- 
CENTRATED SALTS FOR ELECTRO-PLATING. 
All ingredients of pure materials and chemi- 
cals. Ready for immediate use when dissolved 
in water. Nothing else necessary. 


Made in Rhodium, Gold in All Colors, 
Antique Gold in All Shades, Silver, 


Copper, Oxidizing, Spotting, Nickel 
and Stripping. 
For 45 years Sal-Hyde has been recognized as 


Electro-Plating of quality. Send for eatalog and price 
list E99. 
Plating 
Salts. 


The W. Green Electric Co. 


Manufacturers of Polishing Motors, Plating Generators, 
Sal-Hyde Eleetro-plating Salts and Platers’ Equipment. 


182 Broadway, New York 


Taught Gratis to Users of Sal-Hyde 














THE CAMERA GO! GOES TO THREE BANQUETS . 


National an d | 
souver 


her BRONX RETAIL JEWELERS og ageetierne had as its principal speaker at its 2lst annual banquet, held Feb. 14, at the Hotel Astor, New 
Baringer, Gloversville, N president of the New York State Retail Jewelers ciation. More than 300 persons attended. Nationa! 
tate and association officers were guests at the table of Isidor Geffen, president. David Greenberg was toastmaster 
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CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 
F.X. ZIRNKILTON #iitaceten 


PHILADELPHIA 


ZIRNKILTON 








MOUNTINGS 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Our Scheol.”’ 


JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 

















BYARD F. BROGAN 


Manulacturer of Distinctive Diamond 


Mountings and Wedding Rings 
Philadelphia 


805 Sansom Street 








C oO ee om. 


MANUFACTURING JEWELERS 
SINCE 1907 


SPECIAL ORDER WORK—REPAIRING 
711 SANSOM ST. PHILADELPHIA 








Philadelphia College of Horology 


BCHOOL FOR WATCHMAKERS 
JEWELERS AND ENGRAVERS 







ak Broad and Somerset Streets 
Je PHILADELPHIA, PA. 








ELGIN & CYMA 
—— WATCHES ——. 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
* Wholesale Distributors to the Trade” 








ORDER YOUR 
TELECHRON and REVERE 


Electric Clocks 
SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 
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PHILADELPHIA 


Mrs. William Morgan, ,who for over 
35 vears conducted a store in Elizabeth- 
town, Pa., died Jan. 25, after a lingering 
illness. 

Walter Lee Smith, well-known  en- 
graver, 1001 Chestnut St., died Feb. 11, 
at his late residence, 7358 N. 20th St. His 
widow, Mrs. Nan Smith, survives. 

Leon Sickles, of M. Sickles & Sons, 904 


Chestnut St., returned home the latter 
part of February after a three weeks’ 
sojourn in Cuba, accompanied by Mrs. 


Sickles. 

The Horological Guild of Philadelphia 
at its recent monthly meeting, at the 
Y.M.C.A., 1425 Arch St., head H. C. 
Holt deliver a technical lecture on “Gears 
& Depths.” 

Raymond Halberstadt has joined the 
sales force of Louis Sickles, 1015 Chest- 
nut St., and will call on the trade in Penn- 
sylvania, New Jersey and the Eastern 
shore of Maryland. 

Mrs. Mary A. Becker, wife of Louis H. 
Becker, South Philadelphia jeweler, died 
Jan. 28, of a heart attack. In addition 


to her husband, a son, Louis, Jr., this 
place, and a daughter, Mrs. Philip A. 
Randall, of Washington, D. C., survive. 


Vance Rogers, of E. D. Rogers & Son, 
Hummelstown, Pa., was married Feb. 
at Hagerstown, Md., to Miss Helen 
Tasker, Duncannon, Pa. Upon their re- 
turn from a wedding trip to Florida they 


will reside in an apartment above the 


; store. 


Gabriel H. Mayer, 75, president of the 
wholesale optical house of Geo. Mayer & 
Co., Inc., died Feb. 15, at his home, 545 
S. 46th St. He had been actively engaged 
in business until three days prior to his 
death. He became associated with his 
brother, George, of the firm of Geo 
Maver & Co. in 1844. He its survived by 
one daughter 

Frank C. Pequignot, who conducted a 
retail business in the Land Title bldg., 
here, died Jan. 30, in Jefferson Hospital 
from a stroke suffered the day before. 
He was aged 56 In 1899 the deceased 
entered the business established in 1854 
by his father, Z. J. Pequignot He took 
control of the business in 1909. He was a 
number of fraternal and 
Surviving are his 
laugh 


member of a 
social organizations 
widow, his mother, a son, four 
ters, a sister and two brothers 


Second-Hand Watch Legislation 
Proposed in Maryland 





BALTIMORE, Mp.—Under provisions of 
a bill which has been introduced in the 
Maryland General Assembly, the seller 
of second-hand watches must mark such 
watches plainly with tags signifying that 
they are second-hand. His advertising 
also would be required to state clearly 
that the watches offered for sale are 
second-hand. The seller also would be 
required to keep a record of each sale 
for at least a year. 

Fines for violation of the proposed law 
would range from $100 to $500 and jail 
sentences of from 10 to 100 days also 
would be provided. The bill is modeled 
after New York State’s second-hand 
watch law. 


U. S. Time Chief to Be Speaker at 
Tennessee Convention 


CHATTANOOGA, TENN.—The Tennessee 
Watchmakers & Jewelers Association has 


14] 


named the Read House, this city, as the 
convention hotel, May 2 to 4. 

Dr. Ralph Gould, chief of the Time Sec 
tion of the United States Bureau of Stand 
ards, will speak, and leaders in all phases 
of the industry are expected to address 
the various sessions. It is expected that 
every watch factory in America will have 
a display. J. E. Coleman, president, an 
ticipates that the convention will have the 
aspect of a sectional rather than a state 
gathering. 


CHARLES H. PORTER 


CHARLESTON, W. Va.—Charles H. Por 
operated a watch repair 
and jewelry shop in the Arcade Build 
ing, died Feb. 13 after a two months 
illness. He was the son of the late George 
W. Porter, one of the first 
this section. 


ter, 60, who 


jewelers in 


J. FRANK GOUDY 


FAIRBURY, ILL.—J. Frank Goudy, 69 
who for the last +1 years had conducted a 
store here, died Feb. 7, after a 
short illness. Mr. Goudy was an appren 
tice watchmaker in McLeansboro and 
later was in business seven years at En 
field 


jewelry 





SIMMONS’ ROSARIES and JEWELRY 
Complete Stock Or Hand 


GEorRAituPs &Co. 


SCRANTON, PENNA. 
“FACTORY DISTRIBUTORS” 


RHODANIZING 
PREVENTS SILVER TARNISH 
SEND US YOUR SILVERWARE 
AND WE WILL FURNISH ESTIMATE 


KEYSTONE SILVER CO., INC. 
733 SANSOM ST., PHILADELPHIA, PA 




















SPECIAL ORDER WORK IN 


PLATINUM AND GOLD 
HIEGL & HLAVATSCH 


Mfg. Jewelers 
720 SANSOM ST. PHILADELPHIA, PA 
Repairing. Satisfactory Serviee for Over 20 Years 











DIY 


STERLING 


72 K STREET BOSTON. MASS 








OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reportec 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 


























WHERE TO BUY 








DUB-L-LOK 
WORKS AUTOMATICALLY 







The Safest Safety Catch 
Sample on request 


WELLS MFG.CO.“*ES%° 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address: 


Administrative Office 
1112 BOYLSTON STREET 


Boston, Massachusetts 


SOUTHERN ROSE 
REPOUSSE 


ANCHESTER 
SILVER COMPANY 


VIDENCE RHODE ISLAND 


V 


. PRO 





© HO Send for Catalog 
Sterling Silverware 


and Novelties 


— iN 

G.H.FRENcH & COMPANY 
Teliertinilhu 

2 coma MASSACHUSETTS 





NORTH ATTLEBORO 





MIRPO SILVER POLISH DE LUXE 


Best. Non-poisonous. Non-inflammabdi- 
Easily applied; easily removed. 

Order thru your jobber or direet 

Write for free sample. 


MIRPO PRODUCTS MFG. CO 


LaPORTE, INDIANA 


Amertea’s 











aUTTLe 


TuTTLe Bin 
® SILVER Kage Ramm 
aor mans = CO-INC 


owe vat 
sereurne 107 











A superior polish — backed 


by over o century of expe 


EAM 
POLISH 


ence in the manufocture of 
fine silverwore. For use and 


resole—boarrels to 3 oz jors 


REED BARTON Taunton, Mass. 





PVER SAK? 











PROVIDENCE: 


Mr. and Mrs. Ralph S. 


Hamilton, Jr., 
sailed Feb. 16 from New York on the 
Monarch of Bermuda for Bermuda. 

Mr. and Mrs. George F. Berkander 
observed the 25th anniversary of their 
wedding Feb. 5 at their home on Adelaide 
Ave. 

Frederick B. Thurber, president of 
Tilden-Thurber Corp., sailed Jan. 27 
from New York on the Manhattan for a 
trip to Europe. 

S. Nathan & Co., Inc., have removed 
their local office from 212 Union St. to 
40 Fountain St., where C. Alden Aldrich 
will continue in charge. 

Archibald Silverman, of Silverman 
Bros., has been appointed general chair- 
man of the Palestine Appeal Campaign 
for 1937 in Rhode Island. 

Ernest E. Schearer, 56, for the past 
four years a commercial artist in the 
employ of the L. G. Balfour Co., Inc., At- 
tleboro, died in that city Jan. 19. 

Frederick Khrone, who had been as 
sociated with the manufacturing jewelry 
industry of this city for nearly half a 
century, died at the Rhode Island Hos- 
pital Feb. 7. 

Rufus King, for 60 years a jewelry 
worker in the Attleboros, the last 30 in 
the employ of the Bugbee & Niles Co., 
Inc., North Attleboro, retired from ac- 
tive work the past month. 

Perry A. Fuller, 75, died at his home 
on Webster Ave., here on Feb. 3. Born 
in Wisconsin, he came to Providence as 
a boy and learned the gold plating busi 
ness. Later he became a manufacturing 
jeweler, retiring about 15 years ago. 

Mrs. Fannie M. Mason, widow of 
John L. Mason, one of the old-time manu- 
facturing jewelers, died Feb. 12 at the 
home of her son, William H. Mason, 
for many years a correspondent of the 
JEWELERS’ CIRCULAR-KEYSTONE, in her 
94th year. 

Lazare Kaplan, cleaver and polisher of 
the Jonker diamond, of Lazare Kaplan & 
Son, Inc., 64 Fulton St., New York, gave 
an interesting lecture on the cleaving of 
this great stone before members of the 
Central New England Guild of the Amer- 
ican Gem Society, Feb. 10. 


Mrs. Alice Almira Frost, widow of 
Walter B. Frost, for many years editor 
and publisher of The Manufacturing 


Jeweler, this city, died Feb. 15, at her 
home here. She was in her 79th year. 
She leaves two sons, W. Louis Frost and 
Harry B. Frost, who continue the publica- 
tion of the paper. 

Glines & Rhodes, an old North Attle- 
boro gold and silver refining business, has 
been sold by its owner, Mrs. Mary E. 
Rhodes, to Ralph E. Crowell and H. 
John Straker. Death claimed the three 
members of the firm of Glines & Rhodes 
within a two-year period. They were 
Albert B. Glines, Charles E. Rhodes and 
J. Thompson Rhodes. 

Baird-North Co., Providence, has been 
incorporated under the laws of Rhode 
Island to conduct a business of jewelry 
and allied merchandise with capital of 
600 shares of common stock of no par 
value. Incorporators are: Sidney Gutten- 
tag, Brighton, Mass.; George B. Nathan- 
son, Brookline, Mass.; and Daniel 
Hershman, Roxbury, Mass. 

The Webster Relief Association, com- 
posed of employees of the Webster Co., 
North Attleboro, which during its 25 
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years’ existence has made numerous pub 
lic donations as well as taken care of its 
regular relief activities, held its annual 
meeting Jan. 28 and elected J. Lorenzo 
Sutherland, president; August R. Funke, 
secretary; William H. Robinson, trea 
surer. 

The name of the long-established jewel- 
manufacturing firm of McRae & Keele: 
Co., Inc., Attleboro, Mass., was changed 
on Feb. 1 to Pitman & Keeler. This is 
a partnership of L. E. Pitman and L. P. 
Keeler who have been conducting the 
business since 1924. ‘The change will in 
no wise affect the personnel or policy of 
the firm which manufactures bracelets, 
compacts, cigarette cases, etc. sold 
through wholesale jewelers. 

A patent decision of major importance 
to the jewelry industry was_ recently 
handed down by the United States Court 
of Appeals for the Eastern District of 
New York. It covers an extended con- 
troversy in the chain tie holder industry 
on the suit of Swank Products, Inc., 
against Lordd’s, Inc., a New York haber- 
dashery concern, and defended by Curran 
Mfg. Co. of Providence, R. I., manufac- 
turers of the tie holder in question. The 
Court of Appeals upheld the previous 
decision of the District Court, which was 
in favor of the defendants, by declaring 
that all the claims sued on by the plaintiff 
were invalid for want of invention. 


F. A. Ballou, Jr., Reelected Head of 
Jewelers Board of Trade at 
Directors’ Meeting 


PROVIDENCE, R. I.—Frederick A. Ballou, 
Jr., of B. A. Ballou & Co., Inc., this city, 
was reelected president of the Jewelers 
Board of Trade at a meeting of the board 
of directors here Feb. 19. Other officers 
named were Russell G. Scott, of Reed & 
Barton Corp., Taunton, Mass., first vice 
president; Edgar E. Baker, of the W. R 
Cobb Co., Inc., here, second vice-presi 
dent; Horace M. Peck, secretary and 
treasurer, and Robert C. Knox, assistant 
secretary-treasurer. 

Howard L. Carpenter, of the Albert 
Walker Co., here, was elected a member! 
of the executive committee to succeed 
Edgar M. Docherty, of the William C. 
Greene Co., Inc., this city, who has re- 
tired. Mr. Docherty has served continu- 
ously on the committee since 1930. Other 
members of the executive committee now 
are Mr. Ballou and Royal J. Gregg, of 
Ostby & Barton Co., Inc., of this city. 





Cartier Executive Dies 


Rene Revillon, vice-president of Car- 
tier's Paris jewelry house, well known in 
Paris, London and New York, died at 
the age of 48, Feb. 23, in the French 
Hospital, New York, after a short illness. 
He had been in New York on a business 
visit since December. The deceased had 
been vice-president of Revillon Fréres, a 
leading New York fur establishment for 
a number of years. His widow is Anne 
Marie Cartier, daughter of Louis Car- 
tier, head of the Paris jewelry house. 





Nathan M. Samuels, Elmira, N. Y., 
jeweler and pawnbroker who retired sev- 
eral months ago because of ill health, died 
Jan. 31, after an extended illness. 
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Funeral services tor Theodore Neu 
haus, 70, retired jeweler, were held Feb. 
§. Burial was in Walnut Hills Cemetery. 

William L. Garett of Carrolton, Ga., 
Southern representative for a local whole- 
sale house, was in Cincinnati for a short 
visit. 

William I. 
sentative for a 


Black, traveling  repre- 
jewelry firm in the 


Queen City, spent a few days at the 
Bethesda hospital for a minor throat 
operation, before going on the road. 


The flood made the Dayton, Ky., home 
of William Grogan, watchmaker and 
member of the Cincinnati Guild, unin- 
habitable. Another watchmaker whose 
home was damaged by flood water was 
John Flint, across the river from Cin- 
cinnati. 

The third annual convention of the 
Ohio Watchmakers Association was held 
at Hotel Waldorf, Toledo, Ohio, Feb. 28. 
M. A. Rougeaux, Toledo, president of 
the state association, presided, with the 
Toledo Guild acting as host. A group of 
15 Cincinnatians attended. 

Henry Von Unruh, local jeweler and 
president of the Ohio Retail Jewelers 
Association, is a candidate for director 
of the City Charter Committee. Von 
was a Charter candidate for City Coun- 
cil four years ago. He is interested in 
the form of municipal government that 
has prevailed in the Queen City for 12 
years. 

Three recently patents are of 
interest to Cincinnati and embrace watch 
display boxes together with a clock face 
made of bent glass. The former patents 
were issued to Benjamin S. Katz, presi- 
dent of the Gruen Watch Co., while the 
latter was issued to Gustave F. Mattman 
who in turn assigned it to the Cincinnati 
Advertising Products Co. 

Andrew J. Duhme, 88, who conducted 
a jewelry business for many years at 717 
Madison Ave., Covington, Ky., died at 
his home 19 E. Twelfth St., that city, Feb 
8, after a prolonged illness. He was 
born in Cincinnati. He 
years ago, turning the store over to his 
sons, J. Herman and Charles E. Duhme. 
Mrs. Duhme, the two sons and two 
daughters survive. 

Albert Sauer, retail jeweler at 625 
Monmouth St., Newport, Ky., a part of 
Greater Cincinnati, returned to the Queen 
City from Richmond, Va., just as the 
Ohio River flood was at its height. Mr. 
Sauer was a delegate from Campbell 
County, Ky., to the inauguration at 
Washington, D. C., on the 
“Happy” Chandler special. He went to 
Richmond from Washington to visit his 
daughter, Sister Albert Clare, at the Sis- 
ters of Charity convent in Virginia. He 
is the father of Albert Sauer, Jr., head of 
the tubular watch strap concern in Cin- 
cinnati. 

The Town Criers had as guests Feb. 
12 Paul Seibel, assistant sales manager 
of the Hamilton Watch Co., and Russell 
Ross, New York City, who is to be Cin 
cinnati representative of Oneida Ltd 
The session was presided over by Ed 
ward W. Jacocks, president, who re- 
turned from a two weeks’ vacation at 
Panama City, Fla., preceding his spring 
trip. Others who attended included Mau- 
rice C. Gerwe, a_ recent bridegroom; 
J. Charles Hummel, secretary of the 
group and Robert H. Stocker, president 


issued 


retired several 


Governor 
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CINCINNATI: 


of the Cincinnati Wholesale Jewelers & 
Manufacturers Association. The atten- 
dance was small due to the usual spring 
traveling activity as practically all of the 
men are on the road. The Criers were 
among the first to contribute to the local 
Red Cross fund 


$2,600 in Jewelry and $79 in Cash 
Looted by Safe-Crackers; 
Other Robberies 


PROVIDENCE, R. I.—Ripping open two 
safes in the office of the A. J. Dennison 
& Co., manufacturing jeweler, Riverside, 
the night of Feb. 13, robbers obtained 
gold, gold-plate and silver and emblem- 
atic jewelry valued at $2,600 and $79 in 
cash. 

It was learned that three men were 
seen leaving by the rear door carrying 
the loot and were met by two others who 


apparently had acted as look-outs. They 
were driven away by a sixth man. Two 
large safes were drilled open. The loot 


consisted of gold fraternal and school pins 
and charms, and German silver bracelets, 
$500 in gold and $250 in gold scrap. 

Three youths are held in connection 
with the robbery of the Kirkpatrick 
Jewelry Co., 624 Francis St., Saint Jos- 
eph, Mo., on Jan. 16, of watches valued 
at about $1,000. Two of them are alleged 
to have sneaked the watches from trays 
while the third attracted the attention of 
a clerk elsewhere. 

Other robberies included: 

Mell Jewelry Co., 39 Main St., Taun- 
ton, Mass.—Thirteen wrist watches with 


retail value of $439, partially insured 
against theft, stolen from smashed win 
dow, Jan. 26. 


Rogers & Co., 15 S. High St., Columbus, 
O.—Rings valued at several hundred dol 
lars taken from broken display window, 
Feb. 1. One ring was found on person 
of transient who was struck by auto an 
hour later. 

Samuel Cooper, 698 Broadway, Bay- 
onne, N. J.—Complete set of safe-crack 
ing tools found in store by police, at 
tracted by burglar alarm, Jan. 31. 

Morgan’s Inc., 121 S$. Washington Ave., 
Lansing, Mich—Upwards of $500 in 
jewelry reported taken from broken show 
window, Jan. 30 About 18 watches 
missing. 


MRS. HARRY STEGEMAN 


CINCINNATI—Mrs. Mabel  Stegeman, 
wife of Harry Stegeman, president of 
the Wadsworth Watch Case Co., Dayton 
Ky., died early Friday morning, Feb. 19, 
at the Jewish Hospital, here, after sev 
eral months illness. She was a membet 
of the Highland Country Club and St. 
Andrew's Episcopal church, Fort Thomas. 
Besides her husband she is survived by 
a son, Thomas Stegeman, associated with 
the watch case company. 


DIAMOND LEVY LOWERED 


WasHinGctTon, D. C.—Word has been 
received by the Department of Com- 
merce that by a recent law of the State 
of Bahia the export duty on diamonds 
and precious stones was fixed at 5 per 
cent of the official value of the product. 
Formerly the export duty on diamonds 
was 10.9 per cent and on precious stones 

per cent 


145 








WHERE TO BUY 











10% Iridium Platinum Mountings by 
SCHIRA BROS. 
PLATINUMSMITHS 
15 W. Sixth St., Cincinnati, Ohio 
PLATINUM WORK A SPECIALTY 








PETER HENRY & SON 
WATCH CASE REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., 5th & Race Sts., Cincinnati, Ohio. 


Cive us a trial. 








Surplus Outlet Co. 


Cash buyers of complete 
Jewelry Stores or your surplus 
stock. References, Jewelers’ 
Board of Trade and American 
National Bank, Chicago. All 


communications confidential. 


PAUL ROSENBERG, Mgr. 
5 So. Wabash Ave., Chicago, Ill. 


















WE BUY 
JEWELRY STOCKS 


ANYWHERE IN U.S. A. 
Cash Paid — No Chiseling 
Any Size — Any Amount 
WRITE — PHONE — WIRE 
INDIANA GOLD-SILVER CO. 


334 W. Chestnut St. 
LOUISVILLE, KY. 













SANDSTEEL 
QUALITY MAINSPRINGS 


CROSSCURVED CONSTRUCTION PRESERVES 
THEIR POWER AND RESILIENCE 


QUALITY BACKED UP BY SERVICE 
We have made, to orders for One Only or 
one quarter dozen, a thousand odd sizes 
of mainsprings for Watchmakers who 
needed them. 
Made in U. S. A. by 


WATCH-MOTOR MAINSPRING CO., INC. 
145 Hudson St. New York City 


Order from your Jobber 
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GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 


416 CLARK BUILDING 
PITTSBURGH, PA. 


Telephone: ATlantie 1465 








REPAIRING 
JEWELRY & SILVERWARE 


PLATING 
GOLD—SILVER—RHODIUM 


ENGRAVING 


SPECIAL ORDER WORK 
HEEREN & COMPANY 


Successore to Heeren Bros., Company 


140 8TH ST., PITTSBURGH, PA. 








THERE’S SOMETHING 
IN THE NAME! 


ELGIN WATCHES 
WALTHAM WATCHES 
HADLEY ATTACHMENTS 
SIMMONS PRODUCTS 

RONSON PRODUCTS 
1847 ROGERS BROS. 
WM. ROGERS & SONS 
ONEIDA COMMUNITY LTD. 
WESTCLOX 
SETH THOMAS 
GENERAL ELECTRIC 
CLOCKS 
INGRAHAM CLOCKS 
INGERSOLL-WATERBURY 
NEW HAVEN CLOCKS 
KADETTE RADIOS 
SIGNAL FANS 


ALL THE ABOVE LINES 
AVAILABLE FROM OUR STOCK 


THE SAMUEL 


WEINHAUS 


COMPANY 


720-722 Penn Ave., Pittsburgh, Pa. 




















PITTSBURGH: 


Terheyden Co., Inc., 530 Smithfield St., 
is now taking inventory. 

The jewelry repair shop of Arthur E. 
Foster, Fremont, Ohio, was damaged by 
fire Feb. 4. 

Louis Grau of Grau & Huber, Clark 


Building, has recovered from an attack | 


of influenza. 

Harry Landaw of Landaw Bros., Clark 
Building, has returned from a_ business 
trip to New York City. 

Saul Isross and LeRoy Shaw of the 
Shaw-Rogers Co., Inc., Akron, Ohio, are 
vacationing in Miami, Fla. 


Emanuel DeRoy, manager of the Johns- 


town, Pa., branch for S. H. DeRoy, spent 
a few days in Pittsburgh recently. 

Charles Mann of Beaver Falls and Abe 
Levenson of Charleroi, Pa., were in Pitts- 
burgh recently buying spring merchan- 
dise. 

Al J. DeRoy and Norman DeRoy, both 
of Joseph DeRoy & Sons, have returned 
from the East where they had gone on 
business. 

Gus Bastheim, president of the Henry 
Wilkens & Co., Inc., 615 Liberty Avenue, 
and Mrs. Bastheim, are sojourning at Hot 
Springs, Ark. 

Dan Rosenshein, Masontown, Pa., and 
William Moss, Monessen, Pa., were re- 
cent out-of-town buyers to call upon the 
local wholesale jewelry trade. 

Raymond Gaber, sales representative 
for Martin Gluck & Sons, Inc., Clark 
Building, has returned from a successful 
business trip through the tri-state area. 

H. F. Segelhorst, who for nearly 40 
years was associated with Samuel Wein- 
haus Co., Inc., 720 Penn Avenue, has 
opened wholesale jewelry quarters for 
himself at 204 Clark Building. 

C. Proessler & Son Co. are remodeling 
a new store for Crown’s Credit Jewelers 
at New Kensington, Pa. The same com- 
pany also are making new fixtures fo 
Morris Borof at Monessen, Pa. 

Caro Yamaoka of K. Mikimoto, New 
York; S. E. Church of Church & Co., 
Inc., Newark, N. J., and Sidney Fiddle- 
man of England, Klein & Levy, Inc., New 
York, called upon the Pittsburgh trade 
recently. 

Word has been received in Pittsburgh 
of the death of W. A. Carpenter, of 
Ravenna, Ohio, which occurred at his 
home Saturday, Jan. 30, from a heart 
attack. Mr. Carpenter operated one of 
the old-established jewelry houses in that 
city. 

The Cleveland Lamp Co., manufactur 
ers of Dia-Ray lamps, have moved their 
general ofhces and factory from 727 Pros- 
pect Ave. to 1819 E. Ninth St., Cleveland. 

Cutting through a window at the Alvin 
jewelry store, 330 Diamond St., early on 
the morning of Feb. 14, thieves took a 
quantity of miscellaneous jewelry. 

I. S. Oblonsky and Nat Lipsitz, for- 
merly with Klivan’s Jewelry Co., Inc., 
Youngstown, Ohio, have opened a jewel- 
ry business for themselves at 242 E. 


| Federal St. in that city, under the name, 


Oby’s. Messrs. Oblonsky and Lipsitz were 
in Pittsburgh late in January purchasing 
merchandise for the opening Feb. 15. 

Francis A. Keating, president of Gro- 
gan Company, Inc., has filed his first 


| annual report as treasurer of the Pitts- 


burgh Convention and Tourist Bureau. 
(Please turn to page 145) 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 


IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








WATCH MATERIALS 
JEWELRY SUPPLIES 
+ 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 
VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 











EXPERT JEWELRY 
ENGRAVING 


Our staff of four engravers assures you of 
prompt and efficient service at moderate 
prices. Engraving exclusively. 


Cc. F. HILLEGAS 


415-A Clark Bldg., Pittsburgh, Pa. COurt 6688 














Zz 
GOULD and SIDLVIEIR 


Scrap and Wastes 
PURCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 
* 


GOLD, S!LVER, PLATINUM, alloys 
and KARAT GOLDS. etc., furnished 





=—-_T, 




















VERNON-BENSHOFF CO. 


Clark Building _— Pittsburgh, Pa. 
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Pittsburgh 
(From page 144) 


\ccording to the Bureau, nearly 50,000 
lelegates gathered in this city for a total 
of 152 conventions last year and the 
visitors are reported to have spent near- 
ly $2,000,000. The Bureau is supported 
by leading mercantile and_ industrial 
establishments. 

Three jewelry store robberies in this 
territory were committed within the past 
few weeks. On Jan. 24, $2,000 worth of 
merchandise was stolen from the Grau 
Jewelry Store, 613 E. Ohio St., North 
Side, when burglars disconnected the 
alarm system and broke in through a 
cellar door. On Jan. 27, merchandise of 
undetermined value was taken from the 
show window of the William J. Kappel 
Co., Inc., jewelry store, 405 Federal St., 
after the window had been broken with 
a padded brick. Early on the morning 
of Feb. 13, two thugs smashed the display 
window of the Thomas & Thomas jewelry 
store, 346 Beaver Avenue, Sewickley, Pa., 
and escaped with loot valued at $300. 


Competition for American Jewelry 
Designs 


A competition for American jewelry 
designs has been started by The Manu- 
facturing Jeweler in an endeavor to build 
up the quality and artistic merit of 
jewelry made in this country. The com- 
petition is open to any one in the United 
States and a strong effort is being made 
to secure as many entries as possible. 

[here are many in the jewelry industry 
in this country who are of the opinion 
that there is at hand in America talent 
capable of originating jewelry styles and 
designs of artistic merit which will ap 
peal to the public in this country and such 
a competition is directed toward bringing 
out this type of talent. 

All designs submitted must be wholly 
original and be made in anticipation of 
fall and winter jewelry styles for 1937. 
All designs must be practical to put into 
mass production for the popular price 
jewelry trade and must be submitted on 
or before April 15 to The Manufacturing 
Jeweler, 42 Weybosset St., Providence, 
R.. 4. 

Drawings must be on uniform sign 
paper, 814 x 11 inches. Designs must be 
of a brooch, clip, necklace, earring, com- 
pact, ring or an article of men’s jewelry 

Prizes in cash awards are announ-ed 
as follows: 


Drawing in Colors 

First Award—$100 by New England 
Manufacturing Jewelers’ and _ Silver 
smiths’ Association. 

Second Award—$25 by Rolled Gold 
Platers’ Association. 
Finished Sample Piece 

First Award—$100 by The Manufa: 
turing Jeweler. 

Second Award—$25 by Metal Finding 
Manufacturers’ Association. 

Honorary Mention Awards 

There will be additional cash awards 
to be given to those competitors in the 
opinion of the Committee of Awards d 
serving of honorary mention 

R. Wallace & Sons Mfg. Co., Ine., 
Wallingford, Conn., have announced the 
election of Clifford S. Thompson as as 
sistant treasurer. For the past few years 
Mr. Thompson has been comptroller of 
the company, with which he has been 
identified for nearly 20 years. 
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jeweler in Chicago for more than 43 
years, died at his home, 3934 Pine Grove 
ave., Feb. 21, after an illness of more 
than six months. Mr. Braude was head 
of the firm of Emil Braude & Sons, Inc., 
29 E. Madison st., and has always taken 
an interest in the affairs of the trade. 


one of the founders of the Marks Nathan 
Jewish Orphanage, a director of the 
Hebrew Sheltering Home and a member 
of the board of education of the Jewish 
charities of Chicago and of the Hebrew 
Theological college. He is survived by 
his widow, and four sons, Judge J. M. 
Braude of the Municipal court, Lester 
Benjamin, and Abraham, and one daugh 
ter, Mrs. Freda Meyerson. Another son, 
Sydney, died about four months ago 





PITTSBURGH 
Seeks Your Patronage 


Emil Braude 


CuicaGo—Emil Braude, 68, wholesale 





JEWELRY 
REPAIRING 


DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 
BAUER & MUTSCHLER 


405 Clark Bldg., Pittsburgh, Pa. ATlantic 2336 


He was active in Jewish charities, was 








SPECIAL ORDER WORK — REPAIRING 


DIAMOND SETTING 
MANUFACTURERS OF FINE MOUNTINGS 
* 


KEYSTONE 
JEWELRY MFG. CO. 


412 Clark Bldg., Pittsburgh, Pa. ATlantic 5782 




















No. 3 of a Series of Advertisements showing recent Jewelry Store Modern- 
izations in the Tri-State Area of Pennsylvania, Ohio and West Virginia by 
C. Proessler & Son Co. 
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Proper Display of Merchandise 
Leads to Successful Selling 


FOR EXAMPLE Note the O n W Ca r ; 
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Phone CEdar 1716 


C. PROESSLER & SON CO. 


1221-1227 PENNSYLVANIA AVE. PITTSBURGH, PA. 
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CENTRAL WATCH CoO. 


WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 


Prompt Service 
5 South Wabash Ave. 


CHICAGO, ILL. 
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SWARTZ & CO. 


10 S. Wabash Ave. 


Chicago, Ill. 











TRADE WATCH REPAIR WORK 
KRUSE & COMPANY 


640 ARCADE BLDG. 
ST. LOUIS, MO. 
When others fail to satisfy you try us. 








THINK OF 


FULLER 


WHEN You THINK OF 


FINDINGS 


ORDER FROM YOUR JOBBER 

















THETA KAPPA 
NL 





Now available to Jewelers 


The original art etch membership 
plaques etched in pure bronze— 
richly oxidized, artistically colored. 
A good selier at $1.50 each 
Wholesale, $10.80 per dozen 
Write for folder to Art Etch Dept., 
West Coast Engravers, 729S.W.Oak St., Portland, Ore. 








Srcomparable 


OUR WORK COSTS NO MORE THAN 


Whleh, Case Teparuny] 


ORDINARY WOR 
BECKER-HECKMAN 


29 E. Madison St. 


co. 
CHICAGO, ILL. 





USE 
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NEWALL 
“Quality” Findings 


Your Wholesaler has them. 
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VALANCES 


An inexpensive 
way to improve 
DISPLAY 
WINDOWS 
Send Glass Sizes for 
Samples and Designs. 
Camden Artcraft Co. 
160 N. Wells St. 
CHICAGO 


CHICAGO: 


J. N. Kerr, of Kerr & Erwin, Lan- 
caster, Pa., transacted business in Chi- 
cago last month. 

William Gibson of Cole & Young Co., 
Inc., left Jan. 23, with Mrs. Gibson, to 
spend a month or two in Miami. 

The Busch Kredit Jewelry Co. opened 
a new outlet at 37 E. Madison St., recent- 
ly, with Louis Cutler as manager. 

Arnold Price, credit manager of ‘The 
Ball Co., Inc., made a brief airplane 
business trip to New York last month. 

John F. Konrad, an Oshkosh, Wis., re- 
tail jeweler, spent several days in Chi- 


cago last month on a vacation business 
trip. 
Samuel Greenstein, 32, owner of the 


Green Jewelry Co., 464 S. State St., died 
Jan. 28 at Mount Sinai Hospital after a 
short illness. 

A. W. Levy, manager of the Star 
Watch Case Co., Inc., Chicago ofhce, re- 
cently returned from an extended busi- 
ness trip to New York and the East. 

M. H. Snyder, of A. Graves & Steuwer 
Co., Inc., Memphis, Tenn., accompanied 
by Mrs. Snyder, were among the visitors 
to the wholesale houses here last month. 

Fred Gottlieb, of Frederick M. Gottlieb 
& Co., who has been in Europe for the past 
six weeks on a business trip, is expected 
to return home about the middle of this 
month. 

Melvin L. Goldman, son of Louis Gold- 
man, senior member of Goldman, All- 
house & Healy, is now associated with the 
law firm, specializing in corporation and 
tax work. 

Carl Senf, diamond setter, and John 
Heinsius, jewelry and_ repairs, have 
moved from room 705 of the Heyworth 
building to more spacious quarters in 
room 1202. 

Leonard R. Wick, of Mitchell, S. D., 
spent several days here last month en- 
route to Mobile, Ala., and other southern 
cities for a vacation trip. He was ac- 
companied by Mrs. Wick. 

I. B. Miller, connected with the jewelry 
trade for the past 40 years, has been ap- 
pointed representative of the Louis Watch 
Co., 580 Fifth Ave., New York, for Chi- 
cago and the Mid-West territory. 

William E. Brill, of the Elgin National 
Watch Co., who recently returned from 
a business trip to Toronto, sailed on Feb. 
24 for Europe, where he will spend six 
weeks in the interest of the company. 

John S. Braude, well known in the dia- 
mond trade for many years, is now asso- 
ciated with A. & J. Roselaar, diamond 
importers, and will call on the trade of 
the larger cities ex-ept Chicago and New 
York. 

P. G. Marshall, representative of Spei- 
del Corp. and Progressive Ring Co., for 
many years located in the Columbus 
Vaults, has recently moved into more de- 
sirable quarters in room 803 of 31 N. 
State St. 

Joseph M. Steele, who for many years 
has been calling on the trade in Illinois, 
Michigan and Wisconsin, was injured in 
a railroad accident at Bloomington, IIL., 
and is confined to a hospital there. Re- 
covering satisfactorily, he expects to be 
on the road again about March 20. 

David Hilfer and Elmore Patzwald 
opened a new jobbing house in room 705 
Heyworth building Feb. 15 to operate as 
Hilfer-Patzwald Co. Both men were for- 
merly associated with Drach & Weinfeld 
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Co., Inc., and are well known in the 
trade. Mr. Patzwald will be in charge 
of the Milwaukee branch. 

W. B. Hampton, formerly with Scene- 
In-Action Advertising Co., and W. J. 
Rankin Corp., announces the formation 
of his own firm, the Display Corp. of 
America at 230 E. Ohio St. The organi- 
zation will specialize in animated and 
static displays. Mr. Hampton is president. 

Taylor Strawn, who recently resigned 
as vice-president of the Elgin National 
Watch Co., is now spending a few weeks 
in Florida and fishing in southern waters, 
accompanied by Mrs. Strawn. Upon his 
return he will devote his time to pro- 
moting the interests of other business in 
which he is interested. 

Max Marcus, who represented 
Sproehnle, Inc., for many years, is now 
with Manheimer Watch Co., Inc., and 
will represent them in the northwest ter- 
ritory including Washington and Oregon. 
Joseph Deutch, formerly with E. Bast- 
heim Co., Los Angeles, now represents 
Manheimer’s in California territory. 

Harold K. Green, representing Key- 
stone Silver, Inz, New York, and Peer- 
less Silver Co., Brooklyn, has moved from 
27 E. Monroe St. and opened a modern 
show room in 1509 of the Merchandise 
Mart. Associated with Mr. Green, who 
covers the entire Middle West, will be 
Al Bruckner, office manager, and W. W. 
Beckwith, city salesman. 

Ed. Cain & Co., Inc., located on the 
sixth floor of 31 N. State St., have more 
than doubled their space, taking in the 
entire corner suite, and installed new 
fixtures and furniture. In celebration of 
the change the executives, employees, 
salesmen, their wives and sweethearts 
were entertained by Mr. Cain with an 
evening at the Parisian Casino. 

Fred Bleuher, formerly an official in 
the firm of Stevens & Hanover, premium 
specialists, has joined the Chicago sales 
staff of R. Wallace & Sons Mfg. Co. 
H. E. Reich, Jr. of the company’s Chicago 
sales staff has been transferred to the 
Pacific Coast division. Roy Dable has 
also been added to the San Francisco 
sales staff, and Norman Daniels of the 
San Francisco office staff has been ad- 
vanced to the sales staff. 

The largest attendance in many months 
was recorded at the luncheon of the Chi- 
cago Jewelers Association Feb. 11 at the 
Palmer House. President E. E. Marshall 
presided at the business session and How- 
ard Schaeffer's committee provided musi- 
cal entertainment. A. & J. Roselaar, 
Teitelman-Danziger, Inc., George Pilzer 
and Claud Wheeler, Chicago, representa- 
tive of THE JEWELERS’ CIRCULAR-KEY- 
STONE, were elected members. 

Early last month The Ball Co., Inc., 
announced winners of the diamond sales 
contest among their representatives. The 
two grand prizes consisted of a three 
weeks’ trip to New York and the West 
Indies, including all expenses of the men 
and their wives. These were awarded to 
William Hensley, of the Kansas City 
office, and Jerry Bost, Illinois representa- 
tive. Other cash prizes went to Charles 
Wiriden, George Taylor and Joe Kucera. 

Friends of Roy B. Taft, Grand Rapids, 
Mich., were pleased to receive the an- 
nouncement last month that in the reor- 
ganization and incorporation of the J. C. 
Herkner Jewelry Co., Inc., of that city, 
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Mr. Taft becomes assistant treasurer and 
general manager. Mr. Taft announced 
that there will be no changes in the per- 
sonnel of the organization and the same 
policies which have made this business 
an institution of the city will be con- 
tinued. The business was established 
over 70 years ago and Mr. Taft joined 
the staff 32 years ago as salesman and 
advertising manager. 

The Golden Roosters, their wives, 
sweethearts and friends to the number 
of more than 300 enjoyed one of the most 
successful dinner dances in their 16 years, 
Feb. 13, in the Gold Room of the Congress 
Hotel. During the early part of the eve- 
ning Chanticleer R. Shell Hulbert, as- 
sisted by other officers, duly installed the 
recently elected new officers. Chanticlee1 
Leonard Lewy, Scratcher, Jack F. Casey; 
and Keeper-of-Nest Eggs, Arnold Price. 
A lucky silver spoon was presented to 
each guest by Mr. Hulbert and each lady 
received as a souvenir of the occasion 
a combination compact and evening bag. 


Renamed Jewelers Guild Seeks Trade 
Cooperation at Chicago 


Cuicaco—Seeking greater cooperation 
among retail jewelers throughout the 
metropolitan district, the Northwest Retail 
Jewelers Guild voted at its annual meet- 
ing last month to change the name to Chi- 
cago Retail Jewelers Guild and invite 
other local organizations and _ ‘ewelers 
throughout the country to cooperate to the 
end that an effective, representative or- 
ganization of jewelers may be had. 

Talks were made by members of the 
American Gem Society, and resolutions 
expressing appreciation were adopted. 
Members were urged to avail themselves 
of the opportunity offered by the Society 
for the improvement of the jeweler’s 
knowledge of gems. 

Officers elected at the meeting are: Carl 
H. Ander, 903 Belmont, Ave., president; 
A. G. Rolimg, 2310 Milwaukee Ave., vice- 
president, and O. L. Walker, 4336 Fuller- 
ton Ave., secretary-treasuret! 


Hammond Dividend 


CuicaGo—A special $2 dividend on its 
common stock payable March 15 to stock- 
holders of record March 1 was declared 
by directors of the Hammond Clock Co. 
at a meeting here, Feb. 22. The dividend 
is payable in cash or in 6 per cent cumu- 
lative convertible preferred stock of the 
company at the option of the stockholder. 
The last dividend, also of $2 and offering 
the same option, was paid Dec. 16, 1936. 
At that time the great majority of stock- 
holders elected to take preferred stock, 
less than 14 per cent of the dividend be- 
ing paid in cash. 


Dividends Resumed 


LANCASTER, Pa.—Directors of the Ham- 
ilton Watch Co. Feb. 21 declared a 
dividend of 25 cents a share on the com- 
mon stock, the first disbursement on the 
issue since Sept. 1, 1931, when 15 cents a 
share was distributed. The dividend is 
payable March 15 to stock of record on 
March 5. 


William A. Moser 


Freeport, L. I1—William A. Moser, 46, 
who had been proprietor of a jewelry 
store at 63 S. Main St. for the last eight 
years, died of heart attack the night of 
Feb. 24 at his home here. His widow and 
a daughter survive. He had engaged in 
business as usual the day of his death. 
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In the Field of Advertising 
and Trade Promotion 








A. Van Blarcum, who has represented 
Conklin Pen Co., Toledo, Ohio, in the 
southern territory with headquarters at 
New Orleans for the last nine years, has 
been transferred to the Colorado terri- 
tory with headquarters at Denver. J. K. 
Patterson, former Colorado representa- 
tive, has taken over Mr. Van Blarcum’s 
territory in the south. John Foster has 
been appointed to the sales force for the 
Philadelphia territory. 

* * 

More than 30,000 persons recently saw 
the new Waltham watch and clock lines 
at a special exhibit in the lobby of the 
Metropolitan Theater, Boston, Mass. The 
single watch to attract the most attention 
from both men and women was the new 
Waltham-Premier Xray, a watch with a 
transparent glass case, solid gold hands 
and numerals and 14-karat dial. The 
entire cost of the display was only $15, 
for trucking expenses. 

* * @ 

“The Flying Laboratory,’ purchased 
by Purdue University for Miss Amelia 
Earhart to conduct aeronautical research, 
will be equipped with Omega timepieces 
by the John R. Woods Sales Corp., Brook- 
lyn, American distributors for the Omega 
Watch Co., of Switzerland. Miss Earhart, 
her navigator and technician will also 
carry Omega telemeters. The three chro- 
nometers for the plane are similar to 
those used by Italo Balbo’s flying squad- 
ron which visited America in 1933. 

Listeners to International Silver Co.'s 
“1847 Musical Camera” broadcast have 
been invited each week to submit ideas 
for pictures which can be _ portrayed 


musically. The best idea submitted each 
week is worked out by Joseph Cherniav- 
sky and featured on a broadcast. The 


name and address of the person who sug- 
gested it are read over the air, and he 
receives a 90-piece jubilee service of 1847 
Rogers Bros. silverplate. One of the 
conditions of the contest has served to 
remind listeners of their jewelers, since 
it is necessary for the name and address 
of one’s silverware dealer to be included 
in the letter with the idea. Also, the 
prizes are turned over to the winner by 
his jeweler, enabling him to make a valu- 
able contact. 


Platinum Drops After Rise 


Demand for platinum raised the price 
$20 an ounce within the past month to 
the point of $68 on Feb. 1. _ Increases 
were made in jumps of $10 per ounce 
after the price had been holding steadily 
at $48. After remaining for a while at 
this figure it settled and was quoted at 
$58 per ounce on Feb. 24. Iridium also 
rose, from $125 to $135 per ounce. 

Quotations on Feb. 24 were: 


Soft $58 
Containing iridium 62 
Containing iridium 6¢ 
Cridium 13 
Palladium 5 
PRICES OF SILVER BARS 
ndon New Yor 
Spot O 
Feb 1. 44% 
Feb. 10 20 44% 
Feb. 17 07 44% 
Feb { ) 44%, 
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WHERE TO BUY 
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IN KEEPING 


WITH 


THE Diodeom.MODE 
KIRK-RICH DIAL CORP. 


HEYWORTH BLDG. METROPOLITAN 
CHICAGO, ILL. LOS ANGELES 
CAL. 
SEABOARD BLDG. ALLEN BLDG 
SEATTLE, WASH. DALLAS, TEX. 


CLARK BLDG., PITTSBURGH, PA. 











McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 
Originators of 


“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS" 

















FREE! 


Upon receipt of a request from 
you, we will send one of our 
Household Goods Inventory 
books—Every home should have 
an accurate inventory—Write 
today. 

NATIONAL JEWELERS MUTUAL 

FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BLDG. 
NEENAH, WISCONSIN 














SIMON BROS. 


Watch Repairers for the better 
trade since II. 

References from best concerns In 
the trade. 


5 S. WABASH AVE. CHICAGO 











(cme WATCH CO. 





S S.WABASH AVE. CHICAGOILL. 


USED WATCH 
MATERIALS 


Running Condition 
Good Dials 
THE PRICE OF 
NEW MATERIALS 


O-size Elgin, Waltham 
3, 
Wheels, pinions, 


$2.25—15J, $3.25 
pallet forks, etc., 








2 or 16 size Huntir 

J, $1.50 15J, $2.56 
2 size Open Face 
J, $2.25 — 153, $3.25 
16 size Oper Face 
7J. $2.00 1iJ. $3.00 
18 size Htg. Elg., Wal 
73, 75¢— 153, $1.25 


DO0WLYD YO GNIS a” 





3 at Ms . ep p a6 for all watches. 

6 size Elg., Wal., Htg. | Send sample of 

73, 75¢— 155, $1.25 what you want! All 

aa ay te Guaranteed! Remit 

10% L. 65, 75¢— | only if satisfactory. 
15J, $1.25 
























Where to Buy 
IMPORTED 
China and Glass 


Finer Ronoe 


poorer the World Over 
ailable from New York Stocks 


ROSENTHAL CHINA CORP., 149 Sth Ave., New York 








CHINA 








CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


| 
In stock for immediate delivery. Grent | 
variety of patterns and designs. } 

Wire your urgent orders. 


PAUL A. STRAUB & CO., Inc. | 
tm porters, 105-107 Fifth Ave., New York “| 
— | 

| 


ROYAL CAULDON and COALPORT. 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 
EDWARD BOOTE 35-37 W. 28rd = 


NEW YORK, WN. 


SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 
Winterling Factories | 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
489 W. 23rd St. New York, N. ¥. 





THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD, 

JOHN MADDOCK & SONS 
English Earthenware 
“GENUINE QUIMPERWARE” 
All in New York Stock 
THEODORE HAVILAND & CO., Ine. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Ine. 
129 Vifth Ave., New York, N. Y. 
MYOTT SON & CO., England 

ROYAL BAYREUTH CHINA, 
CUATEAU CHINA, 
FRANCISCAN WARE, 


Bavaria 
Czechoslovakia 
Gladding McBean & Co. 





Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 











ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 


The original production 
WM. S. PITCAIRN CORPORATION 
(04 Fifth Ave. New York, N. Y 








New Products 








Newcomers in Ronson Line 


One of the outstanding features of the 
Ronson lines for 1937 is the variation of 
finish, says Art Metal Works, Inc., New- 
ark, N. J., makers of Ronson lighters. 
In addition to chromium, many models 
are finished in dureum, a solid through- 
and-through metal alloy in rich gold ef- 
fect (particularly important now that 
yellow gold is so much in vogue) and 
rhodium, the non-tarnishing ‘diamond 
of metals.” 


Solderless Ring Finding 


Jacob Karlan of Karlan & Bleicher, 
Inc., 188 W. 4th St., New York, recently 
announced the creation of a new ring 
finding, patent pending, which is said to 
be a big labor saver as well as a solder 
saver, inasmuch as it has a_ solderless 
body. 


For Eating and Drinking 


Chase Brass & Copper Co., Inc., spe- 
cialty sales division, New York, is now 
manufacturing an electric hot plate and 
an electric tea kettle, both designed by 
Walter von Nessen. The former comes 
in polished chromium with black plastic 
handles and feet, and the tea kettle is 
finished either in polished chromium with 
ivory plastic handle and knob or in cop- 
per and brass with white handle and 
knob. In the fact that they are both elec- 
trical they are somewhat of a departure 
for Chase, although the company had 
had the snack server and the electric 
warming oven. 


Design Patent for ‘Stradivari’ 


Ihe new Stradivari pattern in sterling 
silver, by R. Wallace & Sons Mfg. Co., 
Inc., Wallingford, Conn., has been award- 
ed a mechanical patent by the United 
States Patent Office as a basic patentable 
improvement in the art of spoon and 
fork making. It has also been awarded 
a design patent. To introduce ‘“Stradi- 
vari,’ the company will launch a heavy 
Spring campaign in national magazines. 
Charles H. Gregory, sales promotion 
manager, announces ‘Stradivari’ will be 
featured until June in a list which in- 
cludes Harper’s Bazaar, House and Gar- 
den, House Beautiful, Town and Coun- 
try and Vogue. Supplementary promotion 
will include reproductions of a painting 
by Oren Ross Waggener. 


Seth Thomas Adds New Electrics 


Four new electric clocks made 
cially for the jewelry trade have 
assembled with three others of recent 
issue in attractive display stands which 
are now made available to jewelers by 
the Seth Thomas Clock Co., Inc., Thomas- 
ton, Conn. The display features popu- 
larly priced clocks for living room and 
boudoir, with cases in mahogany, walnut 
and oak, and completes a line with items 
in every price range. J. N. Van Deventer, 
sales manager, said: “Quality has not 
been sacrificed in bringing out these 
clocks at prices which make it possible 
for the jeweler to meet his competition. 
The motors have been subjected to ex- 
perimentation for five years and the 
jeweler is assured that his repair worries 
will be at a minimum.” 


espe- 
been 


Spode Coronation Ware 


Spode George VI Coronation ware will 
include two items in editions limited to 
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1000 pieces each, one a_ three-handled 
loving cup and the other a 12-inch service 
plate, says Copeland & Thompson, Inc., 
206 Fifth Ave., New York. Both of these 
are to be richly decorated in gold, spe- 
cially painted in colors and numbered 
consecutively. There will also be eight- 
inch bowls, ash trays, loving cups, beakers 
and mugs decorated with the royal cipher 
in gold and a photograph of the King and 
Queen in a gold panel. Besides these 
there will be Coronation mugs. 


Watch, Clock, Jewelry Cleaner 

The Efco Mfg. Co., of 52 Columbia st., 
Newark, N. J., makers of the new Efco 
heavy duty electric watch cleaning ma- 
chine which cleans three watches at one 
time in individual baskets, have added 
a small clock and jewelry basket as addi- 
tional equipment at no extra cost. An- 
other outstanding feature of the new Efco 
is a drying chamber containing a special 
heating element with individual motor 
driven fan to blow heated air through the 
baskets—this insures rapid and thorough 
drying. The Efco Mfg. Co. also markets 
its own scientifically compounded watch 
cleaning and rinsing fluids. 


Elgin’s “Cavalier” Series 

A quartet of “Cavaliers” has been se- 
lected by the Elgin National Watch Co. 
to lead its parade of new models for 1937. 
Introduced a short time ago, the latest 
“Cavaliers” expand the line which scored 
during the recent Christmas season. All 
are in the compact 8/0 size, and all are 
7-jewel timepieces, embodying friction- 
set jewels, full interchangeability of parts, 
a mainspring which runs 45 hours on a 
single winding, and other advantages. 


Samuel H. Whyte 


I—Samuel H. Whyte, 
64, internationally known master silver- 
smith, died Feb. 10 in Rhode Island Hos- 
pital after a week’s illness, of pneumonia. 

At 20 he came to the United States and 
entered the employ of the Gorham Mfg. 
Co. About a year later he went to New 
York and became associated with Tiffany 
Co., and afterward went to San Fran- 
cisco and entered the employ of the Shreve 
Co. In 1906 he entered the employ of the 
Reed & Barton Co., Taunton, Mass., and 
later came to Providence to join the Wil- 
liam J. Feeley Co. A short time there- 
after he once more entered the employ of 
the Gorham Mfg. Co., which connection 
lasted 14 years. 


PROVIDENCE, R. 





Where to Buy 
DOMESTIC 
China and Glass 





HAWKES CRYSTAL 
GLASSWARE 


for discriminating 
people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 





N. Y. Office: 542 Sth Ave. 
LENOX CHINA 
eC SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Made in America 
Trenton, N. J. 


1 Enox 
LENOX, INC. 











THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1937 
















Annual Banquet of the Boston Jewelers’ Club 





Forty-ninth Gathering of Organization Held at Copley-Plaza Hotel Reflects 


Business Improvement in Greater Attendance and Optimism 


Boston, Mass.—Through good times 
ind bad without a _ single break, the 
Boston Jewelers’ Club has for 49 years 
held an annual banquet and the one this 
year at the Copley-Plaza Hotel was at- 
tended by 500 members. It reflected the 
improvement in business _ conditions 
throughout the country, not only in the 


James 
Kingman, 
president. 





larger attendance but in the spirit of 
optimism which was noted. Always at 
these banquets there is genuine New Eng- 
land hospitality which makes every one 
feel at home. This vear the spirit of 
good will was more pronounced than in 
several years past. The program was 
carried out from start to finish with no 
break in the pre-arranged plans and mem- 
bers and guests declared the affair one 
of the best that the club had ever spon- 
sored. 

The guests of the evening were as 
usual seated at a long table overlooking 
the banquet hall and when everything 
was in readiness the jewelers found thei: 
respective places. At one end of the 
hall was a large Americar Hag which 
was kept in motion by an electric fan 
All stood at attention as the spotlight 
played upon the American flag during 
the singing of the National Anthem 

Following the invocation by the Rev 
J. Nicol Mark of the Hawes Unitarian 
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Church, Boston, President James King- 
man greeted the members and guests and 
the orderly serving of a fine menu pro- 
ceeded. 

While the dinner was being served the 
orchestra rendered a number of selec- 
tions and there was the usual visiting 
from table to table in continuation of the 
renewal of friendships which had oc 
curred prior to the beginning of the 
banquet. 

As the waiters served the ice cream, 
the spotlight was again brought into play 
and President Kingman then introduced 
B. J. Doyle as toastmaster of the evening. 
“B. J.” was in his usual fine fettle and 
started the entertainment features of the 
evening’s program on their way in a few 
well chosen remarks, saying that he 
wished the jewelers all kinds of good 
luck in the new year. 

Ihe entertainment was particularly ex- 
cellent and held the attention of every- 
body from start to finish. The banquet 
came to a close at 11 P. M., with a few 
brief, interesting remarks and comments 
by Toastmaster Doyle. 

The souvenir of the evening was a 
“Moore” pen and pencil set 

The othcers of the club are: James 
Kingman, president; Henry R. Arnold, 
vice-president, and Albert R. Kerr, secre 
tary-treasurer. The directors are: Arthur 
M. Horne, Carl F. Lawton, L. Blaine 
Libbey, Howard A. Martin, James H 
Parks and William L. Stone. 

Charles O. Housman was chairman of 
the reception committee, assisted by 
Nathan Alberts, G. B. Anderson, E. C 
Cotter, Allen Davidson, Sydney DeYoung 
F. W. Goudey, L. C. Graham, W. H 
Harber, S. W. Higgins, E. B. Horn, A. S$ 
Kelley, E. W. Kirby, H. O. Knight, Fred 
erick Lapham, I P. Lingham, E. (¢ 
Mavo, H. R. Page, D. C. Percival, Jr, 
Elmer C. Read, B. D. Shreve and F. 7 
Widmer 


Some of the members and guests at the Boston Jewelers’ Club’s annual banquet. 
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The guests listed at the head table 
included Charles G. Hurley, governor of 
Massachusetts, who was unable to be 
present at the opening of the banquet 
but who came later; Frederick W. Mans 
field, mavor of Boston, who found that 
it was impossible for him to attend the 
dinner because of a previous important 
engagement. Those at the head table in 
cluded: F. W. Cook, Secretary of the Com 
monwealth of Massachusetts; Rear Ad 
miral Walter J. Gherardi, U. S. N 
commanding First Naval District, Bos 
ton; Maj. Gen. Fox Conner, U. S. A., 
commanding First Corps Area, Boston; 
Capt. C. C. Soule, U. S. N., Chief of 
Staff, First Naval District; Brigadier 
Gen. William H. Wilson, U. S. A., Chief 
of Staff, First Corps Area; Lieutenant 
R. D. Williams, U. S. N., aide to Ad 
miral Gherardi; Capt. Edward Gans 
U. S. A., aide to Gen. Conner; Capt. J 
rrimble Brown, U. S. A., aide to Gen 
eral Conner; E. A. Bigelow, H. L. Car- 
penter, F. S. Keller, the Rev. J. Nicol 
Mark, William D. M-:Neil, President 
Kingman, William W. Schwab, Sturgis 
Rice. ¢ F. Lawton, W. G. Thurber, 
W. L. Stone, A. R. Kerr, Bartley J 
Dovle and P. M. Fahrendorf 


John C. Estes 


St. Louis, Mo.—John C. Estes, 70, se 
retary of Mermod, Jaccard-King Jewelry 
Co., Inc., 9th & Locust Sts., with which 
firm he had been identified for more than 
40 years, was found dead in bed at his 
home, 801 Yale Ave., University City, 
Jan. 27. He was in apparent good health 
and had been at the ofhce on the previous 
day. 

Mr. Estes was general manager of the 
store for a number of years prior to being 
named secretary. Surviving are_ his 
widow, two sons, Chilton J. and Robert 
D. Estes; and a brother and sister 
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Repairing 


By JOHN J. BOWMAN 


Chairman of the Educational Committee of the Horological Institute of America 








In the preceding installment of this series, in this journal for 
December, 1936, the foundation was laid for an understanding 
of what will be discussed in this article, which is the heat-treat- 
ment of crucible steel as this should be done in repair-work on 
watches and clocks. 

The first article explained that there are hundreds of types 
and varieties of types of steels; but that in every-day prac- 
tical work of our readers, there is one type of steel, above all, 
that is used, the peculiarities of which should be well studied, 
in order to obtain from it the best results in one’s work. This 
steel goes by several names: American machinists generally call 
it “tool steel”; in England an older term “cast steel” is still much 
used; a rather general name for it is “high-carbon” steel, and 
so on; but in the article referred to we gave reasons for choos- 
ing for it, from all the names used, the one perhaps least loca! 
and most specific, which is “crucible steel”. So, in what follows, 
we will avoid unnecessary words by saying just “steel” with 
the understanding that it is always crucible steel that is meant; 
and, if any other steels are referred to, they will be given their 
proper distinguishing names. 











This article will deal 


with the property of steel that makes it the most impor- 
tant metal for use in all timepiece parts that have to be 
either hard, or elastic—that is, its capability of being 
easily converted from its soft state to a condition of hard- 
ness of varying degrees. For parts that must act in con- 
tact witi others, pivots, pinion leaves and the like, the 
waste of power, and wear, resulting from friction, may 
be reduced by polishing the surfaces; and the harder the 
surface the better is the polish that can be given it. Again, 
for springs of every sort, a material too soft would lack 
elasticity; it would not resume its form when bent; but 
steel hardened, and then partly reduced in hardness, as- 
sumes a “‘spring-temper” that leaves it not brittle enough 
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to break, but still with enough hardness remaining to be 
elastic or resilient. Another good effect of hardening and 
tempering is to add more strength to parts, than if they 
were left without heat-treatment; to make them much 
more resistant to any breaking-strain. ‘This is important, 
of course, for pivots and pinion leaves, but is also needed 
in non-acting parts like screws. Then too, in some acting 
parts, such as in the winding and setting work, proper 
hardness, even without considering better capability of 
polish, helps to keep them in their original shape and to 
avoid alteration by pressure as well as by wear. 

To all of the advantages mentioned, should be added 
the incalculable saving of labor and money due to the fact 
that steel parts may be made hard after they are turned, 
filed, sawed, drilled and otherwise cut to form. Without 
this, imagine the immense total of labor spent if parts had 
to be made by grinding them out of material already hard! 

Steel is hardened simply by making it red-hot and then 
suddenly cooling it. It would indeed be wonderful if we 
knew exactly and fully what happens inside the metal to 
cause this effect. Metallurgists have been working long 
years to find out what it is. Much has been learned, by 
studies of the structure of steel under high magnification 
—studies of the changed appearance of specimens of dif- 
ferent steels and in various stages of heat treatment; but 
the writer’s impression is that there is still too much “dis- 
agreement among doctors” to allow us to say that the 
miracle of hardening has been explained. So he for one 
considers it a beautiful mystery. 

Hardened steel may be made less hard by heating it 
moderately, during which the originally fully-hard, brittle 
steel becomes gradually softer and less brittle. What 
brings this about is, as in the case of hardening, being 
studied scientifically, and there are theories on it; but 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1937 











further progress must be made before we may say that 
the nature of the changes so easily effected is fully under- 
stood. This reduction of the hardness of hardened steel 
is called “tempering.” 

One who takes pride in exactness of language may saj 
“hardened” for steel made red-hot, cooled suddenly, and 
left fully hard; and “hardened and tempered” for hard- 
ened steel that has been reduced in hardness by tempering. 
But it is quite customary to just say “tempered” for steel 

















that has been hardened and tempered ; and why not? Steel 
must be hardened before tempering. And a term much 
used for untempered hardened steel is “glass-hard.” ‘Tech- 
nical terms popularly used by craftsmen generally have 
the merit of brevity, and there is even a “‘scientific” ad- 
vantage in this saving time on words that have to be very 
often used. 

One more term concerning the heat-treatment of steel 
While this may be 
Annealing 


remains to be explained: ‘“‘annealing.”’ 
confused with tempering, there is a difference. 
is the reduction of the natural hardness of unhardened 
crucible steel, to make it easier to cut to shape by turning, 
filing, or any other means. Even in its unhardened con- 
dition, and just as it comes from the maker, crucible steel 
is harder than structural steels. Annealing calls for bring- 
ing the steel to a low red heat—not as hot as for hardening 
—and then burying it in ashes, so that it will cool off very 
slowly. This will make it softer than originally, and 
saves time and tools. If a great deal of shaping is needed, 
or in case of a great quantity of work as in manufacturing, 
annealing repays for the fuel and labor spent; but this 
does not apply generally to work such as making a balance 
staff, stem, click spring and other small single parts such 
as make up most of the work in repairing timepieces. For 
these, it is more economical to use steel as it is bought. 

Now we will go on to the discussion of the practical 
work of hardening and tempering steel for watch and 
clock repairing. 
HARDENING STEEL 

Hardening calls for considering mainly these things: 
(1) the shape of the piece to be hardened; (2) the form 
and material of the bedding on which the piece is placed 
while being heated; (3) the heating apparatus and its use 
and (4) the means used for cooling the red-hot piece of 
steel. 

I—The piece to be hardened may be small and com- 
pact, like a short screw, or of medium length—a stem or 
staff-blank; or long and slender, like a clock-arbor or 
pinion; or composed of a thick chunky part joined to a 
delicate part, as for example a self-acting Swiss click-and- 
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What form the piece is, affects the proper selec- 


spring. 
tion of bedding and cooling method and medium, and this 
will be considered under these two headings. 

11—The proper bedding of the piece of work during 
heating has much to do with success in hardening. For 
this, thick asbestos-board or jewelers’ charcoal may be 


used. The object is to make a “furnace,” into which 
flame is blown, that will speed up heating by retaining 
heat around the piece. ‘There is not much difference be- 
tween asbestos and charcoal in effect; but asbestos retains 
its shape better, while charcoal is a better heat-reflector. 
Therefore, it may be generally advisable to use asbestos 
for foundations and pieces of charcoal to lay around the 
piece to provide “walls” for the little furnace. If the 
piece of steel is long like a clock-pinion, be sure that it 
rests for its entire length on a truly flat asbestos block or 
thick sheet; otherwise, when hot it might become bent, 
and will remain so after it is hardened. This is less im- 
portant with thick, short pieces, which are not so apt to 
bend when red-hot. Before laying the steel in its bedding, 
cover it all over with soap paste made by dampening soap 
in water. Ivory soap is one of the best for this; the idea 
is to cover the steel after it is hot with a film that will 
keep air from it; this prevents the formation of a hard 
black oxide scale, on the steel, which would have to be 
removed after hardening is completed. 

In hardening delicate pieces, pivot drills, a pallet, or the 
like, some workmen fill an empty copper or brass cartridge- 
shell with powdered charcoal, pack the work in this, and 
heat these all together; then spill the pieces into the cool- 


















ing liquid; this avoids handling numerous small pieces 
separately, or in the case of a single delicate piece, it 
avoids risks of overheating it. 


GAS BURNER AND BLOWPIPE 


I1I1—For a source of heat, the one most generally avail- 
able is the jewelers’ gas-burner, found in most jewelry 


(Please turn to page 153) 
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THE TOOL YOU HAVE BEEN LOOKING FOR 


Above cut 1/3 actual size 


INDORSE by the FOREMOST Watchmakers 


and Watch MANUFACTURERS 


See this tool at your local material house. 
If he cannot supply you, write direct to 


M.-C. CANNON PINION REMOVER CO., 
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Know Your Merchandise 


“GEM-STONES,” by G. F. Herbert Smith, gives a clear, 
concise, but very comprehensive survey of the various 
precious and semi-precious stones used for ornamental 
purposes. Written in a most interesting and instructive 
manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and tech- 
nology of gems, tells what they are, where they are found, 
how they are fashioned, and how they may be dis- 
tinguished. 

It offers the jeweler and his clerks an excellent means of 
fully familiarizing themselves with this interesting subject, 
and provides the answers to many questions asked by cus- 
tomers. Fully indexed, it makes an excellent reference book. 


Over 300 Pages; many tables, plates, and illustrations. Price 
$3.00. Order your copy today from— 


THE JEWELERS’ CIRCULAR-KEYSTONE 
239 West 39th St. New York, N. Y. 
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Steel and Its Use 
(From page 151) 
stores in cities with service of the gas formerly used for 
lighting and now for cooking. With this is used a jeweler’s 
blowpipe. Have a rather large hole in the blowpipe. 
Having set up the work in the built-up asbestos or char- 
coal furnace, place this on a support in front of the gas 
lamp, and blow flame into the furnace, over the steel 
“sizes” of flame can be 


piece. With a blowpipe, two 


blown. This is shown in Fig. 1, where at ‘‘a”’ is seen a 
small pencil of flame, made by placing the tip of the pipe 
inside the flame; and at “‘b” is seen how to produce 
broad brush of flame, by holding the tip outside the flame. 
The gas should be turned on full enough to make a gen 
erous flame; this will be yellow as it comes from the 
burner; but the air from the blowpipe will make the blown 
Hame blue, which is smokeless, and hotter than the vellow 
Hame, as it should be for effective heating. “The ideal in 
blowpiping is to maintain a steady, uninterrupted blast 
from the beginning until the heating is finished. The trick 
for doing this is for the operator to use his cheeks in the 
same manner as a bellows works; filling the cheeks full 
from the lungs, keeping them distended all the time, and 
using the pressure of the cheeks to force the blast through 
the pipe every time the pressure from the chest must be cut 
off in order to take a breath. 

In places where no city supply of gas is to be had, a 
substitute may be had in one of the generators that make 
gas from gasoline. One type of these (Fig. 2) comprises 
a gasoline gas-generator with a foot-bellows and hand 
blowpipe; another is a gas generator alone, for use with 
the ordinary jeweler’s gas-burner and a mouth blowpipe. 
Or, a very large alcohol lamp may be used. 

Judgment must be used to apply flame to the work so 
as to heat the piece evenly all over. If it is formed of a 
large and a smaller portion, blow the flame on the large: 
The heat will flow, generally, from there to 
the smaller portion to heat both evenly; whereas if applied 


part first. 


to both parts at the same time, the smaller might become 
The degree and the evenness of heating are 
If steel is un- 


overheated. 
judged by the redness of the heated steel. 
evenly heated, then, in cooling, strains may be set up inside 
the metal that can warp or crack it. As to judging propet 
heating by red-heat color, this is generally explained by 
saving “‘heat the steel to a cherry-red.”’ But in following 
this advice, it must be remembered that color-perception 
varies in the eyes of different persons; also that the same 
degree of red-heat will appear brighter in a darker place, 
and darker in bright light. It is well to always do heating 
where the light comes from the northward; this light is 
less changeable at different times of the day, and on 
cloudy and sunny days. And always, practice and experi 
ence are needed to become a good judge of heating color, 
and to develop the skill otherwise needed for success in 
heat-treatment of steel. 

The proper and perfect heat is just between a dark red 
at which steel will not fully harden, and, on the other 
hand, a “white-heat’” which is too high, and at which 
steel becomes “burnt,” coarse-grained and brittle, and unfit 
for use. At excessive heat, the surface of the metal appears 
of vellowish rather than red color, and over this yellow- 
hot surface appear small darker spots that keep changing 
in shade; these are really blisters of steel. 
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QUENCHING THE HEATED STEEL 

[V—The sudden cooling that hardens red-hot st:el is 
conveniently referred to as “quenching.” Anything that 
will suddenly cool the steel will cause it to harden. But 
the more quickly cooled, the harder will the steel become. 
Many different liquids are used to obtain specific qualities 
in quenching steel. But it is a common mistake to think 
that these varying degrees of hardness, toughness, etc., are 
caused by impregnation of the steel with something in the 
quenching liquid. The truth is only that Cifferent liquids 
have varying powers to absorb heat ; those that absorb heat 
rapidly cool the steel more quickly and make it harder; 
those with less heat-conductivity cool steel more slowly, 
it become hard, and is therefore 


as 


does not 
Oil cools steel slower than water does; 


that 
tougher. 
cools quicker than warmer water, and so on; and these 


sO 
ice wate! 
various quenching media may be chosen to produce de 
sired effects. But in watch and clock repair work, plain 
water as it comes from the source of supply is the most 
sensible quenching liquid to use, because it is most con- 
venient to obtain. 

Any piece of steel that has length should be quenched 
by dipping it vertically into the water, instead of dropping 
it sidewise. If dipped sidewise, the side that first strikes 
the water will harden and contract first, warping or bend- 
ing the piece of steel. In very long pieces, even if dipped 
vertically, they may warp to some extent, as a result of 
release, during heating, of some interior molecular strain 
that was created in process of manufacture of the rod o1 
bar. These may be straightened as will be explained 
under the subject “tempering.” 

Steel with greater carbon-content will become harde 
than steel with less carbon. under the same degree of heat 
ing. But this percentage-of-carbon question need not con- 
as it must the manufacturer who buys steel for 
For us, it is sufficient t 


cern 

é ee 
making a multitude of parts. 
buy steel rod, bar and sheet as stocked by material dealers 


us, 


without specification of composition, only specifying cruci 
ble steel, because watch-material dealers carry what manu 
facturers furnish as suitable for our work. 
‘LEMPERING STEEL 
‘Tempering requires simply cleaning the surface, or part 
of it, of hardened steel; and then heating it moderately 
and gradually, while watching the changes of color due 
to a deepening coating of oxide; these color-changes indi 
cate quite definitely the progress of softening, in degrees 
suitable for various uses of the steel. Cleaning may be 
done with any abrasive; emery paper is a convenient ma- 
terial to use. This is just to insure a surface that will 
take “true’’ 
cleaned surface is touched with the fingers. Before tem- 


colors. False colors will be produced if the 


is a good precaution to test the steel to make 
This may be done 


pering, it 
sure that the hardening was successful. 
with a fine-cut file; the file should slip on the steel, and 
not “take hold” in the least; if it does this, the hardening 
was a failure, and should be done over again. 

A convenient way to apply heat in tempering is to hold 
a brass or copper plate over a blue-flame gas burner, with 
large plier, or make the plate up with a handle, or mount 
it on a fixed stand. A large alcohol lamp, or any other 
source of smokeless heat, even an electric heating element, 
may be used if preferred. Lay the cleaned steel on the 


(Please turn to page 155 
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NEWER, FINER, MORE EFFICIENT 
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WATCH CLEANING 
MACHINE 
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Every jeweler and watch repairman who has seen 
or operated the EFCO has declared it the best 
watch cleaning machine on the market. Its 
durable construction, efficient operation, pre- 
cision design and exclusive new features will 
produce the best job of watch cleaning you 
ever saw—and do it most economically.  In- 
vestigate the EFCO now! 





EFCO Scientific CLEANING and RINSING FLUIDS 


Efco scientific fluids clean brighter . . . dry faster. . . and will 
not rust or spot. Try a can today. 85c qt. 
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as 3 size 18 watches at one 
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An Interesting Authoritative Book 
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Steel and Its Use 

(From page 153) 
hot plate; if the piece is round, keep it rolling while heat- 
ing; this helps it heat evenly. For tempering screws, holes 
drilled in the plate will hold them without risk of loss. 
Pieces of irregular shape, with larger and smaller portions, 
are difficult to temper evenly on a hot plate. ‘These may 
be buried in a metal box filled with clean white sand, the 
box no larger than to hold enough sand to fully surround 
the steel; a piece of clean hard steel should be laid on top 
of the sand, in view; and box and all heated, and the 
color of the buried steel judged by that of the sample piece 
on top. 

After heating has gone on for a while, the steel will 
be seen to change to a pale yellow color; next it will be 
deeper vellow; then brown; then purple, and then blue. 
These colors, and the shades between them, indicate ce! 
tain degrees of hardness, toughness, and elasticity, suitable 
tor the various uses to which steel is put. A table, Fig. 3 
is given here to show these colors and uses. When the 
steel has reached the color, according to the table, for the 
use desired, it should be removed from the heat at once 
and allowed to cool. If the piece of work comprises a 
large and a smaller portion, when it is removed from the 
heating device, heat from the larger part may travel to 
the smaller part and carry the tempering of the latter too 
far. For such a shaped piece, it is well to throw it int 
water as soon as removed from the heat, to keep the tem 
per even throughout the piece. 





Temper-colors, for steel for various uses 


1. Very pale yellow....for tools for cutting blue-tempered steel 
2. Pale yellow . for tools for cutting brass, soft steel, et 
3. Dark yellow . for tools for cutting wood. 











Oe, ee .- for tools for cutting wood 
Se ee for springs only slightly flexed—clicks. et 
6. Dark rich blue.....for staffs, pinions, screws, mainsprings 
winding wheels 
Light greenish blue. . for ase-springs, heavy clock _ striking 
ote 
+ . 
Fig. ° 


It might be well to point out here that temper-colors 
are sometimes used as an attractive finish for steel parts, 
and then the colors do not always indicate the temper of 
the steel in accord with the table given. A case of this 
kind is mainsprings which have a yellow color; or some- 
times brown or purple. ‘These are really of ‘blue tem 
per’; after tempering, the blue color is removed with acid, 
and the springs heated again until yellow, brown or pur- 
ple. , 

If, after a piece has been tempered, particularly a long 
slim piece like an arbor or clock pinion, it is found to be 
slightly warped or bent, it may be straightened by laying 
it on a flat steel block, and, with a round-faced hammer, 
striking successive blows, not too hard, on the concave 
side of it, along its entire length. 

This will stretch that side, and therefore will straighten 
the rod. In making anything large, involving much shap- 
ing out of steel, prior to hardening, the work should be 
left larger than its finished dimensions; then hardened 
and tempered; then straightened if necessary; and finally 
turned or ground to exact dimensions. It is hardly pos- 
sible to harden and temper a piece of steel without at least 
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slightly changing its form; so the final fitting should be 
done after the heat-treatment. 

Since the degree of hardness of steel is affected by the 
speed of cooling in quenching, advantage is taken of this 
sometimes by using a quenching medium so slow in action 
that it leaves the steel softer than ‘“‘glass-hard,” really 
combining hardening and tempering. An example of this 
is in hardening and tempering pivot drills or other very 
small pieces, in a single operation, by plunging them red 
hot into a lump of beeswax instead of into water. For 
this, it is well not to make the drills red hot their entire 
length, but only the cutting end and a little way up the 
shank. Another way is to heat a pivot drill end, and then 
whisk it through the air; this has the quenching effect 
slow enough, usually, to leave the drill not too hard; but 
the beeswax-quenching is rather more dependable. Large: 
work may be hardened and tempered simultaneously by 
quenching in oil. But for such work, control is bette: 
ind good results more sure, by quenching in water and 


tempering separately on a hot plate. 


\ later article by \Ir. Bowman will deal with form 
ing and finishing steel parts, in watch and clock re 
pairing, by turning, sawing, drilling, grinding and 


polishing. 


Time and Its Mysteries 


HE James Arthur Foundation at New York Univer 

sity created a lectureship to further the study of the 
historic and philosophic meaning of time, and now the 
publication of the first four of these outstanding lectures 
in a volume, “Time and Its Mysteries,” greatly extends 
the scope of the late Mr. Arthur’s generosity. Before his 
death Mr. Arthur had donated his remarkable museum ot 
timepieces to the University. 

‘The book prints lectures delivered at the university by 
distinguished scientists, Dr. Robert A. Millikan of Cali- 
fornia Institute of Technology, who spoke on “Time” 
April 29, 1932; Dr. John C. Merriam of the Carnegie 
Institution, who discussed ‘ime and Change in History” 
May 4, 1933; Dr. Harlow Shapley of Harvard Uni 
versity, whose subject was “On the Lifetime of a Galaxy” 
Feb. 6, 1934, and the late Dr. James H. Breasted of Chi- 
cago University, who lectured on ‘The Beginnings of 
‘Time-Measurement and the Origins of Our Calendar” 
May 16, 1935. 

Six illustrations indicate the breadth of the lecture 
series. One group of three illustrations shows a sundial 
of the 13th century B.C., an ancient Egyptian sun clock 
and an Egyptian water clock of about 1400 B.C., while 
the remaining photographs are of the latest and hiugest 
timekeeping instrument known to science—the “metagal 
axy,’’ the total of the system of star galaxies, where time 
is measured in thousands of millions of years. 

It is to be hoped that “Time and Its Mysteries’ will be 
followed in years to come by other volumes, so that the 
James Arthur Foundation lectures in book form as widely 
as possible may extend the fascinating study of time and 
its Measurement. 

(Time and Its Mysteries. New York University Press, 
New York, and Oxford University Press, London. 102 
pp. $2.) 
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WORKSHOP WCOITES ¢- QUIEIEITIES 


ILVERWARE TARNISH—Please give me the cor- 
rect proportions for mixing cyanide and water for 
cleaning tarnish from silverware. | have been using two 
ounces cyanide to the quart of water. This seems to leave 
a white film that is hard to remove. | have to leave the 
articles in the solution a rather long time, because the 
tarnish coating was very dense. Please give me whatever 
advice fits the case as explained. (Question No. 5042.) 
L. F. 

Answer—Your proportion of two ounces cyanide to 
the quart of water is not too strong for average work; 
although there is no exact proportion required; the 
heavier the tarnish, the stronger the solution, is the prin- 
ciple to follow. But silver left a long time in cyanide 
solution may appear dull when removed, because cyanide 
slowly absorbs and removes the surface of silver or gold, 
removing the polish thereby. It is possible that you have 
left the goods in solution longer than necessary—that is, 
after the tarnish was removed. Deep tarnish in itself may 
destroy polish, and after the cyanide has removed the 
tarnish, of course, the silver surface will appear dull 
white or gray. In such cases, the articles should be pol 
ished, after rinsing the cyanide off, with rouge on a 
buffing lathe, or applied by hand with a chamois skin. 
If the tarnish coat is heavy, the action of cyanide may 
be hastened by brushing the work as it lies immersed in 
the solution. In every case, after removing work from 
cyanide, it should be well rinsed in running water, ot 
even scrubbed with soap and water and rinsed in clear 


water. 


NTIQUE CLOCK—I have an antique clock in 
porcelain case which is marked: ‘Royal, 1755, Bonn, 
Germany, La Clairmont.’’ The works of the clock are 
marked “Ansonia Clock Co., New York.” Please let me 
know the age and value of this clock. (Question No. 
5043.) W.H.B. 
Answer—Your clock was made approximately be 
tween 30 and 40 years ago. The case was made at the 
Royal Porcelain Factory, at Bonn, Prussia (Germany ), 
among cases imported in large quantities at the time by 
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the manufac 





the Ansonia Clock Co., Ansonia, Conn., 
turer of the movement. “La Clairmont” is the name ot 
the design of the case. This clock is not of value as an 
“antique,” both because it is not old enough and because 
it is only of commercial quality, a product of ‘mass pro 


duction” rather than of hand-craft work. 


HITENING OLD IVORY—What is the best 
method to use in whitening age-yellowed ivory? 
(Question No. 5044.) B. J. Co. 

Answer—Which of the many methods to choose for 
whitening age-yellowed ivory depends upon the nature 
of the goods to be treated, and their condition. If the 
vellow is not deep, it may disappear if the articles are 
exposed for some days to sunlight. If this does not yield 
results, then what to do depends upon the form of the 
articles. If they are smooth—not carved—the yellow may 
be removed by rubbing the surface with fine emery-cloth, 
tollowed by polishing the rouge or similar polish, applied 
with a chamois skin or fine felt hand-buft. This way is 
of course not suitable for carved work, which may be 
handled as follows: Get ready a glass cover of suitable 
size—a bowl, or clock-cover; make a wire rack that will 
go under the cover, of shape and size to hold the work 
above a saucer, into which put some chloride of lime, 
wet with hydrochloric acid. Stand this outfit, with the 
work on the rack and covered by the glass, in sunlight. 
The gas from the lime and acid and sunlight will bleach 
the ivory. When this is seen accomplished, wash the ivory 
in bicarbonate of soda dissolved in water; then rinse in 
clear water, and wipe dry. If the surface of ivory turns 
out dull, it may be polished with rouge and chamois or 
felt, on the plain surfaces, and with rouge on a medium- 
stiff hand-brush, on the carved portions. 


INSING SOLU TION—Please send me the formula 

and the correct procedure for combining the ingre- 
dients of the ““No. 3 Rinsing Solution” that is sold for 
use with L. & R. watch-cleaning machines. (Question 
No. 5045.) S. A. W. 


(Please turn to page 159) 
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OPHTHALMIC LENSES 
By Emsley and Swaine, distinguished English authorities. 
Dealing with theory and shop practice; 318 pages, 
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PRINCIPLES AND PRACTICE OF 
PERIMETRY 
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By Luther C. Peters 
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grams and colored plates; price, $4.50. 
RECENT ADVANCES IN 
OPHTHALMOLOGY 


By W. Stewart Duke-Elder 


Telling of research work in Ophthalmology and as- 
sociated sciences; hence it has much of at least indirect 
interest to optometrists; 434 pages, well illustrated; 
price, $4.00. 


OPHTHALMOSCOPY, RETINOSCOPY 
AND REFRACTION 
By W. A. Fisher 
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Workshop Notes 


(From page 157) 


Answer—What you ask for is the formula for a 
“proprietary preparation’’—that is, for an article that 
has been developed and is sold by a firm on the basis of 
making a profit upon their research and experiment de- 
voted to developing a successful preparation. Such for- 
mulas customarily are the secret of their owners, as this 
one is, at least until such time as the owners consider 
that they have been repaid for their efforts in originat- 
ing the formula. In cases like this, it would not be con- 
sidered ethical for a trade publication to analyze and 
publish a formula. Sometimes, after a time, a formula 
originally secret, in one way or another becomes known; 
if so, then it is all right to publish it, because it is on the 
way to become a matter of general trade knowledge. But 
at present this L. & R. formula is still in the proprietary 
stage, and it would be improper for us to seek to learn 
and publish it, as to do so would be of the nature of 
taking from its owners something valuable that is their 
property until such time as they are willing to divulge 
the formula, or until the formula becomes known to us 
without our deliberate effort to discover it. Until then, 
you may consider that the price charged for the prepa 
ration includes payment for assurance of the good results 
vou have evidently experienced in its use. 


NGRAVING In engraving silver-plated coppe: 
pieces, sometimes the engraver cuts into the copper, 
exposing it to view. Is there any way to silverplate these 
copper cuts without electroplating the entire piece? (Ques- 
tion No. 5046.) K. 


Answer—You can easily make a paste that may be 


rubbed into the engraving to silver the copper, avoiding 
the necessity of plating the entire piece. Mix with wate: 
to the consistency of a thick cream or paste, two parts 
chloride of silver two parts cream of tartar, and one 
part of powdered alum or table salt. With a piece of 
chamois skin or clean linen, rub the engraved cuts with 
the paste until the copper is whitened. Very lightly pol- 
ish the whitened surfaces with French chalk or any other 
fine abrasive, using chamois skin by hand, or a soft bristle 
hand brush or lathe brush, until the polish of the job 
matches that of the surrounding surfaces. 


pple: What type of magnifier could I buy, 
for examining the pivots of small bracelet watches, 
that would show them larger than any of the usual 
“double loupes” will? (Question No. 5047.) 


Answer—The type of magnifier of power next highe: 
than the usual double loupe would be a glass with “Cod- 
ling’ system of lenses—a small device for use by hand 
(that is, it does not have to be used on a bench-stand as 
a microscope does), sometimes referred to as a “diamond 
loupe.” This glass can be had in considerably higher 
power than ordinary loupes or watchmakers’ “eye- 
glasses.”’ It should be noted, however, that the focus 
(distance between the object being examined and the 
lenses) of a Codling loupe is exceedingly small, and is 


too little to allow of doing work under magnification. 
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lor doing work under high magnification, what you 
would need is a microscope with the Greenough lens 
system, which allows sufficient distance between object 
and lenses to afford room for working. Another small 
hand-glass of higher magnification than a double loupe, 
but of too short focus to work under, would be a double 
or triple “Aplanatic”’ magnifier. These small magnifiers 
cost between five and ten dollars; Greenough-type mi- 
croscopes, from about one hundred dollars upward, de- 
pending upon number of eyepieces and other details. 
Microscope outfits and hand magnifiers can be bought 
trom Bausch & Lomb Co., Rochester, N. Y., or E 
Inc., 60 East Tenth St., New York City. 


Leitz, 


AIRSPRINGS—We have been having much trouble 

in recent years with hairsprings jumping and catch- 
ing ; our watchmaker’s explanation is not very satisfactory. 
Kither watches nowadays have some fault that causes this 


or else the watchmaker does not understand how to pre 


vent it. Do other workmen have much trouble in this 
way? And is there any way to remedy it? (Question 
No. 5048.) i. &. 


Answer—Before watches began to be made as thin as 
fashion calls for these days, and before so many very small 
movements came into use for bracelet watches, the avoid- 
ance of the trouble you describe was mainly a matter of 
having the regulator pins short enough not to extend be- 
low the coils of the hairspring, and of having the pins no 
farther apart than to allow room for the outer coil with 
out binding and bending the spring when the regulator 
was moved. These precautions hold good today, of course, 
in both large and small watches. But an additional pre- 
caution has become necessary since thin and small watches 
have come into vogue; and this may bring out what is 
wrong in the cases that are troubling you. The point re- 
ferred to is to avoid excessive oiling of the main- 
spring. This may seem strange, in connection with trouble 
with the hairspring; but the explanation is as follows: In 
designing small and thin movements, there is so little 
vertical space allowed for the parts, that the top of the 
hairspring coils and the top of the mainspring barrel both 
lay very close to the under-side of the center wheel. Now 
if an excessive amount of oil is used on the mainspring, 
oil is apt to work out on to the outside of the barrel, and 
from there to the under-side of the center wheel. Nor- 
mally, of course, the hairspring does not touch the center 
wheel; but if the watch receives a violent jar, the hair- 
spring may be momentarily thrown against the center 
wheel; and if the wheel is oily, oil is transferred to the 
coils of the hairspring. ‘This causes two or more of the 
outer coils to stick together; then it looks as if the second 
coil has jumped into the space between the regulator pins ; 
and the effect is exactly the same, just as if the hairspring 
had been shortened by one coil-length, which causes the 
watch to gain time. This even may be more puzzling than 
when an extra coil actually does jump; because the oils 
hairspring coils sometimes “‘let go,” and only occasionally 
stick together, so that the watch alternately gains ex 
cessively and keeps good time. So it is very important not 


to apply any surplus oil to mainsprings. 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month, 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





STENOGRAPHERS, 
typists, clerks 
Fulton Agency, 
7392, New York. 





BOOKKEEPERS, 
furnished, no charge. 
93 Nassau St., Cort. 





YOUNG MAN, 25, 
facturing 
years; 
5940,” 


wholesale 
jewelry experience’ eight 
references A-1. Address “H., 
care Jewelers’ Circular-Keystone. 


and manu- 





IF YOU ARE IN NEED of a watch- 
maker, jeweler or optician, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, IIl. 


WATCHMAKER WISHES’ POSITION, 
salary or commission; good recom- 
mendations. Frank Abernethy, 32 
Grannada St., Saint Augustine, Fla. 


WATCHMAKER, 10 years’ experience: 
Bowman Tech., married; would go any- 
where. Homer C. Christian, Box 208, 
Wadsworth, Ohio. 





DESIGNER, with up-to-date ideas, de- 
sires position with reliable firm; 
future is sole object. Address “O., 5880,” 
care Jewelers’ Circular-Keystone. 





YOUNG MAN, watchmaker, experienced, 
watch school trained, desires position; 
references; East preferred. Address 
“L., 5941," care Jewelers’ Circular- 
Keystone. 


STENOGRAPHER, assistant bookkeeper, 
ten years’ experience; accurate, com- 
petent; excellent references. Address 
“O., 5997,” care Jewelers’ Circular-Key- 
stone. 


WATCHMAKER, first class front man, 
10 years’ experience, age 30, salary 
expected, $40; South preferred; now 
employed; best references. Address ‘‘W., 
—— care Jewelers’ Circular-Key- 
stone. 








COMBINATION 





JEWELER diamond setter, do all 


and 


types of repairing, also special order 
work; 30 years’ experience; prefer 
position in West. Address “T., 6004,’ 


care Jewelers’ Circular-Keystone. 

LADY, RELIABLE, business assistant, 
experienced selling, office work; take 
charge showroom, oftice; make services 
of value. Selma Markels, Apt. 8 I, 215 
W. 92nd St., New York. 

ENGRAVER 20 YEARS in lettering and 
monograms, desires change; perma- 
nency desired; state salary willing to 
pay. Address “G., 5948,” care Jewelers’ 
Circular-Keystone. 


FIRST CLASS WATCHMAKER, A-1 on 
all American and Swiss watches, de- 
sires position in New York or vicinity. 
Address “G., 5897," care Jewelers’ Cir- 
cular-Keystone. 





watch repairer and 
salesman, long experience as manager 
of credit jewelry store, wants position. 
Address “S., 6026,” care Jewelers’ Cir- 
cular-Keystone. 

BOOKKEEPER, §Itatian-American, 35, 
accounting education, full set; seven 
years’ experience in manufacturing and 





retail jewelry business. Salvadore Ap- 
pello, 61A Covert St., Brooklyn, N. Y. 
YOUNG MAN with thorough knowledge 


of selling and window trimming; con- 
seientious worker; not high pressure. 
Address “‘P., 5881,” care Jewelers’ Cir- 
cular-Keystone. 


JEWELRY JOBBER, stone setter and en- 
graver; 20 years’ experience; best 
references; salary $40 weekly. Address 
“S., 5885” care Jewelers’ Circular- 
Keystone. 


YOUNG MAN, 29, married, over 10 years’ 
experience in pawnbroking and credit 
jewelry business, wants position, New 
York area; reference Al. Address “K., 
5854,’ care Jewelers’ Circular-Keystone. 


POSITION WANTED by experienced dia- 
mond setter and jewelry repairer, age 37, 
now employed but desires change; good 
reference. Address “Y., 5889,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, 20 years’ experience, 
wishes permanent position; best refer- 
ences ; married, good salesman. Address 
“H., 5850," care Jewelers’ Circular- 
Keystone. 


SALESMAN, retail and credit store ex- 
perience; married; A-1 references: no 
reasonable offer refused in New Y 
city or vicinity. Address “D., 6013,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER @esires position at once; 
age 21; five years’ experience in 
father’s certified shop; $25 weekly to 
begin. Address F. E. Young, R 1, 
Stono Shores, Charleston, S. C. 


INTERVIEW THIS MAN if you are in 


need of a thoroughly qualified sales- 
man for a credit jewelry store. Ad- 
dress “K., 5925,” care Jewelers’ Circu- 


lar-Keystone. 
JEWELER, ENGRAVER and setter, 15 
years’ experience; good habits; 35 


years old; excellent reference. Address 
“Jeweler,” 635 Ross St., Steubenville, 
Ohio. 


ENAMELER desires to contact firm that 
is seeking an experienced enameler, al! 
classes of work, jewelry, novelties, etc. 
Address “V., 5934,’ care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER, first class, skilled me- 
chanic, 20 years’ experience, desires 
permanent position New York or vicin- 
ity. Address “C., 5917,” care Jewelers’ 
Circular-Keystone. 


EXPERIENCED FACTORY 
ring manufacturer; complete 
gold office, weighing metals, 
orders, ete. Address “C., 6000,” 
Jewelers’ Circular-Keystone. 


OFFICE 
charge 
stock 
care 











YOUNG LADY, typist, or- 
ders, repairs, shipping; thoroughly ex- 
perienced in the jewelry manufacturing 
line; capable of taking full charge otf 
office. Address “G., 5819," care Jewel 
ers’ Circular-Keystone. 


bookkeeper, 


PLATINUM JEWELER and setter, ex 
cellent workman with 17 years’ experi- 


ence, can design and estimate specia! 
order work, desires change. Address 
“L., 5856,” care Jewelers’ Circular- 


Keystone. 


ELDERLY MAN, German, experienced on 
all kinds of watches and clocks, spe- 


cialize on repeating watches and 
French traveling repeating clocks, 
wishes position. Address “R., 5867,” 
care Jewelers’ Circular-Keystone. 


SECOND-WATCHMAKER, age 20, de- 
sires work in Middle Western State 
does light engraving and jewelry re- 
pairing; 2% years’ experience in rail- 
road watch shop. Address “A., 5843,” 
care’ Jewelers’ Circular-Keystone. 


YOUNG WOMAN, experienced platinum 
polisher, formerly with Fifth Avenue 
New York concern, wishes position in 
New York or vicinity; Al references. 
Address ‘“‘A., 5871,” care Jewelers’ Cir- 
cular-Keystone. 

WATCHMAKER;; first class watchmaker 
capable of repairing railroad and brace- 


let watches; nine years’ factory and 
store experience; go anywhere. John 
Danikow, R.F.D. No. 3, Box 1038, Col 
chester, Conn. 


CREDIT JEWELER experienced in_ in- 
stalment credit merchandising, adver- 
tising, collections, ete., desires connec- 
tion with opportunity to become a mem- 
ber of the firm. Address “K., 5902,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, competent, 25 years’ 
experience, good engraver, salesman if 
necessary; best references; American ; 
New England preferred. Address “F., 

5 care Jewelers’ Circular-Key- 

stone. 


WATCHMAKER, competent engraver 
and clockmaker, age 28, desires perma- 
nent position with retail store of qual- 
itv; employed, desires change. Address 
“G., 5939,” care Jewelers’ Circular- 
Keystone. 


FIRST CLASS JEWELER, diamond set- 
ter and ornamenter, capable of taking 
charge of special order shop; 21 years’ 
experience, age 35; best references. 

Address “K., 5944,” care Jewelers’ Cir- 

cular-Keystone. 


JEWELER on fancy gold and cast rings, 
also findings, make models, desires 
permanent position with reliable con- 
cern; Southern or Western states. Ad- 
dress “‘T., 5914,’’ care Jewelers’ Circu- 
lar-Keystone. 


JEWELRY AND CLOTHING salesman 
desires connection with aggressive re- 
tail instalment firm; young man _ ol 
thorough experience and excellent 
record. Address “L., 5926," care Jewel- 
ers’ Circular-Keystone. 


AN ACTIVE MAN who claims nothing 
but ability to sell, desires position in a 


lively credit store; salary to start, 
$55 a week; available now. Address 
“P,, 5980," care Jewelers’ Circular- 
Keystone. 


A CAPABLE MAN possessing ability to 
create and hold a following, seeks 
position as salesman in a recognized 
store located in a principal city. Ad- 
dress “O., 5929,” care Jewelers’ Circu- 
lar-Keystone. 


FIRST CLASS WATCHMAKER, take 
charge watch department; also com- 
plete knowledge of retail business; 
competent; permanent; Central 
States preferred; state salary. For 
full particulars write “S., 5977,” 
care Jewelers’ Circular-Keystone. 
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SITUATIONS WANTED—Continued 


RETAIL JEWELRY SALESMAN with 18 
years’ experience, desires to make 
change in position; full details given 
on request; Metropolitan area. Address 
— 5955,” care Jewelers’ Circular 


Keystone. 


DIAMOND SETTER, first class on 
platinum and gold, absolutely experi- 
enced on all fancy diamonds, wishe 
steady position with reliable concern. 
Address “B., 5954," care Jewelers’ Cir- 


cular-Keystone. 


EXPERIENCED ENGRAVER, 25 years 
connection with leading jewelry firms 
as salesman, window dresser, repair de- 
partment management, clock repairing 


Address “J., 5963,” care Jewelers’ Ci1 
cular-Keystone. 
CREDIT jewelry store manager, more 


than 15 years’ practical experience, 


capable of taking complete charge and 
producing results, not excuses Ad- 
dress “D., 5956,” care Jewelers’ Circu- 
lar-Keystone. 

WATCHMAKER, ENGRAVER, open fo1 
position with rated jeweler; able to 
take charge of department; railroad ex 
perience; steady, sober; $40 per week 
Address “R., 5972,” care Jewelers’ Cir 
cular-Keystone. 

WATCHMAKER, first class, neat appear- 
ance, capable taking charge of depart- 
ment; age 386; East or South West 
preferred; salary $45 per week: best 
references. Address “P., 5971," care 
Jewelers’ Circular-Keystone. 

WATCHMAKER, SALESMAN, 15 years 
experience, 10 years as first watch- 
maker, desires to make change Cen- 
tral o1 Western States; age 34 Ad- 
dress “A., 5991,” care Jewelers’ Circu- 
lar-Keystone. 

WATCHMAKER AND SALESMAN, 


Bradley trained, 15 years’ experienc 





will furnish satisfactory refer- 
one desires to locate in Northern 
Ohio Address “N., 5996," care Jewel- 
ers’ Circular-Keystone. 


RETAIL SALESMAN with unusual ex 
perience in selling diamonds, watches, 


silverware and jewelry; 15 years in 
trade; 33 years of age; A-1 references. 
Address ‘“R., 5998,” care Jewelers’ Cir- 


cular-Keystone. 


MANAGERSHIP of credit 


jewelry in- 
stalment store, 20 years of 


the finest 


type of experience; services available 
at once; will locate anywhere in the 
United States. Address “F., 6010,” 


care Jewelers’ Circular-Keystone 


ENGRAVER, letter, monogram, orna- 
mental ; watchmaker, clock and jewelry 
repairer, salesman, 20 years’ experi- 
ence, married, desires permanent posi- 
tion; references furnished. Gilson, 6 
Hudson Court, Norwalk, Conn. 


AN INDUCING LETTER is awaited by 
a productive man of widely diversified 
experience, desirous of operating an in- 
stalment jewelry store for a fast grow- 
ing chain. Address “K., 5986,” care 
Jewelers’ Circular-Keystone. 


BOOKKEEPER-TYPIST, young woman. 
several years’ experience wholesale and 


manufacturing jewelry line, can take 
full charge; best references; New York 
or vicinity. Address “A., 5916,” care 
Jewelers’ Circular-Keystone. 
WATCHMAKER, thorough on small 
Swiss baguette, railroad watches, close 


timing, clock, light jewelry repairing; 
20 years’ experience; married; refer- 
ences. ‘‘Watchmaker,” 2227 Washing- 
ton St., Dubuque, Iowa. 


CREDIT STORE MANAGER, young man, 
married, good record; as organizer in 
credit jewelry, exceptional collection 


ability, capable, ten years’ experience, 
will consider proposition out of New 
York; employed at present Address 
“K., 6021,” care Jewelers’ Circular- 
Keystone. 
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and en- 
position in 

age 36, married 
Protestant Address “K 
Jewelers Cireular-Key 


JEWELER 
permanent 


WATCHMAKER, 
graver, wishes 
first class store; 
salary $50 
9964," care 


stone 


JEWELER, setter 


permanent 


MANUFACTURING 
platinum worker 


desires 


position; 18 years’ experience ; married 
best of reference as to ability ind 
honesty “FE 947 care 


Address 

Jewelers’ Circular-Keystone 

experience I 

department 
educated 


ars’ 
watch 
well 


WATCHMAKER, 20 ye 
cluding charge of 
and selling of jewelry 


excellent references; desires position in 
reliable store Address “D., 5936," care 
Jewelers’ Circular-Keystone 

CAPABLE, young married man, 350, with 
complete Knowledge of retail cash and 
credit jewelry business, desires perma 
nent positior have had managing ex- 
perience Address “A., 603] care 
Jewelers’ Circular-Keystone 

SALESMAN OR MANAGER now em- 
ployed, 10 years’ credit jewelry experi- 
ence, excellent knowledge of the busi- 
ness, good turn-over man ; married 
age 45; go anywhere Address “C 
5846," care Jewelers’ Circular-Key- 
stone 


diamond set- 
clock man, wishes 
class firm, in the 
thorough knowledge 
of the business; good salary and work- 
ing conditions. Address “‘R., 5882,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, 
ter, jeweler and 
position with high 
Western States; 


engraver, 





PH.D. in mineralogy, 28, crystal and 
chemical research authority seven re- 
search publications; interested in posi- 
tion with synthetic stone manufacturer 
for development and improvement of 
products. Address r., os6s,” car 
Jewelers’ Circular-Keystone. 


SALESMAN NOW EMPLOYED, calling 
on retail trade New York, New En- 
gland, for wholesale jewelry house, 
would like change selling for whole- 
sale or manufacturing watch concern. 
Address “B.,” 5845,’ care Jewelers’ 
Circular-Keystone 


YOUNG MAN, four years’ manufactur- 
ing and retail experience, desires sales 
position with retail jeweler or manu- 
facturer of gold goods Louis Jackes 
77 Hillside Ave., Glen Ridge, N 


BRADLEY STUDENT, available April 
Ist, watchmaking and light jewelry 
married, gentile, 10 years’ department 
store training as manager and as- 

references. Address 


sistant-manage! 


5923," care Jewelers’ Circular- 


Keystone 
BOOKKEEPER-STENOGRAPHER, com- 

plete charge books, conscientious, 15 

years’ manufacturing and wholesale ex- 


perience; work Monitor board; A-1 
references tertha Bershad, 276 River- 
side Drive New York Academy 
1-7866 


SALESMAN, Gentile, single, 36, road or 
city, excellent record, desires sub- 
stantial connection with opportunity 
knowledge jewelry, diamonds, silver, 
ete., wholesalers, retailers, manufac- 
turers. Address “J., 5943,” care Jewel- 
ers’ Circular-Keystone. 

WATCHMAKER, 17 


FIRST CLASS 


years’ experience, to manage watch 
repair department; front man only; 
age 36, married; neat appearance; best 
references ; South preferred; salary $5( 
per week Address “B., 5919,” care 
Jewelers’ Circular-Keystone. 

YOUNG LADY desires position; 15 years’ 
wholesale and retail experience; mer- 
chandising waiting on trade, take 
charge’ special orders, watch and 
jewelry repairs, stock records, full 
charge bookkKeeping, answer own cor- 


respondence; have had, and conducted 
own business. Address “A., 6027,” care 
Jewelers’ Circular-Keystone. 
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WATCHMAKE Get i as 
gree, American citize1 24 years’ ex 
perience, age 3°39, single xpert in re 
pairing of light jewelry, radio, sewing 
machines, optics; 7% years in present 
position; go anywhere Addr EF 
6015,” care Jewelers’ Circular-Keyst 

WATCHMAKER, 25 year expe! 
first class mechani doing fine gra 
repairing on wrist, baguette and 1 
road watches, employed, cde res making 
i change with reliable store excellent 
reference age $1 Address N 2 
care Jewelers’ Circular-Kevstone 


SALESMAN-OWNER, 20 years’ expe! 
ence in selling watches am jewelr 
have established trade Michiga 
Ohio and Indiana cal prod e Digg re 
sults married mat ! ‘ ] 
reference like te represent re i 
watch and jewelry firn Address J 
»899 care Jeweler Circular-Keyst 


CREDIT MANAGER, employed now 
present position eight years large ir 
stallment jewelry firm; Jewish, 31, pre- 


sentable; capable installing credit de- 








partments; sales minded alive to 
sales promotion correspondence r 
vited. Address “G., 5851," care Jewelers 
Circular-Keystone 

IN WASHINGTON, D. C., I seek ass 
ciation with a _ reliable retail estab 
lishment where thorough knowledge of 
the jewelry business and real selling 
ability are essential ‘or further in- 
formation or immediate nterview 
please write “R., 5951 ire Jewelers 
Circular-Keystone 

WATCHMAKER’S ASSISTANT, age 40, 
single, three vears’ experience watcl 
clock, electric clock and jewelry re 
pairing, own tools worth more thar! 
$200 and watch cleaning machine; will 
ing to help around and clean store 
very low salary G. Dukhov, 510 W 
124th St., New York 

WATCHMAKER, EXPERT, 35, marrie¢ 
ible to make parts and repair com 
plicated work and manage watch an 
repair department 21 years’ exper 
ence own full set of tools desire 
permanent position North preferres 
Address 5985," care Jewelers’ C 
cular-Keystone 

YOUNG MAN, 28, formerly selling f¢ 
leading manufacturer of solid gol 
stone rings and jewelry experiences 
calling on the department and reta 
trade in the Metropolitar New Yorl 
area, seeks connection with a reputable 
concern Address “A., AOD ! 
Jewelers’ Circular-Keystone 

GENTLEMAN JEWELER, platinun 
smith and horologist, 25 years’ expel! 
ence in the jewelry business, wishes 
position on the floor with a reputable 
concern that appreciates service and 
knowledge of jewelry and repairs; age 
9. Address “M., 5990 ‘are Jewelers 


Circular-Keystone 


JEWELER, engrave 


WATCHMAKER, 


and clock repairman, wants permanent 
position; can also wait on trade; 22 
years old, two years’ experience and 


Junior Watchmaker’s Certificate, Brad- 


ley trained. Address ‘‘Watchmaker,”’ 
133 West Fairmount Ave State Col 
lege, Pennsylvania. 


TRAVELING SALESMAN, 42, success- 
ful, personal acquaintance and fol- 
lowing of 25 years with all better 
jewelry and department stores east 
of Mississippi; results assured. Ad- 





” > 
dress “P., 5437,” care Jewelers 
Circular-Keystone. 

CREDIT MANAGER, married, age ( 
ten years’ experience with thoroug) 
knowledge in sales promotion, collee 
tions and credit checking, seeks op 
portunity with reliable concern where 
good future is assured; salary second- 
ary will consider proposition out of 
New York Address “P., 6001 care 
Jewelers’ Circular-Keystone 

(Continued on page 162 








Special Notices 


(Continued from page 161) 


SITUATIONS WANTED—Continued 


MANAGERIAL JOB WANTED by a 
capable man who is thoroughly familiar 
with the customary requirements of an 


up-to-date credit jewelry store; he is 
of clean character, excellent back- 
ground, employed at present and pre- 
pared to stand a thorough investiga- 
tion at any time; your reply will be 
held in strict confidence. Address “M., 
5927,” care Jewelers’ Circular-Keystone. 





INSTALMENT EXECUTIVE for repu- 
table organization requiring the ser- 
vices of highest quality and ability 
in all phases of the credit business; 
one who can produce and _ train 
others; salary expected, $100 week- 
ly. Address “R., 5901,”’ care Jewel- 
ers’ Cireular- Keystone. 

YOUNG MAN, 


with 18 years of practical 
retail and 


wholesale experience’ in 
jewelry business, now employed with 
credit house, desires position buyer 
and store manager with an organiza- 
tion that can offer definite advancement 
to one who is both able and progres- 
sive; will furnish highest references 
and bond if desired. Address “‘D., 6009,” 
care Jewelers’ Circular-Keystone. 


MANAGER. CREDIT STORE, experi- 
enced supervising credits, collec- 
tions, real salesman, write advertis- 
ing, sales promoting, trim effective 
windows, executive ability; can pro- 
duce results; unquestionable refer- 


as 





ences. Address “M., 5910,” care 
Jewelers’ Circular-Keystone. 

HERE’S A MAN who will prove a valu- 
able addition to the office force of 
recognized watch importers or dis- 
tributors; experience includes the han- 
dling of all types of movements, cases, 
attachments, etc.; thoroughly experi- 
enced in filling orders and handling 


or increasing any potential sales on the 
floor; highly recommended and _ bond- 
able Address ‘“‘N., 5928,” care Jewel- 
ers’ Circular-Ke ystone : 


CREDIT STORE MANAGER wishes to 
associate with reputable person or 
organization; managed one of larg- 
est stores in Central New York; ex- 
cellent window designer, knows 
credits and collection, buying, ete. ; 
good character and appearance: 
finest references; available at once. 
Address “L., 5987,” care Jewelers’ 
Circular-Keystone. 


Side Lines. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SALESMEN can add to their incomes by 
representing well established trade re- 


pair house; liberal commission. Stand- 
ard Watch Service Co., 104 Fifth Ave., 
New York. 

SALESMAN to carry side line of watch 
and jewelry repair tags; East and Mid- 
ge West; satisfactory commission. 
“J.P.P.,”’ 125 Church St., New York. 


SALESMAN wanted for a side line of 
wedding rings and mountings; no ad- 
vanced drawing account; territory, In- 
diana, Michigan and Illinois. Address 
“C., 5884,” care Jewelers’ Circular- 
Keystone. 


SALESMAN with esse retail paw fol- 
lowing in Eastern and Middle West 
territory to carry side line of cultured 
pearls; commission basis. Address “N., 
5863,” care Jewelers’ Circular-Key- 
stone. 





SALESMAN with following in New York, 
Pennsylvania, and New England States 
to carry a well known and up-to-date 
watch line. Address “S., 6003,” care 
Jewelers’ Circular-Keystone. 


SALESMEN for all territories; active 
line of ladies’ wrist watches priced low 
for volume; unusual novelty watches 
included; liberal commissions. Address 
“O., 5968,’ care Jewelers’ Circular-Key- 
stone. 


SALESMEN WITH FOLLOWING wanted 

for popular dependable watch line on 
commission basis; watch experience es- 
sential; opportunity for permanent con- 
nection; all territories open; applica- 
tions strictly confidential. Address ‘“P., 
6022,” care Jewelers’ Circular-Key- 
stone. 


Ss SAL .ESMEN 
lowing 
wholesale 
bers, to 
leather strap 


WANTED, with a good fol- 
among importers of watches, 
jewelers and material job- 
represent a long established 
manufacturer of national 


reputation ; territories open Middle 
West, West Coast and the South; good 
commission proposition for the right 
party. Address “J., 6018," care Jewel- 
ers’ Circular-Keystone. 











Help Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a wora 


WATCHMAKER, must be good mechanic 





for Oakland, California. Address “E., 
5946,” care Je welers’ Circulz ur-Key rstone. 

WANTED, first class die makers on very 
small parts. Address “Y., 5981,” care 
Jewelers’ Circular-Keystone 

WANTED, combination watchmaker and 
optometrist. Address “‘W., 5888,’ care 
Jewelers’ Circular-Key stone. 

5 AL K SM: AN TANTED; unusual oppor- 
tunity ; = Hh age, salary expected and 


references. Address “F., 5849,’ care 


Jewelers’ Circular- Keys stone. 

WANTED, all around jeweler and stone 
setter for trade shop; state age and 
references. Address “Vv, 5872,” care 
Jewelers’ Circular- '-Keystone. 


JEWELER to do light jewelry 
and clock work, or would 
who can also do some engraving. 
cS Wright, Jeweler, Greensburg, 


repairing 
pre fer one 
Harry 
Pa. 


Ww ANTED, an engineer or mechanic thor- 
oughly versed in the manufacture of 
watch and clock hands, including nec- 
essary tooling. Address “B., 5891,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER; one who can repair 
clocks preferred; state age, ability, ex- 
perience, re ferences and wages expected 


in first letter; position permanent. P. 
O. Box 214, Rockford, Til. 





SALESMEN, New York and East, also 
West and South for new popular priced 


wedding rings as_ side line. Apply 
Bridal Blossom Wedding Ring Co., 16 
Maiden Lane, 


New York. 


WANTED EXPERIENCED, high class 
engraver; permanent position. The 
Harrington Co., 84 N. High St., 
Columbus, Ohio. 








diamond setter and 
jewelry concern in 
be a real good 
age, references and 
Address “L., 5904,” 
elers’ Circular-Keystone. 


E XPERT engraver, 
jeweler for retail 
Connecticut; must 
workman; state 
salary expected. 
care Jew 





FIRST CLASS watchmaker wanted ; 
must be certified by Horological In- 
stitute or willing to take examination; 
give full particulars, qualifications, ex- 
perience, age, salary expected, family, 
if church member, ete. Arthur A. 
Everts Co., Dallas, Texas. 








having some 
be assistant 
with ap- 


WANTED, YOUNG MAN 
mechanical knowledge, to 
in sales office; send picture 
plication. Address “E., 5958,” 
Jewelers’ iuinaeecitbnnidadussantes 


care 





WANTED, a cist competent watch- 
maker who can engrave, repair jewelry 
and do some clock work, by old estab- 
lished firm. Address ‘“H., 5960,’ care 
Jewelers’ Circular-Keystone. 


NCED WATCHMAKER for 
position with importer of 
Swiss watches, to do casing and repair- 
ing. Apply immediately Room 1309, 
18 West 48th St., New York. 


EXPERIEN 
permanent 








WANTED, AGENT, U.S.A.; unique article, 
connection jewelry trade; large profits 
possible; applicant must command over 
$5,000. Apply Best & Co., ~ Old Queen 
St., Westminster, London, England. 


WANTED, EXPEI WATCHMAKER 
who can do fine diamond setting and 
jewelry repair work; good position for 
right man. Address H. Galperin, 21 
Capitol St., Charleston, W. Va. 


RT 


SALESMAN, experienced, for watch ma- 
terials, boxes and card jewelry for 
Ohio and West Viuiads : drawing ac- 
count and commission ; give full par- 
ticulars. Address “J., 5853,’ care Jew- 
elers’ Circular-Keystone. 


wanted to 
among the trade; 
state full quali- 
Address ‘S., 
Circular-Key- 


WHOLESALE SALESMAN 
sell precious stones 
must be experienced ; 
fications and references. 
5912," care Jewelers’ 
stone. 


RETAIL SALESMAN for old established 
high grade jewelry store, one familiar 
with watches and diamonds; Protestant 


preferred; large Massachusetts city. 
Address “H., 6017,” care Jewelers’ Cir- 
cular-Keystone. 

SALESMEN, two, for popular line of 
window displays, jewelry boxes and 


for New England 
and for Middle West; state full partic- 
ulars. Address “H., 5852,” care Jewel- 
Circular-Keystone. 


show case interiors 


ers’ 
first class and 
repairing and 
once; state 
references. 
Jewelers’ 


be 
jewelry 
at 
and 
care 


ENGRAVER, must 
good on general 
stone setting, wanted 
age, experience, salary 
Address “M., 5858,’ 
Cire ular-Keystone. 


SALESMAN, 


WATCH experienced, to 
carry nationally advertised popular 
priced watch line for Minnesota and 
Wisconsin on _ interesting commission 
basis. Address “J., 5924,” care Jewel- 
ers’ Circular-Ke vystone. 


WANTED, machine feitainaas on auto- 
matic machines to produce very small 
stampings and machined parts used in 
small precision § parts. Address “Z., 
5982," care Jewelers’ Circular-Key- 
stone. 


WANTED, 
mechanical 


executive having 
take charge 
repair and 
very fine 
5980,”"" 


first class 
experience to 
of department to maintain, 
tool up small machinery for 
precision parts. Address ‘“'V., 
care Jewelers’ Circular-Keystone. 





WANTED, 


jeweler and diamond setter, 
one with retail sales experience; Prot- 
estant preferred; state age, experience 
and salary wanted in first letter; Mas- 
sachusetts city, 150,000 population. Ad- 
dress “E., 5957,”" care Jewelers’ Circu- 
lar-Keystone. 


SALESMAN, credit jewelry store in 
New York City, thoroughly experi- 
enced only; steady position. Ad- 
dress “R., 6025,” care Jewelers’ 
Circular-Keystone. 








WANTED AN A-1 JEWELER who can 
do good stone setting; factory experi- 
ence; state salary expected, experience 
and where in the past employed; good 
position for the right man. Address 
“M., 5883,” care Jewelers’ Circular- 
Keystone. 
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JEWELER, DIAMOND SETTER and en- 
graver, to take charge of special order 
department in factory located in Mid- 
dle West; good salary to capable man; 
first class references required. Address 
“E., 5487,” care Jewelers’ Circular-Key- 
stone. 








WANTED, A MAN thoroughly experi- 
enced in inspecting and selling railroad 
watches, to travel, inspect and_ sell 
watches for a large railroad watch in- 
spector in the South; steady work and 
good pay. Address “F., 5959,” care 
Jewelers’ Circular-Keystone. 





FIRST CLASS WATCHMAKER, jewel- 
ry repairer and engraver; permanent 
position, good salary; fine store in 
Connecticut, 100 miles from New York 
city; state experience, qualifications, 
equipment, references. Address “V., 
6029,” care Jewelers’ Circular-Keystone. 

WANTED, AT ONCE, watchmaker; 
permanent position; one who can 
take charge of repair department; 
reference required as to character 
and ability. Geo. F. Kamman, Sey- 


mour, Ind. 








WANTED, A YOUNG MAN, good work- 
man, honest, sober, industrious, small 
capital to buy jewelry and repair busi- 
ness in Illinois town of 2500; fine op 
portunity for right man; give quali- 
fications and references first letter 
Address ‘“‘T., 6028,’’ care Jewelers’ Cir- 
cular-Keystone. 

WANTED, thoroughly experienced 
A 1 watchmaker, capable of repair- 
ing very high grade watches; certifi- 
cate man preferred; excellent 
wages; permanent position. Linz 
Bros., Dallas, Texas. 

JEWELRY SALESMAN who is ac- 
quainted with jobbing and instalment 
trade for Coast, to handle popular- 
priced line gold ring mountings on com- 
mission basis; one who lives on Coast 
and must be well recommended Ad- 
dress “B., 6032," care Jewelers’ Circu- 
lar-Keystone. 

WATCHMAKER with real ability 
wanted for permanent position; 
state age, nationality, married or 
single, salary expected, experience; 
references exchanged; 40 miles 
from New York. Robert A. Bene- 
dict, Norwalk, Conn. 


WANTED SALESMAN to sell American 
watches entire Southeast: outstanding 
aggressive house that will turn over 
valuable accounts; you may now be 
employed but want to change for a 
real connection; all information com- 





pletely confidential. Address x 3 
5848," care Jewelers’ Circular-Key- 
stone. 


SALESMEN, we have openings in se- 
lect territories for several capable 
men of wide experience who are in 
a position to produce real results: 
all replies confidential. Address re- 
plies to Morris L. Alexander, Sales 
Manager, Parker Watch Company, 
580 Fifth Ave., New York. 





WATCHMAKER with thorough prac- 
tical experience in repairing re- 
peaters, chronographs and _ other 
complicated watches; must be able 
to make parts; advanced technical 
knowledge necessary; permanent 
position with good salary; give 
full particulars. Address “J., 5744,” 
eare Jewelers’ Circular-Keystone. 
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FOREMOST American watch house 
has wonderful opportunity for sales- 
man calling on retail jewelers, en- 
tire South, below Washington; must 
know trade; give details first letter. 
Address “D., 5847,” care Jewelers’ 


Circular-Keystone. 


WELL KNOWN and well established 
popularly-priced Swiss watch concern 
desires both a Coast salesman and a 
Southern salesman; no objection to 
carrying one or two other lines; draw- 
ing account against commissions; give 
full details as to experience and qual- 
ifications; all replies confidential. Ad- 
dress “A., 5857,” care Jewelers’ Cir- 
cular-Keystone 


WELL KNOWN sterling silver house, 
manufacturing flatware and hollow- 
ware, wants an experienced sales- 
man; territory: Chicago and Middle 
West; drawing account against com- 
mission or small salary, expenses 
and bonus over reasonable quota. 
Address “A., 5918,” care Jewelers’ 
Circular-Keystone. 


stone 


SALESMEN WANTED well-know1 
highly reputable importers of popular 
priced Swiss watches have openings for 
several men with established follow 
ing; territories, Coast, Nebraska, Mir 
nesota, Detroit area, Ohio, Indiana 
North and South Dakota, also New Fr 
gland and New York states; commis 


sion basis interested good producers 
only: write fully stating experience 
territory covered references Address 
“TT 5974,” care Jewelers’ Circular-Key 


LEARN watchmaking, engraving, je~ 
elry repairing, diamond setting: 
constant demand for our graduates: 
complete, thorough, practical, in 
tensive job-training in  today’> 
methods, on actual work; start an» 
time, moderate tuition. Write for 
Free Book and learn how to get this 
Master Training. Chicago School of 
Watchmaking, 641 Ashland Block 
Chicago, Il. 


SALESMEN, reliable and capable, with 
following amongst the better retail 
trade, for New York, New England. 
Pennsylvania and other Eastern 
Seaboard States; also salesman for 
Nebraska. Iowa, Kansas and nearby 
territory, to represent a_ leading 
watch line, and capable man for 
New York City and vicinity. Ad- 
dress “H., 5962,”’ care Jewelers’ 
Circular-Keystone. 


For Sale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





Tecentneneneenliae 








FOR SALE, JEWELRY STORE, due to 
illness 17-year-old established place, 
2732% Broadway, near 105th St., New 
York 

ESTABLISHED JEWELRY STORE: ex- 
cellent opportunity for watchmaker or 
ieweler; with or without stock 3609 
Broadway, Astoria, L. I., N. Y. 





SMALL jewelry and repair business, with 
or without large safe, bench, 
ete.; cheap rent California county 
seat town in rich fruit district ‘ 
sonable terms Address “S., 
care Jewelers’ Circular-Keystone. 


stock 





FOR SALE, jewelry stock and fixtures, 
bargain; population 1800, large, pros 
perous farming community; can make 
$1800 per year at repair work good 
reason for selling. Fred W. Keim 





FOR SALE, fine jewelry store in North 
Eastern Ohio; excellent opportunity for 
watchmaker and optometrist. Address 
“P., 5866,” care Jewelers’ Circular- 

Keystone. 


FOR SALE, neat jewelry store in Long 
Island City, excellent spot; reason for 
selling, health; no brokers. Address 
“O., 5865," care Jewelers’ Circular- 
Keystone, 


JEWELRY, MUSIC SHOP, good busi- 
ness location, opportunity for watch 
maker; lots of repairs; established 


vears low 1 ld 


rental 111 Springfie 


Ave., Newark, N. J 


FOR SALE, jewelry store in Northern 
lowa, good farming community, town 
800 population; good repair business; 


have other’ business Address Mike 
Weinholzer, Graettinger, Iowa. 
JEWELRY STORE, due to iilness ex 
cellent opportunity for watchmake! a0 
vears in same location; low rent Ad 
dress La Macchia, 1115 Mair St 


Bridgeport, Conn 


JEWELRY STORE, Southern California; 
picture and particulars on _ request 
other interests; old established; good 
earner: for 13 years in same location. 
\ddress ‘“X., 5875,” care Jewelers’ 
Circular-Keystone. 


ESTABLISHED jewelry business best 
North West city 18,000; at present er 
jioying fine business; reason, other 
business $10,000, or can reduce te 
suit Address “H, 5898,” care Jewel 
ers’ Circular-Kevstone 

FOR SALE, or will make young ul 
wishing to start in business a good 
proposition; small store, good locatior 
very small overhead North Central 
Ohio Address ‘“A., 5983," care Jewel- 
ers’ Circular-Keystone 


FOR SALE, je welry store, comple te stock 


$3,000; will sell at a great sacrifice to 
jewelers only; no speculators or au 

tioneers no dead stock Address “M 

5966." care Jewelers Cireular-Key 

stone 


JEWELRY STORE in Oregon State Col- 
lege town; large trading territory, plus 
4000 college students; good repairs, 
railroad inspection; $2000 will handle 
rest terms Warren Jewelry Co., Cor- 
vallis, Oregon. 


FOR SALE, jewelry stock and fixtures 
ind repair department opening for 
good watchmaker; plenty repair work 
approximately $1500; devoting time to 
optical department Dr Carl M 
Sanders, Marion, 8S. C 


] 


$900 CASH for completely equipped sho] 
for manufacturing, special order work 
in gold and platinum; good opportun- 


ity for the right man in _ Detroit 
Michigan Address ‘T., 5933,” care 
Jewelers’ Circular-Keystone 

FOR SALE, JEWELRY STORE, 2096 


Second Ave., New York; established 11 

years; will sell with stock or without 

very reasonable price For informa 

tion call or phone L. Bard, 25 W. 125t! 

St., New York. Harlem 7-0715 

FOR SALE, thriving little jewelry store 
in heart of city of 50,000, with large 
railroad shops, 40 miles from Chicago; 
plate fixtures, clean stock, low ove! 


head, good repairs; $2,000 if taker 
soon; no auctioneers Address ‘N 
5967.” care Jewelers’ Circular-Key 
stone 


NICE STORE making money; good loca 
tion, low rent; year round town East 
ern North Carolina, population 20,000 
no cheap repairs taken in; clean sto« 
watches, jewelry, silverware; informa 

tion on request: with or without stock 


Address “L., 5965,” care Jewelers’ Cir 
cular-Keystone 








Special Notices 


from page 163) 


FOR SALE—Continued 


CREDIT JEWELRY STORE well lo- 
cated in town of 50,000 to 100,000 
with diversified industries within radius 
150 miles Chicago, Michigan, Illinois, 
Indiana, Wisconsin. Address “Circu- 


lar 1148,'° Room 1205 Heyworth Bldg., 
Chicago. 
WONDERFUL OPPORTUNITY in Wis- 


consin town of 26,000; I did $5387 last 


December; stock and fixtures around 
$11,000; can reduce; $5000 required; 
no salesmen; too old to continue. Ad- 
dress ‘‘W.I.S., 5893,” care Jewelers’ 
Circular-Keystone. 
LONG ESTABLISHED jewelry and op- 
tometrist’s business, suburb of Phila- 


delphia, Pa., 10,000 population, no com- 
petition; illness reason for selling; in- 
voice $5,000; will sell full or part stock. 


Address “D., 5920,” care Jeweers’ Cir- 
cular-Keystone. 
WATCHSHOP FOR SALE, busy down- 


town location; long established, has A-1 
reputation ; great opportunity for 
certified watchmaker; healthy climate 
in fast-growing Jacksonville, Fla. ; 
$500 required Write E. A. Gasser, 48 
W. Bay St., Jacksonville, Fla. 


$5000 


JEWELRY STORE FIXTURES. 
solid mahogany, narrow all plate glass 


show cases, Mosler safe, two-men work 
bench and watch board; 4 horsepower 
motor; a lot of watch material, un- 
breakable watch cabinet, all sizes and 
well filled; owner T.B., must now sell; 


will sacrifice. 
Jewelers’ 


Address “E., 
Circular-Keystone. 


6014,’ care 


EXCEPTIONAL OPPORTUNITY, well 
established jewelry store, strictly 
modern fixtures, excellent, high 
class stock, located in best business 
section on North side of Chicago. 
For particulars address “E., 5937,” 
care Jewelers’ Circular-Keystone. 


OWNER'S ILLNESS necessitates sacri- 
fice of we'l-established legitimate retail 
credit jewelry store in prosperous 
Southwestern city of 150.000 population; 
store completely stocked and equipped 
and doing good business now; offers 
truly exceptional opportunity for capa- 
ble, experienced man with capital: no 
promoters. Address “L., 5672,’’ care 


Jewelers’ Circular-Keystone. 





AN UNUSUAL OPPORTUNITY to buy 
one of the finest jewelry stores in Con- 


necticut, established for nearly half a 
century, now doing over $50,000 an- 
nually; good location, favorable lease, 


clean stock; owner can easily net over 
$12,000 yearly; logical reason for sell- 


ing; $10,000 cash required; no auc- 
tioneers or sales promoters. Address 
“V., 5887," care Jewelers’ Circular- 


Keystone. 








For Sale. 


Tools, Equipments, Merchandise 
Minimum charge (25 werds) $1.50 
Additional words, 5 cents a word 





QUANTITY of unused grey flannel rolls 
for flatware. Black, Starr & Frost- 
Gorham, 594 Fifth Avenue, New York. 





FOR SALE, complete set of jewelry fix- 
tures; solid mahogany; scarcely used. 
George Bashlow, Central and E. Madi- 
son Aves., Clifton, N. J. 


RARE TOOLS for the higher grade 
watchmakers from one of the largest 
stocks in the U. S., at lowest prices; 
mention what you want. Ferd. Frei- 
stadter, 373 Washington St., Boston, 
Mass. 


FOR SALE, 8. 
dial marked D R P 50739. A. Aldeghi, 
824 Real Estate Trust Bldg., Philadel- 
phia, Pa. 


Riefler jewelers regulator, 


REBUILT WATCHES, American and 
Swiss; send for our price list. Stand- 
ard Watch Service Co., 104 Fifth Ave., 


New York. 


PRACTICALLY NEW K.K. 12 drawer 
steel crystal cabinet with 612 fancy 
crystals and Emerson grinding motor 
all for $65. Don C. Davis, Jeweler, 


Plymouth, N. C. 


2000 BUSINESS CARDS neatly printed, 
$1.50; high class workmanship; quick 
service, free samples. Atlas Distribut- 
ing Co., Dept. J. C., 1814 Bedford Ave., 
Pittsburgh, Pa. 





USED MOVEMENTS; rebuilt watches; 
used watch material one-half new 
price; send sample of what you need; 
send for catalogue. Acme Watch Co., 

5 S. Wabash, Chicago, Il. 


FOR SALE, one Eggert & Son, No. 134 
Ships Chronometer in original brass 
ease, barrel spring, good condition, 
metal dial in fine condition; $50 takes 
it. Address “J., 6006," care Jewelers’ 
Circular-Keystone. 


SEND FOR PRICES, rebuilt watches like 
new, 6 x 12, size 12, 16, 18, in Waltham, 
Elgin, Illinois and Hamilton; we also 
pay high prices for American move- 
ments in any size. Old Gold Co., 1701 
Spring Garden St., Philadelphia, Pa. 


SHOP EQUIPMENT, benches, polishing 
dust collectors, presses, dies, drop ham- 
mers, rolls, furnaces, scales, safes, bot- 
tom prices; favorable terms. Leiman 
Bros., 152 Christie St., Newark, N. J., 
and 23 Walker St., New York. 


18 DAYS’ FREE TRIAL W-J crystal seal 
cement large 50c bottle sent postpaid: 
or your jobber; colorless, quick drying, 
will hold all crystals; cements, glass, 
china, leather, etc. W. N. Johnston, 
Sharon, Penna. 


DISCONTINUED AND OLD Patterns 


in sterling flatware; inquiries in- 





vited. Rabb Jewelers, Inc., 562 
Fifth Ave., New York; Bryant 
9-3212. 





AMERICAN REBUILT WATCHES, com- 
plete or movements 7 to 23 jewel, 
grades standard makes; we buy your 
surplus watches; check by return mall 
same day as received; get our prices on 
rebuilts. Klar & Winterman, 2310 Kim 
St., Dallas, Texas. 





CRUSHER FOR SALE;; slightly used No. 
2 Ideal Moussette crusher and pulver- 
izer combined, daily output about 1000 
pounds, takes up very little space; ex- 


cellent for refiners and jewelers; rea- 
sonable. Szabo & Beer, 15 East 16th 


St., New York. 





FOR SALE, burglar alarm, salvaged 
from a closed bank; cost $1300, price 
$200 plus cost of insulation, system in- 


defeatable, made by O. B. McClintock 
Co. Address Sherwood Sales Service, 
2 East 23rd St., New York. Hiram 
Sherwood, Manager. 


FOR SALE, practically everything neces- 
sary to start a jewelry business in the 
line of show cases, aH plate glass, elec- 
tric lighted, also trays, staffs, jewels, 
springs, in fact all materials even to a 
safe if wanted; can save any one plenty 
of money. Address “K., 6007," care 
Jewelers’ Circular-Keystone. 





GENUINE BREGUET HAIRSPRINGS 
for Waltham, all sizes, 50 cents each, 
$2.50 half dozen, $4.50 dozen; genuine 
rollers, 25 cents each, $1.25 half dozen, 
$2.25 dozen; send us balance wheel 
for single hairspring or roller; these 
prices are below cost, supply is limited. 
Masciarelli Material Co., 565 Main St., 
Clinton, Mass. 
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Business @pportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its adver- 
tising columns clean. Advertisers under 
Business Opportunities, etc., must furnish 
trade references. Announcements must 
pass the strict censorship requirements of 
The Jewelers’ Circular-Keustone. 


WANTED, small established jewelry 
store; Western town preferred. Charles 
Klaber, 2124 N. Chicago, Ill 


73 Ave., 


EDWARD R. TYLER, jewelry § auc- 
tioneer, guarantees profit and success; 


we list stores for sale; also jewelers 
seeking location. Address 6237 Cham- 
plain Ave., Chicago, Ill. 


ALWAYS PAID HIGHEST CASH price 
for complete jewelry stocks and 
fixtures. Sell out to old reliable 
Joseph M. Gordon, 37 Cornhill, 
Boston, Mass. 


POINT PLEASANT, New Jersey; store 
for rent, finest location, marvelous op- 
portunity for watch repairer, no op- 
position; summer population 10,000, 
winter 4,000; railroad terminal. Mi- 
nerva Laug, 418 River <Ave., Point 
Pleasant, N. J. 





AUCTION SALES properly conducted 
are profitable to a store; write for 
my proposition. Herman Nathan, 
jewelry auctioneer, 1208 Mallers 
Bldg., Chicago. 





GANSBERG BROS., INC., will buy your 
surplus or entire stock and fixtures or 
estates for cash; our direct outlet en- 
ables us to pay you higher prices; bank 
and trade references of the highest 
character. Write 37 Maiden Lane, New 
York. Telephone John 3454. 





AUCTION! GET more for your mer 
chandise, complete close-out or stock 
reducing sales; only strictly honest 
sales considered; now closing out the 


Wilt Jewelry Store at Phoenixville, Pa. 
write Wilt for references. Wm. N 
Johnston, 253 Orchard St., Sharon, Pa 





BE A LIVE WIRE JEWELER; ex- 
ehange your dead stock of diamonds 
for desirable sizes you can sell; 
check or diamonds by return mail. 
bk. C. Jaffe, 34 W. 47th St., New 
York. Phone Bryant 9-6567. 





INTENDING to give up business? Get 
cash, liberal cash, amount no object, 
without delay, for your entire business 
or part of stock; communications con- 
fidential. Brooklyn Purchasing Syndi- 
cate, Frank Walker, Proprietor, same 
address 37 years, 610 Broadway, Brook- 
lyn, N. Y. Pulaski 5-1798. 





ARE YOU GOING OUT OF BUSINESS? 
We pay highest cash value for entire 
stock or part of jewelry, diamonds and 


fixtures; communicate with us, it will 
be to your advantage; rating and ref- 
erence of the highest order. Van 


Praag & Co., 714 Broadway, New York. 
Established 1889. Telephone Algon- 
quin 4-0894-5. 


YOUR SURPLUS or entire stock or 
individual pieces of diamonds, 
watches, jewelry, silverware pur- 
chased for cash at maximum prices; 
none too small or too large; write 
details, correspondence and deal- 
ings kept in strict confidence; for 
quick action send merchandise; 
check mailed same day; if not satis- 
fied merchandise returned prepaid; 
our name is known and recognized’ 
throughout the U. S. as synonymous 
to jewelry since 1879. B. Gutter & 
Son, Inc., 576 5th Ave., New York. 
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BUSINESS OPPORTUNITIES—Con’t 





SPOT CASH for surplus stock; send 
trial package; all shipments held 
ten days; if you are going out of 
business or stock is large enough, 
our representative will call. Lam- 
bert Kann Co., 120 S. State St., 
Chicago, Ill. 













GET THE CASH AND MORE, too, from 
us; we have bought some of the largest 
stocks in the country; none too large 
nor too small for us to handle; all cor- 
respondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect, receive check by return 
mail; no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request; wire to- 
day to have our representative call if 
you have a complete stock to close out, 
otherwise ship your surplus goods and 
receive cash. Gordon Bros., 18 Prov 
ince St., Boston, Mass. 



















WE PAY MORE; before selling 
jewelry or fixtures, see us; small or 
large stock; we see you at our ex- 
pense and give bona fide cash offer; 
or send surplus stock and get cash 
by return mail; best references. 
Colmes Brothers, Room 527, 18 Tre- 
mont St., Boston, Mass. 

















Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 












WANTED used chronometers please 
write description and price. J. Jessop 
& Sons, San Diego, Calif 











WANTED, DIAMOND 
weights and graduated beam 
“P., 6024, care Jewelers’ 

Keystone 


SCALE with 
Address 
Circular- 









WANTED to buy, small jewelry store, 
good repair trade; South preferred 
give lowest cash price and _ particu- 
lars. Address “T., 5886,"" care Jewel 
ers’ Circular-Keystone 










WANTED JEWELER'’S hand power roll- 
ing mills; state make, size, style and 
full particulars must be cheap. E. 
Edwards, 16 Oakridge Ave., Nutley, 
N. 








WANTED jewelry store West or Middle 






West; prefer railroad inspection; give 
full particulars first letter, price, ete 
Address “S., 5868," care Jewelers’ Cir 





cular-Keystone 






WANTED, New Century engraving ma 
chine in good order; give lowest cash 
price and particulars Address “G., 
5961," care Jewelers’ Circular-Key- 
stone 









WANTED, used engraving block and 
watchmaking tools in fair condition for 







cash. What have you? Address “T 
5979," care Jewelers’ Circular-Key 
stone 







WELL ESTABLISHED jewelry store in 
town of 25,000 to 50,000 or more in- 









habitants: give all details in first 
letter; quick action Address “G., 
6016," care Jewelers’ Circular-Key- 
stone 







WANTED novelty jewelry and all 
other items on which we will be 
able to attach small photos; if you 
make a popular priced item for this 
purpose, we are large users. Write 
New Process, 49 21st St., New York. 
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Special Order Work and 
Repairs for the Crade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


Watch Work for the 
Trade 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 


WATCH REPAIR WORK that guarantee ENGRAVING for the retail jeweler; fine 
quick and itisfactory service at rea- lettering, monograms, crest and coats 

Blau, Room 1001, 9-11 of arms on gold and silver. O. F 

Swensen, 198 Broadway, New York 








sonable price I 
Maiden Lane, New York 





WATCH REPAIR WORK that will be . . = — ae 
a credit to your reputatio efficient PENS REPAIRED : POR DEALI nS 
mail service Standard Watch Ser fountain —— desk pens Vaku ! 
vice Co., 104 Fifth Ave., New York pens, pencils, ete., repaired at standar 

prices mail all makes to one place 
better service est 1904 we eatu 

LOOKING out for high grade workmen = oe ome ao gt eae Wel 
please give us a trial, experts on all cae pied 
American, Swiss and complicated —— 
watches yrrompt service; best refer- 
ences Pau Boer, Philadelphia, Pa 








Co Let. 


vince; moderate prompt mail Minimum charge (25 words) $1.50 
service. J. Nichthauser, 580 Fifth Ave Additional words, 5 cents a word 
Room 1909, New York a ee 


FINE WATCH REPAIRING for. trade 
over 32 years trial order will con 


prices 





DESK ROOM very light, good location 





EXPERT WATCH RE LING: better jobbers’ office $10 per month Ww 
work means more tisfi ustomers furnish desk Address “Circular 1149, 
convince yourself ‘ial repall Room 1205 Heyworth Bldg., Chicag 
now Hosea. 10 St.. New 
York M Edallion 

SEATS FOR RENT p-to-date t 
oe . -— tory, new equipment fine platinur 
( g , g : fo the ‘ : Px ; 

WATCH REPAIRING for the trade saan icons tn ies teak ale ae 

quality work; fair prices; prompt de- ruaranteed Address A 52 ire 


livery service that satisfies. Harrison ’ - : 
: . , pode : . Jewelers’ Circular-Keystone 
F. Babcock, Certified Watchmaker, 212 : 


Chester-Twelfth Bldg., Cleveland, Ohio 


SEEKING TENANT to share office with 
diamond importer New York City 
North light Fifth Avenue building 
Address “C., 2892,’ care Jewelers 
Circular-Keystone. 


HUGO MOLLER, 21 Crescent Ave., Jet 
sev City N. J serving the jewelers 
with good watch repairing at low 
estimates standard watch headquat 


ters: world-wide experience 


WOULD LIKE TO SHARE our office 

SPECIALISTS in watch repairing work with firm or individual in the diamond 

done by experts satisfaction guaran- business: good north light Suite 903 

teed prompt mail service Cooper's 576 Fifth Ave corner 47th St., New 
Watchmakers and Jewelers 4 West York 


{Sth St New York 





OFFICE SPACE with jewelry_ concer 


SPEC , TIO) part wo suc = 

; prepping oe Op sotge cae pons - ah fen « North light, in vicinity of 47 St and 
jewels hairsp! . adjustments, et Fifth Avenue, New York preferably 
general overha r Efficient Watch diamond merchant or jobber telephone 
Repairing ohn St New Yorl and stenographer service Address “A 
P 5890, care Jewelers Cireular-Key 


stone. 








HIGH GRAD I watch repairing, in all 

branches ling all omplicated 

movements, at most reasonable price 

satisfaction guaranteed M. Harr, 301 : 

Cathedral Parkway, West 110th St. Miscellaneous. 


New York 
Minimum charge (25 words) $1.50 


iti , > cents : i 
FOR GREATER PROFITS and more AdGiienah wane, 5 cents ribs 


satisfied customers ship your watch 
repairs to Manning & Fielding Co.: 





PATENT ATTORNEY secures patents 


‘ tradacmarke ¢ basa a . sy ; 
estimates furnished if desired; a elt Rt —— gp ee 
5422 Kenwood Ave., Chicago. advice: literature Z, Polachek 

1234 Broadway, New York 
HIGH CLASS watch repairing for the 
trade: guaranteed results that will hold LEARN WATCH REPAIRING by doing 
your confidence at prices that are mod- ‘it; thorough training under expert in- 
erate: excellent references furnished structors For information write 


out of town accounts solicited: Holmes Institute, 111 
Protection. Haskel Melnick, 70 Fulton 


St., New York. 


Standard Watchmakers 
West 111th St., New York 


increase your ability 


WATCHMAKERS! 
highly recommended 


through the 


GUARANTEED watch repairing (no 


cleaning machine), expert watch- booxs: ‘Rules and Practice for Adjust- 

makers; promptest service; trial ing Watches” and ‘Practical Balance 
; ; > S. A. Peck & and Hairspring Work : circulars free 

order will convinee A. Pee Walter Kleinlein, Waltham, Mass 


Co.. 55 East Washington St., Chi- 

cago, Ill. aomae 

100 ORIGINAL advance jewelry cre- 
ations available every two months 
in “Vienna Art Designs”; covering 
novelties, rings, bracelets, watch 
cases, ete., subscription only. Write 
sole U. S. agents, Overseas Publish- 
ers’ Representatives, 66 Beaver 5t.. 
New York city. 


ACCURATE HAIRSPRING vibrating flat, 
65 cents; breguet, $1: send wheel and 
bridge; this price applies to all makes 
and sizes; we unconditionally guarantee 
our hairspring vibrating to run from on 
time to within three minutes a day; also 
balance staff fitting, $1; try us once and 
judge for yourself. The H. & T. Steffes 
Co., Box 711, Springfield, Ill 


165 




















INDEX TO ADVERTISEMENTS 


Aeome Watch. Co. ....% .s66s%~0ss% 147 
Aisenstein & Gordon 136 
Allen, Benj., & Co., Inc. ........ 1 
American Gem Society ......... 98 
American Jewelers Bureau, Inc. 78, 79 
American Store Equipment Co.. 15 
American Weekly, The ......... 21 
Arch Crown Tag & Stamping Co. 138 
Art Metal Works, Inc... 26.6. 19 
LENS] © i eee 7 
Barclay, McClelland, 

Art Products Co. ..... 00.080. 119 
Bauer & Mutschler ............ 145 
Bechtel, Joseph B., & Co., Ince. 141 
Becker-Heckman Co. ........... 146 
Bilisnore Hotel «.. os .cccssecss 134 
Binnoard & C0. occ cccicccsss 90, 137 
OCG; TOWBEG. oso ds iaweeee 148 
Bowman Technical School ...... 141 
Bradley Polytechnic Institute 154 
Braunfeld & Mehlman ......... 138 
NS Be Bk. seks awsie Sau we 138 
Brenet Watch Co. ............. 138 
Loe Ae LS UY 6 ee ee ae 34 
Bristol Seamless Ring Co. ...... 11 
Brogan, Byard PF. .......cccscces 141 
Bruner-Kitter, Ine. ...6.%<ss5. 9, 13 
Camden Artcraft Co. .......... 146 
Cannon, M.-C., Pinion Remover 

BND irae waka eee sted giSig eed a eee 152 
Central Watch Co. ..........0.. 146 
Chase Watch Corporation ...... 98 
GI ee tr ae 125 
Chinese Gems Co. .......:6.. 137 
Cleveland Lamp Co. ........... 43 
Clinton Refining Co. .......... 99 
RP Ss ae ise Sais é 120 
Clover Leaf Crystal Shops...... 116 
OO Ws Fe NODS bass scacadaas 133 
Columbia Refining Co. ......... 158 
Concord Silversmiths Corp. ..... 109 
Commrem Bee 150; sock dese e bes es 94 
Cooper Brom. TC. ....06se< dew 141 
Cooper’s Jewelry & Watches .... 98 
Cooper, Joseph B., & Son, Inc. .. 127 
Copeland & Thompson, Ine. ..... 118 
Curran Manufacturing Co. ..... 42 
Currier’ & BReby ......6.s%s000 137 
Dee. Thomas J., & Co: «...4.<. 152 
De Frece Watch Co., Inc. ....... 138 
Dimes, MicherG, To. ....666cccess 141 
Dreher Bros. & Wider ........ 84 
Drilling, James A., Co. ........ 98 
Efco Manufacturing Co ....... 154 
Eisenstadt Manufacturing Co. .. 132 
Elgin “oq Watch Co. ...... 32 
Elwyn, Leo, & Co., Inc. ....... 120 
Empire Smelting & Refining Co. 141 
ee Oe Ee ee nee 121 
Ewing Bros., Inc. ............. 101 
Fawcett Women’s Group ...... 14 
Pelgenterd, Jack J. ow. vccucss 139 
Fine, Max, & Sons, Inc. ....... 88 
ee OS Oe eee 132 
ES, cn bon Gece ate wes kicelen et 138 
Franklin, Jules, Inc. ........... 89 
Freed Manufacturing Co. ...... 116 
yo Oe ee 2 eee 142 
Fuller, George H., & Son, Co 146 
Fulmer & Gibbons PTE SSS 141 
Se OE 62546 wake hae are 90 
Gold * ache & Refining Corp. 125 
SANE, 5 och Sed ka we 104 
Grabhorn, Charles ............ 127 
co SS, Ear eee ere 144 
Granat Manufacturing Co. 101 


Grau & Huber 





Green, W., Electric Co. ....... 139 
Gruen, The, Watch Co. ......... 48 
Gurfein, Louis, & Son ......... 80 
POGGtOE, “Es Ben OE OR. oss cceies 152 
ee rrr ee 101 
Pees SOR. O.. 6 isos weno swaes 101 
Hamilton Watch Co. ........... 22 
ce ee 158 
Handy @ TAYMOn .... .<cecs sees 23 
Haviland, Theo., & Co., Inc. .... 148 
BB Wikes, Fe 16g GE KGO.. ois oe sis-ieies 148 
PROUOR AE BORE 856 dion0o ss sos ees.0 144 
Heinrich & Winterling, Inc 148 
POMP, BE. ERC. 6 sens cic c eens 138 
Henry, Peter, & Son .......... 142 
Hertel, Wm., & Co., Inc. ....... 39 
Heyman, Oscar, & Brothers ..... 70 
Hiegl & Hlavatsch ............ 141 
RUMNNON A HD, «5.5 Sos wo sia aac 144 
SNORE, 2 cr olacciisicink ee ees 139 
House Benutifal .......ccseces 113 
Indiana Gold-Silver Co. ........ 143 


International Silver Co., 
Inside Front Cover 


Norma Pencil Corporation ...... 118 
Dive, Wilt P., ERE... oc cicies cs 158 
Oneida Ltd...47, Outside Back Cover 
Optical Journal & Review ...... 158 
Pairpoint Corporation ......... 116 
Parker Pen Co, .coccccessccces 37 
Parker Wateh Co. .....s00c00 10 
PONG GB CUPMEN 26s cs ceresivccs 18 


Philadelphia College of Horology 141 


Peis, Geed,, COs os cee scene 141 
Pierce Water Co. occcc cic ceccs 138 
Piteaimn, Wm. S., Corp. ........ 148 
Pitman & Beeler occ ssiccciccecss 36 
Pittsburgh Plate Glass Co. ..... 41 
Proessier, C., & Son Co. .......- 145 
Redlich Silversmiths, Inc. ...... 139 
Reed & Barton Corp. ....... 107, 142 
Richheimer, Jerome ........... 83 
Robinson & Sverdlik ........... 82 
Rolled Gold Plate Manufacturers, 
130, 131 
Rosenberg, ASTON ......0..008% 88 
Rosenthal China Corp. ...... 115, 148 


Royal Dial & Refinishing Co. ... 1387 








Jaff Bros. Woodworks ......... re a Oe, > 4 
Janis-Tarter, Greeman & Najeeb, Schick, Harry C., Inc. .......... 95 
MUTE C CTT Te TT eee 121 Be NM bi his ch ow eenn 143 
Jewelry & Cutlery Novelty Co. .. 118 Sickles, Lowis ..........00 135, 141 
Johnson-Matthey & Co., Inc. ... 92 — a a Ae: een 40 
‘ : NL ORNs) x bieayhe Gs swale in ans 147 
Kahn, L. & M., & Co. ......... 68 Simons Bros. Co. ..........6+% 136 
Kaplan, Lazare, & Son, Inc. .... 84 Smith, L. C., & Corona Typewrit- 
Kastenhuber & Lehrfeld ....... 156 og” <i ial ian ORNS 29 
Katz & Ogush, Ine. ........... 3 Sochard, Henry, Inc. ........... 138 
Kay & Ellinger Match Co., Inc... 118 Solky Bros., Be. ......ccecccees 137 
Kestenman Brothers Mfg. Co... 45 Sommer. Charies W.. & Bro., Inc. 82 
Keystone Jewelry Mfg. Co. .... 145 Special Notices 
Keystone Silver Co., Inc. ....... 141 160, 161, 162, 163, 164, 165 
Kiger, C. A., Co. ..... S86 9 sis 101 rN Ee a iach avcnweeecees 138 
Kirk-Rich Dial Corporation .... 147 Stadler Photographing Co. ..... 135 
Kirkpatrick, Arthur ae 81 Stanley Manufacturing Co. 125 
Oe ae 137 Star Watch Case Co. .......... 26 
Koslow, Nat, Inc. .....6..:s... 91 Stern Bros. & Co. ...........-.« R0 
Kreisler, Jacques, Sales Corp. ... 6 Straub, Paul A., & Co., Inc..117, 148 
Kruse BT Gea ta oso ie ae are 146 Supreme Tag Co. ............ 138 
Kuri, H. 2.1... ee eee eee enone 154 Surpius Outlet Co. .... os 0.0000 143 
Swank Products, Inc. .......... 28 
Landaw Brothers ............. 144 eee i oe eee 146 
Lees & Sanders, Ltd. .......... 158 
OE SENOS. 6 sknae 6 ca S oe Oe oe ees 148 Tavannes of America ......... 16, 17 
Leys, Christie & Co. ......... 74, 139 Tharaud, Justin, Inc. ......... 148 
Longines-Wittnauer & Co., Inc... 31 Thomas, Seth, Clock Co. ...... 20 
Louis Watch Co., Inc. ......... 92 Tishman, Maurice, Inc. ........ 86 
Triangle Mig. Co. ..... 060.00. 138 
a 139 Tri-Pact Plating Co. ........... 138 
Makepeace, D. E., Co. .......... 38 3 eee er 86 
Manchester Silver Co. ......... 142 je a i 142 
Mandelbaum, Jacques, Inc. ..... 85 E ‘ 
Massachusetts School of Optom- Vernon-Benshoff Co. ........... 144 
M etry, — eee a eer ek ae eae a ey Wadsworth Watch Case Co. .... 63 
MeRae & Sh a 4 Wallace, R., & Sons Mfg. Co..102, 103 
ot le gl iad sean ys Waltham Watch Co. .......... 24, 25 
Mikir ust,  Ebticenier ( Want Advertisements, 
I 1 imoto, “wSUTrTi TT Ttert et 66, 67 160, 161, 162, 163, 164, 165 
Mirpo Products Mfg. Co.....127, 142 Warren Telechron Co. ......... 12 
ewe ae Co. cee ene tees pe Watch-Motor Mainspring Co., Inc. 143 
Mo ‘ & —s st ieniaaiatlec er akc 33 Wedgwood, Josiah, & Sons, Inc. 148 
+ ant Sw" Spee raptan ons Sans 90 Weinhaus, Samuel, Co. ....... 144 
tor agg o Ns _” NC. «+++. 66. 137 Weksler & Goodman ........... 134 
cag S on Co cretessccee ’ 138 Wells Manufacturing Co. ...... 142 
Mot meee aD a SSR eRe Ree 39 West Coast Engravers ......... 146 
DIGULOTERAVEr, TMC, «5c sccsvecens 3s Westerman Manufacturing Co... 98 
r ” = Whitelaw Brothers .......... 93, = 
Nathan, S., & Co. battens 76, 137 Widow’s Mite Patent Co. 
National Cash Register Co. ..... 35 Wilson Sales System Bo 
National Jewelers’ Mutual Fire Wolfsheim & Sachs. Inc. 7 
_ Insurance SUE 147 Inside Back Cover 
Newall Manufacturing Co. come’ 146 Wood, J. R., & Sons, Inc. 5 
New Haven Clock Co. ......... 8 Fae rte. Wares ee? 
MODIG, F. Easy ME OL i ini csv en 136 PPO), 9 Wes asi eee cca wars 141 
166 THE JEWELERS’ CIRCULAR-KEYSTONE 


for March, 1937 

















io much publicized and 


elusive “‘corner” has apparently been definitely located 
and turned, at least so far as clocks are concerned. Not 
so very long ago it seemed as though no one had any 
dates to keep, appointments to make, jobs to worry about, 
or meals to cook and eat, so why bother with a clock? 
Right now, however, there is a lively scramble to make 
up for lost time which presents a rather refreshing situa- 
tion to ponder over. 

The present activity in the clock business which prom 
ises to continue for some time to come, cannot be ac 
counted for by any one factor, rather by quite a number 
all related and the elimination of any one of which might 
result in a decided change. ‘The better economic condi 
tions, inevitable after a long period of inertia such as 
recently endured, have made possible the release of a long 
pent-up demand for merchandise especially of the better 
kind and products combining both utility and decorative 
values are amongst the first to find themselves basking in 
the spotlight. Quality clocks of the more expensive type, 
especially chimes and strikes, belong in that category, else 
why the tremendous demand they are now enjoying? ‘The 
same is equally true of eight-day and synchronous electric 
timepieces, only with the emphasis on those selling con- 
siderably above the retail price prevailing for the past 
few years. 

The average consumer has a very well-defined idea as 
to what is wanted and whether or not the article offered 
is worth what is asked for it. When the depression cyclone 
first struck, the initial rush to turn merchandise into cash 


When these 


provided many genuine bargain purchases. 




















By | N. VAN DEVENTER 
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The electric clock, whose production is shown above in the erratic 
light line, has now “come of age” and is entitled to a place in 
jewelry stores alongside the time-tested eight-day pendulum clock, 
says the author of this resume of clock manufacture in the United 

States. 
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were exhausted more “‘bargains’’ were promptly supplied 


and enjoyed a certain popularity until discovered to be 
somewhat spurious. “Then came the lull followed at the 
first opportunity by the natural reaction and with it a 
desire for quality merchandise at prices high, low, or 
medium, provided value was present. ‘he manufacturers 
who had fought it out in spite of the odds and who had 
refused to lower their standards of manufacture to meet 
competitive prices are the ones now earning their just 
reward. 

The attractiveness, the style and the decorative possi- 
bilities of a product are of vital importance in winning 
the approval of the consumer. ‘That is more nearly true 
today than ever and those characteristics promise to in- 
crease In importance as time goes on, for improvements 
in manutacturing methods and facilities have made it pos- 
sible to combine all three without sacrificing performance, 
an important detail in clocks, or adding excessively to 
costs. Never before have there been so many beautifully 
designed clocks in all price ranges as are now to be found 
in dealers’ stores. 

The electric clock after much labor, is making rapid 
strides back to its former popularity. The future of the 
“opportunist” manufacturer in this field, however, does 
not seem particularly bright for experience has proven 
that it still takes a clockmaker to produce electric clocks 
combining such essentials as design, accuracy, durability 
and quietness of operation. It is inevitable that the bulk 
of the electric clock business to come will be earned by 
the comparatively few manufacturers blessed with the 
facilities ana experience required to build them in accord- 
ance with the specifications written by the buying public. 

As that time arrives, if it is not already here, the natu- 
ral corollary will be a more active willingness on the part 
of the traditional outlets for clocks—the jeweler and the 
jewelry departments of the larger stores—to look upon 
electric clocks as a major item of merchandise worthy of 
presentation to their customers. Present-day electrics are 
no longer suffering from growing pains and are entitled 
to a place alongside their older relatives, the time-tested 
and reliable eight-day pendulum, or lever clocks. Ever- 
increasing volume and profits are in the offing for those 
merchants who recognize their responsibilities as purchas- 
ing agents for their communities and who as a result 
maintain their stocks in such condition as will enable them 
to clinch the sale when the opportunity arises. 

There will be plenty of the latter. Many more thou- 
sands of new homes will be built this year than last, to be 
occupied by newlyweds who have been waiting the chance 
to take the plunge. Countless young married pairs will 
relieve their in-laws of the job of housing and feeding 
them by establishing their own abodes, now that the 
strain has been lifted. In each and every new home thus 
started, regulation of daily comings and goings will be 
necessary and there still is no substitute for that faithful 
servant—the clock. Can we be blamed for being opti- 
mistic ? 
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National Watch Case Manufacturers’ Association—Fred E. Hyatt, Key- 
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’. 47th St., New York City. 


National Wholesale Jewelers’ Association—Howard L. Carpenter, 202 
Washington St., Providence, R. George A. Fernley, 505 Arch 
St., Philadelphia, Pa. 

New England Manufacturing Jewelers’ and Silversmiths’ Association— 


Sturgis C. Rice, Whiting & Davis Co., Plainville, Mass.; Edward O. 
Otis, Jr., 36 Garnet St., Providence, R. I., Executive Secretary. 


Silver-Plated Manufacturers’ Hollowware Service Bureau—H. C. Wilcox, 


International Silver Co., Meriden, Conn.; George P. Byrne, 53 
Park Place, New York City. 


Norton, R. Wallace & 
Vincent, 20 W. 


Sterling Silversmiths’ Guild of America—Henry 
Sons Mfg. Co., Wallingford, Conn.; Alexander 
A7th St., New York City. 


United Horological Association of America—Frank Foegler, 31 E. Fourth 
St., Cincinnati, Ohio; O. R. Hagans, 3226 E. Colfax Ave., Denver, 
Colo. 


STATE 


The names given in each case are those of the President and Secretary. 
Alabama Retail Jewelers’ Association—E. J. Ozment, Tuscaloosa; A. L. 
Hipp, Jr., Huntsville. 

Wesley, Newton 


Arizona Retail Jewelers’ Association—J. J. Phoenix ; 


Rosenzweig, Phoenix. 
Retail Jewelers’ Association—J. M. Abner 
Russell, Hot Springs. 


Arkansas Terry, El Dorado; 


California Retail Jewelers’ Association—Durward Howes, 527 W. Seventh 

St., Los Angeles; Ralph Wilson, 8017 Seville Ave., South Gate. 
Sturman F. Dyson, 54 Main 
39 Colony St., Meriden. 


Jewelers’ Association 
Emil M. Weber, 


Connecticut Retail 
St.. New Britain; 


168 


Florida Retail Jewelers’ Association—Archie O. Jenkins, Duval Jewelry 
Co., Jacksonville; Bruce Watters, 322 Central Ave., St. Petersburg. 


Georgia Retail Jewelers’ Association—Lawrence Holzman, Holzman’s 
Jewelry Store, Atlanta; Dabney Hardy, Hardy Jewelry Co., Inc., 
Rome. 


Illinois Retail Jewelers’ Association—Herbert Schmith, Clinton; Henry 


T. Mortensen, Rm. 304, 10 S. Wabash Ave., Chicago. 


Indiana Retail Jewelers’ Association—A. S. Rowe, State Life Bldg., In- 
dianapolis; H. Elmer Lodde, 419 Main St., Lafayette. 


lewa Retail Jewelers’ Association—Gus Siebke, Siebke & Taylor Co., 215 
Third St., S. E., Cedar Rapids; H. C. Kirkberg, Fort Dodge. 
Kansas Retail Jewelers’ Asseciation V. W. Huffman, Herington, Secre- 

tary. 


Kentucky Retail Jewelers’ Association—C. M. Bryant, 570 S. Fourth Ave., 
Louisville; Percy B. Stith, 329 Guthrie St., Louisville. 
Rockland; L. J. 


Maine Retail Jewelers’ Association—Lloyd E. Daniels, 


Eno, Skowhegan. 


Albert Sigmund, 1101 F 


Maryland, Delaware and District of Columbia 
804 Shipley St., Wil- 


St., Washington, D. C.; Howard Collins, 
mington, Del. 


Massachusetts & Rhode Island Retail Jewelers’ Association—W. G. Thur- 
ber, Tilden-Thurber Corp., 292 Westminster St., Providence; J. H. 
Peterson, Needham, Mass. 


Michigan Retail Jewelers’ Association—O. A. Mattison, Lansing; Leon J. 
Barrett, 144 N. Burdick St., Kalamazoo. 


Minnesota Retail Jewelers’ Association—John Schoen, Owatonna; L. B. 
Johantagen, 1016 West Broadway, Minneapolis. 
Fred 


Missouri Retail Jewelers’ Association—Fred W. Pilcher, Mexico; 


W. Sands, Diercks Building, Kansas City. 
Fairbury; C. J. 


Nebraska Retail Jewelers’ Association—Glen R. LeRoy, 


Stiastny, Lincoln. 
Geo. W. Stuart, Concord ; 


New Hampshire Retail Jewelers’ Association 


Addie Fiske Goodell, Epping. 
Retail . Jewelers’ Association—Bertrond Weber, Ridgewood ; 
Walsh, Franklin Ave., Nutley. 


New Jersey 


John F. 


New Mexico Retail Jewelers’ Association—George Everitt ; Frank Mindlin, 
Albuquerque. 


New York State Retail Jewelers’ Association—E. M. Baringer, 20 S. Main 
St., Gloversville; E. Lathrop Sunderlin, 74 E. Ave., Rochester. 
Salisbury ; 


North Carolina Retail Jewelers’ Association—Norman Ingle, 


James Fox, Rocky Mount. 


North Dakota Retail Jewelers’ Association—R. B. Newton, 607 First Ave. 
Y., Fargo; Robert McLaughlin, Hope. 


Retail Jewelers’ Association—Henry W. von Unruh, 932 E. Mc- 
Millan St., Cincinnati; Clifford P. Simper, 705 Vine St., Cincinnati. 


Ohio 


Oklahoma Retail Jewelers’ Association—N. O. Barnhill, 222 N. Robinson 
St., Oklahoma City; B. C. Clark, Jr., 39 North Robinson St., 
Oklahoma City. 


Oregon Retail Jewelers’ Association—Frank A. Heitkemper, 725 S. W. 
Alder St., Portland; A. A. Keene, 381 State St., Salem. 


Pennsylvania Retail Jewelers’ Association—George A. Lyons, 4614 Frank- 
ford Ave., Philadelphia; Charles K. Boas, 28 N. Second St., Harris- 
burg. 


South Carolina Retail Jewelers’ Association—W. Porter Cart, 237 King 
St., Charleston; Louis Lachicotte, 1424 Main St., Columbia. 
Damuth, Redfield, 


South Dakota Retail Jewelers’ Association—Carl R. 


Acting Secretary. 
Breese, Franklin; D. M. 


Tennessee Retail Jewelers’ Association—C. C. 


Meeks, Dyersburg. 
Tennessee Watchmakers’ & Jewelers’ Association—J. E. Coleman, 50 
Arcade, Nashville; Edwin F. Cochron, Nashville. 
Commerce St., 


Dill, 2018% 


Texas Retail Jewelers’ Association—H. E. 
Dallas; Sankey Park, Bryan. 
Vermont Retail Jewelers’ Association—M. D. Armstrong, St. Albans; 

S. Bristol, Vergennes. 


Virginia Retail Jewelers’ Association—G. C. Barkley, 2605 Washington 
Ave., Newport News; M. R. D. Brown, 507 Main St., Danville. 


Washington Retail Jewelers’ Association—Simon Burnett, Burnett Bros., 
1316 Second Ave.; Dr. W. J. Hindley, Lloyd Bldg., Seattle. 


West Virginia Retail Jewelers’ Association—A. I. Polan, 708 Kanawha 
St., Charleston; William Caplan, 318 W. Pike St., Clarksburg. 


Wisconsin Retail Jewelers’ Association—A. C. Hentschel, 2101 W. North 
Ave., Milwaukee; A. W. Anderson, Neenah. 
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so they came to WOLFSHEIM & SACHS 


for Window Platforms — Displays 
and Showcase Trays 


Jewelers from coast to coast have known that for 
half a century display equipment designed and 
made by Wolfsheim & Sachs is a true sales stimu- 
lator. 


That is why such jewelers as Uneeda Credit Com- 
pany, whose store is illustrated; Busch's of Chi- 
cago, Pugh Bros. stores, Michaels stores in New 
England, the Kay stores, and hundreds of others 
come regularly to Wolfsheim & Sachs for their 
window platforms, window displays, show case 
trays and boxes. 


We can assist you too, regardless of the size of 
your budget. Our line is broad and contains an 
unequalled array of window displays, show case 


trays and boxes, amongst which you will find the 
proper items for your store. In addition, our 
Art Department stands always ready to design 
equipment for special requirements. 


We will be glad to talk over your problem with 
you without the slightest obligation on your part. 
Write, phone or wire for our representative to 
call. 


Shown are an exterior view of the Uneeda Company's new 
Brooklyn, N. Y., establishment and interior view of their jewelry 
department. Store designed by Don Schillman, New York City 


The platform and displays used in the jewelry window and the 
showcase fittings, including trays, elevations, etc., were al 
designed and manufactured by Wolfsheim & Sachs, Inc. They 
represent the latest trend in display equipment as exemplifiec 
by the use of exotic woods, colorful materials and unusua 
design. 


WOLFSHEIM < SACHS 


20 West 47th Street, New York, N. Y. 
Established 1888 


FINE DISPLAYS ADD PROFIT TO YOUR PRODUCT 








| The &asiest Sales You Can Make 


ARE THESE EXTRA PIECES 
| WITH A 
26 or 34 PIECE SET 




















FADE- CRYSTAL 
PROOFED TOP 
FOR FOR 
DISPLAY PROTECTION 
e 
The Qdd-0-FPiece Set 
6 Teaspoons , . ° P - $3.25 
6 Salad Forks. ° . ° ‘ 6.50 
6 Cream Soup Spoons ° . ; 6.50 
You Make $5.00 Extra PROFIT *§ Butter Spreaders. . : , 6.50 
when you sell the pieces separately. Empty boxes 1 Pierced Pastry Server ° s e 2.50 
furnished for all pieces. ¢ When you sell the set 1 Cold Meat Fork ° ° ° ° 1.75 
complete, your customer SAVES $5.00 and gets a 1 Gravy Ladle. ° . ‘ ° 1.75 
lovely Serving Tray FREE. e Also furnished in 8's 
— Saving $6.50. Quantity Discount Price, $29.75. OPEN STOCK PRICE $ 28.75 
SAVINGS 5.00 
QUANTITY DISCOUNT PRICE $ 23.75 























* Optional subtitutions: Iced Drink Spoons or Butter Spreaders 


. COMMUNITY PLATE 

















